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Some call it grooming, we call it artistry.

Early in your career it was all about getting it right. It still is, but now you approach
your client as you would a canvas. You choose only the best tools that provide the
performance and control needed to create a show-winning result. That's why you
select Andis® tools, like the Pulse lon cordless clipper now available in an assortment
of colors. This powerful, Lithium-lon, rechargeable clipper with a 5-in-1 adjustable
blade available makes it easy to be inspired. And all Andis clippers come with the
power and blade quality you expect from an industry leader. Go ahead, take a bow
and claim your place among the Masters.

FOLLOW. CONNECT. INTERACT.™

-'E Tube e 1.800.558.9441 www.andis.com
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Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

e Health, dental and vision

* 401(k) with company match

* Company-paid training

* Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

* Advancement opportunities

* Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.
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We love to see healthy, happy pets.

Equal opportunity employer m/f/d/v. PetSmart is a drug-free workplace. \f’ i e ' g
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ITCHING & SCRATCHING IN

SCIENTIFICALLY SUPERIOR

o GROOMING SYSTEIM /©

MAXIMUM STRENGTH SHAMPOO » SPRAY * GEL. ﬂr woo,
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MICRO-TEK
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@NE BATH ;' z "’“ SHAMPOO

Instant relief.
| Your customers will

thank you.
The : . MICRO-TEK
Micro-Tekds= SPRONEY
3\ Leave on formula continues working
syStem for 24 hours.
creates the MICRO-TEK GEL
; Aloe vera based gel. Great for paw pads.
healthiest
enVIronment A premium shampoo great for all coats.
for : : Gentle and safe for puppies and kittens.
: Outperforms oatmeal shampoos.
healing

%3 YOUR CUSTOMERS DESERVE THE BEST
=4 FOR A DISTRIBUTOR NEAR YOU PLEASE CALL

'800-526- 7469@"
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THE

GIFT

GROOMING

MATTERS ‘_ﬁ X i
by Daryl Conner } . B

Felicia Moran Gave Her Husband
the Greatest Gift She Could Give

ne of the things that
delights me about being in

the pet grooming industry
is how kind, generous, and compas-
sionate most of the groomers [ meet
are. It seems that people who love
animals enough to make a career out
of working with them are dispropor-
tionately good-hearted to the rest of
the population.

I know groomers who raise funds
to help other groomers, many who
are involved in animal rescue, some
who open their hearts and homes as
foster parents, and others who adopt
children with special needs. And then

Groomer to Groomer « Vol 32 Ed 5 « May 2013

there is Felicia Moran, who literally
gave of her very self.

Felicia has been a pet groomer
since 2003. An active dog hobbyist,
she also owns and operates a mo-
bile grooming service. Eleven years
ago, she married her best friend, Ed.
When Ed was in his mid-twenties, he
was diagnosed with kidney disease,
which his doctors associated with high
blood pressure. Four years into their
marriage, Ed lost most of his kidney
function. His medical team inserted a
catheter into his chest wall, and four
times a day, Ed had peritoneal dialysis.

At this time, he was put on a

GroomertoGroomer.com

transplant list to wait for a cadaver
kidney. Felicia and Ed were told that
the average wait time for a transplant
was seven years. Although the perito-
neal dialysis kept him alive, his heath
was declining. He developed diabetes,
his arms and legs became swollen, his
immune system weakened, and he suf-
fered from frequent infections.

Felicia said, “After three years of
watching Ed on dialysis and seeing his
health decline, I decided I wanted to
see if I could be a kidney donor. I knew
that in order to donate, I would have
to be in great physical health, includ-
ing not being overweight. I had 90



I’'m a Groomer
| can’t ufford to wuit VU
for the supplies | need.
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| rely on PetEdge for fast,
low-cost shipping on
over 17,000 products ©
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Get it now! Get it for less!

Order by 1pm local time for
Same-Day Shipping $ 599
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MENTION DEPT. 633 FORTA FREE CATALOG 13 O onders 1 150 oy more.
SHOP PETEDGE.COM | CALL 800-PETEDGE FREE SHIPPING
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Organdonor.gov lists
the following facts:

117,471 people
are currently waiting
for an organ.

18 people die every
day, waiting for a
donor organ.

One organ donor can
save up to eight lives.

Check with your state to find out
how to become an organ donor!

If every groomer reading this became
organ donors... well, that would be
one spectacular way to show that
“groomers matter!”

GO WITH THE BEST §

v Starting at $499
v Proudly MADE INTHE /& 4

to our bi-monthly specials!
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'( f Like us on Facebook to be alerted

www.facebook.com/groomers.best

pounds to lose, so in January of 2010,
I joined Weight Watchers. By the end
of the year, I had lost those pounds! I
went in to get tested to see if Ed and I
had the same blood type.” That would
be the first test on this giving journey.
“Ed and I were talking to one of
the surgeons when a nurse came in
with the paper showing us we were
a match!” After that, there were a
great many more tests for Felicia to
undergo. “They did antigen tests to
see how likely it would be that Ed’s
body would accept my kidney, and the
news was good.” From there, Felicia
was examined from head to toe. She
had 18 vials of blood drawn to be
tested for every imaginable thing. “I
was screened to check cholesterol,
diabetes, immune diseases, cancer,
and more. [ had to meet with a psy-
chologist to make sure [ understood
what donating would mean and that I
would be able to handle the emotional
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consequences that would follow. We
had to talk to financial advisors to
make sure we’'d have the support
needed following the transplant. Then
our case was brought before a board.
Finally I was approved to be a donor!”
After some delays, a date was
finally set for the big day. On August
4, Felicia donated one of her kidneys
to her husband and saved his life.
“Our friend and fellow groomer, Holly
Bosse, drove us to the hospital.” (In-
terestingly enough, Holly was the re-
cipient of a kidney from her husband
several years ago.) It took four hours
of surgery for Felicia and six for Ed
before the gift was given and received.
“After surgery I woke up with my
family around me. The next morning,
I woke up to see Ed standing over my
bed! He looked wonderful; the change
in him was already remarkable.”
Felicia was in the hospital for two
days; Ed stayed another five. Their

Brandon, SD 57005

Email: customerservice@groomersbest.com

Groomer’s Best

Call us @ (605) 582-3013 | groomersbest.com
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Kit Contains:

1-0.33 0z. Baby Boy Cologne Pen 1-0.33 oz. Tropical Forest Cologne Pen 1-2.2 0z. French Wild Raspberry Shampoo
1-0.33 oz. Baby Girl Cologne Pen 1-0.33 0z. Cool Dog K-9 Kiwi Cologne Pen  1-2.2 oz. Jamaican Grapefruit Shampoo

1-0.33 0z. Clean Scent Cologne Pen 1-11.6 oz. Pet Silk Leave-In Conditioner 1-2.2 0z. Hawaiian Plumeria Shampoo

1-0.33 oz. Cucumber Melon Cologne Pen 1-16 0z. Tea Tree Shampoo 1-2.2 oz. Mediterranean Pomegranate Shampoo
1-0.33 oz. French Vanilla Cologne Pen 1-16 0z. Conditioning Silk Shampoo 1-Green Tote Bag

1-0.33 oz. Island Breeze Cologne Pen 1-16 oz. Conditioning Silk Rinse 1-Pet Silk Brochure

1-0.33 0z. Rain Forest Cologne Pen 1-2.2 0z. Liquid Silk Serum 1-Pet Silk Window Decal

a $100 retail value
caltoordert  FREE shipping!

1.800.619.1333 « www.petsilk.com « follow us 3 (&
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recovery time was six and eight weeks,
respectively. “Neither of us have been
sick a single day since the surgery!”
Felicia said. Both Ed and Felicia were
able to return to work and resume the
activities they loved: dog training for
her and playing in a band for him.

“We received support from so
many people. Both of our families, of
course, were wonderful. And groom-

ers from all over the country raised
money to help us, since I would have
no income while recuperating. They
sent well wishes and cards. Grooming
customers made us homemade meals,
and one even mowed our lawn for us
during our recovery period.” She found
great online support on Facebook with
a group called Donor Darlings and

Devils.

Governor

INSURANCE AGENCY, INC.>7

® Pet Grooming

® Trainers

P.O. Box 770 Vienna, OH 44473
Serving the Pet Industry Since 1986

GovernorIns.com

® Mobile Grooming
® Kennel/Pet Daycare

® Auto & Home

Let our Experience, Dedication and Commitment
to the Pet Industry Work for You!

“A Nationwide Team...With HomeTown Service”

“The Governor Insurance Pet Industry Staff”
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& _ia _.=_l !-_EI ‘

orane
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o
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goé,d@rq, ﬂééez/, Christina & Lnuren

1-877-738-4766 ® 330-539-9999

info@Governorins.com

Since 1947

READER SERVICE CARD #9956

Groomer to Groomer « Vol 32 Ed 5 « May 2013

GroomertoGroomer.com

Felicia lost 90 pounds and a
kidney, but she gave the most spec-
tacular gift possible. I sometimes see
Felicia and Ed at grooming shows, and
it has been a joy to see Ed regain his
health. I asked Felicia if she had any
doubts about donating her kidney. She
laughed, “No! Ed is such a good man.
Donating that kidney was a gift to
myself so I can be with him!” &<

GROOMERTV.com

The Grooming Industry’s

BEST

videoresource!

Groomer To

[GroomeI'

ONLINE

“The Grooming Industry’s
Business-Building Magazine”

Read Back Issues, Connect with
Others and More at
VV\V\V.gl’OOlllel'tOgl'OOlllel'.CODI
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More Groomers Worldwide Depend on
American-Made Metro® Air Force® Dryers
Than All Other Brands Combined!

That Says It All!

The proven high quality of American-made Metro® Air Force®
dryers has been maintained since we introduced our first model
over 25 years ago. With a body of steel, they are still the most
powerful, user-friendly, longest-lasting dryers in the industry. And,
unlike foreign made dryers, they are still built and backed by the
same family owned and operated American company in business
for over 70 years... a company you can always count on for the
highest level of quality, performance and personalized service.

US Patent D583,041

Now models with variable
power control enable you
to groom all breeds, big
and small.

Before You Buy, Ask Where It's Made! B

1-800-822-1602 www.dogdryer.com

®
m Family Owned Since 1939

MADE IN USA
BECAUSE IT MATTERS

220 Volt Models Available

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640
The configurations and coloring of the Air Forcee Commandere and Blastere pet dryers are protected by US Registered Trademark 3,552,787.
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HIGHLIGHTS THIS YEAR’S EVENT!

12

roomers! Get ready for a weekend

of outstanding educational pro-

grams at PetQuest, returning this
June to the Holiday Inn Roberts Centre
in Wilmington, Ohio. Seminar topics
will include grooming, mobile groom-
ing, pet health, business skills, and
animal behavior. This year’s speaker
lineup features world-renowned indus-
try icons and champion groomers.

One of the most exciting educa-
tional opportunities at PetQuest is
Thursday afternoon’s ‘Japanese Free-
style” seminar with Irina Pinkusevich.
This is the first time ever in North

America that anyone will present a
seminar on Japanese Freestyle groom-
ing. During her international travels,
Irina has heard plenty of groomers
talking enthusiastically about this
unique style, which enhances the dog’s
“cute factor” with a fluffier profile.
Recently, Irina traveled to Japan and,
for over two weeks, studied with some
of the country’s top groomers. Irina
has now combined the aesthetic of
Japanese Freestyle with the techni-
cal excellence she has displayed in the
contest ring and is ready to pass along
this new knowledge to groomers in the

Want to Be a Top Groomer?

Then put our ex&erience to work for you!

www.Learn

GroomDogs.com

We have hundreds of “How To” grooming videos

from the top professionals

(aprrean o | Lits

.80 Many. many maore If-.m Leady 3
top groomers can be your oander
persanal coaches! | Melcssa Verplank

_}? L\

Whether you are a beginner, an experienced veteran,
competition stylist or just starting out in your néw career,

we can help you create raving fans while
making more money in less time!

Uniirmited viewing of 1005 of high )

J Ofﬂ TOdﬂ}'.' definition streaming video lessons on your ¥ :
[ I L e Lean?) GroomDogs.Com'
READER SERVIGE CARD #9958
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United States. Irina will groom two
dogs as a demonstration during this
four-hour seminar.

Thursday’s seminar sessions also
include a full day of grooming demon-
strations by Lisa Leady, the two-time
winner of the Barkleigh Honors Judge
of the Year Award. She will demon-
strate proper breed profiles, correct
angulation, and structure on terriers.
Teri DiMarino will also present her
ever-popular Brusher Bather Certifi-
cate Program.

Seminars continue in the evening
with Jodi Murphy, Angela Kumpe, and

Finduson

facebook

www.facebook.com/
groomertogroomermagazine

-

Wall

Groomer to Groomer Magazine

The Official Sponsor of
Top-Quality Grooming!

[H Professional Groomers like this.

Find us online at

groomertogroomer.com
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QUADRUFPTD PCT CART

Contact us for FREE SAMPLES of our products.

Our natural products are mnovatively designed to meet the special needs required
by the professional pet groomer. An example is the use of the extract of the Mojave
Yucca plant in select shampoos that offer tearless and instant elimination of fleas
and ticks. Another feature of the Mojave Yucca that we maximize is Yucca’s
ability to cause the body to create its own cortisone, naturally and safely alleviating
skin-related problems, such as “hot spots,” itching and dermatitis .

ORDER YOUR FREE 16 OZ. SAMPLES
of our Yucca shampoos and other outstanding products

ONLINE NOW AT:

http://quadrupedpetcare.com/sample _request_adam.php
or by telephone at: 1-800-638-1135

* AVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY

www.quadrupedpetcare.com
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Lori Craig. Jodi will lead a seminar on
mobile pet grooming, during which
she will address topics like scheduling,
routing, and pricing. Angela Kumpe
and Lori Craig will be teaming up to
discuss the ins and outs of airbrushing,
from equipment and coloring products
to techniques and airbrushing as an
add-on service.

Seminars on Friday feature a
Barkleigh Honors demo series with
award winners Sue Zecco, Jay Scruggs,
and Jonathan David and nominee Cat
Opson. They will demonstrate groom-
ing techniques on the Poodle, Doodle,
and Old English Sheep Dog. These
seminars will be available for registra-
tion both as a day-long series and as
individual sessions.

Also on Friday, Michelle Knowles
will present a four-part seminar called
“Science of Skin.” She will address
hair and skin structure for dogs with
short, medium, and long coats as well

as explore techniques and methods of
managing pet skin issues. This seminar
is only available as a day-long series.

Up and coming speaker Amie
Haslar debuted at PetQuest 2012 to
rave reviews. She returns to PetQuest
with a Friday evening cat grooming
demo. Witness a live demonstration
of grooming a not-so-happy cat and
learn how to handle difficult cats in
your own salon. Friday evening also
features an easy pet trim grooming
demo with Olga Zabelinskaya and the
bubbly Bichon.

The demos continue throughout
the weekend with some of the groom-
ing industry’s biggest icons. Kathy
Rose will present a seminar on the
Standard Poodle, one of the Bread &
Butter breeds seen in your own salon,
and Diane Betelak will demonstrate
how to trim the Wheaten Terrier
correctly and set lines with snap-on
combs and blades while keeping the

Wheaten profile. Sue Zecco and Jay
Scruggs will be joining together to
demonstrate proper grooming tech-
niques on the Springer Spaniel, and Jill
Pipino and Erin McLaughlin will in-
troduce European flair to your Poodle
grooming with a Scandinavian trim.
Other weekend seminar top-
ics include animal health with Dr.
Cliff Faver, business with Joey Vil-
lani, cat grooming with Kimberly
Raisenen, and mobile grooming with
Tip Campbell. With lots of different
seminars throughout the weekend,
there is something for every groomer
at PetQuest! Be sure to visit the trade
show floor between seminar sessions
for great show deals, product demon-
strations, and exciting GroomTeam-
sanctioned competitions.

Save the date: June 20-23, 2013! For
more information about PetQuest, visit
PQGroom.com or call (717) 691-3388. <

FULFILL

INNOVATIVE DOG DRYERS DESIGNED FOR THE PROFESSIONAL GROOMER

www.dogshammy.com
(800) 367-0641
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SHOP SAFETY

PART THREE

% by Mary Oquendo

Miss a part of this series? Go to

www.groomertogroomer.com

In Part Three of this series, focus is
on the health and safety of the bathing
area. The three important elements are
the pet, the tub, and the environment.

PETS

The bath water should feel cool to
your touch. The normal body tem-
perature of a pet is between 100.4
and 102.5 F, whereas our normal body
temperature is between 97 and 100 E.
Water temperature that is comfortably
warm for us is too hot for pets.

Use shorter tub loops for dogs.

Groomer to Groomer « Vol 32 Ed 5 « May 2013

to read parts One and Two!

You do not want any leeway for a dog
to jump out of the tub. Never leave

a pet unattended while bathing. Do
not use loops on cats, as they are far
more agile than dogs and can easily
jump out.

Walk-up ramps will help get the
larger dogs into the tub without injur-
ing either yourself or the pet, which
is especially important with arthritic
dogs. Keep in mind that a pet in pain
may bite.

Tub grates and orthopedic mats
are great for the smaller dogs, cats,

GroomertoGroomer.com

and arthritic pets. The tub grates will
raise the smaller dogs and cats, so
you do not have to continually bend
over the tub and strain your back, but
tub grates by themselves can cause
problems. Toes and nails can get stuck
in grate holes. Cats like to grip and
can injure themselves on the metal.
The orthopedic mats cover the grate
holes and are soft enough for cats to
hold onto safely. I use the combina-
tion of mat and grate with arthritic
pets. The mat alone, even the ones
with the holes in it, traps the soapy


http://www.groomertogroomer.com

Introducing the Next Generation of Grooming Tubs
Our Hydraulic Bathing Tub solves the problem of loading heavy dogs.

Raises from 8” to 42”

” l ” [ g J You are the most important part of

ANIMAL PRODUCTS I your business and we believe your
A Division of TriStar Metals, Inc equipment should do the heavy

lifting for you.

Call us for a FREE Catalog 877.459.7827
www.directanimal.com

Grooming | Boarding | Animal Sheltering

Products built with YOU in mind.
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Install non-slip floors and floor drains.

This is awet area. According to the CDC

(Center for Disease Control and Prevention),

approximately 20,000 people die each year
from slip and falls. In addition, 20-30%

of slip and falls result in broken bones,

head injuries, fractures, and bruises.

water underneath. It makes it difficult
to rinse their feet fully.

Wash used towels in bleach, Clorox
2 (it contains peroxide), or hot water
that is at least 140-150F. Most hot

DRYER C CAGES 5

Fan guards

at both ends

protect paws
from fan blades.

—-—

PVC Coated ._
Floors Included. -

888.551.4061

.
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water cycles on a washing machine do
not get that hot unless it has a sanitize
cycle. Water fills the air spaces of fibers,
causing bacteria to multiply, and a tenth
of a gram of fecal matter can contain

SHOR:LINE

\\\\\\\.\\\\\\
llzipllteﬂt#6,058,886

N N

Fans act to create

turbulence, which

lifts and dries the
pet’s coat.

shor-line.com/groomertogroomer
|'I".

.
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100 million E. coli cells. Detergents do
not kill E. coli, hepatitis A, norovirus, or
rotavirus. In fact, if you do not bleach or
sanitize, you will spread it to the entire
laundry load and all the laundry done
afterwards.

Decide what products and tools you
will need before you place the pet into
the tub, and have them within arms’

reach. Keep clutter to a minimum.

TUBS

Rinse the tub in between pets to
remove all the biologicals. The biologi-
cals are hair, blood, urine, and feces.
They are the common vectors for
transmission of contagions.

If you use a re-circulating pump,
run shampoo through to push out the
biologicals before washing the next
pet. In addition, if you wash a cat after
a dog, then you want to be certain
that all the dog shampoo is out of the

@barkleighinc

~ SaveBIG o
rE =mail Speci I

AN

1.4.__ &

Discounts and specials
on Barkleigh products
every month!

Receive e-mail promotions monthly

Call or send
your e-mail address NOW!

Info@Barkleigh.com e (717) 691-3388



mailto:Info@Barkleigh.com

T

READER SERVICE CARD #9964




20

re-circulator beforehand. Run 50/50
water to vinegar through the pump
at the end of the day to remove soap
scum build-up.

ENVIRONMENT

Install non-slip floors and floor
drains. This is a wet area. According to
the CDC (Center for Disease Con-
trol and Prevention), approximately
20,000 people die each year from slip
and falls. In addition, 20-30% of slip
and falls result in broken bones, head
injuries, fractures, and bruises. For
many of us, being hurt and out of
work means no income.

Install GFI (Ground Fault Inter-
rupter) outlets. I have some more fun
facts for you. OSHA (Occupational
Safety and Health Administration) es-
timates that there are 350 electrical-
related deaths a year. Electrocutions
can cause heart attacks and burns for
both you and the pet.

Wrap up dryer cords and
hoses when not in use to prevent
trip and falls.

Store unused towels in a bin or
cabinet until they are needed to keep
biologicals off of them.

If you pre-mix shampoo and
conditioner, mix up enough for the day
only. Bacteria will begin to breed in
water as soon as it is no longer sterile.
Distilled water is not sterile. Contami-
nated products used on the pet force
bacteria into open follicles, potentially
causing bacterial infections including
furunculosis. Furunculosis is difficult
to treat and can be fatal.

Use tongue depressors or ice
cream sticks to use spa products in-
stead of wet fingers. You can find them
at any craft store.

Store gallons away from the tub.
You can use a pump or plastic wrap
over the opening to keep water and
hair out of the gallons.

Food-based shampoos, such as
oatmeal or therapeutic-grade essen-
tial oil products, have a shorter life
span than their counterparts. Ask the
manufacturer what the shelf life is on
their products.

Clean, disinfect, and dry all reus-
able bottles including the pumps. $<

In Part Four of this series, the

focus will be the drying area.
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BRODY IS
ON FIRE!

love groomers, and I love creative

styling. For me, it is so much fun

to be able to travel and share in
the enthusiasm of talented groomers
who are looking to learn new skills or
just gain a bit more confidence in the
colorful art of creative styling.

During this trip, I found myself
at the home of groomer Amber Powell
Brooks in Guyton, Georgia. If you
recognize the name, it is because her
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2 by Dawn Omboy &

www.queenofcolor.net

fabulous artwork has become very
popular with a strong Facebook pres-
ence. At Amber’s home salon, we had
a small group of great groomer ladies,
old friends and new ones, who had
ideas of what they would like to be able
to achieve with their dogs, knowing
this would be a great marketing tool
for their businesses.
Dawn Maki of Dog in Suds in Hen-
derson, North Carolina, wanted her

GroomertoGroomer.com

two-year-old cream-colored Standard
Poodle, Brody, to sport bright flames.
She had seen the design on a pickup
truck and chased it down to snap a
picture on her phone to bring it to the
class. Brody, in a lamb trim with short
jacket and scissored legs, was ready to
sport this style.
We began by drawing the flame

from her photo onto a sheet of sticky
back foam (thank you, Amber) and


http://www.queenofcolor.net
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then cut it out with an X-acto knife.
We then carefully peeled off the back-
ing and placed it onto Brody’s side.
With the stencil in place, we got a can
of black Pet Paint, gave it a shake, and
then did a light spray over the stencil.
After gently peeling off the stencil, we
had a perfect outline for hand-painting
our brilliant flame colors.

The outside edges were painted
in using a firm, medium-sized paint
brush dipped in Avatar Orange dye.
The yellow used was the new color
product Energetic Yellow made by
Davis, which comes in a spray bottle,
so it was very easy to spray the color
right into the center. Whenever you
are spraying anything, always test
the range of the spray away from the
dog on paper so you get the feel of it
first. This can really save on unwant-
ed “oops.”

Repeat the process on the other
side of the dog. After letting the

products sit on the dog for 20 minutes,

it is time to rinse. To keep color from
splattering onto Brody’s legs, we used
my bag trick. This is when I stand the
dog in big trash bags - in this case, one
for the back legs and another for the
front legs - securing each one over the
back so that only the bits we need to
rinse are exposed. Besides protecting
from color splash, it also cuts drying
time! I use this in my everyday groom-
ing as well. It is great when you have to
send a dog back to the tub to have just
one body part re-bathed. Brody looked
great at the end of the first day of this
two-day class.

The following day, Dawn was
ready to flame up his legs. We began
this look by first coating Brody’s feet
by thickly brushing cholesterol onto
them for protection against color
drips. Next, she separated the hair
with vet wrap and started from the
bottom line, brushing in her red dye.
She chose to use Kiss Express Truly
Red for this, as it is a deep red and
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long-lasting product.

Unwrapping the next section, she
line-brushed in the Avatar Orange,
another long-lasting dye, before mov-
ing on up to the last section, which was
the Davis Energetic Yellow spray in
semi-permanent color. The Davis color
does bleed a bit, but that’s okay for the
flame effect.

Fifteen minutes after the last
color application, Brody was off to the
tub to have his flaming legs rinsed
and dried. Next, I showed Dawn a
couple of different methods of adding
glitter to bring out the flames for a
bit more spark.

I want to say how cool he looked,
but really, he was HOT!

You can see Brody moving on the
Facebook page Creative Grooming.

I am doing my best “making the
world more colorful, one dog at a
time.” $<
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Pearl

= by Bonnie Wonders-Trent &

have been grooming dogs for

30 years now. Those of you who

have been in business for any
length of time know you acquire some
“special” customers. One of the first
people who came into my shop with an
old Poodle was a very unique woman.
I'll just call her “Pearl.”

She is a very well-to-do woman
with a heart of gold. I don’t think there
is anyone whom she doesn’t remember
on any given holiday. We all get cards
and gifts from her for anything and
everything. She had taken an almost
immediate liking to me from the be-
ginning of our relationship and, to this
day, is probably my most steadfast and
loyal supporter. Thank God she does
like me. If she doesn’t care for some-

one, she lets them know. There is no

Groomer to Groomer « Vol 32 Ed 5 « May 2013

gray area with her. You always know
where you stand.

She kind of made me into her
“chauffeur” over the years, and we've
had some doozy times when she’s
wanted me to take her shopping and
such. We’ve gone from her taking her
own placemats into restaurants when
we’d go for lunch to her stripping
down to her undies when she thought
she was in the dressing room of a
store. Unbeknownst to her, she was
just outside the entrance to the dress-
ing room area when she did that one. I
even took her to her 50th class reunion
many years ago. At least [ was a hit
with all the men, seeing as I was the
only woman there who was 40 years
younger than anyone else. Well, you
get the gist of it all.

GroomertoGroomer.com

Since Pearl quit driving last year
at the age of 91, one of my weekly
duties began to be picking her up on
Wednesdays and dropping her off at
her hairdresser on my way in to work.
This is really no problem at all. After all
these years, I still get such a kick out
of her and often tell her what a spoiled
brat she can be.

Last summer she informed
me that when my husband, Dave,
had picked her up a couple times, he at
least backed into her driveway so that
she wouldn’t have to walk all the way
around the vehicle to get in. Lesson
learned, I immediately started backing
in. Every fourth Wednesday, I also pick
her dog up with her to groom him. My
hubby then comes into town to pick
both of them up and return them
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home. It has never been a problem
until this past week. Holy moly...

I stopped to pick up Pearl and her
dog this past Wednesday. As usual, it
was snowing here, and I backed into
her driveway as closely as I could get to
her house. I went into her house and
promptly chased the dog around the
big living room, which opens up into
the dining room, which opens up into
the formal living room.

It’s always the same scene. Pearl
puts the leash on the dog before I get
there, as you can’t catch the little bug-
ger when he knows he’s going some-
where. When I come in, he picks up the
end of the lead in his mouth, and we
do our circular promenade around all
the rooms until I can get close enough
to step on the end of the leash.

I catch the dog and pick up three
gift bags filled with goodies, which

Pearl has prepared: one for me, one for

my hubby, and one for the hairdress-
er. I grab her purse on the way out
the door, and we are good to go. Once
outside, I now put my left arm under
Pearl’s arm to help her down the two
steps off her porch.

Bear in mind I've got those three
bags, a purse, and a 20-something-
pound dog all in my right arm. I
always have to carry the dog, since the
house is very close to an extremely
busy road. His collar is never on
tightly enough, and sure as heck, if
he doesn’t want to go in the direction
you want him to, he can slip it over
his head when he puts on the brakes
and backs up. I'd have to throw myself
under a truck and be certain that I was
run over if I let anything happen to
that dog.

I safely get Pearl off the porch and
open the passenger door of my Santa

Fe for her. She grabs onto the top of
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the door to steady herself, and I hold
it firmly for her. She’s only a little over
five feet high and is getting a little
wobbly, so it’s a bit of a reach for her
to lift her leg up. As if in slow motion,
she gets her left leg into the car, and I
see her right foot start to slide on the
snow-covered pavement. I grabbed

at the back of her coat as I dropped
the dog, packages, and purse. She
was going down, and I couldn’t stop
it. My biggest fear was her cracking
her head on the driveway or break-
ing a now 92-year-old bone that I'm
sure wouldn’t take too well to healing
anymore.

“Oh no!” was all I remember her
saying as she kind of actually grace-
fully slid to the ground with me, still
hanging onto the back and arm of her
coat. “Where’s the dog?” she asked as
she lay in the driveway with her one
leg under the car.

“Are you alright?” I asked, feeling
like I was going to puke.

“Where’s the dog?” she asked
again, panicked. I looked to my right,
and there he was, sitting as calmly as
could be in the snow. At least he didn’t
try to run, and I was able to scoop him
up and stick him in my car.

“He’s fine. He can sit in the car
for now,” I told her. “Are you sure you
aren’t hurt?” I asked again.

“No, I'm fine, but I can’t get up,”
she said.

Now here I am, 5’ 7” or so, and
let’s just say for the sake of argument
between 100 and 200 pounds. I knew
I could surely help this woman get
to her feet. “Let me get you out from
under the car,” I told her.

I reached under her arms and
pulled her backward to clear her leg
from under the car. I then tried to help
her to her feet and... nothing. Her legs
stuck out like two rag doll legs. I tried
again. Still nothing. She had on these
bootie things that look more like slip-
pers on the bottoms with absolutely
no traction whatsoever. [ heaved... I
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hoed... I got nowhere.

“I can’t get up,” Pearl said
helplessly.

“I don’t know how to help you,” I
told her. I just felt so stupid. Here [ am,
able to lift Labs and Golden Retrievers,
and I can’t budge this little five-foot-
tall woman.

“T'll scoot on my rear,” Pearl
said. With that, she started doing a
combination of a roly poly, weeble
wobble sort of thing heading for the
garage. She was soaking wet at this
point and losing her pants in the
process.

“Let me get a blanket,” I said, try-
ing not to show all the panic that [ was
feeling at that point.

“I don’t want a blanket. I'm too
hot as it is,” she said. “I'm so sorry,”
she kept saying. She was breathing so
heavily that I started thinking about
her having a heart attack.

“Let me call the ambulance,” I said.
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“No! Don’t you dare call them!” she
screeched.

“Okay, okay. Let me try getting
you up again,” I said. Again I tried...
and failed. I ran into the garage and
looked for something — anything
— to help get her up. I pulled a large
cooler over to her. “Do you think
you could put your arms on this and
help pull yourself onto your knees or
something?” [ asked. She tried to no
avail. Her feet kept sliding all over the
place with those stupid shoes she had
on. “Do you have any boots that are
more like winter ones with traction on
them?” I asked.

“In the hall closet,” she said. I
ran into the house. I tore through the
closets like a maniac only to find a pair
that didn’t look much better than what
she already had on. I ran outside with
them, yanked her shoes off, and put
these on. I then summoned up all the
strength that I had and tried again to

e p .
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lift her.

By this time, she had managed to
scoot herself into the garage. I gave her
a mighty heave from behind, ended up
losing my balance, and fell on my rear
end right behind her. Thank God she
couldn’t turn around to see me sitting
behind her.

“Did you fall?” she asked in a high-
pitched voice.

“No, no. I'm fine,” I lied. At that
precise moment, [ had a vision of an
ambulance coming by to find two old
women on the garage floor. I reached
for my cell phone, which had flown out
of my pocket and across the garage
floor when I went down.

“Take this damned coat off me. I'm
roasting,” Pearl said, panting heavily. It
was only about 22 degrees, and I hated
to take it from her. She was yanking
at it, and I obediently helped her off
with it.

“T've gotta try to call somebody,” I
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said. [ ran into her house and grabbed
a phone book. I called one of her
neighbors that I knew, and Sandy
answered the phone. “Is Cliff there?”
asked hurriedly.

“No, he’s with my brother,” she
said.

“Pearl fell, and I can’t get her up,” I
told her. Sandy said she'd call another
neighbor until she could find some-
body. I hung up with her, and Pearl was
out in the garage yelling for me. I ran
through the house back to the garage.

“What?” I asked, running to the
front of her.

“Where’s the dog?” she asked.

“He’s still in the car,” I assured her.

“Is he okay?” she said worriedly.
“Go check,” she added. I ran to the car,
looked in, and yelled back to Pearl that
he was fine.

“I'm going to try to call Dave,” I
told her. I tried and couldn’t get him

on his cell phone.

“Did you get him?” she asked as I
came back out to the garage.

“No, he’s not answering.”

“Why not?” Pearl asked. I had no
answer. By this time, [ had managed
to help her work her way over to the
garage steps. The house phone started
ringing, and I ran to answer it. It was
Sandy calling to say that the guy on the
other side of Pearl’s house was going to
come over to help. This whole episode
took about 35 minutes.

The guy finally arrived. Each of us
got an arm under Pearl’s leg and under
her arm and lifted her onto a chair. She
was absolutely soaking wet, and [ was
sure she would have a healthy case of
brush burn on her butt from all the
scooting in the driveway. Thank God it
was over, though, and she truly didn’t
appear hurt.

I did tell her that if anybody would

have come to her house at that precise
moment, they would have thought
that a stripper lived there. “You should
see the trail of clothing that’s out in
your yard,” I told her. “Your scarf is

in the yard, your gloves are in the
driveway, your boots are in the garage,
your coat is in the breezeway, and you
almost lost your pants. Women have
made good money for taking off a
whole lot less,” I said laughing.

Right about then, my husband
appeared with a shocked look on his
face. “What’s wrong?” he asked, out of
breath. “I waited at the shop for you,
and when you didn’t show up, [ knew
something had happened.” I told him
what had happened and gave him more
than his share of heck for not having
his cell phone charged.

“Do you still want to go to the
beauty shop?” Dave asked Pearl.

“No, thank you. My rear end
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is soaking wet, and I think I've had
enough excitement for one morn-
ing. I'm staying put. Just bring back
the dog when Bonnie is done with
him,” she instructed.

Sure that Pearl was going to be
okay, I went off to work. When Lou
came in, I told her about my horren-
dous morning. “You know how when
something horrible happens, like
somebody is pinned under a car, and
another person suddenly finds all this
brute strength to help them?” I asked.

“Yeah?” she replied.

“Well, that wasn’t me,” I said sigh-
ing. “I just can’t believe that I couldn’t
budge her at all,” [ added.

I started grooming Pearl’s dog, and
suddenly my right arm went totally
weak. It didn’t take me long to figure
out that it was because I had really
over-strained my bicep muscle when
I was trying to help Pearl get to her
feet. It got so bad as the day wore on

Jofle

nail caps

Memorial
Day calls for patriotic

that I was holding up my right arm
with my left hand in order to run the
clippers down the dogs. I muddled
through my work, and when I had a
break between dogs, I thought I'd bet-
ter give Pearl a call to make sure that
she was okay.

“Sure, I'm fine,” Pearl said when I
asked how she was doing. “I'm worried
about you, though,” she told me.

“Me? Why?” I asked.

“Well, you were trying so hard
to get me up with all that pulling and
lifting you were doing,” she explained.
“Ijust felt bad for you, since I decided
that [ wasn’t going to try to help get
myself up. I figured there was no sense
in me trying to get up and maybe lose
my balance again and break something
and get hurt,” she said. “I thought if
you could have carried me into the
house, that would have been fine, but
since you couldn’t do it, that was okay

too,” she explained. “You do realize

paws!

Increase revenue and return
visits with Soft Claws®

Soft Claws are an ideal alternative to nail polish
for dogs of all sizes because they:

e Are faster and easier to apply

e Leave no mess or painted hair

e Generate return visits—caps must be
replaced every eight weeks

e Strengthen client relationships

that I weigh 158 pounds, don’t you?”
she threw in.

My jaw could have hit the counter
at that point. Here I had been yank-
ing my guts out trying to help her get
up, and apparently she didn’t think to
let me know that she wasn’t planning
to participate in assisting me on her
end. No wonder my arm felt like [ was
carrying around a dead porpoise all
day. [ hadn’t had a clue.

“I just hope that the dog wasn’t
too upset with having to wait in the car
so long till you got him into the shop,”
Pearl said. “You know the poor thing
did have to wait over a half an hour by
himself in your car until you got back
to him,” she added.

“Oh, he survived the ordeal
just fine,” I said. “Did I ever men-
tion, though, that you are just a ‘tad’
spoiled?” s<

*Free product of equal
or lesser value.

YOUR OFFER CODE: P13ADGO5 Expires
6/30/13. One offer per order. One-time use.
Cannot be combined with any other offer(s)
or discount(s). Redeemable by phone or on
smartpractice.com.

. Fun colors generate interest & excitement.

LToE: 10 (M| Be sure to tell your clients how Soft Claws
Small colors! protect delicate skin from scratches as well as
Medium | $10.98 save floors, doors and furnishings from
Large destructive scratching.
XLarge $11.98
XXLarge

Soft Claws is a registered trademark
of Soft Paws, Inc., Lafayette, LA.
Patents #7,069,879, #D564,713S,
#7,703,419 other patents pending.
Product components made in USA.
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A view inside the

Hotel Murano, host hotel of

the Northwest Grooming Show.
Photo by Barkleigh Productions

NORTHWEST GROOMING SHOW
REVIEW AND RESULTS

The Northwest Grooming Show
returned to Tacoma, WA, for another
year at the Hotel Murano Bicenten-
nial Pavilion. From March 14 to 17,
2013, Barkleigh Productions hosted a
weekend of educational seminars and
grooming competitions. This year, the
trade show expanded to three days,
giving the 807 groomers in attendance
an additional day to watch the groom-
ing tournaments and shop from 34
vendors at 37 booths.

The four days of education at
the Northwest Grooming Show began
with Thursday’s afternoon seminars:

Groomer to Groomer « Vol 32 Ed 5« May 2013

Teri DiMarino’s ever-popular Brusher
Bather Certificate Program and Irina
Pinkusevich’s “Head and Tails Above
the Rest,” a demo seminar that high-
lighted finishing touches, techniques,
and shortcuts. That evening, Stacey
Ward presented “Grooming for All Life
Stages: Kitten to Geriatric,” a seminar
that was beneficial for the cat groom-
ers in attendance.

Education continued throughout
the weekend with grooming demos
by Teri DiMarino, Michell Evans,
Barb Prueckel, Margo Steinman,
Irina Pinkusevich, and Kathy Rose.

GroomertoGroomer.com

Angela Kumpe led several sessions on
creative grooming, and attendees had
the opportunity to learn cat grooming
tips from Adrienne Kawamura and
Amie Haslar. Speakers Carol Visser,
Nancy Thomas, and Angela Clark
addressed business topics like mar-
keting, employee management, and
recruitment strategies.

Chanel Owens led the American
Red Cross Pet First Aid and CPR certifi-
cation course. Due to the popularity of
the class, an extra session was added
over the course of the weekend to ac-

commodate the additional groomers



who wanted to receive their first aid
and CPR certification.

The Northwest Grooming Show also
included three days of GroomTeam-
sanctioned grooming contests. Group
winners included Carol Dawson in
the All Other Purebreds tournament,
Shareen Griscom in the Nature’s Spe-
cialties Poodle tournament, and Carol
Hoover in the Electric Cleaner Sporting
tournament. The big winner of the
weekend was Shannon Moore, who
was not only the group winner in both
the Electric Cleaner Salon Freestyle and
Barkleigh Productions Terrier tourna-
ments but also took home Best All
Around Groomer and the Andis Best in
Show award.

Competitions continued on
Sunday with the Groomer to Groomer
Creative Styling contest. In third place
with a St. Patrick’s Day-themed groom
was Elizabeth Adams, who also won
a special Up and Coming Creative
Groomer award. Competitors who

had not previously placed in a creative
grooming contest at a Barkleigh show
were eligible for the award. Cat Opson
won second place in the contest with
“The Simpsons,” and Angela Kumpe
took the top prize with “The Pink Pan-
ther.” Winner of the People’s Choice
Award was Carol Hoover and her entry,
“Love, Laughter, and Hope.” Footage
from the competitions will be available
on GroomerTV.com.

The trade show at the 2013 North-
west Grooming Show was bigger and
better than in previous years. With
more booths and vendors than ever
before, the trade show offered plenty
of opportunities for groomers to grab
special deals, try out new products,
and talk with company representatives
who were able to answer customers’
questions. &<

Information about next year’s show
will be available on NWGroom.com.
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Genuine RUBBER FLOORING

For Grooming, DayCare
and Agility-Training Areas

Non-porous rubber won’t
absorb urine or moisture.
Installs over any
surface; easy to
maintain. In
rolls, tiles or
squares. Crate
mats also
available.

Linear Rubber Products

1-800-558-4040
rubbermats.com
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anNdiS. BESTINSHOW BESTALLAROUND

Best in Show winner Shannon Moore with sponsor Best All Around winner Shannon Moore.
Michell Evans of Andlis.

Groomer To

CREATIVE STYLING Groomer

CLOCKWISE FROM TOP:
First Place Creative Styling winner,
Angela Kumpe.

Second Place Creative Styling winner,
Cat Opson.

Third Place Creative Styling winner,
Elizabeth Adams.

Creative Styling People’s Choice
winner, Carol Hoover.
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POODLE GROUP

FROM LEFT:

First Place Open and
Second Place Group winner,
Jackie Boulton.

Second Place Open and
Third Place Group winner,
Barb Prueckel.

Third Place Open winner,
Cat Opson.

FROM LEFT:

First Place Intermediate and
First Place Group winner,
Shareena Griscom.

Second Place Intermediate
winner, Carol Hoover.

Third Place Intermediate
winner, Carol Dawson.

FROM LEFT:
First Place Entry winner,
Shannon Maroney.

Second Place Entry winner,
Liz Tunstall.

Third Place Entry winner,
Sarah O'Neil.

TERRIER GROUP

FROM LEFT:

First Place Open and
First Place Group winner,
Shannon Moore.

Second Place Open
winner, Kat Worley.

NOT PICTURED
Third Place Open
winner, Carol Hoover.

FROM LEFT:

First Place Entry and
Second Place Group winner,
Deena Holeman.

Second Place Entry and
Third Place Group winner,
Julie Rust.

Third Place Entry winner,
Sheila Wagner.
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and Third Place Group winner,

winner, Shareena Griscom.

SALON FREESTYLE | SPORTING GROUP

FROM LEFT

(Salon Freestyle):

First Place Open and
First Place Group winner,
Shannon Moore.

Second Place Open and
Second Place Group
winner, Cat Opson.

Third Place Open
winner, Alida Tanney.

] i =% ! : . e L=

FROM LEFT (Salon Freestyle): First Place Intermediate and Third Place Group winner, Kat Worley. Second Place Intermediate winner, Dawn Kircher.
(Sporting): First Place Intermediate and First Place Group winner, Carol Hoover. Second Place Intermediate and Second Place Group winner, Elizabeth Adams.

ALL OTHER PUREBREDS GROUP

FROM LEFT:
First Place Open and First Place
Group winner, Barb Prueckel.

Second Place Open and
Second Place Group winner,
Shannon Moore.

NOT PICTURED:
Third Place Open winner,
Alida Tanney.

FROM LEFT:
First Place Intermediate

Carol Dawson.

Second Place Intermediate
winner, Robyn Orvos.

Third Place Intermediate

FROM LEFT:
First Place Entry
winner, Deena Holeman.

Second Place Entry
winner, Sheila Wagner.

Third Place Entry
winner, Tasha Smith.
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bout ten years ago, there

were several reports from

Australia of Bull Terriers that
obsessively spun and bit their tails
— sometimes to the point of dam-
age requiring necessary amputation.
Recently, on a Yahoo! list for behavior
counselors, a trainer reported a Bull
Terrier that chased its tail. The im-
mediate recommendation was to send
the dog to a veterinarian behaviorist
for testing and drug treatment. It was
even mentioned that the dog should
be sent to a veterinary learning insti-
tution for study. That reminded me of
a case that I almost worked on back in
the late 1990s.

Groomer to Groomer « Vol 32 Ed 5 « May 2013

URE

BREED: Bull Terrier
SEX: Intact Male
AGE: 1 year
PROBLEM: Spinning and tail chewing

I was called by a veterinarian to
look at a Bull Terrier that was persis-
tently spinning and attacking his own
tail. I already knew of the condition
from citations in the veterinary litera-
ture. The dog’s vet didn’t discover any
neurological disorders but referred the
client to a local neurological clinic. The
dog was duly examined by a veterinary
neurologist and given a battery of
tests. None of the neurological tests
displayed abnormalities of brain struc-

GroomertoGroomer.com
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ture or function.

The dog was placed on a psy-
chotropic drug, and the owner was
asked to monitor the dog’s progress.
The behavior did not decrease. That’s
why [ was asked to evaluate the dog
with a fresh perspective. I don’t like
psychotropic drugs much. Since [ am
not a veterinarian, I can’t prescribe
them anyway. I have always thought
that attempting a behavioral solution
first doesn’t do any harm and can yield
a solution without expensive testing
and delayed treatment. [ am not op-
posed to psychotropic drugs; I simply
want to see results that show up in
a blind test. In this case, drugs had



Many pet owners like to
feed raw meat, but the constant
recall of raw meat with salmo-
nella poisoning or ecoli has put
a stop to many sales. Solid Gold
Freeze Dried Raw Meat has
solved this problem. We dropped
the temperature of the beef to mi-
nus 120 degrees below zero. This
kills all diseases. Then, we putin

a nitrogen flush which takes out

all the moisture. The five pack . . L
e The closest alternative to ¢ Can be mixed with kibble.

is almost equivalent to 7 pounds of raw

. ! i . raw meat. ® 44% protein.
meat with the water removed. The single * Dog 0; Cat trelat orasa « Do not re-hydrate
patty pack is equivalent to a pound and part of a meal.
a half of raw meat. Spread out pieces or The 5 count package is $19.74 plus shipping

Single count package is $4.27 plus shipping
We accept all major credit cards as well as checks.

] To order, call (619) 258-7356, Monday thru Friday
treat or bait. Not greasy. No need to carry 10 am to 5pm pacific time, or go online to

a freezer box. www.solidgoldholistic.com.

concentrate as needed. Break apart with

fingers and mix with kibble or use as a

SoLID GOLD,
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already proved ineffective, and there
was no downside to attempting to try
a behavioral solution.

There were two things that struck
me about this case from the begin-
ning. First, no one had ever observed
the dog in the absence of humans.
Many incredibly odd behaviors are the
result of unintentional reinforcement
by the dog’s owners. Unless the dog is
observed secretly, there is no way to
detect if the behavior is actually a neu-
rological disorder or if the dog is solic-
iting attention or affection. Second, no
attempt had been made to control the
behavior with so much as a request to
“sit.” I planned to investigate both of
these things.

After making a suggestion that
the dog be kenneled for secret camera
observation, I had the opportunity to
speak to the owner. I got a big sur-
prise. He didn’t have the dog anymore.
He told me that the combined costs

of the dog, neurological exams, and
medicine had already cost him several
thousand dollars. He really couldn’t
afford to keep the dog, so he gave it to
a coworker.

Despite this setback, I was
determined to track down the dog. I
called the coworker to see if I could be
of assistance with the tail-spinning. I
got another surprise. When the man
got the dog, he thought the spinning
behavior was “lame.” The first time
he saw it, he threw a glass of water in
the dog’s face. The behavior stopped.
Oops. Now you know why I said that
I “almost” worked on this case. A pet
owner beat me to the punch and out-
classed a host of learned doctors and
modern drug therapies. Sometimes
less is more.

This kind of result shouldn’t really
surprise anyone. Doctors have a spe-
cific orientation for solving problems.
They use biological tests to diagnose a

NEW! Delux-Cut (& Sticker' Appointment Cards

Delux-Cut Business Cards

* Two sided full color card 100 for $45
* 10 pt. card stock 250 for $90
* Production Time: 2-5 business days 500 for $130

* Price includes inital proof & one revision 1000 for $205

AnimalsINK.com ¢ 317-496-8467 < info@AnimalsINK.com < Find us on facebook!

New-Full Color!

Sticker Appointment Cards
* One sided full color card 100 for $62
* Removable paw or bone sticker 250 for $113
 Production Time: 2-5 business days 500 for $165

* Price includes inital proof & one revision 1000 for $200
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problem and then use surgery or medi-
cations to cure the disease. If they see
this kind of behavior, they sincerely
offer the solution they know best: a
medical solution.

The prevailing perspective within
modern dog training and behavior also
classifies obsessive behavior as a physi-
ological abnormality that requires a
medical solution. This misses a very big
elephant in the living room: obsessive
behavior isn’t a medical malady. It’s the
reason we domesticated dogs in the
first place. In most cases, the obsessive
behavior is meant to solve a specific
problem, such as driving Australian
range cattle by biting their hind feet.

An English Pointer will go 50 miles
a day seeking a bird that he will never
catch. His only goal is to stand frozen
and point his nose at it. Retrievers
will bring back literally anything you
throw, over and over and over all day
long, even if they are not edible and

Help your clients with
problem urination,
house training,
destruction, aggression
and more! -

A collection of more than 60 articles
about dog and cat behavior from Gary’s
award winning articles told in an engag-

ing, simple and easy-to-read fashion.

237 pages - $16.95

www.clickandtreat.com
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they never get a treat other than the be diagnosed as having OCD or some toms of OCD, and I stopped it in less

opportunity to haul things around. other behavior disorder. I've been do- than a week without drugs or electric
These dogs are plainly crazy. They ing it for more than 25 years. shock. http://youtu.be/BevB7CadN7M
never actually get the brass ring — like Consider this one, Chloe, a Border =~ After you view the video, consider
Charlie Brown trying to kick a football ~ Collie mix. (If ever there were a breed consulting a working dog trainer the
while Lucy holds it. that embodied OCD, it’s Border Col- next time you see an OCD dog. Some-
That is the real reason dogs have lies.) I hate to make you type in a web one who can play Lucy to an English
remained our closest companions and address, but if you are willing to do it, Pointer’s Charlie Brown isn’t just chas-
workmates. We can make them selec- you will see my evidence to back up my  ing his tail. &<
tively crazy. They are so crazed that if statements. Chloe has obvious symp-

you stop them from doing their genetic
task, they become anxious, panicked,
destructive, and violent. Their behav-
ior is identical to the condition known
as “separation anxiety.” We all know

SENSE]

SHEAR SYSTEMS

this. Why wouldn’t we assume that the
same methods so effective at control-
ling obsessive behavior in the field
would work equally well for tail-chas-
ing? Why wouldn’t we try that first?
Good questions.

Obviously, what I have said is go-
ing to raise some hackles. The people
who make their living medicating
animals aren’t going to like having
their practices called into question.
However, that is how our mutual
professions grow and advance: by
questioning, testing, evaluating, and
perfecting our knowledge.

From my own experience, bypass-
ing trainers to seek a medical solu-
tion to obsessive behavior is often
counterproductive for the dog and
owner. Many of these animals could be
fixed with purely behavioral solutions
more quickly, surely, and cheaply than
with drugs. I believe that because I
routinely fix dogs that would typically

To see videos of
groomingcompetitions,
demos, interviews

and much more, go to

GROOMERTV.com

www.senseidog.com
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Eeep all objects chear from

the fram assembly

GETTING DOWN'TO
BUSINESS

DEGREE or DIFFICULTY

he 2013 competition season

is off to a blazing start! It

is the beginning of the new
two-year GroomTeam USA term, and
with a number of the “heavy-hitters”
retiring from the competition ring,
it could be anybody’s game going
forward. There have already been a
number of surprises in the ring with
more to come, I'm sure. Many up-and-
coming stars are filling out their entry
forms, making their travel arrange-
ments, and preparing their dogs for
the big weekends. [ would like to think
that we will also be seeing a few “dia-
monds in the rough,” as well.

As ajudge, I am often asked

what it takes to win in the grooming
contest ring. My answer is usually the

Groomer to Groomer « Vol 32 Ed 5 « May 2013

same: planning, preparation, and the
right dog. But it’s the line I often hear
next that has always disturbed me:

“It seems like the same people always
win.” No! No, they don’t! People just
don’t seem to notice them when they
lose, and even if it is the “same people”
having a good weekend, I'll bet that
they have “planned” that trip, “pre-
pared” well for it, and have acquired
“the right dogs.”

Please notice that I did not say
“great dogs” or “show dogs.” While
many of the successful competi-
tors DO have a list of their favorite
models, these dogs are not ready for
all of the contests all of the time.
Most contest rules call for at least
six weeks of growth or enough hair

GroomertoGroomer.com

to make an obvious difference in the
dog’s appearance.

These groomers have spent years
making connections with breeders,
pet owners, and other groomers in an
effort to get the best dogs they can
for the contest ring. Many of them
network with each other and recip-
rocate with “loaner dogs” when they
can. Some shows actually have a list
of owners, breeders, or fellow profes-
sionals who will “rent” their dogs for
these contests.

Remember that these dogs must
be kept “in coat” and in good condi-
tion until the contest. This can be
quite a chore for the owner/groomer
of a Poodle in show coat or a hand-

stripped terrier. It is the wise com-



petitor who always has a back-up dog.
The quality of the dog can be a factor
in how well a groomer does, but it is
not the only aspect.

There are many factors that come
into play when judging a grooming
competition. Some of these issues
weigh a bit heavier with some judges
than with others, which is normal. The
following are some of the things taken
into consideration:

BREED PROFILE: Does the
groom fit the distinctions that set it
apart from other breeds? For example,
perhaps the competitor has totally
shaved the topskull of that American
Cocker with a #10. (Yes, I have seen
that.) The breed standard calls for a
domed topskull, thus the groomer has
taken away one of the breed-specific
trademarks that makes the groom a
correct American Cocker groom.

TECHNICAL: How is the clipper
work? Is the scissoring smooth and

- *Samples upon request

The degree of difficulty has been a final

decision-maker in many contests. All

things being equal, more often than not,

the difficulty factor gets the final nod.

without choppiness? If it is a hand-
stripped breed, has the work been
done properly and without irritation
to the dog? There should be no nicks,
cuts, or abrasions on the dog. If the
dog has sensitive skin and cannot
handle the closeness of a #30 on the
face, the competitor should tell the
judge, as they would rather see the
face taken with a #10 than see the
dog irritated.

PREPARATION: Perhaps the com-
petitor has not bathed or dried their

dog properly. This could affect the final
groom. There is nothing worse for a
judge than judging a dirty, matted dog.
BALANCE: [s the groom in har-
mony with itself? Does the dog appear
heavy in the front, top heavy, or weak
in the rear? If it sort of looks okay but
there is just something wrong that you
can’t put your finger on, it’s probably
that the dog is out of balance.
SYMMETRY: Are all of the legs
about the same size? Sometimes the
left side of the dog looks completely

Quick & Easy Shampoo

« Reduces bathing time up to 30%

« Rinses quickly and easily
« Eliminates odors - pH balanced

22 Professional Groomers Questioned:
1. Did this product take less time to apply?

3. Did this product take less time to rinse?

4, Did this product save you time?

5. Did this product clean the coat the same
or better than the product you use now?
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88% yes
2. Did this product take less time to lather the coat? 94% yes
94% yes
82% yes

Touch Up Shampoo
« Spray on, lather, wipe off
» Perfect for quick clean-ups
« Eliminates odors - pH balanced

SAVES

TIME

SAVES ™"

WATER!

100% yes
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A common statement judges hear is that

all of the dogs in the ring are show dogs,

and that’s why some groomers always win.

Nothing could be further from the truth.

different from the right. Is the topknot
lopsided? Is one hip fuller than the
other? Is the skirt higher on the left
side of the dog?

Last but certainly not least...

DEGREE OF DIFFICULTY: The
degree of difficulty has been a final
decision-maker in many contests. All
things being equal, more often than
not, the difficulty factor gets the final
nod. Difficulty can show its face in
many segments of the groom, and be-
fore we can make a judgment, we have
to understand just what constitutes a
degree of difficulty.

As I mentioned in the previous
paragraph, “all things being equal...”
By this I mean that there may be
equally well groomed dogs in the class.

They may all have “issues,” as total per-
fection under the pressure of a contest
can be elusive, but one groom may not
be any better or worse than another.
Which factor will the judge pull into
play in their decision-making process?
Judges are often presented with a
plethora of variables among the com-
petitor’s models, and these variables
are taken into account. Some groom-
ers enter the ring with more coat than
others. Others may bring in a dog that
appears to be already finished. Having
too little coat can be just as big a hand-
icap as a dog with too much, as one
wrong snip with the scissor can put an
irreparable hole in the dog’s coat.
Judges also look at the amount of
hair on the floor. For example, in an
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All Other Purebred Class, two equally
well groomed dogs may have equal
amounts of hair on the floor, except
one is a Bichon and the other is a Por-
tuguese Water Dog. That verifies that
the PWD groomer tipped their dog’s
hair, while the Bichon’s groomer had a
bit more work to do. This is, after all,
a grooming contest. Barkleigh shows
take before and after photographs of
the entries, making any change (or lack
of change) very apparent.

A common statement judges
hear is that all of the dogs in the ring
are show dogs, and that’s why some
groomers always win. Nothing could
be further from the truth. While some
of the dogs in the ring are retired (or
active) show dogs, many of them are
not. Some dogs have physical issues
that the groomer has to deal with or
disguise, like a roach or sway topline,
ewe necks, or poorly set tails to name

Animal
photography

AR Ml ubhrin g o
- - )

We create portraits
your customers will Love!

www.animalphotography.com

Completely Self-Contained Professional Studio.

Over 100 Props, backgrounds and colors
for your customers to choose from,
Partrait Packages are delivered that day!

(727)804-6555

We are NOW accepting new clienis!
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a few.

And let’s face it. Just because a
dog was in the show ring doesn’t mean
he’s physically sound. Sometimes a
groomer may take a nicely built dog
and make them look cow-hocked or
long in body, giving the dog faults he
doesn’t really have, or they do noth-
ing to hide the dog’s existing faults,
making them look worse. Camou-
flage grooming and dealing with the
physical shortcomings of these pets
should be practiced daily in our salons
as part of good grooming procedure.
A physically superior dog up against
an equally well groomed dog with
problems separates the experienced
groomer from the novice, and fixing
these problems is often rewarded with
a higher placement.

Some stylists may have a very
difficult coat to work with, like the soft
coat of a young mixed breed or the
“bulletproof” coat of a Doodle. Others
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may discover that their hand-strip

dog is blowing coat. Or perhaps the
coat won’t pull. Coat type, texture,

and preparation are all checked during
the pre-judge. While the judge can feel
the coat for themselves, it is the wise
groomer who takes advantage of the
pre-judge time to point out issues like
poor coat, coat damage, or other physi-
cal problems.

And then there is the groomer
who enters the ring with a totally
strange dog that they just may have
met ringside for the first time. Perhaps
it’s a “rented” dog, and it may be a
less-than-stellar example of the breed.
Maybe the dog is missing or lacking
coat. The contestant may not have had
an opportunity to get his nails as short
as they would like. The dog’s ears may
need a last-minute swabbing. They may
need to spray and brush out the coat
before starting the groom just to get it
to behave under the scissor. This sort

of difficulty is one we all deal with on
a daily basis: taking in a new customer
and making him look nice. This degree
of difficulty has been a deciding factor
in many a contest. Upon entering the
ring, most judges will ask, “Have you
groomed this dog before?” At the end
of the day, this one element may make
the Best in Show difference in a ring
full of beautifully groomed dogs.

Judging a grooming contest is no
easy task, and now I have just listed a
number of variables that will really get
you thinking next time you are watch-
ing Barkleigh’s GroomerTV. “Ringside
judging” is always easy, but please
understand that there are so many hid-
den things beneath the hair, which are
not seen by the spectators. Sometimes
it’s what you can’t see that decides who
the winner is.

See you ringside. &<
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FRANCHISES

A GROWING TREND IN THE PET CARE INDUSTRY

Dog GOﬂC ]:dncy

id you know that in the

United States, about one in

every 12 business establish-
ments is a franchise? And that number
is growing. While everyone is famil-
iar with the names of many popular
franchises (e.g. McDonald’s, Pizza Hut,
Jiffy Lube, etc.), you may not know
that the pet care industry also offers
many franchising opportunities — from
grooming, training, boarding, and
pet sitting to in-home care, pet waste
removal, and more.

Americans spend more than $53
billion on their pets every year. Could
a franchise in some area of pet care
help you cash in on this booming
industry? Before you can answer that,
you need to know what a franchise is
and the advantages and disadvantages

of owning one.

Groomer to Groomer « Vol 32 Ed 5 « May 2013

Dog- Gone dey

% by Kathy Hosler &

According to the Encarta Diction-
ary, a franchise is “a business licensed
to sell a company’s products exclu-
sively in a particular area or to operate
a business that carries that company’s
name.” In a nutshell, franchising is like
business cloning.

Why would anyone want to own a
franchise rather than simply starting
a business of their own? One reason
is that the franchisor has already done
all the legwork to set up everything
that a new owner will need to run their
business effectively. There is no time-
consuming trial and error, because you
follow their pre-established guidelines.

When you start your own busi-
ness, growth can be slow, because you
have no “blueprint for success.” Often
you learn the hard way and make

costly mistakes as you go. Only two

GroomertoGroomer.com

out of every ten small independent
businesses that open survive, while
nine out of ten franchises thrive.

“Buying a franchise allows you to
have a business that is up and running
quickly and to provide high-quality
service from day one,” says Paul Mann,
Founder and CEO of Fetch Pet Care, the
nation’s largest provider of profession-
al pet sitting and dog walking services.
“You follow a proven formula that
works. It minimizes risk and puts you
on the fast track to success.” Recently
Entrepreneur Magazine ranked Fetch
Pet Care #1 in Pet Services, and it was
voted among 100 of America’s lowest
risk, low-cost franchises.

“A franchise is a great option
for people who have never been in
business, because everything is put in

place for them,” says Sharon Dietrich,



If you order a Big Mac and fries in Seattle,

Washington, you expect them to taste the same

as the ones you had when you visited Miami,

Florida, and all the cities in between.

Director of Sales for Franchise Solu-
tions. “When you walk in the door,
all the software, billing systems, etc.,
are already there for you. All the hard
work is done for you, which lessens
mistakes and enables you to use your
time wisely.”

“A G'day Pet Care franchise of-
fers specialized services in three key
service categories: pet care, home-
delivered pet food, and home care,”
says Joan Trinka, Director of Fran-

chise Development. “The real advantage

to buying a franchise is you get to

use all the experience we have in the
pet industry, our business operations
systems, our marketing expertise and
professional marketing materials.”
G'day Pet Care has been named best
in pet services category for 2013 by
Franchise Business Review.

Hunter Reed, founder of Blue Chip
Pet Care, an in-home pet care service,
says, “One of the many benefits of
owning a franchise is that you get a
standardized way of doing business.
All of the business forms, marketing
materials, and bookkeeping systems
are provided to you.”

A popular saying is that people
buying a franchise are in business for
themselves but not by themselves.
Roger Flynn, Vice President of Fran-
chising for Zoomin Groomin, a full-
service mobile pet service franchisor
says, “You're not by yourself. You get
continued support and training from
us, and you can communicate and net-
work with other franchisees. We have

regional managers that can work one-

on-one with individual franchisees...
Independent business owners don’t
have the luxury of the support system
that comes with owning a franchise.”
In most cases, you get a protected
territory with your franchise. That
guarantees that no one else can open
the same franchise in your area. “At

Zoomin Groomin,” continues Mr. Flynn,

“each franchisee gets a territory of a
size that contains about 50,000 single
family homes that meet a certain
income level.”
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One huge benefit of having a
franchise is the brand recognition
and reputation that comes with the
business. When someone says to you,
“Let’s go to McDonald’s, you instantly
know what they are talking about.

If you order a Big Mac and fries in
Seattle, Washington, you expect them
to taste the same as the ones you had
when you visited Miami, Florida, and
all the cities in between. That’s one

reason franchisors require uniformity.

People are comfortable when they
step inside a business and know what
to expect.

“Camp BowWow is the largest pet
care franchise in North America,”
says Dacia Henshaw, Senior Direc-
tor of Business Development. “Pet
owners can expect the same great
services and care when they visit any
of the over 114 Camp BowWow fran-
chises throughout the United States
and Canada.”

A monthly royalty fee is normally
paid by each franchise owner. A por-

tion of that fee is generally earmarked
for marketing and advertising. Pooling
all the franchisees money helps fund
national advertising, which benefits
everyone. Through the corporate web-
site, potential clients can find the loca-
tion of a franchise in their local area.

Franchising is not the right fit for
everyone. People who are the most
successful in a franchise are those that
are organized, can multitask, are cus-
tomer service oriented, pay attention
to details, and have the time, dedica-
tion, and finances to grow a business.
They follow the franchisors system like
a chef follows a recipe. If you are the
type of person that is very entrepre-
neurial, wants to do things your own
way, and makes all your own decisions
about business practices, a franchise
may not be the best fit for you.

Are there any disadvantages to
owning a franchise? Well, the initial
cost of the franchise could be substan-
tial, and you pay an ongoing royalty
fee that is based on your monthly

gross revenue.

Depending on the franchise you
select, you may have to purchase all of
your supplies or products from a suppli-
er chosen by the franchisor. That could
be an advantage or a disadvantage.

Most franchises require unifor-
mity. You cannot deviate from their
set policies and procedures. That’s
why you can’t buy a hotdog at Dunkin
Donuts, have your car’s oil changed at
Starbucks, or get your carpets cleaned
by Rotor Rooter.

A franchise is not something that
anyone should enter into hastily. You
need to research your area of interest
carefully and decide what is best for
you. You can learn more about franchis-
es at websites like www.franchise.org.

New opportunities open up every-
day in the pet care industry. Whether
you decide that you want to purchase a
franchise or to open a business on your
own, find your passion, absolutely love
what you do, and success will be within
your reach. $<
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Paw Inspiring

by Missi Salzberg

MISTAKES PRESENT AN
OPPORTUNITY TO GROW

he stylist was finishing my

haircut, and we were shoot-

ing the breeze and catching
up since my last appointment. She
was scissoring around my ears, and I
cracked a joke about not leaving me
with “whitewalls,” which is when they
trim your hair above your ears too
high and expose that little strip of
skin that has never seen the light of
day! Then suddenly — snip! - off came
a little piece of the top of my ear! Ap-
parently this little spot is quite vas-
cular, because it started bleeding like
crazy. The stylist completely freaked
and even began to cry, but I told her I
was fine, mistakes happen, and asked
“Do you have any styptic powder?”

The stylist apologized profusely,

Groomer to Groomer « Vol 32 Ed 5 « May 2013

took full responsibility, and offered to
waive the charge for my haircut, which
I refused. Mistakes do happen. That’s
a fact. When you have live, animated
beings surrounded by sharp, snipping
metal, it’s only a matter of time. Mind
you, I was sitting still, not barking, not
jumping or struggling like many of the
dogs that pass through the grooming
salon, but even still, forgiveness is
pretty easy when someone is genuine
and cops to their mistakes.

Perhaps I was quick to forgive
because [ have been in this similar
situation in my own salon. It is no se-
cret to any of us that, once in a while, a
dog moves at the exact wrong time. No
matter how careful, loving, skilled, and
respectful we are, accidents do happen.

GroomertoGroomer.com

“Mistakes are a fact of
life: It is the response to
the error that counts.”

— Nikki Griovannt

How do we handle the situation
when an animal is injured in our
care? I can tell you how not to handle
it! Do not be defensive, do not make
excuses, and do not cast blame on
any level at the pet. This is an oppor-
tunity, in my mind, to learn, to grow,
and to connect with your client. The
response to a mistake makes a state-
ment about your business and your
brand. I am going to take you through



an experience [ had recently with a
customer whose little dog got a small
cut and required a stitch, and I will
comment about why I responded the
way I did. Before I begin, let me tell
you she is more loyal and more of a
fan of The Village Groomer than she
was before this happened.

“Although actions may
speak louder than words,
it is our intentions that
reveal our soul.”

— Hal Flrod

The groomer informed me im-
mediately that the dog had been
injured. When I examined the cut, it
was not severe, but it was in a place
the dog could easily reach with his
back paws. The small cut could be
made significantly worse if he did dig. I
decided immediately to take him to my
veterinarian if the customer gave me

permission.
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OWNING IT

I called the client and calmly said,
“Hi. It’s Missi at The Village Groomer.
Your baby is fine, but we did have an
incident, and I want to take care of
this. I am so sorry, and I am with him
right now. He is sitting on my lap. He
got a small cut near his eye, and he is
fine, but I would like my vet to take
a look at it so we know everything is
okay. I could also take him to your vet,
but my vet is very close by and will see
me immediately if that is okay with
you. Would that be all right?”

What I wanted to do, in a genuine
and calm way, was to communicate
to the owner that I was in control, we
had injured her dog, he was okay and
being taken care of, and I would be
treating him as if he were my own dog.
I did not say that he jerked or was wild
on the table, which he was, but that is
not of any relevance when an animal is
injured. Taking care of the dog is first,
and taking care of the customer is sec-
ond. This entire conversation was very
calm, very soft, and not dramatic.

The customer’s response was also
very calm, albeit concerned, but she
said, “I trust you, Missi. Will you call
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me and let me know what’s going on?”
I assured her that tending to him was
my sole priority, and [ would touch
base from the vet’s office. There were
no excuses and no long explanations.
This happened, I am on it, and I will
take great care of your baby.

MAKING IT RIGHT

I called ahead to the vet, and off
we went. Once we arrived at the vet’s
office (I have a great relationship with
them, and they understand how deeply
I'love my customers), we quickly de-
cided that based on where the cut was,
it would be best to put one stitch in
to keep it closed and administer pain
meds and injectable antibiotics. This,
of course, had to be approved by the
owner, so I called her back.

I explained that it was a small cut,
but due to its location, we decided one
stitch would really ensure it staying
closed. Her dog would have to be se-
dated. She asked a few questions, and
I offered her the opportunity to speak
with the vet, which she declined.
When I felt comfortable that she really
was feeling safe and taken care of, I
told her [ would buy her a shirt [ saw
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Communicating to the owner that we

had discussed the best option for her

dog and that this was the safest course

of action made her feel taken care of.

recently with a dog in a cone, which
said, “It’s all fun and games until
someone ends up in a cone!” I told
her I would be waiting at the office
for him to come out of sedation and
would call her back as soon as he was
up and about.

Communicating to the owner that
we had discussed the best option for
her dog and that this was the safest
course of action made her feel taken
care of. I expressed to her that he was
my only focus, and [ would be waiting
for him when he woke up. I told her he
was wagging his tail, which he was, and
even with a boo-boo, he was still being
a rotten little boy, which he is (and she

loves that about him).

She made a remark about how
she doesn’t know how we groom him
in the first place, because he is such a
wild man. At this point, she agreed to
our plan, and off he went into surgery.
Throughout this entire conversation, I
stayed centered in a place of love and
compassion and kept an awareness of
how I would feel if this were my dog.
What would I need to feel taken care
of? How could I make this right?

GOING THE EXTRA MILE

With one small stitch in place, the
pup woke up, and I held him in my lap
for about 45 minutes until he was able
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to stand and walk in a straight line.
He was wagging his tail and clearly
coming out of sedation, and after a
final check by the vet, I called from
the animal hospital one more time. I
informed the owner that he was fine,
quickly went over his post-surgical
care plan, and told her I would explain
everything in person when I saw her.
I offered again to let her speak to the
vet, but she was fine speaking with
me. We agreed she would meet me at
the store at 3 o’clock.

When she arrived, her dog was
playing with my Chihuahua cross, and
they were zooming around my office.
She was relieved, and he was so happy
to see her. The vet did such a great job
that she couldn’t even find the stitch.
The worst news was the cone head and
the antibiotic, because he is truly a
wild little guy!

I offered to take him back for his
recheck and told her that she was more
than welcome to drop him off at the
store for the next few days so I could
watch him while she was at work. She
did take me up on this offer, and he
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spent a few days hanging with my dogs
in my office and having a very good
time. I also gave her my cell number
and told her to call me if anything
came up. Of course, we paid the entire
vet bill and refused to be paid for the
grooming. Before she left the office,

[ apologized again, expressed how
hard it is for all of us when an animal
gets hurt, and asked her if there was
anything else I could do. She thanked
me, gave me a big hug, told me she had
to rebook him, and wished me luck
babysitting him the next day.

The most important priority in
this whole scenario is obviously the
care of the pet, but I knew right away
he would be fine. The emotional care
of the customer, however, was the wild
card, because you really never know
how someone will react to the news
that their pet has been injured. What
I do know, however, is that if you are

genuine, honest, and take full respon-
sibility for what has happened, people
are generally willing to forgive. The
process of being present and real with
them deepens their trust.

“The keys to brand
success are self-definition,
transparency, authenticity,
and accountability.”

— Stmon Mainwaring

Try to never lose sight that this
pet is someone’s world and the aware-
ness of how you feel about your own
babies. This business of pet groom-
ing is about beauty and care, but it is
about so much more. It is about trust
and understanding the deep connec-
tion people have with their animals.

Mistakes will happen, but how you
choose to respond to these incidents is
completely up to you. I don’t think you
can go wrong from a place of honesty
and responsibility. $<

“He is your friend, your
partner, your defender,
your dog. You are his life,
his love, his leader. He will
be yours, faithful and true,
to the last beat of his heart.
You owe it to him to be
worthy of such devotion.”

— Unknown
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LUBRICATION OF THE WAHL 5-N-1 BLADE

< by Jeff Andrews

CLOCKWISE FROM LEFT: 1.) 5-N-1 Blade
before greasing. 2.) 5-N-1 after greasing.
3.) Oiling the rear of blade. 4.) Oiling the
front of blade.
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OILING

You need to oil this blade, or it
could rust and cause the cutter to
cut a groove into the bottom blade.
When a groove is present, the blade
may snag or drag.

GREASE

There is a notch on top of the
cutter on this blade. This notch fits
into the drive mechanism of the
clipper. As it spins, it moves the
cutter back and forth. In the picture
of the clipper head, notice the silver
bar that fits in this notch. There
are no bearings. This bar pushes
against the side of the notch until it
gets the cutter to one side. It then
pushes the other way. If this notch
doesn’t have lubrication (grease), it
will bind and slow down the action
of the blade, causing noise, vibra-
tion, snagging, and even dragging
during the cut. The pictures show
how to grease this notch. Put a little
grease on the end of a screwdriver
and rub it in the notch. You can use
any brown grease, axle grease, and
even Vaseline. However, do not use
lithium grease, because it’s too thin
and will coat the inside of your trim-
mer. Wahl grease is white, but it was
designed that way. &<

Jeff Andrews is a World Class
Sharpener and owner of Northern
Tails Sharpening, Inc. He is an author
and pioneer of many equipment main-
tenance videos and how-to articles that
are appreciated by groomers worldwide
at no cost. Jeff is a member of NDGAA,
IPG, and NAPCG, and still grooms at
his shop in Mobile, AL.
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ANAL GLANDS

TO SQUEEZE ORNOT TO SQUEEZE?

S a groomer, express-

ing anal glands is one of

those jobs that most of
you would probably love to do away
with. Let’s look into the science and
anatomy, and maybe you will ap-
proach them differently.

Anal glands are actually a scent
gland very similar to skunk scent
glands. In the wild, they actually
function to mark territory as the wild
dog has a bowel movement. They
also work as a powerful deterrent
when predators are chasing them.
When scared, the animal will exude

% by Cliff Faver, DVM &

the glands in fear, which causes the
predator to stop and smell or possibly
decide that this animal may not taste
so well. In modern times, in the do-
mesticated world, they serve less of a
function other than keeping groomers
and veterinarians busy.

The actual glands are located at
about 5 o'clock and 7 o’clock if you
were looking at the anal region. These
glands are teardrop shaped and lie
under the anal sphincter muscle.
When a dog or cat has a normal bowel
movement and “pinch” off the stool,
the pressure between the stool and

the anal muscle exudes out the mate-
rial. The pet can also express them by
scooting or licking.

When there is no inflammation,
allergies, infection, and/or there is
normal stool, there is no reason ever to
express anal glands. They should func-
tion fine on their own.

So why do veterinarians and
groomers express them on a regular
basis? In all honesty, probably out of
habit and for money. In some cases,
we probably even irritate them, which
can make things worse. There are many
different problems that do warrant
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expressing anal glands, though. Here

are a few:

OVER-SECRETION: This is com-
monly due to allergies or hypothy-
roid problems (not enough thyroid
production). These dogs are often
scooting or licking.

CHRONIC ALLERGIES/
IRRITATION: Anal glands are actually
considered an extension of the skin.
The inflammatory process associated
with allergies often swells the open-
ing, making it difficult for the pet to
express its own glands.

INFECTION: If the glands get
stagnant because the animal can’t
express them, infection can happen
very easily. The openings are located
at the bottom of the anal area, so
constant exposure to fecal material
also sets the gland up for infection
and severe irritation.

LOOSE STOOL/DIARRHEA: If
the stool is not of normal consistency,
then it does not allow the gland to be
expressed normally.

All of the above mentioned prob-
lems can be minor, or they can lead to
more severe problems. Expressing the
gland is the first line of defense in solv-
ing these problems. The correct way of
expressing the gland involves inserting
a gloved finger (with adequate lubri-

cation so you don’t irritate the area)

w A

Twitter!
@barkleighinc

Find us on

facebook

www.facebook.com/
groomertogroomermagazine

inside the rectum and gently “milking”
the gland. This is the preferred meth-
od, because you are actually able to feel
the gland adequately. This is an area of
controversy, because some state laws
require a medical license (certified
veterinary technician or veterinarian)
to legally insert a finger rectally.

Another method is to squeeze the
glands externally to exude the mate-
rial. This method is much more risky,
because you can easily rupture the
glands and cause excessive irritation
(and swelling later). Often owners
don’t recognize a problem until it has
progressed to the level of an abscess.
Many are unaware until they find a
“hole” below the rectum or discover
smelly fluid draining from the rectal
area. Once progressed to the abscess
stage, this is a medical issue. Treat-
ment of the problem requires antibiot-
ics, flushing with anti-bacterial agents,
and/or surgery. Additionally, once
a gland has ruptured it increases its
chances of happening again.

Once the gland has ruptured or
the problem is deemed chronic, then
surgical removal of the glands should
be considered. Many owners are never

given the option of surgery, or they
think it would be cheaper not to have
surgery. The reality is that many own-
ers pay more (sometimes two to three
times as much) by not taking out the
glands, not to mention causing the
pet severe pain in a very sensitive area
over a long period of time.

Anal glands also can have tumors,
both benign and cancerous, that need
to be dealt with.

As professionals, we should ask
ourselves these questions before we
express anal glands:

1. Why am I doing this procedure?
Does it truly need to be done?

2. Am I doing it correctly or am I
causing more irritation?

3. Am I taking adequate protection
so I am not exposing myself to
disease unnecessarily? (Glove?
Mask? Goggles?)

4. Is this a medical condition that
I should refer out?

5. Am I doing what is best for the pet?

At the end of the day, question #5
is the most important! &<

Insurance for:

« Groomers

= Mobile Groomers

* Kennels

« Pet Supply Stores

= Veterinarians
...and more!

David A. Thompson

President

Servicing the Pet Industry for 25 years

"G PetBizinsurance.com

A Division of Thompson Insurance Group

1.877.2PETBIZ
(273.8249)

www.petbizinsurance.com

READER SERVICE CARD #10002
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DOG IN A SNAP

he Portuguese Water Dog’s

handsome appearance and

comically intelligent personal-
ity, combined with media coverage of
this breed boasting a White House ad-
dress, are propelling him into increas-
ing popularity. The PWD is joining the
ranks of our Bread and Butter clients.

The Portuguese Water Dog sports
a thick, hypoallergenic coat that comes
in two varieties. The curly coat grows
in tight curls without much shine,
similar to a Poodle-type coat. The wavy
variety is shinier and falls in waves,
lacking the compact curls.

There are two AKC acceptable
clips: The Lion clip and the Retriever
clip. Although the breed profile is the
same for both coat types, the tech-
niques used will differ. For this seg-
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ment, we will discuss the Retriever clip
on a curly coat.

As always, prep work is very im-
portant. Shampoo and condition with
quality products, and then dry the
coat against the coat growth direction
using a high-velocity dryer. After the
clipping and scissor work have been
completed, you can then re-curl the
body coat by applying a light misting
of water. Use caution when doing your
prep work, including clipping the pads.
The PWD has a webbed foot, and it
should not be shaved too closely.

The blade choice for the coat
length can vary depending upon the
client’s preferences and the dog’s
activities. The breed standard calls for
“a short blanket of coat no longer than
one inch in length.” I find that is fine

GroomertoGroomer.com

BREAD & BUTTER GROOMING:

FAST & EASY

PET TRIMS FOR THE SALON

by Kathy Rose

BEFORE

for a very active water dog. However,

a balanced appearance that portrays
the illusion of an overall short blanket
of coat can be achieved with the use of
skimming techniques and longer snap-
on combs for the legs.

FIG. 1-With a #1 snap-on comb,
begin at the back of the jaw, just under
the ear. Follow the coat growth direc-
tion down the sides of the neck and
over the shoulder. Leave a triangle of
coat on the back of the neck to just
behind the withers. This coat will be
blended later to help make a smooth
transition from the back to the with-
ers, then progressively, from neck to
head. When clipping down the chest,
“fall off” at the breast bone. This coat
will also be blended later with scissors
or blenders.



Clip down the shoulder to just
over the point of shoulder. “Fall off”
before clipping down into the leg coat.

FIG. 2 - Still following coat
growth direction, clip down the back
and over the spring of rib, “falling off”
before clipping the undercarriage. Do
not clip over the point of rump yet.

FIG. 3 - Leave a patch of coat
at the croup (base of tail), and then
clip the entire tail with the exception
of the last three to five inches, which
is left at full length. This will depend
upon the length of the dog’s actual
tail, as this should not fall below the
hocks. A longer tail structure should
have a shorter bottom fringe and vice/
versa.

FIG. 4 - Place your clippers a
couple of inches below the point of
rump, and then clip the back por-
tion of the thighs, “falling off” before
reaching the hock.

Change to a longer length snap-
on comb. I usually recommend three
or four lengths longer than the body.
In this case, an “E” comb was used.
Clip the longer, triangular patch of
coat that was left on the back of the
neck and withers.

Clip over the rump. Clip the
undercarriage, trimming against the
coat growth direction. For an over-
weight dog, the undercarriage can be

blending into the “falling off” zones
will give a hand-scissored appearance.
This technique can be adapted for
almost any breed.

FIG. 5 - Start at the topline.
With long shears, level the topline.

In order to create or enhance the
desired powerful rear assembly and
strongly muscled buttocks, use curved
shears to blend the longer coat left
at the rump. The rear is not sharply
angulated, and the hipbones should
not be apparent.

FIG. 6 - Use straight shears to
clip the sides of the tail at the croup
and bring the tail well up on to the
back.

FIG. 7 - Use short curved shears
to blend the longer coat left in front of
the tail at the croup. This will help you
to create or enhance a level topline
and make a smooth transition from
the tail to the back.

Use long curved shears to blend
the stray hairs on the back of the
upper thigh and to blend the outside
of the upper thigh, so that thereis a
smooth transition onto the rump.

FIG. 8 - The rear legs should

appear parallel when viewed from the

EQUISSAGE-

trimmed the same length as the body. the nation’s leading trainer of professional animal massage therapists ...

The “tuck up” should not be excessive. NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

U S CANINE MASSAGE THERAPY (CMT)

Clip the front legs, “falling off” THE EQUISSAGE PROGRAM

before clipping the back part of the IN CANINE MASSAGE THERAPY

front leg. . professionally schools the student in the theory and

By following these steps, one benefits of massage, massage strokes, technique and
can “block in” the outline of the trim. sequence, canine anatomy, dog handling, and marketing
This will greatly reduce the amount of your own canine massage practice.

scissoring needed for the overall trim.
After “blocking in” the trim, blend
the areas from short to longer coat, For a free brochure call:

and scissor stray hairs. Keep in mind (800) 843-0224

that it is not necessary to completely or write : EQUISSAGE-® P.O. Box 447, Round Hill, VA 20142

re-scissor the entire dog. Tipping Visit our web site: www.equissage.com - E-Mail: info@equissage.com

the edges on the areas clipped before
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Finally, a professional

grade grooming system _>
with long lasting mat -
guard and coat -7
manageability

fFreshn'SoC
fentle Coat Clearing

=

ROCKIN' [ vt oy oty
PAWS IS | st em neeuih
MADE IN
SUNNY 50.
CALIFORMIA [Ty

ockin
Pawg

“For The Four-legaed
Stars In Your Life”

Rockin' Paws is for
every doggie
mama and papa
who not only love
their pets, but like
to save time. Your
four-legged star
will look and feel
absolutely great
with super-star
shine, puppy soft
coats and itch-free
skin. Heads will
turn when your
fabulous furry
Show Stopper hits
the stage - so Let It
Rock with Rockin'
Paws!

www.RockinPaws.com

READER SERVICE CARD #10004
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rear. The line should be straight from the
inside muscle of the upper thigh to the
foot. Use curved shears to shape the coat
on the front and back of the hock and to
round the feet.

FIG. 9 - To blend the coat on the
front of the rear legs, lift the leg and
scissor the stray hairs, from the foot to
the knee, and then subtly turn toward
the groin to show a slight bend in stifle
and powerful rear angulation.

Next scissor the undercarriage with
a very slight tuck-up to show a well held
up loin in a graceful line to the elbow.

FIG. 10 - Scissor the stray hairs
on the front legs to create columns. Use
curved shears to round the front feet.

Use straight shears to blend the
longer chest coat into the shorter neck
coat. Although the slightly longer coat
on the chest will enhance the appearance
of a deep chest, a “bib” or “apron” is not
evident.

When styling the PWD head, keep
in mind that the illusion is actually
more square than round. The muzzle,
which is slightly shorter than the skull,
does not have a long beard or mustache.
The muzzle coat should blend into the
slightly longer coat on the cheeks. The
heart-shaped ears are trimmed shorter
closer to the tip and then blend without
distinction onto the skull.

Trim the eye corners and stop with
thinning shears.

Use long curved shears, with the
curve toward the eye and tip outward,
to trim the front of the eyes. Hold the
shears angled outward. With the long
curved shears held at a 45-degree angle,
trim the front of the eyes.

Use long curved shears to trim the
cheeks, blending into the jaw and top-
skull.

FIG. 11 - With the curved shears,
trim from the muzzle to just behind the
ear.

Use thinning shears or blenders to
shorten the muzzle coat and blend into
the slightly longer cheek coat.

Use a #2 snap-on comb or a #4 blade



to trim the bottom third of the ear.
With small shears, trim the edges of
the ear following the heart-shaped
leather. Blend the shorter ear coat to
the upper ear, blending into the skull.

Trim the top-skull to square it off.
It should not look “Bichonish.”

Use large blending shears to blend
the cheeks to the ear.

Use large curved shears to blend
the transition from the occiput to the
neck, and then the neck to the withers,
all in an unbroken line.

To polish off the trim and to bring
up the curl, use a fine atomizer with
water or coat conditioner to slightly
dampen the body coat. Leave the legs
and head un-dampened. Lightly rub
your hands through the dampened
coat. Use blenders to smooth out any
scissor marks and seal the finish.

The Portuguese Water Dog is fun
loving, exuberant and, because of

their high intelligence, a sometimes
challenging breed. The dilemma that
groomers face is to resist the urge to
simulate a Poodle, Bichon, or “teddy
bear” trim. Strive for a “squarish” rath-

er than a “rounded” overall impression.

The PWD is a working dog, and their
trims are unique to the breed. <

Visit the Portuguese Water Dog
Club of America for more information at:
www.pwdca.org

Use T%- 90% less water?*
Use T5%:-90% less shampoo?*
[na tub that will never wear out?

o Mvuflo afwuﬁ.’

1-866-774-3837 |

Now, that i, something

*In “Y” Model tubs with recirculating ¥
pump, compared to hand bathing
US Patent #7080608

-

¥ ]

F OREVER STAINLESS STEEL.

www.ForeverStainlessSteel.com

READER SERVICE CARD #10005
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PetzLife Announces Complete Coat

PetzL ife An-
nounces “Complete
Coat”, a new topical
flea, tick and pest
treatment for furry
pets. Kills fleas and
ticks on contact!
Keeps coat healthy
and free of insects
and parasites.
Antiseptic, non-toxic,
non-inflammatory,
and 100% all-natural
ingredients. Spray
product to completely
cover entire animal.
Massage or comb
product into fur down
to skin and let coat
dry. Keep out of eyes. The basic ingredient is
from Quassia wood bark extract (also known
as Amargo) a natural pesticide used for years
in organic farming. Also known to kil fleas,
ticks, parasites, lice, and insect larva. Field
tested and toxicity tested to be 100% safe for
your pets.

For additional information, request Reader
Service card #10007

New

Customers
SAVE

25%

OFF

NEW PRODUCT NEWS

KENIC Adds Retro Purple Pooch
& Purr to Lineup

KENIC Award
Winning Retro
Purple Pooch &
Purr has been
added to this
lineup of groovy
pet shampoos.
1965 was when
the original “Pink
Pup” Shampoo
was born. Glo-
Marr Products
has expanded
the line to include
its fourth hip shampoo formula. KENIC RETRO
Purple Pooch & Purr Shampoo—Moisturizing,
KENIC RETRO Pink Pup Shampoo—Degreas-
ing, KENIC RETRO Blue Bow Wow Shampoo—
Whitening, KENIC RETRO Mellow Mutt & Meow
Shampoo—Calming. Our shampoos have been
soap and detergent free since the 60’s. We
have gone back to our roots with this cool retro
packaging, retro pricing and of course with the
same high quality you have know for decades.
Made in the USA, family owned and operated.

For additional information, request
Reader Service card #10008
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The Ultimate Service Provider
that “Never Skips a Beat”

First
Sharpening
Order

* Clipper Blade
Sharpening

* Scissor
Sharpening
& Calibration

¢ Clipper Repair

Mention Code:

VGADS513

for discount

Call Before

Shipping
for Details

v High Quality Sharpening Services
| that Save You Money$$$!

v Rapid Turnaround Time
v Quality Control Testing

ONE-STOP SERVICE PROVIDER

Quality Sharpening & Repair Since 1970

877-437-7095 « www.vitalst.com
Ship to: 199 New Road, Suite 61 #194, Linwood, NJ 08221
Email: customerservice@vitalst.com

READER SERVICE CARD #10006
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Evolution Pet Announces
EmuDog Ultra

New in-between
groomer visit skin and
coat conditioning!
Increase your customer’s
satisfaction by providing
lasting coat health in-
between visits. EmuDog
Ultra will help condition
and prevent dull dog coats
by moisturizing deep into
the skin. It's a great add-
on sale that can be used
directly by your customers
in between their groomer
visits. EmuDog is made from Ultra Pure Emu
Qil, calendula, vitamins and papaya extract.

For additional information, request Reader
Service card #10009

Plush Puppy OMG Grooming Spray
Introducing one

. of the few grooming
= products that is totally
water-soluble — Plush
Puppy OMG Groom-
ing Spray. Allows you
to effortlessly brush
out tangles and mats.
Washes out complete-
ly, leaving absolutely
no build-up or residue.
Repels dirt so your
client’s pet stays
cleaner longer. Is safe to use on all coat types.
Easily removes hairspray and gunk after the big
show. Comes in a ready-to-use 20:1 dilution,
or concentrate formula

For additional information, request Reader
Service card #10010

Fora QUICK
Response from
Advertisers, please use
the Reader Service
Card Number!


http://www.vitalst.com
mailto:customerservice@vitalst.com

There's nothing

to stop you from
running a successiul
doggie daycare
center.

Wheeler ael Iorro,
author

JHHOAHA ArODOd NMO HNOA DNIMNOHD

190-PAGE PLAN
FOR SUCCESS

Including 50 pages
of sample forms,
business plans,
and checklists!

OHHO.I T13d HITITHM

- $19.99

PET DAYCARE OWNER!

A VALUABLE RESOURCE FOR ANY

LEIGH
BARK\NFO@BU

BARKLEIGH PRODUCTIONS

70 W. Trindle Road
?\l\echamcsburg, PA 17055
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CLASSIFIEDS
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Call (717) 691-3388 ext 210
to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

BLADES & SHARPENING

EACH blade examined personally, sharpened
to perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, S/H $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St.,

Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We
are also groomers. Website has free videos and
articles on blade and clipper care. Steel Blades
$5.00, Ceramic $6.00, Regular shears $5.00,
convex $10. Sharkfin certified. Trimmer blades
$6.50, 5-N-1 blades refurbished (new parts, not
sharpened) $10. Clipper repair (Andis, Laube,
Wahl). Mail-in service has 48 hour turnaround,
$5.00 RETURN SHIPPING ALL ORDERS,
Website has all information. Est. 1995.
Northern Tails Sharpening Inc, Mobile AL

Call 251-232-5353. www.northerntails.com.

BOWS & ACCESSORIES

Wholesale designer bandanas. Rolled-edged.
Per Dozen prices: $6.00 — Sm.; $8.00 — Med.;
$15.00 - Lg.; Gigantic selection. Call Now! (301)
746-4327.

Four different sizes, lots of beautiful prints

and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine’s, St Patrick’s Day and 4th of
July holidays are available. New bows available
on our website. Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose

from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.
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BUSINESS FOR SALE

Dog Grooming Business for Sale.

Established 14 years. Fully equipped with
retail pet supplies. Rental building. Great loca-
tion and large clientele. Laundry & Office area.
Call 1-301-824-3371.

120 Fourth Street * Mt. Wolf, PA 17347
(717) 266-7348 * (888) 742-7745
info@precisionsharp.com
www.precisionsharp.com

READER SERVICE CARD #10012
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CALL (717) 691-3388, EXT. 210

TO PLACE A CLASSIFIED.

Be sure you know
aperson well
before you vouch
for his credit!
Better refuse than
suffer later

Proverbs 11:15
Living Bible

Classified

Advertisements

GET RESULTS!

The Grooming Industry’s

BEST

video resource!
GROOMERTV.com

ln CHAMPION CH'D(}
,LEC(:O AND JAY SCR
% ~PRESENMT - S

SUPER STYLING

SESSIONS

VYOTED DVD SERIES OF THE YEAR AND DVD OF THE YEAR

VISIT US ONLINE AT SUPERSTYLINGSESSIONS.COM

READER SERVICE CARD #10013
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O
K’ ’ p Kar ds Client Index & Extender Cards

Regular Klip Kard
3 V/4 X 5 V/4

Medium Klip Kard Available Colors Giant Klip Kard
4"x6” HEN 5"x8”

ARE YOUR CLIENT FILES A DISASTER?

These client index cards will stand up against the daily abuse
of any active grooming salon and will provide you
with basic information on your grooming client.

Track injuries, sensitive areas, medical problems, services, and more!

AVAILABLE IN PACKS <
OF 100, 500, or 1000!

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com ® (717) 691-3388
READER SERVICE CARD #9938
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CALENDAR OF EVENTS
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COLORADO

COLORADO GROOMFEST
6/7/2013 — 6/9/2013

Denver CO

724-962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

FLORIDA

28TH ANNUAL NDGAA

FUN IN THE SUN SHOW
10/25/2013— 10/27/2013
Orlando FL

724-962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

ILLINOIS

ALL AMERICAN GROOMING SHOW
8/15/2013 — 8/18/2013

Wheeling IL

(717) 691-3388

info@barkleigh.com
www.aagroom.com

PET INDUSTRY
CHRISTMAS TRADE SHOW
9/20/2013 — 9/22/2013
Chicago IL

(312) 663-4040
hhbacker@hhbacker.com

MARYLAND

PET BOARDING & DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore, MD

(717) 691-3388
info@barkleigh.com
www.pbdexpo.com

Pt Quest

MISSOURI

GROOM CLASSIC 2013
5/3/2013 — 5/5/2013
Kansas City MO

(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA
SUPERZOO

7/23/2013 — 7/25/2013
Las Vegas NV

(626) 447-2222
WWW.SUperzoo.org

OHIO

PETQUEST 2013
6/20/2013 — 6/23/2013
Wilmington OH

(717) 691-3388
info@barkleigh.com
www.pggroom.com

PENNSYLVANIA
GROOM EXPO 2013
9/19/2013 — 9/22/2013
Hershey PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

RHODE ISLAND

NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick, Rl

lindacc@nepgp.com
www.nepgp.com

TO LIST YOUR EVENT, SEND IT TO

ADAM®@BARKLEIGH.COM

EVENTS

PETQUEST
6/20/2013 — 6/23/2013
Wilmington OH

ALL AMERICAN
GROOMING SHOW
8/15/2013 — 8/18/2013
Wheeling IL

GROOM EXPO
9/19/2013 — 9/22/2013
Hershey PA

NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick RI

PET BOARDING

& DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore MD

GROOM & KENNEL EXPO
2/20/2014 — 2/23/2014
Pasadena CA

NORTHWEST
GROOMING SHOW
Spring 2014
Tacoma WA

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Fora QUICK
Response from

Advertisers, please
use the Reader

Service Card Number!
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Pu Py)f
First Visit
To the

room an

falon

Pet Care Series #3
Lot Care Seres #5
Pot Care Series # 2

Pet Care Series
Brochures

Written by Professional Groomers
Ick! for Your Clients!

A Tle-' These quality brochures not only answer

Protecting Your Pets and Yourself i
the constant questions you get from pet owners,
but they will also help you sell products that work
and that you personally believe in — products that
you retail. They will teach your client how to
care for their pet between groomings,

pettareseres 17 which will save you lots of time.

Great promotional tools as well!

AVAILABLE IN PACKS OF <
20, 50, 100, 500, or 1000!

Barkleigh Productions, Inc.

barkleigh.com e barkleighstore.com ¢ (717) 691-3388
READER SERVICE CARD #3939

Keep Your Pet
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Happiness is... Dogs... and Cats, too
Wishing You...

A
pihy
M A
bR e
i - a Professionally LWVe to be

h ‘ “Groomed Pet! Professionally Groomed!

#201 (HB-2) #207 (R-4) #200 (R-6) #211 (R-9) #212 (M-2)

Reminder & Klient Postcards

Inexpensive - Convenient - Colorful

GIVEYOUR CLIENTS A GENTLE NUDGE
FOR GROOMING!

Ledl b T T

IR

WE GROOM
EM ALL! =

#206 (R-3) #208 (R-5) #210 (R-7)

AVAILABLE IN PACKS
OF 20, 50, 100, or 1000!

Barkleigh Productions, Inc.

barkleigh.com e barkleighstore.com ® (717) 691-3388
READER SERVICE CARD #3940
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My Groomer Sez... My Pet’s Report Card

My Groomer Sez... My Pet’s Report Card

[0 My coat was in excellent condition.

1 1 could use more brushing and combing. o )
[ I had fleas and/or ticks. U] A+ [was a Little Angel!
[} [ should see my Veterinarian for:
1 B |was a Paw-fect Pet!

1 € [was Satisfactory.
O Other: O D Il Try Harder Next Time.

L1 F [Iwas a little Devil...
But My Groomer Still Loves Me.

| | O] || 90900

Groomer’s Remarks

Name of Pet

[ should be groomed in weeks.

RN

My next grooming appointment is:

Name of Best Friend

at

Date

‘Bo Pet Report Cards

Like a teacher, now you can grade each pet from
an A+toan k. A time-saving checklist of common
recommendations is included with space for your
personal comments. It doubles as a reminder or
appointment card. Your clients will tell their friends
about your caring pet report card.

Little Angel Award

Great gift for puppy’s first grooming,
new clients, promotions, and incentives!

Available Colors . , i
B This certifies that has successfully completed a professional grooming in our

establishment. Your pet has exemplified courage when confronting combs, brushes, clippers,
and scissors and has shown valor in crossing the waters of shampoo, creme rinse and dip.
Itis with great pride that your pet has been selected as a Paw-fect specimen of beauty
to be held in highest esteem by this grooming establishment.”

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com ¢ (717) 691-3388
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GROOMERTV.com

UPCOMING SHOWS:

OF INDUSTRY SHOWS | PETQUEST
& COMPETITIONS

SUPER200

TIPS, INTERVIEWS,
AND MUCH MORE! | ALLAMERICAN

OF40
TO VIEW GROOMERTV g’:ﬁ
ON YOUR MOBILE DEVICE! E q'

READER SERVICE CARD #10018



(1989

BARKLEIGH PRODUCTIONS

970 W. Trindle Road
Mechanicsburg, PA 17055

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out

of the competition and lost valuable
time. | wasn't sure if | could complete
him with the time | had left. Kathy
Rose announced“scissors down’ just as
1added a couple feathers for a head-
piece. After all that coat growth, | just
didn't have time to finish what | had
planned. We still managed to get third
place and the coveted People’s Choice
Award. Lori again got first place, and
the “Lion King” managed to remain
undefeated.

| decided to go ahead and take the
design to one more show: Atlanta Pet
Fair. 1 just had to complete this design
that | had worked so hard to perfect.
Justa couple weeks before Atlanta, my
mother passed away; | was devastated.
Thad nointentions of going anywhere,
especially so soon after her death. My
mother was my soul, my greatest fan,
my seamstress, and my inspiration.

In the days before Atlanta, my
entire family pushed me to go on and
do what my mom would have wanted
me to do.“She would want you to go,
Angelalis what my dad was telling
me. | agreed to go but wasn't sure if
would compete. | just wasn't up tot.
The night before we left, I told my dad,
“ will work on my dog, and if | can do
it, L will. For my mom!”

Itwas time to get the dogs ready,
and | am sure everyone thought | had
lost my mind. | just kept talking to my
mom while | was working on Josh,
just like she was standing there. When
Iwas done, | was so excited. It was
beautiful, and win or lose, | was happy.
1 pulled it together and completed the
design; my mom would have been so
proud. We won first place and People’s
Choice.

To: Preparing for Atlnta et i just afe Pasadena
- Angela thought about a more tialeagle tfs.

Middle and bottom: At A
‘where“Cherokee Herita

nta Pe far,
‘took First Place

READER SERVICE CARD #10019

FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

ENJOY STORIES
AND PHOTOS FROM
BEHIND THE SCENES!

BARKLEIGHSTORE.COM EI
INFO@BARKLEIGH.COM K=,
v (717) 691-3388 [|]

VR, B -

Groomery
i Roundtable

Angela Kumpe, winner of the 2010 Gr Kennel B rd, with “Ct "
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A selection of
comments taken

from our
Facebook page

DEACK

Like us on Facebook and join the conversation!
facebook.com/groomertogroomermagazine

In response to “Just a
Groomer?” (Vol. 32 Ed. 2,
Feb. 2013) by Daryl Conner:

Very well said
Daryl Waters Conner!!!
Thank you for laying it
on paper.”
— Lea Ann
Groomsdogs Pullen

6 6 Thank you!  am proud
of my profession,

the work that 1 do and the
relationships that | have with
both pets and owners! Many
still keep in touch with me
even though I am over 1000
miles away. When their pets
go to The Bridge, | cry with the
owners. Those are bonds that
will never be broken.”

— Meg Gummerson

About grooming shows:

I've gone to the

Groom Expo in Her-
shey, PA and LOVED it! If | had
a million dollars | wouldn't
have enough money lol
there’s so much awesome
stuff there. I've always gone
alone, but it can get lonely
at the events like the par-
ties. But oh well, with all the

Groomer to Groomer « Vol 32 Ed 5 « May 2013

seminars and the HUGE trade
show you don’t have much
time to yourself”

— Karen Baglini

On GroomerTV's “Jay
Scruggs Critiques Heather
Quarg’s Miniature Poodle”:

| love it but | need

subtitles because
of Angela Kumpe and Jay’s
southern twang!”

— Deb Compton

I embraced all the in-

formation given. Good
groom with better groom
instruction. Thank you.”

— Deborah Farrell

On GroomerTV’s “Pomera-
nian Demo by Sue Watson”:

| never cease to get
great grooming tips
and procedures from this
page. Thanks!”
— PAW Sucreme Paw

pad cream for dogs

I am so glad you did

[use clippers]! | have
clipped Poms for 30 years
because the customer wants

GroomertoGroomer.com

them COMFORTABLE in our
110 degree weather, and real-
izes they can't keep their coat
in shape with their lifestyles.
They tell us over and over
again how much they and the
dog love it! And they still look
as cute as the first time we
did it”

— Sherri Helm

On Frank Brown:

6 6 | LOVE this guy!
No matter how

many times | go to Groom
Expo or Intergroom, he always
knows my name. | tried trick-
ing him one time by changing
name tags but he knew | was
TINA FROOOOM NEEEWWW-
WWWW YOOOOORRRRRRRK-
KKK! (said in Frank Brown
style of course).”

— Tina Marie Degati

On GroomerTV’s “Angela
Kumpe Gets Dematted”:

6 6 | was at a loss for
words. I've never been
able to make it to a show in
the four years that I've been
grooming but | hope to soon.
Y'all look like y’all had a ball!”

— Rosalyn Guidry



WITH
ULTIMATE
Competition Series Blade

Powerful 2-Speed Clipper
Up To 4700 SPMs

Torque To Clip Even The Tough Areas
Patented Easy To Replace Drive Tip
Lightweight At 11.6 oz.

Smooth, Even Clipping

Cool Running

The perfect grooming combo!

Wahl...

Producing quality, effective and efficient
professional clippers and blades to ensure a high
standard of grooming allowing you to achieve the

best results for your clients.

W Proudly Made in the /M Your satisfaction

SATISFACTION

United States of America & is guaranteed*

MADE INTHE USA

*Quality made products that stand the test of time
Your satisfaction is guaranteed. If your Wahl does not work to your complete satisfaction within 30 days of purchase, simply call .
Wahl at 1-800-PRO-WAHL for a product exchange or refund. Original sales receipt required. www.wahlanimal.com 1.800.PRO.WAHL

READER SERVICE CARD #10020
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1-800-525-7387 Best Prices...Best Brands...™

' YEARS
- wwWw.RyansPet.com &z

;Pe/ 6" d hi Find us on
0\ ©2013 G&G Distribution Inc. All rights reserved. Pricing, shipping terms and manufacturer specs subject to change.
Yon RY Prices good through June 30, 2013 Facebook

T
S

“Rely on Ryan

To Help You Through Your Busy Season

On Orders
$150.00 or More

Must Use Coupon Code - Some Exclusions Apply*

coupon code

FSSS

Expires 6/30/13

MIK&MATCH Ryan’s Makes Buying at the Lowest Price Easy

Need Equipment? These Ship Free Too!*

Must Use Coupon Code - Some Exclusions Apply
www.ryanspet.com/pbpro For More Details

www_Pawbrothers.com

0
paw(broihers
coupon code

PBEQFS

Expires 6/30/13

professional

™

FREE Shipping* When You
Purchase
$2000.00 or More of
Paw Brotherse Professional

Equipment.

*Coupon Codes FSSS & PBEQFS expire June 30th 11:59 pm Arizona MST,
Qualified Orders must ship within the contiguous United States

READER SERVICE CARD #10021
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