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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM
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MAXIMUM STRENGTH 
SHAMPOO • SPRAY • GEL

•  P E T  S Y S T E M  ••  P E T  S Y S T E M  •

A premium shampoo 
great for all coats. Gentle 
and safe for puppies and 

kittens. Outperforms 
oatmeal shampoos.

800-526-7469
www.EQyss.com

The Micro-Tek 
System 

creates the healthiest 
environment for healing.

ALL EQyss PRODUCTS ARE

100%
GUARANTEED

SHAMPOO
Instant relief

Your customers
will thank you

SPRAY 
Leave on formula 

continues working 
for 24 hours

GEL 

Aloe vera based gel
Great for paw pads

ON CONTACT
SOOTHESSOOTHES
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S ometimes we, as dog 
groomers, have those cus-
tomers who try as hard as 

they can to pull the wool over our 
eyes. Sometimes it could be done if 
there were any “wool” available, but 
it is often non-existent.

Customers bring in those Poo-
dles whose topknots they’ve cut so 
that the dog can “see.” They whack 
them back so far that it would 
make a Chinese Crested cringe. The 
women never fail to blame it on 
their husbands, and the husbands 
blame it on the wives. It’s funny how 
they never come in at the same time 
when they bring the dog in for the 
appointment. Naturally they tell me 

to “blend” it in when I fashion a new 
topknot.

Owners who take scissors to the 
matted parts of the long-haired dogs 
fi nd out all too often just how easy 
it is to get an accidental piece of the 
hide in with that mat. I’m supposed 
to blend those spots in, too. “Just 
work the hair around the scabs to 
kind of camoufl age it,” one woman 
instructed.

I had a standard Schnauzer 
that had gotten sprayed by a skunk. 
The owner brought the dog in with 
the entire center of the bottom of its 
beard shaved off. It now had “pork 
chops” where the beard used to 
be. It was like two eight-inch “fangs” 

hanging down from the corners of 
its mouth. “I thought I’d cut the 
skunk smell out of his hair,” he told 
me. “Just blend it in” were his fi nal 
famous words to me. Not only was 
his decimation of the dog’s beard 
sinful but it was also in vain, as the 
top of the animal’s head was where 
it had actually gotten skunked.  

A few months ago, a woman 
brought in a Maltese mix that had 
gotten too close to one of those 
plug-in candle warmers. Appar-
ently the dog got caught in the 
electric cord and pulled the whole 
thing off the shelf and down onto 
its back. Thankfully the dog didn’t 
get burned with the hot wax, but 

the Blend
By Bonnie Wonders



MENTION DEPT. 525 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

I’m a Groomer
and I buy with confi dence from PetEdge. 
They offer great selection, incredible value, 
and innovative products!

$599
On Orders of $150 or more—

Including Shampoos!
(some exclusions apply)

SHIPPING
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the owner decided to cut off the hair 
where it had happened. “Could you 
blend it in?” she asked.

I looked down at the four-by-
eight-inch swath of hair that was 
missing. The patch was smooth 
enough to rival a baby’s butt. “Uh... 
no...” was my professional response.

A couple weeks ago, a woman 
brought in an old Cocker Span-
iel. The dog had obviously had some 
surgery as evidenced by the patch 
on the front leg, which had been 
shaved for an IV, and fi ve oth-
er spots on top of her head, which 
were devoid of all hair. There was a 
line of stitches that ran in a zig-zag 
pattern right between her ears.

“Moles removed?” I asked casually, 
surveying the roadmap on her head.

“Yes, and for gosh sakes, fi x all 
that. Just make her some bangs or 
something to make it less notice-
able,” she instructed.  

“So you really think bangs 
would do it?” I asked, not truly ex-

pecting an answer.  
“Well, don’t you think so?” she 

responded. 
I think my eyebrows went all 

the way up to my hairline with 
that one. “Is it just me, or have you 
noticed that there are no bangs to 
make bangs with?” I asked while 
looking sideways at her.  

“Just do whatever then. You’re 
the groomer,” she said. I did think 
about pulling some hair out of the 
Clipper Vac to glue onto her fore-
head to make the woman happy.  It 
wasn’t a very long thought...

With all this, however, my sister 

is the ultimate of offenders. She 
had a brindle-colored Shih Tzu for 
about 15 years. During his entire 
lifetime of grooming, she would con-
stantly change her mind on how she 
wanted him cut. 

First of all, he was quite well 
“endowed,” and she always wanted 
him to have “it” hidden. She liked 
the body done very short, and I had 
to leave him with a long skirt to keep 
things under wraps.  I also had to 
leave his hair long from the rear so 
that you couldn’t get a glimpse of his 
“package” from the rear. That was 
the only thing about his haircuts 

ReadeR SeRvice caRd #9250

www.GroomersBest.com
Call us @ (605) 582-3013

Brandon, SD 57005  
Fax (605) 582-2091  
Email: customerservice@groomersbest.comEmail: customerservice@groomersbest.com GroomersBest

Call us 
www.GroomersBestEmail: customerservice@groomersbest.com

Go with thE BESt!

www.facebook.com/groomers.best

“Is it just me, or have you noticed there are no bangs to make 
bangs with?” I asked... “Just do whatever then. You’re the groomer,” 

she said. I did think about pulling some hair out of the Clipper 
Vac to glue onto her forehead to make the woman happy. 

mailto:customerservice@groomersbest.com
http://www.GroomersBest.com
http://www.facebook.com/groomers.best
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that she never waivered on. 
His head was a different story. 

I gave him the cutest puppy face, 
and she said how she loved it when 
she came to pick him up. When I 
stopped at her house a few days 
later, it was very obvious that she 
had taken the scissors to his ears or 
face. The dog looked up at me, and 
his right ear was two inches shorter 
than the left.  

“Did you cut Joey’s hair?” I asked. 
“No... I don’t think so,” she 

answered, shaking her head as she 
quickly left the room. “Maybe Bill 
did.” I looked at her husband, and 
he just shook his head and twirled 
his finger near his temple in the 
“crazy” motion.

Once I found Joey to be missing 
pretty much all the hair on one side 
of his face. “What did you do now?” I 
barked at my sister.

“Oh, he got into some taffy, 
so I cut out what I could. I think 

there’s still a chunk of it around his 
eye, though. It seems like it’s kind 
of glued shut or something,” she 
said. “You can fix it,” she offered. I 
just rolled my eyes.

Over the years that she owned 
the dog, we had many fights over 
her attempts to try to “fix” his hair. I 
was so tired of her always whacking 
at him and sometimes slicing into 
his scalp with her efforts to help him 
“see.” The dog sported various Band-
Aids when she would do that yet sur-
prisingly never became head shy over 
it. He was quite the sport through 
all her whacking at his hair over the 

years. Each time I looked at him af-
ter she had gotten her hands on him, 
I was more sure that God had given 
the correct sister the ability to cut 
dog hair for a living. Maryanne was 
definitely more office material.

Joey eventually passed away, 
and after a time they got another 
dog: a female Shih Tzu that is 
mostly white with some tan in it.  

This dog is very petite and 
has a much tinier face than Joey 
did. Even though my sister was 
always complaining about the way 
I would cut Joey’s face, she always 
insists that I cut Annie’s face the 

ReadeR SeRvice caRd #9252

• Exciting new sparkle colors
• Generate a 700% return on investment
• Get repeat business—caps must be 

replaced every 8 weeks
• Save time and mess—they’re easy to apply
• Each kit contains 64 applications

™

As Seen On
Soft Claws is a registered trademark of Soft Paws, Inc., Lafayette, LA. Patents #7,069,879, #D564,713S, and #7,703,419;
other patents pending. Product components made in USA. Distributed exclusively by SmartPractice®, Phoenix, AZ. 

78437_0612 ©SmartPractice 2012. All rights reserved. 

$50
OFF

FELINE SPARKLE 
NAIL CAPS KIT

Regular Price $179.00 
Now $129.00

Mention offer code 
P12AD09

Hurry! Offer expires 
11/30/12

To order item #24933 call:
800.433.7297

mention offer code P12AD09
smartpractice.com/groomer

Turn every nail trim into
a$20 transaction!

New!
78437_Barkleigh productions_SeptemberFelineAd_groomer ad  6/13/12  1:15 PM  Page 1

I gave him the cutest puppy face, and she said how she loved  
it when she came to pick him up. When I stopped at her house  
a few days later, it was very obvious that she had taken the  

scissors to his ears or face.



        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
same family owned and operated American company in business 
for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?
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same way that I did his. I kept ex-
plaining to her that Joey had more 
face than this dog. 

I cut Annie’s face as round as I 
could, and again, the sister is happy 
with it... until she gets the dog 
home. If this were any other cus-
tomer, I would have told her to hit 
the road ages ago. 

One day she sent her husband 
in with the dog and a picture. “I’m 
supposed to show you this pic-
ture of how you cut Annie,” Bill 
said. “See how you cut her face 
a couple years ago?” Bill asked 
while showing me the picture of 
the dog. “Maryanne wants you to 
cut her the same way that you did 
in this picture,” he instructed. “See 
how her face is longer and her nose 
sticks out more?” he asked.  

“Uh, yes I do see it,” I answered, 
studying the picture closely. It was 
indeed a very good and clear pic-
ture. The dog’s face was indeed very 

round, and the features were much 
more pronounced. “You tell Mary-
anne something for me, though,” I 
told Bill.  

“What’s that?” he asked.  
“Tell her I said, ‘Nice Try,” I 

told him.  
“Huh?” was his reply.   
“This is a picture of Joey, not 

Annie,” I said to him.  
“Are you sure?” Bill asked, seem-

ing totally surprised. He took the pic-
ture from my hand. In his defense, I 

will say he does have cataracts.  
“A few things make me certain,” 

I responded. “For one thing, the dog 
in the picture is brindle, he has a 
much bigger face than Annie, and 
last but not least, Maryanne wrote 
‘Joey’ on the bottom of the picture 
and then erased it.”  

He reached out and patted me 
on the shoulder. “You cut her any 
way you want to. I’ll handle....” he 
trailed off as he twirled his fi nger 
around his ear. ✂

ReadeR SeRvice caRd #9254
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“This is a picture of Joey, not Annie,” I said to him. “Are you sure?” 
Bill asked... “A few things make me certain,” I responded. “For one 
thing, the dog in the picture is brindle, he has a much bigger face 

than Annie, and last but not least, Maryanne wrote ‘Joey’ on the bot-
tom of the picture and then erased it.”

http://www.shor-line.com/celebrate_g2g
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After The Love Bug ate his 
precisely scheduled meal, the food 
would break down into usable com-
ponents called macronutrients that 
his body utilized. Macronutrients in-
clude proteins, carbohydrates, and 
fats. The one I was concerned with 
was the carbohydrates. Carbohy-
drates break down into sugars, one 
of which is glucose. Glucose is what 
provides cells with energy when it 
is absorbed from the intestines into 
the bloodstream. It does that with 
the help of the hormone insulin. 
Insulin is produced in the pancreas, 
a gland located near the intestines.

If the pancreas does not pro-
duce enough insulin (which was The 

Love Bug’s problem) or if the cells 
do not respond to insulin, cells will 
not fully absorb all the glucose. The 
resulting blood glucose levels are 
now too high. When glucose is not 
fully absorbed into the bloodstream 
or if there is too little glucose to ab-
sorb, cells cannot reproduce when 
their cycle is complete. The lifecycle 
of a cell is approximately a couple 
of weeks. Low glucose levels may re-
sult when the pet receives too much 
insulin from injections or pills.

Diabetes affects many other or-
gans and systems in the body. The 
kidneys go into overdrive as they try 
to fl ush out excess glucose, result-
ing in kidney damage. The heart 

becomes stressed due to abnormal 
blood sugar circulating throughout 
the body (The Love Bug died from 
a heart attack). It also affects the 
autoimmune system, and many pets 
are susceptible to bacterial infec-
tions. It leads to cataracts and, in 
turn, blindness (The Love Bug was 
blind.) They are more likely to have 
a secondary chronic medical condi-
tion (The Love Bug had Cushing’s 
disease). It is a vicious back-and-
forth cycle as one condition affects 
the other.

Approximately one in 500 dogs 
and cats are diabetic. It occurs 
mainly in females, middle aged, 
and older dogs. Breeds predisposed 

Grooming the 
 Diabetic 
    Dog

Grooming the 
 Diabetic 
    Dog

Marcus, herein referred to as The Love Bug, was my 
Miniature Pinscher. He was presented with several of 

life’s challenges, one of which was diabetes.

By Mary Oquendo



Grooming the 
 Diabetic 
    Dog

Grooming the 
 Diabetic 
    Dog
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include the Alaskan Malamute, 
Beagle, Cairn Terrier, Chow Chow, 
Daschund, Doberman Pinscher, 
Finnish Spitz, Golden Retriever, 
Hungarian Puli, Keeshond, Labra-
dor Retriever, Miniature Pinscher, 
Miniature Schnauzer, Old English 
Sheepdog, Poodles, Samoyed, Schip-
perke, Springer Spaniel, and West 
Highland White Terrier.

In cats, it affects any age, sex, 

or breed, though typically it affects 
older cats and castrated males. The 
only breed predisposed is the Bur-
mese cat in Australia and England.

Diabetes is caused when the 
pancreas is damaged by infection, 
infl ammation, steroid and hormonal 
medications, dietary defi ciencies, ill-
ness, or genetic predisposition. The 
Love Bug adopted us when he was 
six months old. He originated from 

a pet store and came to us suffering 
from malnutrition and recovering 
from a broken leg. In addition to be-
ing genetically predisposed, he had 
other strikes against him.

Signs of a diabetic pet include:
• Constant hunger despite 

         being typically underweight
         OR overweight

• Constant thirst. The kidneys 
         are trying to fl ush out the    
         glucose, which leads to…

• Frequent urination
• Unhealthy coat
• Abnormal breathing
• Cataracts or blindness

There are two emergency situa-
tions that can occur in a grooming 
environment. The fi rst is hypoglyce-
mia. This is low blood sugar. It can 
occur when a pet is stressed or an-
gry. Energy is supplied by glucose. 
Stress and anger use up a lot of 
energy, resulting in low blood sugar. 
It may also be due to the pet’s not 
needing as much insulin as was 
administered by the owner. Regular 
blood tests are needed to keep a pet 
regulated. 

Signs of mild hypoglycemia 
include twitching, bloodshot eyes, 
unsteady walking, and unusual 
hunger. Moderate hypoglycemia 
signs include weakness or strug-
gling to stand, circling, trembling, 
and an inability to focus. Severe 
hypoglycemia signs include sei-
zures, collapsing, bleeding from the 
mouth, and coma. Their heads and 
necks may swell.

Contact the veterinarian for 
instructions. They will most likely 

ReadeR SeRvice caRd #9257

www.petsngroom.com

Choose your table today!
email: sales@petsngroom.com
phone: 905-335-7122
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     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245
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instruct you to put either the Karo 
syrup or honey packet from your pet 
fi rst aid kit onto their gums before 
transporting to their offi ce for treat-
ment.

The second emergency situation 
is ketoacidosis. This is high blood 
sugar. It may be caused by compli-
cations from other chronic medical 
conditions, stress, and inadequate 
or ineffective Insulin. Vials of insu-
lin are very sensitive and can break 
down easily.

Signs of ketoacidosis include 
weakness, heavy panting (the body 
is trying to breathe out the ketones, 
and the breath may smell sweet), 
and vomiting. The pH of the blood 
is also rising and becoming acidic. 
There is nothing you can do to re-
verse or minimize this. Only intense 

veterinary intervention will save this 
pet. Minutes matter in ketoacidosis. 
Call ahead to give the vet time to 
prepare for your arrival.

It is important to know the med-
ical history of a pet before grooming. 
While most of my grooming clients 
enjoy a treat when I’m fi nished, 
diabetic pets cannot. Treats can in-
terfere with blood sugar regulation, 
resulting in hypoglycemia or keto-

acidosis. As stress can play a pivotal 
role for the diabetic pet, I pay close 
attention to their stress levels while 
grooming.

The Love Bug was in our lives 
for 12 years, and it was a challenge 
at times. The key to living with or 
grooming the diabetic pet is to pay 
attention, because as soon as signs 
present themselves, they are already 
in danger. ✂

Find us on Twitter!
@barkleighinc

http://www.clickandtreat.com
http://www.clickandtreat.com
http://www.clickandtreat.com
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To be honest, many times we 
never know we screwed up, be-
cause the owners just go elsewhere 
and never tell us. One in particular 
stands out in my memory like a bea-
con shining bright. I will never forget 
my fi rst screw-up as a groomer.

In December 1995, I started 
my very fi rst job as a groomer at a 
salon called For Pet’s Sake in Al-
bany, Georgia (long closed now). The 
head groomer, the only one there who 
knew anything about how to groom 
the dogs, got miffed when I was hired 
and called in sick the entire week 
before Christmas, leaving the owner 
of the salon (who was not a groomer) 
and me to handle that week alone. I 
was right out of school and in over 
my head big time!

It would have helped a lot had 

OOPS!By Debi Hilley

Everyone messes up a groom now and then, but rarely do we 
remember them soon a
 er they happen. Given a while, we forget, 

or the dog goes elsewhere and we tune it out.

www.evolutionshears.com
(877) 560-3057

•  Patented as the next generation of 
ergonomic shears.

•  Customized to your hand and the way you 
want to use your shears.

•  Affordably priced at under $100 dollars.

ReadeR SeRvice caRd #9260

http://www.evolutionshears.com
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I’M NOT JUST A BATHING TUB. 

A Division of Tristar Metals, Inc

 I’M YOUR NEWEST TEAM MEMBER,
DEFENSE, YOUR

THE OFFENSE TO YOUR
  PARTNER IN

CRIME, AND THE ONE WHO IS
HERE TO MAKE  YOUR JOB A LOT

EASIER.

LET’S GET TO WORK!

Grooming   I  Boarding   I  Animal Sheltering

877.459.7827 www.directanimal.com

U.S. PATENT # 6,516,752

Groomer_to_Groomer_swiveltub_R1.indd   1 3/29/2012   4:20:53 PM

the cards said something other than 
“Carmen knows,” but that is literally 
what all the cards said! “Carmen 
knows.” That didn’t help me a bit! 
The salon owner was not a groomer 
and did not understand why I could 
not fi gure out what had been done 
to the dogs before. I was right out of 
school, for gosh sakes! Today I can 
fi gure it out, but then, no way.

A lovely woman brought in 
Bianca, her tiny little Maltese puppy 
with hair all the way to the fl oor, 
and asked for a puppy cut. The 
dreaded puppy cut was about to 
rear its ugly head!

I asked the salon owner what 
that meant to her. That dog looked 
like it got a FFTT (face, feet, tummy, 
tail), and we didn’t use the term 
puppy cut in school. She said, “A 
puppy cut is short like a puppy. 
What is wrong with you?” 

I remember those words like 
they were yesterday. I held Bianca 

in my arms, showing the salon 
owner the hair, which did not have 
a mat in it anywhere. I asked again, 
“Are you SURE she wants all of this 
cut off?” She basically told me to 
“just do it!”

Even though in my heart I knew 
it was wrong, I did what I was told 
to do. I used a 4F to cut this gor-
geous, full-coated dog shorter. The 
entire time I was grooming, I doubt-
ed it was correct and told Bianca 
that I was sorry. 

When her mother walked into 
the salon to pick her up, Bianca 
was in the offi ce area, and I saw her 

mom’s face. She was horrifi ed to say 
the least. It was the week of Christ-
mas, and her dog looked awful. She 
was so upset that she actually threw 
her umbrella across the offi ce. The 
salon owner tried to blame it on me. 
I had a little bit of backbone and 
said point blank, “I asked YOU, and 
YOU said to cut her short!”

Needless to say, that salon had 
to groom the puppy for free until 
she grew back out. Normally that 
would be the end of the story, but it 
isn’t. 

I was gone from that salon by 
the time she had grown back out 

When her mother walked into the salon to pick 
her up, Bianca was in the o	 ice area, and I saw her 

mom’s face. She was horrified to say the least. It was 
the week of Christmas, and her dog looked awful.

http://www.directanimal.com
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and actually forgot all about it. I 
was working in another area of the 
state, and when I returned to Al-
bany, I opened my own salon.

To my surprise, one of the fi rst 
people to book an appointment in my 
new salon was this client with Bian-
ca, all grown out again and looking 
really pretty. Things were great for 
a few months, and then she placed 
Bianca in a new home (though she 
never told me she did that).

One day, a new client called 
me with a Maltese named Bianca. 
I quickly fi gured out that it was 
the same dog and then confi rmed 
it with both women. Her new mom 
asked me if I had groomed her at 
the other salon. I said yes, kind of 
hesitantly, because I didn’t know 
why she was asking. She then said, 
“I want her cut like on the day you 
screwed up!” 

I was in shock. I questioned her 
some more and decided she was 
serious. I had to make sure I was 

not making another mistake, be-
cause I was a new salon and could 
not afford to give free grooms. After 
making sure she was serious, I bit 
the bullet and did what she asked. 
I was a better groomer by this time 
and took the dog down with a snap-
on comb rather than a 4F, and she 
loved it!

Bianca was in my salon re-
cently, and I am still giggly over the 
fi rst mistake I made as a groomer. 
She still comes to visit every eight 
weeks or so and is still kept slightly 
fl uffy. She has no teeth left, and we 
now have to shave her muzzle along 
the lip line to keep the hair out of 
her mouth. She is likely the oldest 
dog I groom now and defi nitely my 
longest-standing client that I still 
groom.

Maybe in every case you would 
not get this type of result, but in my 
case, my fi rst mistake taught me 
several lessons. I am grateful every 
day for that simple mistake that 

could have turned out so very badly.

• Keep good records of what 
         is done to every dog. “Carmen 
         knows” is useless.

• Always call owners if there 
         is a question about 
         instructions. Never assume.

• Accept responsibility for 
         your mistakes.

• Make amends in whatever 
         way you can, even if it means 
         free grooming for a long time.

• Try to remember your 
         mistakes, because you 
         never know when that 
         knowledge will be needed.

I doubt I will see Bianca for 
much longer. I will be sad when she 
goes, but in the meantime, I smile 
every time I see her. I learned a lot 
from that simple mistake. Maybe 
you can learn from it, too. ✂

ReadeR SeRvice caRd #9265

Bardel Bows
www.bardelbows.com

� e Perfect Finishing 
Touch For � e Well 
Groomed Dog

(800) 874-7198
Providing Groomers with 
High Quality American 
Made Bows Since 1989

We’re on 
Facebook!

BardelBows.indd   1 9/1/11   10:14 AM

Providing Groomers with  
High Quality American Made  
Bows Since 1989

(800) 874-7198

The Perfect Finishing Touch 
                         for the 
                 Well Groomed Dog

Bardel Bows

We’re on  
Facebook!

ReadeR SeRvice caRd #9264

http://www.bardelbows.com
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Many years ago, I worked in 
a municipal animal shelter 
just north of Seattle. One 

afternoon I was called to a house 
where an elderly, reclusive woman 
had passed away. In a back room 
of her house were more than 20 
purebred Cocker Spaniels, stacked 
three high in wire cages. It was not 
a good thing. 

By the look of some of the dogs, 
we were the fi rst humans, other 
than their deceased owner, to touch 
them. Getting the dogs out of the 
house was a laborious job. Once the 
animals arrived at the shelter, it was 
time to bathe and groom them. You 
can imagine what that was like. We 
didn’t have the skills of even a new-
bie groomer. Somehow we muddled 
through. About half of the dogs were 
so violent that they were deemed 

unadoptable. A dozen of the 20 were 
nice enough to make friends with 
their new guardians. After many 
hours of wet, soapy turmoil, our 
dozen golden Cockers were ready to 
fi nd new homes. Their recent neglect 
was imperceptable — on the surface.

After a newspaper article chron-
icled the dogs’ history, the public re-
sponse was terrifi c. On the appoint-
ed day, the animals were available 
for adoption. That morning, about 
30 people showed up before the of-
fi ce opened just to get a chance to 
adopt the “rescue dogs.” Within an 
hour, all 12 of the dogs were adopted 
by loving pet owners. The staff was 
pleased that the animals would be 
going to homes that were far better 
than their previous one.

Feeling rather smug about our 
good work, it came as a shock when 

the dogs started coming back a few 
weeks later. Each of the new owners 
was apologetic but fi rm. They sim-
ply couldn’t keep the dog. Initially 
perplexed by this mass return, we 
soon noticed a pattern developing. 
In each case, the complaint was the 
same: the dog could not be house-
trained. All efforts to teach the dogs 
to eliminate outdoors failed. Using 
a crate to confi ne any of the dogs 
merely confi ned the subsequent 
mess and ensured that the dog 
would roll in the mess and have 
to be bathed — something we had 
already discovered was not an easy 
task. Our glee over our imagined 
happy ending was short lived. We 
had made them look beautiful on 
the outside while neglecting a major 
problem on the inside.

The cause of this problem is 

Behavior
by Gary Wilkes

CLIPS

HOUSETRAINING
TAKING THE DIFFICULTY OUT OF
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WWW.SAVURFUR.COM 
savurfur@aol.com

(417) 469-9020 • Toll Free (866) 375-9214 
1194 Bus. 60/63 Suite A • Willow Springs MO 65793

Top quality system includes two 10-foot hoses, 
60 feet of tubing, a sprayer, and 96 meter tips

Works with any type sprayer

3-year limited warranty

Financing available 
(Application online)

Assembled in the USA

AND A NEW LOOK!NEW PRODUCTS

C2
00

1

BATHING SYSTEM

$850

Professional Equipment & Tools for Every Groomer

www.FrankRoweandSon.com
     • (717) 533-4426

Fast & Friendly  
Customer Service

Become part  
of our family -  
Send us your orders  
and sharpening  
Today!

We treat you like you are one of the family!

     • (717) 533-4426

easy to identify. The dogs’ original 
owner was a single, isolated per-
son. She had few visitors and way 
too many dogs. Because she could 
not handle 20 loose dogs at a time, 
she often left some of them in their 
crates for many hours at a time. 
The more unruly dogs were con-
fi ned almost constantly, which led 
to more unruliness and, therefore, 
more confi nement. As their owner 
grew less mobile, the confi nement 
increased until all of the dogs would 
periodically be forced to eliminate in 
their crates. By the time she died, 
the woman had unintentionally 
taught all of the dogs to eliminate 
where they slept. 

While this example illustrates 
the problem on a grand scale, many 
pet owners face the same challenge 
on an individual basis. Once an ani-
mal loses all inhibitions about their 
toilet area, it is very diffi cult to get 
them back on track. If you are faced 
with this most diffi cult housetrain-
ing task, here are a few steps that 
might correct the problem. 

The fi rst step toward successful 
housetraining is to avoid any form 
of punishment or scolding even if 
the dog is caught in the act. Punish-

ing a dog for incorrect elimination 
is as pointless as slapping a baby 
for messing his diaper. The problem 
is that the animal has never been 
properly taught how to do what you 
desire. No amount of scolding will 
teach him how to do that which he 
does not know how to do. As much 
as our common heritage wants to 
make some kind of negative com-
ment on the mistake, I have never 
found it to be a productive tool. The 
risk is that you may teach the dog 
to be afraid to eliminate in front of 
you. This leads to having a dog who 
will stand in the backyard for 45 
minutes in your presence and not 
eliminate. When you simply have to 
get on with your life and take the 
dog inside, it sneaks off and pees or 
poops out of sight. 

Next, the dog’s food and water 
intake must be monitored closely. 
A regular feeding schedule can help 
to predict the times when the dog 
is most likely to have an accident. 
A veterinarian should be consulted 
about this new schedule to make 
sure that the dog’s nutritional needs 
are properly satisfi ed. 

Another strategy for speeding a 
dog’s housetraining is by temporar-

ily limiting the animal’s world to a 
small part of the house. Keeping the 
dog on a tiled fl oor in the kitchen, 
for instance, makes it much easier 
to clean up any accidents.

Another good idea is to have 
a small notebook handy to record 
each accident. Often a pattern of 
accidents will become apparent only 
because of good record keeping. 

The fastest and most neglected 
way of switching a dog’s elimination 
behavior is to use treats and affec-
tion for correct potty habits. Many 
people avoid using food in training 
despite the knowledge that food is a 
powerful tool for strengthening be-
haviors. Until the behavior is fi rmly 
established, a food treat is appro-
priate every time the dog success-
fully eliminates outdoors. Once the 
behavior is fi rmly established, the 
treats should be offered occasionally 
to keep the dog interested in doing 
the right thing. ✂ 

ReadeR SeRvice caRd #9268 ReadeR SeRvice caRd #9269
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IS your appointment book 
completely fi lled for weeks 
or even months in advance? 

Do you have a waiting list of people 
who want you to groom their pet? 
Are you so busy that you can no 
longer accept new clients? No, it’s 
not a fantasy or a dream. There are 
many groomers who can say “yes” 
to these questions.

Do you wonder how some groom-
ers can be so successful when others 
are barely making ends meet or are 
going out of business? What do these 
in-demand groomers do to make 
them stand out from all the rest? The 
super successful stylists make every 
grooming visit a special experience 
for both the pet and its owner!

Whether you are a salon owner, 

mobile stylist, or an in-home groom-
er, you need to start with the end 
in mind. Filled appointment books 
don’t happen by accident; they are 
built one client at a time.

In many ways, groomers are like 
master gardeners. Master gardeners 
diligently prepare the soil, carefully 
plant the seed, continually water, 
nourish, and care for the plant as it 
grows. At the harvest, they enjoy the 
bountiful fruits of their labor.

Wise groomers prepare them-
selves with skills, knowledge, and 
experience. They enthusiastically 
and warmly welcome each new 
client, carefully cultivate a relation-
ship with that client and their pet, 
and then enjoy many years of pre-
booked appointments as they care 

for that pet. There are many good 
groomers, but what sets the great 
ones apart is the way they treat 
their customers. 

Pet owners have the freedom to 
choose where they will have their 
pets groomed. If they select your 
establishment, whether it be from 
advertising that you do or a word-
of-mouth referral, what happens 
at the pet’s fi rst appointment will 
determine if that client will use your 
services again.

Successful groomers know that 
the bond people have with their pets 
is extremely strong. Whether their pet 
weighs two pounds or two-hundred 
pounds, it is still their precious baby. 

If the pet seems nervous or re-
luctant when it comes in for groom-

BUILDING SUCCESS   
  ONE  C LIENT  AT A  TIME by Kathy Hosler
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NOW HIRINGEXPERIENCEDGROOMERS
Apply online at:
petsuppliesplus.com

ing, wise groomers will take extra 
time to talk to and relax the pet. 
Not only does that soothe the pet, it 
comforts the owner as well and con-
fi rms that you really care for their 
pet and its feelings. 

Discuss with the owner in detail 
what will happen during their pet’s 
grooming and answer any questions 
they may have. Make sure you are 
both on the same page with the kind 
of clip their pet will be getting. 

Impress on the owner that their 
pet’s comfort and welfare is your 
utmost priority. Taking a few extra 
minutes before that fi rst groom to 
get to know the pet and their owner 
can provide a big payout when you 
wind up grooming that pet for 10 to 
15 years. 

Go the extra mile to please every 
client. Be fl exible, but don’t be a 
doormat to unreasonable demands. 
Respect is a two-way street. Owners 
need to recognize that you are the 

professional and the suggestions you 
make are in their pet’s best interest.

Remember that fi nishing 
touches like bows and bandanas 
are important to most owners. At 
pet pickup, the small effort it takes 
to do little extras like giving out pet 
care brochures, Little Angel Awards, 
or Pet Report Cards pays off big 
in client retention. Always suggest 
booking the pet’s next appointment 
before they leave your salon.

The most successful groomers 
are also the ones who never stop 
learning. They watch videos, enter 
competitions, become certifi ed, and 
attend seminars and trade shows. 
They learn new skills and tech-
niques to keep them in the forefront 
of what is happening in the pet in-
dustry. They join Internet groups to 
stay connected with their peers.

They also learn new services 
that they can offer to their clients. 
Spa services and creative coloring 

are wildly popular with today’s pet 
owners. Just a little bit of bling or 
color on their pet makes them feel 
that they have received something 
extra special. 

 Smart groomers buy the best 
equipment and styling products that 
they can afford. Items like bathing 
systems, high-velocity dryers, and 
clipper vacuum systems will pay 
for themselves many times over in 
saved time, wear and tear on you, 
and the ability to groom more pets. 

Financial security is another 
measurement of success – and so is 
the peace of mind that comes with 
it. You don’t have to be the most ex-
pensive salon in town, but you need 
to charge adequately for the work 
you do and the services you provide. 

Successful groomers are in con-
trol. They run their businesses; they 
don’t let their businesses run them. 
You can join the ranks of the ultra-
successful…one client at a time. ✂
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If you have never cruised before, 
this is the way to start. Join Bar-
kleigh’s Pet Pro Cruise, held each 
year in early January when busi-
ness is slow and the weather is usu-
ally very cold. From arrival at a ho-
tel close to the port of departure to 
returning to the U.S., our getaway 
cruises are fully escorted by Cruise 
Agent Judy “LUCY” Wheeler. It is 
comforting to know that someone is 
there to guide you in this exciting 
journey to strange places on a ship 
as long as three football fields and 
as tall as the Statue of Liberty! 

In addition to all the fun things 
the ship has to offer, Barkleigh pro-
vides their own private activities 
just for the pet professionals and 
their guests. You must book your 
cruise with Barkleigh to partici-
pate in these events, which include 
seminars offered by highly respected 
members of the industry, a scaven-
ger hunt (the prize is dinner for two 

at the steak house on board), cock-
tail parties, optional private tours, 
a professional group photo, raffles, 
and more!

Here is what some of our “new 
to cruising” guests from last Janu-
ary’s Pet Pro Cruise have to say 
about their experience: 

“ForGED nEW FriEnDSHiPS 
From ALL oVEr THE WorLD”

Monica 
and I were new 
to the group 
this year and 
were very ner-
vous, because 
we didn’t know 
what to expect, 
but when we 
left [the ship] a 
week later, we 
had forged new 

friendships from all over the world! 
We are anxiously awaiting January 
2013, getting back together with our 
new-found friends, and the possibil-
ity of making even more in 2013. 
We are counting the days until the 
next cruise and plan on having even 
more fun than this year!

Kathy Duncan

“BEnEFiCiAL To EVErYonE”

This was my first Pet Pro 
Cruise, and I hope it will not be 
my last. The experience of meeting 
so many people from all over the 
United States and other countries to 
discuss business tips and grooming 
issues was beneficial to everyone 
involved. As an upcoming pet dog 
trainer, I was provided with another 
view of developing a closer working 
relationship with the groomer and 
how important everyone is in taking 

ANNUAL PET PRO CRUISE  
IS FUN AND REWARDING
Combining a vacation to exotic places with industry networking and training
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care of the family pet.
Monique Weber 

“i TrAVELED BY mYSELF…  
From AUSTrALiA”

I traveled 
by myself all 
the way from 
Australia to 
join the Pet 
Pro Cruise. It 
was the first 
time I had 
been to the 
U.S. or on a 
cruise. When 
I first arrived 

on the Pet Pro Cruise, I was im-
mediately made welcome and really 
felt part of a team. The cruise was 

a wonderful way to meet people 
from the same industry in a relaxed 
environment, and I made good 
friendships with people from differ-
ent parts of the world. The seminar 
was very informative, and I enjoyed 
Kathy Rose’s style of speaking and 
allowing attendees to also share 
their individual experiences. I was 
able to take away some points from 
the seminar and apply them to my 
mobile dog grooming business back 
in Australia. I cannot speak highly 
enough of the experience, and 
although it was a big step to travel 
halfway across the globe, it was the 
most wonderful holiday I have ever 
had. Not only did I learn interesting 
points for my business and meet 
some great people, but I also got to 
experience some magical holiday 
destinations. It definitely won’t be 
my last Pet Pro Cruise. I intend on 
participating in many more cruises 
in the future. 

Deonne Coggan

“SAFETY in nUmBErS…  
WELL PLAnnED”

Just want 
to let future 
cruisers know 
that our 
experiences 
going with 
the Pet Pro 
Cruise group 

has been great on every single 
cruise. You feel like there’s safety in 
numbers. We’ve always felt that the 
excursions were well planned and 
look forward to our next time.

Lynda 

“YoU WiLL nEVEr  
FEEL ALonE”

I love doing the pet pro cruise(s). 
It is right after the holidays. Our job 
is physically and mentally demand-
ing, so we should treat ourselves to 
some R&R. We are in the service in-
dustry. For one week, it sure is nice 
to have someone treating you really 
special. Since I have started cruis-
ing with pet pros, I save all my tip 
money for the year, and it’s amazing 
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YOUR DOG DESERVES THE BEST DRY DOG FOOD 

SOLID GOLD SUNDANCER WITH CURCUMIN (TUMERIC)

• Protein-chicken and fi sh

• Oriental, Arctic and dogs from England, 
   Scotland, and Ireland were fed fi sh and sea 
   vegetation (like our Sea Meal) for hundreds of    
   years.

• This means, all retrievers, spaniels and terriers    
    must have a fi sh-based diet to support the DNA   
    of the body.

• It also supports the thyroid gland which controls 
    allergies, such as chewing at the tail or licking 
    feet.

• Decreases tear-staining and ear infections.

• SunDancer contains curcumin, (often referred to 
    as Indian Solid Gold)

• Curcumin is from the turmeric plant, is a widely 
    used as an anti-oxidant.

• No grains, no glutens. Quinoa is not a true grain.  
    It is related to beets and spinach.

• Protein-chicken and fi sh

• Oriental, Arctic and dogs from England, 
   Scotland, and Ireland were fed fi sh and sea 
   vegetation (like our Sea Meal) for hundreds of    
   years.

• This means, all retrievers, spaniels and terriers    
    must have a fi sh-based diet to support the DNA   
    of the body.

• It also supports the thyroid gland which controls 
    allergies, such as chewing at the tail or licking 
    feet.

• Decreases tear-staining and ear infections.

• SunDancer contains curcumin, (often referred to 
    as Indian Solid Gold)

• Curcumin is from the turmeric plant, is a widely 
    used as an anti-oxidant.

• No grains, no glutens. Quinoa is not a true grain.  
    It is related to beets and spinach.

Curcumin is an anti-oxidant for a variety of problems-
Cancer, heart disease, asthma, arthritis, IBD, diarrhea, leuke-
mia, liver/kidney, obesity, diabetes, epilepsy, cataracts, Crohn’s 
disease.

The Cute Story
A fi ve year old was explaining the Bethlehem Christmas Story. 
Govenor Herod (he was never a king) forced the Holy Family 
to fl ee. All FOUR of them left. Four, you might ask? Remember, 
this is the logic of a fi ve year old. Yes, Jesus, Mary, Joseph and 
the pilot who fl ew the plane for the Holy Family on their fl ight to 
Egypt. Guess she confused pilot with Pontius Pilate. 
Sounds reasonable to me!!!

We will soon have a similar dry cat food. The cats keep steal-
ing the SunDancer from the dog’s bowl. Surprisingly, ferrets 
like the SunDancer also.

Ask your local pet store for a free catalogue. If they don’t 
have a SunDancer catalogue, call us at (619)258-7356, 
M-F, 10am to 5pm Pacifi c time. Or e-mail us at sarah@
solidgoldholisitc.com. You can also visit our website at 
www.solidgoldholistic.com.

Specially sealed for freshness.

Solid Gold Holistic Animal Nutrition Center
1331 N. Cuyamaca, El Cajon, CA 92020

http://www.solidgoldholistic.com
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www.facebook.com/
groomertogroomermagazine

Wall

Find us on

Like

Groomer to Groomer Magazine
The Official Sponsor of  
Top-Quality Grooming!

Professional Groomers like this.

groomertogroomer.com
Find us online at

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

ReadeR SeRvice caRd #9279

what one year of tips brings 
in. It seems like I’m not out 
of pocket money for the trip. 

Going on a pet pro 
cruise, you will never feel 
alone. Judy (Agent Lucy) is 
always there to help with 
questions and have adven-
tures. She will even sit at 
the bar with you and have 
a pet pro drink called the 
“Barkleigh.”

Karen Gunn

“mAGiCAL mUSiCAL  
momEnT”

This year we had a free 
walking tour of Old San 
Juan conducted by Agent 
Lucy, which was highlighted 

by a spontaneous magic 
moment. A street musi-
cian shared his guitar with 
Monica (green hat, first 
row), who played and sang 
La Bamba in Spanish. We 
danced in the street and 
sang along. The locals were 
as delighted as we were.

“WE ArE WinnErS ALL!”

Our group members 
participated in lots of Carni-
val’s contests and karaoke – 
and WON a few!  Group hug 
to congratulate Angie for 
winning the mixology con-
test and Kathy for winning 
Water Olympics! You girls 
made us proud… ✂

http://www.facebook.com/
http://www.equissage.com
mailto:info@equissage.com
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 I started grooming about seven 
years ago. I found a school close to 
me by looking online and decided it 
was the right place for me. At that 
time, email and searching online 
was about as much as I could do on 
the Internet. 

While in grooming school, I 
learned about mobile grooming and 
knew that was what I was going to 
do. I would get home from school 
each day and search the Internet for 
all I could fi nd about mobile groom-
ing. I found PetGroomer.com and 
Groomers.net. Whoa! These places 
were forums featuring groomers and 
more groomers all talking about 

grooming. Anything you want to 
know about grooming you could fi nd 
on these sites. I would spend all my 
free time there researching mobile 
grooming vans, how to run a mobile 
business, and all other grooming-
related things. 

Along the way, I started mak-
ing friends, more friends, and 
even more friends. I learned about 
grooming trade shows and how peo-
ple go to these shows to shop, take 
classes, watch demos, and compete. 
To me this was exciting. I went to 
a few local grooming shows, had a 
nice time, and continued working in 
a few salons until I decided it was 

time to make that mobile grooming 
dream come true. 

Atlanta Pet Fair 2006: the fi rst 
show I would attend away from 
home. I just had to go see those 
vans in person and decide which 
would be the best fi t for me. At that 
point, I still only had a few groom-
ing friends in “real” life, and none 
of them could go. To the forums I 
went to fi nd someone who would be 
kind enough to room with me and 
split the costs. Sure enough, I found 
another mobile groomer who was 
going, and I was set to go. 

At the show, I chose my van 
from Wag‘n Tails (RSC #9245), went 

groombook

Leveraging the Internet and 
Social Media for Groomers

By Nicole Kallish

The Internet and social media have become a huge part of the grooming industry, 
and I believe they have helped many groomers further themselves in many different 
ways. I will share with you some of the ins and outs of the Internet, and hopefully 

you can fi nd your place there, if you haven’t already.
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The Liberty of grooming: the new cordless

a division of

n For all type of detachable blades
n Lithium-Ionic battery technology
n Battery runtime: min. 60 minutes
n Battery charging time: approx. 50 minutes
n Low weight: only 1 lb incl. blade  

and battery 

For more information please contact: www.GermanRedClipper.com

A-
VE

12
01

4

NEW!

Authorized dealer: www.cherrybrook.com

A&J SAleS & Service

 cAll (800) 447-1957
New low priceS for the fAv5 & fAv5 cl

home, and waited the six weeks to 
get it. Oh, my. Those six weeks were 
killer — the nerves, the excitement, 
the not-knowing-if-I-would-make-
it feeling. I was reassured, calmed, 
and advised by my online friends. I 
know I could not have done it with-
out them. That was my start into 
the Internet grooming world.

Fast forward a few years and 
things are going great in my busi-
ness. I was competing, constantly 
talking to my online grooming 

friends, and also getting to meet 
them in person at the shows. It was 
as if I knew them forever, and we 
were old buddies from way back. 

I found myself shopping on 
the forums’ used equipment pages, 
selling things I no longer had a use 
for, finding contest dogs to borrow 
from people that were attending 
the shows, and learning about new 
products and new styles for the dogs. 
I felt completely comfortable and 
welcome. Both Groomers.net and 

PetGroomer.com are still going strong 
now, but in 2008, I found Facebook. 

I thought it was kind of crazy — 
something for kids. I had a teenage 
daughter, and it was something I 
thought was more appropriate for 
people her age. I checked it out and 
noticed there were several people 
I knew on there, so I signed up. I 
found some old friends from grade 
school and high school; it was pretty 
cool. I noticed a few grooming friends 
popping up here and there, and it 

http://www.GermanRedClipper.com
http://www.cherrybrook.com
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Jay Scruggs
Signature Series

Cobra’s  
Available exclusively through

Groomer’s Choice
www.groomerschoice.com
1•888•364•6242

ReadeR SeRvice caRd #9283

just kept getting bigger and bigger. 
There were a couple of groom-

ing-related groups that I joined. 
You could check the groups and see 
what was going on in the industry, 
ask questions, post pictures of your 
work, and get help with issues re-
lated to grooming. 

The greatest part of Facebook 
for me is that it is instant. Post a 
question and you get an answer; 
there is always someone on Face-
book. The groups keep growing, and 
new groups keep forming. There 
are group pages for just about 
everything grooming: dog groom-
ing pages, mobile grooming pages, 

creative stylists pages, cat grooming 
pages, and so on. There is a little bit 
of something for everyone. 

When you are thinking of “going 
mobile” and need some information 
on what type of conversion would 
work out for you, you might want 
to check out the “Go Mobile and 
Groom” page. This page, started by 
industry speaker and writer Ellen 
Ehrlich, was made in March 2011 
and just hit the 500-member mark. 
I asked Ellen what her goal was in 
starting this Facebook group, and 
Ellen said, “I want groomers and 
mobile groomers to succeed. I want 
mobile groomers to understand 

how to run the business. I love to 
be around groomers and talk about 
grooming; it’s my favorite subject.” 
Another great mobile grooming 
page is “Driven to Groom! A Mobile 
Groomer’s Forum.” 

Say you want to jump into the 
creative grooming world. If so, you 
might want to go to the “National 
Society of Creative Stylists” page. I 
love this one started by top creative 
stylists Lori Craig, Angela Kumpe, 
and Sami Stanley. You will see very 
colorful dogs and some of the most 
awesome advice when you don’t 
know what color to use or the best 
product for the job. All that for free! 

The greatest part of Facebook for me is that it is instant. Post a question and you 
get an answer; there is always someone on Facebook. The groups keep growing, 
and new groups keep forming. There are group pages for just about everything 

grooming: dog grooming pages, mobile grooming pages, creative stylists pages, 
cat grooming pages, and so on. There is a little bit of something for everyone.

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

Find us on Twitter!
@barkleighinc

ReadeR SeRvice caRd #9188

http://www.groomerschoice.com
http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
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 Every bath shampoo 
 Helps with Allergies 
 Helps whiten/brighten 

coats 
 Perfect Medicated 

shampoo 
 Flea Shampoo 

1st Place Champion Aris, 
Best Groomed Dog 2011 

Before Epi-Pet Bath 

After Epi-Pet Bath 

www.epi-pet.com 
Bradenton, FL 
866-204-0002 est 
Made in the USA 

Epi-Pet is the 
ONLY cosmetic 
product line with 
a 5 star rating 
from the APA! 

 Natural 
 Tear Less 
 Soap Free 
 Hypo-Allergenic 
 Safe for puppies 

& kittens 
 

Epi-Pet Cleansing Agent Shampoo 

Available in 5 sizes: 
 1oz single wash 

packet  
 8oz bottle 
 16oz bottle 
 1 gallon 
 5 gallon 

ReadeR SeRvice caRd #9284

http://www.epi-pet.com
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Imagine that! 
A great general grooming 

page would be “Grooming” or “Pro 
Groomer Network,” which I started 
with Lindsey Dicken. Cat groomers 
should check out “Cat Grooming.” 
Groomer to Groomer and Barkleigh 
also have Facebook pages. This is 
just a small sample of what is out 
there. Not every group is right for 
every groomer, but you will find the 
ones you like the most. Be warned: 
it is easy to become addicted. 

While the majority of my time 
spent on grooming forums has 
been positive, there are things to 
watch out for — or people, I should 
say. “The Know It All,” “The Bully,” 
“The Manipulator,” and “The Insti-
gator” are just a few. The Internet 

attracts all kinds of folks — some 
great, some not so great. Internet 
trolls are all over the place. Luckily 
for us, they are few and far between 
in the grooming industry, but 
they are there. They like to create 
drama, stir the pot, start rumors, 
or take on false identities. Usually 
they are easy to spot, but for some, 
it is not so obvious to see. Just 
use caution and skip over what 
you might find offensive or contro-
versial. I tend not to comment on 
things of this nature unless I have 
a vested interest and strongly be-
lieve in what is being discussed. 

The Internet and grooming go 
together, and there is even more out 
there, such as Learn2GroomDogs.com, 
which I just joined. This is a site 

developed by Melissa Verplank of 
Paragon School of Pet Grooming. There 
is a monthly fee, and you can watch 
the most amazing videos featuring 
top industry stylists. These videos are 
an excellent training tool. Watch as 
much or as little as you want. 

Also new to our industry is the 
webinar. PawsitiveEducationalTrain-
ing.com has a group of groomers 
that list the webinars they are of-
fering, and many of the grooming 
associations and schools are doing 
the same. A webinar might be live or 
recorded and offer varying subjects. 
All in all, I think the Internet has a 
big place in the education of groom-
ers. It is a great place to network, 
learn, vent, and last but not least, 
have a little fun! ✂

Also new to our industry is the webinar. PawsitiveEducationalTraining.com 
has a group of groomers that list the webinars they are offering, and many  

of the grooming associations and schools are doing the same.

ReadeR SeRvice caRd #9285
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   oardinB g&  daycare

P
E
T

EXPO
Pet Boarding & Daycare maga-

zine and Barkleigh Productions are 
excited to bring the fi rst ever Pet 
Boarding & Daycare Expo to Balti-
more, MD, on November 6–8, 2012. 
Featuring several days of educational 
classes and trade show, this national 
conference is specifi cally designed for 
pet care professionals in the board-
ing and daycare industries.

Attendees will have an array of 
class options at the Pet Boarding & 
Daycare Expo. Topics include busi-
ness, animal health, animal behav-
ior, running a successful daycare 
operation, and facility design.

Education begins with three 
different four-hour classes on 
Tuesday, November 6. Red Cross-
certifi ed instructor Nikki Huntley 
will present a hands-on American 
Red Cross Pet First Aid and CPR 
course. Wheeler del Torro, author 
of Growing Your Own Doggie Day-
care, will present the fi rst section of 
a three-part daycare accreditation 
course. Scott Learned of Design 
Learned, Inc. will present “Design-
ing Your Facility,” a four-part series 

that addresses the six primary sys-
tems that affect the engineering of 
the building environment. Follow-
ing Tuesday’s educational classes 
will be a meet-and-greet sponsored 
by Laura Laaman and Outstanding 
Pet Care.

Classes continue on Wednes-
day, November 7, when Chris Mur-
phy will present a four-part, day-
long class titled “Doggie Daycare: 
Keys to Success.” Susan Briggs and 
Robin Bennett will present a special 
lunch function titled “Training Off-
Leash Play Group Staff,” an infor-
mative session on the importance 
and benefi ts of formal staff training 
for off-leash play group staff. Other 
Wednesday classes include facil-
ity design topics with Rick Bacon 
and Greg Taylor, a seminar with 
Dr. Randy Lynn on Canine Infec-
tious Respiratory Disease Complex 
(CIRDC), and an overview of insur-
ance topics with Governor Insur-
ance’s Bob Thompson. Carmen 
Rustenbeck and the International 
Boarding & Pet Services Association 
(IBPSA) will host a meet-and-greet 

on Wednesday evening.
Thursday’s educational offer-

ings include “The Fun, Foibles, and 
Financial Feasibility of Dog Day-
care” with Eileen Proctor. Susan 
Briggs and Robin Bennett will pres-
ent another special lunch function 
called “Safe and Fun Off-Leash 
Play Groups.” Other topics include 
facility design, how certifi cation and 
education can advance your busi-
ness, and luxury pet care with K-9 
Resorts’ Steven and Jason Parker.

In addition to plenty of educa-
tional opportunities, the Pet Board-
ing & Daycare Expo will feature 
a two-day trade show event on 
Wednesday and Thursday from 10 
a.m. to 5 p.m. This is the perfect 
opportunity to talk with experts and 
manufacturers, compare prices, and 
take advantage of show specials.

For more information, a sched-
ule of events, and a registration 
form, visit www.PetBoardingExpo.
com or see the Pet Boarding & Day-
care Expo program book inserted in 
the September/October issue of Pet 
Boarding & Daycare. ✂

cOMiNG THiS NOveMBeR

WWW.PeTBOARDINGeXPO.COMSIGN UP ONLINE!

http://www.PetBoardingExpo
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With today’s constantly evolv-
ing technology and ever-increasing 
emphasis on environmental con-
servation, it pays for pet groomers 
to research new equipment and 
appliances that allow them to bet-
ter serve customers and reduce 
environmental impact. According 
to the American Pet Products As-
sociation (APPA), one of the biggest 
pet service industry trends of 2012 
involves using products that reduce 
a pet’s “carbon paw print.” Many of 
today’s pet grooming customers are 
also interested in “greening” certain 
aspects of their lifestyles, includ-
ing pet care. Making your business 
greener is not only a good way to 
help the environment and decrease 
utility costs, but it is also a strong 
selling point with potential clients.

Since water is one of the most 
heavily used natural resources in 
the grooming industry, decreasing 
water usage with smaller tubs and 
more water-effi cient fi xtures is an 
excellent fi rst step toward making 

your business more sustainable. 
Since groomers are using hot water 
most of the time, it’s important to 
take a close look at the energy ef-
fi ciency and capacity of your water 
heater. Heating water can consume 
a signifi cant amount of energy, 
often leading to high utility bills. In 
addition, running out of hot water 
is a common problem in grooming 
facilities that utilize traditional tank 
water heaters, which slows down 
operations and can lead to a very 
unhappy canine customer. 

Of course, a positive experi-
ence for the dog and the owner is 
more likely to guarantee a return 
visit, so it’s important to maintain a 
constant supply of hot water — but 
how? One solution to these prob-
lems is an energy-effi cient tankless 
water heater.

tAnKless WAter heAters: 
hoW theY oPerAte

Relatively new in the U.S. 
market, a tankless water heater is 

an energy-effi cient option for heat-
ing water only when needed. These 
space-saving, long-lasting water 
heaters provide a constant supply 
of clean, hot water for all appliances 
and water fi xtures simultaneously 
in high-frequency applications, such 
as grooming facilities. They con-
sume less energy than traditional 
tank water heaters, leading to lower 
utility bills.

Unlike tank-style units, tank-
less water heaters receive water 
directly through a connection to 
a facility’s cold water supply. The 
temperature of the incoming water, 
measured by a temperature sensor, 
is used to calculate how much heat 
must be generated to deliver water 
at the desired temperature. Water is 
heated as it passes multiple times 
through the heat exchanger. 

After it is heated, the water 
fl ows into the hot water outlet pipe 
and through the water fi xtures that 
need it. When the demand for hot 
water ceases, the unit shuts down 

TANKLESS WATER HEATERS
A Doggone Good Fit for the Pet Grooming Industry

By Trey Hoffman
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Quick & Easy Shampoo
•	 Reduces	bathing	time	up	to	30%
•	 Rinses	quickly	and	easily
•	 Eliminates	odors	•	pH	balanced	

Touch Up Shampoo
•	 Spray	on,	lather,	wipe	off	
•	 Perfect	for	quick	clean-ups
•	 Eliminates	odors	•	pH	balanced

22 Professional Groomers Questioned:

1. Did this product take less time to apply?  88% yes

2. Did this product take less time to lather the coat?  94% yes

3. Did this product take less time to rinse?  94% yes

4. Did this product save you time?  82% yes

5. Did this product clean the coat the same
or better than the product you use now?  100% yes

www.norinse.comwww.norinse.com
Clean Life Products

800-223-9348

W
20

19

SaveS 

Time
              and 
SaveS
   WaTer!

*Samples upon request ext. 217 for Sales
ReadeR SeRvice caRd #9289

and stops using energy until more 
hot water is needed. The end result 
is hot water that is not limited to 
what’s available in a tank. Because 
of this, tankless water heaters have 
a host of benefi ts to offer owners of 
pet grooming businesses.

Benefits of tAnKless WAter heAters
Tankless water heaters are an 

excellent fi t for groomers looking to 
provide the most pleasant experience 
for clients while helping their own 
bottom line and the environment 
through reduced energy consump-
tion. With a tankless water heater, 
groomers have an unlimited supply 
of clean, hot water — whenever they 
want it and for as long as they need 
it — which keeps dogs happy and 
allows the groomer to be more ef-
fi cient and productive. This can give 
groomers the ability to handle more 
customers and washings in one day. 
With traditional tank water heaters, 

the stored water in the tank needs 
to be kept hot over long periods of 
time versus the as-needed heating of 
tankless units. This consumes more 
energy and creates higher utility 
bills. In commercial applications, 
replacing a traditional tank water 
heater with a tankless water heater 
can save business owners up to 40% 
in energy costs. 

A tankless water heater without 
a standing pilot light typically sits 
quietly, consumes no energy when 
not in use, and stores no water — 
another advantage. Tankless water 
heaters are also small in compari-
son to a tank unit and therefore do 
not take up much space. They are 
hung on a wall and range in size 
from that of a bread basket to a large 
medicine cabinet. For groomers with 
limited available space, changing out 
a tank for a tankless water heater 
provides valuable space for revenue-
generating activity. In some cases 

where a groomer may currently have 
two traditional tank water heaters, 
to keep up with the many gallons of 
water needed in a day, the two tanks 
can be replaced with one tankless 
model, freeing up even more space. 
In addition, some manufacturers 
make external tankless water heater 
models suitable for installation on 
the outside of a building in warmer 
climates, which is another space-
saving option.

Groomers with a larger facil-
ity might consider installing and 
connecting more than one tankless 
heater to create a banked multi-
unit control system, which operates 
seamlessly as a single water heating 
source. This prevents interruptions 
in service, because if one unit should 
fail, the rest can pick up the slack 
until it can be repaired. Tank water 
heaters do not allow that option. 

Another advantage of tank-
less water heaters is their long life, 
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WET DOG 
MILLIONAIRE
HOW TO PROSPER IN THE PET GROOMING BUSINESS 

Sue Kopitz

Sue Kopitz has started TWO successful 
grooming salons and now she is sharing 

her entrepreneurial knowledge in 
her book, Wet Dog Millionaire!

L2004

NEW from Wet Dog Millionaire:
Salon Owner’s Support System CD!

The Employee Handbook and much more!

wetdogmillionaire.com
wetdogmillionaire@ymail.com

ReadeR SeRvice caRd #9290

BreatheHealthy.com

Protection For Allergies, 
Pet Dander, Hair, Dust, 

Parasites & much more.

Permanent Microbe Shield® 
KILLS GERMS.

BREATHE
HEALTHY®

BREATHE HEALTHY® 
HI-TECH 

GROOMER’S MASKS
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which is typically two times that of 
a traditional tank water heater. In 
commercial applications, tankless 
units are often no more expensive 
than their equivalently sized tank 
counterparts, leading to a quick 
return on investment (ROI). For ex-
ample, if a groomer spends $2,000 
on a high-efficiency condensing tan-
kless water heater and their month-
ly water heating bill is $500, the 
groomer will save 40% — or $200 a 
month — on their utility bills. This 
considered, the ROI period would be 
10 months. 

Condensing tankless units are 
ideal for grooming businesses that 
use large volumes of water, as they 
offer the best energy efficiencies 
and the most positive impact on 
the store’s bottom line. These units 
capture the extra heat, or latent 
heat, before it escapes into the vent 
system and transfers it into the 
water being heated. Condensing 

models offer an Energy Factor (EF) 
rating as high as .96, compared to 
.84 with non-condensing units. EF 
is the ratio of useful energy output 
from the water heater to the total 
amount of energy delivered to the 
water heater. 

Choosing the Best Unit  
for YoUr BUsiness

When determining the appropri-
ate tankless water heater capacity 
for your grooming facility, contact a 
local plumber. Be prepared to pro-
vide information about the number 
of groomer tubs and fixtures within 
the store as well as any information 
about restrooms and commercial 
laundry equipment on premises. 
The plumber will need to know 
the typical water demands of the 
grooming facility and any special 
water temperature requirements 
you might have. Based on the in-
formation you provide, the installer 
can walk the store owner through 
a factory sizing chart and easily 
explain the best tankless option to 
meet your needs. As with any large 
purchase, it’s a good idea to shop 
around. You may find a significant 
price difference among installers.  

for Best resUlts
To obtain the most energy-effi-

cient performance from a tankless 
water heater, carefully read the in-
stallation instructions and owner’s 
manual supplied with the unit. All 
contemporary models operate on 
the principle of hot water demand. 
The best benefits are obtained by 
keeping the water heater’s thermo-
stat turned down and not mixing 
cold water with the hot water flow to 
achieve the desired temperature. 

Any business requiring large 
volumes of hot water is an excellent 
candidate for a tankless water heat-
er, making it the perfect choice for 
a pet-grooming business. Tankless 
water heaters create an all-around 
positive experience for grooming 
facilities, leading to satisfied pets 
and owners, improved productivity, 
and lower utility bills. By increasing 
your energy efficiency, you are doing 
something good for the environment 
and finding another way to differenti-
ate yourself from the competition. ✂

For more information on tankless 
water heaters, visit Think Tankless, 
Rinnai’s blog, at http://www.rinnai.
us/blog/.

mailto:wetdogmillionaire@ymail.com
http://www.rinnai
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We all do it. You know who 
you are. Yep, I’m speaking 
to you. I did it this past 

weekend. I know others have done it 
and will continue to do it year after 
year, and we act surprised when it 
happens. It’s happening all around 
us. We can’t avoid it. We can’t help 

ourselves.
What am I talking about?! At 

the fi rst sign of the holidays, we 
CRINGE! Is it that time already? It 
seems to come earlier and earlier 
every year. While I was writing this, 
I was fl ipping through the radio 
stations on a “mild” 100-degree day 

in the Midwest, and that’s when 
I heard it. One of the local radio 
channels decided to have a 24-
hour “Christmas in July” bonanza, 
playing all the favorites like “Jingle 
Bells,” “Silent Night,” and the ironic 
teaser on such a blazing day… 
“Frosty the Snowman”! 

I started thinking about how 
soon I will see aisles and aisles of 
decorations in the stores, months 
of television commercials where the 
husband buys his wife a luxury car 
for Christmas (Like that ever hap-
pens! Sorry, dear!), and the burden 
of shopping for presents that will 

Planning for the ‘Presents’

By Joe Zuccarello

Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 
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most likely be returned soon after 
they are opened. 

In the pet business, the 
holidays can mean a lot of things 
to a lot of people. Overwhelm-
ingly we all remember this season 
from past years and how busy we 
were, how exhausted we were, 
and how glad we were when 
it was over. I am not trying to 
sound like the Grinch, but while 
we all enjoy the income benefi ts 
of the holiday season, we sure do 
work hard for every penny of it, 
don’t we?! 

Maybe there is something we 
can do to help ourselves through 
the season this year and help 
us enjoy the season a little 
more. Hard work is hard work, 
but maybe — just maybe — we 
can better prepare ourselves by 
laying some better plans earlier 
this year rather than later. 

I’m a planner. I am not a fan 
of surprises, although our busi-
ness seems to be riddled with 
them every day. Those we can 
predict and prevent will make 
our lives and our focus on our 
business much better. There is 
no better lesson learned than not 

planning early enough for what 
is sure to be one of the largest 
opportunities we have in our year 
to boost our sales numbers. After 
the holidays, do you fi nd yourself 
saying things like, “I should have” 
or “I could have” or “If I would 
have only…” or “I wish I would 
have thought of that fi rst”? 

There is a lot to be said for 
upselling grooming services that 
are most appropriate for this 
season. There are oral care treat-
ments so our pets won’t offend 
our visiting family members with 
their breath. Coat conditioning 
and medicated shampoos offer 
our fuzzy family members a little 
relief from the torturous winter 
elements. This issue, however, 
is all about retailing during the 
holiday season. 

This is one of a two-part se-
ries on retailing for the holidays. 
To start, I thought it would be 
helpful to share some interest-
ing statistics with you. According 
to the American Pet Products 
Association (APPA), “78% of dog 
owners buy gifts for their pets… 
The average price for a dog gift 
is $12.” Moreover, “greater than 

Q: How many 
groomers 

does it take 
to groom one 

dog?

A: With Help 
From Above, 

just one! 

HelpfromAbove4Pets.com
helpfromabove4pets@yahoo.com
(731) 632-0022 • (866) 389-6648 

above
from

W
20

00

Hard work is hard 
work, but maybe 
— just maybe — 
we can better 
prepare ourselves 
by laying some 
better plans 
earlier this year 
rather than later.

ReadeR SeRvice caRd #9295
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February 21–24, 2013

Pasadena Convention Center

Pasadena, C
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eXCITING SeMINarS!

Grooming and Mobile Grooming 

Boarding and Pet D
aycare

Animal Behavior and Tra
ining

Retailing

Health

Barkleigh Productions

970 W. Tr
indle Road

Mechanicsburg, PA 17055

(717) 691-3388

info@barkle
igh.com

GroomandKennelexpo.com

HUGE TRADE SHOW!

OVER 100 BOOTHS

CREATIVE GROOMING 

SPECTACULAR!
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Pet Pro 2013

January 5-12th

Reservations and Information:
Judith “LUCY” Wheeler

(321) 368-6622 • (800) 677-7506
CruisingLady@ymail.com

Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013

CaribbeanCruise

Belize

Roatan

Costa Maya

Cozumel
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� e Ultimate Service Provider � at 
“Never Skips a Beat”!

• High-Quality Sharpening Services 
that Save You Money $$$!

• Rapid Turnaround Time
• Quality Control Testing
• Clipper Repair

ONE-STOP SERVICE PROVIDER  Quality Sharpening & Repair Since 1970

50% 
OFF 

New Customers 
Save

First 
Sharpening 

Order
Mention Code 

VAD812 
for discount

Clipper Blade 
Sharpening 
Small Animal 
Clipper Blades 
only $2.75/blade!

Scissor 
Sharpening 
& Calibration

CALL (877) 437-7095        WWW.VITALST.COM

High-Quality Sharpening Services High-Quality Sharpening Services High-Quality Sharpening Services 

half of gifts are bought for Christ-
mas (53%).” Plus, “the female shop-
per still buys more gifts than when 
the male is the primary shopper.” 

To summarize, “estimating that 
there are 46.3 million dog-owning 
households in the U.S. times 78% 
that buy a gift equals 36 million 
households that buy their dog a 
gift fi ves times a year, which nets to 
approximately 180 million dog gifts 
per year!”

Interested in selling dog gifts 
yet? Better yet, are you already 
thinking of ways to take full ad-
vantage of this industry-friendly 
phenomenon? I have detailed a list 
of helpful planning tools you can 
consider this holiday season to 
make it easier and more profi table 
for you. Here’s the trick, though: 
start making these plans now before 
it’s too late.

1. Plan to hold a special event 
to attract holiday pet gift buyers. 

I have seen Santa photo shoots, 
adoption days, breeder fairs, free 
self-washes, free “pet-a-cures” nail 
trimming/polishing, and a variety of 
other creative events geared to at-
tract new customers and introduce 
you and your business to them.

2. Leverage famous 
relationships. Do you have a client 
who is a local celebrity? There may 
be some surprisingly low- or no-cost 

ways to utilize this person’s stature 
in the community to call additional 
attention to events or promotions 
you are offering at your facility.

3. Help the community. A 
great idea I came across was a “Giv-
ing Tree” for needy pets. Clients can 
pick an ornament from the tree, 
purchase that item at your facility, 
and you can deliver it to the organi-
zation of your choice. This is a great 

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

ReadeR SeRvice caRd #9297

... “estimating that there are 46.3 million 
dog-owning households in the U.S. times 78% 

that buy a gift equals 36 million households that 
buy their dog a gift fives times a year, which nets 

to approximately 180 million dog gifts per year!”

mailto:CruisingLady@ymail.com
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idea for our less fortunate neighbors 
and people of our community. It is a 
staple of gift-giving every year. Why 
not incorporate this idea into your 
facility to help needy pets at the lo-
cal shelters or rescue organizations?

4. Holiday puppies. We have 
heard much conversation about 
whether it is a good idea to give 
puppies as gifts, but let’s face it… 
it happens. Align yourself with a 
number of shelters, rescue groups, 
breeders, etc. so that you are on 
the top of their list of service/prod-
uct suppliers when their puppies 
and dogs are placed in homes. 

5. Prepare your staff. Your 
staff can enhance the mood of your 
clients more than you think. Have 
you ever started shopping in a 
great mood, excited about fi nding 
the great deals and products, only 
to have your whole day ruined by 

less than helpful, unenthusiastic, 
or grouchy store staff? Don’t let 
your customers down by allowing 
this to happen in your store.

6. Availability. Look now at 
your calendar and prepare your-
self, your staff, and your custom-
ers for longer hours this year. It is 
better to make these plans now so 
that there are no surprises later, 
especially with your staff and their 
schedules outside of the workplace. 

Begin making these plans 
now, as some depend on long-
range relationship building and 
scheduling. You will be thankful 
you did.

In next month’s continuation 
of this article, we will delve a bit 
deeper into each of these plans. 
We will have some additional ideas 
and tactics for you to use to have 
a record-breaking holiday season 

and for many months and years 
to follow. ✂

Joe Zuccarello has excelled in 
the pet industry since 1986 and 
is National Accounts Sales Man-
ager for Tropiclean Shampoo and 
Fresh Breath Made Easy! Dental 
products for dogs and cats. To 
fi nd out more about Tropiclean 
Shampoos and Tropiclean Fresh 
Breath Made Easy! dental prod-
ucts, please visit www.tropiclean.
net or call 800-542-7387.

Find us on 
 Twitter!

@barkleighinc

ReadeR SeRvice caRd #9299
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“SB 969,” the poorly construct-
ed California bill that would have 
regulated pet groomers, is dead! I 
can’t think of a better opening line 
for this column than that! I am 
pleased that we can celebrate the 
bonding together of professionals in 
an all-out cooperative effort to kill a 
legislative action that did absolutely 
nothing to protect pets and could 
have been destructive to many small 
businesses. Even worse, it would 
have been a template for other laws 
across the country. 

If you’ve been following my 
columns in Groomer to Groomer and 
on the Internet and Facebook pages, 

you have an idea of what we’ve been 
going through on the West Coast. 
What an education it has been! 

Briefly, “SB 969” would have 
set up a voluntary certification of 
groomers in California. Let me first 
state that I am not anti-legislation, 
but “SB 969” was not going to pro-
vide anything beneficial to anyone. 

What would have been so dam-
aging, you may ask? The “council” 
that would be governing this action 
was to be composed mainly of attor-
neys, humane activists, and animal 
control people and was sorely lacking 
in groomer representation. This vol-
unteer council would be accountable 

to no one, so they would have the 
power to mandate rules and regula-
tions with no guidance or regulation. 

A person who tested and passed 
certification through the National 
Dog Groomers Association (NDGAA), 
International Professional Groomers 
Association (IPG), or International 
Society of Canine Cosmetology (ISCC) 
would not be able to advertise that 
achievement without obtaining 
this “voluntary” state certification. 
A weak grandfathering clause was 
included along with requirements 
for the number of hours of ba-
sic training. Fees were eventually 
lowered to appease groomers, but 

ReadeR SeRvice caRd #9300
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the fee structure would never have 
fi nancially supported the endeavor. 
The bill was amended six times, and 
each time it came back more cryptic 
than the time before.

The council would have set up 
a disciplinary board, yet there was 
no mention in the bill as to what 
would warrant discipline or what 
that discipline would be. There was 
a clause that mentioned “gross neg-
ligence” with no explanation of what 
“gross negligence” is. While many of 
us did not like what the bill said, it 
was what it didn’t say that fright-
ened us. There was no “pre-emption 
language,” meaning that any city 
or municipality could make this 
voluntary certifi cation mandatory at 
any time. 

The big issue was the lack of 
any mention about safety, sanita-
tion, health, or handling of the 
pets. Isn’t that what our industry is 
about? The groomers of California 
objected to non-groomers setting 
standards in an industry with which 
they are unfamiliar. The proponents 
stated there were no set standards 
within the grooming industry, fur-
ther proving their lack of research 
into our already existing, nationally 

recognized certifi cation programs.
The bill’s proponents were 

not totally unfamiliar with us. 
“SB 969,” also known as “Lucy’s 
Law,” championed the cause of an 
unfortunate Yorkie mix that was 
injured during a visit to a groomer 
within the state. A friend of a friend 
of a friend introduced the bill in 
a personal attempt to regulate an 
industry with a bill that was of no 
benefi t to pet or groomer. 

Injury to a pet is something that 
no groomer ever wants to happen at 
their hands or in their salon. We all 
cringe when we hear of an accident 
caused by the carelessness of a 
groomer, as it casts a dark shadow 
on the entire industry. We are deal-
ing with living, breathing creatures 
with minds of their own, and while 
we all know that accidents can hap-
pen, there is no margin for error in 
grooming. Carelessness is unfor-
giveable. But “SB 969” or any other 
law, for that matter, cannot regulate 
common sense. The comfort, care, 
and well-being of the pets left in our 
care should be the primary concern 
of every professional in our industry.

My constituents (that’s “polit-
ical-speak” for people with similar 

interests) and I have learned so 
much in such a short period of time 
that it is mind boggling. We had 
a lot of support. The Pet Industry 
Joint Advisory Council (PIJAC) is the 
lobby for the pet industry, and they 
stepped up to the plate when they 
saw “SB 969” picking up steam. 
Petco and PetSmart both strongly 
opposed the bill and lobbied in that 
position, but these large corporate 
stores only made up about 20% 
of the estimated 11,000 groomers 
in California. The other 80% were 
made up of independent groom-
ers, salons, or mobiles. Their help 
was needed, and when approached 
on the subject, they rallied! Word 
spread, and the voice of the groomer 
was heard. 

Our success came when so many 
groomers contacted their local state 
legislators. With the guidance of our 
big lobby friends, we were told how 
to accomplish this task successfully. 
It was a tough start. The bill was al-
ready halfway through the legislative 
procedure before many people took 
it seriously. The grassroots groom-
ers, as we became known, educated 
themselves in legislative protocol, 
familiarized themselves with the bill, 

ReadeR SeRvice caRd #9303
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and made appointments with the as-
sembly members. 

While big lobby spoke on our 
behalf with the legislative language 
they know so well, the groomers 
spoke with their hearts. They spoke 
from their souls with the passion 
only a pet groomer knows. They 
made their feelings known, stood up 
against the issues in this bill, and 
convinced the California Appropria-
tions Committee to allow the bill to 
die a natural death in the committee. 

I did not say that the committee 
voted it down; they just allowed it to 
die. While we did manage to con-
vince most of the council members 
to vote “no,” it came down to several 
members “abstaining” or just not 
voting. Politics abounded. This was 
their way of telling the originating 
senator that they did not like the 
bill, but they did not want to vote di-
rectly against their fellow colleague. 

This was the cliffhanger of the 

century. It was sent back to the 
committee for an automatic “recon-
sideration” — a kind of an appeal. 
I was in Australia when the fi nal 
voting took place. I got up early, 
tuned in to the Internet, and lis-
tened to the hearing. As the hearing 
was coming to a close, there was 
no mention of “SB 969.” Then I got 
an email from the PIJAC lobbyist in 
Sacramento. It was offi cial. “SB 969” 
died in committee. 

Faster than the speed of light, 
postings on Facebook spread the 
news. We all sighed in relief. A huge 
burden had been lifted. Some people 
would say “I told you it wouldn’t 
pass.” We all want to take them and 
shake them. They have no idea how 
close this one came! 

We have heroes in our industry, 
and you all need to know who they 
are! These pet stylists have taken a 
stand and helped in many different 
ways. Remember that we are pet 

groomers, not professional lobby-
ists, and the average pet groomer’s 
knowledge of dogs far exceeds their 
knowledge of politics. 

Judy Breton, ICMG, a long-time 
groomer and personal friend, made 
it her agenda to fi ght this bill and 
has been a huge infl uence on the 
front line. She is also with the World 
Pet Association (WPA), the Califor-
nia-based company that conducts 
SuperZoo in Las Vegas as well as 
many other industry related func-
tions. WPA has backed our efforts 
from the beginning. 

Todd Shelly of Barkleigh Produc-
tions has been a tremendous help 
in sending out email blasts to all of 
the California groomers and toler-
ating my deadline idiosyncrasies. 
Barkleigh has always been on the 
forefront of the licensing issue, hav-
ing formed the Groomers Licensing 
Founders Committee about fi fteen 
years ago with the help of the late 
Sally Liddick. Licensing issues were 
a passion of hers.

The Pet Industry Joint Advisory 
Council (PIJAC) is our pet industry 
professional lobby in Washington, 
D.C. They supported our industry 
in the legislature and have helped 
us understand what is going on and 
how to deal with it. 

Petco and PetSmart were both 
strongly opposed to “SB 969” and 
worked very closely with us. Their 
lobbyists have really been great by 
holding our hands and guiding us 

http://www.incorporate.com
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through the scary stuff. 
Susan Scholar got the backing 

of the California Federation of Dog 
Clubs while Patti Strand of the NAIA 
(National Animal Interest Alliance) 
put out more email blasts support-
ing our cause. NDGAA, IPG, ISCC, 
Mobile Groomers Association, PCGAA 
(Professional Cat Groomers Associa-
tion of America), and NCGIA (Nation-
al Cat Groomers Institute of America) 
worked together and backed us 
every step of the way. 

A number of individual groomers 
have stepped up and really helped 
coordinate our efforts, so special 
thanks goes to Jeanie Parnprome, 
ICMG, and Susanne Johnson, ICMG. 
Both of these ladies took time out of 
their business days and burned up 
the phone lines to fi nd concerned 
groomers to represent their districts. 
Thank you, Barbara Naddy, for your 
groomer-oriented “legal speak.” We 
all hope that you pass the bar on 

your fi rst try! Thank you to all of our 
brave district leaders who took time 
away from the grooming table to 
meet one-on-one with the assembly 
members or their staff. Tammy Col-
bert, ICMG, and Nancy Han, NCMG, 
took the “op-eds” or opinion editori-
als that PIJAC had composed for the 
press and mailed out a tremendous 
number of these.

Countless hours were spent on 
the phone and at meetings in an 
effort to reach out to our sister and 
brother groomers. People missed 
work. People used their days off. 
People made calls. And the people 
succeeded! You all know who you 
are, and you are all to be com-
mended. We could not have done it 
without you.

While California groomers can 
breathe a bit more easily tonight, 
we cannot turn our backs on this 
issue. The attempts at regulating 
groomers will not go away. As I have 

always said, it’s not a matter of “if.” 
It’s a matter of “when.” Regulation 
will happen with us or without us, 
and I prefer the former. 

We have learned a lot from this. 
Become familiar with your local poli-
ticians, as you never know when you 
may need them. You are a taxpayer, 
a resident, a business person. You 
have a right to be heard! Educate 
yourself! Look into the already exist-
ing certifi cation programs available 
to us. These will prove to be invalu-
able tools in the future of grooming, 
not only in your everyday grooming 
but in your life as a business per-
son. Please don’t wait for someone 
else to do it. Get involved!

Congratulations, California 
groomers. You have made it abun-
dantly clear just how big our little in-
dustry really is! See you ringside. ✂

— Teri, a proud 
California pet groomer

ReadeR SeRvice caRd #9307
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This sturdy, squarely built dog 
has become increasingly popular 
over the years. Their alert, friendly 
disposition, along with the almost 
shed-free coat, has made them a 
favorite among my “Bread & Butter” 
clients.

The double coat, consisting of a 
harsh outer coat and softer un-
dercoat, dictates hand-stripping in 
order to maintain texture and color 
depth. With that said, hand-strip-
ping is not always in the best inter-
est of the average pet or the wallet of 
their two-legged counterpart.

Most clients want their pet com-
panions to be comfortable without 
the lengthy and sometimes uncom-
fortable hand-stripping process. 
While still maintaining breed profi le 
integrity, we can offer our clients 
short, clipper trims with a few 
unique techniques. Keep in mind 
that the blade lengths may vary 

according to each individual dog’s 
tolerance and coat type, as well as 
the skills of the groomer.

As always, immaculate prepa-
ration is the basis for every good 
groom. Thorough bathing with qual-
ity shampoo chosen for the indi-
vidual pet, followed by conditioning 
and precision drying techniques, 
will set the stage for the remaining 
procedures.

TiPS FOR PRE-BATH PREP: 
• For very overgrown pets, pre-

trim the portions outlined below 
that require #10 and #7 blades.

• Use #10 or #30 to clip pads 
and “underwear” (sanitary area).

• Using a coarse stripping knife 
or other carding tool, card the back 
and neck, removing excess soft un-
dercoat. This will promote healthy 
skin and may help to keep some of 
the texture and color. Additionally, 

the carding process on wire and 
sporting coat types will help you 
achieve smooth clipper work.

DRYiNg TiPS:
• Dry the “jacket” (body coat) in 

the direction it grows, from head to 
tail, to keep it laying fl at.

• Use body-building products on 
the legs, and dry completely straight 
to “stiffen” up the coat to accommo-
date easier scissoring.

• Use gel on the eyebrows and 

BREAD & BUTTER GROOMING:  

FAST & EASY
PET TRiMS FOR THE SALON

By  Kathy Rose

THE SCHNAUZER SCHNAUZER

BEFORE

FAST & EASY
PET TRiMS FOR THE SALON

AFTER

HEAD DETAiL
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beard to “set” the shape. (All prod-
ucts should be specifically designed 
for pets, not people)

Fig. 1: To envision a picture in 
your mind’s eye when setting the 
headpiece, create a triangle from 
just beyond the outside corner of 
the eye, angling downward toward 
the jaw; a guide for the mustache.

Fig. 2: Use the whisker nodule 
under the jaw as your guide for the 
beard.

Using #10, clip the top skull, 
cheeks, and throat. Use #30 inside 
and outside of the ears. The top 
skull should appear flat, so if the 
dog’s top skull shape is rounded, 
use a shorter blade in the center 
and leave “fill” toward the ears for a 
flat illusion.

Fig. 3: Clip the neck sides from 
just below the ear, in a curving arc, 
to the shoulders. 

Fig. 4: With #10, clip the inside 

muscle on the upper thigh.
With #7, trim the front and 

sides of the neck, and down the 
shoulder, flank and back, leaving 
longer coat in a triangle pattern 
from slightly behind the occiput, 
angling outward to withers. Leav-
ing fuller coat in this pattern can 
contribute to the “appearance” 
of a good neck. Blending into the 
shoulders can help to camouflage 
lumpiness at the collar line and 
ewe necks. When clipping down the 
front to the breastbone, watch out 
for cowlicks or bald spots. Try stop-
ping just above the breastbone and 
using thinning shear to blend.

Fig. 5: Clip the back and flanks 
below the “spring of rib” (widest 
part of the rib cage), just above the 
elbow. If the tail set is low, leave a 
small portion of coat at the “croup” 
just in front of the tail. Later blend 
this to form a “fill” between the tail 
and the topline.

Fig. 1

Fig. 2

Performance   Innovation   Luxury   Style
1-888-453-6244

EVOLUTION
Limited Time Offer

Only $199
Any Evolution Shears or Thinners

Expires 9/30/12

MSRP $298

Artist
Amber Brooks

www.kenchii.com

PROFESSIONAL GROOMING

ReadeR SeRvice caRd #9306

http://www.kenchi
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Continue down the back of the 
rear leg to a couple of inches above 
the hock.

Fig. 6: With #4, clip the trian-
gle of coat on the back of the neck 
to the withers.

Using an “O” snap-on comb, 
clip all four legs. With fine “open” 
coats, leave the hair on the front of 
the fore legs longer.

Fig. 7: With curved shears, 
trim a tight, round “cat” foot.

Fig. 8: With straight shears, 
trim the front legs to form parallel 
cylinders. 

With straight shears or blend-
ers perpendicular to the table, 
blend the line from just below the 
“spring of rib” into the skirt.

Fig. 9: With curved shears 
parallel to the table, trim the skirt 
short to follow the natural under-
line. The underline should not have 
an extreme tucked up appearance 
or an unnatural straight line.

Tidy the rear leg coat following 
the bone structure so a well bent 
stifle (knee) is subtly apparent.

Fig. 10: Using straight shears, 
trim hock straight down to the foot. 
The hocks should appear perpen-
dicular to the table and parallel to 
each other. Trim the inside of the 

rear legs so they appear parallel. 
Use curved shears for the rear “cat” 
foot.

Using small shears, trim the 
stray hairs on the ears. 

Fig. 11: With thinning scissors, 
trim the stop and eye corners. Do 
not trim under the eye.

Fig. 12: Use thinning scissors 
to blend the side of the brow to the 
cheek.

While lifting the brow up and 
out of the way, trim the eyelashes 
completely off, using long straight 
shears. Trim the outside edge 
straight toward the outside corner 
of the nose.

From the opposite direction, 
trim the brows from the outside 
corner of the nose to the outside 
corner of the brow. Use your thin-
ning shears to blend the edges on 
the top skull and cheek.

Fig. 13: Using thinning shears, 
subtly shape the beard and blend 
into the cheek. The cheek should 
not stand out. A dog may look 
“cheeky” when in fact the beard 
was trimmed too short on the sides 
of the face, making the cheeks 
prominent. Correct shaping of the 
beard and brows helps to create the 
desired rectangular-shaped head.

Fig. 3

Fig. 4

Fig. 5

Fig. 6

Fig. 7



63Groomer to Groomer • Vol 31 Ed 09 • September 2012

G
ro

om
er

to
G

ro
om

er
.co

m

ReadeR SeRvice caRd #9211

Complete the trim by blend-
ing the fore chest to remove any 
indication of an apron. Blend neck 
triangle and croup.

The overall finished trim 
should appear natural with all 
lines blended from the different 
coat lengths. The use of “skim-
ming” techniques to blend the 
areas that progress from long to 
short coat will save time. Addition-
ally, use snap-on combs as your 
workhorse. Tidy the coat edges to 
achieve the desired shape.

Good preparation and solid 
grooming skills with a few unique 
techniques, will keep your ap-
pointment books filled with your 
Bread & Butter clients. ✂

For detailed information about 
the Miniature Schnauzer, visit 
www.schnauzerweb.com. 

• Make more money than by grooming alone! 
• Save your body by grooming less!
• Expand your business! 
• Leverage your skills for higher profi ts!

• We assist with fi nancing and SBA loans
• We can help you fi nd the right kennel
• Our services are FREE to buyers!
• Large variety of kennels in all price ranges!

Over 20 years of 
industry experience!

Kennels with Grooming Services for Sale!
We sell kennels nationwide; several that are perfect for a groomer!

www.nationalkennelsales.com
877-690-3647 • info@nationalkennelsales.com

Teija Heikkila
Principal Broker

We have kennels with grooming services for sale and kennels where 
a groomer can add the service and increase profi ts immediately!

Fig. 8

Fig. 9

Fig. 10

Fig. 11

Fig. 12

Fig. 13

ReadeR SeRvice caRd #9309

http://www.schnauzerweb.com
http://www.nationalkennelsales.com
mailto:info@nationalkennelsales.com
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Grooming “man’s best friend” 
had its beginnings long, long 
ago. Images of Poodle-like dogs 

beside their human companions have 
been found in monuments and tombs 
that were constructed during the reign 
of Emperor Augustus (27 BC - AD 14).

There are accounts of 16th century 
hunters shaving parts of their dogs’ 
heavy coats to make it easier for them 
to retrieve game birds from the water. 
The dogs would have their hindquarters 
clipped, leaving tufts of hair covering 
their joints. The hair on their heads 
was often tied up with a brightly col-
ored ribbon to keep the hair out of the 
dog’s eyes and to identify to whom the 
dog belonged.

Records show that dog grooming 
parlors were in operation during the 
era of King Louis XV of France and that 
the Poodle was the offi cial dog at court. 
The ladies of the royal court took great 
delight in having their canine compan-
ions primped, styled, and decorated. 

Soon dogs sporting fancy clips were 
not limited to royalty alone. Poodles 

ReadeR SeRvice caRd #9310

Grooming Through The Ages
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ALL AMERICAN 
TRADITION!

AUGUST 14–19, 2013
ReadeR SeRvice caRd #9311
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From This  - - - - - - - - To This
With the push of a pedal!

ALL 
AMERICAN 

MADE
High Quality
Heavy Duty
Fiberglass

ReadeR SeRvice caRd #9312

with intricate styling and costumes 
were often the highlight of perfor-
mances put on by traveling gypsies. 
Whether out of necessity or for en-
joyment and beauty, it was evident 
that pet grooming was here to stay.

Let’s fast forward to the 1900s. 
Pets have become an integral part 
of the family. They are no longer rel-
egated to living outdoors. Pet owners 
are starting to realize that their pets 
need regular bathing and grooming.

The professional grooming in-
dustry was in its infancy, but that 
was soon to change — and change 
in a big way. In the 1950s and ‘60s, 
professional groomers were pretty 
much on their own, working with 
very limited equipment and isolated 
from each other. There were no 
groomer organizations, trade shows, 
or seminars. 

That was not an acceptable way 
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96 PAGES   

IN FULL COLOR!

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

C1989

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

80 81
Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

mailto:INFO@BARKLEIGH.COM


68 Groomer to Groomer • Vol 31 Ed 09 • September 2012

G
ro

om
er

to
G

ro
om

er
.co

m

of life for some forward-thinking, 
pioneering groomers. They helped 
start a movement that would cata-
pult the lowly dog groomer into a 
highly educated and respected pro-
fessional pet stylist.

One of those early groomers was 
Sarah Stanton. She started groom-
ing in 1956 near Harrisburg, Penn-
sylvania. She learned how to groom 
by going to dog shows and watched 
as the dogs were being readied for 
the ring. Her fi rst pieces of grooming 
equipment were a pair of Oster (RSC 
#9328) hand-squeezed barber clip-
pers and a pair of sewing scissors. 

Mrs. Stanton’s daughter, Sally, 
followed in her footsteps and also 
became a groomer. Sally, however, 
did not remain a groomer forever; 
she became the founder of Barkleigh 
Productions, Inc. 

Sally’s goals were all about 
educating and uniting groomers. 
She started by writing GroomO-
Grams (RSC #9329). She created 
Groomer to Groomer magazine, and 
soon she was putting on educational 
seminars. Sally Liddick touched the 
lives of countless groomers and con-
nected them in a way that had never 
been done before.

Another young groomer, Jerry 
Shinberg, began his career over 
50 years ago. Jerry learned how to 
groom by apprenticing. He recalls 
that when he was fi rst grooming, he 
had to wash the dogs in Orvis rug-
scrubbing shampoo. That’s all that 

3n1® GROOMING TABLE
Ideal for Mobiles and Small Salons!

1. LIFTS 2. ROTATES & SWIVELS
Smooth and stable 360 o rotation

3. SLIDE-OUT BRIDGE
Safe and sturdy

Electric double-cantilever lift

Elevates from 18 to 44 inches 
in approximately 10 seconds!

Lifts 300 pounds!

WWW.TABLESNTUBS.COM
(888) 333-0827

Available with either 22” x 35” 
or 24” x 42” table top

ReadeR SeRvice caRd #9313

GROOM& 
Kennel EXPO
Feb. 21– 24, 2013  
Pasadena, CA

groomandkennelexpo.com
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INFO@BARKLEIGH.COM

(717) 691-3388

BARKLEIGH PRODUCTIONS

970 W. Trindle Road 

Mechanicsburg, PA 17055

NEW FROM  
BARKLEIGH  

PRODUCTIONS!

There’s nothing  
to stop you from  
running a successful  
doggie daycare  
center.

Wheeler del Torro, 
author

A VALUABLE RESOURCE FOR ANY PET DAYCARE OWNER!

190-PAGE PLAN  
FOR SUCCESS
Including 50 pages  
of sample forms,  
business plans,  
and checklists!
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BARKLEIGH PRODUCTIONS
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was available to them at the time. 
Jerry had a vision. He saw a 

need for seminars and grooming 
competitions. On August 26, 1973, 
he held a one-day show. Fifty en-
tries and 300 spectators attended. 
His All American Grooming Show 
(RSC #9330) celebrated its 40th 
year in 2012 and has become the 
longest-running grooming show in 
the world. Jerry is also known as 
the “father of creative design,” as he 
was the fi rst to introduce a creative 
grooming competition at his show.

As Cocker Spaniels, Schnau-
zers, and Poodles became increas-
ingly popular, more and more people 
became interested in learning to 
groom. The late John Nash, who 
opened his fi rst grooming salon in 
1974, became a driving force to ele-
vate the job of dog grooming into an 
art. He opened the Nash Academy 
(RSC #9331) in 1979 with the goal 
to educate and train professional 

groomers and to bring a standard-
ization of excellence to the industry.

As professional grooming be-
came accepted as a real industry, 
the tools and equipment the groom-
ers used had to evolve as well. The 
family-owned Wahl Clipper Cor-
poration (RSC #9332) has been in 
business since 1919. They originally 
sold clippers to barbers and then 
to the beauty industry. “Our fi rst 
pet clipper was sold through Sears 
in the 1960s,” said Ms. Helen Cox, 
Marketing Manager for Wahl’s Pro-
fessional Animal Division. “As the 

industry grew, full-time groomers 
needed clippers that were lighter, 
ran cooler, and with easier-to-
replace blades. Now Wahl is the 
largest manufacturer of clippers in 
the world.”

Andis (RSC #9337), another 
family-owned clipper manufacturer, 
is celebrating its 90th anniversary 
this year. They, too, started by 
supplying the barber and beauty 
industry. Andis introduced their 
Master Animal Clipper in the 1970s 
and their popular AG series in the 
early 1980s. “At Andis we’re always 

As professional grooming became 
accepted as a real industry, the tools 
and equipment the groomers used 

had to evolve as well.

I’M NOT JUST A GALVANIZED CAGE. 

A Division of Tristar Metals, Inc

 I’M YOUR FAVORITE COLLEAGUE,
OF THE MONTH, 

YOUR EMPLOYEE
  YOUR GO-TO GUY,

AND I’M HERE TO

LET’S GET TO WORK!

Grooming   I  Boarding   I  Animal Sheltering

877.459.7827 www.directanimal.com

EASIER.
 MAKE YOUR JOB 
A LOT 

Groomer_to_Groomer_Galvanized_Cages_R2.indd   1 12/21/2011   3:24:23 PM

http://www.directanimal.com
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BARKLEIGH 
CONTESTS 

ARE

GROOMTEAM 
SANCTIONED 

FOR 2013!

GROOMGROOMG TEAMTEAMT
SANCTIONED
G
SANCTIONED
GROOMTEAM 
SANCTIONED 

Groom & Kennel Expo 
(Pasadena, CA) – February

Northwest Grooming Show 
(Tacoma, WA) – March

PetQuest 
(Wilmington, OH) – June

All American Grooming Show 
(Chicago, IL) – August

Groom Expo 
(Hershey, PA) – September

EARN GROOMTEAM 
POINTS AT THESE 
2013 BARKLEIGH SHOWS:

BARKLEIGH PRODUCTIONS
970 West Trindle Road
Mechanicsburg, PA 17055
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

mailto:info@barkleigh.com
http://www.barkleigh.com
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Calms and  
protects pets   

during the force  
drying   

process! 

 See the amazing difference it  makes at: 

www.happyhoodie.com  
928.978.4959 

 

Created by groomers for groomers                         
© Copyright 2012

Saves valuable      
time and frustration 

 
Contributes to the safety of  

            both pet and Groomer 
 

Two sizes (and colors) accommodate 
most dog breed sizes and CATS! 

Visit our website and learn how 

to get your FREE pair of reusable  

human earplugs in March! 

ReadeR SeRvice caRd #9315 ReadeR SeRvice caRd #9316

evolving,” said Diane Betalak, Inter-
national Grooming Consultant for 
Andis. “One of our newest products 
is a fi ve-speed clipper that has a 
computer chip in it. It gives the styl-
ist total control of the speed when 
going through any type of hair.”

The pet care industry was grow-
ing by leaps and bounds, and new 
products were being created just for 
professional groomers. Some were 
created by the groomers themselves.

“When I started grooming, 
I didn’t like all the hair fl oating 
around and getting on everything,” 
stated Marlene Romani. “Especially 
the hair that would embed itself 
between my fi ngers and other places 
in my body. I had an uncle who was 
a barber. He died of emphysema — 
that really scared me.” 

Marlene made it her mission to 
fi nd some way to control all that hair. 
She developed a revolutionary new 
product that she named the Clipper 
Vac (RSC #9333). It was a vacuum 
system that attached to a clipper and 
removed the hair the instant it was 
clipped off. The air fl ow also eliminat-

ed the build-up of hair between the 
teeth of the clipper blades and kept 
the blades from getting hot — even 
when they were used for extended 
periods of time.

“The dog show ring is where the 
Lambert Kay Company got its start,” 
reported Bob Nicastro, National Sales 
Manager of Lambert Kay (RSC #9338). 
“In 1948 Julius Kay developed a 
liquid supplement he named Lina-
tone, which helped promote healthy 
skin and coats in show dogs. It was 
a huge success.” The company went 
on to pioneer other products. Provid-

ing quality products to professional 
groomers, show people and breeders, 
and pet owners became the mission of 
the Lambert Kay Company. Over the 
next 50-plus years, the Fresh N Clean 
line of shampoos, conditioners, and 
colognes – along with products for 
housebreaking, odor control, and 
animal health joined their founda-
tion product.

Some leading suppliers got into 
the industry almost by accident. 
The family-owned Metropolitan Vacu-
um Cleaner Company (RSC #9334) 
got its start in 1939 by re-building 

As the grooming industry rapidly 
expanded, groomers began to ask for 

specialized equipment, and manufacturers 
welcomed their input when designing 

new equipment and products.

WWW.PeTBOARDINGeXPO.COMSIGN UP ONLINE!

http://www.happyhoodie.com
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As low as 

5.5¢  
each!

As low as 
11¢  

each!

4”x 6” Medium Client Index Card offers space for pet 
description, medical problems, referral, birthday, vet phone 
and clip. Popular pet profile checklist denotes conditions 
about the pet. Back has date, services, charges and  
reminder sent date. Extenders can be attached when back 
is full. Mix and match in packs of 100 when buying 1000.

#177 White #172 Blue
#176 Pink #178 Yellow
#175 Lavender #174 Green

#173 ExtEndErs (WhitE Only)

 Indicate color numbers when ordering
 Pack of 100  $14
 Pack of 500  $58
 Pack of 1000  $84
#171 Medium Klip Kard special $39

Our most popular card! 5” x 8” Klip Kards  
feature a dog diagram for notation of injuries,  
warts and sensitive areas. Sketch the clip right on the card. 
Emergency permission included, plus a size chart for easy 
sales reference. Includes pet profile checklist with lots of 
space on the back for date, charges, services, groomer and 
reminders sent date. Extenders can be attached when back is 
full. Mix and match in packs of 100 when buying 1000.

#145  White
#140  Blue
#142  Green
#143  Lavender
#144  Pink
#146  Yellow
#141  Extenders

 Indicate color numbers when ordering
 Pack of 100 $18
 Pack of 500 $75
 Pack of 1000 $108
#147 Giant Klip Kard special 5 x 8 $59

Are your client files a disaster?  
Do you forget to get pertinent information  
over the phone? These 3” x 5” Client Index Cards  
will stand up against the daily abuse of any active 
grooming salon and will provide you with basic  
information on your grooming client. Space on back for 
date, charges and reminder sent date. White only.

#162 White
#160 ExtEndErs (WhitE Only)

 Pack of 100  $9
 Pack of 500  $38
 Pack of 1000  $55
#289 Klip Kard 3 x 5 special $36

Our most popular card! 5” x 8” Klip Kards 
feature a dog diagram for notation of injuries, 
warts and sensitive areas. Sketch the clip right on the card. 
Emergency permission included, plus a size chart for easy 
sales reference. Includes pet profile checklist with lots of 
space on the back for date, charges, services, groomer and 
reminders sent date. Extenders can be attached when back is 
full. Mix and match in packs of 100 when buying 1000.

4”x 6” Medium Client Index Card offers space for pet 
description, medical problems, referral, birthday, vet phone 
and clip. Popular pet profile checklist denotes conditions 
about the pet. Back has date, services, charges and 
reminder sent date. Extenders can be attached when back 
is full. Mix and match in packs of 100 when buying 1000.

#177
#176
#175

#173

#171

Available Colors

Klip Kards       Client Index & Extender Cards
Extenders stapled to your filled Klip Kard  

add more record space!

Giant Klip Kard

Medium Klip Kard

Regular Klip Kard

u
As low as 

8.5¢  
each!

Available Colors

Includes 250 Klip Kards, 
File Box, and set of  

Alphabetical Index Guides

Klip Kard Special

#125 KEnn-l-Kard spEcial $59u
Kage  
Kard  

Holder

(717) 691-3388 • BarkleighStore.com
ReadeR SeRvice caRd #9317
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Manufacturers of 
the  World’s Finest Animal &

Industrial Vacuums, Blowers & Dryers

www.electriccleaner.com

Hot
BLOWER-

DRYER

Portable & Lightweight
Includes Filter, 10’ Hose,

& 2 Blower Tips 

www.groomsoft.com

Quick & Easy Signup

Simple       Powerful       Affordable

Pet Grooming Software
on the Web

ReadeR SeRvice caRd #9318 ReadeR SeRvice caRd #9319

and selling vacuum cleaners. In the 
1980s they began to diversify. They 
introduced an electric yard and gar-
den leaf blower called the Metro Air 
Force. People began using these leaf 
blowers to dry dogs at dog shows.

“At that point we turned the 
market upside down,” said David 
Stern, Metro’s Vice President of 
Marketing. “We began producing 
economical forced air dryers for 
the professional groomer. We kept 
expanding our line — from one 
speed to two and added multiple 
motor models. The groomers fell in 
love with them and how much they 
helped increase their productivity. 
Today we are the largest dog dryer 
manufacturer in the world as far as 
unit sales.”

As the grooming industry rap-
idly expanded, groomers began to 
ask for specialized equipment, and 
manufacturers welcomed their input 
when designing new equipment and 

products. Mike Mailman of 44/20 
(RSC #9335) said, “The biggest dif-
ference in today’s scissors is the 
advancement of technology. When 
we design scissors, we take groomer 
input, our knowledge and exper-
tise, and then consult with medical 
professionals, hand therapists, and 
people who specialize in ergonomic 
design — and then we put it all 
together. The materials and technol-
ogy we use enable us to make amaz-
ing products.” 

The grooming profession has 
changed dramatically in the last 
50 years. Groomers are no longer 
isolated and alone. They attend 
seminars, have industry maga-
zines, keep in touch with each other 
through the Internet, and even 
watch GroomerTV.com. Grooming 
competitions have drawn competi-
tors from all around the world as 
the prize money tops $30,000.

Groomers are no longer rel-

egated to performing their duties 
in the back room of a veterinar-
ian’s office. Grooming has become a 
respected profession, and the lowly 
dog groomer has now become an 
elite pet stylist. Shops have become 
salons that offer spa services and 
creative designs and colors. Mobile 
groomers can now bring an entire 
salon to their client’s doorstep.

It is estimated that in 2012, 
people will spend more than $50 bil-
lion on their pets. Much of that will 
be spent on grooming services.

We’ve come a long, long way 
since the hand-squeezed clipper 
and Orvis rug shampoo days. With 
advancements like bathing systems, 
quiet and powerful forced air dryers, 
clipper vacuum systems, elevating 
grooming tables, adjustable tubs, 
and unlimited selections of sham-
poos, grooming tools, and styling 
products, groomers have never had 
it so good. And man’s best friend 
(and kitties, too) have never been 
cared for better.

It’s nice to read about the his-
tory of grooming, but truth be told, 
the grooming industry is making 
history everyday. ✂

http://www.electriccleaner.com
http://www.groomsoft.com


www.creativegroomers.org�

Would you like to have a voice in setting�
industry standards for creative styling?�
The CGA is one of the only non-profit associations in our�

 Industry and was  founded by groomers for groomers .�

The mission of the Creative Groomers Association  is to�
 help educate groomers and the public alike into   the art�
creative styling,  breed specific enhancement, as well as�
other arts of dog grooming in a healthy and safe manner.�

 Work in conjunction with other dog grooming�
 instructional  institutes if the need of regulating the field�
 of creative dog grooming should arise. And to help unify�

  and support  creative styling in the dog grooming industry.�

To learn more about becoming a member and to see all the benefits�
Of becoming a member Visit our website�

Lectures, Live Demonstration’s, and Hand’s On Workshops From The Industry’s Top�
Speakers and Competitors.�

October 13-15 2012�
Oklahoma City, Ok�

Creative Styling - Breed Profile - CPR�

 Angela Kumpe            Lori Craig              Judy Hudson            Chris Pawlosky    Judy Routley�

www.bestofthebestworkshop.com�
Reader Service Card #9320

http://www.creativegroomers.org%ED%AF%80%ED%B0%80
http://www.bestofthebestworkshop.com%ED%AF%80%ED%B0%80
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Gone Wild Grooming Jacket
“Gone Wild” Grooming Jacket by my spot-

ted dog has arrived in style! They are wild about 
the design and hope you will be too! Made of 
100% Nylon it repels hair and water. It features 
the latest in fashion, “The Flutter Sleeve,” which 
gives comfort, full movement to the arm, and 
keeps you cool. A snap-down front makes it an 
easy fit. For more information, request Reader 
Service Card # 9216.

123Pet Software Now Offers  
Predesigned Gift Cards

123Pet software announces new pre-
designed gift cards just in time for the holiday 
season. Predesigned gift cards can be selected 
from a variety of premade options styled after 
holidays and traditional gift card designs, giving 
groomers a professional quality selection to 
offer their customers. Predesigned gift cards 
still feature the company name and location, so 
there’s no loss to growing a company’s brand 
identity. Predesigned gift cards are not meant 
to replace the current custom gift card options. 

123Pet software still offers users the option 
for completely customizable gift cards and 
keychain cards so grooming businesses can set 
themselves apart with uniquely designed options 
as well. For more information, request Reader 
Service Card # 9214.  

Pawdicure Polish Pens  
with Cardboard Display

Our new cardboard display is the perfect 
register item for impulse buys. It holds 18 of the 
Warren London Pawdicure Polish Pens, the only 
patented water based, non-toxic nail polish pen 
that is safe for dogs. The Pawdicure Polish Pen 
dries in under a minute, is easy to apply and can 
be removed with a non-acetone polish remover. 
They are also great for doing nail art. In addition 
to the original seven colors, Red, White, Blue, 
Purple, Pink, Yellow, Black, Warren London’s 
newest additions are their Neon collection which 
comes in four colors. For more information, 
request Reader Service Card #9213.

ReadeR SeRvice caRd #9321

New Product News

GROOM&  
Kennel EXPO
Feb. 21– 24, 2013   
Pasadena, CA

groomandkennelexpo.com
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PetLift  Equipment Corporat ion
6008 31st Street East, Bradenton FL, 34203

Manufacturers  of  the Finest
Animal Health Care Equipment

ISO CERTIFIED

Constructed of 3/4" moisture resistant marine 
plywood with fully laminated high-pressure 
laminate inside and out, tops and backs. Double 
walls between all cages . 
HeavyHeavy duty welded door hinges and 1/4" chrome 
plated doors are removable for cleaning. Stainless 
steel hardware throughout. An advanced latching 
system allows for single handed opening and 
closing with a heavy duty 1/2" thick latch with a 
lock hole for maximum security.

Cage -  no.4 Arrangement

Lifts breeds of up to 400 lbs. smooth lifting and lowering 
function. Fabricated 7 gauge steel. entire frame double 
powder coated. 24 x 42 top with skid proof heavy-duty mat 
supported by steel cross bars. Duplex outlet. Adjustable floor 
levelers. 5-year warranty.

8080 - MASTERLIFT electric FIXED-TOP Grooming Table
LOWERS TO 12", RAISES TO 37" LowRiders

New & convenient 
roll-out portable ramp

4 animal restraint eye hooks
Drain basket strainer
Bolt down adjustable feet

Introducing The all new 
“AQUA QUEST WALK IN BATH“

ReadeR SeRvice caRd #9322

New Product News
Kiss My Face Peace Soap

Introducing Kiss 
My Face Peace Soap, 
this 100% natural castile 
soap offers 101 unbeat-
able uses, from cleaning 
a pet to making all of 
your cleaning dreams 
come true. This castile 
soap is a safe and gentle 
alternative to traditional 
soaps that often contain 
harsh ingredients. For-

mulated with minimal natural ingredients includ-
ing olive, coconut and jojoba oils, the soap is 
biodegradable and environmentally friendly and 
good for cleaning just about anything. Peace 
Soap is available in the following natural scents: 
Grassy Mint, Lemongrass Clary Sage, Lavender 

Mandarin and Pomegranate Acai. Peace Soap is 
free of parabens, phthalates, and animal ingre-
dients and was not tested on animals. For more 
information, request Reader Service Card #9336

TropiClean Fresh Breath +Plus
TropiClean Fresh Breath made easy! has 

a new addition, Fresh Breath +Plus. Featuring 
new Hip & Joint, Skin & Coat and Active supple-
ment infused water additives. One of the most 
interesting attributes to the new Fresh Breath 
+Plus products is their delivery system for the 
supplements. Each new product is based on 
their well-known Fresh Breath Water Additive, 
which is used as the delivery system for the 
supplements. Now pet owners can promote 
dental health and whole pet wellness with one 
product. The company will be featuring the three 
new items, along with the original Fresh Breath 

Water Additive, in a counter display available 
this October.  For more information, request 
Reader Service Card # 9327. 
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New Product News

Find us on 
 Twitter!

@barkleighinc

ReadeR SeRvice caRd #9323

free software
trial available

123PetSoftware.com (800) 376-0123 facebook.com/123Pet

pets may be our best friends,
but with an appointment book,
         POS, inventory, online booking,

       pet and client histories, payroll,

       marketing, mobile accessibility,
gift cards & certificates, and more,
123Pet software makes a better

business companion.
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Marci Ferguson

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

$14.95

AS PET STYLISTS,
IT IS OUR JOB TO EARN 
THE TRUST OF THE DOG.

- Marci Ferguson, author

Learn how to take the 
stress and frustration 
out of grooming with 
proper handling.

- Canine Communication
- Dog Temperaments
- Specifi cs by Job and Breed
- Leashwork

AARONCO Announces 4th Edition 
of All Breed Dog Grooming Guide

AARONCO Publishing announces the 
release of the 4th Edition of its classic title, 
The All Breed Dog Grooming Guide, by Sam 
Kohl. The 4th edition is a complete transforma-
tion of the textbook that countless groomers 
have used to learn their craft. All color pages 
with new color breed illustrations, completely 
rewritten instruction sets for 193 AKC breeds. 
Included, for the fi rst time, popular alternative 
styles and pet trims. Readers will learn the 
grooming process from start to fi nish includ-
ing the latest styling techniques and be able 
to explore, in-depth, the specialized equip-
ment needed to create masterful grooming 
results. No other textbook teaches in a way that 
emphasizes the health, safety and well-being of 
both the dog and the groomer while maximizing 
time-saving techniques and presenting new 
income opportunities for groomers. Available 
September 2012 from major grooming supply 
companies. For more information, request 
Reader Service Card #9244.

mailto:INFO@BARKLEIGH.COM
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LIVE COVERAGE 
OF INDUSTRY SHOWS 
& COMPETITIONS

UPCOMING SHOWS: 

NDGAA 
FUN IN THE SUN
OCTOBER 26—28, 2012 

PET BOARDING & 
DAYCARE EXPO
NOVEMBER 6—9, 2012

GROOM & 
KENNEL EXPO
FEBRUARY 21—24, 2013

FREE DEMOS, 
TIPS, INTERVIEWS, 
AND MUCH MORE!

SCAN THE QR CODE 
TO VIEW GROOMERTV 
ON YOUR MOBILE DEVICE!
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EACH blade examined personally, sharpened 
to perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos 
and articles on blade and clipper care. Steel 
Blades $4.50, Ceramic $5.50, Regular shears 
$4.50, convex $10. Sharkfi n certifi ed. Trimmer 
blades (5-N-1, Speedfeed) $6.50, 5-N-1 blades 
refurbished (new parts, not sharpened) $10. 
Clipper repair (Andis, Laube, Wahl). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. Est. 
1995. Northern Tails Sharpening Inc, Mobile AL 
& New Orleans LA Call 251-232-5353 
www.northerntails.com.

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! 
(301) 746-4327.

Four different sizes, lots of beautiful prints 
and solids. Halloween, Thanksgiving and 
Christmas holidays are available. New bows 
available on our website. Order early for best 
selection. Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% handmade. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

EXPERIENCED Pet Stylist needed in Kansas 
City, Missouri - Brookside Barkery and Bath 
seeking two full-time, experienced Stylists to join 
our Olathe store. If you love animals and want 
to work in a relaxed all-natural shop, contact 
us! Create your own hours between 7am - 7pm. 
We focus on quality, not quantity. Commis-
sion based on experience. We will help with 
expenses if relocating. Benefi ts after 90 days. 
Application available at www.barkerybath.com 
or stop by any of our locations. Send applica-
tion to delena@barkerybath.com or call Delena 
816-333-2275. 

Adorable and busy grooming shop For Sale in 
Temple City, CA. 15 years in business, large, 
sweet clientele base. Must be kind, loving and 
experienced. Retiring, $45,000 Lynda (626) 
794-0707.

Texas Boarding and Grooming Kennel for Sale, 
Established 40+ yrs, property and business, 
asking price 210k. Call for info - 830-298-1345.

STILL HAVING FITS  WHEN CUTTING 
NAILS, shaving feet, removing mats on unruly 
dogs? You should see CLIPPIN’ SLING™ 
at  www.ProtectiveSpecialties.com

BLADES & SHARPENING

BOWS & ACCESSORIES

BUSINESS OPPORTUNITY

Call (717) 691-3388 ext 210 
to place a Classifi ed. Classified 

Advertisements 
GET RESULTS! Rates: 25 words or less – $50.00. 

Each additional word – $2.00 each. 
Classifi ed ads must be prepaid.  

Call for issue deadlines. 
Agency Discounts Do Not Apply.

Classifieds CALL (717) 691-3388, EXT. 210 
TO PLACE A CLASSIFIED.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening Sharpening 
           Sales & Repair     Sales & Repair     Sales & Repair

ReadeR SeRvice caRd #9324

GROOM& 
Kennel EXPO
Feb. 21– 24, 2013  
Pasadena, CA

groomandkennelexpo.com

EQUIPMENT & SUPPLIES

mailto:JKosakowsky@hotmail.com
http://www.northerntails.com
http://www.elcharbows.com
http://www.barkerybath.com
mailto:delena@barkerybath.com
http://www.ProtectiveSpecialties.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com


81Groomer to Groomer • Vol 31 Ed 09 • September 2012

G
ro

om
er

to
G

ro
om

er
.co

mFind us on 
 Twitter!

@barkleighinc

CALIFORNIA
GROOM & KENNEL 
EXPO 2013
2/21/2013 - 2/24/2013
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

FLORIDA
NDGAA FUN IN THE SUN 
10/26/2012 - 10/28/2012
Orlando, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

ILLINOIS
BACKER CHRISTMAS TRADE SHOW
10/12/2012 - 10/14/2012
Chicago, IL
(312) 578-1818
hhbacker@hhbacker.com

TEXAS
U. S. PET PRO CLASSIC
11/2/2012 - 11/5/2012
Plano, TX
(972) 414-9715
classic@petstylist.com
www.petstylist.com

WASHINGTON
NORTHWEST GROOMING SHOW
3/15/2013 - 3/17/2013
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

Calendar of Events

CANADA

CANADIAN NATIONAL 
PET INDUSTRY TRADE SHOW
9/16/2012 - 9/17/2012
Mississauga, Ontario CN
www.pijaccanada.com

GROOMING EXTRAVAGANZA
9/29/2012 - 10/1/2012
Edmonton, CN
(780) 986-9802
sales@pupular.com
www.pupular.com

GROOM EXPO
9/19/2013 – 9/22/2013
Hershey, PA 

PET BOARDING 
& DAYCARE EXPO
11/6/2012 – 11/8/2012
Baltimore, MD

GROOM & KENNEL EXPO
2/21/2013 – 2/24/2013
Pasadena, CA

ALL AMERICAN 
GROOMING SHOW
8/14/2013 – 8/19/2013
Wheeling, IL

NORTHWEST 
GROOMING SHOW
3/15/2013 - 3/17/2013
Tacoma, WA

PETQUEST
June 2013
Wilmington, OH

TO LIST YOUR EVENT, SEND IT TO 
ADAM@BARKLEIGH.COM

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

EVENTS

PROVeRBIAL WISDOM

Be sure you 
know a person 
well before 
you vouch for 
his credit! Better 
refuse than 
suffer later.

Proverbs 11:15
Living Bible

www.facebook.com/
groomertogroomermagazine

Find us on

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 

mailto:ADAM@BARKLEIGH.COM
mailto:info@barkleigh.com
http://www.groomandkennelexpo.com
mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
mailto:hhbacker@hhbacker.com
mailto:classic@petstylist.com
http://www.petstylist.com
mailto:info@barkleigh.com
http://www.nwgroom.com
http://www.pijaccanada.com
mailto:sales@pupular.com
http://www.pupular.com
http://www.barkleigh.com
http://www.groomertogroomer.com
http://www.facebook.com/
mailto:Info@Barkleigh.com
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U L T I M A T E  C o m p e t i t i o n  S e r i e s  B l a d e s

CUTS 2.5 x ’s
F A S T E R
CUTS 2.5 x ’s
F A S T E R

New innovative patented technology

U L T I M A T E
C o m p e t i t i o n  S e r i e s

D E TA C H A B L E  B L A D E  S E T  

#10 Blade #10/1.8mm(1/16")

MEDIUM

C
U
TS

2
.5

 x
’s

F
A

S
T

E
R

C
U
TS

2
.5

 x
’s

F
A

S
T

E
R

**

**

*Wahl “Ultimate” Competition Series Blades cut 2.5 xʼs faster than Wahl Competition Series Blades
www.wahlanimal.com  •  1.800.PROWAHL

W H E N  P E R F O R M A N C E  C O U N T S

SCISSORS DOWN   |   BY ToDD SHELLY

I’ve learned a lot of valuable lessons over the years from Barkleigh 

founder Sally Liddick. Many of them were learned on the � y at Groom Expo. 

The lessons there tend to come fast and out of nowhere.

I worked my � rst Groom Expo when I was in high school. It was the 

second year for the show, and I just wanted to show up and have some fun 

while making money. It took about three minutes to learn that trade show 

business is hard work. Sally greeted me with, “Welcome, Todd. See those 20 

tables over there? I need you to carry them to the stage and spread them out 

evenly.” Moving tables around? Is that what I signed up for? I thought I was 

going to be walking around looking cool with a state-of-the-art walkie-talkie. 

(That’s what we called the radios back then.) As the lowliest grunt, I spent the 

weekend doing all forms of unglamorous labor. Lesson One: A lot of work 

goes into making things look easy.

Fast forward a few years, and I was promoted to the number three out 

of four grunts. No extra power or pay came with it, but it did come with more 

responsibility. I was now expected to do what was needed rather than wait to 

be told. At one show, Sally asked me to go into a seminar and pull an unused 

TV from the room. With my new found responsibility, I decided that I would 

wait until after the class was � nished to pull the TV. (Veterans of the industry 

may remember a time without PowerPoint.) This made perfect sense to me, 

because there was no sense in interrupting the speaker when I had plenty of 

time between classes. By the time the seminar ended, though, other tasks 

had taken priority over moving the TV, which didn’t get accomplished. The 

other speaker was left standing in a room full of people holding a videotape 

with no TV to play it on. Lesson Two: If it needs to be done, do it now. 

There will be no time later.

It didn’t take me long to hit the fast track and be promoted to co-head 

grunt. That came with a pay raise and power, but it also came with answer-

ing directly to Sally. We didn’t always see eye to eye. The bigger problem was 

that she is a task-oriented person and I am more socially oriented. To put it 

another way, in the heat of the moment, I could get my feelings hurt easily 

and she didn’t care.

At one particularly stressful show, she seemed to be particularly hard 

on me. We butted heads the whole show. My feelings were hurt, and I 

questioned how much I wanted to work the shows anymore. After the show 

ended, she was highly complimentary and gave me a surprisingly big tip. I 

couldn’t help myself; I had to ask about the constant friction. She responded, 

“Did that bother you? That always happens during a show. I was just 

impressed that you stood your ground. I’ve been trying to toughen you up. 

I think it’s working.” I chose not to tell her about my pouting. Lesson Three: 

Business requires a thick skin.

I was eventually given the task of being Sally’s right-hand man. This 

mostly required me to follow her around, which 

seemed prestigious at the time. Looking back I was 

probably more of her personal servant. I mostly kept 

track of what needed to be done and relayed the message. I was promoted to 

a job that could have been replaced by a clipboard and radio (we were calling 

them radios by that point).

One of my tasks was to stand up front during the awards presentations 

and hand her the winners’ checks. I once found myself standing up front with 

Sally for the crowning of the Winner’s Circle award. That was a competition we 

used to do where the � rst groomer to win the event at three di� erent shows 

would win that contest’s prize money plus a jackpot of over $30,000. Before 

going to the front, Sally and I were informed that the winner was going to be 

a third-time winner and, therefore, win the jackpot. Confetti cannons were 

going to go o� , and the audience would go crazy.

Sally announced the winner and declared that she had won the jackpot. 

No cannons went o� . The audience looked much more confused than excited. The 

judges handed the trophy to a di� erent competitor. It turns out Sally and I were 

the only ones that didn’t know who actually won. It was the most embarrassing 

mix-up in Groom Expo history. Sally was devastated and blamed herself.

During the next show I went to, she called and asked if people were 

talking about it. They weren’t. I even mentioned it to a few people who were 

at Groom Expo, and they barely knew what I was talking about. What seemed 

like a huge public embarrassment (thank goodness it pre-dated GroomerTV) 

was probably only memorable to a handful of people. Lesson Four: Move on 

– it’s not as bad as you think.

Last year Sally attended Groom Expo knowing that it would be her last. 

It was obvious she was in poor health and was only able to attend the show 

for short periods of time. She most wanted to attend the � rst Barkleigh Honors 

Awards dinner. Her plan was to slip in a side door and sit at the nearest table, 

where there was a place waiting for her. When she tried to enter discreetly, 

Vivian Nash got up to hug her. That led to more people doing the same. A few 

people rose to clap. Like a wave across the room, groomers stood until the 

whole room was giving her a standing ovation. Although she had thought 

she didn’t want to be publicly recognized, the impromptu show of admiration 

touched her deeply. Sally passed away � ve months later knowing that her 

life’s work was appreciated. Last Lesson: It takes a lifetime of integrity to 

build a lasting legacy.

    I often � nd myself referring back to things she said or advice she has 

given. I suspect that will continue over the course of my career.

todd@barkleigh.com

mailto:todd@barkleigh.com
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“Rely on Ryan’s”
TM

“Rely on Ryan’s”™

FLAT RATE 
SHIPPING 

EVERY DAY!
On Merchandise Totaling 

$150.00 or More 
Includes Shampoos!
FREE Shipping on Orders of 

$550.00 or More
No Coupon Code Needed

Some Exclusions Apply
 

 
 
 

Paw Brothers® Professional 

Low-Low Super Electric  

Grooming Table
✔ As low as 10”.  Range 10” – 37” H

✔ Dual Foot Pedals

✔ Heavy Duty Motor rated for 250 lbs

✔ Removable Top

✔ Easy Walk on and Walk Off, Even for Big Dogs

✔ 48” x 28” Table

✔ Leg Levelers Included

✔ Powder Coated Steel Base

✔ 42” Telescoping Grooming Arm with Loop Included

This is one of the lowest tables on the market.  Save your back.  No more wrestling with big dogs!  Goes to a low-low 10”. Removable top with non-slip textured surface 

makes for super easy clean up.  Loaded with great features.

❖ PBP89360  Paw Brothers Professional Low-Low Super Electric Table . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $697.97

PBP89112  Telescoping Arm Only 26” – 46” . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $14.97

❖ PBP89115 Stainless Steel Full Overhead Grooming System w/2 Loops   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $49.97

PBP89250  Casters set of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $29.95

 1(800)525-PETS (7387) 

www.RyansPet.com

Up To 
40” High

Down to 
15” Low

Paw Brothers® Professional  

Super Electric Grooming Table

✔ Removable Top  ✔ Single Telescoping Arm

✔ No More Lifting! Table extends from 15” to 40” high

This is one of the most stable professional tables on the market.  The lifting mechanism 

ensures that the table is always evenly supported to prevent wobbling and shaking.  

The super size 49.5” x 25.5” will accommodate any grooming situation. The optional 

stainless steel full overhead grooming system adds versatility. Single arm  included. 

The Super Table has super range lowering to 15” and raising to a full height of 40”.  

The removable top with non-slip textured surface makes for easy cleaning.  Additional 

features include:

✔ Leg levelers  
✔ Heavy duty motor

✔ Powder coated steel base  ✔ 250 lb capacity 

❖ PBP89350 Paw Brothers Professional 

 
Super Electric Grooming Table . . . . . . . . . . . . . . . . . . . . . . . . . . $697.97 

PBP89112 Telescoping Arm Only 26”-46” . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.97

❖ PBP89115 Stainless Steel Full Overhead Grooming System w/2 Loops   . . . . . 49.97

PBP89250 Casters Set of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.95

❖ Shipping charges apply. See “Ordering And Shipping Information” page 201 for details.
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Paw Brothers® Professional 

Super Electric Grooming Table

1 Year 
Limited 

Warranty

Foot Control

Arm Adjuster

Optional Full Overhead 

Grooming System

 (PBP89115)

Single Telescoping 

Arm Included

Product Video Available Online More Info Available Online

When You Buy a Table, Purchase 

a Replacement Top in Another 

Color For Only $39.95

See Page 85 for Replacement Tops

Stainless Steel Full Overhead 

Grooming System ($49.97 value) 

FREE with Purchase!

AS          LOW       AS     10”!

Arm 
Adjuster

Stainless Steel Full Overhead 

Grooming System ($49.97 value) 

FREE with Purchase!
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1(800)525-PETS (7387) 

www.RyansPet.com

RYA88 - Seasons Greeting

RDGN (Red/Green)

PUSI (Purple/Silver)

RYSL (Royal/Silver)

RDG (Red/Gold)

RYA94S - Ho Ho Ho!

WHRDGN (White/Red & Green)

RDWHGN (Red/White & Green)

RYA70S - Snowflakes Confetti

CGCN (C. Green/Conf) RYCN (Royal/Conf)

WHCN (White/Conf) CBCN (Columbia Blue/Conf)

RYA158S - Snowy Trees

RDWHGD (Red/White/Gold)

NAWHGD (Navy/White/Gold)

WHRDGN (White/Red/Green)

RYWHGD (Royal/White/Gold)

WHGNGD (White/Green/Gold)

CGWHRD (Christmas Green/White/Red)

RYA71 - Happy Holidays

RDGD (Red/Gold)

RDGN (Red/Green)

CGRD (C. Green/Red) 

RYA69 - Santa Dog

RDWH (Red/White) CGWH (C. Green/White)

RYA70 - Snowflake

CBWH (Columbia Blue/White)

PUWH (Purple/White)

NAGD (Navy/Gold)

NAWH (Navy/White)

RDSL (Red/Silver)

RDWH (Red/White)

CGSL (Christmas Green/Silver)

RYSL (Royal/Silver)

RYA6S - Hanukkah Light Confetti

RYCN (Royal/Confetti)

WHCN (White/Confetti)

RYA8S - Noisy New Years

BKCN (Black/Confetti)

WHCN (White/Confetti)

New Year’s Ribbon

Hanukkah Ribbon

RYA58S - Merry Christmas

WHGNRD (White/Green/Red)

RYA19 - Reindeer
RDWH (Red/White)

CGWH (Christmas Green/White)

RYA63 - Snowman
WHBL (White/Blue) RDWH (Red/White)

RYWH (Royal/White)

RYA18S - Holiday Forest

RDGNG (Red/Green/Gold)

WHGNR (White/Green/Red)

RYA21 - Candy Cane

RDWH (Red/White) WHRD (White/Red)

RYA50S - Christmas Sparkle

RDCN (Red/Confetti) 
GNCN (Green/Confetti)

WHCN (White/Confetti)

Christmas Ribbon

Thanksgiving/Fall Ribbon

Halloween Ribbon

All Printed Ribbon 

 Is 50 Yard Rolls

RYA156S - Gifts
WHGNRD (White/Green/Red)

CGWHRD (Christmas Green/White/Red)

RDWHGN (Red/White/Green)

RYWHSL (Royal/White/Silver)

RYA157S - Cozy Christmas

CGRDWH (Christmas Green/Red/White)

WHGNRD (White/Green/Red)

RDGNWH (Red/Green/White)

WHRDSL (White/Red/Silver)

CGSLWH (Christmas Green/Silver/White)

WHGDRD (White/Gold/Red)

RYA159S - Ornaments Confetti

RDCN (Red/Confetti)

CGCN (Christmas Green/Confetti)

PUCN (Purple/Confetti)

WHCN (White/Confetti)

RYA160S - Poinsettia

WHRDGN (White/Red/Green)

RDWHGN (Red/White/Green)

CGRDGD (Christmas Green/Red/Gold)

RDGDGN (Red/Gold/Green)

MIX & MATCH
FOR QUANTITY PRICING

All “Printed Ribbon” On  

Pages 76-78

RYA99 - Autumn Leaves

BEBN (Belle Yellow/Brown) HUGD (Hunter/Gold)

BUGD (Burgundy/Gold)

RYA99S - Autumn Leaves Confetti

HUCN (Hunter/Confetti)       BECN (Belle Yellow/Confetti)

BUCN (Burgundy/Confetti)   PLCN (Plum/Confetti)

RYA87 - Happy Thanksgiving

BEBN (Belle Yellow/Brown) BUGD (Burgundy/Gold)

RYA22S - Fall Bounty Confetti

BUGNGD (Burgundy/Green/Gold)

HUGDCO (Hunter/Gold/Copper)

NAGDCO (Navy/Gold/Copper)

RYA73 - Masquerade

WHBK (White/Black) BKWH (Black/White)

RYA72 - Halloween

BKOR (Black/Orange) ORBK (R. Orange/Black)

RYA104S - Dancing Bones Confetti

BKCN (Black/Confetti)

RYA104 - Dancing Bones

BKWH (Black/White) ORBK (R. Orange/Black)

RYA51 - Jack-O-Lantern

ORBK (R. Orange/Black)

RYA13 - Creepy Critters

ORBK (R. Orange/Black) BKOR (Black/Orange)

RYA12 - Spooky
ORBK (R. Orange/Black) WHBK (White/Black)

ORPU (R. Orange/Purple)

RYA20 - Trick Or Treat

ORBK (R. Orange/Black) PUBK (Purple/Black)

BOO! Halloween is Right 
Around the Corner

-Order Early-
-Supplies Limited-

No Tricks!
“Rely on Ryan’s”
For Great Deals 

On TreatS

TM

Pumpkin 
Orange

Basic Black
BUY 7 ROLLS OF 
PRINTED RIBBON
GET 1 FREE

$5.89
ReadeR SeRvice caRd #9326
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