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NEW!
The Most
Innovative

\ Clipper Ever!

* Includes CeramicEdge® # 10 Blade

e Super Duty

clipper for complete
animal grooming

|

ltem #65410

EXCEL

FIVE-SPEED

5-Speed, Detachable ;
. * 5speeds -for all of your
Blade Cl|pper toughest grooming jobs

 Powerful, rotary motor clipper for
complete animal grooming

* 5.speed clipping — use lower speeds for
cooler running and clipping around sensitive
areas, and higher speeds for prettier coat
finish and clipping body coat

1.800.5589441 « www.andis.com
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* Includes CeramicEdge” #10 blade



Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

¢ Health, dental and vision

* 401(k) with company match

e Company-paid training

e Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

e Advancement opportunities

e Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.

@)

®

We love to see healthy, happy pets.

Equal opportunity employer m/f/d/v. PetSmart is a drug-free workplace. Il'h'-'
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Healthy Teeth. Fresh Breath.
No Brushing.

Teeth Cleaning &
without brushing!

I; Hetps fght penndontal dipasa
the 81 dissase amondg chogs and cats

& B0% of dogs show signs-of oral disease
by the age of 3

b Hreakthrough formula of safe natural
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if you've ever thought about offering
an oral care service...
Now the choice is easy!

TROPICLEAN Menbopreuine o C

www tropiclean.net - (BOO) 524-7387 mmadiahaly
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Combing for Talent

n page 43 of this issue, we have a promotion for our Barkleigh Honors
Awards. This is one of several new things that we are excited about.
Here are a few that we are ready to announce.

First, Barkleigh Honors will be presented at a dinner Saturday night during
Groom Expo in Hershey. The awards will also be webcast live all over the world
(more on that in a moment).

Barkleigh Honors will be the most comprehensive awards ever given to the pet
care community. We will incorporate the traditional type of accommodations
along with cutting edge awards like Blog, Video and Website of the Year. We
believe the groomers have earned a first-rate production, and that is what we
plan to deliver.

Next, for the first time in the history of professional grooming, we will
produce LIVE continuous coverage of activity at the grooming contest and trade
show during PetQuest and Groom Expo. We have been beta testing it for the past
couple shows, and it has done very well with a number of groomers enjoying the
coverage.

Barkleigh will have five to six cameras in use and a large studio set up be-
side the stage, where we will talk to speakers, sponsors, and attendees as well as
the contestants right after their wins.

Sally Liddick will be moderating the webcast. “There is a lot of enjoyment
and emotion at a grooming contest, and so many groomers across the world do
not have the opportunity to attend,” says Sally. “I enjoyed our beta testing of the
show. Groomers who view it have an opportunity to comment and chat while
the events are happening. It is kind of like a bunch of friends getting together to
watch T'V. This will bring our events up close and personal in a different way
than ever before.”

Lastly, we are having a contest to pick our web host for Groom Expo. The
winner will receive an all-expense paid trip to the show. The winner’s respon-
sibilities include live hosting, product demos, interviews and filming videos for
future use.

There will be two ways to enter. The “good” way is to send us a video of
you doing a one to three minute educational demo. If the judges like that demo
video, they will request additional footage of you conducting an interview.

However, the “BEST” method is to attend PetQuest and let us film and edit
your videos in our studio. We will get everything there that we will need from
you, and if you are up for it, we may even use you to do a live webcast interview.

Of course, a contest of this magnitude must have great judges. We decided
to go after the best. We are very excited to announce that Joey Villani, Dr.
Karen Halligan and Sherri Shinsky have agreed to judge the contest.

In the coming weeks, we will be providing more details about each of these
and a few new exciting projects. Watch your emails for information, and become
a fan of Groomer to Groomer magazine on Facebook.

todd@barkleigh.com
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don’t do boarding. My
place isn’t set up for it. I
don’t do daycare. My nerves aren'’t
set up for it. I mean [ can’t possibly
be the only one who’s noticed that
no other breed can do that “scream-
thing” like a Schnauzer can. It is
over the top of the decibel scale. Not
that I know what the top of that is...
[ just know that it’s way past it.

Also right up there are the peek-
a-whatevers. (Usually it’s a-poo.)
think every one I've ever done does
that “Naaaa-naaa-ehnnnn-naaa”
noise. It sounds just like something
rising up out of a grave in the wee
hours of the morning. Not that I've
ever really heard a tortured soul do-
ing that either, but it’s gotta sound
just like it.

Groomer to Groomer * Vol 30 Ed 5 * May 2011

It usually happens that I get
one of the peek-a things doing it
when I'm on the phone. Invariably
the conversation is going something
like this...

Them: “Hi, I'd like to make an
appointment to get my dog’s hair
cut.”

Me: “Have I done it before?”

Them: “No, it was done some-
where else but I'd like to start com-
ing to you.”

Me: “Okay. What kind “whanan-
aa-ahnaa” it?

Them: “I didn’t hear you. There
was some noise.”

Me: “Sorry. Whanaaaa-ahnaa-
ehnnnna it?”

Them: “What IS that?”

Me: “A dog who wants to go

By Bonnie Wonders

home.”

Them: “What are you DOING to
it?”

Me: “Nothing. It’s just fine
“ahhehnaaa-wwayya” to go.”

Them: “Ahh, do you do boarding
too?”

Me: “No, just grooming.”

By this time I am trying to get
the cage room door shut while grab-
bing the appointment book and high
tailing it for the office. I get there
and assure the person on the other
end of the phone that I'm not prac-
ticing Satanic rituals in the groom-
ing shop.

One day a guy came in only to
get his dog’s nails clipped. I told him
to come into the grooming room as

Continued on page 8
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he was trying to coax 90 pounds of
Rottie/Pit mix through the front of
the store. The dog was doing one of
those “I'm coming, but I'm gonna
pee the whole way there” things.
You know what it looks like. The dog
is putting the brakes on and his feet
are splayed out as far as they can
be without his splitting down the
middle. A yellow trail follows. It’s
pretty much like I would imagine
myself to look if somebody tried to
put me on snow skis and give me a
push down the slope.

Just as the guy gets him into
the grooming room the dog decides
to stand tall and proud... like he’s
gonna show “I wasn’t really afraid of
NOTHIN"” Suddenly a high pitched
“Eeeeep...Yyeeep” comes from the
room right behind him. Brave dog
is suddenly down as if he was the
victim of a torpedo strike. Now, in
addition to the yellow streak behind
him, there is a brown pile.

“I'm so sorry,” the owner says.
“He’s terrified of birds. He'll chase
anything, but those big parrots
scare the heck out of him. I didn’t
know you had birds here,” the

guy said.
“Uh....no birds. That’s a dog,” I

S GEFAI[COULDINEVERIBOARDIAIN
HEREWITH]THEBIRDS i

thelsuyjint

ormed]meX

told him.

“No way!” the guy says.

[ smile as I clean up the mess.
The Chi-pug screams again from
the cage room. “Yyeeep....Eeeeep...
yreeeep,” he squeal/barks/cries/
yelps. “Rufus” ran to the corner of
the room by the bathtub, creating
yet another brown pile as I clipped
his nails to the wild serenade by the
“bird-dog”.

“Gee, I could never board him
here with birds,” the guy informed
me.

“It’s not a bird,” I told him
again. “I don’t do boarding, any-
how,” I added.

One day a lady brought in four
poms to be groomed. At the same
time [ had just finished the sec-
ond of a pair of Springer Spaniels.
[ put him into the cage room with
his buddy to await their owner’s

FREE SHIPPING ON ORDERS OF $85.00 OR MORE!!!!

Air Force
Blaster Item
#363 $199.00

We carry a

Full Line of
Tropiclean
Grooming
Products

Tropiclean
Fresh Breath
Foam
Item #91022
$4.29

Air Force Master
Blaster Item #364

Air Force
Commander Item
#AFTDI1 $119.95
#AFTD2 $137.00
#AFTD3 $155.00

$315.00

UPCO
Almond
Luxury 16:1
Shampoo
Item#82341
80z $1.95
Item#82342
Gal $19.50

WWW.Upco.com 800-254-8726

READER SERVICE CARD #7893
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return. I took one of the poms to
the grooming room and within 5
minutes one of his friends started
to howl. About 20 seconds later
pom #2 started, #3 joined in almost
simultaneously. I flipped my earplug
band onto my head. Naturally both
Springers started in with their bass
accompaniments. I tried shush-
ing them, talking calmly to them
and then yelling at them. Nothing
worked for more than 20 seconds
or so. I turned up the radio and the
dogs just seemed to get louder. I
was thrilled when the Pom’s owner
showed up.

“I'd really like to see the rest of
your facility in case I ever need you
to board them for me,” she said.

“Sorry, but I don’t do boarding,”
[ told her.

The other day a man and wom-
en walked in with a pet carrier in
hand. “We are from Virginia and res-
cued this kitten,” they informed me.
“We'd like to go across the parking
lot and get a bite to eat so we need
you to board the kitten for a while,”
the man said.

“Well, [ don’t do boarding” I told

Incorporate
for as little as $99

Visit www.incorporate.com
or call 800-453-9596

THE

COMPANY

CORPORATION"

INCORPORATING WHAT'S RIGHT FOR YOU

READER SERVICE CARD #7894
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Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

“Forced-air dryers are the most impor-
tant investment a groomer makes.
Nothing else has as great an effect on
the efficiency of your business.

| discovered the advantages of Metro®
Air Force® dryers as a student at the
New York School of Grooming, so
when | started my own businesses,
that's the brand | chose. They are, by
far, the most powerful, reliable, longest
lasting dryers on the market. In fact,
the original Air Force® dryer | started
out with is still functioning perfectly!”
“Today we use ten Air Force® dryers
and three Metro® vacuums. The all-
steel, American-made quality is a big
factor, but equally important is the
bend-over-backwards personalized
service Metro® provides—something
you won't get from any other brand!”

Eli’'s original'nir Force® Master Blaster® still works perfectly after ten years
of hard professional operation!

More grooming salons around the world depend on Metro® Air Forcee dryers =
than any other brand. Models availabie for every application. i

Contact your distributor, professional supplier, or call

Air Force® Blaster®

Air Force® Master Blaster®

ME TRO ?amlly owne d Sim‘e i 9 39 READER SERVICE CARD #7895

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.0. Box 149 Suffern, NY 10901 e Fax 845-357-1640

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
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them.

“Well, it is snowing so badly and
we have a long trip ahead of us. We
really need to leave her here while
we eat. We can'’t leave her in the car.
It’s too cold,” the lady said.

[ was busy and figured it was
less trouble to just let them leave
the cat in the shop for a while. It
wouldn’t hurt anything and it had
its own carrier anyhow.

So the lady marches into the
grooming room, sets the carrier on
the drying cage and hands me a
bottle of water. “Give her some water
in this cup,” she instructed as she
handed me a styrofoam cup with the
top half torn off. She then whirled
around and made a beeline for the
door with the man on her heels. Yes,
[ figured they were dumping this
cat on me for a permanent home. I
watched them as they entered the
restaurant next door. So they were
telling the truth about that, anyhow.

Two barking Labs and an hour

QUICK DRY, NO HEAT

a ([won;tibelboard

igiherghe

oS0 m
agaln yrees

;

roomJand|ifdc

and fifteen minutes later, the wom-
an walked in to pick up her cat. I
was getting a Westie out of the cage
for its owner and briefly saw the
woman make her self right at home
again as she walked directly into the
grooming room. [ was answering a
question for the Westie’s owner as
my eyes followed “cat woman” pick-
ing up her kitten’s cage. The Westie
lady was asking more questions and
the cat owner marched past both of
us looking pretty miffed.

“I won’t be boarding her here
again,” the lady said, pointing the

32,850

Double Unit
Dryer Cage

No Heat
Dryer Cages

SHOR-LINE

REDISCOVER QUALITY

nglinjthat{othery
care]for{dossS

cage in her outstretched arm toward
me. “You have dogs barking in that
other room and I don't care for
dogs,” she declared as she shot out
the front door.

The Westie lady raised her eye-
brows as her jaw dropped. We kind
of just stood there looking at each
other for a few moments. “I didn’t
know you even did boarding,” she
stated when she regained her power
of speech.

“I didn'’t either,” I told her.

“And apparently, I also do it for

”»

not like the other guys J

Shor-Line has been a leading industry craftsman for 84 years. We have done so by reinventing established
product designs and engineering new innovative products. We are committed to continuous product
improvement and our products showcase genuine quality, not like the other guys. Call today and rediscover
quality, 888.551.4061. Visit www.shor-line.com/grooming_g2g for product specific information.

Use your smartphone to scan this
QR Code or visit www.shor-line.com 1 0

Single Unit Dryer Cage (not pictured) $1,599 L
SRy for more product information.

Versa Shower (pictured above) $3,295
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DIRECT

ANIMAL PRODUCTS I

A Division of TriStar Metals, Inc

Products built with YOU in mind.

En

- K
|
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Hydraulic Bathing Tub

Raises from 8“to 42”

Our products are designed for maximum

comfort, efficiency, safety and ease of use.

It’s okay to invest in yourself. You are the

most important part of your business and we
believe your equipment should do the heavy
lifting for you. Call us today 877.459.7827 or

Grooming Tables  gathing Tubs visit www.directanimal.com.
READER SERVICE CARD #7897




BY TERI DIMARINO

SN
o
L ilaire Boelkins began grooming nearly fifteen years
o, ﬁ""..lh H ago. Totally immersing herself in her new found
'y profession, she discovered that she had the “knack”

~e+for grooming and quickly honed her skills to become an accom-
plished stylist. Hilaire loved grooming. Each day brought different
o challenges and more dogs to groom. She was hungry to learn,
‘~“and each day she became better than the day before.
- But three years, and countless pets later, Hilaire woke up
. “to'a tingling and numbness in her hands. Not one to slow down,
“Hilaire worked through the pain, figuring it was just part of the
“territory” of being a groomer. She was, after all, only twenty-four
years old, healthy and happy in her career.
; ~ One day the pain became so great that she could barely hold
* aclipper. She consulted her doctor and the diagnosis of Carpal
.~ Tunnel Syndrome was like a knife to her heart... or her hands,
for that matter. “I wished I had paid more attention to my body.”
.| 'says Hilaire. “It was telling me to slow down but I didnt listen.”
Physical therapy and exercise were not effective and surgery
| /was recommended. “I thought I was invincible! I was young and
' hEglthy. This kind of stuff doesn’t happen to someone my age.”
But it did.

Grooming was her career and she had no intention of giv-
ing it up. She worked through the pain for nearly two years
before surrendering to surgery; her only hope of continuing in
her.chosen profession. While the surgery was, as she puts it,
80% successful, she still tolerates a certain amount of pain and
numbness in her hands, as the years of working through the pain
had left her with some permanent nerve damage. She recognizes
the triggers that aggravate it and tries to avoid them. But, after

/ a busy day she pays the price. “I love dematting, but that is a ma-
jor trigger, and I usually have to go home and apply ice or a heat
pack to my wrists after doing a big job.”

An instructor at the Paragon School of Pet Grooming for the
past ten years, Hilaire teaches through experience. “I am sure
that I was using my equipment wrong early on in my career.
was so anxious to get my hands on the dogs and do my work that
[ neglected myself. Before I knew it, I was being forced to slow
down.” Teaching enables her to remain in the industry and she

GroomertoGroomer.com

Continued on page 14
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QUADRUPED PCT CARE

Contact us for FREE SAMPLES ol our natural

ALL IN One Yooca TearLess Snavroo, a general purpose, Flea & Tick, medicated,

anti-iich, whiteming and conditoning shampoo
&
ALL IN One Yuooa Leavi-iy Conpimonek, Di-Martivg Uspercoar Removir and Dryisa A
GET FREE SAMPLES NOW ONLINE AT:
hitp://quadrupedpetcare.com/sample request adam.php

or by telephone at: 1-800-638-1135

EAVAILABLE T VERIFIABLE PET INIMUSTRY PROFESSIONALS ONLY
www. quadrupedpelcare.com
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still enjoys grooming dogs, but she
knows when she is doing too much.
“I wish I had learned the proper, er-
gonomic way to use my equipment,
but I feel I am doing my part in
giving new groomers a correct start
so they don’t have the issues that I,
and so many other groomers, have.”

Hilaire’s experience is not
unusual. Her mother was a profes-
sional groomer and never had any
problems, so why her? Who knows,
but you could hear the regret in her
voice. She wished she had listened
to her body.

WHAT EXACTLY IS CARPAL
TUNNEL SYNDROME (CTYS)?
The carpal tunnel is a tight,
narrow passage in the wrist that
is made up of ligaments and tiny
bones. Some of the tendons and
nerves that control movement of

the fingers pass through this “tun-
nel” into the hand. These tendons
are covered with a fluid-filled
sheath that helps the tendons glide
smoothly during movement.
Repetitive hand movement, like
typing or scissoring, can cause the
tendons to become irritated, caus-
ing swelling within the fluid-filled
sheath. Because the carpal tunnel
is made up of bones and ligaments,
it cannot expand to accommodate
the swelling of the tendons. This,
in turn, causes the median nerve,
that shares the tunnel with the
ligaments, to become compressed
or pinched, resulting in burning,

tingling or numbness in the fingers.

CTS is just one of many so-called
Repetitive Strain Injuries (RSI) and
is the one that is familiar to most
groomers.

WHAT ARE THE SYMPTOMS?

Tingling and numbness of the
fingers are the most widespread
complaints from people with Car-
pal Tunnel Syndrome (CTS), but
many experience pain. This pain
may extend up the arm and, in
many cases, is worse at night. It is
common for a sufferer to have their
sleep rudely interrupted by the pain
and tingling. They wake, shaking
their hands in an effort to relieve
the tingling and pain.

HOW IS IT DIAGNOSED?

Telling your physician that your
hands hurt is a good start, but they
may perform several simple tests to
get an official diagnosis of CTS. The
two most common tests are called
Tinel’s Test, where the median nerve
is tapped along its path in the wrist

Continued on page 16

Make every grooming opportunity safe and profitable!

The NEW Air Muzzle Il pet restraint system
controls cats and small dogs safely

Helps provide a higher level of bite protection
Applies quickly and easily, weighs less than 7%20z.

Comfortable for pets; they begin
to relax immediately

Helps ensure pet cooperation

Translucent ABS plastic is
durable and easy to clean

A favorite of pet professionals
for more than eight years

Ideal for cats and small, flat-faced dogs!
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No facial contact
makes it well
accepted by
animals

Break
Resistant
Polymor

Special Offer Price
$69.95

Regularly $89.95

Mention offer code:
P11JA04

To order call:
800.433.7297
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What would a 50% increase in revenue per pet do for your bottom line?

The same pet owners that use at home services like lawn care, housekeeping and carpet
cleaning pay extra for the convenience to have a mobile pet stylist come to their home.

Groom Fewer Pets For More Income-

You would often have to groom wp to 10-12 dogs in a salon to make the same
money grooming & pets in a mobile when you compare overhead costs.

Schedule Your Own Hours-

Closing a storefront early is almost impossible, even if you're done grooming by 2:00pm. Mobile
allows you to schedule the dates and times you want to work. You have more time for family and friends.

Less Stress on Your Mind and Body-

How daoes your body feel after grooming & pets compared to 10 or 127 How
many years will you be grooming if you keep doing 10 or more pets a day?

ol By,

&l <., Let us show you how to take your best clients mobile.
gm"m'": Go to www.wagntails.com or call (800) 513-0304.

L _i'q',m',ui:-_id (a ]
'F:t"." En::.-"‘? e Acconding fo.a recent survey at www. petgroosmer.oomysurveys_him the national average for

a mohille sylist |5 56100 per pet compared to a stationary salon average at 30,00 per pet.
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making the tingling in the fingers
worse and Phalen’s Test where the
backs of the hands are pressed
together for a period of time, thus
compressing the carpal tunnel and
causing the symptoms. There are
other tests that may be performed
to determine any damage or abnor-
malities of the affected nerves.

ARE THERE SPECIFIC CAUSES?

While repetitive motion seems
to be the most common cause of
this disorder, there is controversy
in this area over what can cause or
aggravate the condition. While the
computer keyboard has long been
the targeted culprit, it is becom-
ing clear that any constant wrist
motion dependent activity can be
considered an aggravating aspect.
There are other factors that may
contribute to CTS such as obesity,
pregnancy, rheumatoid arthritis,
diabetes, thyroid problems and the
use of birth control pills.

WHO IS SUSCEPTIBLE?

While CTS is most common in
middle age and the elderly (80%
of CTS sufferers are over the age
of 40), it can affect anybody. Wrist
intensive activities, such as racquet
sports (like tennis), weight lifting,
knitting, prolonged driving and, of
extreme importance to us, scissor-
ing, put some people at more risk
than others. Massage therapists
and restaurant wait staff also have
high instances of CTS, for obvious
reasons.

Pet groomers like Hilaire, are in
the proverbial crosshairs. With all of
the hand-intensive scissoring, clip-
pering and handling we do, it’s easy
to see how this can happen. No one
is immune, especially if you are over
stressing your hand and working
though pain.

PREVENTION IS THE KEY
Examination of the workplace
ergonomics is a good place to start

READER SERVICE CARD #7901
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and, for us, that begins at the
grooming table. Any action that
causes the wrist to be angled from a
neutral alignment should be avoid-
ed. For us, this usually means re-
thinking our scissor techniques. Old
habits die hard and changes in the
way you handle your equipment and
probably in the equipment itself are
inevitable. The act of scissoring puts
a groomer at risk and care must be
taken in selecting shears.

Shears, like shoes, should fit
properly. The size of your hand
and the length of your fingers will
determine the size, style and weight
of the shears that will work best for
you. During the process of scis-
soring, your shears should rest
comfortably in your hand with your
wrist straight and aligned with your
arm. Your fingers should not be
cramped and your wrist should not
bend or flex abnormally, although
scissoring certain areas of a dog will
bring a temptation to do so.

If you take your shears in your
hand and drop your hand to your
side, the shears should be parallel
to the floor with your wrist relatively
straight or in the “neutral” position.
[ call this “setting the shear.” When
[ scissor, I will occasionally drop
my hand and “re-set” the shear in
my hand if I find myself stressing
or bending my wrist. This is a good
habit to get into, as it will help to
keep your shear in the correct
position.

A good shear should open and
close smoothly and with ease, cut-
ting all of the hair that lies between
the blades. If you have to force or
apply extra pressure to cut the hair,
your shears are working against
you, and you run the risk of stress-
ing your hand. Different coats call
for different shears. For instance, a
shear that works well on a Bedling-
ton coat may not be what is needed
for a thick Standard Poodle coat. Of
course, this usually means reinvest-
ing in proper fitting, quality shears.

Continued on page 17



But, you must think of this as an
investment in your health.

Attending a grooming conven-
tion is the best way to try different
shears. The manufacturers who
exhibit at these shows are happy to
help you select the right shears for
you. Some will even custom-make
shears measured to your hand. It
goes without saying that you should
never use your good shears to cut
anything but clean hair. Plan on
making an investment for quality
shears, you will find that they are
worth every snip!

Clippers are another thing that
can stress a hand and, once again,
you have to shop around to find the
ones that fit your hand, and your
needs, the best. The manufactur-
ers of clippers and trimmers have
made huge strides in this area and
there are quite a few lightweight yet
strong clippers and trimmers avail-
able. Once again - get what fits!

Finduson

www.facebook.com/
groomertogroomermagazine

Wall

Groomer to Groomer Magazine

The Official Sponsor of
Top-Quality Grooming!

[’H Professional Groomers like this.

Find us online at
groomertogroomer.com

TREATMENT

Following your doctor’s recom-
mendation is first and foremost. We
can all identify an affected groomer
by the wrist supports they wear.
These wrist supports are useful
tools in keeping the wrist in a neu-
tral position. While they may be a
bit awkward to wear during groom-
ing, their benefits far outweigh
any inconvenience. Analyzing your
sleeping habits is something people
neglect to do. If you are a “side
sleeper” who sleeps with your hand
“curled” under your head or pillow,
you would benefit from wearing
wrist braces when sleeping.

Treatments usually include
some sort of physical therapy to im-
prove the flexibility and strength of
the hand and wrist in the hopes of
delaying or avoiding surgery. Mas-
sage therapy can be helpful for some
and this is something the patients
can actually do themselves, with a
little training and practice. Strength
training exercises and stretches for
the severely affected hand should
be performed under the supervision
of a trained professional, as you do
not want to progress quicker than
your condition will allow. Pushing

IF YOU SMOKE... STOP!
SMOKING DEPRIVES
TISSUES OF THE
OXYGEN THEY

NEED TO REPAIR
THEMSELVES.

too hard may worsen the situation
instead of improving it. This is, after
all, a repetitive motion disorder

and exercise should be combined
with periods of rest. Some people
have achieved good results with
acupuncture, so this may be worth
investigating.

If you smoke... STOP! Smoking
deprives tissues of the oxygen they
need to repair themselves. This can
significantly slow down or prevent
any healing. Besides, your lungs will
thank you for it.

The use of NSAID’s or non-
steroidal anti-inflammatory medica-
tions, such as Motrin or Aleve, can
be helpful in reducing the swelling
that causes the problem, but there
is the potential for stomach upsets
with these over-the-counter

Continued on page 18
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medications. In some cases, a
physician may prescribe a stronger,
prescription-only medication or a
short course of cortisone in an effort
to bring down the inflammation.

If symptoms persist over a long
period of time it may result in a
weakening of the hand muscles.
Cortisone injections near the af-
fected median nerve can relieve the
swelling and are usually tried as a
precursor to surgery. In advanced
cases surgery is usually the only op-
tion. The hand muscles are weak-
ened and, at this point, the nerve
may be damaged. A nerve conduc-
tion test will confirm the diagnosis
and the appropriate course of ac-
tion. It is far easier to recognize the
problem early and treat with less
aggressive measures before allow-
ing the problem to progress to this
degree, as some nerve damage may
be permanent.

For some, surgery is the only

recourse. Consultations with your
doctor will help determine if this is
the best way to proceed. In the sur-
gery, the transverse carpal ligament,
or the ligament that makes up part
of the “tunnel”, is cut to relieve the
pressure on the median nerve, and
the skin is closed with stitches. The
gap where the ligament was cut is
left alone and eventually fills up
with scar tissue.

Some people feel relief soon
after surgery. Others take more
time. Recovery time is usually what
frustrates groomers. It is difficult
enough to take time off work for the
surgery, but when you are restricted
from heavy use of the affected
hand for at least two and up to
twelve weeks, it can become a huge
financial burden. Physical therapy
may speed up recovery time, but
you must take care not to over-do
it. This is a tough order for most
groomers!

www.GroomersReference.com

Presented By

@mEHAcadenw
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While surgery was the recom-
mended treatment for her, Hilaire
wished she had explored more
alternative treatments before opting
for surgery. “I love my chiropractor
and massage therapist.” she says.
“They help make it possible for me
to continue doing what I love.”

While she has never tried acu-
puncture, she has spoken to groom-
ers who have had success with it.

“I have had to alter my career a bit
and I have to know when to take it
easy. That’s a big thing for me be-
cause if [ don’t, [ can’t groom.”

At best, Carpal Tunnel Syn-
drome is an annoyance. At its worst,
it can be a painful, debilitating
problem. It has cost good styl-
ists their careers, as they could no
longer groom the pets they so love.
Safety becomes a concern as their
hands weaken and they can no
longer hold or control the animals,
much less scissor or clip them.

The best treatment for Carpal
Tunnel Syndrome is education
and prevention. Informed groom-
ers will use all the knowledge they
have to help prevent the problem.
“Take care of yourselfl” says Hilaire.
“An educated groomer is a healthy
groomer.”

An industry veteran, Teri has
owned and operated success-
ful salons and mobiles in Florida
and California. A winning groom-
ing contest competitor, Teri was a
member of three GroomTeam USA
Gold Medal teams. A multi Cardi-
nal Crystal Award winner, Teriis a
popular speaker, judge at seminars
and trade shows across the United
States, Canada, Europe, South Amer-
ica, Korea and Australia.

Teri has written for all the in-
dustry publications calling Barkleigh
Productions home in the position of
Industry Consultant and author for
Groomer To Groomer magazine.
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Nature &
Nurture

=

he question of whether a behavior. John P. Scott and John
Q: Wh ail do you behavior is genetically en- L. Fuller studied five pure breeds of
] dowed or learned is a common one.  dogs and tested them in 50 catego-

call a Cocker S pani el This “nature vs. nurture” issue has  ries of behavioral reactions. After

' been argued by biologists, psycholo-  testing thousands of dogs the
that barks 900 times gued by biologists, psy g s they

gists, ethologists and behaviorists found some very interesting things.
i i 0 for years. Has the cocker spaniel First, dogs have plastic genes.
In ten minutes: adapted to the environment, or is That means that they are capable
he simply responding like a pre- of a wide range of genetic variations
AN orma / programmed robot? while still producing fertile offspring.
In the 1950’s two scientists set ~ This allows for the obvious physical
out to examine this question by differences between Great Danes
studying the genetic basis of dog and Dachshunds. The genes which

govern behavior are also capable of
great diversity. Not only does this
diversity cause differences between
. breeds, but even within a par-
. H ticular litter. Brother and sister
; L may be close to identical, or
- F i completely dissimilar.
o One of the easiest
| . < behaviors for Scott
'- e and Fuller to study
' ' was barking. While
ﬁ all dogs can bark,
Basenjis, a breed
e developed in central
Africa, is almost
barkless.

%
oy # Continued
ﬁ on page 22
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Beautify your work
environment with our
state-of-the-art grooming
equipment that makes
styling your four-legged
clients as easy as, ..
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Though capable of barking, they a new home. So when you pick a
rarely do. The scientists bred Ba- nice quiet eight-week-old puppy,
senjis to Cocker Spaniels to see how  you may yet find that you have the
“pbarklessness” would be transmitted original Barkmeister. That’s another

genetically. good reason for seeing the pup’s
They found that barking is a parents before you buy.
dominant trait. That means that if This developmental aspect is a
either of the parents possesses the thorn in the side for puppy buyers
trait, there is a 75% chance that and is ignored or glossed over by
all of the offspring will also possess  breeders. Scott and Fuller discov-
it. The importance of this knowl- ered that many behaviors do not
edge for the average pet owner is develop until long after the animal is
obvious. If you are going to buy a in its new home. The quiet, submis-
cocker spaniel puppy and you don’t  sive dog at the kennel may turn into
see both parents before you buy, a dominant, pushy bully. Pseudo
you may get one of those 90 B.P.M.  scientific temperament tests for
(barks per minute) puppies. puppies attempt to convince own-
Another factor in barklessness ers that the pup’s behavior is static
is that the behavior appears to be and will not change for its lifetime.
developmental. At different ages, the The evidence is to the contrary. A
puppies bark at different rates. So, study done in Australia indicates
the 90 B.P.M. dog did not bark that  that long-term characteristics form
much when he was 8 weeks of age. after about five months. Some shy

He probably started getting yappy puppies grow out of it and some
at about four months - two months  confident dogs become fearful as
after he would most likely go into they grow up.

..barking is a
dominant trait...

if either of the
parents possesses
the trait, there is
a 75% chance

the offspring

will possess it.

Another aspect of development
is the absence of some traits in
infants that do appear later in life.
Most people realize that male pup-
pies do not lift their leg to urinate.
The behavior “develops” at about
nine months of age. Scott and Fuller
discovered that other behaviors are
developed as well. Territorial aggres-
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i

b1 -
alpers

o0 15

THE SPOT

SuperZoo shines the spotlight on the latest
grooming products, trends, techniques and
timesaving innovations. Don't miss our top-notch

Help your clients with
problem urination,
house training,
destruction, aggression
and more!

A collection of more than 60 articles
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sion and defensive aggression may
not develop until after a year of age.
Some dogs offer territorial aggres-
sion as early as six months, while
others finally start growling protec-
tively as late as two years of age.
Some dogs do not possess the genes
necessary for this behavior, and will
never be good guard dogs - though
their litter mates may be.

One of the tests run by the
scientists was intended to research
what dogs would be like without
human interaction. They decided to
confine one family grouping of each
breed in a fenced acre of ground.
They observed the animals daily
for a full year. Beagles, a dog that
is often kept in large groups, lived
together peacefully with hardly a
squabble. Fox Terriers, on the other
hand, actually killed each other in
violent disputes. Each breed had

different reactions to things that
happened in their area and devel-
oped their own ways of handling it.

So, if you want to have many
dogs living together in harmony, Fox
Terriers would most likely be a bad
choice. Beagles would be most likely
to live in relative harmony, but
might still fight occasionally.

There is probably no other crea-
ture so identified behaviorally with
its breed type as dogs. Scientific
studies like this one can offer in-
sight into our common knowledge
of dogs. Scott and Fuller’s book,
Genetics and the Social Behavior of
the Dog (also titled, Dog Behavior:
The Genetic Basis) is a must for any
serious student or breeder. In the
long run, the question of nature vs.
nurture is a bit silly. Animals are
endowed with instinctive behaviors
and the ability to modify those be-

haviors. They can also learn things
that have no real instinctive origin.
Every dog is the result of genes

and experiences to one degree or
another. I bet if you gave that 90
BPM Cocker treats for barking, he’'d
be abnormal in no time.

Gary is an internationally acclaimed
behaviorist, trainer, author, columnist
and lecturer. He has more than 30 years
experience working with dogs, including
eight years of shelter work. Gary Wilkes
is responsible for the innovation and de-
velopment of clicker training as a practical
methodology for dogs and with his former
colleague, Karen Pryor, introduced this
method in 1992. He currently has a full-
time, veterinary referral based behavior
practice in Phoenix, Arizona and is an
author, a columnist and feature writer for
Groomer to Groomer and Off Lead & Ani-
mal Behavior magazine. Contact Gary at
wilkesgm@aol.com or visit www.clickan-
dtreat.com.
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Groomer Tells of ...
Retail Success

By Jennifer Harris

Retailing is not always easy
in the grooming world. It
takes work to keep up with inven-
tory and to research the latest trends
to keep the product moving off the
shelf. Adding work on to an already
swamped groomer’s schedule is not
something a groomer goes searching
for typically. However, recognizing
the potential in raising the overall
revenue by offering a selection of
products can be a good investment
in your time.

Groomers have an advantage in
that the simple fact is that clients
visit frequently. Pet people love to
shop for their pets, spend money on
their pets, and pamper their pets.

Being a groomer myself, and a
mom of three young children, I was
in no hurry to add more work to my
plate, but I had a desire to explore
what the pet business world could
offer. I developed a product based
on the needs of my own clients. Our
clients have wants and needs for their
pets and the more we can provide for
them the more money we can
potentially make.

Displaying products effectively is
important to this success because it
gives your clients a memorable image
from a passing glance, and the best
chance at catching their eye which
can result in a sale. Cut out some
time to visit trade shows and retail
conferences to glean some much
needed knowledge to jump on the
road to success in the retail industry.
Having a desirable product image was
very important when developing my
product and has proven successful.
Simple lighting and added media to a

Personal Training DVD's for Groomers

Jegper- gl
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www.superstylingsessions.com
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display can quickly pay off.

For more information about The
Zuri Collection please contact Linda
Harris at (949)351-7456 or email The-
ZuriCollection@yahoo.com. Please visit
www. TheZuriCollection.com or request
Reader Service Card #7930.
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What One Groomer Can Do!
Spotlight on...

Maria
Villalpando

GroomertoGroomer.com

ou might never guess it

when you first meet 82
year old Maria Villalpando, but she
is a real live hero. If you ask her, she
will tell you that she just did what
needed to be done.

Maria began her pet care career
in the 1940’s when she was just a
teenager. “I got a job at a little pet
shop, cleaning the cages and bathing
the pets they had for sale. [ worked
from 8 A.M. until 6 P.M. and made
$18.55 per week.”

The shop’s owner had a Cocker
Spaniel that he showed. Maria took
the dog to the handler and watched
while he groomed her. She was fasci-
nated. She got books about grooming
and began to teach herself. The first
clipper she used was not even elec-
tric. It was the kind that you had to
squeeze the handles together to move
the blades back and forth.

Maria went to dog shows and
watched the handlers groom and
asked them questions. She went to a
grooming school in Chicago, and got
specialized training in Poodle groom-
ing in New Jersey. She began to go to
grooming shows and pick the brains
of everyone she met.

Eventually, Maria became the
owner of the pet store she worked in
as a teenager. “My youngest son was
eleven months old when the Magic
Touch Pet Salon became mine,” said
Maria. “He stayed in a playpen with
a little Chihuahua for a playmate.

26 Groomer to Groomer * Vol 30 Ed 5 « May 2011

My other three children came to the
shop after school and when I finished
work, we all went home together. I
put all of my children through college
by grooming - that’s a lot of dogs!”

Maria became acquainted with
a young police officer in Racine,
Wisconsin who had a police dog.

“I offered to groom the dog for free
every month,” said Maria. “I have
several nephews that are in differ-
ent branches of law enforcement and
[ know what a dangerous career it
can be. One of my nephews has been
shot and another was stabbed twice.”

When Maria discovered that the
Racine police dog was to be retired
and there would be no replacement
for him, she made it her mission to
provide the department with these
much needed canine officers.

She began to research what
kinds of dogs were available and the
costs involved. She found that you
could get a dog trained for a single
purpose, just to detect drugs or for
search and rescue, and the price
started at $8000 per dog.

“I didn’t want that,” said Ma-
ria. “I wanted to get a dog that was
trained to do it all — drug detection,
officer protection, patrol and appre-
hension, and search and rescue. Of
course, the more training there is,
the more expensive the dog. Then the
dog is matched with an officer and
the officer undergoes training with
the dog.

“I wrote to dog food and pet
supply companies and anyone else
[ could think of, explaining my goal
and asking for their help,” recalls
Maria. She put out donation jars at
local businesses. Maria even contact-
ed the Dallas Cowboys professional
football team. They responded with
a generous donation and even sent
some memorabilia that could be sold
to raise more money.

“I sent every penny I could get
to the Alabama Canine Law Enforce-
ment Training Center, and it was put
in a special account until there was
enough to purchase a dog.”

It took two years and many thou-
sands of dollars, but she reached
her goal. Maria was able to purchase
three fully trained multi-purpose
dogs and provide two months of
training for their police officer han-
dlers. Two of the dogs went to Ra-
cine, Wisconsin and the third went to
Mt. Pleasant. One of the dogs named
Cowboy (in honor of the Dallas Cow-
boy’s donation), made a drug bust
the very first night he was on duty.

All of the dogs went on to have
fulfilling careers protecting the citi-
zens of their communities. And Maria
groomed them all each month - for
free, of course.

If you talk to her about this
monumental undertaking and ac-
complishment, Maria will take very
little credit. But she is incredibly

Continued on next page



proud of the dogs and their police
officer partners and what they have
done for their communities.

That’s just how Maria is. No mat-
ter how difficult the challenge or how
many obstacles she must overcome,
Maria finds a way to get results. She
has a heart full of love and it shows
in everything she does.

Maria grooms a lot of dogs that
are rescues and come from the hu-
mane society. “I'm like a gold miner,”
states Maria. “A dog comes in that’s
dirty and a total mess and it’s my job
to dig deep, uncover its beauty, and
bring it to the surface.”

Some of Maria’s customers are
on their fifth or sixth pet, and now
she is grooming pets of the grand-
children of some of her original
customers.

“I'm very proud of my profession.
Many things have changed, but I
have a lot of fun with what I do. I
get great satisfaction when I see
the looks on my customers’ faces
when they pick up their freshly
groomed pets.
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“I like to give my customers a
little extra zing’ with the grooming. I
decorate their pets with bows, feather
boas and beads, and even add color
to the pets. You may have even seen
Maria’s handiwork onstage at the
All American Creative Grooming
Competitions.

One of her customers named
Patrick celebrated his 89th birthday
on St. Patrick’s Day. Maria groomed
his dog, Riley, for the occasion. She
made Riley a little green vest and
found a green derby hat to go with it.
She painted his nails green and com-
pleted his outfit with a green rhine-
stone collar. Riley sat on Patrick’s
lap all afternoon and greeted all the
birthday guests. Patrick still talks
about that birthday and how special
Maria made it for him.

Recently Maria severely injured
her shoulder and broke her right arm
and hand. But as bad as her inju-
ries are, this spunky determined gal
won'’t be down for long.

“I'm getting rehabilitation be-
cause I can‘t make a fist, and I have
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& Kennels / Daycares
® Trainers = Pei Sfores [/ Bowliques  ® Velerinarians  ® Aanofrciores © Distribofors
& Awlo & Home Inturance ' .

1-877-PET-G
(738-4

1-866-KENNEL INSURANCE
(a3 6h-0G354)

GovernorIns.com =

no strength in my thumb,” says
Maria. “They have me doing dif-
ferent exercises in all these fancy
machines - but do you know what?
I've found that what helps me most is
using grooming shears. The scissor-
ing movements are strengthening my
thumb. I hope to be back in my shop
and grooming full force very soon!”

Sally Liddick of Barkleigh Pro-
ductions, Inc. says, “Maria exempli-
fies what a groomer with a desire in
his/her heart and a need to serve
can do... right where they live.” Then
she adds emphatically, “Wouldn't it
be wonderful if we could all be a little
bit like Maria? We could change the
world!”

Recently Maria took a bad fall in
a grooming salon breaking several
bones. She is recuperating at home
with her family but would really be
cheered with a card or note from
groomers across the country. Send
them to - Maria Villalpando,
Magic Touch Pet, 3728 Douglas Ave.
Racine, WI 53402.
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llergy season is here not

only for us, but also for
allergic pets. As the pollen count
rises and we start sneezing, beloved
allergic pets are also suffering, but
in a different way. Dogs and cats
manifest their allergies through
their skin, while humans may
sneeze and get runny eyes. As a re-
sult, the pet may get itchy skin, and
ear and skin infections. Those of us
with allergic pets know it is no fun,
and their allergies can be exhaust-
ing to manage! It’s likely if a pet has
allergies to the environment, they
have already seen a veterinarian
this spring for an ear infection. Also,
just an itchy pet that obsessively
licks and scratches, will keep their
owners up at night.
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Allergies

Pets with allergies to the
environment have atopic dermati-
tis. Atopic dermatitis is an intensely
itchy skin condition caused primar-
ily by allergens in the environment,
such as molds, house dust mites,
house dust, human dander, feath-
ers, and pollens from trees, weeds,
and grasses. Besides being very
itchy, dogs and cats with atopic der-
matitis are also prone to bacterial
skin infections (pyoderma) and yeast

' *v:'}

Grooming’s #1 Buy & Sell Spot e Mobile Vehicle Ads e Job Search Help Wanted Ads e Busihess'for Sale Ads
GroomerTALK®* Community & Radio e Buyer’s Guide e Galleries & Trivia Fun e Schools, Home Study DVDs

Find A Groomer Inc. PO Box 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
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(Malassezia) infections. Allergic cats
may also have asthma. Certain dog
breeds, such as the Boston Ter-
rier, Boxer, Cairn Terrier, Chinese
Shar-pei, Dalmatian, English Setter,
Golden Retriever, Irish Setter, Lab-
rador Retriever, Lhasa Apso, Minia-
ture Poodle, Miniature Schnauzer,
Pug, Scottish Terrier, West Highland
White Terrier, and Wire-haired Fox
Terrier, are more commonly affected
than other breeds.
Atopic dermatitis usually
first occurs at 1-3 years of age,
although it may develop as late
as age 6 or 7. Atopic dermatitis is
usually seasonal (e.g. from spring
to fall), but often develops into a
year-round problem. Itching (main-
ly of the front legs, face, feet and
tail area) is the main sign of atopic
dermatitis, and ruling out other
common itchy skin diseases makes
the diagnosis. Chewing, itching and
secondary infections damage the
skin in pets with atopic dermatitis.
Skin and/or blood tests are used
to identify the cause of the allergy.
Your veterinarian will advise you if
either of these tests is necessary.
When the cause is known

Continued on page 30
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Bathing and wiping
them down also
offers immediate
anti-itch relief and
is a very important
part of maintaining
comfort for our
allergic animals.

and avoidance is possible, control
is easier. Keeping your pet away
from the cause of the allergy is not
always practical and rarely possible,
as your pet’s coat is like a dust mop
that sweeps up the allergens that
cause their allergies. Bathing your
pet frequently with a moisturizing
product or wiping them frequently
with a medicated wipe is often effec-
tive in removing the allergens from
their coat.

Bathing and wiping them down
also offers immediate anti-itch relief
and is a very important part of
maintaining comfort for our allergic

animals. This is called topical thera-
py and consists of the use of sprays,
shampoos and flushes, etc. Sham-
poos containing steroids, oatmeal,
essential fatty acids, lidocaine and
pramoxime all have anti-itch/sooth-
ing effects. There are many medicat-
ed shampoos, sprays, flushes and
wipes available that can be used to
treat concurrent infections as well.
Acetic/boric acid, salicylic acid,
chlorhexidene, benzoyl peroxide and
ethyl lactate are antibacterial ingre-
dients, and products that contain
these ingredients may be used

to treat bacterial skin infections
(pyoderma). Chlorhexidene, keto-
conazole, miconazole, acetic/boric
acid and lime sulfur are anti-fungal
ingredients, and products that con-
tain these ingredients may be used
to treat fungal skin infections, such
as Malassezia. Seek guidance from a
vet to determine which products are
best for the pet.

Fatty acids are also an impor-
tant part of control as well. Ome-
ga-3 fatty acids reduce inflamma-
tion, such as the inflammation that
occurs on the skin with allergies. Be
sure to use an omega-3 fatty acid
supplement derived from fish oil.

Our goal during this time of

your own canine massage practice.

EQUISSAGE:

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)

THE EQUISSAGE PROGRAM
IN CANINE MASSAGE THERAPY

professionally schools the student in the theory and
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing

ol

For a free brochure call:

(800) 843-0224

or write : EQUISSAGE?® P.O. Box 447, Round Hill, VA 20142
Visit our web site: www.equissage.com -

E-Mail: info@equissage.com
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year is to keep our pets comfortable,
itch and skin infection free! Each
pet’s allergy management will

need to be tailored, depending

on their individual allergies and
environment.

DermaPet is a veterinary phar-
maceutical company producing all-
natural and medicated pet products.
Our products are naturally fra-
granced, cruelty-free, pH balanced,
non-polluting, biodegradable, envi-
ronmentally sensitive, and packaged
in recyclable containers. We don’t
use dyes or animal by-products.

For more information on
DermaPet products, please
visit www.dermapet.com.

Jessica Melman, VMD

Director of Veterinary &

Technical Services, DermaPet
8909 Iverleigh Court, Potomac, MD
20854. 917-559-1244

BARKLEIGH PET PRO CRUISE

JANUARY 7-14,2012
~StThomas
San Juan

Grand Turk 3
- B

For more information contact Lucy
cruisinglady@ymail.com
(321) 368-6622
www.barkleighevents.com
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”Safe and effective dental health products like Petlefe Oral Care,
are the missing link in holistic pet care.” Dr. Michael Fox, BVetMed

“Fortunately, we now have an additional tool in
our dental tool chest,” Dr. Joann Baldwin,
DVM for 30 years at Cardinal Animal Hospital.

Over 6,000 veterinarians using PetzLife Oral Care

PetzLife's complete
line of shampoos,
conditioners, calming
gel, flea and tick
control, de-wormer
aromatherapy mists,
and low fat treats.
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Homemade dog cookies
Joy Bonehill, Barking Lot,
San Francisco CA

One night a week I offer free
nail clipping in between groom-
ings. Cindy Cummings, K-9 Klipper,
Vineland NJ

“Spaw” services; paw treat-

ments, massage, aromatherapy, etc.

Wendie Patrick, T.O.G.S. For Dogs,
Bridgewater CN

[ pick up and deliver pets for
customers with special needs.
Teresa Clark, Bonnie’s Grooming,
El Cajon CA

GroomertoGroomer.com
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We have added on full spa treat-
ments to every groom. Lisa Drake,
Epi-Pet, Bradenton FL

Instead of instituting a general
price increase, we have tried to
recognize the economic situation
and kept our prices the same in the
new year. Instead, we have indi-
vidualized some of our services so
that people whose dogs do not need
them don’t have to pay for the rest
of the clients who do. Now, we offer
teeth brushing, nail grinding (as
opposed to simple trimming), anal
gland expression, and aromatherapy
treatments for small additional fees.
Tracie Bailey, Dog Pawse, Attleboro
MA

BREATHE HEALTHY®

HI-TECH

GROOMER’S MASKS

Protection For Allergies,
Pet Dander, Hair, Dust,
Parasites & much more.

Permanent Microbe Shield®

KILLS GERMS.

. T

oundtable Question:
e What Add-on Services
Do You Offer?

U-Bathe. Jlona Haydon, Best n
Show, Manistee MI

Blueberry facials (RSC #7885),
and a bi-weekly brush out only ser-
vice for minimal price. Lisa Kerr, Out
Of The Dog House Grooming Service,
Borden-Carleton CN

Nail Grinding. Krystel Isings,
Doggy Wash, Buckeye AZ

PlaqClnz (RSC #7884) and Pick-
up/Delivery service. Kerri Wagner,
Bark Avenue Day Spa, Lafayette IN

A new service that I have added
was a PHOTO BOOTH! The best
time to take pictures of your pets

Continued on page 34

Eare and Tail

Grooming Covers

Anew solution to a time consuming problem.
Prevent mats and tangles caused by hair clippings.
Eliminate tangles caused by blow dryers.

Keep the ears away from the face while shaving.
Elastic cord and cord locks make a snug fit.

Snap closures on the ends.

Snaps to secure left cover to right behind the head.
Vigit ug at earsandtail.com
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"Earn An Additional Revenue Stream Instantly”

NuVet Labs’

Your Pet's Best Friend”

800 474-7044
GROOMERS: i :

Make money from referrals!

Join thousands of Groomers who already
benefit from NuVet’'s high paying referral
program.

Not Sold In Stores
+ Earn Income While Helping Your Client's Pats
" Make Up Te 50% Percent Of The Retail Price
/' No Cost Te You, Na Inventory Needed

o g
~ "We Provide all

- NN ‘\ \ marketlng materisls”

—

o

TERE ¥
WWRRDED T,

- wmiww = Winner of the Dog Fancy Magazine’s Best Pet Supplement,

3

as voted by the readers of the worlds most widely read dog magazine, with over
250,000 monthly subscribers.

T v eSS el

GUARANTEE OPPORTUNITY

We are proud to stand behind our | 9| *I tried NuVet Plus on my dog and was
roducts with a 60 day, 100% satis- @ | amazed. It gave me what I needed to
r.tlun uarantee. If you are not sat- . recommend the prnduct results!®”
isfied for any reason, we will give Betty Jo Cherry
you your money back*. Rainbow Ith-.nrmlsr LLC
www.nuvet.com/guarantee.html TRY US RISK FREE!
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is right after they've been groomed,
so why not take the time to ask the
clients for beautiful pictures of their
freshly polished pooch. I have a feel-
ing that this will catch on soon! Set

up for the holidays, and even ask

your clients to bring in their favorite
outfits for the pet’s photo. Amanda
Fusco, Mandar’s Mutt Cuts, Virginia

Beach VA

Teeth brushing and oral rinse.
Kim Raisanen, Professional Cat
Groomers Assoc. Of America, Fair-
view Park OH

e With 7y

[ don’t do “gimmick” add-on
services. [ believe they call you for a
reliable, quality groom with care for
their pet and that is what they are
going to get! Erin Dooley, Go Dog Go
Mobile Pet Grooming, San Diego CA

Teeth Brushing. Dog Splash,
Chicago IL

Timed de-shedding. Suzanne
Uzoff, Bunker Hill Groomer, Houston
X

Flea treatments. Charlina
Graham, Grand Paws Grooming,
Kokomo IN

. Lear Grooming Tips & Tricks

: mma?%em

ight in the Comfort
Your Own Home!

10 NewVideos Every Month!

Brogght v you by Mesa erpiaal, uthr of W From the Grooming i
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3

{ m@j (ip foLouULEREEDEmanth enedslene

3t Keeps yollUp-fo-date OneNrer:
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Nail grinding after clipping.
Laryssa Pugh, Hound N’ Mouser,
Creston CN

Facials, Furminating. Ginger
Pepple, Dog Pet Grooming, Jefferson
City MO

We now offer spa services (with
spa products) and express service.
Lydia Boesch, Lydia Boesch, Pinehu-
rst NC

Spa Services - blueberry facial,
moisture wrap,sugar scrub, pawdi-
cure. Alyssa Forss, D’Tails Dog
Grooming, Wausau WI

[ offer some creative coloring
for my trendy clients. Susan Potts,
Spotts Grooming Parlor, Painesuville
OH

Mobile grooming. Pam Bach,
Star Barks K9 Klippery LLC,Picayune
MS

Within the past year, [ added
on blueberry facials, spa shampoos,
natural pure products, etc. I also
have made more of a push for vari-
ous add-on massage services (but
only because | have proper training
to do so). Lori Zozulia, Lori’s Canine
Massage & Spa, Wood-Ridge NJ
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without color

by Dawn Omboy

Not all creative procedures
include adding color, and
gaining in popularity is the “Dream
Catcher”. Some of you older Satur-
day Night Live fans will remember
Roseanne Roseanna Danna when
she was talking one night on her
SNL Newscast about Bo Derek’s
braided hair and then about her
nose hair. She said she just wanted
to say, “Hey Bo, why don’t cha braid
it and put a bead in it?”

Well, we aren’t going to braid
any nose hairs here. I just thought

Groomer To

Qroomel‘

ONLINE

"The Grooming Industry’s
Business-Building Magazine”

Read Back Issues, Connect with
Others and More at
www.groomertogroomer.com
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Photo 5

it was funny, but
that does bring
us to Braiding,
Smocking and
Beading. All can
be done in sev-
eral different ways,
from French braids
down the front of
ears on Poodles to
creating a dream
catcher on long-
haired ears, in top
knots or on drop-coated dogs.

Creating the “Dream Catcher”
on a drop coat (looks great in Poodle
ears tool)

[ usually begin by sectioning off
with small clips the hair on which I
will be working. The photo will give

PR |

you a good visual before you begin
(photo 1).

Next band the sections of hair
near the top. You can use colored
bands or, for a different and more
dramatic effect, use a crochet hook
and pull the hair through a colored
bead securing it by placing a band

Continued on page 37

; Think naral!
Save o resl
Use Megamazon!

Al natural line
made with
Amazan bermes

Commercial info of: (510) 577-0310 - www.mgbwesicoast.com
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underneath it. Band or bead the
entire top section (photo 2).

Now gather the first section and
Y2 of the second section and band
them together. Next band together
the second half of section 2 and half
of section 3, and so on until you
reach the last section. Here you will
use the whole section banded to one
half of the section before it. Repeat
this step in several layers until you
have only two sections left. You can
stop there if that is the look you

epi-pet

Natural Skin and Ear Care for Pets
———

pVy

2\

R -7
MORRIS ANIMAL
FOUNDATION

Est. 1948

Try a
Trial Kit

want (photo 3).

You could also finish it out to
the bottom by joining the last two
strands together (photo 4).

Photo 5 shows the beads.
Beads and bands can be done in
any color combination, making
this perfect for any occasion. For
instance, on this white dog, red
and blue would make a fun, fes-
tive statement at the family 4th of
July barbeque. And remember you
can dress it up any way you like. A

Flea

Tearless

Soap-free

Anti-Itch

Hypo-Allergenic

couple of small flowers and a but-
terfly bow from Bardel Bows (RSC
#7878) is just another idea for fun
summer days.

Like to see some of your ideas
and tips in print? Send them to
dawn@klippers.com

Dawn owns and operates Klip-
pers in Columbus, Georgia and is
well known in the industry for her
creative work. Creative supplies
available at www.klippers.com.

Quality, Affordable, Natural,
Shampoo for All Pets
New Reduced Pricing
6 in 1 Shampoo
Whitening/Brightening
Medicated
De-Greasing/De-Skunking

De-Shedding
Conditioning

Safe for puppies and kittens

e Enzyme Cleansing Agent

For more information contact Epi-Pet
toll free: 866.204.0002
WWwWw.epi-pet.com

E-mail: info@epi-pet.com
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Adjusting Blade Tension:

Keeps your shears from bending and folding the hair
at the tips and extends the life of the blades.

By Randy Ferman, CEO/Founder, Shark Fin-Shear Company

GroomertoGroomer.com

To preserve the life of your
shears and to retain their
reliability, it is extremely important
to practice good shear maintenance.
[ have found that groomers tend

to scissor with their shears on the
loose side, causing the shears to
bend and fold the hair, and “dull
out” at the tips sooner than normal.

Given your demanding sched-
ule, if you get into the habit of
caring for your shears, they will
never let you down. One of the most
IMPORTANT ways to take care of
your shears is to adjust blade ten-
sion daily.

Adjusting blade tension is an
important task to ensure your
shears are functioning correctly and
to guarantee that you get the best
results from your shears. If the ten-
sion is too loose, it will allow your
shears to fold/bend the hair. If it is

too tight, it will cause the shears to
bind and lead to unnecessary wear
and user fatigue.

To test for correct blade tension,
hold the shears in your scissoring
hand loosely, and open and close
the blades quickly 5-6 times. Then
turn the adjustment knob/screw
to the right... remember “righty
tighty”, “lefty loosey”. If your shears
have a click adjustment knob, then
only turn the knob one click at a
time and repeat the opening and
closing procedure.

Now tighten them again and
repeat this process until you have
over-tightened the blades.

The way you will know that they
are too tight is that when you open
and close the blade, they will not
feel smooth and will feel like they
are binding at the adjustment area.

At this point, loosen the tension

PET AprointMENT KARDS

Two new Pet Appointment Card (PAK) Styles! These adorable cards are
2"x 3 1/2" card stock. Great for grooming salons, kennels and veterinarians.
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PAK - Squares

knob/screw one click at a time and
open and close the blades quickly
5-6 times. Continue this process
until the binding disappears. (You
should only have to loosen the ad-
justment/tension knob 1-3 clicks.)
If you loosen them more than 1-3
clicks, more than likely you have
made them too loose. If your shears
do not have a “click” adjustment
knob, then turn the screw slightly
at the pivot area each time to loosen
or tighten until correct blade ten-
sion is achieved.

Remember, the better you care
for your shears, the longer the edges
will last between sharpening. On
average, you should be able to go
one year or longer between sharpen-
ings if you follow the correct main-
tenance procedure, including daily
tension adjustment.

~ Save BIG on
' Ezmail Specials!

Discounts and specials
on Barkleigh products
every month!

Receive e-mail promotions monthly

Call or send
your e-mail address NOW!

Info@Barkleigh.com e (717) 691-3388
#1936 100 $7.95 #1939 100 $7.95
#1937 500 $29.95 #1940 500 $29.95
#1938 1000 $43.95 #1941 1000 $43.95

Barkleigh Productions, Inc.

ORDER ON-LINE at

(717) 691-3388
E1415

www.BARKLEIGH.com
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T JJ) Industry Speakers! 'fi
CITING A Contest . NEW LOCATION
and Barkleigh Creative . -

Contest! H ‘ HOLIDAY INN
,_ ROBERTS CENTRE

Barkleigh Productions Inc.
970 West Trindle Road
Mechanicsburg, PA 17055
www.Barkleigh.com
info@barkleigh.com

(717) 691-3388
www.PQGroom.com



The Puppy
Tri m by Priscilla Suddard

This trim is probably the
most frequently requested
trim from my clients and
can be modified to suit the owner’s
coat care requirement, while still
maintaining some style. I often use
a snap-on comb to cut in body coat
and sides of legs leaving enough hair
to create elegance in the side profile.
This is the most frequently seen trim
in the competition ring and is also

a legal trim for those who show in
UKC conformation. For this article,

[ will be doing the trim as you would
for a grooming competition.

FINAL GROOM

You should read and familiarize yourself with the
breed standard: http://www.ckc.ca/en/ Portals/ 0/
pdf/ breeds/POS.pdf, of particular interest: “the angle
of the scapula from the vertical should approach 45
degrees”, “pelvis set at 30 degrees from horizontal”,
and lastly, “that of a very active, gay, intelligent,
smart and elegant-looking dog, squarely built well
proportioned and carrying himself proudly”

Of course you need to start with a properly
bathed and blow-dried coat: you need a well prepared
canvas to produce your best work. You also need a

MUZZLE

The easiest
way to get good
proportions is
to measure the
dog’s muzzle
and clip down
the neck

that length.

SHOULDER couple of good pairs of curved shears to help you cre-
nag ke te the lovel that gives this trim its el
a dog with a ate the lovely curves that gives this trim its elegance.
steep shoulder [ find a lot of people are confused about where to
look like he do the clipper work on the face - the easiest way to
has a beauti-

get good proportions is to measure the dog’s muzzle
and clip down the neck that length. Make the clipped
area more of a ‘V’ shape rather than a ‘U’ shape.

ful layback by
trimming the
way | want it
to appear.

GroomertoGroomer.com

4()  Groomer to Groomer * Vol 30 Ed 5 » May 2011



UNDERLINE
The area under
the ribcage
should, in
most cases,
be trimmed
quite close in
a slight curve
from the elbow
to the tuck-up.

HOCK

On the hock,
use your
curves to
create/exag-
gerate the
angulation.

REAR CUFF

At the front of
the rear leg
there should be
an upright area
from foot to the
bend of leg.

NECKLINE
With a long
pair of curved
scissors,
stand to the
side of the dog
and scissor
the angle from
the back of the
shoulder up
into the back
of the head.

HEAD

Then on to

the sides

of the head
from eye to
ear at a slight
outward angle.

[ generally begin the trim
by clipping in three key areas:

The neck/shoulder
layback -I use a #7 or #5 to
sculpt out a triangular shaped
area with the point of the tri-
angle situated just under the
ear and the bottom situated
where you want the shoulder
to appear! I can make a dog
with a steep shoulder look like
he has a beautiful layback by
trimming the way I want it to
appear.

Topline -using long
straight shears, I set the
topline from the tailset to just
behind the shoulder blades.

Back of rear legs - using a
#4 or #5, I clip the back of the
thigh from the pelvic bone to
the bend of the leg leaving hair
below this point to blend and
create/accentuate angulation.

From these three points,

[ build and sculpt the trim.
These three points act as
guidelines -sort of connect the
dots if you will.

For the shoulder/neck
area, I scissor on the angle I
want the shoulder to appear
at, blending out onto the rib-
cage area. The area under the
ribcage should, in most cases,
be trimmed quite close in a
slight curve from the elbow to
the tuck-up. Don’t move the
tuck-up all the way back to
where the rear leg joins the
body, but rather bring it for-
ward in order to give a shorter
appearance to the body.

Now work on the pelvic
angle blending out horizontally
from the tight area above the
tail set. Blend the sides of the
thighs with the shorter trim-
ming on the rear of the thighs
that you did earlier, keeping in
mind that the thighs should
appear flat -no knees sticking
out! The fullness on the lower
part of the leg should blend off

and sweep out from the widest
part of the thigh muscle when
viewed from behind. While you
are there, set the 30 degree
angle at the tail set/pelvis.

On the hock, use your
curves to create/exaggerate
the angulation. It is not merely
a bunch of hair but a meet-
ing of elegant curves. There is
a slight outward angle to the
back of the hock from foot to
point of hock. At the front of
the rear leg there should be
an upright area from foot to
the bend of leg (not tight to the
leg mind you!) then a sweep
of curve following and exag-
gerating the front shape of the
leg and meeting/incorporating
into the line you set on the
under chest.

The front leg should have
a slight indent at the point
where the front leg meets the
forechest - this combined
with a curve of coat left on the
chest will further create the
shoulder angulation. The rear
of the front leg can be left a
little fuller but be careful not
to make the dog appear dumpy
by leaving too much hair. Al-
ways keep the elbow area flat
and neat.

On the side of the neck
(where the area that was
sculpted short earlier and the
long coat on the neck meet),
you trim with scissors pointing
almost straight up. Blend this
area into the shoulder. With
a long pair of curved scissors,
stand to the side of the dog
and scissor the angle from the
back of the shoulders up into
the back of the head. This is
one of the harder areas to get
right -too much hair makes
the dog look like a line-backer
and too little give the appear-
ance of a short neck. Ex-
periment - look at some of the

Continued on page 42
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HEAD 2
Trim with the
curve inward
over the ear.

TAIL

Trim the
pointed ‘sticky
outies’ around
the middle of
the tail pom

to form a
pleasant oval.

Larger 8%z x 11 Size

Full Color Cover

A low cost way to educate your client
Encourage more business!

717-691-3388 e info@barkleigh.com

GroomertoGroomer.com
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European trims -they seem to have
the balance of curves and exagger-
ated angles perfected!

[ start the head at the front by
trimming the hair off that hangs
over the eyes, then on to the sides of
the head from eye to ear at a slight
outward angle from the ridge of bone
at the side of the head. Now, put
the ear down -here is where those
curved shears come into play again -
[ trim with the curve inward over the
ear, then turn them around and trim
the back of the ear into the neck
coat with the curve facing outward.
Be careful how tight you trim over
the ear; if the dog has a high ear set,
trimming too tight will emphasize it!
With high ear sets, you are better to
blend instead of making a defined
division between head and ear.

Tails- in most cases you won'’t
be working with as much tail as I
have on this dog (he is my breeding
and I don’t dock tails). Start by trim-
ming the end of the hair on the tail
(trim the end approximately to the
same level as the top of the head)
Then, comb the hair down where the
clippered area meets the hair and
trim anything that hangs down over
the clipped area. There should now
be a defined space between the hair
on the rump and the hair of the tail
pom. Next, fluff out the whole tail.
You should have something that
sort of looks like a rounded diamond
-trim the pointed ‘sticky outies’
around the middle of the tail pom to
form a pleasant oval.

Now you are ready to go over ev-
erything: blend and refine what you
have done. Stand back and enjoy!

Priscilla Suddard owns Cilla’s
Canine Coiffure in Oshawa, Ontario.
She has won many Ontario groom-
ing competitions and also breeds
and shows toy/mini poodles under
the Paisley prefix. The model for this
article is “Dory” a 2nd generation
Paisley poodle. UKC CH Paisley’s
I Truely Adore U PCD RN. He is
co-owned with Patricia Hartman.
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Grooming Icons Series

GROOMER TO GROOMER INTERVIEWS...

JERRY
SCHINBERG

erry Schinberg is one of the

icons in our industry. He is

the founder of the All Ameri-
can Grooming Show in the Chicago
area, the oldest grooming seminar
and contest in the country. This was
its 38th year.

How did you become a
groomer?

When I was 18 and living with
my parents, we had a Poodle that
[ wanted to learn to groom. At the
time, my sister’s girlfriend’s father
and mother were grooming in the
basement of their home. They al-
lowed me to come and watch, then
asked me to work for them as a
bather and fluff dryer at their new
pet shop and grooming salon. I re-
member one incident in my early ca-
reer while drying a Standard Poodle.
[ was standing in back of the dog
and the dog had diarrhea. Guess
what got all over my smock and
pants! My boss chased me home,
but it didn’t stop me from loving the
profession. That was the beginning
of my career over 50 years ago.

Are you still actively
grooming?
[ had a salon for
over 40 years and I
still like to keep my
fingers in grooming.
The most I do is 4 or
S5 dogs a week. My
grooming facility is
in the basement of
our home. The move
from my shop was
bittersweet . . . so
many experiences,
people (clients
and employees),
and many more
dogs (also cats,

rabbits, etc.). I did take with me the
4-foot fiberglass Pink Poodle that
had been mounted next to our sign.
It is embedded in a rock garden in
our backyard and, since we live on a
busy corner, it has become some-
what of a neighborhood landmark.
We often hear “Oh, you're the house
with the Pink Poodle in back!”

Tell us about Sally? How did
you meet?

My wife, Sally, is my partner
in everything, my confidant. She is
the one who is in the background of
our show and takes on a lot of the
responsibility. She is also my best
friend. We met the end of December
1965 on a ski trip in upper Michi-
gan. Each of us had a friend in the
sponsoring ski club who thought
this would be a good way to make
social contacts. We met at the New
Year’s Eve dance and, after return-
ing home, dated off and on until the
following New Year’s weekend when
we became engaged on another ski
outing. A year later we were wed on
Xmas day (1967). Those holidays
have always had a special meaning
for us.

Do you have a dog now?

What breed?

We do not have a dog now. My
breed was Poodles and I raised five
generations of miniatures. We also
take care of some of my grooming
customers’ dogs when they go on
vacation. Those clients know we
treat their dogs like family.

Continued on next page



And your kids. We’ve seen
them grow up at your show.
What are they doing today?

We have two grown daughters,
Jill and Denise. Jill lives in San
Francisco and works in Arts Man-
agement. She has a BA in Spanish
Literature and an MFA in Dance.
She has held a variety of positions
both here and abroad. Although her
summer has been very busy manag-
ing events for the University of Cali-
fornia (Berkeley) and for the city of
San Francisco, she is seeking a new
opportunity after October when the
season ends. Our younger daughter,
Denise, has a BA in Organizational
Leadership and Human Resources
and is a Pampered Chef Consultant
and Director while raising our 5%
year old grandson, Trent, who just
started kindergarten. Both of these
jobs take considerable amounts of
time and energy. We do help out
a lot with Trent, which is a mixed
blessing . . . he’s lovable but ex-
hausting! The girls also help with
our grooming show as needed. In
fact, Denise is our lead data-entry
person; her speed and accuracy are
amazing.

How did you get into
grooming shows?

[ had my grooming salon for
about six years and was very
involved in a kennel club and an
obedience club, having held vari-
ous chairmanships (show, trophies,
food, and publicity, to name a few).
Noticing that beauticians had their
own shows with competition, I
thought (light bulb “aha” moment),
“Why not dog groomers?” That’s
when the All American Grooming
Show was born.

You certainly were ahead of
your time in doing that. What was
your vision for grooming then?

To get rid of the stigma when
people asked “What do you do for a
living?” I would answer that I was a
dog groomer and they would say, “A
what?” Sally actually said, “You do

what?” She had never heard of such
a thing. Of course, city girl that she
was, she also thought, when she
saw a “garage sale” sign, that some-
one was trying to sell a garage!

Has your vision changed since

that time?

Absolutely! Not only are people
more aware of grooming as an
occupation, but there are many

No brushing.

No dirtand
hair in the air.

No shaving.

No mess!

From matted mess

to show ring ready... ";'_; N

90 minutes!

No table time,
brushing
or combing!

=

more employed groomers (mine was
the first shop in my town and forty
years later there were five). Their
income has also grown and their
image is much more professional. I
believe this is due to the growth of
the entire pet industry, especially
resources for the groomer such as
grooming shows (including seminars
and competition), schools, product

Continued on page 46
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development, and publications.
The exponential growth of technol-
ogy has also made information
more readily available. It can only
go onward and upward. The more
education that is offered, the more
professional groomers will become,
and the industry will continue to
grow.

What were your early shows
likke. How many attendees? How
many booths?

The first show was to be held in
a local high school field house.

One month before the show, the
school district advised that the floor
was being resurfaced, and the show
would have to be moved to a differ-
ent field house. Aside from the prob-
lem of notification (which required
additional mailings plus signs at the
original site to redirect people), the
new site, though comparable in size,
was NOT AIR CONDITIONED! Natu-
rally, it turned out to be the hottest

day of the year with temperatures
reaching 102 degrees. And as proud
as Chicagoans are of Lake Michigan,
they’ll be the first to tell you the hu-
midity it produces is oppressive. At
the show, the food concession was
provided by my parents; needless to
say, little coffee was sold. To quench
thirsts, Sally made soda runs to a
gas station across the street - case
after case after case.

Shirlee Kalstone was a guest
speaker; I assisted by holding the
mic and mopping Shirlee’s brow.
Romaine Michelle tried to keep her
cool while competing by spraying
“Kool Lube” on her bare midriff;
maybe the hair that stuck to her
from her standard Poodle provided
insulation! To top things off, the
show was not over until 7pm! Al-
though that show was a challenge in
many ways, it attracted fifty entries,
fifteen booths, and three hundred
spectators. The attendees gave me
a lot of “heat” for the conditions

Brighten up your

Spring wlth 2@%““.’

Limited time only*,
take 20% off all
Right-Hand
RAINBOW and PINK
Titanium

Swivel or Non-Swivel
Grooming Shears
from our

Platinum & Gold Line
Available in 77/8"/9"
Straight or Curved
*While Supplies Last

Use code
GRP20

“1ts all

about 99
control!

PROFESSIONAL SHEARS
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that day, but they also made it clear
they wanted more. So plans went
ahead for a show the following year.
This time it would be held for two
days with all promotional literature
assuring that the site would be “air
conditioned.”

Do you have your roots in dog
shows? If so, what breeds?

[ worked for a professional
handler showing Labs, Chihuahuas,
Pointers, Maltese and Poodles.

How many years have you been
doing the All American Grooming
Show?

We started the All American
Grooming Show in 1973 and we just
finished the 38th consecutive one.
Although the show hasn’t missed a
year, [ spent one of the early shows
in the hospital. My former partner
and Sally (in a panic) rose to the
occasion, much to my relief.

Continued on page 48
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PetQuest

Coming to a New Location!

he greatest collection of Groom-

ing Champions ever under
one roof will be featured this year at
PetQuest! This exciting event will be
held June 23-26, 2011 at a fabulous
new location; the Holiday Inn Roberts
Centre in Wilmington, OH. The four
day event will feature educational
seminars, IJA Sanctioned Grooming
Competitions, including a Barkleigh
Creative Styling competition, and a
three-day Trade Show showcasing
over 50 exhibitors.

Demonstrations will feature
GroomOlympians Michelle Breen,
Michell Evans, Jennifer Lee, Irina
Pinkusevich, Komako Tanaka, Amy
Triezenberg and Olga Zabelinskaya.
Also, for the first time together at a
Barkleigh show, Sue Zecco and Jay
Scruggs will be instructing live groom-
ing demonstrations. Award winning

IJA

Gioorming Evcnls

Creative Stylist, Angela Kumpe, will
be teaching her tips and tricks in a
Creative Grooming series. A Brusher
Bather certificate program by Teri Di-
Marino will be offered. Kristen Fulton
and Emily Rupe will be featured in a
Mobile Grooming series. Additional
topics include; retailing, spa, clipper
maintenance, dryers, bathing/skin
care and animal photography.
PetQuest will host the following

[JA Sanctioned grooming competitions:

Poodle; Sporting, Terrier & More; All
Other Purebreds and Salon Freestyle.
Plus, the crowd-pleasing Creative
Styling Tournament will be held on
Sunday. Contestants must visit the
Edemco booth to reserve their groom-
ing tables immediately at the show.
Let’s not forget all the great shop-
ping PetQuest will offer! Exhibiting
companies will be offering outrageous

NEW LOCATION!

HOLIDAY INN

ROBERTS GENTRE

show specials and discounts to at-
tendees. This will be a prime time to
stock up on your everyday supplies
and take advantage of special pricing
on salon equipment. PetQuest will also
present a Silent Auction from Friday
through Sunday featuring grooming
supplies and “fun” odds and ends. All
the proceeds from the auction will be
donated to Gifts of Love International to
help needy children.

“PetQuest has consistently grown
since we have moved to Ohio. The
Ohio area has a very strong pet care
professional community and we expect
even more growth with our move to
a facility that better fits our needs.”
states Todd Shelly, President of
Barkleigh Productions.

For more information on PetQuest
2011, visit www.PQGroom.com or call
717-691-3388.
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What has been your greatest
challenge? In grooming? In doing
grooming shows?

My first grooming challenge was
getting zoning for my shop, as mine
was the first in that town. After
that there was the recurring prob-
lem of finding and retaining reli-
able, skilled groomers and training
them to do things the way [ wanted
them done — not just styling but
answering the phone, dealing with
clients, how to handle the dogs, etc.
Although I am still friends with sev-
eral former employees (some even
help with the show), I often was
referred to as Ralph Rotten (a term
of endearment).

[ think the biggest challenge in
doing grooming shows was find-
ing speakers in the early years who
were qualified and charismatic
enough to give appropriate and
worthwhile seminars. Fortunately
this is another area in which the
industry has seen massive growth.
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What has gotten better over
the years?

When [ started out in grooming,
we washed dogs using a rug sham-
poo called Orvus which we diluted
about 200 to 1. When I would go
home at night my hands were bright
red and sore. Our equipment and
the products available to us have
improved immensely.

What do you see for the future
of grooming?

[ predict nothing but good
things for the grooming industry.
Manufacturers are much more
aware of groomers’ needs, and the
number of companies providing
equipment and supplies continues
to grow. I feel grooming shows are
largely responsible for this move-
ment as they provide a venue for
bringing groomers and manufactur-
ers together and educating both.

You have been called the

Grandfather of Creative Grooming?
Why is that?

[ really should be called the Fa-
ther of Creative Grooming, because
it is my baby.

Tell us about the first creative
grooming contests? When did you
first hold a creative grooming con-
test? How many entries?

Given my creative nature, it
should come as no surprise that the
seed of Creative Styling was sown
in my head early on. It germinated
in my brain and was nourished by
the goofy gray matter (that “wild and
crazy guy” side of me) until 1980,
when [ found a worthy sponsor
willing to support my brainchild.
Andis Company offered a new Andis
clipper and five blades to each of
the twelve competitors in the class,
plus $1500 in prize money. [ was
expecting some really exciting and
creative trims that first year, but

Continued on page 51
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Pet Trim Style
Posters

How short is short?

Now your client can point out
exactly the style of trim they
are looking for.

This beautiful color set of three
posters shows the most popular
grooming breeds and will decorate
your client reception area in an
exciting, attractive, and practical
way. Your clients will see basic

breeds in four grooming styles:

Body Contour, Utility Trim,
Modified Show Trim,
and Show Trim.

Choose unframed or black frames.

C1930

#6417 Set of 3 posters, un-framed (24" x 36”) $99
#6416 Set of 3 posters, framed (24" x 36”)

Barkleigh Productions, Inc. ® www.BarkleighStore.com e (717) 691-3388

$175
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TAKING A DIFFERENT PATH
by Sally J. Liddick

The story about the birth and success
of Barkleigh and the friendship that has
endured a lifetime.

Contains the early library of the
popular Sally’s Desk column.

300 pages °* Lots of photos

Regularly 519.95

GROOMER'S GUIDE To

PET FIRST AID,
INJURIES 8 HEALTH

BOYD HARRELL, DVM

What Every
Successful
Groomer
should know!

+ Safe Grooming
Procedures

* First Aid

* Salon Injuries
* Parasites

* Pet Health

* Nutrition

* Dental
and more!

GROOMER'’S GUIDE
TO PET FIRST AID,

INJURIES & HEALTH
By Boyd Harrell, DVM

2| easy-to-read chapters
covering: Skin disorders,
ears, hot spots, allergies,
fleas and ticks, toenail and
foot pad problems, anal sacs,
infections, nutrition, geriatric
dogs, vaccinations and reac-
tions, dental and much more.

#6326  Pet FirstAid  $19.95

PET GROOMING
SALON BASICS

This book contains
grooming secrets from
Sally Liddick, editor of
Groomer to Groomer
and Groom-O-Gram; Mario
Migliorini, author of many
books on grooming and
handling; plus other
grooming authorities.
Original grooming
cartoons! 128 pages full
of illustrations and photos.

#6385  Salon Basics $10.00
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Dog Grooming
IQUICK Tips

Dog Grooming Quick Tips

$12.95

BarkleighStore

WONDERS OF GROOMING
By Bonnie Wonders

This publication features over 200 pages
of Groomer to Groomer columnist,
Bonnie Wonder’s, humorous tales of
everyday grooming. Through Bonnie’s eyes
and words, you will be able to relate and
chuckle about some of your own crazy
clients. Laughter is the best medicine;a
little dose of Bonnie will help you to see
the humor in your every day grooming life.

#6324 Wonders of Grooming $12.00
DOG GROOMING
QUICKTIPS
By Laureen Osborne, CMG

This publication contains tips

and practical advice to help
improve your grooming
techniques. Certified Master
Groomer and author, Laureen
Osborne, has compiled over 13
years of experience into the pages
of this handy reference guide.




“Top 10” T-Shirts
and Smocks!

Only $1 9:95
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FdFPoster for
Your Salon!

Do you get tired of hearing the same
old comments from your clients?

Poster
(No Frame)
#6060
$39.95

24 X 36
Poster Framed
#6043

$59.00

Purple, Black, Pink . 4 F
S, M, L, XL, 2XL, 3XL

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed
Than Your Own Hair Cut!

10.Your hairdresser doesn’t wash and clean

9.

8.

your rear end.

You don'tig@'eight weeks without washing
or brushing your hair.

Your hairdresser doesn’t give you
asanitary trim.

7. Your hairdresser doesn’t clean your ears.

. Your hairdresser doesn’t remove the boogies

from your eyes.

. Yousit still for your hairdresser.
. Your haircut doesn’t include a manicure

or pedicure.

I

. Your hairdresser only washes and cuts

the hair on your head.

. You don't bite or scratch your hairdresser.
. The likelihood of you pooping

on the hairdresser is pretty slim.

Barkleigh Productions Inc.
970 W.Trindle Road

Mechanicsburg PA 17055

(717) 691-3388 - info@barkleigh.com

Order Online at

www.barkleighstore.com
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was disappointed in the results. I
shared these feelings with the first
winner, Lynette Wallace Jacobsen,
which made her a little angry, but
also challenged her.

At the next show which I co-
sponsored with Margaret Migliorini
in Atlanta, Georgia, in May 1981,
Lynette was back with a vengeance.
She executed a beautifully scis-
sored, balanced and symmetrical
spiral trim that went from the back
of her miniature Poodle’s head,
several times around the body,
and ended at the base of the tail. It
looked like a corkscrew. It wasn’t
until several years later that Lynette
confided in me that the real name
of her “spiral” trim was “Screw you,
Jerry Schinberg!”

Was it what you were looking
for? Or did you have any idea what
you wanted to see?

My first thoughts were wild
and crazy. However, after the first
contest, [ wanted great designs that
groomers could execute in their
salons.

For a while, creative grooming
began to wane. Why do you think
that happened?

I'm not totally sure why creative
grooming seemed to be falling off
the radar for awhile. I know it takes
time, money, planning and practice
to prepare for a creative entry, far
more than just keeping your dog in
shape for the regular classes. And
since there are not different levels of
competition in creative, there is also
considerable trepidation for a new-
bie to go up against the established
creative stars.

There seems to be a resurgence
in creative. Why do you suppose
that is?

Creative grooming definitely
seems to be undergoing a rebirth.

[ think Barkleigh’s publicity has
helped bring it to the forefront. Also,
there are more safe products avail-
able for use on dogs with creative

designs. Books, videos, seminars,
and now an association devoted

to creative grooming have sprung
up offering help and inspiration to
interested groomers. Some shows
now have their creative entries pre-
groomed, which allows groomers to
use the same dog in more than one
show. Some also offer an additional
prize for a first-time creative entry
which may help a new groomer take
that first step. And then there’s
“youtube” . . . !

You and I have both loved cre-
ative grooming. What do you find
so special about it?

[ love that groomers are talented
artists who have incredible imagina-
tions. When I see a Poodle turned
into a lion or flowers made out of
the dog’s hair, it takes my breath
away. I am not fond of anything ar-
tificial that covers a lot of coat. And
as exciting as the concept, color,
accessories, scenery, costumes, and
presentation may be, they should

Continued on page 52

PET RELEASE FORMS
& TIP SIGNS!

These cartoon Pet Release Forms convey a little light humor for
a serious subject. They explain, in a gentle way, the owner’s
responsibility to the groomer and give you the right to obtain
emergency treatment for their pet. $7.95 per pad (50 sheets)

s Yuzzy
%‘.'Pﬂfﬂm

FP1 - Fuzzy

A light-
hearted

way to say
gratuity is
appreciated!

812x11
framed
counter sign

#6143 - Groomer Tip Sign

#6144 - Bather Tip Sign

$15.95 each
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never outweigh the importance of
quality grooming.

What do you see as the future
of creative grooming?

Cats! Who would have thought
that we would be able to put beauti-
ful designs on cats, when many
years ago it was hard to find a
groomer to even bathe a cat?!

I understand you’re doing
some other innovative grooming
contests. What are they?

[ am very excited about the Ab-
stract Design Runway Competition
Atlanta and Chicago have been do-
ing. Groomers put a simple abstract
design on a dog or cat with minimal
color, no scenery, costumes, or
accessories, beautifully sculpted,
and the groomer in complimentary
attire. Then the groomers get to
strut their stuff down the runway. It
definitely spotlights the groomer and
dog and exemplifies the beauty and
artistry that truly can be produced
in a salon.

T
BRic
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#PS-2 Learning To Brush Your Pet — Teaches proper brushing techniques to clients
#PS-3 When Your Pet Needs a Smoothie — What clients can expect once severe matting is removed
#PS-4 Puppy’s First Visit — Helps clients prepare a pet for their first groom
#PS-5 The Ferocious Flea — Teaches clients flea prevention

#PS-6 Keep Your Pet Salon Fresh — Instructions on grooming upkeep at home

Do you have any pet peeves?
Poor food service and buffets.

What do you think is the big-
gest challenge that a groomer
Jaces today?

Keeping up with new tools,
techniques, products, and educa-
tion. And how about the new
“designer breeds?”

I’m sure you remember well
the flood that nearly washed your
show away. What year was that
and how did you cope with that
situation?

One of the most memorable
shows was in 1987, the year Chi-
cagoans remember as the year of
the flood. The show was to start on
Saturday with set-up on Friday.
The deluge started on Thursday
and continued until early Friday
morning causing flooding indoors
and out, including our home and
our hotel. [ was near panic! People
were stranded at O’'Hare airport and
nearby hotels.

%

Puppy §

when Fiert Vit
'r’m”;;" E; to the
Needs il
moothie THareg
§ilom

#PS-4
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The National Guard evacu-
ated a hotel a half block away and
closed the road in front of our hotel,
which was able to remain open only
because it had its own power plant.
The hotel staff assumed the show
would have to be cancelled. Boy,

did they underestimate dog peo-
ple!! Adjacent to the hotel was the
Horizon Stadium (now the Allstate
Arena) which was on higher ground.
Its parking lot was accessible via

its side entrance. So people arriv-
ing Friday parked there and waded,
swam, or paddled small craft across
the hotel’s parking lot to the hotel
entrance.

The show started a little late on
Saturday (the water had receded),
but there was a world-record entry
that year with not a single “no-
show”! One of the vendors could not get
her product in, but all the rest arrived
safely. Since the hotel’s downstairs ball-
room was flooded, our party was moved
to the bar on the first floor; under those
treacherous circumstances, no outsid-
ers were expected to be bar-hopping, so

Continued on page 54

$9.95
50 Pet Care pamphlets $18.50
100 Pet Care pamphlets $29.95
500 Pet Care pamphlets $99
1000 Pet Care pamphlets $180



BXCITING
SEMINARS

Grooming
Boarding OVER

Pet Day Care *_.-':
Animal Behavior "’*‘;_-‘_-_-
Retailing

o BOOTHS!

Training .
Mobile Grooming /S EPTEMBER 8-11, 2011
THE HERSHEY LODGE
& CONVENTION CENTER
HERSHEY, PA

Barkleigh Productions, Inc.

(717) 691-3388 « info@barkleigh.com
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it was ours for the night.

The hotel staff couldn’t leave, nor
could they be relieved by incoming help,
so they worked and slept in alternat-
ing shifts to take care of the Grooming
Show people. Menus had to be adjusted
to accommodate missed deliveries. And
so it went. It turned out to be a very
good show and the camaraderie was
great, but rest assured I wouldn’t want
to go through that again! Coincidently

our party theme that year was Wood-
stock Revisited, after the concert in
the ‘60s where there were dangerously
heavy rains.

How did you cope with the
situation?

Coping with the situation was not
easy. | had a lot of dark hair at that
time and look at it today—it’s very thin
and gray!

New Book from Barkleigh!

A Professional Groomer's Guide

By Kathy McGee

Chapters Include:
The New Puppy Phone Call
Introductory Visit

First Appointment
Client Quotes

Sending Home EY

Tips to Remember
Companion Booklets,
and Educational Marketing Tools

Book Awvailable at

www.BarkleighStore.com

Barl(lmgh Productions, Inc.

Regularly
$12.95

Just $9.95

‘. !

FREE SHIPPING!

70 W. Trindle Rd. Mechanicsburg

C1860 e “ PA .17055 G7°17%) 691 3388 ¢ {:‘fo@baﬁlelgh com
READER SERVICE CARD #7939

The
roomers

lub

Not a Member yet?

Don’t miss out on savings and specials from
over 120 pet industry companies! Save on your
everyday salon needs and even those big ticket

equipment items. A one year membership is only

Deb Becker
Groomers Club
. Coordinator

$29.95. Visit our website for a list of Participating \-

Companies and their exclusive offers to
members. Sign Up and Start Saving Today!
>

www.GroomersClub.com

READER SERVICE CARD #7940
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What do you see as the future of
licensing?

[ believe licensing will eventually
come to pass as our industry continues
to grow. [ am in favor of licensing if the
industry takes the lead. If it is mandat-
ed and overseen by the government, it
would be ineffective except as a source
of revenue. That would be a disservice
to both groomers and the public.

[ always got a kick out of Jeff
Davidson’s surveys. It always told me
a little bit about a person that I didn’t
know. I'm going to ask you to respond
to some of those things that he might
ask. He is better at it than [ am.

What is your favorite candy bar?
Baby Ruth and Snickers, but I don’t
eat candy anymore.

Paper or plastic? Paper

Over or under?

Under the covers, I like to stay
warm.

Jerry, I think that was referring to
toilet paper.

Favorite color?
Red, white, blue (All American! Hal
Hal)

What would have been your dream
Jjob if you did not become a groomer?
An actor performing on Broadway

What do you wish you did more in
your life?
A lot more world traveling.

Dancing with the Stars or
Dancing with Dogs?
Dancing with the Stars.

Your favorite way to spend the
day off?

Lying in the sun on a hot sum-
mer day in a lounge chair, with a
cocktail and a good book.

Use the Reader Service

Card for a Quick Response
from Advertisers!




PET RELEASE TOP 10 POSTER
FO R M S Great Poster for Your Salon!

These cartoon pet release forms convey a little light humor for a seri- Do you get
ous subject. They explain, in a gentle way, the owner’s responsibility to the tired Of he ar-
groomer and give you the right to obtain emergency treatment for their pet. .
Each pad is a different color. Mix or match. Pad of 50 forms General Pet ing the same
#PR-1 (for most clients), Fuzzy Pet #FP-1 (for matted dogs), and Senior Pet
#SP-1 (for the older pet). old comments
from your
i ?
JCoTs  Por Kot . fuzay clients?
_ !,.—1 ! o + Pet Form This cute framed 24”
N 9 x 36” poster will stop
L5 i all those nasty remarks
-l o —=oas and replace it with
e a chuckle from your
- =- E clients. Why not couple
this poster with the Tip
- Sign and turn “lemons
into lemonade!”
#6060 24x36 Poster/ Unframed $39.95
#6043 Poster/Frame $59
#614 1 Pad - Pet Release Forms — Select One Style ~ $7.95 #6044 Poster & Tip Sign Special (Reg. $74) $69
#615 3 Pads - Pet Release Forms — Mix and Match $22.95 #6058 11x17 Poster $29.95
#616 5 Pads — Pet Release Forms — Mix and Match $35.00 #6059 8!5x11 Sign $19.95

#617 10 Pads - Pet Release Forms — Mix and Match ~ $69.00
#618 25 Pad - Pet Release Forms — Mix and Match ~ $149.00

PET CARE SERIES BROCHURES

“Learning to Brush Your
Pet”... is an attractive pamphlet

that will help your clients learn
Wh &H how to brush correctly. Don’t

Written by

-
. i ¥ i .
Leﬂ_! H ‘} _‘1 I.r'ﬂur_ P take valuable time to answer I. Profess,onal
* h E‘t these everyday questlon;. Thls G f
115 pamphlet covers the topic in
{o B! u \ {NEEE#S o more detail than you could... m room.ers olr
3 3 3 ensuring success in brushing.
Y‘o 1] i P L t ,”ﬂﬂfh {'E Great promotional tool, too! P \/’g M your CI’ents'
\; Rubber stamp your shop name v P .

in the space provided and leave f‘WfT \“gr" b '« First Visit to th

- them at vets, shelters, and pet Thg Guppy_s lrss | isi _ltl)h le
shops. o rooming Salon will help

T your client prepare their pup

When a pet’s hair becomes yoorming for grooming. Beneficial be-
severely matted, there is simply fore and after the first groom.
no way to remove it except to S’A on
give the pet a very short The Ferocious Flea helps
haircut, often referred to as a your clients learn how to
‘smoothie.’ protect their pet from fleas!
“When Your Pet Needs a

Your a T Helps sell retail products too!
Smoothie,” is a new addition to
the Pet Care Series. Owners are
advised what to expect once
the matting is removed, and
what equipment and products

will be recommended.

Keep Your Pet Salon Fresh
helps your clients learn how
to keep up on their pets
hygiene between visits!

Brushing (#PS-2) Smoothie (#PS-3) Puppy’s First Grooming (#PS-4) Flea (#PS-5) Salon Fresh (#PS-6)
#631 20 Brushing $9.95 #1844 20 Smoothie $9.95 #1853 20 Puppy’s First  $9.95 #6013 20 Flea $9.95 #6124 20 Salon Fresh $9.95
#632 50 Brushing $18.50 #1842 50 Smoothie $18.50 #1852 50 Puppy’s First  $18.50 #6014 50 Flea $18.50 #6122 50 Salon Fresh $18.50
#633 100 Brushing  $29.95 #1843 100 Smoothie  $29.95 #1854 100 Puppy’s First $29.95 #6015 100 Flea $29.95 #6123 100 Salon Fresh  $29.95
#634 500 Brushing  $99.00 #1845 500 Smoothie  $99.00 #1855 500 Puppy’s First $99.00 #6016 500 Flea $99.00 #6125 500 Salon Fresh  $99.00
#635 1000 Brushing $180.00 #1846 1000 Smoothie $180.00 #1856 1000 Puppy’s First $180.00 #6017 1000 Flea $180.00 #6126 1000 Salon Fresh $180.00
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Kl_l P KA R DS Client Index & Extender Cards

Extenders staple to your filled Klip Kard
and add more record space!

Giant Klip Kard

Our most popular card! 5” x 8” Klip Kard features a dog
diagram for notation of old injuries, warts and sensitive areas.
Sketch the clip right on the card. Emergency permission
included, plus a size chart for easy sales reference. Includes
Pet Profile checklist with lots of space on the back for date,
charges, services, groomer and reminder sent date.

Giant Klip Kard — White ¢ 5” x 8”

#500 100 Giant Klip Kards $13.75

#501 500 Giant Klip Kards $59.95

#502 1000 Giant Klip Kards $99.00

Giant Klip Kard - Colored ¢ 5” x 8”

Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75

#504 500 Giant Color Klip Kards $69.95

#505 1000 Giant Color Klip Kards $109.00

Giant Klip Kard Extenders ¢ 5” x 8” — White
#506 100 Giant Klip Kards Extenders ~ $13.75

Available Colors BRI |10 |
Medium Klip Kard

This 4”x 6” card offers space for pet description and .
medical problems, referral, birth date, vet phone and Ava//ab/e
clip description. Popular Pet Profile checklist denotes Colors

a number of conditions about a pet. Back has columns
for date, services, charges and reminder date.

Medium Klip Kard - White ¢ 4” x 6”

#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00
#509 1000 Medium Kilip Kards $75.00

Medium Klip Kard - Colored ¢ 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,
Green or Lavender

LE_SeN

#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders ¢ 4” x 6” — White

#513 100 Medium Extenders $11.95

This loose-leaf Binder System permits an unlimited number of daily * Space for Time In and Time Out
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly  Client’s Name and Phone Number
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated Pet's N d Breed

by monthly/report dividers, as well. Each groomer can have his/her © ets Name and Br

own book or everyone can work out of one... by adding extra pages. * Coding Block for Type of Service
Satisfaction Guaranteed! ® Space for Remarks
® Calendar

#6053 Complete Groomer System $59.95 o Service Code Directo
#6054 100 Appointment Sheets (White) $12.95 Makes Entry Quick v
#690 100 Weekly Sheets (Yellow) $12.95
#691 100 Monthly Sheets (Melon) $12.95  Daily, Weekly and
#692 50 Quarterly/ yearly Sheets (Dk Orange) $12.95 Monthly Income Sheets
#6055 Assorted Reports - 1 Year Supply $17.95 ’ .

includes - 54 Weekly, 14 Monthly, 5 Quarterly © Start Anytime during the Year...
#622 GSM Calendar Page In Plastic Sleeve ~ $2.95 This Book Never Ends!

READER SERVICE CARD #7931
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CLASSIFIEDS

Call (717) 691-3388, Ext. 210
to place a Classified.

Rates: 25 words or fewer — $50.00
Each additional word - $2.00
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

Blades & Sharpening

EACH blade examined personally, sharpened to
perfection, demagnetized and tested. Sockets and
springs adjusted, blades individually sealed, READY
TO USE. Sole proprietor w/ 20+ years experience.
FACTORY-TRAINED to sharpen shears/blades.
Customized tip sheet included w/ order - PROMPT
RETURN. Clipper Blades $5,Shears $7, S/H $7. PA
residents add 7%. John’s Sharpening, 1213 Middle
St., Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” Website
has free videos and articles on blade and clipper
care. Steel Blades $4.00, Ceramic $5.00, Regular
shears $4.00. Trimmer blades (5-n-1, Speedfeed)
$6.00, Clipper maintenace (free labor + parts). Mail-in
service has 48 hour turnaround, on-site serves the
gulf coast. Website has all information. All blades,

all shears, clipper repair. Est. 1995. Northern Tails
Sharpening inc, Mobile AL & New Orleans LA Call
251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged. Per
Dozen prices: $6.00 — Sm.; $8.00 — Med.; $15.00 -
Lg.; Gigantic selection. Call Now! (301) 746-4327.

Classified Ads Get Results!

SAL’S BLADE SHOP

GREAT PRICES on
Heritage Scissors and Thinners

Groomers Edge Shampoos
Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

4065 Millersport Hwy. ¢ Amherst, NY 14228
(716) 689-0623

READER SERVICE CARD #7941

Four different sizes, lots of beautiful prints and solids.
Holidays available. New bows available on our web-

site. Order early for best selection. Elchar Dog Bows
(800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from.
Quality in mind. 100% handmade. Satisfaction Guar-
anteed. Call: Edgar 305-945-8903.

Grooming Accessories

The Tool Saver for Pet Groomers: Stop the damage
every time you drop. Never smash up your expensive
equipment again! www.thetoolsaver.com

(267) 614-9185

The Only undercoat removal system - savurfur.com
1-866-375-9214. Made by a Groomer for Groomers,
savurfur@aim.com. No double coated breed ever has
to be shaved.

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen
expensive dog grooming scissors and clippers. As
soon as tomorrow you’re making money. Training and
equipment. (408) 439-9161.

We guarantee you will easily increase your monthly
income dramatically! No investment required. Once in
a lifetime opportunity. Toll free (800) 474-7044.

Start your own pet grooming business. New to

the American market, to be introduced in Tampa

Bay Florida. Low entry cost, proven system, great
opportunity. For more information contact us at lara@
hydrodog.com.

Zija makes all natural nutrition, energy, weight loss,
& skin care products. If you need relief from the
aches & pains of grooming or are looking to
dramatically increase your income. Check out Zija!
www.robinhughes.myzija.com or 270-726-8001

Lr
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SHARPENING SA E‘R

|(WAHL

C-ANY  Joecier Cur

120 Fourth Street e Mt. Wolf, PA 17347
(717)266-7348 » (888) 742-7745
info@precisionsharp.com
www.PRECISIONSHARP.com

READER SERVICE CARD #7942

Successful grooming salon for sale, located in beauti-
ful Hudson Valley in Rosendale NY, 90 minutes from
Manhattan, large client list, well maintained stylish
salon, excellent reputation... ALL equipment and
Decor included, asking $90,000, building purchase is
optional, 845-658-3787

Come Visit during PetQuest, Wilmington, Ohio. 12
Year established Grooming Business, includes Home,
2 Park-like acres, Large outbuilding with boarding
potential. $275,000. 937-383-2629, one exit south
from show

Dog grooming business for sale, Smithsburg, Md.
Established 12 yrs, great location, rental building, fully
equipped, laundry and office area, large clientele and
growing. $81,000, 301-824-3371

DOG SHOW RV 2004 Four Winds Windsport — 36’
beautiful, roomy and ready for show circuit. Lots of
room for crates, built-in grooming table, 44 x 34”
jumbo shower with removable dog bathing tub, Braun
hydraulic lift for crates. Sleeps five. Queen, single
and sofa bed. New mattresses. Two Sony TVs,
antenna, satellite, DVD player, new tires, microwave
/ convection oven, large fridge, Workhorse Chassis,
$4000 exhaust system to improve gas mileage and
performance, Onan generator 5500, 2 awnings,
linoleum floor for easy cleaning, basement storage
for grooming and dog show supplies. 27,000 miles.
Handicap accessible as well. $79,000. 717-620-9922
or sally@barkleigh.com

Groomer Wanted

Make more money and work less. Flexible schedule.
Mobile groomers needed in the Tampa Bay Florida
area. 50% commission, paid holidays and vacation.
Great opportunity for the right groomers.

Email lara@hydrodog.com.

New Income For You.
Fix Pet Allergies. Not Medical.

Gentle Touch. Free Info.
1-800-442-8367

READER SERVICE CARD #7919

| Work Smarter, NotHarder
/ o ol

Pet grooming
software that helps

you save time and
maoney.

%
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NEW ProDUCT NEWS

Show Style

Espree offers Show Style line for
professional groomers and handlers
to achieve show ring perfection. The
line consists of: Aloe Silk, Boost
Volumizing Spray, Freeze Hair Hold,
Freeze Styling Gel, High Sheen Fin-
ishing Spray, Silky Show Shampoo,
Silky Show Conditioner, Quick Fin-
ish Shampoo, Quick Finish Styling
Spray and Wired Texturizing Spray.

For more information, request
Reader Service Card #7877.

Pure Pooch All Natural
Shampoo for Dogs

Pure Pooch announces a new
all natural shampoo for dogs. Each
Pure Pooch shampoo is a soap-free,
tear-free product that is pH bal-
anced for dogs and safe to use with
tick and flea treatments. There are
three products in the line: Really
Clean for routine grooming, Bright

Your Caring Will Be Remembered!
A"Special" Condolence Package!

ko

Womorial
G

FOR PERSONAL USE and / or RETAIL SALES

Each velvet pouch or box includes a beautiful gold or
silver trimmed enamel PIN, PENDANT or KEYCHAIN,
the Rainbow Bridge Poem and
a sympathy card for a personal note.

VISIT: www.MemorialPaw.com

sales@memorialpaw.com 800-806-7648

READER SERVICE CARD #7944
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& Clean for
dogs with
white or light
coats, and
Calm & Gen-
tle for pup-
pies and dogs
with sensi-
tive skin.
The product
uses cleansers made from coconuts,
conditioners from guar beans and
deodorizers from organic cane sug-
ars. Neem and citronella oils provide
all natural pest repellants. Because
it uses no parabens, the product
is biodegradable and safe for the
environment.

For more information, request
Reader Service Card #7876.

|I1

A

Eco-Lucks Beds

Dublin Dog announces their new
line of stylish eco-friendly dog beds
that are perfect for retail sales in
grooming salons. Each eco-Lucks
bed cover is made from 100% post
consumer recycled plastic bottles
with the entire bed, including the
pillow insert. All products in the
eco-Lucks line are 100% eco-friend-
ly and made in the USA.

The beds come in two styles:
Selwyn (Dot Gusset) with a choice
of Glacial Mist/Urban Loft or But-
termilk/Almond color options, and
the Dilworth (Stripped Gusset) style
available in Sage/Espresso or Napa
Blush/Storm Watch colors.

For more information, request
reader Service Card #7875.

Undercoat Removal System

Sav-Ur-Fur is a revolutionary
Undercoat Removal System that
has been designed by a groomer
for groomers. This system reduces
matted fur into wet clumps that are
easily removed from the coat with-
out pain, injury or stress. Additional
benefits are that there is no hair,
dirt or debris floating in the air to
damage groomer’s lungs and it dou-
bles as a bathing unit. Sav-Ur-Fur
uses standard city water pressure
(35 to 40 psi) and injects a specially
developed 14 to 1 Alpha Hydroxy
shampoo into the coat. Then with a
switch to a companion conditioner
the undercoat releases. A simple
push of the sprayer, and the dead
undercoat whisks into the tub leav-
ing the coat unbroken and healthy.
The unit has a rust proof stainless
steel exterior and sprayer end of
anodized machined aluminum with
re-enforced hoses and brass ends,
creating a sturdy and economical
purchase that will last for years.

For more information, request
Reader Service Card #7886.

ScissorComb

The new ScissorComb presents
a timesaver for finish work. Groom-
ers can now customize their own

Continued on next page
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grooming scissors with ScissorComb, a
feather-light nylon comb, allowing finish
work to be performed with one hand, one

tool. Developed by a groomer, for groomers,
this product eliminates the tedious repeti-

tive pickup/put down of the traditional
comb during finish work. ScissorComb
attaches to both straight and curved
scissors by way of a strong adhesive
that will not harm scissors, and Scissor-
Comb can be removed for sharpening.
This product is sold as a comb, scissors
not included, and is available for both
right and left handed scissors.

For more information, request
Reader Service Card #7883.

Fresh Breath

Tropiclean’s Fresh
Breath oral care line of
products can be offered as
an add-on service to cus-
tomers. The Fresh Breath
Gel is a safe and natural
product that is easy to use
with NO brushing re-
quired. The instant Fresh
Breath Foam ensures fresh
minty breath when their
pet is picked up from the
grooming salon and is also
being used as a tableside
tool. Try some today and
quickly add to your bottom line.

For more information, request
Reader Service Card #7887.

Use Reader
service Cards
and get

quick response
irom advertisers.

See number helow every ad.

INDUSTRY NEWS

Glo-Marr Products

Barktini Blends, manufactured by Glo-Marr Products, Inc. Law-
renceburg, KY will now be sold at PETCO. The all natural shampoos
include Margarita Mutt, Daquiri Dog, Cosmopolitan Canine and
Pina Colada Pooch. Barktini Blends conditioner, Hair of the Dog
will also be available at PETCO.

For more information, request Reader Service Card #7888.
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New Book from Barkleigh!

(SROOMERS (GUIDE TO The only
PET F‘RST AD, Comprehensive
INJURIES SHEALTH el X7

BOYD HARRELL,DVM Groomers!

ver
Whazgssfl\l]\ By Groomer to Groomer
Sugmomer columnist, Veterinarian,

hould know! Dr. Boyd Harrell, DVM
S .

« Safe Grooming
Procedures

o Pet First Aid

« Salon Injuries
o Parasites
e Pet Hea\th

o Nutrition

« Dental "
and more! $

This 272 Page Book is a Must Have Reference
for Your Grooming Salon!
21 easy-to-read chapters covering:

 Skin Disorders  Ears ® Hot Spots ¢ Allergies ¢ Fleas and Ticks ¢ Toenail and Foot Pad problems
* Anal Sacs ¢ Infections ¢ Nutrition ® Geriatric Dogs * Vaccinations and reactions ¢ Dental ® much more
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CALENDAR OF EVENTS

CALIFORNIA

GROOM & KENNEL EXPO 2012
February 2012

Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

COLORADO

Colorado Groomfest 2011
6/3/2011 - 6/5/2011

Denver, CO

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

FLORIDA

NDGAA “Fun in the Sun”
Seminar

10/28/2011 - 10/30/2011

Orlando, FL

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

ILLINOIS

All American Grooming Show
8/11/2011 - 8/14/2011

Chicago, IL

(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

Backer’s Pet Industry
Christmas Trade Show
10/14/2011 - 10/16/2011
Chicago, IL

(312) 663-4040
hhbacker@hhbacker.com

MISSOURI

Groom Classic

5/20/2011 - 5/22/2011
Kansas City, MO

(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA
SuperZoo

9/13/2011 -9/15/2011
Las Vegas, NV,

(646) 447-2222
WWW.SUpPEerzoo.org

OHIO

PETQUEST 2011
6/23/2011 - 6/26/2011
Wilmington, OH

(717) 691-3388
info@barkleigh.com
WWW.pggroom.com

PENNSYLVANIA
GROOM EXPO 2011
9/8/2011-9/11/2011
Hershey, PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

RHODE ISLAND
New England Pet
Grooming Professionals
7/15/2011 -7/17/2011
Warwick, RI

(413) 219-0291

fie
2011/2012
CALENDAR

PETQUEST 2011
6/23/2010 - 6/26/2011
Wilmington, OH

GROOM EXPO 2011
9/8/2011 -9/11/2011

lindacc@nepgp.com RIEENE, [F
www.nepgp.com GROOM &

KENNEL EXPO 2012
CANADA February 2012

Communi-Groom
6/4/2011 - 6/6/2011
Winnipeg, Manitoba
WWW.ppgam.org

The Island

Grooming Event

6/25/2011 - 6/26/2011
Victoria, British Columbia
(250) 386-1422
sales@adamsnewedge.com
www.adamsnewedge.com

Pasadena, CA

Barkleigh Productions, Inc.
(717) 691-3388 = Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Canadian National Develop your business first before
Pet Industry Trade Show
9/8/2011 - 9/19/2011
Mississauga, Ontario

WWW.pijaccanada.com

building your house.
— Proverbs 24:27, The Living Bible

Dog Grooming
MIQUICK Tips

NEW
Barkleigh
Book

Laureen Osborne cug

+ Nail Clipping

+ Safe Muzzling Over 50 Pages!
+ Brushing Techniques to Reduce Groomer Fatigue Over 70 Images!
« Time-Saving Techniques 55" x 8.5” .

+ Grooming Quick Tips for the Mini Poodle,
Bichon, Terrier and Mixed Breeds

$12.00

#6372

(717) 691-3388 - www.BarkleighStore.com
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GIFT CERTIFICATES

Great for Pet Shops, Groomers,
Kennels, Trainers and more!

SALON BANNERS

Advertise Big! Highlight your services with
these attention grabbing banners.
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A GIFT FOR YQU & -‘.'*. .*IEE.RF..'.E ES",

These elegant parchment certificates, bordered with paws, are “just
paw-fect” for gift-giving. Great for pet shops, Groomers, Veterinarians
and Kennels. A nice way to show appreciation for referral customers, too.
Rubber stamp your business name in the corner. Stub attached for your
records. Certificates come with beautiful matching envelopes.

Gift Certificate (#GC) #6375 6'x2’ Grand Opening $49.00
4603 10 Gift Certificates/Envelopes  $9.95 igg;g g,xg, ‘F’,V‘etrg M‘(’;"”g 232'88
#604 25 Gift Certificates/Envelopes  $22.00 o378 6,"2, Te | ‘?VS are | $49.00
#605 50 Gift Certificates/Envelopes  $40.00 Xe jodaysopecia :

. - #6379 6'x2’ Toothbrushing Special $49.00
#606 100 Gift Certificates/Envelopes ~ $75.00 o N

. e #6380 6'x2’ Spa Serviece $49.00
#0607 500 Gift Certificates/Envelopes  $299.00 #6381 6'x2’ Pet Photography $49.00
#608 1000 Gift Certificates/Envelopes $500.00 #6382  6'x2’ Shed-Less Treatment $49.00

Exciting 8': x 11, 4 page newsletter becomes
your OWN Personal Salon Newsletter!

GROOM-O-GRAM

GROOM @ GRAM

Contains grooming and health information, stories,
and cartoons that present a professional image to
your community. Give them at each appointment.
Groom-O-Grams will encourage better home care
and more frequent appointments.

Use it as a reminder card! Many groomers report a
fantastic 50-100% response.

GroomOgrams are a fantastic promotional tool! Your
grooming clients will give it to their friends. Leave them
anywhere there are pet owners — humane societies,
veterinarians, kennels, pet shops, and breeders.

GroomOgram will keep your clients coming back while
teaching them proper “between grooming” care. Over 10
million Groom-O-Grams have been distributed by caring
groomers like yourself.

Seasonal issues are available after February 10 (Spring),
May 10 (Summer), August 10 (Fall) and November 10 (Winter).
Each issue deals with the seasonal grooming needs of pets.

e Give to Your Clients at Each Visit

* Encourages future appointments

e Fducates Your Clients

* Doubles as an Appointment and Reminder Card

* Undated — Use Them Anytime!

WWW.BARKLEIGHSTORE.COM -

o |eave at Vets, Clinics and Humane Societies

(717) 691-3388

GROOM-0-GRAMS

Current Season Unless Specified!
#565 25 Groom-O-Grams $10.50
#566 50 Groom-O-Grams $18.00
#567 100 Groom-O-Grams $25.50
#568 200 Groom-O-Grams $49.50
#569 300 Groom-O-Grams $70.50
#570 400 Groom-O-Grams $88.50
#571 500 Groom-O-Grams $95.00
#572 1000 Groom-O-Grams ~ $169.00
#573 2500 Groom-O-Grams  $358.00

Standing Order Program! Save 15%

on your next order of Groom-0-Grams!
Mark Your Order Form! No obligation to
future purchases. Cancel anytime.

Groom-0-Grams PAY FOR themselves in NEW and increased Business!

READER SERVICE CARD #7931




POWERFUL CLIPPER UP T0 4700 SPM
POWER AND TORQUE TO CLIP EVEN THE TOUGH AREAS

LINEAR BLADE DRIVE SYSTEM TO DELIVER POWER, SPEED
AND PERFORMANCE WHEREYOU NEED IT

PATENTED* EASY-TO-REPLACE DRIVE TIP—NO NEED TO
TAKE THE CLIPPER APART

LIGHTWEIGHT—ONLY 11.6 OZ (WITHOUT BLADE) AND
PERFECTLY BALANCED TO PREVENT WRIST INJURY

16’ SUPER FLEXIBLE CORD, STAYS FLEXIBLE
BELOW 30 DEGREES

CURVED CASING REDUCES HAIR CLOGGING
ERGONOMIC DESIGNED CONTOUR SHAPE
SMOOTH RUBBER GRIP

“ONE FINGER” VARIABLE SPEED CONTROL

INCLUDES
“ULTIMATE” COMPETITION
SERIES BLADE

HIGHER PERFORMANCE BLADE
WAHL “ULTIMATE” COMPETITION SERIES BLADES CUT 2.5 X’S FASTER THAN WAHL
COMPETITION SERIES BLADES

100% QUALITY GUARANTEED:
TO CUT FUR THE FIRST TIME USED. IF AT ANYTIME ANYONE IS DISSATISFIED WITH THE CUTTING

W ABILITY OF A WAHL COMPETITION BLADE, CALL WAHL AT 1.800.PRO.WAHL FOR AN EXCHANGE.
—’f—"" ' SATISFACTION

T USA GUARANTEED 100% CUT TESTED:
MADE N THE USA HAND TESTED BEFORE LEAVING THE U.S.A. PRODUCTION LINE.

READER SERVICE CARD #7947



RYAN'S PET SUPPLIES (),
1(800) 525-7387  paw(broihers

Best Prices... Best Brands...-

(lREIy on R dn S"TM @i t:r) :
for Affordable YA ||.
ECII-Ilpment Solutlons save |7

4
TOH,

' |BEST SELLER

°°°°°°°°°° . Call or Log on for Your
m FREE Catalog Today

www.RyansPet com

READER SERVICE CARD #7948
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