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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
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Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.
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Off the Top of My Head   by Todd Shelly

I’ve heard the pre-fl ight airline procedures announcement over a 
hundred times. I could probably do it myself if a last-second replace-

ment were ever needed, so I nearly missed it when our Southwest Air fl ight 
attendant added her own dry, subtle wit to the usually lifeless instructions.

I don’t remember many of the specifi cs, but I do remember her warning 
us about what to do in the event of lost cabin pressure. “If you are travel-
ing with a child, place your own mask on fi rst, then place the mask on your 
child.” She then added the line, “In the event you are traveling with two 
children, determine which child has the most potential and place the mask 
on that child fi rst.”

I inadvertently found out about Southwest’s philosophy of adding levity. I 
noticed that all of the fl ight attendants seemed to be doing some sort of stand-
up routine. Some were funny; others fell fl at. However, the fact that they 
were trying was impressive. I then read an article in the in-fl ight magazine 
that explained the philosophy of the CEO. He emphasizes having fun and 
thinking outside the box.

If you ever fl y Southwest Air, you will notice that your fl ying experience 
is considerably different on other airlines. Initially, Southwest simply wanted 
to give the fl yer a better experience by treating passengers better. The success 
of that concept led Southwest to change their entire business model.

Southwest Air is by far the most profi table airline over the last two 
decades. Their innovations have served them well. For example, Southwest 
uses the “touch and go” system. They land in a city, drop off the people that 
end in that city, and pick up the passengers that are starting from there. They 
usually do the turnaround in ten minutes. This is an effective and cost-saving 
concept that is only used on a wide scale by Southwest.

As you probably know, they are one of the few airlines that still do 
not charge for bags. The fi rst time I heard of bag fees, I knew that would 
cause chaos during boarding, because more people will carry on bags. As 
I suspected it has prolonged the boarding process, and the plane never has 
enough luggage space. I’m amazed that the other airlines have not dropped 
that policy.

This is not meant to be an advertisement for Southwest Air. However, 
every time I fl y their airline, I think about the great business lessons that can 
be learned. For starters, you don’t have to do things just because that is the 
way everyone does it. Like Southwest, take a chance on your new ideas if 
you believe in them, and if you see innovative ideas out there that seem to be 
working, try them. Always be on the lookout for your own “touch and go” 
idea that solves a problem and makes your business run more effi ciently.

Lastly, if you are having fun and enjoying yourself, your customers 
will also.
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Once in a lifetime you meet 
that special someone. Sud-

denly your world is complete now 
that you have a partner with whom 
to share it. This November marked a 
very momentous occasion for my life 
mate and me. It was Ms. Daisy and 
my fi rst anniversary, and we’re still 
just as in love as ever. To honor my 
daring diesel diva I fi gured I’d share 
the tale of this whirlwind romance.  

Previous to my mobile mania, I 
had been drudging out an existence 
at the local chain store’s grooming 
department. Each day was the same 
monotonous routine, and I had be-
gun to feel like a serf working under 
a giant feudal lord. Our corporate 
lord demanded long hours (some-
times till 10 P.M. during holiday 
season), the relinquishment of all 
calendar holidays with the exception 
of Thanksgiving and Christmas Day, 
and the complete quiet subservience 
that truly goes against my nature. 
While I was grateful for the skills I 

had acquired, the time had come to 
escape the manor and strike up a 
new adventure.

Freedom was just over the 
horizon; the arduous process of 
deciding where and which path to 
take lay before me. Some routes led 
to veterinary clinics, groom shops, 
kennels, and day cares. Although all 
had their scenic charm, none had 
the slight thrill I had been searching 
for to revitalize my love of grooming. 
Then my quest crossed paths with 
a local grooming empire run by an 
enthusiastic woman by the name of 
Kristen. Already possessing a salon 
and two mobile units, expansion of 
her empire was on her mind. After 
much deliberation we decided to 
join forces, and I would strike up 
the Faux Paws crusade as the driver 
of a new, third mobile unit.

Now that the path was deter-
mined, it was time to search for the 
Grail or, in this instance, a used 
Sprinter. We searched over hill and 

vale, internet and newspaper, until 
a suitable match was spotted. As 
I gazed at her image in the ad, joy 
swept over me. There was my Dul-
cinea, an ‘07 Dodge Sprinter with a 
Hanvey conversion. Yes, the picture 
was slightly obscured, but I was 
certain fate had placed her in my 
path for a reason. Kristen quickly 
negotiated the terms of the transac-
tion, and a time was agreed upon 
for our meeting and retrieval of my 
fair Daisy.

Time could not pass swiftly 
enough till I could lay eyes on my 
new companion. She resided about 
two hours away in a small village 
just outside the kingdom of Tampa, 
FL. Gallantly we drove and with 
each passing mile found ourselves 
heading into a mysterious land. Im-
palas, Caprices, and Cadillacs 
the color of gemstones decorated the 
curbs, each with their own dis-
tinct glistening rims that spun in a 

Continued on page 8

Miss Daisy - 
 My Amore

by Emily Rupe
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dazzling display. The town’s most 
popular trade appeared to be bonds-
men, since every corner boasted 
their own. Secretly I worried that 
my heart may have fallen victim to 
some horrid ruse. 

Just as I debated calling off the 
quest, we pulled into a small dwell-
ing with my fair Daisy parked in the 
drive. There she was, littered with 
scars over her delicate pale frame. 
A splattering of miscellaneous 
decorations attempted to cover the 
damage, which only added insult 
to injury. Inside her once luxurious 
cabins, the odor of cheap orange 
cleaner and the stench it had been 
intended to cover swirled. Fleas had 
taken refuge in her air condition-
ing, feces lurked behind her tub and 
table, and a mound of hair rivaling 
Mount McKinley had built up in the 
taxi vac. Tears almost overcame me 
as I saw this once magnifi cent crea-
ture being abused and unloved. My 

entire body fought the urge to strike 
her captors, but diligently I stood 
by Kristen as she fought for Daisy’s 
freedom.

With terms hashed out and 
dowry paid, we began the journey 
home with my sweet, but weakened, 
beauty. Having recovered from the 
initial shock, I knew that my new 
mission was to rehabilitate the fair 
maiden and make sure she never 
falls prey to these injustices again. 
With faithful Kristen and her squire 
Hunter (her teenage son), I tackled 
the job at hand. New hoses, fi lters, 
and organizers revitalized her soul. 
A deep cleansing restored her fresh 
outlook on life. The gaudy visual 
rape that had occurred to her frame 
was stripped away, and a more pro-
fessional and stylish motif accented 
her pale skin. Daisy was radiant, 
and our bond had grown strong. 

We had rescued each other. 
She had been freed from captors 

that had abused and misused her 
talents, then pondered why their 
fi nancial ventures were failing. I 
had found the spark for my beloved 
trade again after believing it had 
been quenched by the order and 
formality of a corporate lord. A year 
later we are still as inseparable 
as ever. 

Without my Daisy, I could not 
keep a roof over my head or food on 
my table. To show my appreciation, 
she shall NEVER have to mire in 
fi lth and disrepair. I will never allow 
it nor would my clients accept it. My 
love for Daisy and for my craft is re-
fl ected in the van I keep, so I strive 
each day to honor them. Go out in 
celebration of Daisy and my love, 
and show your van or shop that you 
care. Redecorate, deep clean, and 
take general pride in your relation-
ship. Show the world the beauty of 
sanitation and professionalism. 



“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

Elli’s original Air Force® Master Blaster® still works perfectly after ten years 
of hard professional operation!

“Forced-air dryers are the most impor-
tant investment a groomer makes. 
Nothing else has as great an effect on 
the efficiency of your business. 
I discovered the advantages of Metro® 
Air Force® dryers as a student at the 
New York School of Grooming, so 
when I started my own businesses, 
that’s the brand I chose. They are, by 
far, the most powerful, reliable, longest 
lasting dryers on the market. In fact, 
the original Air Force® dryer I started 
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers 
and three Metro® vacuums. The all-
steel, American-made quality is a big 
factor, but equally important is the 
bend-over-backwards personalized 
service Metro® provides–something 
you won’t get from any other brand!”

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 • Fax 845-357-1640 

220 Volt Models Available

Air Force® Commander®

Air Force® Master Blaster®

Air Force® Blaster®

More grooming salons around the world depend on Metro® Air Force® dryers

 1-800-822-1602• www.dogdryer.comContact your distributor, professional supplier, or call
 than any other brand. Models available for every application. 

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”
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O
ne of the lesser-known 
breeds in the world 
of dogs is the Russet 
Spaniel. This breed may 

physically resemble any other breed 
but has a behavioral attribute that 
uniquely identifi es its pedigree. 
Whenever this breed feels threat-
ened and is attached to a leash, it 
does a perfect imitation of a sack of 
Russet potatoes. 

I was fi rst introduced to this 
breed as the rookie manager of a 
small animal shelter. The wily Rus-
set is notorious for displaying its be-
havioral trait at the least opportune 
times. Whenever we were frantically 
trying to fi nd space for new arrivals, 
the Russet would make its appear-
ance and completely destroy our 
momentum. Invariably they take 
about ten minutes to haul from the 
front offi ce to a kennel. 

You can usually spot a Russet 
in advance by the way they carry 
themselves. The fi rst sign leading to 
their potato-like behavior is general 
nervousness to the point of appear-
ing fearful of their surroundings – a 
common visage when a dog is thrust 
from a quiet home into a chaotic 

shelter. The dog will then stand 
frozen almost indefi nitely until the 
fi nal component - the leash around 
the neck - triggers the behavior. 

Once the dog senses the ten-
sion on its neck, it splays its legs, 
hits the ground, and pretends to 
be a sack of potatoes. Behavioral 
scientists are stumped as to the 
survival nature of this behavior, but 
it has been observed in kennels and 
grooming salons for many years. 

When Russet Spaniels offer 
their signature behavior, many 
handlers draw a blank – much like a 
coyote facing an armadillo that has 
rolled into an armored ball. A com-
mon way of solving the problem is to 
drag the dog as if it were a pull toy. 
Far too crafty to fall for this amateur 
trick, the Russet ignores such ham-
handed attempts and will studi-

Behavior CLIPS
by Gary WilkesWalking a

Pure-Bred 
Russet Spaniel

Continued on page 12

What’s the 
secret to 
teaching 
ANY dog 
to walk 

on a leash?
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Shor-Line has been a leading industry craftsman for 84 years. We have done so by reinventing 
established product designs and engineering new innovative products. We are committed to 
continuous product improvement and our products showcase genuine quality, not like the other 
guys. Call today and rediscover quality, 888.551.4061. Visit www.shor-line.com/grooming_g2g 
for product specific information.

1927 84th
2011

REDISCOVER QUALITY

VERSATILE bOARDIng
not like the other guys

Cat Suite Assemblies 
starting at $1546

Use your smartphone to scan this 
QR Code or visit www.shor-line.com 
for more product information.

Stairs easily 
convert into 
a ramp

$3,297
Versa Shower

ously make no effort to get up and 
walk with you. Instead, they bunch 
their neck muscles and simply glide 
across the ground on their belly as 
if they were a real potato attempting 
to be peeled. 

The Russet has an instinct to 
react to constant tension by giving 
constant resistance. (Note: That is 
a universal concept, whether you’re 
trying to get a dog to walk or hold a 
paw steady as you trim the nails. If 
you are simply pulling a dog along 
the fl oor by the neck, he’s going to 
tighten his neck muscles to match 
the pressure on his neck and 
shoulders.) True Russet Spaniels 

are strong enough to do this all 
day. While this is rarely a problem 
inside your salon where distances 
are short and you can literally carry 
a dog to a tub or grooming table, the 
dog’s real target is its owner.

If the Russet can make the 
experience traumatic enough, the 
owner will never again take him to 
be groomed. They know this instinc-
tively and will also imitate a large 
sport fi sh like marlin in between 
tugs, creating the canine equivalent 
of fi sh and chips. From the owner’s 
point of view, heading to the door 
of your salon from the parking lot 
is obviously traumatic for little Boo 

Boo. That may be a problem for 
your salon. 

peeling the Russet
The successful handling of 

a Russet requires a little insight 
into their instinctive behavior. The 
Russet is incredibly sensitive to 
constant pressure for even a short 
period of time, but does not auto-
matically know what to do about 
it. Consider it from his perspective. 
He doesn’t automatically know that 
coming with you will lessen the pull 
on his neck. As you continuously 
pull, he may waggle his head to 
try to lessen the pull. That doesn’t 
work. He may pull his head sharply 
backward to try to back out of the 
loop. That doesn’t work either. He 
may also “put on the brakes” and 
try to stiffen his legs to stop moving 
forward. Again, that doesn’t work. 

Whether he will fi gure out how 

Continued on page 14

The Russet has an instinct 
to react to constant tension 

by giving constant resistance.

http://www.shor-line.com/grooming_g2g
http://www.shor-line.com
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to walk is a matter of slim chance 
and wasted time. Why? Because 
from his perspective, no matter 
what he does it doesn’t get any bet-
ter. (Note: The same is true of strap-
on muzzles and anytime you put a 
“death grip” on a dog and don’t 
back off.)  

Unless you offer a loop-hole so 
that the constriction stops when the 
dog offers a specifi c behavior, he will 
keep fi ghting you. To help get this 
dog up and running takes a small 
adjustment and about fi ve minutes 
of your time. Your client will thank 
you, and the dog will be much more 
comfortable in the future when it 
enters your salon. 

what’s the answer? 
The secret to quickly teach-

ing any dog to walk on leash is to 
make the pulling predictable and 
escapable. Before you can start, 
you need some room. Trying to do 

this in a crowded grooming salon 
with grooming tables and not much 
walking space doesn’t work. It’s 
better to go outside where you have 
room to move and not too many 
distractions. 

To get started, make sure the 
dog’s collar is adjusted so that it 
can’t slip off over his head. To be 
doubly sure, get a long slip collar. 
Whether you use a show lead or a 
traditional choke chain is not im-
portant. The new slip collars made 
of mountaineering rope are excellent 
choices because they have a slightly 
bigger girth that lessens any pres-
sure on the dog’s neck. 

Your fi rst goal is to get the dog 
on its feet. This requires an initial 
pull that is strong enough to get 
the dog moving. Assume you must 
pull the dog at least two-thirds of its 
body length. Do not snap the lead. 
This isn’t a jerk; it’s a smooth, ac-
celerating pull. 

After your pull, keep moving, 
but let the leash go slack. The dog 
has just stumbled forward to his 
feet and will once again freeze – 
either standing or sitting. Since you 
are moving away, the dog now sees 
that you are moving. This becomes 
a signal that failing to move is 
going to cause a problem. Once you 
run out of leash, pull the dog again 
in another big pull followed by an 
immediate slack on the lead.  The 
movement and timing is similar 
to rowing a boat. First there is a 
smooth but strong pull, followed by 

Continued on page 16

II

Manufacturers of 
the  World’s Finest Animal &

Industrial Vacuums, Blowers & Dryers

www.electriccleaner.com

Hot
BLOWER-

DRYER
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Includes Filter, 10’ Hose,

& 2 Blower Tips 

Full Training and Support Provided!

Start a new business or add revenue 
streams to your  existing business!!

800-649-7297 
www.CanineTradeGroup.com

Become a Professional Dog Trainer. 

The secret to quickly teaching any dog 
to walk on leash is to make the pulling 

predictable and escapable.
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slack time. 
As you move away from the dog, 

he sees you move, and then he’s 
pulled again. After about five repeti-
tions of this, he’s going to figure out 
that if he takes even a single step, 
it postpones the pull – the thing he 
doesn’t like. After the first couple of 
halting steps, he will start walking 
reluctantly with you. After a few 
more pulls, he’s going to realize that 
the only way to stop the pulling is to 
stay close to your leg. Bingo. 

As soon as you get the dog 
moving with you, it’s time to start 
baby-talking, rubbing, and making 
a huge fuss over him. You can try 
to use treats if you like, but there is 
a good chance he won’t take them. 
When you apply the baby talk and 
affection, stop moving. Don’t try to 
do it while he’s walking. Let it sink 
in that the praise was the result of 
taking steps. Then give a cue like 
“Let’s go.” Here’s something you will 

have trouble doing. After you say, 
“Let’s go,” wait about two seconds 
before you start walking. 

The whole point of this is to 
teach him how to walk closely with 
you, and this command helps him 
get ready to comply. Over a few rep-
etitions, the words “Let’s go” will get 
him to focus on the task, and the 
hesitation will cease. It’s good to re-
member that, for this quick learning 
session, you don’t want to go very 
far. The idea is to get as many rep-
etitions as you can in a very short 
period of time. In a shelter world, 
this task can be accomplished in 
less than two minutes. To do it cor-
rectly shouldn’t take more than five. 

Gary is an internationally ac-
claimed behaviorist, trainer, author, 
columnist and lecturer. He has more 
than 30 years experience working 
with dogs, including eight years of 
shelter work. Gary Wilkes is respon-
sible for the innovation and develop-
ment of clicker training as a practi-
cal methodology for dogs and with 
his former colleague, Karen Pryor, 
introduced this method in 1992. He 
currently has a full-time, veterinary 
referral based behavior practice in 
Phoenix, Arizona and is an author, 
a columnist and feature writer for 
Groomer to Groomer and Off-Lead & 
Animal Behavior magazine.
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• Wheat and Gluten Free 
  (Industry � rst)

• Paraben Free

• pH Balanced

• Non Toxic/Biodegradeable

• Vitamin and Protein Forti� ed

• Always gentle and mild 
  for sensitive skin

w w w . E n v i r o g r o o m . c o m

Contact Envirogroom for 
your nearest distributor

 or order from:
Naturalpetshampoo.net

Our online distributor

The idea is to get as many repetitions  
as you can in a very short period of time. 

     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

ReadeR SeRvice caRd #7586
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Your grooming business is 
booked! Pet owners make 
appointments weeks in 

advance. Your work is exceptional, 
you get referrals from clients, and you 
offer outstanding service.  
Congratulations! 

Like many grooming businesses, 
you are following the retail trend by 
expanding your grooming services 
into retail sales – a sound strategy 
to increase profits with your current 
customers. But this retail venture will 
take some thought. What products 
should you carry? How should you 
display them? How do you maintain 
your service levels? 

Tip #1: Size It Right!
Even the most experienced busi-

ness owner can make costly buying 
mistakes. Your product mix should 
consist of sizes commensurate with 
those of the dogs you groom. If 65% 
are small, your sizes should reflect 
small. Unpopular sizes translate into 
slow-moving products having to be 
marked down and tying up money. 
Conversely, being out of stock and 
losing sales means no profit at all. 

Five Tips to
Smart 

Retailing
By Dee Merica

 

Continued on page 18
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Tip #2: profi ts i expenses m
If you’re considering retail to in-

crease profi ts, hiring people to man-
age it negates your gain. Choose 
products and displays that tell the 
products’ stories, reducing the need 
for clerks. Customers should be 
able to browse products, read the 
packaging, and make informed buy-
ing decisions without sales help. 

Tip #3: Train the Staff – once!
Customers have questions 

regardless of the merchandising 
and packaging. Choose lines that 
are consistent in message and 
size. Your staff will be much more 
knowledgeable if they can apply 
their product knowledge universally. 
Training and re-training takes time 
and costs money.

Tip #4: pet owners are in love 
Your clients are in love with 

their dogs and breeds. They go into 
buying frenzies when products are 
breed-specifi c. Statistics from one 
pet Internet business revealed that 
over 68% of pet owners preferred 
to shop by breed. These customers 
spent more and were willing to be 
guided to higher-priced items if they 

knew the product was the recom-
mended size for their dog’s breed.

Tip #5: eliminate Returns 
Three things cost retailers mon-

ey: slow-moving products, theft and 
returns. Help pet owners choose the 
right product the fi rst time, every 
time. Help them make safe and ap-
propriate buying decisions for their 
pet’s sake. Stock your store with 
one single, consistent retail solution 
customers can use for beds, crates, 
toys, bowls and collars. Returns 
and exchanges will be minimal. 
Your losses will be fewer, and your 
customer will be happy with your 
consistent service level. 

Dee Merica is a retail brand 
expert in the pet and lawn and 
garden industries. Jill Gizzio, 

Gizzio, Inc. of West Chester, PA 
owns ShopByBreed.

How do I remember all these 
tips? Just remember one! The pet 
industry now has a solution that 
addresses all these tips for suc-
cessful retailing. It is called Shop-
ByBreed. ShopByBreed works like 
a shoe size. Customers identify the 
dog’s breed size on the in-store breed 
board and then locate products with 
that size. 

ShopByBreed works in every 
category where size is important. 
Ask manufacturers if they use the 
scientifi c ShopByBreed sizing system 
on their products, and choose those 
who do. To learn more about Shop-
ByBreed, fi nd a ShopByBreed manu-
facturer. To list your store as one of-
fering ShopByBreed-sized products, 
go to shopbybreed.com. 

Three things cost retailers money:

slow-moving products, 
Theft and returns.

ReadeR SeRvice caRd #7589

Appointment Cards
with STICKER

Business Cards

Paw Key Tag
flexible plastic

No set-up charge for first proof. Choose from 
over 80 stock backgrounds or we’ll design a 
card just for you!

$35 set-up charge

$35 set-up charge 

•No set-up charge!
•Printing on one side only

Magnet
(economy)

100 for $65
250 for $99
500 for $160
1000 for $275

125 for $86.25
250 for $122.50
500 for $245.00

1000 for $490.00

1 COLOR
250 for $73
500 for $85
1000 for $99

2 COLOR
250 for $105
500 for $125
1000 for $145

Paper
(2-sided)

250 for $85
500 for $125
1000 for $200

FULL COLOR
PRINTING!

FULL COLOR
PRINTING!

Collar Clips
flexible plastic tag
with durable clip 

250 for $142.50
500 for $260.00

1000 for $470.00

Collar ClipsCollar Clips
flexible plastic tag
with durable clip 

250 for $142.50
500 for $260.00

14 colors
available!

Price includes one color imprint.

Removable paw sticker.
Perfect reminder for calendars!

w w w. A n i m a l s I N K . c o m

317-496-8467
info@AnimalsINK.com

1 COLOR

Removable paw sticker.
Perfect reminder for calendars!

ReadeR SeRvice caRd #7588

mailto:info@AnimalsINK.com


New! De-Shedder Kit
Show Special Only $44.95

Come See us at:
Groom & Kennel Expo
Pasadena, Calif. 
Feb. 10-13, 2011
Booth #401 & 403
Sold thru one of our 
fine distributors:fine distributors:
SuzySudz.com All-Natural!

The ONLY 
De-Shedding
System You’ll 
Ever Need.

Welcome to the Family

Copyright 2010 Kim Laube Co., Inc. 2221 Statham Blvd., Oxnard, CA  93033
www.LaubeCo.com  Ph (800) 451-1355  email@LaubeCo.com

TM

ReadeR SeRvice caRd #7639
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“Not only do I get to be the 
fi rst name on the John 

Nash Memorial Challenge Trophy, 
but I get to be on the cover of 
Groomer to Groomer with the breed 
that I am so passionate about!” 

With tears of joy brimming from 
her eyes and splashing down her 
cheeks, she continued, “Being on 
the cover would have been great 
no matter what, but being on there 
with an Irish Water Spaniel and to 
have an Irish Water Spaniel win for 
the fi rst time in Hershey – it doesn’t 
get any better than that. If I had 
dreamed it up – it couldn’t be any 
better!”

Michell Evans is a second-gen-
eration groomer. When Michell was 
fi ve years old, her mom got a York-
shire Terrier. Michell’s family began 
showing and breeding Yorkies, and 
soon thereafter her mother opened a 
grooming salon.

Michell’s talents for grooming 
surfaced at an early age. “I could 
put in a pretty good Yorkie topknot 

Michell Evans 
Wows the 
Grooming 

World

Continued on page 22

by Kathy Hosler

800-356-4420
www.4420.com

The Shears 
of Choice for 
3 Guinness 
World Records

Proud Sponsors of GroomTeam USA 
International Gold Metal Winners

Made in the USA

W
19

14

“This is the stuff  
that dreams 

are made of!” 
Michell Evans, 

at Groom Expo.  

ReadeR SeRvice caRd #7590

http://www.4420.com
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when I was nine years old,” recalled 
Michell. “And those topknots are a 
trick to master.”

Through her teen years, Michell 
became an accomplished groomer. 
She did a lot of dog showing and 
handling and learned how to do 
show grooming on twenty-four 
breeds. 

“I used to go to grooming semi-
nars with my mom. We watched the 
grooming competitions. It looked 
like fun and something I wanted to 
do,” said Michell. “I decided that I 
wanted to be on GroomTeam USA 
someday.”

In order to do that, Michell 
knew that she would have to be-
come very proficient in the grooming 
of many breeds. Michell studied and 
became a Certified Master Groomer 

through the National Dog Groomers 
Association of America (NDGAA) and 
the International Professional Groom-
ers Incorporated (IPG).

She became the Southwest 
Coordinator for the IPG and is now 
an IPG Certifier. She went to Austra-
lia, where she was instrumental in 
developing an IPG certification pro-
gram for the Australian groomers.

Michell owns and operates her 
own grooming studio, Studio Ca-
nine, located in Albuquerque, New 
Mexico. She has been the president 
of two groomers associations and 
has been a speaker at seminars. 

Everything Michell has done in 
her career has made it possible for 
her now to focus on her goals for 
the future – competing, teaching, 
and contributing to the grooming 
industry.

In 2009 Michell was ready to 
make her GroomTeam dreams a 
reality. Her first competition was at 
Groom and Kennel Expo in Pasa-
dena, California.

“I went at it full throttle,” said 
Michell emphatically. “I competed 
in every class. Getting all the dogs 
prepared, equipment organized, and 

then being on time in the ring was 
a monumental undertaking. I got 
a First in the Sporting Class and a 
couple of other good placements. I 
got my first points for GroomTeam. 

“I was exhausted but happy, 
and it was a lot of fun. The most 
nerve-wracking part of competing 
is the time factor. You do the best 
you can and hope that it’s perfect 
when they say ‘scissors down.’” At 
the end of her first year of compet-
ing, Michell was number six in the 
GroomTeam ranking. 

 “I had a lot of personal goals,” 
said Michell. “Besides making 
GroomTeam USA, I wanted to qualify 
for the traveling team (you have to 
be in the top five in GroomTeam 
ranking for that). It’s a lifelong 
dream of mine, and I’m going to 
make it happen.

 “I also wanted to prove that I 
am a well-rounded groomer,” Mi-
chell continued. “I try to win shows 
with a variety of breeds of dogs. “So 
far I have taken Best in Show with 
a Miniature Schnauzer, a Standard 
Poodle, an Australian Terrier, and 
an Irish Water Spaniel. My goal for 
2010 is to compete in every class at 
every show that offers points.” 

Competing in that many 
grooming contests is no easy task. 
“Getting competition dogs can be 
difficult,” said Michell. “They have to 
be good travelers, non-barkers, get 
along with other dogs, be in good 
coat, and with good temperament, 
and the owners have to be willing 
to let you take their dogs for several 
days. It’s so much more involved 
than just the few hours in the ring.

“Preparing the dogs is a chal-
lenge. I like to groom them several 
times before a competition – but 
that isn’t always possible. The Irish 
Water Spaniel I won the GroomOlym-
pics with was a borrowed dog. I had 
never seen him before the day of the 
competition.”

Michell’s goal of getting on the 
Traveling GroomTeam and going to 

“My main goal  
for the rest  

of my career is to help  
improve the industry…” 

Michell Evans

Continued on next page
ReadeR SeRvice caRd #7593
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compete in Belgium is looking pretty 
good. Right now, Michell is second 
in the point standings.

You would think that having her 
own grooming studio, showing dogs 
in the United States and Canada, 
being deeply involved in and being 
a certifier for the IPG in the United 
States, Australia, and Puerto Rico, 
and competing in all the major 
grooming competitions would occu-
py every waking moment of Michell 
Evans’ time. Not so…Michell has 
found time to make her dream of 
teaching become a reality when she 
opened her newest endeavor - The 

Grooming Tutor.
“Groomers contact me through 

my website with their questions or 
problems,” said Michell. “Mostly I go 
to their shops and work with them 
– not just on grooming skills, but 
also anything that will help them in 
their business – from organizational 
skills, to time management, to ad-
vertising, and more.

“My main goal for the rest of my 
career is to help improve the indus-
try and to teach.” She added enthu-
siastically, “I want to really make a 
difference in a lot of groomers’ lives, 
incomes, and confidence. I’m a very 

motivated person. I’m driven by 
the passion and love I have for the 
industry. It’s all consuming.

“I am so fortunate and blessed,” 
said Michell with a huge smile. “I get 
to live my life doing what I love each 
day!”

I met Mo Donlevy at a dog show 
in Atlanta two years ago after 

returning home from Groom Expo 
in Hershey, PA. That is where I took 
possession of her eight-month-old 
Standard Poodle, Birdie. I missed 
my Pearl so much; it was to be the 
job of Birdie to help fill the void in 
my heart. I had planned to call my 
new girl Jade, but as it turned out, 
she became Birdie Jade. The name 
suited her so much that she even 
wears it on her hip. Let me explain 
just how this happened. 

 A client walked in and gave me 
a beautiful, pewter hummingbird 
keychain. I took one look at it and 
said, “I am going to put this on my 
dog!” So with the keychain in hand, 
I free-handed the shape of the bird 
onto her rear leg. Then, using just 
my comb and scissors, I maintained 
the shape as I waited for her hair to 
grow out long enough for the wing 

and tail feathers to give a 3D effect. 
It actually took about a year to get 
the wing and tail hair at a length 
that would best suit the design. 

For the color I didn’t want a 
long-term commitment of color 
medium, so I used either Sprayza or 
Blo-Pens (manual airbrush delivery 
system) to create the color effects. 
Both are temporary colors that 
come out usually within one to six 
washes. 

I started by coloring the body of 
the bird, then the tail. The wing was 
first colored with a base pink on the  
front, and then yellow was added 
to the back. Next, the wing was 
sprayed with a freeze hairspray to 
make it stiff and hold its shape. 
Once dry, the details were air-
brushed on with either the Sprayza 
or Blo-pens. 

I prefer Blo-Pens since you 
can get finer lines and more detail. 

The closer you put the tip of the 
pen to the coat, the finer the line is 
made, so you can get some really 
good detail. For the throat, I used 
Davis Glamour Glitter in bright red 
(Reader Service Card #7536) and 
added some green and blue through 
the body of the bird to really make 
it shimmer. I finished off the look 
with an orange flower, which was 
just a circle of longer hair with a 
whole lot of hairspray. It was finger-
shaped into a flower and sprayed 
again to set the shape. I have a 
cool keychain, Birdie Jade had her 
new look, and her personality just 
seemed to match it. 

Email your questions to  
dawn@klippers.com or visit  
www.klippers.com for creative  
supplies.

Birdie Jade
by Dawn Omboy

Proverbial Wisdom
Hard work means prosperity; 
only a fool idles away his time.       

Proverbs 12:11, The Living Bible

mailto:dawn@klippers.com
http://www.klippers.com
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In the 
course of an av-

erage workday, groom-
ers lift heavy dogs, twist into 

a myriad of positions while groom-
ing, restrain unruly customers (the 
four-legged kind), and clean, clean, 
clean! In addition, we're on our feet 
for several hours a day on a hard 
tile fl oor. Is it any wonder that so 
many in the grooming profession 
suffer from back injuries and back 
pain?

It is important to note that back 
Continued on next page

Preventing That 
DOGGONE BACK PAIN

by Alexandra Wallace



pain is a symptom of an underly-
ing medical condition and is not a 
diagnosis in itself. Just as a per-
sistent cough (the symptom) could 
be caused by allergies, the fl u, or 
asthma, there are many causes of 
back pain. 

For example, incorrectly lifting 
a large dog onto the grooming table 
can cause muscle and ligament 
strains, which means that those 
tissues have been overstretched 
or torn. Surrounding muscles will 
spasm in an attempt to protect the 
injured tissues and stabilize the 
lower back, and these spasms can 
be very painful. More seriously, a 
herniated or "slipped" disc could oc-
cur in the spine. A severely slipped 
disc can press against nerves in the 
back and cause many other prob-
lems, and may sometimes require 
surgery. 

The constant, repetitive bending 
and twisting groomers do can also 
cause similar injury. Sometimes the 
discomfort is mild with no long-term 
effects. However, a serious back in-
jury can take months or even years 
to heal, forcing some groomers to 
switch to a less physically demand-
ing, yet less satisfying career. 

Why do some people suffer from 
back pain while others never have a 
problem? According to Dr. Gregory 
Mundis, an orthopedic spinal sur-
geon in La Jolla, California, there 
are several risk factors that can 
make someone more susceptible to 
a back injury. 

One major risk factor is poor 
physical condition. A lack of regular 
exercise can result in weak back 
and abdominal muscles, which 
are therefore unable to adequately 
support the spine. A lack of regular 

exercise, coupled with a diet high in 
fat and calories, can lead to obesity. 
Obesity is another risk factor for 
back injuries because of the ex-
cess strain placed on the spine and 
surrounding tissues. Carrying a lot 
of excess weight in your midsec-
tion can cause the spine to curve 
inward, resulting in misalignment of 
the spine and consequent pain. 

Smoking also increases the 
chances of a back injury. "Smok-
ing negatively affects blood supply 
to the vertebral discs, making them 
more dehydrated," said Dr. Mundis. 
Dehydrated discs provide less cush-
ioning to the spine, which can result 
in an injury. Having a previous back 
injury can also make a person more 
susceptible to another one, due to 
weakened tissues in the back.

In addition to leading a healthy 
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Continued on page 26
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www.GermanRedClipper.com or just call 800-447-1957 (toll-free)

• Now for detachable blades!
• Most powerful pet clipper!
• Unmatched cutting performance!
• Extreme reliability - up to 10 years warranty!
• Premium quality product “Made in Germany“!

ENJOY THE POWER of the new

a division of

To order or for more information please contact:

or just call 800-447-1957 (toll-free)

NEW:

  Works with

 all type of 

  detachable blades.

ReadeR SeRvice caRd #7594
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lifestyle, there are several other 
things a groomer can do to lessen 
the chance of a back injury. A 
groomer's choice of footwear is a 
crucial, yet often overlooked com-
ponent to preventing back pain. 
Walking and standing on a hard 
surface for extended periods can be 
damaging to your back. There are 
several elements to a good pair of 
work shoes. 

First, look for work shoes that 

have slip-resistant soles. A floor that 
has become wet from bathing dogs 
can create a slip-and-fall hazard, 
and one hard fall could cause severe 
damage to your back. Good arch 
support is another essential element 
of work shoes for groomers. If the 
arches of the feet are not properly 
supported, the bones of the feet 
become misaligned and other bones 
and muscles in the body must com-
pensate for this, including those in 

your lower back. 
If you have an otherwise good 

pair of shoes that could use more 
arch support, a high-quality insole 
is an option. According to Dr. Mun-
dis, good insoles for arch support, 
such as Superfeet Premium Insoles, 
"restore a normal arch and soften 
the load if you're walking." 

Cushioning is another impor-
tant feature to look for. When your 
feet strike the ground, some of the 
shock is absorbed by your shoes 
and some by your feet. The remain-
der travels up your legs to your 
lower back. A pair of shoes with 
extra cushioning will absorb more 
of the shock, greatly reducing the 
negative impact on your back, feet, 
and legs. 

It is important to emphasize 
that supportive, well-cushioned 
shoes should always be worn, both 
in and out of the grooming salon, to 
maximize the benefit to your back. 
High-quality, supportive footwear 
may cost more, but in the long run, 
you will be spared a great deal of 
foot, knee, and back pain. If you are 
unsure about what type of foot-
wear would be best for you, consult 
a podiatrist or a shoe store with 
specialists trained to analyze your 

ReadeR SeRvice caRd #7595
Continued on next page
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particular needs.
Do you or another groomer in 

your salon wear a back brace for 
support? There is a lot of confusion 
about the proper use of back braces 
among groomers. Some groomers 
wear them all day, some only when 
sitting, and some only when lifting. 
How should they be properly used? 
The correct time to wear a back 
brace is when lifting heavy loads. 
The defi nition of "heavy" varies from 
person to person, because everyone 
has different physical capabilities. 

Only you can know what you 
are capable of safely lifting. It is 
important to tighten the brace only 
while doing heavy lifting, because 
wearing a back brace all day at work 
can actually have a detrimental 
effect on the back muscles. Accord-
ing to Dr. Mundis, "always wear-
ing a back brace takes tension off 
of muscles to do their job, and the 
musculature in the back becomes 
weak." The back muscles will be-
come weaker as they begin to rely 
on the brace for support. 

He also emphasized the impor-
tance of proper lifting technique, 
even if you are wearing a back brace 
for support. Many of us know the 
proper technique for lifting but do 
not consciously practice it every 
time we lift. Proper lifting technique 
is as follows: 

• Keep your head up, and look 
straight ahead.

• Place your feet shoulder width 
apart.

• Bend your knees, and keep 
your back straight.

• Lift with your legs, not your 
back. Never bend or twist 
your back to pick some-
thing up.

• Hold the load close to your 
body, and never lift a heavy 
load over your head.

• When setting down the load, 
do so gently and squat with 
the knees and hips only.

Of course, it is vital also to 
practice common sense before lifting 
an object or dog. Even lighter dogs 
or objects can cause an injury if 
you are careless about your posture 
during lifting. If you aren't sure that 
you can comfortably lift something 
alone, ask for help. Even when team 
lifting, always practice proper lifting 
technique. 

Bathing a dog can place a great 
deal of strain on the back in two 
ways: lifting the dog in and out of 
the tub, and having to bend over 
while bathing a dog. There are sev-
eral pieces of grooming equipment 
that can help groomers to avoid a 
back injury. 

A raised tub can signifi cantly 
reduce the need to bend while bath-
ing. Some larger tubs even have an 
optional raised platform that fi ts 
inside, which can be used to bathe 
smaller dogs, eliminating the need 
to bend over them. There is even a 
hydraulic tub on the market, which 
lowers to 14" and can be raised once 
the dog is inside. 

A ramp or stairs for large 
dogs to walk into the tub is an-
other important addition to your 
salon's bathing area. While there 
will always be a few dogs that are 
reluctant to walk up and down a 
ramp, most will do so easily. When 
it is time to do your groom, you can 
avoid lifting heavy dogs onto the 
table if you have a table that gets 
low enough for dogs to walk onto. 

There are several grooming 
tables on the market that lower to 
approximately 12" off the ground, a 
height that most dogs should have 
no problem stepping on to. If pos-
sible, taller groomers should get the 
highest extending grooming table 
they can, because this will reduce 
slouching over the table while 
grooming. 

Sitting while grooming can also 
be benefi cial for groomers of all 
heights, but it is important to main-
tain proper posture and not slouch 
in the chair. This can be diffi cult 
when grooming an uncooperative 

ReadeR SeRvice caRd #7596

Continued on page 28

Professional line of GroominG Tables

GT-20H

LowLift ™ Electric
12" to 36" Adj. Height

Low Boy ® Electric
6" to 42" Adj. Height

Contact Ascot Toll free: 877-294-1604 • Info@ascotproducts.com
W1727

www.ascotgrooming.com
order online at 

REMEMBER: 
It can take MONTHS or YEARS 
to recover from a serious back injury.

http://www.ascotgrooming.com
http://www.ascotgrooming.com
http://www.ascotgrooming.com
mailto:Info@ascotproducts.com
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Order Today: www.kudzucord.com

Prevents tangles, provides  
Electrical cord management, is  
Abrasion resistant, allows you to 
Color coordinate your tools, and 
Eliminates frustration.

Only $9.99
AVAILABLE IN  

10 COLORS
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pet, so get in the habit of always be-
ing conscious of your posture. There 
are many ergonomically-designed, 
hydraulic grooming stools on the 
market. Some groomers who prefer 
having a chair with a back have 
experienced good results using an 
ergonomic offi ce chair for sitting 
while grooming. 

It would also be wise to invest 
in an anti-fatigue foam mat, espe-
cially if you prefer to stand while 
grooming. These come in a variety 
of sizes, and the cushioning will 
further reduce the stress placed on 
your feet, legs, and back. Generally, 
the thicker and denser the mat is, 
the better. However, it is a good idea 
to try out a mat before purchase, 
because it will be too diffi cult to bal-
ance on a mat that is too soft. 

Although this equipment may 
have a higher initial cost, it is im-
portant to realize how it will benefi t 
you and your employees in the long 
term. Less heavy lifting and bending 
means less strain on your back, and 
therefore less chance of an injury. 
Remember that it can take months 
or years to recover from a serious 
back injury. In that time, you could 
be unable to groom and would have 
the added expense of medical bills. 

Even a mild back injury can slow 
you down signifi cantly, which trans-
lates to less income.

"If you feel back pain coming on, 
it is time to take a break to stretch," 
advises Dr. Mundis. Stretches are a 
great way to decompress the spine 
and keep back muscles fl exible. 
They also release muscle tension, 
reducing the chance of an injury. 

Ideally, a groomer should 
stretch before work, while on rest 
and lunch breaks, and after work. 
Most routines only take one or two 
minutes, four or fi ve times in the 
course of a work day. No matter how 
busy you are at work, it is essential 
that stretch breaks are made a part 
of your daily work routine. Elizabeth 
Hansen, a physical therapist and 
the Director of Rehabilitation at San 
Marcos Physical Therapy in San 
Marcos, California, recommends the 
following stretches:

• hamstring extensions: 
Sit with one leg propped 
up straight in front of you. 
Lean forward, keeping the 
back straight. Hold for 30 
seconds. Alternate legs. 
Do two repetitions, three 
to four times a day.

• Scapular retraction: Stand 
with your shoulders relaxed. 
Move both shoulder blades 
down and toward the oppo-
site hip. Hold for 3 seconds. 
Do this stretch periodically 
throughout the day, especially 
before reaching for or lifting 
anything heavy.

• Shoulder hyperextension: 
Stand in a corner about 1 
to 2 feet from the wall, with 
hands on the wall. Lean into 
the corner so that you feel a 
stretch. Hold for 30 seconds. 
Do two repetitions, two to 
three times per day. Vary the 
stretch by moving your arms 
higher or lower on the wall, or 
by standing farther away from 
the wall. 

If you are already suffering 
from a back injury, you should fi rst 
consult a doctor before beginning 
a stretching or exercise program. 
Also, if at any time a stretch causes 
discomfort other than the normal 
stretching of muscles, it is impera-
tive that you stop. 

Your back has to last you a 
lifetime, so it is important to do 
everything in your power to take 
care of it and minimize the risk of 
an injury. Remember that it is much 
easier to prevent a debilitating back 
injury than it is to heal from one. 
Exercise, eat a healthy diet, and 
don't smoke. Lift correctly, wear ap-
propriate shoes, utilize equipment 
that minimizes the need to lift dogs, 
and stretch your back daily. All of 
these small things add up, and you 
will notice a positive difference in 
how your back feels. 

BACK PAIN
STRETCHING GUIDE 

ON PAGE 44

http://www.kudzucord.com
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PETHEALTH

Y ou have a very small dog on 
your table for grooming. He’s 
about two years old. This is 
his fi rst visit to your salon, 

and you fi nd that he is being a really 
good kid for you. He has no conspicu-
ous health problems and is actually a 
very happy little guy, but as you gently 
cradle one of his rear legs for brush-
ing, you feel an unmistakable “crunch-
ing” in your hand. It almost feels like 
you are crumbling a small amount of 
corn fl akes in your palm. The dog does 
not fl inch or object, but you know in 
your gut that this is not a good sign 
of things to come. You have seen it all 
too often. Small dogs are prone to knee 
issues, and this little guy is no excep-
tion. The fact that this pet is carrying 
some unwanted weight only com-
pounds his problem.

During the course of the visit you 
take a look in his mouth and see that 
his teeth are covered with tartar and 
plaque. He even has a loose one. His 
front teeth are intertwined with hair 
that has gathered there from chewing 
and licking his coat. The smell is pu-
trid, and you need a hemostat to pull 
the smelly, slimy mass off. “How can 
this be?” you ask yourself. “This little 
guy is only two years old, and he has 
the green teeth of a senior dog!” 

Groomers are NOT veterinarians. 
We are NOT to make any kind of di-
agnosis or speculation as to what this 
dog’s problem is, but the keen eye of 

Continued on page 32

“I have not done my job completely if 
I don’t help look after my client’s well-being.”

Continued on page 30

LEPTOSPIROSIS:
What Is It and Why Should I Care?

by Dr. Boyd Harrell

L eptospirosis is one of 
the most common zoo-
notic diseases (diseases 
transmissible from 

animals to humans) in the 
world. In dogs, it is com-
monly known as Canicola 
Disease, and in people, 

it is known as Weil's Dis-
ease, Swamp Fever, Mud Fever, 

Swineherd's Disease, and Rice Field Disease. There are over 200 
serovars (strains) of Leptospirosis in the world. There are four that 
commonly infect dogs: Leptospira pomona, L. icterohemorrahica, L. 
canicola and L. grippotyphosa. 

Signs in dogs include, but are not limited to, depression, fever, 

animals to humans) in the 
world. In dogs, it is com-
monly known as Canicola 

First Line of DEFENSE 
by Teri DiMarino

a groomer will notice these things 
well before the vet, or even the 
owner, has any clue about it.

As professional pet stylists, 
we see a dog, on an average, much 

more frequently than their veteri-
narian does. The typical pet goes to 
the vet for an annual exam, shots, 
and perhaps some sort of treatment 
in the event of an emergency. Some 
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fatigue, loss of appetite, weakness, 
muscle aches, stiffness, abdominal 
pain, meningitis, eye inflamma-
tion, abortions, infertility, bloody 
urine, jaundice, and possibly 
shock and death. Leptospirosis is 
often not the first disease sus-
pected, because signs may mimic 
other common ailments, leading to 
a misdiagnosed problem or a delay 
in diagnosis. Many infected dogs 
are subclinical and never show 
obvious outward signs at all.

The organism is passed in 
the urine of infected animals for 
weeks or months and is transmit-
ted to the next victim through skin 
lesions and mucous membranes. 
Breaks in the skin greatly increase 
the risk of infection, allowing the 
bacteria to enter the body when 
resting or rolling in infected water 
or soil. Even sniffing contaminated 
soil can cause infection. Leptospira 
organisms thrive best in moist 

areas with mild climates. The most 
frequent means of transmission is 
by drinking contaminated water.

Once Leptospira organisms 
are in the dog's body capillar-
ies, the smallest of blood vessels, 
they damage the vessels, causing 
blood to leak into the urine. With 
time, complete kidney failure may 
develop. The second most com-
monly affected organ is the liver. 
The liver damage will often lead to 
jaundice (or icterus), a yellowing of 
the skin and mucous membranes. 
In pregnant animals the organism 
may cross the placenta and cause 
abortions.

Diagnosis is based on clinical 
signs and laboratory tests using 
blood and/or urine. There are a 
variety of tests available, and it 
may require multiple and repeated 
tests to get a positive diagnosis. 

The disease was once thought 
of as a problem for outdoor rural 

dogs and livestock. More recently, 
with the encroachment of suburbs 
into habitats of common carriers 
of Lepto (e.g. raccoons, opossums, 
skunks, and rodents), the disease 
is being recognized in small breeds 
of house dogs as well.

In people the initial signs of 
Leptospirosis may be flu-like with 
signs of fever, chills, headache and 
muscle aches, vomiting, and diar-
rhea. Pregnant women may experi-
ence spontaneous abortion. Some 
patients seem to recover, then be-
come ill again. These milder signs 
of the disease are nonspecific and 
often misdiagnosed. In a minority 
of cases, about 10%, the disease 
may cause serious illness, leading 
to liver failure, kidney failure, or 
meningitis.

The best prevention for dogs 
is vaccination. Cats get Leptospi-
rosis infrequently, and no vaccine 

Continued on next page
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is available for them. Some Lepto 
vaccines contain only two serovars 
while others may contain all four 
of the common ones previously 
mentioned. Protection from one 
serovar does not protect against 
another, and vaccination is never a 
guarantee of protection. Protection 
is not long-lived, possibly as short 
as 6-8 months, so dogs should 
be re-vaccinated annually, and in 
high-risk situations semi-annual 
vaccination is suggested.

Admittedly, the risk of trans-
mission to most pet professionals 
from dogs is low, and yet because 
the disease can be so serious and 
because the signs are often con-
fused and misdiagnosed as the fl u 
or other mild illness, it is appropri-
ate to be cautious and aware. 

Casual contact with infected 
urine of a single dog is all it would 
take to pass along the disease, and 
it is easy for us to become com-
placent about proactive measures. 
The best overall prevention is 
client education and the vaccina-
tion of pets. Secondly, wash all 
work surfaces with disinfectant 
frequently throughout the day, and 
wash your hands and arms after 
handling each pet. Disinfectant 
gels are convenient and popu-
lar. However, they do not provide 
nearly as much protection as good 
old soap and water when it comes 
to warding off bacterial diseases 

passed from pets to people.
Be aware, be safe, and stay 

healthy!

Dr. Harrell 
recently authored a 
book titled “Groom-
ers Guide to First Aid, 
Injuries and Health,” 
published by Barkleigh 
(RSC #7567). He is a 
former multi-veterinary 
practice owner, current 
business coach to the 
pet industry, and pet health advisor for 
Oxyfresh Worldwide. In addition, he pres-
ently serves as Medical Director for the 
SPCA Animal Medical Center in Lakeland, 
Florida. He has been speaking interna-
tionally and coaching others to succeed 
in business for over fi fteen years. He is a 
certifi ed Human Behavior Specialist and 
helps people to understand themselves, 
how others tend to perceive them, and 
how personalities affect team building, 
performance, and harmony in the work-
place. He can be reached by emailing 
boyd@petprosbusinesscoaching.com

ReadeR SeRvice caRd #7473

Dr. Boyd Harrell

…the signs are 
often confused 

and misdiagnosed 
as the flu or other 

mild illness…
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Canine CPR dvd

Canine CPR 
Course approved 

by the Illinois 
State Board of 

Education

ORdeR Online: 
www.BaRKleiGHSTORe.COm

Barkleigh Productions, inc. 
(717) 691-3388

C1712

Knowing how to respond quickly in an 
emergency and, if necessary, administer 
cardiopulmonary resuscitation (CPR), 
can save the life of a pet in your care.

#1340 CPR - dvd $27.95

Instruction includes: 
Definition of cardiopulmonary arrest •	
Assessment of the dog •	
Preparing the dog for CPR •	
Demonstration of breathing and •	
compression techniques 
CPR techniques for one or two people •	
Benefits of learning canine CPR•	

Veterinarian, Melanie Mokos, D.V.M.,  
discusses practical issues of canine CPR  
and provides a thorough, step-by-step 

demonstration of the techniques. 
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pets with chronic health problems 
see the vet more often, and some of 
these animals are lucky enough to 
be covered under some sort of pet 
insurance, as cost can sometimes 
be a deterrent for an owner seeking 
treatment for a pet with problems. 

But as a groomer, I see my four-
week clients about thirteen times 
a year. I notice changes in them 
that the owners may not. I watch 
them age - some faster than others. 
The owner’s constant exposure to 
the animal blinds them to the little 
things that eventually become big 
things. Our little dog’s knees may be 
going bad, but the owner may think 

he is lazy when he doesn’t jump 
on the couch. So they lift him up. 
They notice a smell from his mouth 
but rarely venture into the orifi ce to 
seek the source of the problem. As 
the dog matures, they inadvertently 
alter their lifestyle to suit their aging 
friend, not objectively able to see the 
problems on the horizon.

I feel as pet professionals, 
we are the fi rst line of defense in 
the battle to keep these animals 
healthy. We observe things the own-
ers would never begin to notice. “We 
go where no owner has gone before.” 
We may not be able to diagnose, 
but we can take precautions to help 
the owner get ready for the “stuff” 

that may eventually happen to 
their pet. We can also point out 
potential problems when we notice 
something really wrong and steer 
them to their veterinarians.

Let’s go back to the young 

®
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First Line of Defense
Continued from page 29

I feel as pet professionals, 
we are the fi rst line of defense 
in the battle to keep these animals healthy. 

“Your Clients Will Love the Results. 
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dog with the bad knees. How do we 
handle that? While we cannot tell an 
owner that this dog has a luxated 
patella (that would be diagnosing), 
we can tell them that certain breeds 
are prone to certain problems like 
knee issues or collapsed trachea, 
etc. Letting their small dog jump 
excessively or gain weight can accel-
erate a problem, and they should be 
mindful of this. Don’t be surprised if 
they already are aware that the dog 
has issues. 

You should also keep an eye 
on any abnormal toenail growth or 
wear patterns. A dog that seems to 
have longer toenails on one rear foot 
than the other may be favoring one 
of their legs, but this favoring may 
be so slight that it is unperceivable 
to the owner. If they are wearing 
down the tops of the toenail, they 
may be dragging that foot. These are 
red fl ags, and we want to use this 
information to make grooming time 
go easier for the pet and ourselves. 

You will want to keep that par-
ticular dog a bit calmer (no jumping 
around in their holding kennel), and 
you will be more aware of your han-
dling techniques on this little guy. It 
may also be the reason that certain 
dogs do not stand up during their 

visit with you. Be aware that knee 
problems and torn ligaments are 
common in larger breeds as well, 
and we have the added dimension of 
size with the big guys.

Obesity is a tremendous prob-
lem in the United States, and we are 
passing this deadly disease down to 
our pets! I once heard that if your 
dog is overweight, you are not get-
ting enough exercise! Obesity is not 
always caused by too much food, 
although it is the major reason. 
Poor diet can be just as much of a 
culprit. 

An overweight pet will break 
down much quicker than a lean 
one, not to mention making groom-
ing more challenging. Many over-
weight pets are free-fed, snacked, 
and table-fed, leading to bad habits 
and poor nutrition. Most owners 
don’t even know how much their 
pets actually eat in a day. “He only 
gets a bowl full of food a day” is 

usually the answer. Well, how big is 
the bowl?

When I quizzed my sister on 
how much she feeds her fat little 
dog, she said “He only gets about 
½ cup of food a day.” When I asked 
her to show me and she actually 
measured it out, he was getting well 
over a full cup of food at each feed-
ing. She was shocked but lamented 
on how empty the bowl looked when 
the proper amount was poured in 
it. It is human nature and nurture 
to want to feed the masses, but it 
backfi res.

It goes without saying that 
dental problems in our pet clients is 

“He only gets a bowl full of food a day.”

Well, how big is the bowl?
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rampant. Periodontal disease seems to set in early 
in a lot of the smaller breeds. Then you have the 
issue of poor diet. Getting back to diet, we all know 
an owner that cooks for the dog because they will 
not eat dog food. “She loves chicken with a little to-
mato sauce on it.” Well isn’t that lovely. So do I, but 
I brush and floss! Does the dog?

There is a growing faction of groomers who 
are adding some sort of dental care to their salon 
menu of services. While I personally feel that scal-
ing is best left to the veterinarians and professional 
technicians, there are things that we can do to help 
improve a pet’s dental health. We first have to rec-
ognize what we can and cannot do. 

Let’s face it: there are dogs that need to have 
their teeth cleaned under anesthesia by a veteri-
narian. This is a frightening situation for the pet 

Groomers can offer teeth brushing as an added  
service to help keep pets healthy  

and to create additional income for their salon.

“She loves chicken with  
a little tomato sauce on it.”

So do I, but I brush and 
floss! Does the dog?

owner, especially if the pet is elderly. The owners naturally 
keep putting it off, and the condition only continues to get 
worse. It is a justified fear, but wouldn’t it be nice if we 
could do something to help keep circumstances like this 
from getting out of control? We all know that a sick mouth 
on a pet is brutal on their entire system. They can’t eat 
right, they don’t feel good, and they age very quickly. I want 
to help my owners keep their pets healthy for a long time, 
and it really bothers me when I lose a client to something 
as preventable as dental disease.

Many pet groomers are now offering non-invasive teeth 
brushing services in their salons. They brush the dog’s 
teeth with a small, soft toothbrush. When the owner comes 
to pick up the dog, the groomer charges the owner for the 
service (nice add-on dollars, BTW) and offers them the 
toothbrush for their use at home. The owner’s response is 
usually “I can’t do that at home! I’d rather pay you to do 
it.” And they DO! I am often asked if brushing a dog's teeth 
once a month is really worth the bother. My answer is “It’s 
better than nothing.” 

We are very fortunate to have a variety of new prod-
ucts available to us, which we can use in the salon to help, 
non-invasively, clean a dog’s teeth (to a certain degree) and 
definitely freshen its breath. The bonus is that these prod-
ucts usually have an easily administered resale item that 
the owners can use at home to help hasten and maintain 
results. These are normally in the form of drops placed in 
the mouth or in the dog’s water. This is much easier for 
the owner to do than brushing. Honestly, in my nearly 
forty years as a groomer, I have never had a customer 
who brushed their dog’s teeth on a daily basis. I don’t 
even do that! But I DO put drops in my dogs’ mouth daily. 
These products do not replace regular veterinary care, but 
wouldn’t it be nice if we could help an animal go a little 
longer between professional cleanings or eliminate the need 
for the cleanings all together?

As I mentioned earlier, we are the first line of defense 
in noticing issues with pets. But what should we do if we 
run our hands over a pet and find something that doesn’t 
belong there? What do we say if we have looked into the 
mouth of a dog and discover a suspicious growth on the 
gums? How do we handle situations like these without 

Continued on next page
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panicking the owner or enraging the lo-
cal veterinarian for making a diagnosis 
for something that (hopefully) might be 
nothing at all?

When I fi nd something on a dog that 
I believe requires veterinary care, I will 
say something to the owner like, “I was 
looking at Fluffy’s teeth today and no-
ticed something on her gums that wasn’t 
there the last time he was in. You might 
want to take him to the vet for a look.” 

The owner’s natural response will 
probably be, “What is it? Is it a tumor? 
Is it cancer?” I respond that I am not 
a vet and don’t speculate on things 
like that. I do, however, know the dog 
and know what is normal for him. If it 
is something I feel might be serious, I 
might say something like, “Auntie Teri 
thinks Fluffy should see the vet about 
this soon.” That is usually enough to 
prompt them to make an appointment. 
I am pleased to say that, in my career, 
that line has saved the lives of a number 
of pets. There is nothing better than get-
ting a phone call from the vet and/or the 
owner thanking you for your help in the 
early detection of a problem. 

Relationships like this boost our 
customer’s faith in us as professionals. 
It’s the veterinarians’ job to keep them 
healthy, and it’s my job to keep them 
looking good. But I feel I have not done 
my job completely if I don’t help look 
after my client’s well-being.

An industry veteran, 
Teri has owned and oper-
ated successful salons 
and mobiles in Florida 
and California. A winning 
grooming contest competi-
tor, Teri was a member of 

three GroomTeam USA Gold Medal teams. 
A multi Cardinal Crystal Award winner, 
Teri is a popular speaker, judge at semi-
nars and trade shows across the United 
States, Canada, Europe, South America, 
Korea and Australia. 

Teri has written for all the industry 
publications calling Barkleigh Productions 
home in the position of Industry Consul-
tant and author for Groomer To Groomer 
magazine. 

I
ncreased focus on pet health is not just a fad or trend. It is on 
the rise and doesn’t seem to be slowing down anytime soon. 
Pet parents are spending more money on their pets’ healthcare 
than ever before, some even purchasing life insurance and 

health insurance for their beloved furry family members. The desire to 
keep their pets healthy and living longer has never been stronger. One 
would ask the question, “Then why don’t we pay more attention to this 
obvious health issue, which, if maintained, could possibly add years to 
pets’ lives?”  

Dental hygiene is a universal issue. That is, it doesn’t matter what 
breed the pet is or what type coat the pet has; oral disease affects all 
pets with teeth! Every pet is a potential dental product customer. Many 
traditional oral care products such as toothbrushes and toothpaste, as 
well as revolutionary products that tout a more customer-friendly ap-
proach of “no brushing necessary”, have been purchased by thousands 
of pet groomers and are being used during the grooming process as a 
way to increase revenue and profi ts. Although some pet professionals 
have a substantial retail offering, some do not have products for sale. 
However, many of these pet professionals have decided to carry the 
products in their salons and recommend them to all clients. 

Some pet product manufacturers have recognized the direct cor-
relation between healthy oral hygiene and the potential for an extended 
life. Periodontal disease and other oral diseases introduce dangerous 
toxins to the pet’s bloodstream, which can lead to much more than bad 
breath and discolored, missing teeth, and painful gums. These bacteria 
can travel through the bloodstream and collect in different parts of the 
body, including heart valves and other critical areas. Likewise, during 
what is most likely a very uncomfortable and painful experience, the 
toxins from decaying teeth and receding gums can enter the digestive 
system while the pet is attempting to chew their food. 

One thing is very obvious in all conversations with pet parents 
and pet professionals. Nobody likes the wrestling match that happens 
between a person and a pet. Nobody likes sticking a toothbrush into the 
pet’s mouth only to reach limited surfaces on the outside of a few teeth 
before the pet has had enough and bolts away, or even worse, bites the 
pet parent or pet professional. 

PET
ORAL 

HYGIENE
by Joe Zuccarello

Continued on page 38
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This adversarial exchange causes 
most people literally to look the other 
way when the pet breathes in the face 
of their owner or groomer. The pet, the 
pet owner, and the pet professional 
are all searching for ways to make this 
process easier for all involved. “No 
brushing necessary” products (e.g. 
toys, sprays, breath treats, and even 
mint-infused natural and synthetic 
chew bones and rawhides) are becom-
ing very popular. Just look at the den-
tal products section of your local pet 
supplies facility and note how many 
more of these products are on the 
shelves today versus just a year ago. 

I have often said groomers are 
artists. These artists can create mas-
terpieces with different coat types and 
help pets smell fresh and clean using 
high-quality shampoos, conditioners 
and colognes. But as soon as the pet 
parent attempts to snuggle up to or 
kiss the face of the pet after their day 
at the groomer, horrid dental odor can 
ruin what would have otherwise been a 
pleasurable reunion. All groomers can 
easily relate to the times when pets 
exhale, which many refer to as “dragon 
breath”, during the grooming process, 
which causes groomers nearly to lose 
their lunch or pass out from holding 

their breath! Instant breath solutions 
like foams and sprays are sure to be a 
groomer’s new tableside favorite tool!     

Because of the growing popularity 
of salon-provided dental services and 
the increase of “at home” products, 
some customers have inquired, “Does 
this take the place of visiting the 
veterinarian for dental cleanings?” The 
answer is “yes” and “no”. The best 
way to answer this is to compare it to 
our own dental needs. 

Just because you visit your dentist 
regularly for teeth cleaning doesn’t 
mean you go without maintaining your 
own teeth in between visits!  Dental 
products assist the pet parent and 
the pet’s groomer in the maintenance 
of their pet’s proper oral hygiene 
between visits to the veterinarian. Vet-
erinarians understand the importance 
of proper oral care and encourage 
regular maintenance. Until the latest 
advancements in dental products, this 
maintenance was difficult, or even im-
possible, and a majority of pet parents 
paid little to no attention to their pet’s 
teeth. For elderly pets that the vet-
erinarian says cannot have anesthesia 
any longer, products like these are the 
pet’s only alternative.

All in all, dental care is one of the 

most important steps toward a healthy 
pet lifestyle. Pet professionals every-
where have an opportunity to assist 
their clients in this effort by offering 
dental services in their salons as, well  
as products the pet parent can pur-
chase and take home to use. The po-
tential revenue increase to a salon can 
equal thousands of dollars per year! 

It’s time for a quick arithmetic 
lesson. If only one pet parent orders 
a dental service per day at, let’s say, 
$10 per service, and the salon is open 
5 days per week, this represents over 
$2,600 in additional sales for the salon! 
Imagine what this number could be if 
more than one client ordered the ser-
vice and some purchased take home 
products. The additional revenue that 
stems from increased attention to pets’ 
dental needs could surpass tens of 
thousands of dollars for the salon each 
year! These products and services are 
easy to sell because groomers know 
the importance of proper oral hygiene. 

Tropiclean has worked directly 
with pet parents and professional 
groomers for many years during the 
development of their newest natural 
product, Tropiclean Fresh Breath Made 
Easy!. This product line is specifically 
geared to tackle the challenge of pro-
viding regular dental maintenance for 
dogs and cats. Boasting its signature 
appeal, “no toothbrush required”, this 
new product family reduces the time 
and hassle associated with proper 
pet oral hygiene. It quickly removes 
noticeable amounts of plaque and 
tartar build up in the first month and 
provides instant fresh breath! The 
Tropiclean Fresh Breath Made Easy!  
line includes a natural “no brushing 
necessary”, no rinse Clean Teeth Gel, 
Water Additive, Instant Fresh Breath 
Foam, and tasty Dental Chews. Infor-
mation on these natural products is 
available on Tropiclean’s website:  
www.tropiclean.net. 

For more information, Request 
Reader Service Card # 7572.

ReadeR SeRvice caRd #7607
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Pet HeALtH PrOduCt news
CaRdINal peT CaRe’S ReMedy 
+ ReCoVeRy pRodUCT lINe  

Cardinal Pet Care’s new Remedy 
+ Recovery line offers relief from 
minor skin irritations, such as bug 
bites, minor cuts and scratches, 
and little nicks and cuts.  The gentle 
yet effective formulations are made 
specifi cally for pets, and promote 
healing as they relieve the itching 
that can sometimes accompany 
these conditions.  The product line 
consists of Stop Bleeding - Styptic 

Powder for Dogs, Medicated Sham-
poo, Medicated Antiseptic Spray and 
Medicated Hot Spot Spray with Lido-
caine. For more information, request 
Reader Service Card #7533.

QUadRUped yUCCa 
MedICaTed SpRay

 Quadruped’s 
new Yucca Medicated 
Spray is for the relief 
of itching, “hot spots,” 
and many skin-re-
lated disorders. The 
components of yucca 
extract that make this 
product so effective 
are called “sapo-
nins.” They are a nat-
ural form of cortisone 
safe enough to be 
used and are approved by the U.S. 
FDA for human consumption. This 
natural product is anti-infl ammato-
ry, anti-bacterial, anti-fungal, and 
is a super moisturizer that helps 
break the cycles of “hot spots” - 
chewing and licking. It also relieves 
fungal-related skin problems, such 

as ringworm and seborrhea. Natural 
mint extract enhances the sooth-
ing ability of Yucca Medicated Spray 
while leaving a pleasant, refreshing 
scent. For more information, request 
Reader Service Card #7541.  

UpCo ReleaSeS VeTeRICyN 
ophThalMIC Gel. 

The product 
kills bacteria in 
30 seconds and is 
safe to use in and 
around the eye. It is 
completely non-toxic 
and is literally as 
safe as water. Use 
Animal Ophthalmic 
Gel for cleaning/
grooming, to treat 
irritated eyes and provide relief from 
burning, stinging, itching, pollut-
ants, and other foreign materials. 
This steroid-free and antibiotic-free 
gel is non-toxic and non-sensitizing. 
It does not stain clothes or furni-
ture and is bio-compatible with the 
animal’s body. For more information, 
request Reader Service Card #7559.

“Your Clients Will Love the Results. 
You Will Love the Additional Sales.”

For product information and pricing contact: 
WellyTails Inc. • john@wellytails.com • Tel: 519 766 8242

Real Beauty Starts Within!
With Natural Skin Nutrition

Natural Nutrition Factors 
Supporting Healthy Skin 
Formation for Reduced Hot Spots 
and Shiny Soft Coat Minerals 
for Strong Nails, Paw Pads
and a Thicker Glossy Coat

ReadeR SeRvice caRd #7601ReadeR SeRvice caRd #7608
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Continued on page 42

MIXED BREED MAKEOVER

THE 
GOLDEN 
DOODLE
By Brigitte Dupuis

COMPLETED GROOM

BEFORE GROOMINGThe clip-on combs may be perceived as tools for 
lazy groomers, but years of professional groom-

ing can affect our hands and wrists (carpal tunnel 
syndrome.). It is obvious that nothing can replace the 
perfect texture of a beautiful scissor clip. 

If well used, the clip-on can do a very acceptable job 
while saving us time and effort, especially when used 
with a vac grooming system. 

As with scissor work, you must comb a lot; the 
comb in one hand, the clipper in the other. We began by 
putting the clipper very lightly into the dog’s hair, going 
increasingly deeper afterwards. This allows us to leave 
a beautiful soft fi nish without the unwanted clipper 
marks.

To obtain a beautiful and stylized cut, I recommend 
leaving the hair longer on the legs than on the back. A 
very simple way is to imitate the Schnauzer cut. Just 
use the clip-on that is suitable for the length of hair 
wanted. 

In this case, I used the “E” clip-on for the back and 
scissored the legs.

I also could have use a smaller clip-on like “A” or 
“0” for the back and used the “E” for the legs. If you 
choose to do so, just remember to leave the hair on the 
front of the legs longer. I get this result by using the 
clip-on against the grain (which leaves the hair shorter) 

on the back and sides of the legs, or by using the clip-
on with the grain on the back and sides of the legs and 
scissor the front.

Before: 
The fi rst thing to remember with a clip-on is to 

always follow the grain of the hair.          
From the shoulders, I use the clipper against the 

Quebec, Canada 



Made in 
USA

“Safe and e�ective dental health 
products like PetzLife Oral Care,  
are the missing link in holistic pet care.” 
Dr. Michael Fox, BVetMed

The Miraculous healing power of 
Cranberry seed oil has been added to a 
pet shampoo combining Honey Quat, 
Karate & Soy into the most luxurious 
Shampoo available on the market.

100% Natural, uniquely formulated 

Relieves stress and 
anxiety in pets.

Specially formulated to peak 
the senses without alcohol or 
detergents.  One spray will 
convince you this is the �nest 
combination fo your special 
pet.  Great for daily refreshing, 

between 
washings and 
for bedding 

Great Intro Specials Available!
100% Money Back Guarantee

Made in 
USA

“Safe and e�ective dental health 
products like Petproducts like PetzLife Oral Care,  
are the missing link in holistic pet care.” re the missing link in holistic pet care.” 
Dr. Michael Fox, BVetMedDr. Michael Fox, BVetMed

The Miraculous healing power of 
Cranberry seed oil has been added to 
The Miraculous healing power of 
Cranberry seed oil has been added to 
The Miraculous healing power of 

a 
pet shampoo combining Honey Quat, 
Cranberry seed oil has been added to 
pet shampoo combining Honey Quat, 
Cranberry seed oil has been added to 

Karate & Soy into the most luxurious 
pet shampoo combining Honey Quat, 
Karate & Soy into the most luxurious 
pet shampoo combining Honey Quat, 

Shampoo available on the market.
Karate & Soy into the most luxurious 
Shampoo available on the market.
Karate & Soy into the most luxurious 

100% Natural, uniquely formulated 

Specially formulated to peak 
the senses without alcohol or 
Specially formulated to peak 
the senses without alcohol or 
Specially formulated to peak 

detergents.  One spray will detergents.  One spray will 
convince you this is the �nest convince you this is the �nest 
detergents.  One spray will 
convince you this is the �nest 
detergents.  One spray will detergents.  One spray will 
convince you this is the �nest 
detergents.  One spray will 

combination fo your special combination fo your special 
convince you this is the �nest 
combination fo your special 
convince you this is the �nest convince you this is the �nest 
combination fo your special 
convince you this is the �nest 

pet.  Great for daily refreshing, pet.  Great for daily refreshing, 
combination fo your special 
pet.  Great for daily refreshing, 
combination fo your special combination fo your special 
pet.  Great for daily refreshing, 
combination fo your special 

between 
pet.  Great for daily refreshing, 

between 
pet.  Great for daily refreshing, 

washings and 
for bedding 
washings and 
for bedding 
washings and Relieves stress and 

anxiety in pets.anxiety in pets.

Great Intro Specials Available!Great Intro Specials Available!
100% Money Back Guarantee

Great Intro Specials Available!
100% Money Back Guarantee

Great Intro Specials Available!
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Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

PetGroomer.comPetGroomer.comPetGroomer.com   
Grooming’s #1 Buy & Sell Spot  ●  Mobile Vehicle Ads  ●  Job Search Help Wanted Ads  ●  Business for Sale Ads 
GroomerTALK℠ Community & Radio  ●  Buyer’s Guide  ●  Galleries & Trivia Fun  ●  Schools, Home Study DVDs 

USA Grooming Prices Survey Results 
Mobile ∙ Wages ∙ Commission ∙ Design 
Outfit Grooming Business ∙ Articles 
Education ∙ Start Business ∙ Tool Tips 
Where the Jobs Are ∙ Add-on$ ∙ Trivia  
Classic GroomerTALK℠ Radio Shows 

 
 

* Please cover $3.95 S/H, a $19.95 value. 
  Call, write or order online. No catches! 
  Deliveries outside US just $6.95 S/H 

FREE PetGroomerCD  
Ask A Pro - Live Telephone Conference Calls 

Join the Fun & Learn · Listen to Past Calls · Guest Schedule at PetGroomer.com 
Jodi Murphy, Melissa Verplank, Dina Perry, Dawn Omboy, Jay Scruggs, Sue Zecco, Daryl Conner & Many More 

Over 2,500 orders! Get yours today! 

™ 
* 

ReadeR SeRvice caRd #7610

grain up to the middle 
of the forehead. I 
then smooth it with 
the grain from the 
occiput to the middle 
of the back. This will 
leave the hair on the 
neck shorter (which 
is always matted 
because of the collar 
and repeated pet-
ting) without anyone 
knowing it. Only 
his groomer knows! 
Also, the dividing line 
between the head and 
neck will disappear 
like magic!       

A trick for a beau-
tiful underline is to 
put the clipper on the last rib and go underneath in one stroke. 
This will leave a dent which will later serve as a guiding line for 
the scissor work.

With your curved shears, follow the natural incline of the 
thigh up to the dent left previously by the clipper.                                                    

   With your straight shears, cut a line on the opposite side 
to meet the other mark. The purpose of this is to leave a beautiful and 
natural slope.                       

For this particular dog, I chose to scissor the entire head with my 
thinning shears so that he may still keep his impish look.

WITH CLIPPERS CURVED SHEARS

STRAIGHT SHEARS

Use the Reader Service Card for a 
Quick Response from advertisers!

mailto:findagroomer@earthlink.net


Nature’s Specialties 
Skin Care Solutions  
aids in the relief of:

Call for a distributor near you: (800) 551-7627THE NATURAL CHOICE OF PROFESSIONAL
GROOMERS® SINCE 1986

PMS
4665

PMS
329

PMS
4635

PMS
BLACK

LAM
UV      SPOT UV

Client: NS               Job Name: New Logo

Final Size: Color(s) 0

customer proof 
the label shoppe
15430 Proctor Ave.
City of Industry, CA 91745
Tel: 626.333.4001 • Fax: 626.333.6152

Signature                                                                        Date: Proof Completed on  03/06/09       REV:0

X0"        0" Material

Finishing

Submit New Proof

O.K. to print with changes
O.K. to print Please review this proof for accuracy. Ensure that size, layout, color, substantive content, 

spelling, grammar, and other special features are correct. By initialing or signing this proof, 
you approve the artwork as-is and certify that you have the authority to do so. Further, you 
agree to indemnify and hold harmless the label shoppe for any errors you may have missed.

The Natural Choice of Professional 
Groomers® Since 1986

• Dry Skin
• Hot Spots

• Itching
• Eczema

Medicated Bath & Remoisturizer

Better Than  
a Hot Oil  
Treatment!

STOP THE ITCHING!

www.NaturesSpecialtiesMFG.com

ATTENTION GROOMERS!
Learn how to pay for your products in less than a week!

Ask about our NEW Products, Show SPECIALS 
and $1,000 
Drawing!

ReadeR SeRvice caRd #7613
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Scapular Retraction
1. Stand with your shoulders relaxed. 

2. Move both shoulder blades down and towards 
the opposite hip. 

3. Hold for 3 seconds. 

do this stretch periodically throughout the day, 
especially before reaching for or lifting anything heavy.

Shoulder Hyperextension
1. Stand in a corner about 1 to 2 feet from the wall, 

with your hands on the wall. 

2. Lean into the corner so that you feel a stretch. 

3. Hold for 30 seconds. 

4. Do two repetitions, two to three times per day. 

vary the stretch by moving your arms higher or lower 
on the wall, or by standing farther away from the wall.  

PREVENTING THAT DOGGONE BACK PAIN

STRETCHING GUIDE 

Hamstring Extension
1. Sit with one leg propped up 

straight in front of you.  

2. Lean forward, keeping the back 
straight. 

3. Hold for 30 seconds. 

4. Alternate legs. 

do two repetitions, three to four 
times a day.

G
ro

om
er

to
G

ro
om

er
.co

m



45Groomer to Groomer • Vol 30 Ed 1 • January 2011

G
ro

om
er

to
G

ro
om

er
.co

m

This was Kerri Roberts’ real-
ity when her Connecticut 

grooming salon, her pride and joy, 
went up in fl ames.

"Seven years ago, I started 
out with a diploma from grooming 
school, clippers, grooming shears 
and the dream of owning my own sa-
lon. I opened last year. Finally I had 
the grooming salon of my dreams," 
said Kerri.

What do you do to salvage your 
business at this point?

"I had insurance, but after 
writing down all the inventory and 
equipment I had lost, my heart sank 
as I learned that I was underin-
sured. I purchased the policy 4-1/2 
years ago when I was grooming from 
my house. My business expanded, 

Continued on page 46

Flirting with Disaster
by Sally Liddick

At 1:15 A.M. I was awakened... The grooming shop that I 
had put all my time, hard work, and money into was about 
to go up in fl ames. I sped to the Oakdale strip mall, now fully 
engulfed, and watched as my front window curtains caught 
fi re and the fl ames quickly spread throughout my shop. 
I watched my sign fall as the roof collapsed. 

BEFORE

AFTER
Sally

ReadeR SeRvice caRd #7614
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and I moved to a commercial 
space, but I did not increase my 
insurance to compensate," con-
tinued Roberts. "Then I found out 
that the money I spent to renovate 
also went up in fl ames. The owner 
of the strip mall was uninsured."

Unfortunately Kerri will only 
get back about 50% of the value 
of her equipment and renovations. 
The good news is that Kerri did 
have insurance. I can't tell you 
how many salon owners do not. 
Kerri is understandably upset at 
this point, but she can start over. 
Fortunately, our industry has a 
very low start-up cost, and she 
should be able to get up and run-
ning very soon.

What has she learned? 
"You should reevaluate the 

cost of all your equipment and fur-
nishings, and update yearly with 
your insurance company," says 
Kerri. "You always think that you 
have more than enough insurance, 
and you probably do when starting 
out… but as your business grows, 
your need for adequate coverage 
must increase as well. Do a thor-
ough inventory, and have enough 
insurance to cover everything, be-
cause we all think something like 
this would never happen to us."

What are the steps you should 
take now to prepare for a disaster?

Have you bought more equip-
ment? Do you want to add income 
coverage for you or your employ-
ees? Do you want new replace-
ment value insurance, or are you 
content just to take a portion of 
your replacement cost? Call your 
insurance company to see if you 
now can get any discounts etc., 
or if they have something new to 
recommend.

Find out exactly what your 
landlord covers. Many strip malls 
only cover the cement fl oor, side-
walls and roof. Everything above 
the fl oor… and the roof and below 
is your responsibility, including 

• What does it cost to replace the 
contents, equipment, and any 
improvements that you make to a 
building you are leasing? Identify 
these with your agent, since this 
is not your property and seldom, 
if ever, are they included in your 
personal property coverage. 

• If you own the building, ask your 
agent to do a replacement cost 
appraisal on it as well.

• Any exterior signs, plate glass, 
money coverage, or employee 
dishonesty coverage needs to 
be discussed with your agent, if 
needed.

• Two very important coverages 
needed, which very few insurance 
companies offer, are coverage 
for CUSTOMERS’ PETS and 
PROFESSIONAL LIABILITY if you 
injure or harm a customer’s pet 
while in your care. Some insurance 
companies may offer coverage for 
customers’ pets on a limited basis 
only if the injury is caused by fi re, 
lightning, windstorm or hail. If an 
insurance agent tells you that the 
customers’ pets are covered, you 
need to ask for what type of cover-
age or for what perils of insurance. 
Many agents are not completely 
familiar with their own policies 
and tell customers that pets are 
included, thinking that they would 
be included the same way as 
contents. “I am not aware of ANY 
insurance company that does 
not specifi cally EXCLUDE pets of 
customers,” says Thompson.

• Kennels specifi cally need to pay 
close attention to the limits that 
they would purchase for custom-
ers’ pets, especially one with many 
runs to accommodate many pets.

• MOBILE GROOMING VANS: In 
a commercial or business auto 
policy, you would need to identify 
the customization and value that 
has been done to your commercial 
cab and chassis. If you do not 
identify this value, you will more 
than likely not be paid for what you 
have spent to customize your truck 
or van. 

• MOBILE GROOMING LOSS OF 
INCOME is available if your van 
or truck is damaged or destroyed 
and will pay you a daily rate while 
your van is out of commission. DO 
NOT confuse this Loss Of Income 
with the Loss of Income on your 
Business Policy. This only extends 
to loss of income if the location 
listed on your policy is damaged or 
destroyed and does not extend to 
your van or truck.

• MOBILE GROOMING TRAILERS: 
All personal auto policies have an 
exclusion for vehicles used for or 
in business. If you pull your trailer 
with a vehicle that is insured under 
your personal auto policy, it would 
most likely not have coverage in 
the event of an accident. Insure 
the vehicle that is pulling the trailer 
AND the trailer, under the same 
business auto policy.

• WORKERS COMPENSATION – 
Most states require Workers Comp 
for every employee you hire. Most, 
if not all states, will allow the owner 
to exclude himself if he so desires. 
If you are an active owner in the 
business, I would recommend 
that the owner include himself, 
not only for the medical coverage 
it provides, but for some loss of 
income that would be available 
under Workers Comp for owners 
and employees. 

Continued on page 47

Bob Thompson of Governor Insurance 
suggests these coverage options:

For more information on Governor Insurance, request Reader Service Card #7569.
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BreatheHealthy.com

Protection For Allergies, 
Pet Dander, Hair, Dust, 

Parasites & much more.

Permanent Microbe Shield® 
KILLS GERMS.

BREATHE
HEALTHY®

BREATHE HEALTHY® 
HI-TECH 

GROOMER’S MASKS

Sally’s Recommendations  
for Dealing With Disaster: 

• Call your insurance company.  
Get that process started right away 
so that you can have the cash you 
need to rebuild.

• Contact your phone company to 
forward your phone calls from the 
business to another number so that 
you do not miss your clients’ calls.

• Contact your clients to let them 
know that you are still in business 
and that you will be contacting 
them as soon as you have news of 
your new location. Your clients can 
be one of the biggest resources 
in helping you find a place. Some 
might actually have a temporary  
facility for you. It certainly never 
hurts to give them details of what 
you will need. 

• Contact local groomers. Other 
groomers may be able to rent you 
space in their facility at slow times 
of the day to help you. Or a new 
groomer in the area may accom-
modate you and your clientele for 
a time. Be prepared to pay for the 
use of their space. Charity only 
goes so far. They may also have 
equipment that you could borrow or 
rent to get up and running.

• Contact a local kennel or veterinar-
ian that may have space to rent 
temporarily.

• Contact your local Chamber of  
Commerce. They may have 
resources for you. They certainly 
don’t want to lose your business to 
another locality. Contact your city, 
township or borough to see if they 
can aid you in any way.

• Call your local newspaper and 
television station. Tell them of your 

heart rendering story and take a 
photo with a dog. They may do a 
human interest story on you that 
could open up doors to rent at a 
very reasonable price. Pet stories 
are usually welcomed by the media.

• Contact your regular suppliers and 
let them know of your disaster. 
They may help you by restocking, 
perhaps at their cost. They may 
even have distressed products or 
merchandise that they can give you 
at a vastly reduced price. With cash 
in hand from the insurance com-
pany, this should be very helpful.

• Contact Barkleigh Productions at 
todd@Barkleigh.com. We will be 
happy to give you index cards to  
get started, as well as any other  
cards that you may need to mail to 
your clients or take to your veteri-
narians, etc. to let them know your 
new location. 

the plumbing, paint, flooring and 
electrical items in that space. If 
those items are lost in a fire, you 
will have to pay for them.

On a monthly basis, take your 
valuable data to a separate location. 
That would mean backing up your 
files on disk and removing them, or 
periodically photocopying all of your 
index cards of clients. At a mini-
mum, have the name,  
address, e-mail, and phone num-
ber of each of your clients. Also, 
financial records should be kept in 
another location.

“I think the first thing a groomer 
needs to do after a fire is to call the 
agent to revisit what coverage and 
limits the groomer had in place,” 
says Bob Thompson of Governor 
Insurance (RSC # 7449), one of the 
premier insurance companies in the 
grooming industry. 

“Secondly, ask the agent for a 
complete copy of the policy and any 
changes made to it if the groomer 
does not have them. In most busi-
ness policies, there are extensions 

of coverage and limits in addition to 
any limits identified on the declara-
tion page. I have seen these exten-
sions offer as much as $25,000-
$75,000 more coverage. 

“The groomer should review 

the coverage and limits every year 
or when any changes have been 
made,” he continues, “such as ad-
dress change, equipment or building 
upgrades, additions or deletions.”

mailto:todd@Barkleigh.com
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Sign up at  www.barkleigh.com/ecards

Barkleigh E-Cards

Everyone loves a card...
and your customers will never 

feel more appreciated.

from you to them.

W1761

Mixed Breed 
Makeovers

By Marea Tully

#1418 - $49.95

Order online at 
www.barkleigh.com 
or call (717) 691-3388

Marea will use the latest Andis 
grooming equipment to turn a mixed 
breed into something special. Find 
ways to groom a Poodle, so it does 
not look like a “Poodle” (for those 
clients who bought the wrong breed); 
and how to give cute pet trims to 
other purebred dogs. Marea will 
discuss many different types of 
mixed breeds and what can be done 
to enhance their appearance.

W1413

Taped 
Live at 
Groom 
Expo

PetQuest 2011

Top Industry  
Speakers

BIG Pet Care
Trade Show

IJA Grooming
Events

July 23–26, 2011
 Holiday Inn Roberts Center,   
 Wilmington OH

www.barkleigh.com
Phone: (717) 691-3388 • Email: info@barkleigh.com

ReadeR SeRvice caRd #7640

ReadeR SeRvice caRd #7642

http://www.barkleigh.com/ecards
http://www.barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
mailto:info@barkleigh.com
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The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.95!Just $15.95!JustJustJustJustJust
Regularly $19.95Regularly $19.95

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures 

• First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 
and more!

GROOMER’S GUIDE TO 
PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 
Successful 

Groomer 
should know!

BOYD HARRELL, DVM

Vol. 1

Articles by MArio Migliorini, 
sAlly l iddick and others

Salon  
BaSicS
Pet  grooMing

Barkleigh Productions, Inc.
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
www.barkleighstore.com
COVER: Julie Pantages competing in the 
Poodle Class at Groom Expo 2007 held in 
Hershey, PA. Photo By Udo Kretschmer 

780979 0676489

9 0 0 0 0
ISBN: 978-09790676-4-8

“Whether you are a new Groomer just opening a business; 
a person considering the Grooming industry; or have been 
grooming for years… there are always ideas and innovations 
from Experts in the Industry that will help you in your quest for 
perfection… wherever you are.

Pet Grooming Salon Basics has a wealth of material for 
the new Groomer. But old dogs can still learn many new tricks. 
If this book gives a new or experienced Groomer one idea 
that saves money, a pet’s life, your physical health, or time, 
then it is worth every dime!

Sally Liddick
Founder of Groomer to Groomer magazine  

and Barkleigh Productions Inc.

ExcItIng toPIcs IncludE:
What’s in a Name

Preventing Accidents in the Salon
Fantastic Finishing Touches

Grooming the Neglected Pet
Tricks of the Trade

Control Counts
Good Telephone Techniques

Equipment Care Maintenance
Correcting Faults and much more!

”

Salon  
BaSicS
Pet  GroominG

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6324        Wonders of Grooming        $12.00

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6326     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6385     Salon Basics      $10.00

#6372     Dog Grooming Quick Tips      $12.95
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Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

“Top 10” 
producTs

“Top 10” T-Shirts 
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95

3 Sizes!3 Sizes!

Your Salon!

Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at Groom & Kennel Expo

Fun Poster for Fun Poster for Fun Poster for 
Free Bag Free Bag Free Bag Fun Poster for Fun Poster for 

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

ReadeR SeRvice caRd #7618

mailto:info@barkleigh.com
http://www.com
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Pet Release FoRms 
  & tiP signs!

A light-
hearted 
way to say 
gratuity is 
appreciated!

#6143 - Groomer Tip Sign
#6144 - Bather Tip Sign

PR2 - General SP2 - Senior FP2 - Fuzzy

81/2 x 11
framed 
counter sign
$15.95 each

Order Online at www.Barkleigh.com or by phone (717) 691-3388

These cartoon Pet Release Forms convey a little light humor for 
a serious subject. They explain, in a gentle way, the owner’s 
responsibility to the groomer and give you the right to obtain 
emergency treatment for their pet.  $7.95 per pad (50 sheets)

W1360

Pet Release FoPet Release Fo
uNEW

ReadeR SeRvice caRd #7619

Oh, you’ve been busy with the Christmas 
rush, but January and February are notoriously 
slow for grooming, so you will have to push a little 
harder during those months. 

Send out some of our new reminder cards. 
Jot a special on your GroomOgrams in the remarks 
column. Example: Free box of treats with each 
grooming, 10% off , etc. Take this slow time to place 
your GroomOgrams at animal shelters, etc., and 
meet the owner/operators of these establishments.

When leaving your GroomOgrams in estab-

lishments, open them. People will pick them up 
to read the cartoon and will get your advertising 
message later.

How many GroomOgrams should you order? 
Take the average number of dogs that you groom 
weekly and multiply it by 12. That will provide you 
with a three month supply. 

Divide that number in half, if you choose to 
mail postcards and GroomOgrams and order that 
number of each, respectively. Plan to have extras to 
give to vets, pet shops and breeders.  

Making the Winter 
GroomOgram Work for You! 

ReadeR SeRvice caRd #7620 ReadeR SeRvice caRd #7621

http://www.Barkleigh.com
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I met Zbigniew Lenarchek 
at our Millennium show in 

Berlin. As a distributor, he sup-
plied groomers in Poland with 
the tools and professional salon 
equipment through his company 
based in a northern town on the 
Baltic coast. He quickly offered me 
his familiar nickname of Zibi as 
his name was unpronounceable 
for my German dialect.

After the show we lost track 
of each other. IJA judging was 
already established in Barkleigh 
grooming shows and Groom Expo 
and Groom & Kennel Expo were 
known to the Europeans. Zibi and 
I actually met while judging at 
Hershey. Over dinner we shared 
experiences and the idea was 

born for Zibi to organize a compe-
tition in Poland with educational 
seminars as well. 

Years went by and nothing 
happened. Suddenly we got an 
invitation. Euro Groom 2010 would 
take place with competitions in 
all categories, including creative 
styling, and would feature educa-
tional seminars. The judges would 
be Sasha Riess from Serbia, my-
self from Germany, Zibi, and my 
husband, Udo, as photographer.

On Friday preparations were 
in full swing with the contest 
meeting. There was much to dis-
cuss with the fi rst time competi-
tors. The legendary Sally Break 
was explained in detail, and Sally 

#PS-6
#PS-4 #PS-5

#PS-2
#PS-3 #PS-6

good time to clean your pet’s ears. After 

cleaning, put cotton balls in his ears to keep 

the water out.   Place a drop of  eye protector in each 

eye to prevent irritation if  some suds should 

come in contact with them.

 Wet your pet using comfortably warm,  

never hot, water. Apply a high quality pet 

shampoo and massage it through his coat.  

Never use any product on a cat, kitten or 

puppy unless it is approved for use on them. 

 Rinse and repeat the shampoo and 

massage. Then rinse very thoroughly. One 

of  the most important parts of  bathing 

your pet is to make sure to get the shampoo 

completely out. Rinse, rinse, rinse.

 Apply conditioner according to 

directions. Again, there are many types.  

Some you spray on and leave in, while others 

are massaged into the coat and the excess 

rinsed out.  Towel dry your pet, then use a hair 

dryer to get him completely dry. Once your 

pet is clean and dry, give him a final brushing 

and a spritz of  pet cologne to complete his 

grooming. Now, your best friend looks, smells, and 

feels great again! 

Keep Your PetSalon Fresh

© 2008 Barkleigh Productions

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your Pet Care Professional

If  you have a friend who could  
benefit from this publication,

please pass it on.

Pet Care Series #6

J1004

#PS-6

#PS-5

Salon Fresh

Pet Care Series #6#PS-4 #PS-5#PS-3
#PS-2

#PS-3#PS-3
Pet Care SerieS

B r o C h u r e S

Give your 
clients 
the answers 
they want 
to everyday 
questions!

Order Online at www.barkleigh.com  or call (717) 691-3388

#PS-2  Learning To Brush Your Pet – Teaches proper brushing techniques to clients 
#PS-3  When Your Pet Needs a Smoothie – What clients can expect once severe matting is removed
#PS-4  Puppy’s First Visit – Helps clients prepare a pet for their first groom
#PS-5  The Ferocious Flea – Teaches clients flea prevention 
#PS-6  Keep Your Pet Salon Fresh – Instructions on grooming upkeep at home

20 Pet Care pamphlets     $9.95
50 Pet Care pamphlets     $18.50
100 Pet Care pamphlets     $29.95
500 Pet Care pamphlets     $99
1000 Pet Care pamphlets    $180

W1388

Diary of a Groomer 
at the fi rst IJA Grooming Contest 
in Poland… Euro Groom 2010
by Karin Kretschmer 

Continued on next page
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A young Polish groomer 
works on his Schnauzer.

Winner of the fi rst grooming contest in Poland 
is the Golden Retriever, groomed by Karolina 

Krosnicka. (L-R) Judge Karen Kretschmer, 
show organizer Zbigniew “Zibi” Lenarchek, 

contest winner, and Judge Sasha Riess.

ReadeR SeRvice caRd #7622
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Elegant 4”x 6” card 
is printed with rich 
chocolate ink on ivory 
linen paper. Matching 
envelopes included.

REach out 
  to gRiEving cliEnts

(S3) Ivory Sympathy Cards w/ Envelopes
#6033  5 Sympathy Cards /Env.   $12.95
#6034  10 Sympathy Cards /Env.   $23.95
#6035  25 Sympathy Cards /Env.   $42.95
#6036  100 Sympathy Cards /Env.  $125.00

s y M pat h y 
c a R d

(insidE)
“...brings great joy and deep sorrow. May it be comforting to 
know that the loss of your beloved pet is shared by those who care.”

Barkleigh productions | www.barkleighstore.com | (717) 691-3388 | info@barkleigh.com
W1412
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s
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ReadeR SeRvice caRd #7623

Liddick was remembered for this 
groundbreaking change in competi-
tion. Simple though it seemed, a 15 
min. break in the middle of compe-
tition, was earth shattering to the 
competitors when it was instituted by 
Liddick several years ago. But now 
it is much appreciated by dog and 
competitor alike. Udo gave details on 
before and after photos and the par-
ticipant’s excitement was palpable. 
Meanwhile Sasha was missing and 
had not arrived by air. The nervous-
ness was written all over Zibi’s face. 
Sasha arrived a little later to Zibi’s 
relief.

The grooming contests were held 
on Saturday in the company offi ces. 
The ground fl oor grooming school 
provided nice ambience for the fi rst 
competition in Poland. The fi rst day 
held three classes… Terrier, All of 
the Purebreds and Sporting. Level 
I novice competitors were the larg-
est group. Some dogs were already 
pre-groomed, while others came with 
enormous coat length. It was obvious 
that not every participant was able 
to fi nd the right dog for the event. 
But it was a beginning. Udo quickly 
took before and after photos, as 
these were essential for judging. This 
is a unique aspect of IJA methods. 
Surprisingly, the audience asked 
for access to the images to track the 
progress of the work before them.

A strenuous day of grooming lay 
ahead on Sunday for the Poodles and 
Salon Freestyle classes. The Freestyle 
class would feature seventeen entries 
and was the strongest category for 
the weekend. But fi rst there was 
a celebration as the contest room 
was transformed into a restaurant, 
courtesy of Zibi’s wife, Zusanna. She 
offered a three course menu while 
Zibi became a DJ. Lots of conversa-
tions went back and forth and it was 
all dogs, dogs, dogs. And Udo and I 
celebrated our 25th wedding anniver-
sary that evening as well.

The next day I had a seminar but 
language barriers had to be over-
come. Many understood English and 
I had a translator for my German to 
Polish. It was an exciting weekend 

with many fi rsts… Euro Groom was 
born! The fi rst international groom-
ing contest had become a reality and 
IJA entered into another European 
country. The fi rst creative grooming 
competition was held as the regional 
press came for an interview with Zibi.

Sasha and I presided over the 
most amusing part of the show as 
six creative competitors gave it their 
all. Sally and Gwen would have been 
proud of Sasha and me as we moder-
ated the contest and interviewed the 
contestants, like Sally and Gwen do 
at their events.

And then it was time for the win-
ning awards and Best in Show prize. 
The winner was the Golden Retriever. 
The show was especially exciting as 
it was the result of an invitation for 
an IJA competition in a country that 
was not known to me. I met fantastic 
people who were genuinely sincere 
and welcoming, and we enjoyed a 
very successful show. We bonded 
with each other during this weekend 

in a way that Polish groomers never 
had before.

This was all due to a dream of 
one single person, John Nash, whose 
desire it was to make competitions 
fairer through panel judging. John 
Nash will remain forever in our 
hearts and his dream lives on now in 
the hearts of Polish groomers whom 
he never met. 

Creative grooming gets a start in Poland.
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Plan now to attend one of 
the most exciting groom-

ing shows in the country! Groom & 
Kennel Expo will be held February 
10–13 at the Pasadena Convention 
Center in beautiful California. 

Groom & Kennel Expo 2011 will 
be home to a nail-biting Winner’s 
Circle Tournament! Two groom-
ers, Olga Zabelinskaya and Irina 
Pinkusevich, are now only one win 
away from winning the huge cash 
prize of $30,000! On Sunday, the 
world’s largest cash prize for groom-
ing could be given away to one of 
these groomers! 

Throughout the weekend the 
World Cup Grooming Games will be 
held, and Sunday will feature the 
exciting Creative Styling and Model 

Dog Contests. Also included in this 
year’s show is the Mobile Roundup, 
a showcase of mobile grooming 
vans from across the country. It is a 
great opportunity for mobile groom-
ers to see new industry trends and 
get ideas for their own business.

Groom & Kennel Expo 2011 
has an amazing line-up of pet 
professionals to instruct seminars 
from Thursday through Sunday. 
Speakers include Chris Pawlosky, 
Jay Scruggs, Teri DiMarino, Linda 
and Steve Easton, Kristen Fulton, 
Bob Harris, Hayley Keyes, Desiree 
Livingston, Donna Owens, Caroline 
Shin, and Sherri Shinksy. Topics 
include First Aid, Canine Massage, 
Skin Issues, Salon Design, Hands-

ReadeR SeRvice caRd #7624

Continued on next page

www.GroomersClub.com

Not a Member yet?
Don’t miss out on savings and specials from 

over 120 pet industry companies! Save on your 
everyday salon needs and even those big ticket 

equipment items. A one year membership is only 
$29.95. Visit our website for a list of Participating 

Companies and their exclusive offers to 
members. Sign Up and Start Saving Today!

W1510

Deb Becker
Groomers Club 
Coordinator

Groom & KenneL Expo 2011 
Is Quickly Approaching!

ReadeR SeRvice caRd #7625

Attendees can fi nd great deals 
at exhibitor booths and silent auction tables 
during Groom & Kennel Expo’s trade show.

http://www.GroomersClub.com
http://www.GroomersClub.com
http://www.GroomersClub.com
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on Scissoring, Dematting, Business 
Management, and Mobile Groom-
ing. There will also be an IPG 
Workshop. 

A GroomOlympian Series of 
classes will feature top groomers 
in the industry conducting groom-
ing seminars and demonstrations. 
Attendees will learn fi rsthand 
how award-winning groomers 
Carol Hoover, Jennifer Lee, Irina 
Pinkusevich, and Olga Zabelinska-
ya trim popular everyday breeds.  

Last year, Groom & Kennel 
Expo welcomed 2,500 attendees 
and featured nearly 100 exhibitor 
booths at the three-day trade show. 
We are planning for an even larger 
event this year. It’s a show you 
won’t want to miss!     

For more information on Groom 
& Kennel Expo 2011, please visit 
www.GroomandKennelExpo.com or 
request Reader Service Card #7560. 

Groom & Kennel Expo 2011 will feature the 
Mobile Roundup, a showcase of mobile grooming vans.

Start a 
Dog Daycare 

BuSineSS...
Add lucrative daycare 

services to your kennel, 
grooming salon or clinic?

Barkleigh Productions, Inc. • (717) 691-3388
info@barkleigh.com • www.barkleigh.com

Order On-Line at 
www.BarkleighStore.com

W1728DVD #6001 - $69.95

ReadeR SeRvice caRd #7627

Grooming Seminars & Contests
Pet Industry Trade Show

Murano Convention Center • Tacoma, WA

Barkleigh Productions • (717) 691-3388 
info@barkleigh.com

Murano Convention Center  Tacoma, WA
March 18-20, 2011

NWGROOM.com

W
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ReadeR SeRvice caRd #7628

Kanine
KOOKIE KUTTERS

✓ SETTER
✓ POODLE
✓ MUTT
✓ TERRIER
✓ COCKER
✓ LARGE BONE

✓ HYDRANT
✓ KITTY
✓ COLLIE
✓ SMALL BONE
✓ SCOTTIE

Great Holiday 
Gift Idea!

Charm your clients and friends with
doggie Christmas Cookies and 

Dog Recipe Treats to match. 
Kookie Kutters range in size from 
2-3/4” to 4-1/2”. Great for breed 

club treats, fund raisers, sandwich
cutouts, or a super holiday gift idea!

Order Online at 

www.barkleigh.com

Dog Bone Recipes Included Free!

11 Different Kookie
Kutters Available!

Barkleigh   Productions,      Inc.
970 West Trindle  Road 

Mechanicsburg     P   A 17055
(717) 691-3388  • FAX (717) 691-3381 

E-mail: info@barkleigh.com
www  .barkleigh.com

P5940

Kanine
KOOKIE KUTTERS

ReadeR SeRvice caRd #7626
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Coming Soon! 

The Northwest Grooming Show will be held in Tacoma, 
Washington at the Murano Hotel and Convention Center on 

March 18th-20th, 2011. Last year’s event hosted 26 companies with 
30 exhibitor booths and nearly 600 pet care professionals. 

The show will present exciting grooming 
competitions and various educational seminars. 
Leading industry experts will be speaking on 
business management, pet health, grooming 
with hands on demonstrations and much more. 
Plus, trade show exhibitors will offer special show 
pricing while introducing and demonstrating new 
products to attendees.

For more information on the Northwest 
Grooming Show 2011, request Reader Service 
Card #7568. 

W1627W1627

www.BarkleighTV.com

See the newest visual info for 
the Pet Pro. We have Barkleigh 

Show Coverage, News, 
Interviews, Facility Tours, 

Groomer Video Tips, Company 
Profiles, and More!

www.BarkleighTV.comwww.BarkleighTV.comwww.BarkleighTV.comwww.BarkleighTV.com

Newly Added:

Creative Grooming from Groom Expo
Groomer News and Notes
Puppy Mill Rescue by Jon Bannon
Education from Groom Expo

TVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTVTV
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CLAssIFIeds

Blades & Sharpening

Frank Rowe & Son – “Our Only Business” est. 1973.  
Animal Clipper Sharpening, Sales & Service.  Your #1 
Place to Buy Professional Dog Grooming Supplies.  
Blade & Scissor Sharpening:  $6.  ARCO Blade 
Sharpening:  $7.  Maintenance & Repair of Andis Clip-
pers: $20+ parts.  “Fast” 4-5 day service.  Terms:  CC, 
check, & COD (fees apply).  PA Residents add 6%.  
www.FrankRoweAndSon.com 309-G Hockersville 
Road, Hershey, PA 17033  (717) 533-4426.

EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets and 
springs adjusted, blades individually sealed, READY 
TO USE. Sole proprietor w/ 20+ years experience. 
FACTORY-TRAINED to sharpen shears/blades. 
Customized tip sheet included w/ order - PROMPT 
RETURN. Clipper Blades $5,Shears $7, S/H $7. PA 
residents add 7%. John’s Sharpening, 1213 Middle 
St., Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” Sharpener 
that is also a groomer. Website has free videos and 
articles on blade and clipper care. Blades $4.00, 
Regular grooming shears $4.00. ARCO blades 
$6.00, Clipper maintenace (free labor + parts). Mail-in 
services has 48 hour turnaround, on-site serves the 
entire gulf coast. Website has all information. All 
blades, all shears, clipper repair. Est. 1995. Northern 
Tails Sharpening, Mobile AL & New Orleans LA Call 
251-232-5353 www.northerntails.com.

Wholesale designer bandanas. Rolled-edged. Per 
Dozen prices: $6.00  – Sm.; $8.00 – Med.; $15.00 – 
Lg.; Gigantic selection. Call Now! (301) 746-4327.

Four different sizes, lots of beautiful prints and solids. 
Holidays available. Christmas, Valentine’s Day and 
St. Patrick’s Day are coming. Order early for best 
selection. Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. 
Quality in mind. 100% handmade. Satisfaction 
Guaranteed. Call: Edgar 305-945-8903.

The Tool Saver for Pet Groomers: Stop the damage 
every time you drop. Never smash up your expensive 
equipment again! www.thetoolsaver.com  
(267) 614-9185

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen 
expensive dog grooming scissors and clippers. As 
soon as tomorrow you’re making money. Training and 
equipment. (408) 439-9161.

We guarantee you will easily increase your monthly 
income dramatically! No investment required. Once in 
a lifetime opportunity. Toll free (800) 474-7044.

Mobile dog grooming business for sale, includes 
home in 55+ community, van, some equipment and 
most inventory. $350,000 call for more information, 
Susan 561-736-0742

New, state of the art, natural grooming salon in 
Astoria Queens New York looking for experienced 
groomers. Great location, great environment to work 
in. email healthypet@msn.com with cover letter and/
or resume. 

Groomer Wanted

High End Groomer needed, North Lake Tahoe Califor-
nia. Beautiful facility! Visit DogGoneCrazy.biz. Email 
LakeTahoeDog@aol.com.

Want to have fun at work?! The Kentucky Humane 
Society is looking for a FT groomer. Great benefi ts/
pay. Visit www.kyhumane.org to apply!

 Rates: 25 words or fewer – $50.00
Each additional word – $2.00 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Blades & Sharpening

Bows & Accessories

Business Opportunity

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

ReadeR SeRvice caRd #7630

Sharpening • SaleS • repair

120 Fourth Street • Mt. Wolf, PA 17347
(717)266-7348 •  (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com W1535

ReadeR SeRvice caRd #7631 ReadeR SeRvice caRd #7632

Groomer Wanted

Call (717) 691-3388, Ext. 210 
to place a Classifi ed.

Classi� ed Ads 
Work.

Get Results!

http://www.FrankRoweAndSon.com
mailto:JKosakowsky@hotmail.com
http://www.northerntails.com
http://www.elcharbows.com
http://www.thetoolsaver.com
mailto:healthypet@msn.com
mailto:LakeTahoeDog@aol.com
http://www.kyhumane.org
http://www.salsbladeshop.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com
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SURe CloT
Bio-Groom 

introduces Sure 
Clot, a new fast-
acting Styptic 
Powder formula 
specially de-
veloped to help 
stop bleeding 
from clipping 
nails, trimming beaks, and minor 
cuts.  Sure Clot’s quality and perfor-
mance is sure to satisfy. Available 
in 1/2 oz. and 1 1/2 oz. For more 
information request Reader Service 
Card # 7530.

SaFe-T-peT
Morton 

Salt’s new Safe-
T-Pet was devel-
oped because 
pet safety is a 
leading con-
cern for people 
purchasing ice 
melter. The product is non-toxic, 
non-irritating, less corrosive than 
other ice melt blends, and is veteri-
narian recommended. Safe-T-Pet is 
salt and chloride free, using urea 
instead; therefore it is safer for 
kids, surfaces and pets. Urea is an 
organic compound commonly found 
in fertilizer. Because urea does 
not form chloride ions on contact 
with water, it is far less corrosive 
to metals, concrete, and skin than 
the salt-based ice melters. For more 
information, request Reader Service 
Card # 7531. 

FaNCy FINISheS: 
STRIpe aRT NaIl polISh 

Now available at Ryan’s Pet 
Supplies, Fancy Finishes Stripe Art 
Nail Polish comes with a super thin 
brush for precise striping, detail-
ing, and polish application. Stripe 
Art Nail Polish allows groomers to 
create fun and fashionable designs 

with ease. The thin 
brush also makes 
it perfect for pol-
ishing nails on toy 
breeds. Stripe Art 
Nail Polish is avail-
able in Hot Pink, 
Silver and White. 
Combining Stripe Art Nail Polish 
with the 15 Fancy Finishes Fashion 
Crème and Gemstone Shimmer Nail 
colors gives groomers endless design 
possibilities. Made in the USA, 
Fancy Finishes Polishes are FDA-ap-
proved and free from lead, arsenic, 
formaldehyde, and DBP. For more 
information, request Reader Service 
Card # 7532.

CloUd STaR INTRodUCeS 
New looK FoR BUddy waSh

Cloud Star is releasing new 
packaging for 
Buddy Wash 
dog shampoo 
+ conditioner.  
Buddy Wash has 
been in Cloud 
Star’s line of 
all-natural pet products for more 
than ten years but now has a new 
look. Buddy Wash is a gentle two-
in-one shampoo + conditioner that 
is specially formulated to clean and 
moisturize a dog’s skin and coat 
while providing a soothing bath time 
experience. Made in the USA with 
pure botanical extracts and natural 
ingredients, Buddy Wash is safe for 
frequent use, even on puppies. The 
product is available in Lavender & 
Mint, Rosemary & Mint, and Green 
Tea & Bergamot scents. For more 
information, request Reader Service 
Card #7534.

SToRe VaNTaGe - FRee oNlINe 
SChedUlING SoFTwaRe 

Store Vantage has launched a 
free web-based Appointment Book 
and Marketing Tool for pet service 

businesses. Store Vantage offers a 
system to fully manage and run an 
appointment-based business and 
includes a menu of reports and 
customization options to tailor the 
system to match the needs of each 
business. Being web-based presents 
numerous benefi ts to users, includ-
ing the lack of installing a program 
or purchasing additional computer 
equipment. New features and up-
dates are automatically available 
to users and data back-up occurs 
automatically. Business owners can 
access the system from the store, 
home, or even on vacation, and can 
give each staff member his or her 
own login and access permissions. 
For more information, request Reader 
Service Card # 7535.

FURMINaToR INC. deSheddING 
pRodUCTS

FURmi-
nator Inc. 
expands its 
line of pet 
deShedding 
products. The 
new FURmi-
nator line will 
feature 17 
deShedding tools and 17 shampoos, 
conditioners, hair care, and hygiene 
solutions. Consumers will now be 
able to select the best deShedding 
solution for a pet’s specifi c hair 
length, size, and life stage. In ad-
dition, each size tool will offer both 
long and short hair varieties for 
optimal results. Among the FUR-
minator’s new products will be an 
expansion of cat deShedding tools, 
which are also available in long and 
short hair models for both small 
and large cat sizes. For more infor-
mation, request Reader Service Card 
# 7537.

new PrOduCt news

Continued on next page
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New FReSh BReaTh Made 
eaSy! CleaN TeeTh Gel 

TropiClean 
introduces the lat-
est addition to the 
Fresh Breath Made 
Easy! family: a trial 
size, 1.9 oz. bottle of 
Clean Teeth Gel. With 
its built-in applica-
tor, this convenient 
size packs the same 
trusted plaque-
busting punch as 
the original 4 oz. gel 
and is sure to aid 
in the battle against 
periodontal dis-
ease, the #1 disease 
among cats and dogs. 
Designed to promote 
dental health, the 
trial size Clean Teeth 
Gel is perfect for pet 
parents on the go. 
Just a dab of this pleasant-tasting 
gel to each side of the pet’s mouth 
daily removes built-up plaque and 
tartar without brushing. For more 
information, request Reader Service 
Card #7543. 

Royal CoaT expReSS
Ark Natu-

rals announces 
new Royal Coat 
Express. Royal 
Coat Express is 
a great-tasting 
supplement, 
100% natural 
remedy made 
from Pure 
Omega-3 (Wild 
Fish Oil) and Omega-6 (Borage Oil) 
that treats shedding, flaky coats, 
dry skin, hot spots, itching, and 
irritation on the skin. It will also im-
prove the look of the pet’s coat. Ark 
Naturals’ fish source is sardines and 
anchovies, which have a lower per-
centage of toxicity than other wild 
fish. For more information, request 
Reader Service Card #7544. 

GIMBoRN peT SpeCIalTIeS  
Raw SCIeNCe

MiracleCorp Products releases 
Gimborn Pet Specialties Raw Sci-
ence, an all-natural, ready to feed, 
freeze-dried dog food. Requiring 
no refrigeration and generating no 
mess, PRO-TREAT Raw Science food 
combines the goodness of whole 
meats, vegetables, and fruits into a 
healthy, all-natural food.  Providing 
high-quality meat protein, anti-
oxidant rich fruits and vegetables, 
Omega 3 & 6 rich oils, and flaxseed, 
Raw Science is gluten- and preser-
vative-free and is suitable for all life 
stages.

Raw Science is available in 
three canine preferred varie-
ties: Beef with Carrots, Apples and 
Flaxseed, Turkey with Berries and 
Flaxseed, and Chicken with Carrots 
and Flaxseed. For more information, 
request Reader Service Card #7542.  

paw BRoTheRS® addS  
24 New GRooMING ToolS

Paw Brothers® Professional 
Grooming Tool line has expanded to 
include 24 new tools.  Paw Broth-
ers® has the right tool for every 
task.  The Paw Brothers® line of 
professional grooming tools offers 
a full range of slickers, brushes, 
combs, de-shedding and de-matting 
tools, finishing tools, and nail care 
tools.  Designed with the profes-
sional in mind, these tools feature 
comfortable grips, stainless steel 
pins, and durable construction.  

Paw Brothers® tools are perfect 
for use in the grooming shop or at 
home.  All tools have hang tags for 
easy display.  Count on Paw Broth-
ers® for the best quality at the best 
price. For more information request 
Reader Service Card #7570.

CoMpaNy MeRGeR

Competitors Cain & Able Col-
lection and Happytails, pioneers of 
high-quality canine spa products, 
have joined forces in the natural 
canine grooming and wellness cat-
egories. They have formed a third 
holding company named  
EcoWellPet, which acquired the 
brands from both companies as a 
start to its growing brand portfolio. 
The firm’s brands include: Cain & 
Able Collection, Happytails Canine 
Spa Line, Dirty & Harry, KissAble 
and Dogmaceuticals, which serve 
different segments of the pet indus-
try, from boutiques, eco-focused 
stores, and mass market. Each 
brand will retain its unique identity, 
and there will be no change in the 
product line-up. For more informa-
tion, request Reader Service Card 
#7571

Industry news

Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 
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L1908

u
Creative  
Grooming  
spectacular 
on Sunday!

• HUGe trade show

•                 World Cup  
  Grooming Games

• exciting seminars

French French French 
Poodle Poodle Poodle Poodle 

Groomed by Groomed by Groomed by Groomed by 
Meggan Murphy Meggan Murphy Meggan Murphy Meggan Murphy 

Photo by 
Animal Photography

a Barkleigh show

www.GroomandKennelexpo.com
barkleigh Productions, Inc. • 970 W. trindle rd  • Mechanicsburg Pa 17055 • (717) 691-3388 • info@barkleigh.com

ReadeR SeRvice caRd #7633

http://www.GroomandKennelexpo.com
http://www.GroomandKennelexpo.com
http://www.GroomandKennelexpo.com
mailto:info@barkleigh.com
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CALendAr OF eVents

2011 Calendar

Northwest Grooming 
Show 2011

3/18/2011 – 3/20/2011
Tacoma, WA

PetQuest 2011
6/23/2011 – 6/26/2011
Wilmington, OH

Groom Expo 2011
9/8/2011 – 9/11/2011
Hershey, PA

Barkleigh Productions, Inc.
(717) 691–3388

Fax (717) 691–3381
www.barkleigh.com 

www.groomexpo.com

CALIFORNIA
GROOM & KENNEL EXPO 2011
2/10/2011 – 2/13/2011
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com 

COLORADO 
Colorado GroomFest 2011
6/3/2011 – 6/5/2011
Denver, CO
(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com 

GEORGIA
Atlanta Pet Fair
3/3/2011 – 3/6/2011
Atlanta, GA
(770) 908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS 
All American Grooming Show
8/11/2011 – 8/14/2011
Chicago, IL
(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

MISSOURI
Groom Classic 
4/29/2011 – 5/1/2011
Kansas City, MO
(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com 

NEW JERSEY
Backer’s Pet Industry Spring 
Trade Show
4/13/2011 – 4/15/2011
Atlantic City, NJ
(312) 578-1818
hhbacker@hhbacker.com 

Intergroom
4/16/2011 – 4/18/2011
Secaucus, NJ
(781) 326-3376
intergroom@msn.com 

NEVADA
SuperZoo
9/13/2011 – 9/15/2011
Las Vegas, NV
(401) 331-5073
www.wwpsa.com

NEW YORK
Pet Fashion Week
8/20/2011 – 8/21/2011
New York, NY
(401) 331-5073
www.petfashionweek.com 

OHIO
PETQUEST 2011
6/23/2011 – 6/26/2011
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.pqgroom.com

SHOW RING SEMINARS
IN CONJUNCTION WITH 
PETQUEST 2011
6/25/2011
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.showringseminars.com

PENNSYLVANIA
GROOM EXPO 2011
9/8/2011 – 9/11/2011
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

WASHINGTON
NORTHWEST GROOMING SHOW
3/18/2011 – 3/20/2011
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

 To list your event, send it to 
adam@barkleigh.com

Nail Clipping• 
Safe Muzzling• 
Brushing Techniques to Reduce Groomer Fatigue• 
Time-Saving Techniques• 
Grooming Quick Tips for the Mini Poodle,  • 
Bichon, Terrier and Mixed Breeds

(717) 691-3388 • www.BarkleighStore.comC1821

$12.00
#6372

New
Barkleigh

Book

Over 50 Pages!
Over 70 Images!
5.5” x 8.5”

ReadeR SeRvice caRd #7634

http://www.barkleigh.com
http://www.groomexpo.com
mailto:info@barkleigh.com
http://www.groomandkennelexpo.com
mailto:ndga@nationaldoggroomers.com
http://www.nationaldoggroomers.com
mailto:atlantapetfair@yahoo.com
http://www.atlantapetfair.com
mailto:aagrmgshow@wowway.com
http://www.aagrmgshow.com
mailto:groomclassic@comcast.net
http://www.groomclassic.com
mailto:hhbacker@hhbacker.com
mailto:intergroom@msn.com
http://www.wwpsa.com
http://www.petfashionweek.com
mailto:info@barkleigh.com
http://www.pqgroom.com
mailto:info@barkleigh.com
http://www.showringseminars.com
mailto:info@barkleigh.com
http://www.groomexpo.com
mailto:info@barkleigh.com
http://www.nwgroom.com
mailto:adam@barkleigh.com
http://www.BarkleighStore.com
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Includes
“Ultimate” Competition 

Series Blade

Higher performance blade
Wahl “Ultimate” Competition Series Blades cut 2.5 x’s faster than Wahl 
Competition Series Blades
 
100% QUALITY GUARANTEED:
To cut fur the first time used.  If at anytime anyone is dissatisfied with the  cutting 
ability of a Wahl Competition Blade, call Wahl at 1.800.PRO.WAHL for an exchange.

100% CUT TESTED:
Hand tested before leaving the U.s.a. Production line. 

w w w. wa h l . c o m                                                                                      1 . 8 0 0 . PROWA H Lw w w wa h l . c o m 1 . 8 0 0 PROWA H Lw w w. wa h l . c o . 8 0 0 . PROWA H L

Higher performance blade

N OW

AVA I LA B L E !N OW

AVA I LA B L E !

Powerful Clipper up to 4700 SPM
Power and torque to clip even the tough areas

Linear Blade Drive System to deliver power, speed 
and performance where you need it

Patented* Easy-to-Replace Drive Tip—no need to 
take the clipper apart

Lightweight—only 11.6 oz (without blade) and 
perfectly balanced to prevent wrist injury

16’ super flexible cord, stays flexible 
below 30 degrees

Curved casing reduces hair clogging
Ergonomic Designed Contour Shape
Smooth rubber grip

“One finger” variable speed control

30 DAY
SATISFACTION

GUARANTEED

“Ultimate” Competition 
Series Blade

“One finger” variable speed control

N OW

AVA I LA B L E !N OW

AVA I LA B L E !

ReadeR SeRvice caRd #7636



www.RyansPet.com
©2011 G&G Distribution Inc. All rights reserved. Pricing and manufacturer specs subject to change. 

Facebook is a registered trademark of Facebook, Inc.

Paw Brothers® 
Grooming Tools

“Rely on Ryan’s”™

To Have a Tool 
For Every Task!

“Rely on Ryan’s”™ 
to Make 2011 Your 
Best Year Yet with 
CUSTOMER BEST 

SELLERS

“Rely on Ryan’s”™

24 
NEW TOOLS FOR 2011FOR 2011

Paw Brothers® Filipino Style Shears 

(Wide Blade)✔ Heavy Duty With Finger Rest and Plastic 

Coated HandlesThe wide blade Filipino Style is the work force shear. 

It’s made to go through any coat with ease. It is most 

commonly referred to as the “88” Style shear. Now 

also available in 9 3/4”.
PB88S 8 1/2” Filipino Style Shear Straight . . $44.95

PB88C 8 1/2” Filipino Style Shear Curved . . . 46.95

PB975S 9 3/4” Filipino Style Shears Straight . . 55.95

PB975C 9 3/4” Filipino Style Shears Curved. . . 57.95

 www.RyansPet.com 

1(800)525-PETS (7387)

PB975S

Sh
ears 

23

Standard with 2 Interchangeable Screw Bits
WF20920  . . . . . . . . $27.95
Deluxe With 8 Interchangeable Screw Bits

WF20940  . . . . . . . . $44.95
Complete Set of 8 Screw Bits 

for Deluxe KitWF20959  . . . . . . . . . $9.95
Scissor LubeWashes away dirt and debris from under 

the pivot while leaving a waxy coating.

WF20700  . . . . . . . . . $4.49

A MUST For Every Groomer
Shear Adjustment Kits

PB88S

Professional quality shears with personal style.  Tattoo Shears™ prove you can 

work hard and look good.  The tattoo inspired design and colors will bring out 

your creative side; while the stay sharp blades and smooth cutting operation pro-

duce results.  Tattoo Shears are creative professional tools designed speci
cally 

For the Art of Grooming™.  Each shear comes in a beautiful package that can be 

hung for retail.  Each shear features a dial tension adjuster, removable 
nger rest 

and silencer.  Straight shears feature holes for reduced weight.

VGR75310 7.5” Straight Tattoo Shear with Holes  . . . $49.99 ea $33.31 ea/3

VGR75315 8.5” Straight Tattoo Shear with Holes  . . . . 49.99 ea 33.31 ea/3

VGR75320 38 Tooth Thinner Tattoo Shear  . . . . . . . . . 49.99 ea 33.31 ea/3

ea $33.31 ea/3ea 33.31 ea/3ea 33.31 ea/3

VGR75310
VGR75310

VGR75315

-

e 

VGR75320

PB88C

PB975C

Carpal Plus™ Wrist Support✔ Limits wrist 
movement for the up and down 

and side to side motion of the hand

✔ Made of soft and comfortable neoprene 

rubber material✔ Built-in wrist wrap feature allows user to adjust 

compression as desired
✔ Slips over wrist with velcro™ wrap closure

Black only. Sold individually, universal 
ts left or 

right hand. Please specify size: Small, Medium, 

Large, or X-Large. 

ea. ea./3

RR209 Wrist Support. . . . . . . . . $12.95 $10.85

“A Must for the Busy Groomer”

Groomer’s OrganizerKeep all your grooming tools together 

and close at hand. 9 hole plastic tray.

CSROZ-1 Groomer’s Organizer . . . . . .$18.69

A Product 
Every Groomer Can Use!

MIX & MATCHAll Ta� oo ShearsFor Quantity Price

Buy Any 3 Pair for only $99.93!  Save $50.00
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PBCS95C

PBCS95S

PBCS85C

PBCS85S

PBCS65C

PBCS65S

ComfortSharp™ By Paw Brothers®

ComfortSharp™ by Paw Brothers® offers a full line of professional, premium 

quality shears. All ComfortSharp™ shears are unconditionally guaranteed for 60 

days. If you are not satis­ed simply return them. ComfortSharp™ shears were 

developed for the professional groomer and offer the highest level of quality, 

sharpness, and comfort. ComfortSharp™ Shears have professional high tech 

features:✔ Made of Japanese Cobalt 440C Stainless Steel

✔ Dial Adjustor✔ Rockwell Hardness 59-61
✔ Convex Hollow-Ground Edge

✔ Ergonomic Handles with Comfort Grip. 

The grip allows the whole hand to be used while cutting, giving total comfort and control.

✔ Ball Bearing for Ultra Smooth and Quiet Operation.

✔ Each pair comes with a case, 2 replaceable silencers, 2 ­nger rings, and a polishing cloth.

✔ Available 6.5” – 9.5” Right and left handed in straight and curved. 

Ball Tips, Thinners and Blender/Thinners also available.

ea 
ea/3

PBCS65S 6 ½” ComfortSharp Shears Straight . . . . . $59.95 $52.19

PBCS65C 6 ½” ComfortSharp Shears Curved  . . . . . . 64.95 56.49

 

ea 
ea/3

PBCS85S 8 ½” ComfortSharp Shears Straight  . . . . . $79.95 $69.59

PBCS85C 8 ½” ComfortSharp Shears Curved  . . . . . . . 84.95 73.89

PBCS85SL 8 ½” ComfortSharp Shears Straight “Lefty” . 84.95 73.89

PBCS85CL 8 ½” ComfortSharp Shears Curved “Lefty”  . 89.95 78.29

ea 
ea/3

PBCS95S 9 ½” ComfortSharp Shears Straight  . . . . . .$84.95 $73.89

PBCS95C 9 ½” ComfortSharp Shears Curved . . . . . . . .89.95 78.29

Convex Edge Is Honed 
To Razor Sharpness

Ergonomic Handle
With Comfort Grip

Balance & Comfort

Ball Bearing Smooth Operation

Japanese Cobalt440C Stainless Steel

ComfortSharp™ 6 ½” Shears

PBCS75C

PBCS75S

ea 
ea/3

PBCS75S 7 ½” ComfortSharp Shears Straight  . . . . . . .$69.95 $60.89

PBCS75C 7 ½” ComfortSharp Shears Curved . . . . . . . . .74.95 65.19

PBCS75SL 7 ½” ComfortSharp Shears Straight “Lefty”  . .74.95 65.19

PBCS75CL 7 ½” ComfortSharp Shears Curved “Lefty” . . .79.95 69.59

ComfortSharp™ 7 ½” Shears

ComfortSharp™ 8 ½” Shears

ComfortSharp™ 9 ½” Shears

“Dare To Compare”
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$3.00OFF!SharpeningCoupon

Bonus withPurchase

 1(800)525-PETS (7387) 

www.RyansPet.com
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MIX & MATCHAny 3 ComfortSharp™ 
Shears By Paw Brothers® 

and Get the Quantity PricingWhile Supplies Last.

bows•bands•ribbon•polish

Value Groom®

Shampoos, Conditioners 
& Ear Cleaner

Ryan’s Own
Kennel Leads

Coat Breaker

VISIT US AT

GROOM EXPO
PASADENA, CA

FEBRUARY 
11, 12 & 13 2011

ReadeR SeRvice caRd #7637

http://www.RyansPet.com
http://www.RyansPet.com
http://www.RyansPet.com

