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ProClip
Pulse lon’

What do professional groomers want?
At Andis, we're building what comes next, and
the convenient, cordless ProClip Pulse lon clipper
is our latest result. With a rechargeable lithium
ion battery that enables up to two hours of
clipping, and an adjustable detachable blade,
it's the ultimate tool for grooming on the go.
Feelin’ the beat? See more at andis.com

* Quiet operation for sensitive animals

e LED light indicates a complete charge

[tem #6820

andis.

Professional since 1922

FOLLOW. CONNECT. INTERACT.™

EHEGO MO

www.andis.com
800.558.9441

©2012 Andis Company, Sturtevant, WI US.A. AD51 2012-395

Charger stand and
4 attachment combs
included with kit
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Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

e Health, dental and vision

* 401(k) with company match

* Company-paid training

* Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

* Advancement opportunities

* Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.
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We love to see healthy, happy pets.™

Equal opportunity employer m/f/d/v. PetSmart is a drug-free workplace.
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SOOMHESE™
Instant relief
Your customer
ON CONTACT V(\)Ii" ’::hasr::()ysus
The Micro-Tek
SPRAY

SVStem Leave on formula
creates the healthiest continues working

environment for healing. for 24 hours

ALL EQyss PRODUCTS ARE

. 100% GEL

Aloe vera based gel

UARANTEED Great for paw pads
A premium shampoo
R O great for all coats. Gentle
and safe for puppies and O

ISTEM «  800-52
s 'r NGTH www.EG g ~— 3
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by Mary Oquendo

As groomers who love and care about our jobs
and clients (mostly the four-legged variety), we can
become quite passionate about our ideals.

When [ was approached regard-
ing writing this article, I'm pretty
sure [ had the “deer in the head-
lights” look on my face. I do not dye
any of my pets and am unfamiliar
with the process or the available
products. I am approaching this
from an ingredient standpoint and
those effects on both cats and dogs.
To assist me, I enlisted the aid of
Dr. Justine Lee.

Dr. Lee is a board-certified
emergency critical care veterinary
specialist, one of 500 worldwide.
She is the Associate Director of
Veterinary Services at Pet Poison
Helpline as well as a Diplomate
of the American College of Veteri-
nary Emergency and Critical Care
(DACVECC). Dr. Lee has been
published in numerous veterinary
journals and received the North
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American Veterinary Conference
2011 “Small Animal Speaker of the
Year Award.”

Let’s begin with cats. The
problem here is that cats have an
altered glucuronidation pathway in
their livers. They lack the enzymes
to metabolize many of the drugs,
chemicals, essential oils, plant bo-
tanicals, etc. that are safe for both
people and dogs. This results in
the potential buildup of chemicals
in their bodies, which can result in
poisoning and underlying health
problems, particularly when used
chronically or long term. Over time,
it can become fatal.

Typical ingredients found in
both permanent, semi-permanent,
and washable dyes include hydro-
gen peroxide, ammonia, detergents,
and alcohols. These chemicals

GroomertoGroomer.com

are not well metabolized by a cat.
Natural dyes are not safe either, as
they often contain essential oils or
plant botanicals. Essentials oils are
only safe to use on cats if they are
hydrosols.

Once these ingredients are ap-
plied on the cat, the skin absorbs
them. Rate of absorption will vary
depending on concentrations and
exposure time. Washing off these
products will not fully mitigate their
effects. Some of these ingredients at
higher concentrations can corrode and
rupture esophageal linings and nasal
cavities as well as damage corneas.

Another concern is that cats
are fastidious groomers and may
(will) lick at the products applied
to their skin. What may be a safe,
topical product could be poisonous
if ingested.



I’'m a Groomer

und when it’s time for u show,
| rely on PetEdye for fust
shippiny und greut prices!

uses the NEW Geib® Black Pearl Shears,
available exclusively at PetEdge.

SHIPPING

EVERY DAY!

SHOP PETEDGE. EUM | CALL 800-PETEDGE Including Shampoos!
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS (some exclusions upply)



What are safe options for cre-
ative cat groomers?

1. Non-toxic colored chalk.
The exception to this is if the cat
has an underlying health prob-
lem, such as kidney or parathyroid
disease, where high calcium intake
is a problem. Remember, cats are
meticulous groomers. There is a
difference between colored and art-
ist chalk. As a general rule, colored
chalk uses dyes, and artist chalk
uses pigments for color. Most pig-
ments are made from minerals that
are toxic to cats, even those that
may be safe for people. Any human
product with non-toxic labeling is
referring to people, not pets.

2. Food dye similar to what
you would find in the baking aisle
of a supermarket

3. Unsweetened powdered
drink mixes. Do not use the sweet-

YOUR SUPPORT
GIVES US A REASON TO

CELEBRATE

Juan, 7 years of
craftsmanship, first
graduate of our
welding school

There is a difference between colored and

artist chalk. As a general rule, colored chalk uses

dyes, and artist chalk uses pigments for color.

Most pigments are made from minerals that are

toxic to cats, even those that may be safe for people.

ened variety, as they often contain
Xylitol. Xylitol causes low blood sug-
ar and liver failure in pets. Remem-
ber, cats are fastidious groomers.
Do not stabilize food dyes and
unsweetened drink mixes with alco-
hol, as cats cannot metabolize even
small amounts of any type of alcohol.

Dogs are similar to humans in
that they can metabolize many of
the chemicals found in dye products
in reasonable amounts. The biggest
difference lies in that their hair is
different from ours, and these prod-
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ucts can strip and damage coats.
That’s a totally different article. Hy-
drogen peroxide and ammonia are
potential irritants found in products
that lift color. The term “bleach-
ing” refers to the process of lifting
color, not the chemically formulated
product. Using bleach to lift color is
highly dangerous to pets.

There are many factors that go into
the safety of using those ingredients.

1. The concentrations of ei-
ther hydrogen peroxide or ammo-

nia are important. Higher concen-
trations may not be metabolized and

$2,850

DOUBLE
DRYER CAGE
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can be dangerous long term, partic-
ularly in those dogs with underlying
health problems. Like cats, these
chemicals at higher concentrations
can potentially corrode and rupture
esophageal linings, nasal cavities,
and damage corneas. They may also
feel irritating on their skin. What
determines higher concentrations?
That is a question best answered by
your vet concerning your dog.

2. The dog must be healthy. A
dog that has an underlying medical
condition, is pregnant or nursing,
is very young or very old will not be
able to metabolize hydrogen perox-
ide or ammonia properly.

3. Time in between dyeing.
The rate at which these ingredients
are metabolized will vary from dog
to dog. Their livers and kidneys
need time to process and recuper-
ate. When in doubt, you should con-
sult with your veterinarian when it

is safe again for that particular pet.
4, Natural products that

contain essential oils and plant

botanicals are not safe either, as

they can result in severe toxicity.
Any pet can have a reaction to what
may be considered normally safe
oil. As I write this, I am on steroids
because of a reaction to tea tree oil.

What are safe options for cre-
ative dog groomers?

1. Non-toxic chalk. The excep-
tion is if your dog is a licker and has
an underlying medical condition
where high calcium intake could
cause a problem. Like cats, many
of the minerals used for pigment in
artist chalk may be toxic to dogs.
Consult with your veterinarian to
verify its safety.

2. Food dyes or unsweetened

PlagClInz°® cleans pets’ teeth, freshens
breath and generatesrevenue - FAST!

I‘~ ne ‘- -.--:-:._
ALL NEW PlaqCinz (111} 4L e
Salon Start-up Kit  £IeY;J<Ye}. e 1N
includes: . bad broath? | (e

e 2 Salon posters 11" x 17"
e 1 Oral ALERT Exam Chart
e 1 Oral Irrigator

® 50 PlagClInz take-home
client brochures

e 25 Canine Alert
oral exam cards

e 3 20z Gel Bottles
e 3 20z Spray Bottles
e 1 40z Spray Bottle

Complete PlaqCinz
Salon Start-up Kit

24-333: $96.99
($138.81 if purchased separately)

”Amazing results in the initial pet visit! PlaqCinz is safe, time
efficient and has increased my grooming and retail revenues.”

Angela McMurry,
Bow Wow Boutique., Crystal River, Fl.

To order call 800.433.7297 and mention offer code P12ADG10 ¢ groomeroralcare.com

78449_0712 ©2012 SmartPractice. All rights reserved.
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24-939
PlagCInz
Oral Irrigator

powdered drink mixes.

3. Labeled dog-safe dyes.

Indications that any ingredi-
ent, whether listed above or not,
has caused a problem that re-
quires veterinary intervention in-
clude: vomiting, diarrhea, listless-
ness, licking, scratching, redness,
sloughing off of skin, difficultly
breathing, eye tearing or discharge,
excessive salivation, and nasal
discharges.

If you want to be certain about
the safety of any ingredient used
in creative grooming products, call
the Pet Poison Helpline at 1-800-
213-6680. It is $39 per call, which
is much cheaper than an emergen-
cy veterinarian visit. The veterinar-
ian at PPH will gladly go over the
ingredients with you to ensure it is
safe for your pet.

There are many avenues open
to you to learn how to do creative

Clnz

Fresh Breath. Healthy Mouth. Pet.

s

ALCOHOL FREE
ALL NATURAL
with ZING

COMPLEX.

24-833 24-833 24-832

PlagClnz PlagClnz PlagCInz

2 oz Gel 2 oz Spray 4 oz Spray

(8 included) (3 included) (1 included)
[ SmartPractice
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More Groomers Worldwide Depend on
American-Made Metro® Air Force® Dryers
Than All Other Brands Combined!

That Says It All!

The proven high quality of American-made Metro® Air Force®
dryers has been maintained since we introduced our first model
over 25 years ago. With a body of steel, they are still the most
powerful, user-friendly, longest-lasting dryers in the industry. And,
unlike foreign made dryers, they are still built and backed by the
same family owned and operated American company in business
for over 70 years... a company you can always count on for the
highest level of quality, performance and personalized service.

US Patent D583,041

Now models with variable
power control enable you
to groom all breeds, big
and small.

Before You Buy, Ask Where It's Made! B

1-800-822-1602 www.dogdryer.com

®
m Family Owned Since 1939

MADE IN USA
BECAUSE IT MATTERS

220 Volt Models Available

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640
The configurations and coloring of the Air Forcee Commandere and Blastere pet dryers are protected by US Registered Trademark 3,552,787.
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Both associations offer a
wealth of information, including
hands-on workshops, as well as
other educational opportunities
and materials. Many trade shows
offer creative grooming seminars
in their line-up.

Live and recorded
webinars can be found at both
www.learn2groomdogs.com and
www.pawsitiveeducationaltraining.com.

grooming safely, including two as-
sociations.

1. The Creative Groomers
Association
(www.creativegroomersassociation.org)

2. The National Association of

Professional Creative Groomers
(www.thenapcg.com)

Workers Compensation

- . e Fm p lo yee ’s?
e Independent

LA /
4 = / Contract Employee’s?
x*-;- q Not Sure?

Call Us for a FREE

Insurance Consultation.

Business Insurance

® Pet Groomers ® Mobile Groomers e Trainers
® Kennels/Daycares ® Manufacturers /Distributors

G ovEno

* Including: Professional Liability and Customer's Pets

Dawn Omboy (www.klippers.com)
and www.barkleigh.com offer a vari-
ety of books and DVDs.

Be considerate of the pets in
your care, and be aware of their
limitations. Always do a patch test
and wait 48 hours before continu-
ing. Like us, every pet has a differ-
ent threshold for tolerating and as-
similating toxins. [ had three great
aunts who passed away at the ages
of 95, 97, and 99. All three smoked
liked chimneys. My mother, who
was also a heavy smoker, passed
away at the age of 51. Dana Reeves
(widow of Christopher Reeves), who
died at the age of 44 from lung
cancer, never smoked. What may be
fine for one pet may not be alright
for another. <

Specialized

Governor

INSURANCE ) for the

Pet Industry

Since 1986

Personal Insurance

e AUTO e HOME e RV’s e LIFE

Up to 65 % in Multi-Policy,
Named Carrier and Life Insurance Discounts.

1-877-738-4766 ¢ 1-877-PET-GROOMER
330-539-9999 e info@Governorins.com

[ Gk

GovernorIns.com =P iis
AP

K
v

P.O. Box 770 s %
Vienna, OH 44473 % &
M.

* . .
i Ask about Preferred Pricing

for The Pet Industry!
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Animal

We create portraits
your customers will Love!

www.animalphotography.com

Completely Self-Contained Professional Studio.

Over 100 Props, backgrounds and colors
for your customers to choose from.
Portrait Packages are delivered that day!

(727)804-6555

We are NOW accepting new clients!
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QUADRUFED PCT CART

Contact us for FREE SAMPLES of our natural

ALL IN One Yucea TearLEss Snamroo, a general purpose, Flea & Tick, medicated,
anti-itch, whitening and conditioning shampoo

&

Arr In One Yucea LEavi=IN ConpimioNer, De=marting Unpercoar Removir and DrymnG A
GET FREE SAMPLES NOW ONLINE AT:
http://quadrupedpetcare.com/sample request adam.php
or by telephone at: 1-800-638-1135

FAVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY
www.quadrupedpelcare.com
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Some days, dinney to-go
takes on a whole new meaning!

oooooooooooooooooooo




Groom Your Bottom Line
with our Quality Animal Care Products

OUR FINE DRYERS ARE THE MoOST
EFFECTIVE, DURABLE, RELIABLE
& VERSATILE AVAILABLE

Convenient Wall Mount

(for Alrmax ", Extreme”™
& 2000XL" models)
A
g w7 AT

Forced Air Dryer

560

Advanced
Cage Dryer

Professiona

L iy Ty

i T j
(OWIE15
(800) 821-9449 - (B18) 772-2887 - fax: 001 (818) 886-0218

doublekindustries.com « info@doublekindustries.com :
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he birds aren’t chirping in

the morning at my house.

There is no frolicking
around the kitchen, no breakfast
buffet with all the fixings.

Hauling my cracking, creak-
ing, grumpy behind out of bed, I
threw on my grooming garb and
began the morning ritual. I shouted
across the house for my two grade
school minions to please dress - in
clean clothes and not while playing
Nintendo or Barbies. Oh, and teeth
must be brushed — with an actual
toothbrush with toothpaste!

Then it was time to release the
hounds. All four of my motley crew
bounded off the back stairs into the
fenced yard to have their morning
constitution. All the while, I pulled
out some quick breakfast for the
kids. I decided to be overly ambi-
tious and fill the Crock-Pot with
some BBQ fixings, so [ could look
like wife of the year when my hubby

A

Brandon, SD 57005
Fax (605) 582-2091

Email: customerservice@groomersbest.com

n www.facebook.com/groomers.best

“One of these days, Carl, Dm
going to beat your fat Boston butt!”

gets home.

With minions cloaked, Pop-
Tarts in hand, I opened the back
door to allow the pack inside and
ultimately to be kenneled. Ben the
[talian Greyhound dashed in first
followed by Princess the Standard
Poodle and Calvin the Aussie. Where
was Earl? Earl is “that dog” in our
household. The one that all the best
stories stem from, the one that, no
matter what ill befalls him, bounces
right back. He is the Boston Terrier
version of Dennis the Menace, and
I'm forever ripping my hair out as
his Mr. Wilson.

As I stared out onto the Rupe
estate, Earl was vacant from the
landscape. However, the area of bent

fence where a possible plus-sized
Boston scaled it was highly suspi-
cious. In a panic, [ rushed to the
front of the property and screamed
in vain as a plump brindle blob ran
(remarkably swift for such a chubby)
down the dirt road and out of sight.
My jaw instantly clenched. That rot-
ten little dog was going to make me
late for work, and of course I had a
full grooming day.

The minions grabbed Earl’s
favorite currency, treats, and shook
them in hopes of luring him home.
Meanwhile, I hopped into the car
and perused the area, trying to
acquire our target. After an hour of
failed sightings and captures, there
was no alternative than to halt ef-

4 THE BEST!
Groomer’s Best

A
[l

www.GroomersBest.com ; :

Call us @ (605) 582-3013 [
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forts until we returned from work
and school.

Just as the kids climbed into the
car, who should be bouncing down
the driveway but Earl. Furious with
his little stunt, I snatched him by
the collar. I dragged his disobedi-
ent butt into the house and into the
kennel. I muttered with clenched
teeth, “One of these days, Earl, I'm
going to beat your fat Boston butt!”
Flustered, angry, and yes, relieved,
we went about our day.

After a day full of fiber (Husky
hair), geriatric dogs, and problem
pups, home looked like a desert
oasis. The Crock-Pot had filled the
house with a tantalizing aroma.
There is nothing like BBQ and sweet
tea for us southerners. My entire
family sat happily around the table
and gobbled every last morsel. As
we put the evidence of our gluttony
into the sink, my husband casually
inquired as to what went into the

Help your clients with
problem urination,
house training,
destruction, aggression
and more!

A collection of more than 60 articles
about dog and cat behavior from Gary’s
award winning articles told in an engag-

ing, simple and easy-to-read fashion.

237 pages - $16.95

WWW. clickandtr eat.com

Crock-Pot this time. “Oh, I just put
French onion soup mix, some salt,
pepper, and a Boston butt. Then [
shredded it and mixed it with BBQ
sauce.”

From across the house, my
six-year-old daughter broke out into
sobs. Thinking it was typical sib-
ling rivalry or a physical stunt gone
wrong, I rushed over to see what
demanded such a reaction.

“Mom, I love Earl!” Of course I
told her I love Earl, too, but why all
the water works? “We ate him! You
said we had a Boston butt!” Trying
not to laugh hysterically, I pulled her
into my bedroom. Lo and behold was
the object of so much sorrow, happi-
ly snorting and munching on a bone.
Because I am slightly perverse, I
added, “I let him off this time, but if
he runs away again...” <

i)
L /SERVICES®

‘|'|'L ATIVELY GOOD FOR YOUR FETI

w1917

www.BarkleighStore.com 717-691-3388

READER SERVICE CARD #9354
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cat is shredding
the sofa to bits.”
“I worry about

44 My

my elderly mother being scratched.”
“We just got new hardwood
floors and already [ see scratch
marks.”
“Our dog’s skin is constantly
irritated by his scratching.”

Groomers are often asked about
all types of pet behavior problems.
Chief among these might be pet
parents’ concerns about scratching
damage, either to the pet itself or to
furnishings and people. They look
to groomers to suggest effective,
safe strategies that will not harm
their pets yet provide protection for

Groomer to Groomer « Vol 31 Ed 10 « October 2012

WHEN ASKED ABOUT

PET SCRATCHING
PROBLEMS:

ISSUES AND ANSWERS

the pet, family, and home. A smart
groomer has the background and
tools for helping the pet parent live
with a pet who scratches.

BACKGROUND: THE DECLAWING ISSUE
Kittens, cats, and dogs scratch
as a normal behavior. For outdoor
cats, their sharp nails are vital as
a means to trap food and as their
defense against predators. Yet for
indoor kittens and cats and some
dogs, damaging scratching behavior
also means tears in the furniture,
drapes, floors, and other furnish-
ings, let alone posing a threat to the
family’s and visitors’ skin. During
the busy un-routine of the holiday
season with guests coming and

GroomertoGroomer.com

by Bruce Muller

going, jumping up to greet visitors
and innocent playtime with unpre-
dictable, stressed pets can lead to
accidental paw scratches - posing
a potential bleeding danger, espe-
cially to older adults with sensitive
skin, those with certain medical
conditions, or those who take blood
thinners.

The most brutal remedy is
declawing an indoor cat. Consid-
ered serious surgery with a painful
recovery, declawing is actually an
amputation of the last joint of the
cat’s “toes.”

Such amputation deprives the
indoor cat of its important means
of defense, especially dangerous
for an indoor cat if it ever escapes



Only 6.5”

Only 8 oz.

With 7,500 SPM’s

Fits all snap on blades
Easy upgrade to cordless

1/ 5L Contact local stocking distributor or
Lﬂm Laubeco.com (800) 451-1355

READER SERVICE CARD #9356




Usually used for the
front claws, flexible
nail caps on hind
claws help prevent
damage from pets
jumping on and off
furniture and for
those who have skin
problems and scratch

excessively.

to the outdoors. For more
information about declawing,
visit: www.declawing.com.
Declawing is fiercely opposed
as inhumane by many pet
organizations, is banned by
many U.S. cities, and is illegal
in many countries.

HUMANE ALTERNATIVES

There are other, better
choices. Of course, pet guard-
ians are advised to trim care-
fully their pets’ claws periodi-
cally, a task not often relished
by either the pet parent or the
pet. Certainly, a good sisal
scratching post is a handy so-
lution if pet parents can train
the cat to use it regularly and
are at home during the day
to reinforce this behavior. Pet
booties are another tactic, but
these cover the entire paw,
not allowing enough trac-

tion, and are easily slipped or
chewed off.

A more effective and
easier solution are flexible
vinyl nail caps that fit neatly
over dogs’ and cats’ claws.
Held in place with an eas-
ily applied non-toxic glue,
the nail caps last four to six
weeks and come in different
sizes, in a variety of colors,
color combinations, as well as
clear. Choosing colored nail
caps is recommended to spot
easily when a nail cap comes
off — a normal event as the
pet’s nails grow and, for cats,
as the nails’ outer shell sheds.

These nail caps do not
interfere with the normal
extension and retraction of
pet paws with stretching
and scratching behavior or
jumping, walking, and run-
ning. However, they blunt the
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damage to skin, furniture, cabinets,
floors, and home decor.

Usually used for the front claws,
flexible nail caps on hind claws help
prevent damage from pets jump-
ing on and off furniture and for
those who have skin problems and
scratch excessively. Nail caps on the
hind claws help prevent self-inflicted
skin irritations and avoid the pet
having to wear an uncomfortable
plastic neck collar to prevent hind
paw scratching, especially for those
with allergies.

CHOOSE NAIL CAPS WISELY

Be careful when choosing a nail
cap product to recommend or to
stock for retail sales. Before pur-
chasing a supply, know the product
well, read the label, and test it out.
It should come as an all-inclusive
kit with applicators, adhesive,
detailed instructions for at-home
use, as well as the nail caps in the

package. Double-check the adhesive
ingredients used in some private la-
bel and off-brands, especially those
imported from China, which may

at best, be difficult to apply, and

at worst, inflame skin and can be
dangerous if chewed. Safe non-toxic
nail caps and glue from a reliable
U.S. source becomes even more
important should the pet digest it
accidentally.

SCRATCHING’S SAFE, HUMANE SOLUTION
Kittens, cats, and dogs scratch.
It is in their DNA. Rather than
declawing, especially for indoor
cats, the humane choice is recom-
mending and stocking flexible vinyl
non-toxic nail caps Kits. Safe pets,
safeguarded home furnishings, and
happy, worry-free pet guardians. <

Bruce Muller, with more
than 20 years in the pet industry,
is Director of Pet Care Products

at SmartPractice, Inc.
(www.smarpractice.com/groomer),

a company with nearly four decades
of experience in providing quality
products and services for human and
pet health professionals worldwide.
SmartPractice markets SoftClaws®,
PlagCInz® Oral Cleansing System,
PlaqClinz® Gel and Spray, CutisClr
7.0 pet skin care, OticClr pet ear
care, and the AirMuzzle® among
other pet healthcare products. For
more information about SoftClaws,
visit www.smartpractice.com/
groomer for size and color selections.
For professional pricing, contact (800)
433-7297; info@smartpractice.com.
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HOLIDAY TIME’S A COMING... CH-CHING!

C arols playing softly, the scent
of cinnamon and spices waft-
ing through the air, decora-
tions adorning the salon — yes, it’s
holiday time! The phone is ringing
nonstop, your bathers can’t keep
up, and you’re exhausted. You real-
ize the salon is NOT going to close
on time — AGAIN. But it’s Decem-
ber, the make-or-break month for
you.

This scenario is all too familiar
for many of us groomers. In a previ-
ous article, I addressed how to avoid
this problem by booking correctly
throughout the year. But too late
now, you say. What can I do now to
increase my income in December
without overbooking, working late,
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% by Nancy Ward <«

and making my teammates want to
hang me above the fireplace? Fear
not, fellow groomers. There is hope.

What happens when we'’re
overworked, overwhelmed, stressed
out, and exhausted? The quality of
our work really suffers. You don’t
have time to step back and really
look at that lopsided face and those
brows that are not quite even. And
how could you have forgotten to do
the tail on that poodle? Well, if the
bandana is big enough, maybe the
owner won’t notice. NOT!

When you're stretched too thin,
all you want to do is finish that last
dog and go home. Right? We've all
been there and done that. But still
you need to up your income this

GroomertoGroomer.com

final month of the year. What'’s a
groomer to do? Take a deep breath
— okay, several deep breaths — and
grab a cup of coffee while we figure
this problem out.

Let’s start with the number of
pets you can comfortably groom in
a day (without coming in early or
staying late). Now stick to that num-
ber. I know that sweet little couple
really meant to call last week, be-
cause Baby just has to be groomed
before all the family comes in for
the holidays. How about that good
client who was positive she had an
appointment today? Couldn’t you
please work her in? Poor planning
on the clients’ part does not consti-
tute an emergency on your part!
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You've got a couple of options.
You can offer to work the dog in if
they leave it in daycare. Of course
there is a daycare fee in addition to
the regular grooming fee. This works
well only if you can truly work the
dog in without overworking yourself
(and your bathers). This allows you
to complete the dog on your time
schedule — not theirs. You might
offer one night a week when you do
work late. Personally, if [ chose this
option, [ would charge a fee in addi-
tion to the regular grooming charge
for grooming after hours. Either op-
tion increases your income.

You set a limit on the number of
dogs you groom per day (and your
team members gleefully sing your
praises). That still leaves the ques-
tion, how do I really increase my
bottom line if I'm not grooming 18
hours a day? Rethink and remarket
your services.

Everybody wants their pet to
look special for the holidays. So

You set a limit on the number of dogs
you groom per day ... That still leaves
the question, how do I really increase my

bottom line if I'm not grooming 18 hours a
day? Rethink and remarket your services.

cash in on that desire by offering a
“spa special.” I can hear you now.
“Are you nuts? I don’t have time to
go potty, and you want me to do
extra things?” You might not think
you do, but you do.

You spend time washing the
face, right? Try offering a facial.
Use one of the facial products now
on the market instead of just plain
shampoo. The facial is no more
extra time and no extra cost. Buff-
ing the nails takes very little time.
Add an all-natural pad cream, and

you've got a “paw-de-cure.” Instead
of using your regular shampoo, use
a holiday-scented shampoo and
matching body spray.

Not enough time to add color? A
blow pen to add color to the ears or
tail takes only a few seconds. Even
[ can do it, so it is really easy. I
came up with “fairy dust,” because I
stink at stenciling. A little adhesive,
a sprinkle of glitter, and a squirt of
hairspray to hold the glitter in place
gives you another add-on service
that took almost no time and zero

* Powerful marketing with
~a personal touch

Increase referrals, add clients and generate more income!

Personalized Leashes from Campbell Pet Company offer the most inexpensive,
effective way to market and promote your grooming business. Slip one on a
groomed dog as you return the pet to its owner. Just like that, you’ve provided your

PET COMPANY

client free, safe and easier transport of their pet to the car. And you’ve sent a strong

message that you’re a groomer that cares. These high-quality, ultra-sturdy nylon

leashes measure 9/16” x 4’ and are available in 15 colors.
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Dina Perry is bringing her Comprehensive
Mobile Grooming Seminar to your house!

Do you need to know about mobile pet grooming from a true industry expert?

Dina Perry has been involved in grooming for almost 40 years. She was named
Groomer of the Century by the Cardinal Crystal Awards. She has been an
industry leader since 1976. She didn't invent maobile grooming-she just made

it what it is today. Dina has "been there and done that” in her career and

she will share all her secrets with you

1. Mobile Industry Strategies

2. Buying a Mobile

3. Marketing

4. Pricing

5. Routing and Scheduling

6. Finding & Keeping Employees
7. Running Multiple Mobiles

8. 7 Keys to Success - Summary

For d etailed info ‘and samples,
www.wagntails.com/webinar
READER SERVICE CARD #9361 800-513-0304
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skill. One of your holiday specials
could be a sprinkling of fairy dust
and some color. The possibilities are
limited only by your imagination

— holiday-scented shampoos and
matching body sprays, fairy dust,
color, feathers, tinsels, ear jewels.
Well, you get the idea.

Perhaps you want to add some
bling to your own pet. Don’t forget
to post a picture of the finished re-
sults on Facebook. Let her strut her
stuff around the salon. That really
works! Don'’t forget the boys. There
are some really cute ties available
now. If you can stencil, how about
a Harley “tattoo”? You can offer
facials, scented shampoos, feath-
ers and such as a la carte items or
bundled in a package. I prefer to
offer a monthly “spa special.” [ com-
bine items that go well together like
a scented shampoo, matching body

PETLIFT

_Equipment Corp.

8080 - MASTERLIFT electric FIXED-TOP Grooming Table
LOWERS TO 12", RAISES TO 37" LowRiders

Lifts breeds of up to 400 Ibhs. smooth lifting and lowering
function. Fabricated 7 gauge steel. entire frame double
powder coated. 24 x 42 top with skid proof heavy-duty mat
supported by steel cross bars. Duplex outlet. Adjustable floor
levelers. 3-year warranty.
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PetLift Equipment Corporation
6008 31st Street East, Bradenton FL, 34203

Toll Free - 888-388-1159 - Fax 1-941-727-5717

www.pel lift.com

Groomer to Groomer « Vol 31 Ed 10 « October 2012

spray, paw-de-cure, and beautiful
holiday bow. If you offer them a la
carte, you might offer a percent off
if they select three or more items.

If only six clients on any given
day purchase a “spa special” or
“bling package,” that averages
$25. That’s $150 a day, or if you
work five days a week, $750. It
really took very little time and very
little money to do. You’ll no doubt
sell many more packages a day
than that.

Think about it. You have to buy
shampoo and cologne anyway. Buy
holiday-scented instead of regular
shampoo. With very little money in-
vested in product and just a tiny bit
of time, you can reap big profits.

Don't forget to offer gift certifi-
cates. Display them in the salon
and mention them on Facebook,
reminding clients that they make

great gifts.

I've heard many groomers com-
plain, “I'm just not creative.” Most
of the time, the most creative thing
you can do is look at the services
that you do every day and then re-
name and remarket them. Not only
will it result in a bigger profit, but
you can set your salon apart from
the competition.

Make that polish on a Poodle
pop by adding a nail jewel. Color
and fairy dust along with ear
jewels stand out in a crowd. Stock
up on feathers, polish, blow pens,
body spray, etc. Put on your cre-
ative thinking cap and let the fun
begin. Relax, start planning, listen
to some carols, and — Shh... Hear
that? Ah, that’s the ringing of
your cash register! Happy Holi-
days to all. &<

New & convenient
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New Trends 1n .
Groomer Education

~— By Melissa Verplank =

Becoming a pet groomer is
easy. Currently, there are limited
regulations within the field. Groom-
ing doesn’t require two, four, or
even six years of college educa-
tion. We’re a lucky bunch. Anyone
with a strong work ethic combined
with a love of animals can groom.
Many professional pet groomers are
self-taught. Guess what? Success-
ful pet professionals know a secret.
Education plays a vital role in their
accomplishment.

Over the years (shhh... 30-plus,
but who'’s counting), I've seen lots
of changes in our industry. Groom-
ing styles change. More purebred
dogs are added to the AKC every
year. Mixed breeds are the new “de-
signer breeds.” Cats are now regular
clients at grooming salons. Clipper
cutting used to be king at groom-
ing salons across the country, and
now we are seeing a trend of more
and more hand-stripping to retain
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the correct color and coat texture of
many breeds.

To stay on top of the grooming
game, professionals need to keep
learning. That’s been my motto for
years. It’s always worked for me.
Educational opportunities were
limited 20 to 30 years ago. Fortu-
nately opportunities abound today
for motivated groomers.

BOOKS

More and more grooming titles
are available every day. They are
being written by a wide range of
authors. There are grooming guides
available as well and business opera-
tion manuals. Many include stunning
images to help the reader compre-
hend the subject matter. Some are
even available on a tablet or Kindle.

SCHOOLS

What is the primary function of a
school? To give their students a head

GroomertoGroomer.com

start in their careers. Most schools
can take months or even years off
the learning process. Professional
grooming schools are cropping up
everywhere. One of the best ways

to learn grooming is with hands-on
training. Some training centers even
offer home-study options, too. Either
way, schools offer a structured learn-
ing environment. Programs range
widely in cost, quality, course length,
and grooming styles.

VIDEOS

With methods in place to honor
and identify top groomers, we are
seeing many of these respected
stylists sharing their knowledge
through training videos. Top profes-
sionals are creating video lessons
aimed at beginners to advanced
stylists. Many lessons are on DVDs,
on-line through websites, or in
streaming video libraries.
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INTERNET SEARCHES

The Internet has become an
indispensable tool for the groomer
looking to get ahead in their career.
Never seen a Portuguese Podengo?
Most professional groomers haven’t
- including me! A quick search via
an Internet search engine will lead
you down a path of enlightenment.
You can find breed clubs, breeders,
breed history, breed standards, and
fabulous photos of even the most
obscure breed of dog or cat. Even if
you've never seen or groomed a par-
ticular breed before, you can rapidly
educate yourself. You'll have the
confidence — and knowledge - to talk
with any owner about “their breed.”

Need a refresher on what a
breed looks like? Jump onto the
computer and do a search of Google
images. You'll be amazed at what
you can pull up. If you are looking
for high-quality pets, add a show
title such as AKC Champion. By
doing this, you can filter through
many of the images.

As with any Internet search,
you are going to find good with the
bad. The more general knowledge
you have about pets and grooming,
the better you will be able to sort
through the wealth (and garbage)

Need a refresher on what a breed
looks like? Jump onto the computer and
do a search of Google images. You'll
be amazed at what you can pull up.

typically found on the Internet.

WEBINARS

We are starting to see this form
of learning pop up in our industry.
Webinars have been around for
years, yet the grooming industry
has been slow to embrace their pow-
er. Many technically savvy groomers
are starting to share their knowl-
edge in webinars. Some webinars
are free; others charge a nominal fee
to participate.

FACEBOOK, BLOGS, AND
ONLINE FORUMS

With the use of social media
outlets, anyone can chat with any-
one from anywhere - across the na-
tion or around the globe. No one is
worried anymore about “the compe-
tition.” If you have a question, post
it. If you have a fun story to share,
post it. If you need to vent (profes-

rRRRuffing Shears

« Patented as the next generation of
ergonomic shears.

+ Customized to your hand and the way you

want to use your shears.

« Affordably priced at under $100 dollars.

www.evolutionshears.com

(877) 560-3057
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sionally, please!), post it. Never
before has it ever been so easy and
economical to share ideas, grooming
tips, and knowledge. No one should
feel isolated or alone anymore. The
outlets to reach out to fellow profes-
sionals are simply remarkable via
the World Wide Web.

PRIVATE COACHING AND CLINICS

Need a tutor? Need a coach?
One of the best ways to perfect a
skill or a trim style is with personal,
hands-on assistance. Many of the
top stylists are available to help
you privately or in a smaller group
setting. Many are well-rounded in

Finduson

www.facebook.com/
groomertogroomermagazine
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Top-Quality Grooming!
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many aspects of the grooming in-
dustry. Others will specialize in trim
styles, grooming techniques, sales
and marketing, or business opera-
tions. Many will travel great distanc-
es to set up coaching sessions. Find
a business professional you admire.
Contact them and ask if they offer
private lessons. Many do, or they
host small clinics where you can all
share the cost of the session.

TRADE SHOWS

Going to a grooming show is
still one of the most refreshing ways
to learn. Most trade shows have a
wide variety of vendors there, too, so
you can speak directly to the sales
representative about a product or
service they offer. Sit ringside at
a grooming competition. You'll be
blown away at the style and trim
quality being found with high-level
pet stylists. Trade show promoters
are always seeking out a wide vari-
ety of speakers and topics to present
at their shows.

Can't get to a show? Some of
the larger shows and grooming
competitions are now available via
streaming video on the Internet. I
remember being in Croatia on a sail-
boat almost a year ago. I was able
to watch the World Team Grooming

New Customers
Save

50%
OFF

First
Sharpening

Competition right from my laptop
as the competition took place in
Belgium. Very exciting!

CERTIFICATION PROGRAMS

We are seeing more and more
certification programs becom-
ing available whether it is for dog
grooming, cat grooming, pet first
aid, or business management.

At this point, most programs are
voluntary, but all are worth their
weight in gold. Some of the pro-
grams can be completed in a day or
a weekend. Others will take months
or even years of study and testing
before successfully completing the
full program. A few of the programs
even have apps set up for your elec-
tronic device.

Education, skill enhancement,
and effective communication are the
keys to a successful career. Never
underestimate their importance. One
of the greatest inspirations in any
career is continued growth. Learn-
ing is the key to everlasting success.
With learning trends today, it’s never
been easier! Never stop learning.

When looking at learning oppor-
tunities, [ always encourage you to
research the quality of the material,
the program, or the lesson. You will
only increase your knowledge if the
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information being shared or taught
is from a true professional that has
years of expertise and a resume to
back it up! &<

Melissa Verplank has over 30
years’ experience in the pet industry.
Her mastery of grooming has won
numerous awards on a national and
international level. She runs multiple
businesses including The Paragon
School of Pet Grooming; a luxury board-
ing facility called Whiskers Resort &
Pet Spa; White Dog Enterprises, which
created the award winning books Notes
From the Grooming Table and Theory
of Five; plus Learn2GroomDogs.com,
an online educational video library
for pet grooming. She was a member
of GroomTeam USA, later the Team
Coordinator, and sat on the Board of
Directors. Ms. Verplank is an indus-
try speaker, author, contest grooming
Jjudge, and two-time Cardinal Crystal
Achievement winner.
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Bad outcomes can happen at dog parks.
Here is how to avoid them.

Not long ago, I was at a dog
park with a couple who wanted their
adolescent dog to learn how to play
well with strangers. Gilbert, Arizo-
na’s Cosmo Park was once voted the
number one dog park in the coun-
try. It has a lake for swimming and
dock-diving, a small/shy dogs area,
and a large overflow area that allows
for reseeding and maintenance. The
grass gets hard usage, because dog
parks are wildly popular.

When we arrived at the park,

a former client of mine happened
to be there. She was there with her
female Golden Doodle and her two
teenage boys. Shortly after I en-
tered, a man brought in his one-
year-old, intact male Pit Bull and
his five-year-old son. The man was
conducting some kind of business
via cell phone and wasn'’t pay-

ing attention to anything else. The
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rules of the park plainly state that
no children under 12 are allowed
inside the fenced areas. Every owner
must have a leash at all times and
theoretically be able to secure their
dog in case of an emergency. Ac-
cording to the posted rules, the Pit
Bull’s owner should have scooped
the large poop pile his dog depos-
ited within moments of entering the
park. So much for posted rules.
Right away, the Pit Bull made
a bee-line for my client’s Golden
Doodle. He chased her into the
small, low-walled “wash rack” and
pinned her to the ground, hump-
ing her romantically. Whether or
not the Doodle could have escaped
the amorous advances of the Pit is
a moot point. She was certainly tall
and fleet and probably could have
outrun her unwanted boyfriend. Un-
fortunately, she was pinned to the
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ground, and running wasn't going to
be an option. As you might expect,
she started screaming. That’s when
the real problem started.

The Doodle had two young,
teenage champions who were in-
stantly horrified that their dog was
being assaulted. The boys decided
to step in. That was a major prob-
lem. These two boys were rapidly
approaching an aroused Pit Bull
that was cornered in a very small
area and was completely intent on
romance and securing a mating. No
matter how much they wanted to
protect their dog, they could have
easily caused the Pit Bull to attack
them.

Coincidentally, the five-year-old
child was attracted by the Doodle
screaming and rushed toward the
fray to protect his Pit Bull, thereby
placing himself in harm’s way. The




potential for a very bad outcome
was high. Fortunately, I got there
first, and the Pit Bull allowed me to
remove the object of his affection.
Bad outcomes can happen at dog
parks.

THE REALITY OF DOG PARKS

Roughly stated, a dog park is a
fenced area where dogs are allowed
to run around for their pleasure.
Owners socialize as they watch their
little fuzzy babies careen, romp, and

play with their friends. At the end of
a visit, most of these dogs are thor-
oughly exhausted and go home to a
night of deep slumber. In an urban
environment, this kind of facility
offers an outlet for animal lovers
and cuts down on animal control
problems. It is similar to the way
organized parks cut down on kids’
playing baseball in the streets. Hav-
ing a convenient, well-maintained
dog park is a blessing for any com-
munity... or not.

The plus side is obviously that
dog parks help regulate behaviors
that are normally thought of as
nuisances. People who wish to let
their dogs run are able to do it in
a confined area rather than flaunt-
ing local leash laws. Localizing dog
activities tends to cut down on urine
and feces dumped willy-nilly on the
landscape. Ironically, one of the
most common dumping grounds for
pet waste is city parks. By providing
a specific area for dogs, sports fields
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and common public areas require
less waste clean-up, monitoring,
and regulation.

With all the community plusses
associated with dog parks, a frank
discussion of the topic also requires
some cautions for users. My Golden
Doodle story is only one of many [
could relate. Though the wonderful
effects benefit many, when it gets
ugly, it gets really ugly — and you
can’t count on anyone to help you
or your dog.

If you choose to recommend
dog parks to your clients or use
them yourself, here are some
guidelines and general precautions
that may help you enjoy your dog
park experience:

¢ If you attend dog parks on
a regular basis, it’s a good idea to
get some kind of emergency health
insurance for your dog — just like
parents who have insurance if their
kids participate in sports. If your
dog is attacked by someone else’s
dog, you can’t assume you will ever
get them to pay. It doesn’t hurt to
know which clinics are closest to the
park and the location of the nearest

Cobra’s 2%
Available exclusively through

Groomer’s Choice
www.groomerschoice.com
1-888:364-6242

emergency vet.

* Make sure you are overly
diligent about vaccinations. Social
contact at a dog park is even more
likely to spread disease than any
commercial kennel or veterinary
practice. Parasites are equally dan-
gerous and common.

* Be willing to leave — instantly
— if you see a dog that is openly
threatening to other dogs. At the
very least, get on the other side of a
chain link fence until the dog leaves
or someone corrals it.

* Practice grabbing your dog
quickly for no apparent reason. If
you never do this in advance, you
will never be able to do it in an
emergency. The best place to teach
this is at home. You can then trans-
fer the skill to the park.

* Teach your dog a reliable
“recall” at the dog park. This is best
accomplished at times when there
are few dogs at the park and noth-
ing else is going on. This may allow
you to get your dog out of a crisis
situation before it goes nuclear.

Jay Scruggs

Signathe Sefa‘es
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* Have your leash draped
around your neck at all times. When
in doubt, walk your dog away from a
perceived problem. If your leash and
collar are difficult to attach, get one
that can more easily be clipped in a
hurry.

¢ If a fight breaks out, do not try
to grab any dog by the scruff of the
neck. Once a fight starts, none of
the dogs knows who their owner is.
If you grab them, they are likely to
think you are one more dog coming
to the fight. The most likely result of
trying to pluck dogs out of a fight is
a serious bite, usually to the wrist
or face. I do know how to break up
a dog fight, but I'm not going to tell
you how to do it — it’s dangerous.

My final recommendation isn’t
negative. When you go to the dog
park, have fun. Dog parks can be
a fantastic place to let your dog
experience other dogs and virtual
freedom of movement. With a little
precaution and vigilance, it can be
a great aid to having a mentally and
physically healthy and joyous pet. &<
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Rescue Remedy and a chicken sand:
wich, we were back. Josh was regain-
ing his strength, but we had sat out

of the competition and lost valuable
time. | wasn't sure f | could complete
him with the time | had left. Kathy
Rose announced “scissors down" just as
I added a couple feathers for a head-
piece. After all that coat growth, | just
didn't have time to finish what | had
planned. We still managed to get third
place and the coveted People’s Choice
Award. Lori again got first place, and
the “Lion King” managed to remain
undefeated.

1 decided to go ahead and take the
design to one more show: Atlanta Pet
Fair. | just had to complete this design
that | had worked so hard to perfect.
Justa couple weeks before Atlanta, my
mother passed away; | was devastated.
Ihad nointentions of going anywhere,
especially so soon after her death. My
mother was my soul, my greatest fan,
my seamstress, and my inspiration.

In the days before Atlanta, my
entire family pushed me to go on and
do what my mom would have wanted
me to do.“She would want you to go,
Angelat"is what my dad was telling
me. | agreed to go but wasn't sure if
would compete. | just wasn't up tot.
The night before we left, I told my dad,
“I will work on my dog, and if | can do
it, L will. For my mom!”

Itwas time to get the dogs ready,
and | am sure everyone thought | had
lost my mind. | just kept talking to my
mom while | was working on Josh,
just like she was standing there. When
1was done, | was 5o excited. It was
beautiful, and win or lose, | was happy.
I pulled it together and completed the
design; my mom would have been so
proud. We won first place and People’s
Choice.

Top: Preparing for AtlantaPe Fairust afterPasadena
- Angela thought about a more tial eagl at st

Middle and bottom: At Atlanta Pet Fair,
‘where “Cherokee Heritage" took First Place
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One of the most unnerving,
frightening, and exciting things that
a groomer can do is walk into the
competition ring for the first time.
Even though you may groom dogs
every day for a living, it’s an entirely
different situation when almost
everyone who is watching you is
also a groomer and you know that
every hair of your work is going to
be judged.

We asked several competitors
who have been very successful in
the ring to tell us what their first
experiences were like. They also
shared some advice for anyone
contemplating entering a grooming
contest.

Jeanette Genthner is the owner
of Dressed to Impress Doggie Spa
located in Western New York. Her
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first attempts at competing didn’t
turn out quite like she had planned.
“It was Intergroom 1996. I planned
to compete with a cute, little red
Cockapoo. [ had her coming in every
two weeks to bathe and brush, and
her coat was looking great,” recalled
Jeanette. “Three weeks before the
competition during a very busy day
at the salon, grooming kennel num-
bers and instruction slips got mixed
up, and a fellow groomer shaved my
competition dog.

“The next year, I planned to
compete in Hershey with a white
Standard Poodle. The day before
the show, I bathed him in a new
whitening shampoo, and he turned
purple! I competed anyway, but I
couldn’t concentrate and barely
scissored a leg.
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pete?

“I learned a very valuable les-
son,” said Jeanette emphatically.
“Never use a new product of any
kind before a competition. Know
what products work with your dog
and stick with what you know!”

Lindsey Dicken is a stylist at
Wag'N Splash in Altamonte Springs,
Florida. She says that she got into
competing because she was in the
right place at the right time. “When
[ moved to Florida, I got a job at a
salon owned by Karen Tucker, who
did competition grooming. When she
went to a show, I would tag along
behind her.

“My first contest experience was
with a client’s little mixed breed
that I put in a Bichon trim,” said
Lindsey. “I was terrified going in
the ring that first time, but once I



started grooming, I just forgot about
everything else and concentrated on
my dog.

“I finished the groom and
wound up getting a third place,”
Lindsey said. She added, “Jay
Scruggs was the judge. He was re-
ally nice and gave me some good cri-
tiques. Once that first competition is
out of the way, it gets a lot easier.”

Nicole Kallish, owner of Doggy
Detailers Mobile Grooming in Orlan-
do, Florida, knew that she wanted
to compete very early in her career.
“I was lucky to have Lisa Leady,
past GroomTeam member, speaker,
and judge, as my teacher,” said Ni-
cole with a big smile. “Her winning
pictures were all over the walls at
the school, and she would bring her
contest dogs in to work on.

“Shortly after finishing groom-
ing school, I entered a small contest
in the Chicago area,” Nicole con-
tinued. “I competed with a client’s

e

Cockapoo and wound up with a first
place in the potpourri class. I was
hooked!”

Michell Evans, the 2011 recipi-
ent of the Barkleigh Honors Com-
petitive Groomer of the Year Award,
was already an accomplished
groomer and an IPG (International
Professional Groomers) certifier
when she decided to enter the com-
petition ring. The story about her
competition experience is different
from most. “I bought an SUV and
a 28-foot travel trailer. I was deter-
mined to go all out to make Groom-
Team USA,” said Michell. “Getting to
my first competition in Pasadena in
2009 was something else.

“I drove through snow in Flag-
staff, Arizona, which was really
nerve-wracking, because [ had never
pulled a big trailer before. When I
got to the show site, it was pouring
down rain and there was no place to
park — was [ stressed!” said Michell.
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“I finally found a place to park my
trailer, but it was not close to the
show site, so I had to drive through
LA rush-hour traffic with a GPS that
didn’t give me very accurate direc-
tions.”

Michell finally made it back to
the site, entered the contest ring
with a Springer Spaniel, took a deep
breath, and then proceeded to do a
winning groom on her dog.

Everyone who takes the plunge
into competitive grooming will face
many challenges, both inside and
outside of the ring. Our experts
have offered some tips and advice
for the novice contestant based on
their experiences and what they
have learned from them.

“Start with what you know,”
suggests Michell Evans. “Groom a
breed that you like and know how to
groom well. If possible, practice on
the dog a lot before the competition
to perfect the groom.”

Artist
Amber Brooks
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Lindsey Dicken adds, “Start
small. Don’t enter a lot of classes in
one show until you are more com-
fortable. When I prepared for my
first competition, I cut out pictures
of the breeds I wanted to do and put
them on the wall. I also posted some
pictures of dogs I groomed on an
online forum and got a lot of helpful
feedback.”

“If you can find a mentor,
someone with an experienced eye, it
really helps,” says Jeanette Gen-
thner. “Also get plenty of sleep the
night before. This is tricky, because
it is always like Christmas Eve for
me and sleep is difficult. And don’t
forget to eat. Yes, you are nervous,
but you are going to be in the ring
for hours. You need the food to
boost your energy levels and help
you focus!”

Knowing how to prepare for
your first competition can be a bit
overwhelming. Here are some of the

things that you have to plan for:
getting up very early, bathing, prep-
ping, and walking your dog, getting
to the ring on time, and having all
the right equipment with you.

“Don'’t try to do it all yourself,”
shares Nicole. “Bring a friend to
help. Moving crates, walking dogs,
and carrying all your equipment can
be really tough.”

“A lot of beginners struggle
with time, specifically getting their
dog done in the allotted time,” says
Michell. “Make yourself a list. Put
down the amount of time you have
and then write down what you want
to have accomplished in the first
quarter, by the halfway point, and
what you will finish up with in the
last fifteen minutes. That keeps
you moving and helps you stay on
track.”

“No matter the outcome of the
competition, whether it’s pure ela-
tion from a big win or frustration for

. StoreVantage

barely getting through half of your
dog,” says Jeanette, “ask people

to critique your work. Knowing

the positives and negatives of your
groom will make you better the next
time.”

“Yes, just jump in and do it,”
agrees Lindsey. “The feedback you
get from your judges alone is worth
all the work. It will help you fix
things for the next time and make
you a better groomer over all.”

“And I think that network-
ing with other competitors is great
advice,” adds Nicole. “Who better to
ask than the ones doing it at every
show? There are lots of us on Face-
book in the grooming pages, and
everyone is so willing to help. I know
it is hard to just jump in, but I say
go for it!” &<

To see videos of grooming
competitions and much more, go to

CROOMERTV com

Send Faye a photo of Teddy to
remind her how cuddly he is
after a visit to the groomers.

' Free tablet with purchase at Superzoo / Groom Expo
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PROJECT LIBERTY

Groomers and Volunteers Unite for 31 Puppy Mill Dogs

It started with an email and a
challenge. A rescue that specializes
in taking dogs from puppy mills was
looking to place 30 Shih Zhus, Pom-
eranians, and Poodles. These dogs
were breeding dogs between five
and six years old, and they were no
longer the profit-makers the kennel
owner wanted them to be.

Steve Crouse of Castaway Crit-
ters first thought the email might
be a hoax, but he later discovered
that the need for these dogs to find
homes was legitimate. Without
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placement, these dogs would be de-
stroyed. Steve was up for the chal-
lenge, and Project Liberty was born.

For these dogs, Project Liberty
meant freedom from a caged life in a
puppy mill, where they would never
feel the warmth of a home or loving
human hands. Foster coordinator
Virginia Finn began calling and ap-
pealing to both active and inactive
foster caregivers to take dogs into
their homes.

Castaway Critters enlisted an
organization known as SNAP (Spay

GroomertoGroomer.com

Neuter Assistance Program, Inc.) to
assist with spay and neuter servic-
es and veterinary care for the dogs.
SNAP Director Essie Petrovich co-
ordinated the vet care through Dr.
Clemons of Palmyra Animal Clinic,
and SNAP agreed to pay veterinary
costs up front, allowing Castaway
Critters to collect donations to
cover fees.

MJ Vaskorlis and Michelle Sem-
ken of Pet Bath and Beyond have
always offered their services and
have sacrificed to assist rescue dogs.



Earlier in the year, the salon closed
to conduct a profitable vaccine clin-
ic for the rescue. This is part of the
culture of their business and their
wonderful, giving personalities.

News of Project Liberty spread
through Facebook, Twitter, press
releases, and an email blast that
went out to every prior adopter and
supporter of Castaway Critters.
Questions, donations, and offers of
help began to come in.

As the big day approached,
the Pet Bath and Beyond staff and
Castaway Critters coordinators had
several intense conference calls to
organize the approach. The plan
was to bring dogs into a central
area where they would be triaged
and provided with a name and
identifying number. After bathing
the dogs, volunteers would shuttle
the dogs to an available groomer.
The last step would be final inven-
tory and tracking before placing

the dogs in a van for their trip to
the vet.

Michelle and MJ started cal-
culating how long it would take
to groom 30 dogs. A very long day
loomed ahead for both the groom-
ing staff and the dogs. They also
knew that the dogs would be in
rough shape, most likely matted
and dirty from neglect. The call
went out for additional groomers to
help with the project.

Michelle started receiving
forwarded emails and Facebook
posts. Groomers from as far away
as Maryland were heeding the cry
for help. Michelle and MJ made
arrangements to close their salon
and contacted their landlord so
that the remainder of their park-
ing lot could be used for mobile
grooming vans. But Michelle and
MJ worried. It was hard for them
to work their day jobs let alone run
a business on the side. How would

Over
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they pull off the care of 30 dogs in
one day?

The early morning of Saturday,
July 21 dawned with a drizzle. The
staff of Pet Bath and Beyond was
up at first light preparing for Project
Liberty. Castaway Critters volun-
teers began to arrive around 7:30
a.m., and someone set up a tent
with coffee and donuts. People hud-
dled under the narrow overhang of
the salon, sipping coffee and chat-
ting. What would the dogs be like?
Would it be safe to handle them?

As the rain stopped and the
dawn brightened, a stream of white
mobile grooming vans and RVs
began entering the parking lot of
Pet Bath and Beyond. It seemed like
they would never stop coming. MJ’s
husband, Jim, was busy directing
traffic. Individual groomers arrived
in their cars and were stationed
within the salon. To a bystander, it
might have appeared to be a groom-
ers’ convention with all the colorful
pet-related logos dotting the parking
lot. In total, 18 volunteer groomers
came with their helpers to care for
Project Liberty dogs.

As Steve led the transport
toward the salon, volunteers and
groomers received updates about

the dogs’ estimated time of ar-

rival and waited at their appointed
stations with anticipation. As the
first van pulled in, the group grew
hushed. All were prepared to pro-
vide the dogs with the least trauma,
and that included a reduced noise
level.

The doors of the vans opened,
revealing individual carriers as
well as large crates with four to
six dogs. Scared and very dirty
Poms, Poodles, and Shih Tzus
stared out. Amazingly there were

Free Sample
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also unexpected Chihuahuas and
lots of Pekingese.

“How many dogs do you have?”
someone asked.

“We think 29,” hedged Steve,
“but the contact at the farm said
she can'’t be sure.”

Volunteers stood looking at two
loaded vans of dogs, and coordina-
tors started identifying the greatest
needs.

“The poodle goes first,” said
Steve. A carrier was taken into the
salon, and all doors were secured
to prevent the possibility of a
scared dog getting away from its
handlers. A hushed group gathered
around to see a very disheveled
little dog emerge from a very small
carrier. The poor dog looked like a
large, very puffy snow ball that had
gathered lots of dirt from rolling
down a hill.

This Poodle was promptly
dubbed Franklin by the group.
Each name was selected based
upon the “liberty” theme. MJ said
softly, “Happy birthday, little dog.”
This was the first time Franklin
had ever had a real name rather
than a number.

@barkleighinc



As volunteers gently han-
dled Franklin, a surprising issue
emerged. Around the neck of the
dog was a very tight chain embed-
ded with hair. It read “USDA” with
a number. No one was aware that
the mill dogs were identified in this
way. As Franklin was bathed and
passed to a groomer, volunteers
started searching for pliers and
chain cutters. On some dogs, the
embedded hair had to be completely
cut away in order to remove the tag
and chain.

The next group was an ener-
getic half-dozen Pekingese dogs.
Volunteers gently removed each dog
from the large crate and provided
it with a name and name tag. As
they emerged, MJ once again said,
“Aww... Happy birthday, little dog.”

One lone hold-out sat at the
back of the crate and had to be
coaxed out by Alice Tarnow. Alice
is a seasoned business woman
who is not at all shy about speak-
ing her mind. When faced with the
shy, scared dog, though, she took
her time and switched to baby talk.
“Come out, little dog. Welcome to
your new life,” she cooed. Her han-
dling of the many scared dogs that
day was very touching.

Steve and his crew continued to
bring in carriers and large crates of
dogs as the first dogs were shut-
tled to groomers in awaiting vans
and adjoining rooms of the salon.
Parents brought their children to
help, and the kids were assigned to
groomers in the parking lot. Sarah
Neiswander supervised the outside
grooming activities and ensured
that all the groomers had dogs to
work on. She also made sure that
the dogs were efficiently returned to
the salon when they were done.

The dogs barked surprisingly
little if at all. They were either too
scared or totally confused about
what was going on and were unac-
customed to being dogs. As time
passed, the hushed tones of the
groomers and caregivers turned to

laughter, jokes, and naming sugges-
tions. The joy of seeing a dog turn
from a ball of hair and dirt to a cute
little ball of fur was just too much to
keep quiet.

Earlier that morning, volunteer
Diane Kamp was almost killed in an
auto accident when her van blew a
tire. Shaken but determined, she
managed to get all the supplies she
was carrying into another vehicle
and arrived at Project Liberty just
as the dogs began to arrive. “Never
again!” she yelled as she pulled into
the parking lot. “I'm never doing this
again!” By the end of the day, Diane
was touched by the faces of the
Liberty dogs and later said, “I would
not have missed this for the world.”

With fellow volunteer Betsy
Clark, Diane cataloged the dogs and
made sure they got into a van with
a transport sheet. They cataloged
31 little dogs. “Guess they missed
some,” said Steve.

The first van drove off for the
vet around 10:30 a.m., and all
the grooming and inventory was
finished by noon. By Monday, Dr.
Clemons had altered all the dogs
and provided them with the neces-
sary veterinary care.

It was time for foster coordina-
tor Virginia Finn to kick into high
gear. Ginny was able to assemble
all the foster caregivers for the 31
dogs at her house Monday night
— a minor miracle. By Monday
evening, each dog was experienc-
ing something brand new: life in a
loving place.

Applications are beginning to
appear on the Castaway Critters
website for the little dogs of Project
Liberty. Hopefully all the adop-
tive families will realize that by
becoming a part of Project Liberty,
a place and time where it all came
together for 31 little dogs, they are
miracles. &<

For more information

or to make a donation, go to
wwuw.castawaycritters.org.
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We take our Natural coconut oil based
shampoo enriched with protein and lanolin
and add pyrethrins, natures own insecticide
to rapidly kil fleas ticks & lice.

« Soap Free « No Fillers e Quick Rinse

« Safe fo use with all topical flea & ick
treatments

« Leaves coat soft shiny, ultra clean

« Fresh Scent
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EASY
MONEY

by Joe Zuccarello

Planning for thePresents’

In last month’s issue, I talked
about the proper planning tech-
niques you should have in place to
be staffed adequately and to have all
areas of your business prepared for
the upcoming holiday season. Now I
will go a bit deeper into some tactics
you can use to capitalize fully on the
financial opportunities you will find

during no other time of the year.
Some of you out there have
grooming salons, pet resorts, retail
stores, daycares, and even mobile
grooming businesses. Some of you
lucky people have all of the above
and more! There are some certain
things we know will happen during
the holiday season, which include

PetGroomer.com
New Look and E-Z Navigator Underway

Classified Ads

Grooming’s #1 Buy & Sell Spot

New & Used Mobile e Business 4 Sale
Help Wanted e Shampoo & Spa e Suppliers
Schools ¢ Home Study e Equipment & More

16,500 Members e Social Media e Buyer’s Guide e Blogs

Find A Groomer Inc. PO Box 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
READER SERVICE CARD #9382
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jam-packed grooming books, a re-
sort full to capacity, daycares caring
for pets while the pet parents are
shopping or working their own ob-
noxiously long hours on their jobs,
and the added stress of unpredict-
able weather.

Another thing is for certain.
If you offer no additional services,

€ € 0 & € € C C C CCCEERE C
Professional Grooming Formulations
to Achieve Styling Results
that Build Reputations.

Wholesale Pricing Available
for Grooming Salons

www. DEISNaMPO0.com
1-800-8-CINDRA

W1984
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hours, products, and various other
“nuggets of gold” to your custom-
ers this holiday season, you can be
sure you will be just as tired and
worn out and make just as much
as you did last year (but probably
nothing more). For some of you, it’s

the same routine year after year. For

instance, to make more in groom-
ing, we often fall back on the notion
that we must groom more pets.
While this is one solution, what if
we could make more money from
each pet that visits us instead of the
old faithful method of simply add-
ing more work to our day? For you
over achievers, imagine what adding
more dogs to the books AND more
profitable products/services could
do for your income?!

What I am here to tell you is
that you can and SHOULD make
more money this holiday season
than you did in years past. If done
correctly, the ideas that follow

T i = g
WETDOG
) - ¥ |

i ') ' - =) A
“ HOW TO PROSPER IN THE PET GROOMING BUSINESS |
L] - - . - = - J|

iﬁ

" Sue Kopitz

Sue Kopitz has started TWO successful
grooming salons and now she is sharing
her entrepreneurial knowledge in
her book, Wet Dog Millionaire!

NEW from Wet Dog Millionaire:
Salon Owner’s Support System CD!
The Employee Handbook and much more!

wetdogmillionaire.com
wetdogmillionaire@ymail.com
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I am definitely not recommending you

sell puppies! What [ am recommending is

that you make new puppy ownership
EASIER for the new pet parents.

should not result in a great deal of
extra work on your end but should
result in a substantial increase in
revenue and reward for your hard
work. These “nuggets of gold” or
“presents” can be planned for, pre-
pared for, and executed during the
holidays to boost your bottom line
with PROFIT dollars.

PRESENT ONE: HOLIDAY PUPPIES

Like it or not, many families will
increase their household population
by one or more by gifting pets to
their kids or spouses during the hol-
idays. Some would argue this is the
absolute wrong reason to acquire
a pet, making the case that this is
more impulse buying and results in
more pets in shelters after the “hon-

eymoon” phase of puppy ownership
wears off. It happens, so let’s make
the best of it. Who knows? Maybe
the puppy will stand a better chance
of staying in that forever home.

[ am definitely not recommend-
ing you sell puppies! What I am rec-
ommending is that you make new
puppy ownership EASIER for the
new pet parents. Put together some
“Welcome Home Puppy” baskets for
display and for sale in your retail
stores. These make great gifts for
pet parents who want to buy other
pet parents a gift. After all, how cute
is it when one pet “gives” a present
to another? Include To/From tags,
bows, and maybe even gift-wrapping
supplies in the purchase to make it
even easier!

your own canine massage practice.

EQUISSAGE:-

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)

.,

THE EQUISSAGE PROGRAM
IN CANINE MASSAGE THERAPY

professionally schools the student in the theory and
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing

ad

For a free brochure call:

(800) 843-0224

or write : EQUISSAGE-® P.O. Box 447, Round Hill, VA 20142
Visit our web site: www.equissage.com -

E-Mail: info@equissage.com
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PRESENT TWO: DECK THE HALLS

If there is one thing that [ have
a hard time with at the holidays,
it’s decorating! I cannot see the
rationale of bringing clutter out of
storage, sneezing through the dust
it has collected over the past 11
months, and displaying it in differ-
ent areas of my home just to pack
it all up again in a few weeks for
another 11 months of storage.

However, when it comes to busi-
ness, I have a completely different
view! Customers respond to festive
environments! If you are going to
decorate, decorate BIG! Glam it up.
Decorate everything from the walls
to fixtures and even yourselves!
Even better, decorate products in
your stores to call a renewed atten-
tion to them. Even if these products
are on display year round, a new
look with a red bow, a gift tag, rope
lighting, or an assortment displayed
as holiday gift ideas gives new life
and new appeal to everything.

PRESENT THREE: CHOOSE WISELY
When deciding what products
may make the best gifts, choose
“lifestyle” gifts. We are treating our
pets more and more like family, so

let’s encourage this trend by offering
products in our assortments that
reinforce and enhance our relation-
ship with our pet. Anything portable
is hot right now. We are on the move
with our pets, taking them places
we would have never gone before
with them. Everything from portable
watering and feeding devices, shade
or containment solutions, soothing
paw treatments for tired running or
hiking pads, car safety restraints,
and even quick clean up products
are great choices.

PRESENT FOUR: ADDED VALUE

Buy one, get one. Buy two and
save. Look around... You see these
and other very creative methods be-
ing used to attract shoppers every-
where. Learn from other retailers
and emulate these efforts in your of-
ferings. If you just retail, then shoot
for larger purchases by “partnering”
two related items together and of-
fering a slight discount if both are
purchased at the same time.

For instance, don’t just sell the
water and food bowl; sell the cool
placemat that makes the package
complete. Sell the stain and odor
product for the home, and sell the

’.' J v
' . !'j'?.n‘{ .":??H.-.-_; | - ‘

SALON

350 Valley View Ct
West Hollywood, CA
325-555-3314
wwwihepawsalon.com

(713) 555-7863
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SRINK

www.AnimalsINK.com

Autumn Special!
250 i BUSINESS CARDS

* Mention this ad for special.

* Choose from the five card designs shown here.
 Price includes initial proof & one revision.

* Backside will feature appointment reminder.

* We will typeset unless print ready logo is provided.

* (regularly
$85)

PoshP?ws PetSalon

ﬁ 1
- E ; M 345E Westen Ave

‘i Chicago, IL 60654
fﬂ 612.555.5546

Www.poshpaws.com

317-496-8467

info@AnimalsINK.com

*Special good through 2012
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travel size for their glove box or RV.
Likewise, if you retail AND have ser-
vices such as grooming, boarding,
daycare, etc., partner a service with
a retail item or other service. If they
are purchased together, the custom-
er will save and you will make more
money. You can get creative and
offer profit-packed services such

as holiday nail polish, upgraded
bandanas or bows, take-home size
holiday spritz, free training evalua-
tion, and glittering or stenciling.

I have often said, “Give a cus-
tomer a reason to spend and they
will.” Create a “spending environ-
ment” and a pleasurable experience
for your customers. The wallets will
open, and you will make more this
holiday season than any other. &<

Joe Zuccarello has excelled in
the pet industry since 1986 and is
National Accounts Sales Manager
for Tropiclean Shampoo and Fresh
Breath Made Easy! Dental products
for dogs and cats and Fresh Breeze
Natural Stain and Odor Solutions. To
find out more about Tropiclean Prod-
ucts, please visit wwuw.tropiclean.net
or call 800-542-7387

Quick & Easy Signup [

Start your FREE 30-day trial today

Simple Powerful Affordable

Pet Grooming Software
on the Web

¥ I.*
£ e
-~
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EXPO

An Exciting NEW National Conference for Professionals
n the Pet Boarding and Daycare Industry

NOVEMBER 6-8, 2012

Sheraton Baltimore North
Baltimore, MD

FEATURING
Two-Day Trade Show

and Top Industry Speakers

- Susan Briggs - Chris Murphy
- Robin Bennett - Scott Learned
- Eileen Proctor - Rick Bacon

- Laura Laaman - Greg Taylor

BOARDING e DAYCARE ¢ FACILITY DESIGN ® BUSINESS
ANIMAL BEHAVIOR ¢ ANIMAL HEALTH o PET FIRST AID
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BREAD & BUTTER GROOMING:

FAST & EASY

PET TRIMS FOR THE SALON

By Kathy Rose

The Border Terrier may not be S
the typical Bread & Butter client, but
he sports one of the easier coats to
hand-strip and may prove to be a great
introduction to hand-stripping for the
novice. His wiry, somewhat “broken”
coat is actually easier to pluck than to
clip effectively.

The Border Terrier breed stan-
dard states that he has a “short dense
undercoat covered with a very wiry
and somewhat broken top coat, which
should lie close.” This weather-resis-
tant coat can only be maintained in its
natural state by hand-stripping.

When the topcoat has become very
overgrown and dead (“blown”), it can be
stripped out easily without discomfort
to the dog. In this case, all of the outer

Groomer to Groomer « Vol 31 Ed 10 « October 2012 GroomertoGroomer.com



dead coat will be pulled, leaving only
the soft undercoat (“underwear”). This
is usually done two or three times per
year. (BEFORE 1)

The wiry topcoat will grow and
develop within about seven weeks and
can be kept in shape by plucking only
those longer dead hairs that will not
lie flat. This is referred to as “rolling.”
While the outer coat is growing in, use
a coarse stripping knife to gently rake
the loose undercoat and overlooked
wire hairs. This process of “rolling”
the coat will keep the dog looking
trim all the time and may turn your
twice-a-year-whether-he-needs-it-or-
not grooming client into a monthly or
even twice-monthly Bread & Butter
client! (NOTE: When rolling the Border
Terrier’s coat, it is not necessary nor is
it recommended to bathe every visit.)

BEFORE 2, 1B, and 1C show ex-
amples of a coat that can be success-
fully rolled.

FIG. 1D: Rolling the coat breaks
up the coat into several lengths, cre-
ating layers. Not all coats can be suc-
cessfully rolled (BEFORE 1), but most
can. The dog’s age, condition, and
whether or not he has been neutered
will affect the coat.

Discounts and specials
on Barkleigh products
every month!

Receive e-mail promotions monthly

Call or send
your e-mail address NOW!

Info@Barkleigh.com e (717) 691-3388

- \“‘ﬁ‘ W o ;
%Save BJG n |
'E-mail Specials! PrankRowe

FAMILY OWNED SINUCE

1973

www.FrankRoweandSon.com

€ - (717) 5334426

Fast & Friendly
Customer Service

Become part

of our family -

Send us your orders
and sharpening
TODAY!

We treat you like you are one of the family!
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Most of our Bread & Butter
clients require bathing and prepping
prior to the trim. Not so with hand-
stripping. The bathing process actu-
ally renders the coat more difficult
to pull, and frequent bathing may
tend to soften hard coats. If a bath
is wanted, do so after the stripping
process. As with the other Bread
& Butter breeds, trim the nails and
clean the ears.

To strip a “blown” coat, strip all
the dead coat from the eyebrows back.

Standing to the rear of the dog,
secure the hide (loose skin) at the
shoulder with one hand so that the
hide will not move when you pull
the hair. With the other hand, grasp
a few hairs between the thumb and
index finger and pull out the dead
hair. While securing the loose skin,
use a firm quick motion, pulling
only in the direction the coat grows.

Use Reader
Service Cards
and get
quick response

from advertisers.
See number below every ad.

Insurance for:
= Groomers
* Mobile Groomers
» Kennels
« Pet Supply Stores
» Veterinarians
...and more!

David A. Thompson

President

*G PetBizinsurance.com

A Division of Thompson Insurance Group

Servicing the Pet Industry for 25 years

1.877.2PETBIZ
(273.8249)

www _petbizinsurance.com
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Use care not to bend your wrist
(FIG. 1D).

The use of a pumice stone
(FIG. 1A), stripping knife, or tex-
tured gloves will help you to grasp
the hairs more easily. Caution must
be used while using a stripping
knife. To avoid cutting the coat,
keep the knife parallel to the coat
and keep your wrist straight.

FIG. 2: Strip the longer dead
coat on the body, pulling in the coat
growth direction. Remember it is
ALWAYS important to secure the
hide to prevent damage to the skin.

FIG. 3: Continue stripping the
legs, removing all of the feathery
coat, including the thighs, elbows,
and joints. Remove the dead coat
from the topskull down to the stop.
Strip the cheeks from the outside
corner of the eye to the outside lip
corners and back to the ear and

NOW Hi
Expsmslﬁlc':g

OOMERS

Help me put my
best paw corward

ALl
'

GREAT PRICES. NO BEGGING.
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throat. With your fingers, remove
the dead hair inside and outside
the ears including the ventilation
strip in front of the ear. For now,
leave the whiskers and brows.

FIG. 4: Using a coarse strip-
ping knife, gently remove the ex-
cess undercoat. FIG. 5 shows the
soft coat that should be removed.
Remember you are only taking
out the excess coat.

FIG. 6: With a pumice stone
or stripping knife, remove the lon-
ger dead coat on the legs and feet.

You may use thinning shears
to shape lightly the long hairs on
the feet, rectum, under the tail,
inside the upper thigh, and the
sensitive abdominal area.

FIG. 7: With only your fingers,
pluck the brows short so there is
only a “hint” of the natural outline
of the brow.

I gt e

Jawaarg 510"
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COSUA AYA

GOZUMBLE

Reservations and Information:
Judith“LUCY” Wheeler

(321) 368-6622 « (800) 677-7506
CruisingLady@ymail.com
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FIG. 8: With only your fingers,
carefully pluck and shape the
beard to follow the natural outline
of the jaw. The Border Terrier
does not have a large or rectangu-
lar beard that is found on many
of the other terriers.

The slightly full cheeks and
moderately broad and flat top-
skull give the Border Terrier an
“otter-like” appearance.

Finish the groom by spray-
ing a light conditioning mist over
the dog and follow up with a terry
cloth wipe down or once over with
a short bristled brush.

The Border terrier’s affable
disposition, easy-to-pluck wiry
coat, and naturally simple breed
profile make him a great candi-
date for the Bread & Butter list.
For more information on the
Border Terrier, visit the Border
Terrier Club of America webpage:
www.btcoa.org. <

AMAZING COMFORT,
EFFORTLESS PERFORMANCE

SENSEI SETS A NEW STANDARD IN GROOMING SHEARS
AT PRICES YOU WON'T BELIEVE!

Enter G2G20 at check out
on www.senseidog.com

Bring this ad to the Sensei booth
at GROOM EXPO in Hershey, PA

for your discount! Sept. 7th-9th
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Store Vantage Unveils
Powerful Customer Loyalty
and Word-of-Mouth Features
Store Vantage (www.storevantage.com)
unveiled a new version of their popular web-
based scheduling and customer relationship
management software at SuperZoo. “The
new Store Vantage site was designed with
feedback from over 11,000 users. Not only
is the site easier to use, we strengthened our
customer loyalty features that boost business
profits by increasing repeat business and driv-
ing referrals,” said Ben Gonzales, co-founder.
Unlike untargeted discounts, mass emails
and legacy marketing programs that just don'’t
work, Store Vantage delivers results by making
it easy for business owners to send personal-
ized communications to their customers.
Plans start at $25 a month and include
free support including phone support. There
are no contracts. Subscribers can use system
for free for 30 days. No credit card is required
to start the trial.
For additional information, request
Reader Service Card #9403.

StoreVantage

Groundbreaking Pet Safety Solution,
PetHub™, Launches Worldwide

Award-winning PetHub™ expands
services outside of North American borders into
Europe and beyond.

Tom Arnold, former Microsoft employee
and founder of Seattle-based PetHub, Inc.,
announced at the World Pet Association’s
SuperZoo Show for Pet Retailers his company’s
expansion into Australia, New Zealand, United
Kingdom, Germany, South Africa, and the Neth-
erlands. “U.S. and Canadian users have enjoyed
PetHub's award-winning products and services
for over 12 months. Now the world has access
to our groundbreaking innovations around
pet safety,” said Arnold. This month’s launch
includes translated versions of the website start-
ing with Dutch and German.

PetHub, Inc., licenses the use of its smart-
phone scannable technology and web services
to manufacturers looking to offer pet owners the
ability to link a tag to a free Internet profile. Each
profile linked to by a tag can show emergency
contacts, vaccinations, license and rabies tag

Personal Training DVD’s for Groomers

WITH SUE ZECCO & JAY SCRUGGS

www.superstylingsessions.com
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numbers, microchip codes, animal caretaker
details, and more. All of this functionality is pro-
vided at no charge beyond the cost of the tag.

“Microchips remain an important safety
net. PetHub’s solution, however, not only helps
anyone get an animal home quickly without the
need of a vet's special scanner, it allows access
to critical medical and other details crucial to
giving an animal elevated care in an emergency
situation,” concluded Arnold.

PetHub's partners who license its technol-
ogy include doglDs™, Red Dingo™, VIP Etch-
ers™, and many others. For additional informa-
tion, request Reader Service Card #9404.
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Floss Your Dog with Doggie DentalAID

Doggie DentalAID introduces Fido Floss
holders for your dog. Fido Floss helps fight doggie
breath and gum disease. Choose from a variety
of colors and styles. Perfect for point of purchase
displays, Fido Floss is manufactured in the USA.

We care about the dental health of pets.
Brushing dogs’ teeth is important but is not
enough. Provide customers with the best in pet
oral care. Floss with Doggie DentalAID. Give your
dog a reason to smile!

For additional information, request Reader
Service Card #9405.

Incorporate
for as Iitfl? as $99

Visit www.incorporate.com
or call 800-453-9596

THE

COMPANY

CORPORATION

INCORPORATING WHAT'S RIGHT FOR YOU

Save $25 by scanning this code
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Holiday Postcards
NEw

Have a
Paw-sitively
Purp-fect
Christmas!

“and a Ter-RUFF-ic New Year!”

_ " #CC-02 (Back) "And YOU are
#CC-12 (Back) #CC-96 (Back) *... and a on it for being soooo nice!

‘and Season’s Greetings!” Paw-fect New Year. Have a Purr-fect Christmas
and a Happy New Year!"

Call (717) 691-3388 or go online at Barkleigh.com to Order Now!

by bl o i iy
Have a Purr-fect - ] L / L sl et by Iy go)

#CC-09 (Back)
“... and a Yappy New Year!”

Howl-iday Season! § ‘“‘é’ mw'g By To Say.. *

#CC-94 (Back) "Holidays are - r} .
a time to remember ' =11
PAW-fect friends like YOU!"

#CC-91 (Back) "Have #CC-93 (Back) "Have a Merry Chirstmas #CC-86 (Back) "Have a Merry
a Purr-fect Christmas and a Paws-itively and a Paw-fect New Year!" Christmas and a Purr-fect New Year!"

5 Send Christmas
Greetings to all Your

Cencont

Gerge | Olients and Friends!

#CC-07 (Back) "He's got nine
lives to be good or bad. I've just

got one. Merry Christmas" #CC-89 (Back) "Have a Neat Christmas!" #CC-11 (Back) “and Happy Holidays!”
Christmas Postcards e For Fun... Address them to the Pet!
(Indicate Style # when Ordering)

100 or More May be Mixed in Groups of 50 e Colorful cards can carry a Holiday Special or
#719 20 Christmas Postcards ~ $12.00 “After Christmas" Discount!
#720 50 Christmas Postcards  $23.95 . .
#721 100 Christmas Postcards ~ $34.95 ¢ Qua"ty’ ngh Gloss card stock
#722 500 Christmas Postcards ~ $139.00 e Easy to Address... Your Clients will love 'em!

#723 1000 Christmas Postcards ~ $217.00 | ive t i
°
C.0.D. Charge - $9.00 )R S O n

Shipping and Handling - $8.00 min. Barkleigh Productions, Inc. ¢ 970 West Trindle Road ¢ Mechanicsburg PA 17055
(717) 691-3388 ¢ Fax (717) 691-3381 e info@barkleigh.com ¢ www.barkleigh.com
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Pup Feathers by The Creative Groomer

Pup Feathers are original, handmade
feather extensions for your favorite furry friend.
Each piece is handmade using quality feathers,
and while pieces may be similar, each one is
unique. Pup Feathers caters specifically to repu-
table grooming establishments nationwide and
offers a signature line of 25 different designs,
including Couture Pup, a high-end line. Styles
vary to include themed charms, rhinestones, and
American flags to honor and celebrate holidays.
As a creative way to stand out from the pack of
traditional bows and bandanas, Pup Feathers
retail prices range from $12 to $20 with special
wholesale pricing available online for grooming
professionals. For additional information, request
Reader Service Card #9406.

PrideBites Announces Launch of New
Product Line at Superzoo 2012
PrideBites introduced a new line of dog
toys to crowds at Superzoo this year. With
bright colors, detailed stitching, and a durable
feel, PrideBites are one of a kind toys that
four-legged friends will take everywhere. The
PrideBite’s versatile design allows for a fantastic
interactive experience that can be enjoyed
indoors, outside, or even in water. The PrideBite
floats, squeaks, is machine washable, and is vet
approved. Each toy is made up of DuraBite™
fleece, foam stuffing (only one of its kind), and
squeakers encased in pouches for added safety.
The PrideBite consists of 25 different char-
acters from animals and symbols to “X” people.
The PrideBites Custom line gives companies
and retailers the ability to create any design.
PrideBites also gives back to organizations that
prevent animal cruelty. Buy a toy, help save a

dog - join the movement! For additional informa-

tion, request Reader Service Card #9407.

A
NEW PRODUCTS AND A NEW LOOK!

2012 BARKLEIGH HONORS NOMINEE
< NEW PRODUCT OF THE YEAR =

WWW.SAVURFUR.COM savurfur@aim.com « (866) 375-9214 « yiiiow Springs M0 65793
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Angels’ Eyes® Unveils New Line of
Shampoos, Soft Chews

I'm a Little Tea Cup®, makers of the lead-
ing brand of tear stain supplements for pets,
unleashed their new premium line of unique
Angels’ Eyes® shampoos and soft chews at Super
Z00in Las Vegas. Angels’ Eyes® shampoos were
awarded First Place for Best New Grooming
Product at Super Zoo 2012.

Including stylish new packaging with
tantalizing fragrances, this new line features
a wide array of luxurious Angels’ Eyes®
grooming products for dogs. Each product
is named after a geographic region, such as
Heartland Meadows hypoallergenic shampoo
and Southern Comfort oatmeal shampoo and
conditioner. For additional information, request
Reader Service Card #9408.

A

PET GROOMING SOFTWARE

Envision Paws a Software Solution
Built for Grooming Businesses

Envision Paws is the software solution built
to simplify your pet grooming business. Easily
hook appointments, track pet history, control
inventory, and watch your business grow. Bring
in repeat customers with an integrated loyalty
point system and send automated appointment
confirmations and marketing emails to keep your
customers informed. Online access gives you
the freedom to connect to your schedule and
important business data remotely. Customizable
websites allow customers to book appointments
online, refer friends, and purchase gift certificates
at any time. Envision Paws is an ideal solution
for mobile groomers, independent groomers, or
large grooming salons. For additional information,
request Reader Service Card #9409.
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Klip Kar dS Client Index & Extender Cards

Extenders stapled to your filled Klip Kard
add more record space!

= R = wn | GiantKlip Kard
: - - - | Our most popular card! 5” x 8” Klip Kards
i aw i | | feature a dog diagram for notation of injuries,
i - s ] | | warts and sensitive areas. Sketch the clip right on the card.
. f—— | Emergency permission included, plus a size chart for easy
} B smmssss B sgles reference. Includes pet profile checklist with lots of
i e L I” | space on the back for date, charges, services, groomer and
[+ L —— e akd =1 reminders sent date. Extenders can be attached when back is
L] =y = full. Mix and match in packs of 100 when buying 1000.
L] j;:n-m L2
=l N Bia— T #145 White .
i = == ]  #140 Blue Available Colors
iy e et [ #142 Green
e [P by i B #143 Lavender _| _l _l _| _l _l
o e S — — #144 Pink
L __m i SR — #146 Yellow
HCTRA T s - S #141 Extenders
Ll V] e
By = Indicate color numbers when ordering

e e et el oy e s, B Pack of 100 $18

z e Pack of 500 $75
—— T U T e My by P ] e — Pack Of 1000 $1 08
#147 Giant Klip Kard Special 5 x 8 $59

e o seee] Medium Klip Kard

O PHE 4”x 6” Medium Client Index Card offers space for pet
i . =1 P | description, medical problems, referral, birthday, vet phone
i OB | | and clip. Popular pet profile checklist denotes conditions
: i b about the pet. Back has date, services, charges and
e s = || reminder sent date. Extenders can be attached when back
o o e i is full. Mix and match in packs of 100 when buying 1000.
L SIxrw FETMOT
=L | #177 White #172 Blue Available Colors
- _ i #176 Pink #178 Yellow

METRCA FATELEME

e s ; | | #175 Lavender #174 Green _l _l _l _l _l _l

= #173 EXTENDERS (WHITE ONLY)

- - Indicate color numbers when ordering

J= Pack of 100 21 4
— Pack of 500 58 H g
Pack of 1000 $84 Klip Kard Special
e e SR AP S ———— #171 Medium Klip Kard Special ~ $39

Includes 250 Klip Kards,
File Box, and set of
Alphabetical Index Guides

%

Regular Klip Kard

oy

Are your client files a disaster?
Do you forget to get pertinent information
over the phone? These 3” x 5” Client Index Cards

e m will stand up against the daily abuse of any active
R Qw oF grooming salon and will provide you with basic
ki information on your grooming client. Space on back for

date, charges and reminder sent date. White only.

RALE AGE o

2 BN 9 AN G T #162 White
e Mokl #160 EXTENDERS (WHITE ONLY)
— Pack of 100 $9 Kage
e Pack of 500 $38 Kard
Pack of 1000 $55 Holder

#289 Klip Kard 3 x 5 Special $36

(717) 691-3388 - BarkleighStore.com



CLASSIFIEDS

60

Call (717) 691-3388 ext 210
to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

BLADES & SHARPENING

EACH blade examined personally, sharpened
to perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, S/H $7. PA residents add 7%.
Johnis Sharpening, 1213 Middle St.,

Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky @hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We
are also groomers. Website has free videos
and articles on blade and clipper care. Steel
Blades $4.50, Ceramic $5.50, Regular shears
$4.50, convex $10. Sharkfin certified. Trimmer
blades (5-N-1, Speedfeed) $6.50, 5-N-1 blades
refurbished (new parts, not sharpened) $10.
Clipper repair (Andis, Laube, Wahl). Mail-in
service has 48 hour turnaround, on-site serves
the gulf coast. Website has all information. Est.
1995. Northern Tails Sharpening Inc, Mobile AL
& New Orleans LA Call 251-232-5353
www.northerntails.com.

Andis Clipper Repair. Parts and blade
sharpening. Kenmore, WA. (425) 485-1500.
store@masers.com. www.clipperfix.com

BOWS & ACCESSORIES

Wholesale designer bandanas. Rolled-edged.
Per Dozen prices: $6.00 — Sm.; $8.00 — Med.,;
$15.00 — Lg.; Gigantic selection. Call Now!
(301) 746-4327.

Four different sizes, lots of beautiful prints
and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine's, St Patrick’s Day and 4th

of July holidays are available. New bows
available on our website. Order early for best
selection. Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

Groomer to Groomer « Vol 31 Ed 10 « October 2012

GroomingBows.com/ 200 Models to choose
from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

BUSINESS OPPORTUNITY

Texas Boarding and Grooming Kennel for sale,
Established 40+ yrs, property and business,
asking price 210k. call for info - 830-298-1345

Grooming business and condo unit for sale:
$155,000. North Liberty, lowa. Fully booked
schedule and client list. | will stay 2 months to

help transition. Lots of extras. kathy@k9swith-

class.com or call Kathy 319-530-6182. Pictures
at www.k9swithclass.com

OPPPORTUNITY OF A LIFETIME - Upscale
Silicon Valley Grooming Salon needs another
exceptionally well-trained groomer. Extremely
busy and growing business. Clients galore -
can't keep up - need more staff. You can earn
up to $1,000 a week and more if you are well

qualified and can attract and keep clients happy.

Advancement opportunities. Call Wayne at
650-921-3547.

La de Paws Grooming Salon is opening

a new location in Mesquite, Nevada. We
now have an opening for a highly qualified
groomer interested in a very good income at
its St George, Utah location. Check us out at
www.ladepaws.com. Contact Jeanie Tullis at
435.669.5896 or 435.674.0451

Pet Grooming Salon/Daycare For Sale — NH.
Established and growing business in the im-
mediate Concord area located within a
business district. Ample rental space over
3000 sf. fully equipped, office, lobby, indoor
daycare yards and kitchenette area. Turnkey
business with much potential, owner relocating.
Asking $64,000. Serious inquires only please.
(207) 669-8218

Plecisionsharp

ﬁ
25 NaTRSTaN sy SRk
Shn rpe nin Jus

¢ ISalesier Repriy

120 Fourth Street ® Mt. Wolf, PA 17347
(717) 266-7348 * (888) 742-7745
info@precisionsharp.com

WWW.precisionsharp.com

READER SERVICE CARD #9398

GroomertoGroomer.com

CALL (717) 691-3388, EXT. 210

TO PLACE A CLASSIFIED.

Classified

Advertisements

GET RESULTS!

Finduson

www.facebook.com/
groomertogroomermagazine

The Grooming Industry’s
BEST video resource!

GROOMERTV com

nitpwww barkledgh.com

Now you can order

Barkleigh Products

with ease over the internet!

Dh‘Lihe §

www.barkleigh.com
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CALENDAR OF EVENTS

TO LIST YOUR EVENT, SEND IT TO

ADAM@BARKLEIGH.COM

CALIFORNIA

GROOM & KENNEL EXPO 2013
2/21/2013 — 2/24/2013
Pasadena CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

FLORIDA

NDGAA FUN IN THE SUN SHOW
10/26/2012 — 10/28/2012
Orlando FL

(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

PET PRO CRUISE 2013

TO BELIZE, ROATAN, COSTA MAYA
AND COZUMEL

1/5/2013 — 1/12/2013

Port Canaveral FL

(321) 368-6622
cruisinglady@ymail.com
www.barkleigh.com/cruises/pet_pro_
cruise_2013.asp

GEORGIA

ATLANTA PET FAIR
2/28/2013 — 3/3/2013
Atlanta GA

770-908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS

BACKER PET INDUSTRY CHRISTMAS
TRADE SHOW

9/20/2013 — 9/22/2013

Chicago IL

(312) 578-1818
hhbacker@hhbacker.com

ALL AMERICAN GROOMING SHOW
8/14/2013 — 8/19/2013

Wheeling IL

(717) 691-3388

info@barkleigh.com
www.aagrmgshow.com

MARYLAND

PET BOARDING AND DAYCARE EXPO
11/6/2012 — 11/8/2012

Baltimore MD

(717) 691-3388

info@barkleigh.com
www.pbdexpo.com

For a QUICK Response from
Advertisers, please use the

Reader Service Card Number!

www.GroomertoGroomer.com

NEVADA
SUPERZOO

7/23/2013 — 7/25/2013
Las Vegas NV

(626) 447-2222
WWW.SUperzoo.org

NEW JERSEY
INTERGROOM 2013
4/20/2013 — 4/22/2013
Secaucus NJ

(781) 326-3376
intergroom@Intergroom.com
www.intergroom.com

OHIO

PETQUEST 2013
6/20/2013 — 6/23/2013
Wilmington OH

(717) 691-3388
info@barkleigh.com
Www.pggroom.com

PENNSYLVANIA
GROOM EXPO 2013
9/19/2013 — 9/22/2013
Hershey PA

(717) 691-3388
info@barkleigh.com
WwWw.groomexpo.com

TEXAS

PET PRO CLASSIC 2012
10/26/2012 — 10/29/2012
Plano TX

(972) 414-9715
classic@petstylist.com
www.petstylist.com

WASHINGTON
NORTHWEST GROOMING SHOW
3/14/2013 — 3/17/2013

Tacoma WA

(717) 691-3388
info@barkleigh.com
www.nwgroom.com

fl§
AEINEL

Feb. 21-24, 2013

Pasadena, CA
groomandkennelexpo.co

GroomertoGroomer.com

EVENTS

PET BOARDING

& DAYCARE EXPO
11/6/2012 — 11/8/2012
Baltimore MD

GROOM & KENNEL EXPO
2/21/2013 — 2/24/2013
Pasadena CA

NORTHWEST
GROOMING SHOW
3/15/2013 — 3/17/2013
Tacoma WA

PETQUEST
6/20/2013 — 6/23/2013
Wilmington OH

ALL AMERICAN
GROOMING SHOW
8/14/2013 — 8/19/2013
Wheeling IL

GROOM EXPO
9/19/2013 — 9/22/2013
Hershey PA

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Don’t brag
about your plans
for tomorrow

— wait and sce

m what happens.

Proverbs27:1
Living Bible
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todd@barkleigh.com
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ULTIMATE Competition Series Blades
RVRVEVEVIVITIVIY HHHHHHIIHH New innovative patented technology
--|« - N CUTS 2.5 x’s
o il FASTER

W H E N P ER'F OPR "Mt=R N C E C O UNT S

Wahl “Ultimate” Competition Series Blades cut 2.5 x's faster than Wahl Competition Series Blades

www.wahlanimal.com ¢ 1.800.PROWAHL
READER SERVICE CARD #9399


http://www.wahlanimal.com

©2012 G&G Distribution Inc. All rights reserved. Pricing, shipping terms and manufacturer specs subject to change.
Prices good through October 31, 2012

-Order Early-
-Supplies Limited-

Hand Made
Feather
Accessory

FLAT RATE
SHIPPING
EVERY DAY!

On Merchandise Totaling
$150.00 or More

Includes Shampoos!

FREE Shipping on Orders of
$550.00 or More

No Coupon Code Needed

Some Exclusions Apply

READER SERVICE CARD #9400
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