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• Includes CeramicEdge® # 10 Blade

• Super Duty
clipper for complete 

animal grooming

•  5 speeds – for all of  your 
toughest grooming jobs

5-Speed, Detachable 
Blade Clipper
•  Powerful, rotary motor clipper for 
 complete animal grooming

•  5-speed clipping – use lower speeds for   
 cooler running and clipping around sensitive  
 areas, and higher speeds for prettier coat  
 finish and clipping body coat

• Includes CeramicEdge® #10 blade
©2010 Andis Company, Sturtevant, WI  U.S.A.   2010-53

Item #65410

NEW!NEW!
The Most 
Innovative
Clipper Ever!

262.884.2600®
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2et5mart, #merica’s leader in grooming 
services, needs qualified associates. 9orM in
a proHessional environment tJat uses tJe most 
up�to�date eSuipment to provide saHety and 
comHort Hor pets in our care�  

2et5mart groomers receive full�time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart� Groomer
Become a  

�
���� 2et5m

art 5tore 5upport )
roup, +nc� #

ll rigJts reserved� 6��/
C

����

Not a groomer yet? Enroll in our Certified  
)rooming #cademy, YJicJ you could 
complete YitJin siZ montJs� ;ouoll enLoy 
competitive salaries and great benefits, 
including commission and tips�

#pply at petsmartjobs.com
� #sM about eligibility reSuirements�

ESual opportunity employer m�H�d�v�  2et5mart is a drug�Hree YorMplace�

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM

READER SERVICE CARD #7889
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Off the Top of My Head   by Todd Shelly

On page 43 of this issue, we have a promotion for our Barkleigh Honors 
Awards. This is one of several new things that we are excited about.  

Here are a few that we are ready to announce.
First, Barkleigh Honors will be presented at a dinner Saturday night during 

Groom Expo in Hershey. The awards will also be webcast live all over the world 
(more on that in a moment).

Barkleigh Honors will be the most comprehensive awards ever given to the pet Barkleigh Honors will be the most comprehensive awards ever given to the pet Barkleigh Honors
care community. We will incorporate the traditional type of accommodations 
along with cutting edge awards like Blog, Video and Website of the Year. We 
believe the groomers have earned a first-rate production, and that is what we 
plan to deliver.

Next, for the first time in the history of professional grooming, we will 
produce LIVE continuous coverage of activity at the grooming contest and trade 
show during PetQuest and PetQuest and PetQuest Groom Expo. We have been beta testing it for the past 
couple shows, and it has done very well with a number of groomers enjoying the 
coverage.

Barkleigh will have five to six cameras in use and a large studio set up be-
side the stage, where we will talk to speakers, sponsors, and attendees as well as 
the contestants right after their wins.

Sally Liddick will be moderating the webcast. “There is a lot of enjoyment 
and emotion at a grooming contest, and so many groomers across the world do 
not have the opportunity to attend,” says Sally. “I enjoyed our beta testing of the 
show. Groomers who view it have an opportunity to comment and chat while 
the events are happening. It is kind of like a bunch of friends getting together to 
watch TV. This will bring our events up close and personal in a different way 
than ever before.”

Lastly, we are having a contest to pick our web host for Groom Expo. The 
winner will receive an all-expense paid trip to the show. The winner’s respon-
sibilities include live hosting, product demos, interviews and filming videos for 
future use.

There will be two ways to enter. The “good” way is to send us a video of 
you doing a one to three minute educational demo. If the judges like that demo 
video, they will request additional footage of you conducting an interview.

However, the “BEST” method is to attend PetQuest and let us film and edit PetQuest and let us film and edit PetQuest
your videos in our studio. We will get everything there that we will need from 
you, and if you are up for it, we may even use you to do a live webcast interview.

Of course, a contest of this magnitude must have great judges. We decided 
to go after the best. We are very excited to announce that Joey Villani, Dr. 
Karen Halligan and Sherri Shinsky have agreed to judge the contest.

In the coming weeks, we will be providing more details about each of these 
and a few new exciting projects. Watch your emails for information, and become 
a fan of Groomer to Groomer magazinea fan of Groomer to Groomer magazinea fan of  on Groomer to Groomer magazine on Groomer to Groomer magazine  Facebook.
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Carpal Tunnel Syndrome 12
Nature & Nurture 20
Easy Money: Groomer Tells of Retail Success 24
What One Groomer Can Do! 
Spotlight on…Maria Villalpando 26
Pet Allergies 28
The Groomer’s Roundtable 32
Creativity without Color 36
Adjusting Blade Tension 38
The Puppy Trim 40
Grooming Icon Series: Jerry Schinberg 44
Classifieds 57
New Product News 58
Calendar of Events 61

Copyright May 2011. Groomer to Groomer is published monthly by Barkleigh Production, Inc,  
970 West Trindle Road, Mechanicsburg PA 17055. Postmaster: Send change of address to Groomer 
to Groomer c/o Barkleigh Productions, Inc., 970 West Trindle Road, Mechanicsburg PA 17055. Annual 
U.S. subscription rate $25. Outside U.S. $79. year, surface rates. Groomer to Groomer is free to current 
Barkleigh Productions, Inc. customers. No part of this publication may be reproduced without written 
permission of the publisher. Editorial offices: 970 West Trindle Road, Mechanicsburg PA 17055.  
(717) 691–3388  FAX (717) 691–3381 Email: info@barkleigh.com

Editorial Staff
PubliShEr Sally liddick

sally@barkleigh.com
Editor todd Shelly todd Shelly t

todd@barkleigh.com
aSSiStant Editor Gwen Shelly

gwen@barkleigh.com
ManaGinG Editor deb becker

dbecker@barkleigh.com
VP of CrEatiVE SErViCES Emily Veronikis

emily@barkleigh.com
GraPhiC dESiGnErS lucas Colton

lucas@barkleigh.com
lance Williams
lance@barkleigh.com
Cindy agoncillo
cindy@barkleigh.com

PrESidEnt  todd Shelly todd Shelly t
todd@barkleigh.com

ChiEf oPErationS offiCEr adam lohr
adam@barkleigh.com	

 adVErtiSinG ConSultant Maggie Gellers
maggie@barkleigh.com

 adMiniStratiVE aSSiStant Sherri Shadle
sherri@barkleigh.com

ProduCtion ManaGEr Martha lucas
martha@barkleigh.com

aCCountS ManaGEr Joyce hoverter
joyce@barkleigh.com

ColuMniStS

COVER… 
Michell Evans winner of the 
Andis Best In Show award at 
Groom and Kennel Expo 2011 
with Andis Representative  
Diane Betelak and Vivian 
Nash, Director of the Interna-
tional Judges Association.

Designed by Lucas Colton
Photo by Animal Photography

todd@barkleigh.comtodd@barkleigh.com

Combing for Talent 

Sally liddick

teri teri t diMarino 

dr. boyd harrell

Kathy hosler

Gary Wilkes 



  

I’m a Groomer
and tough mats & tangles 
are a breeze with 
grooming solutions 
from PetEdge!

 

17,000+ products, lowest prices guaranteed

SIGN UP FOR EMAIL SPECIALS &  A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-738-3343
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

MENTION DEPT. 423

New! 
Top Performance®

GloCoat Shampoo, 
Master Groomng Tools™

HLD Blades & Strippers
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I don’t do boarding. My 
place isn’t set up for it. I 

don’t do daycare. My nerves aren’t 
set up for it. I mean I can’t possibly 
be the only one who’s noticed that 
no other breed can do that “scream-
thing” like a 6chnauzer can. It is 
over the top of the decibel scale. 1ot 
that I know what the top of that is... 
I Must know that it’s way past it. 

$lso right up there are the peek-
a-whatevers. �Usually it’s a-poo.� I 
think every one I’ve ever done does 
that “1aaaa-naaa-ehnnnn-naaa” 
noise. It sounds Must like something 
rising up out of a grave in the wee 
hours of the morning. 1ot that I’ve 
ever really heard a tortured soul do-
ing that either, but it’s gotta sound 
Must like it.

It usually happens that I get 
one of the peek-a things doing it 
when I’m on the phone. Invariably 
the conversation is going something 
like this...

Them: “+i, I’d like to make an 
appointment to get my dog’s hair 
cut.”

Me: “+ave I done it before"”
Them: “1o, it was done some-

where else but I’d like to start com-
ing to you.”

Me: “Okay. :hat kind “whanan-
aa-ahnaa” it"

Them: “I didn’t hear you. There 
was some noise.”

Me: “6orry. :hanaaaa-ahnaa-
ehnnnna it"”

Them: “:hat I6 that"”
Me: “$ dog who wants to go 

home.”
Them: “:hat are you 'OI1* to 

it"”
Me: “1othing. It’s Must fi ne 

“ahhehnaaa-wwayya” to go.”
Them: “$hh, do you do boarding 

too"”
Me: “1o, Must grooming.”
%y this time I am trying to get 

the cage room door shut while grab-
bing the appointment book and high 
tailing it for the offi ce. I get there 
and assure the person on the other 
end of the phone that I’m not prac-
ticing 6atanic rituals in the groom-
ing shop.

One day a guy came in only to 
get his dog’s nails clipped. I told him 
to come into the grooming room as 

By Bonnie Wonders

No Room 
at the Inn



  

I’m a Groomer
and tough mats & tangles 
are a breeze with 
grooming solutions 
from PetEdge!

 

17,000+ products, lowest prices guaranteed

SIGN UP FOR EMAIL SPECIALS &  A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-738-3343
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

MENTION DEPT. 423

New! 
Top Performance®

GloCoat Shampoo, 
Master Groomng Tools™

HLD Blades & Strippers

READER SERVICE CARD #7892



8 Groomer to Groomer • Vol 30 Ed 5 • May 2011

G
ro

om
er

to
G

ro
om

er
.co

m

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

Elli’s original Air Force® Master Blaster® still works perfectly after ten years 
of hard professional operation!

“Forced-air dryers are the most impor-
tant investment a groomer makes. 
Nothing else has as great an effect on 
the efficiency of your business. 
I discovered the advantages of Metro® 
Air Force® dryers as a student at the 
New York School of Grooming, so 
when I started my own businesses, 
that’s the brand I chose. They are, by 
far, the most powerful, reliable, longest 
lasting dryers on the market. In fact, 
the original Air Force® dryer I started 
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers 
and three Metro® vacuums. The all-
steel, American-made quality is a big 
factor, but equally important is the 
bend-over-backwards personalized 
service Metro® provides–something 
you won’t get from any other brand!”

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 • Fax 845-357-1640 

220 Volt Models Available

Air Force® Commander®

Air Force® Master Blaster®

Air Force® Blaster®

More grooming salons around the world depend on Metro® Air Force® dryers

 1-800-822-1602• www.dogdryer.comContact your distributor, professional supplier, or call
 than any other brand. Models available for every application. 

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

READER SERVICE CARD #7894

he was trying to coa[ �0 pounds of 
5ottie�3it mi[ through the front of 
the store. The dog was doing one of 
those “I’m coming, but I’m gonna 
pee the whole way there” things. 
You know what it looks like. The dog 
is putting the brakes on and his feet 
are splayed out as far as they can 
be without his splitting down the 
middle. $ yellow trail follows. It’s 
pretty much like I would imagine 
myself to look if somebody tried to 
put me on snow skis and give me a 
push down the slope.

-ust as the guy gets him into 
the grooming room the dog decides 
to stand tall and proud... like he’s 
gonna show “I wasn’t really afraid of 
1OT+I1’�” 6uddenly a high pitched 
“(eeeep...Yyeeep” comes from the 
room right behind him. %rave dog 
is suddenly down as if he was the 
victim of a torpedo strike. 1ow, in 
addition to the yellow streak behind 
him, there is a brown pile. 

“I’m so sorry,” the owner says. 
“+e’s terrified of birds. +e’ll chase 
anything, but those big parrots 
scare the heck out of him. I didn’t 
know you had birds here,” the  
guy said. 

“Uh....no birds. That’s a dog,” I 

told him. 
“1o way�” the guy says. 
I smile as I clean up the mess. 

The Chi-pug screams again from 
the cage room. “Yyeeep....(eeeep...
yreeeep,” he squeal�barks�cries�
yelps. “5ufus” ran to the corner of 
the room by the bathtub, creating 
yet another brown pile as I clipped 
his nails to the wild serenade by the 
“bird-dog”. 

“*ee, I could never board him 
here with birds,” the guy informed 
me. 

“It’s not a bird,” I told him 
again. “I don’t do boarding, any-
how,” I added.

One day a lady brought in four 
poms to be groomed. $t the same 
time I had Must finished the sec-
ond of a pair of 6pringer 6paniels. 
I put him into the cage room with 
his buddy to await their owner’s 

return. I took one of the poms to 
the grooming room and within 5 
minutes one of his friends started 
to howl. $bout �0 seconds later 
pom �� started, �3 Moined in almost 
simultaneously. I Áipped my earplug 
band onto my head. 1aturally both 
6pringers started in with their bass 
accompaniments. I tried shush-
ing them, talking calmly to them 
and then yelling at them. 1othing 
worked for more than �0 seconds 
or so. I turned up the radio and the 
dogs Must seemed to get louder. I 
was thrilled when the 3om’s owner 
showed up. 

“I’d really like to see the rest of 
your facility in case I ever need you 
to board them for me,” she said. 

“6orry, but I don’t do boarding,” 
I told her.

The other day a man and wom-
en walked in with a pet carrier in 
hand. “:e are from Virginia and res-
cued this kitten,” they informed me. 
“:e’d like to go across the parking 
lot and get a bite to eat so we need 
you to board the kitten for a while,” 
the man said. 

“:ell, I don’t do boarding” I told 

www.upco.com         800-254-8726 

Air Force Master 
Blaster Item #364 

$315.00 

FREE SHIPPING ON ORDERS OF $85.00 OR MORE!!!! 

Air Force 
Blaster Item 
#363 $199.00 

Air Force  
Commander Item  
#AFTD1 $119.95 
#AFTD2 $137.00 
#AFTD3 $155.00 

We carry a  
Full Line of 
Tropiclean 
Grooming  
Products 

ZYMOX 
DROPS 

Item 
#64725 
$14.50 

UPCO 
 Almond  

Luxury 16:1 
Shampoo 

Item#82341 
8oz $1.95 

Item#82342 
Gal $19.50 

Tropiclean 
Fresh Breath 

Foam 
Item #91022 

$4.29 
®

Incorporate
for as little as $99
Visit www.incorporate.com

or call 800-453-9596
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“GEE, I COULD NEVER BOARD HIM 
HERE WITH THE BIRDS,”  

the guy informed me.



“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

Elli’s original Air Force® Master Blaster® still works perfectly after ten years 
of hard professional operation!

“Forced-air dryers are the most impor-
tant investment a groomer makes. 
Nothing else has as great an effect on 
the efficiency of your business. 
I discovered the advantages of Metro® 
Air Force® dryers as a student at the 
New York School of Grooming, so 
when I started my own businesses, 
that’s the brand I chose. They are, by 
far, the most powerful, reliable, longest 
lasting dryers on the market. In fact, 
the original Air Force® dryer I started 
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers 
and three Metro® vacuums. The all-
steel, American-made quality is a big 
factor, but equally important is the 
bend-over-backwards personalized 
service Metro® provides–something 
you won’t get from any other brand!”

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 • Fax 845-357-1640 

220 Volt Models Available

Air Force® Commander®

Air Force® Master Blaster®

Air Force® Blaster®

More grooming salons around the world depend on Metro® Air Force® dryers

 1-800-822-1602• www.dogdryer.comContact your distributor, professional supplier, or call
 than any other brand. Models available for every application. 

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

READER SERVICE CARD #7895
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Products built with YOU in mind.

Kennels
Bathing TubsGrooming TablesCages

Our products are designed for maximum 
comfort, e�ciency, safety and ease of use.  
It’s okay to invest in yourself. You are the 
most important part of your business and we 
believe your equipment should do the heavy 
lifting for you. Call us today 877.459.7827 or 
visit www.directanimal.com.

Hydraulic Bathing Tub
Raises from 8“ to 42”

Direct_Ad_Groomer2Groomer_March2011_R4.indd   1 3/4/2011   3:10:04 PM

them. 
“:ell, it is snowing so badly and 

we have a long trip ahead of us. :e 
really need to leave her here while 
we eat. :e can’t leave her in the car. 
It’s too cold,” the lady said. 

I was busy and fi gured it was 
less trouble to Must let them leave 
the cat in the shop for a while. It 
wouldn’t hurt anything and it had 
its own carrier anyhow. 

6o the lady marches into the 
grooming room, sets the carrier on 
the drying cage and hands me a 
bottle of water. “*ive her some water 
in this cup,” she instructed as she 
handed me a styrofoam cup with the 
top half torn off. 6he then whirled 
around and made a beeline for the 
door with the man on her heels. Yes, 
I fi gured they were dumping this 
cat on me for a permanent home. I 
watched them as they entered the 
restaurant ne[t door. 6o they were 
telling the truth about that, anyhow. 

Two barking /abs and an hour 

and fi fteen minutes later, the wom-
an walked in to pick up her cat. I 
was getting a :estie out of the cage 
for its owner and brieÁ y saw the 
woman make her self right at home 
again as she walked directly into the 
grooming room. I was answering a 
question for the :estie’s owner as 
my eyes followed “cat woman” pick-
ing up her kitten’s cage. The :estie 
lady was asking more questions and 
the cat owner marched past both of 
us looking pretty miffed. 

“I won’t be boarding her here 
again,” the lady said, pointing the 

cage in her outstretched arm toward 
me. “You have dogs barking in that 
other room and I don’t care for 
dogs,” she declared as she shot out 
the front door.

The :estie lady raised her eye-
brows as her Maw dropped. :e kind 
of Must stood there looking at each 
other for a few moments. “I didn’t 
know you even did boarding,” she 
stated when she regained her power 
of speech. 

“I didn’t either,” I told her. 
 “$nd apparently, I also do it for 

free.......”

1927 84th
2011

READER SERVICE CARD #7896

 

“I won’t be boarding her here again,”…
“You have dogs barking in that other 

room and I don’t care for dogs”



Products built with YOU in mind.

Kennels
Bathing TubsGrooming TablesCages

Our products are designed for maximum 
comfort, e�ciency, safety and ease of use.  
It’s okay to invest in yourself. You are the 
most important part of your business and we 
believe your equipment should do the heavy 
lifting for you. Call us today 877.459.7827 or 
visit www.directanimal.com.

Hydraulic Bathing Tub
Raises from 8“ to 42”

Direct_Ad_Groomer2Groomer_March2011_R4.indd   1 3/4/2011   3:10:04 PM
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+ilaire %oelkins began grooming nearly fi fteen years 
ago. Totally immersing herself in her new found 
profession, she discovered that she had the “knack” 

for grooming and quickly honed her skills to become an accom-
plished stylist. +ilaire loved grooming. (ach day brought different 
challenges and more dogs to groom. 6he was hungry to learn, 
and each day she became better than the day before.

%ut three years, and countless pets later, +ilaire woke up 
to a tingling and numbness in her hands. 1ot one to slow down, 
+ilaire worked through the pain, fi guring it was Must part of the 
“territory” of being a groomer. 6he was, after all, only twenty-four 
years old, healthy and happy in her career. 

One day the pain became so great that she could barely hold 
a clipper. 6he consulted her doctor and the diagnosis of Carpal 
Tunnel 6yndrome was like a knife to her heart« or her hands, 
for that matter. “I wished I had paid more attention to my body.” 
says +ilaire. “It was telling me to slow down but I didn’t listen.” 
3hysical therapy and e[ercise were not effective and surgery 
was recommended. “I thought I was invincible� I was young and 
healthy. This kind of stuff doesn’t happen to someone my age.” 
%ut it did. 

*rooming was her career and she had no intention of giv-
ing it up. 6he worked through the pain for nearly two years 
before surrendering to surgery� her only hope of continuing in 
her chosen profession. :hile the surgery was, as she puts it, 
�0� successful, she still tolerates a certain amount of pain and 
numbness in her hands, as the years of working through the pain 
had left her with some permanent nerve damage.  6he recognizes 
the triggers that aggravate it and tries to avoid them. %ut, after 
a busy day she pays the price. “I love dematting, but that is a ma-
Mor trigger, and I usually have to go home and apply ice or a heat 
pack to my wrists after doing a big Mob.”

$n instructor at the ParaJon School of Pet *rooPLnJ for the 
past ten years, +ilaire teaches through e[perience. “I am sure 
that I was using my equipment wrong early on in my career. I 
was so an[ious to get my hands on the dogs and do my work that 
I neglected myself. %efore I knew it, I was being forced to slow 
down.” Teaching enables her to remain in the industry and she 

BY TERI DIMARINO

CARPAL TUNNEL SYNDROME
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still enMoys grooming dogs, but she 
knows when she is doing too much. 
“I wish I had learned the proper, er-
gonomic way to use my equipment, 
but I feel I am doing my part in 
giving new groomers a correct start 
so they don’t have the issues that I, 
and so many other groomers, have.”

+ilaire’s e[perience is not 
unusual. +er mother was a profes-
sional groomer and never had any 
problems, so why her" :ho knows, 
but you could hear the regret in her 
voice. 6he wished she had listened 
to her body. 

WHAT EXACTLY IS CARPAL 
TUNNEL SYNDROME (CTS)?

The carpal tunnel is a tight, 
narrow passage in the wrist that 
is made up of ligaments and tiny 
bones. 6ome of the tendons and  
nerves that control movement of 

the fingers pass through this “tun-
nel” into the hand. These tendons 
are covered with a Áuid-filled 
sheath that helps the tendons glide 
smoothly during movement. 

5epetitive hand movement, like 
typing or scissoring, can cause the 
tendons to become irritated, caus-
ing swelling within the Áuid-filled 
sheath. %ecause the carpal tunnel 
is made up of bones and ligaments, 
it cannot e[pand to accommodate 
the swelling of the tendons. This, 
in turn, causes the median nerve, 
that shares the tunnel with the 
ligaments, to become compressed 
or pinched, resulting in burning, 
tingling or numbness in the fingers. 
CT6 is Must one of many so-called 
5epetitive 6train InMuries �56I� and 
is the one that is familiar to most 
groomers.

WHAT ARE THE SYMPTOMS?
Tingling and numbness of the 

fingers are the most widespread 
complaints from people with Car-
pal Tunnel 6yndrome �CT6�, but 
many e[perience pain. This pain 
may e[tend up the arm and, in 
many cases, is worse at night.  It is 
common for a sufferer to have their 
sleep rudely interrupted by the pain 
and tingling. They wake, shaking 
their hands in an effort to relieve 
the tingling and pain. 

HOW IS IT DIAGNOSED?
Telling your physician that your 

hands hurt is a good start, but they 
may perform several simple tests to 
get an official diagnosis of CT6. The 
two most common tests are called 
Tinel’s Test, where the median nerve 
is tapped along its path in the wrist 

&ontLnXed on paJe ��
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making the tingling in the fingers 
worse and 3halen’s Test where the 
backs of the hands are pressed 
together for a period of time, thus 
compressing the carpal tunnel and 
causing the symptoms. There are 
other tests that may be performed 
to determine any damage or abnor-
malities of the affected nerves. 

ARE THERE SPECIFIC CAUSES?
:hile repetitive motion seems 

to be the most common cause of 
this disorder, there is controversy 
in this area over what can cause or 
aggravate the condition. :hile the 
computer keyboard has long been 
the targeted culprit, it is becom-
ing clear that any constant wrist 
motion dependent activity can be 
considered an aggravating aspect. 
There are other factors that may 
contribute to CT6 such as obesity, 
pregnancy, rheumatoid arthritis, 
diabetes, thyroid problems and the 
use of birth control pills.

WHO IS SUSCEPTIBLE?
:hile CT6 is most common in 

middle age and the elderly ��0� 
of CT6 sufferers are over the age 
of 40�, it can affect anybody. :rist 
intensive activities, such as racquet 
sports �like tennis�, weight lifting, 
knitting, prolonged driving and, of 
e[treme importance to us, scissor-
ing, put some people at more risk 
than others. Massage therapists 
and restaurant wait staff also have 
high instances of CT6, for obvious 
reasons. 

3et groomers like +ilaire, are in 
the proverbial crosshairs. :ith all of 
the hand-intensive scissoring, clip-
pering and handling we do, it’s easy 
to see how this can happen. 1o one 
is immune, especially if you are over 
stressing your hand and working 
though pain.

PREVENTION IS THE KEY
([amination of the workplace 

ergonomics is a good place to start 

and, for us, that begins at the 
grooming table. $ny action that 
causes the wrist to be angled from a 
neutral alignment should be avoid-
ed. For us, this usually means re-
thinking our scissor techniques. Old 
habits die hard and changes in the 
way you handle your equipment and 
probably in the equipment itself are 
inevitable. The act of scissoring puts 
a groomer at risk and care must be 
taken in selecting shears. 

6hears, like shoes, should fit 
properly. The size of your hand 
and the length of your fingers will 
determine the size, style and weight 
of the shears that will work best for 
you. 'uring the process of scis-
soring, your shears should rest 
comfortably in your hand with your 
wrist straight and aligned with your 
arm. Your fingers should not be 
cramped and your wrist should not 
bend or Áe[ abnormally, although 
scissoring certain areas of a dog will 
bring a temptation to do so. 

If you take your shears in your 
hand and drop your hand to your 
side, the shears should be parallel 
to the Áoor with your wrist relatively 
straight or in the “neutral” position. 
I call this “setting the shear.” :hen 
I scissor, I will occasionally drop 
my hand and “re-set” the shear in 
my hand if I find myself stressing 
or bending my wrist. This is a good 
habit to get into, as it will help to 
keep your shear in the correct  
position. 

$ good shear should open and 
close smoothly and with ease, cut-
ting all of the hair that lies between 
the blades. If you have to force or 
apply e[tra pressure to cut the hair, 
your shears are working against 
you, and you run the risk of stress-
ing your hand. 'ifferent coats call 
for different shears. For instance, a 
shear that works well on a %edling-
ton coat may not be what is needed 
for a thick 6tandard 3oodle coat. Of 
course, this usually means reinvest-
ing in proper fitting, quality shears. 

&ontLnXed on paJe ��
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%ut, you must think of this as an 
investment in your health. 

$ttending a grooming conven-
tion is the best way to try different 
shears. The manufacturers who 
e[hibit at these shows are happy to 
help you select the right shears for 
you. 6ome will even custom-make 
shears measured to your hand. It 
goes without saying that you should 
never use your good shears to cut 
anything but clean hair. 3lan on 
making an investment for quality 
shears, you will fi nd that they are 
worth every snip�

Clippers are another thing that 
can stress a hand and, once again, 
you have to shop around to fi nd the 
ones that fi t your hand, and your 
needs, the best. The manufactur-
ers of clippers and trimmers have 
made huge strides in this area and 
there are quite a few lightweight yet 
strong clippers and trimmers avail-
able. Once again ² get what fi ts� 

TREATMENT 
Following your doctor’s recom-

mendation is fi rst and foremost. :e 
can all identify an affected groomer 
by the wrist supports they wear. 
These wrist supports are useful 
tools in keeping the wrist in a neu-
tral position. :hile they may be a 
bit awkward to wear during groom-
ing, their benefi ts far outweigh 
any inconvenience. $nalyzing your 
sleeping habits is something people 
neglect to do. If you are a “side 
sleeper” who sleeps with your hand 
“curled” under your head or pillow, 
you would benefi t from wearing 
wrist braces when sleeping.  

Treatments usually include 
some sort of physical therapy to im-
prove the Á e[ibility and strength of 
the hand and wrist in the hopes of 
delaying or avoiding surgery. Mas-
sage therapy can be helpful for some 
and this is something the patients 
can actually do themselves, with a 
little training and practice. 6trength 
training e[ercises and stretches for 
the severely affected hand should 
be performed under the supervision 
of a trained professional, as you do 
not want to progress quicker than 
your condition will allow. 3ushing 

too hard may worsen the situation 
instead of improving it. This is, after 
all, a repetitive motion disorder 
and e[ercise should be combined 
with periods of rest. 6ome people 
have achieved good results with 
acupuncture, so this may be worth 
investigating.

If you smoke« 6TO3� 6moking 
deprives tissues of the o[ygen they 
need to repair themselves. This can 
signifi cantly slow down or prevent 
any healing. %esides, your lungs will 
thank you for it.

The use of 16$I'’s or non-
steroidal anti-inÁ ammatory medica-
tions, such as Motrin or $leve, can 
be helpful in reducing the swelling 
that causes the problem, but there 
is the potential for stomach upsets 
with these over-the-counter 

&ontLnXed on paJe ��
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medications. In some cases, a 
physician may prescribe a stronger, 
prescription-only medication or a 
short course of cortisone in an effort 
to bring down the inÁammation.

If symptoms persist over a long 
period of time it may result in a 
weakening of the hand muscles. 
Cortisone inMections near the af-
fected median nerve can relieve the 
swelling and are usually tried as a 
precursor to surgery.  In advanced 
cases surgery is usually the only op-
tion. The hand muscles are weak-
ened and, at this point, the nerve 
may be damaged. $ nerve conduc-
tion test will confirm the diagnosis 
and the appropriate course of ac-
tion. It is far easier to recognize the 
problem early and treat with less 
aggressive measures before allow-
ing the problem to progress to this 
degree, as some nerve damage may 
be permanent. 

For some, surgery is the only 

recourse. Consultations with your 
doctor will help determine if this is 
the best way to proceed. In the sur-
gery, the transverse carpal ligament, 
or the ligament that makes up part 
of the “tunnel”, is cut to relieve the 
pressure on the median nerve, and 
the skin is closed with stitches. The 
gap where the ligament was cut is 
left alone and eventually fills up 
with scar tissue. 

6ome people feel relief soon 
after surgery. Others take more 
time. 5ecovery time is usually what 
frustrates groomers. It is difficult 
enough to take time off work for the 
surgery, but when you are restricted 
from heavy use of the affected 
hand for at least two and up to 
twelve weeks, it can become a huge 
financial burden. 3hysical therapy 
may speed up recovery time, but 
you must take care not to over-do 
it. This is a tough order for most 
groomers� 

:hile surgery was the recom-
mended treatment for her, +ilaire 
wished she had e[plored more 
alternative treatments before opting 
for surgery. “I love my chiropractor 
and massage therapist.” she says. 
“They help make it possible for me 
to continue doing what I love.” 

:hile she has never tried acu-
puncture, she has spoken to groom-
ers who have had success with it. 
“I have had to alter my career a bit 
and I have to know when to take it 
easy. That’s a big thing for me be-
cause if I don’t, I can’t groom.”

$t best, Carpal Tunnel 6yn-
drome is an annoyance. $t its worst, 
it can be a painful, debilitating 
problem. It has cost good styl-
ists their careers, as they could no 
longer groom the pets they so love. 
6afety becomes a concern as their 
hands weaken and they can no 
longer hold or control the animals, 
much less scissor or clip them. 

The best treatment for Carpal 
Tunnel 6yndrome is education 
and prevention. Informed groom-
ers will use all the knowledge they 
have to help prevent the problem. 
“Take care of yourself�” says +ilaire. 
“$n educated groomer is a healthy 
groomer.”

$n LndXstr\ Yeteran, 7erL has 
owned and operated sXccess�
fXl salons and PobLles Ln )lorLda 
and &alLfornLa. $ wLnnLnJ JrooP�
LnJ contest coPpetLtor, 7erL was a 
PePber of three *rooP7eaP 8S$ 
*old 0edal teaPs. $ PXltL &ardL�
nal &r\stal $ward wLnner, 7erL Ls a 
popXlar speaker, MXdJe at sePLnars 
and trade shows across the 8nLted 
States, &anada, (Xrope, SoXth $Per�
Lca, .orea and $XstralLa. 

7erL has wrLtten for all the Ln�
dXstr\ pXblLcatLons callLnJ %arkleLJh 
ProdXctLons hoPe Ln the posLtLon of 
,ndXstr\ &onsXltant and aXthor for 
*rooPer 7o *rooPer PaJa]Lne. 
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The question of whether a 
behavior is genetically en-

dowed or learned is a common one. 
This “nature vs. nurture” issue has 
been argued by biologists, psycholo-
gists, ethologists and behaviorists 
for years. +as the cocker spaniel 
adapted to the environment, or is 
he simply responding like a pre-
programmed robot" 

In the ��50’s two scientists set 
out to e[amine this question by 
studying the genetic basis of dog 

behavior. -ohn 3. 6cott and -ohn 
/. Fuller studied fi ve pure breeds of 
dogs and tested them in 50 catego-
ries of behavioral reactions.  $fter 
testing thousands of dogs they 
found some very interesting things. 

First, dogs have plastic genes. 
That means that they are capable 
of a wide range of genetic variations 
while still producing fertile offspring. 
This allows for the obvious physical 
differences between *reat 'anes 
and 'achshunds. The genes which 
govern behavior are also capable of 
great diversity. 1ot only does this 
diversity cause differences between 

breeds, but even within a par-
ticular litter. %rother and sister 

may be close to identical, or 
completely dissimilar.  

One of the easiest 
behaviors for 6cott 
and Fuller to study 
was barking. :hile 
all dogs can bark, 
%asenMis, a breed 
developed in central 

$frica, is almost 
barkless.  

Behavior CLIPS
by Gary WilkesNature & 

Nurture
Q: What do you 
call a Cocker Spaniel 
that barks 900 times 
in ten minutes?

A: Normal.
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Though capable of barking, they 
rarely do. The scientists bred %a-
senMis to Cocker 6paniels to see how 
“barklessness” would be transmitted 
genetically.  

They found that barking is a 
dominant trait. That means that if 
either of the parents possesses the 
trait, there is a �5� chance that 
all of the offspring will also possess 
it. The importance of this knowl-
edge for the average pet owner is 
obvious. If you are going to buy a 
cocker spaniel puppy and you don’t 
see both parents before you buy, 
you may get one of those �0 %.3.M. 
�barks per minute� puppies. 

$nother factor in barklessness 
is that the behavior appears to be 
developmental. $t different ages, the 
puppies bark at different rates. 6o, 
the �0 %.3.M. dog did not bark that 
much when he was � weeks of age. 
+e probably started getting yappy 
at about four months - two months 
after he would most likely go into 

a new home. 6o when you pick a 
nice quiet eight-week-old puppy, 
you may yet fi nd that you have the 
original %arkmeister. That’s another 
good reason for seeing the pup’s 
parents before you buy.

This developmental aspect is a 
thorn in the side for puppy buyers 
and is ignored or glossed over by 
breeders. 6cott and Fuller discov-
ered that many behaviors do not 
develop until long after the animal is 
in its new home. The quiet, submis-
sive dog at the kennel may turn into 
a dominant, pushy bully. 3seudo 
scientifi c temperament tests for 
puppies attempt to convince own-
ers that the pup’s behavior is static 
and will not change for its lifetime. 
The evidence is to the contrary. $ 
study done in $ustralia indicates 
that long-term characteristics form 
after about fi ve months. 6ome shy 
puppies grow out of it and some 
confi dent dogs become fearful as 
they grow up. 

$nother aspect of development 
is the absence of some traits in 
infants that do appear later in life.  
Most people realize that male pup-
pies do not lift their leg to urinate. 
The behavior “develops” at about 
nine months of age. 6cott and Fuller 
discovered that other behaviors are 
developed as well. Territorial aggres-

åbarkinO is a 
dominant traitå 
iN either oN the 

parents possesses 
the trait� there is 

a ��
 chance 
the oNNsprinO 

_ill possess it.
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sion and defensive aggression may 
not develop until after a year of age. 
6ome dogs offer territorial aggres-
sion as early as si[ months, while 
others finally start growling protec-
tively as late as two years of age. 
6ome dogs do not possess the genes 
necessary for this behavior, and will 
never be good guard dogs - though 
their litter mates may be. 

One of the tests run by the 
scientists was intended to research 
what dogs would be like without 
human interaction. They decided to 
confine one family grouping of each 
breed in a fenced acre of ground. 
They observed the animals daily 
for a full year. %eagles, a dog that 
is often kept in large groups, lived 
together peacefully with hardly a 
squabble. Fo[ Terriers, on the other 
hand, actually killed each other in 
violent disputes. (ach breed had 

different reactions to things that 
happened in their area and devel-
oped their own ways of handling it.

6o, if you want to have many 
dogs living together in harmony, Fo[ 
Terriers would most likely be a bad 
choice. %eagles would be most likely 
to live in relative harmony, but 
might still fight occasionally.

There is probably no other crea-
ture so identified behaviorally with 
its breed type as dogs. 6cientific 
studies like this one can offer in-
sight into our common knowledge 
of dogs. 6cott and Fuller’s book, 
*enetLcs and the SocLal %ehaYLor of 
the 'oJ �also titled, 'oJ %ehaYLor: 
7he *enetLc %asLs� is a must for any 
serious student or breeder. In the 
long run, the question of nature vs. 
nurture is a bit silly. $nimals are 
endowed with instinctive behaviors 
and the ability to modify those be-

haviors. They can also learn things 
that have no real instinctive origin. 
(very dog is the result of genes  
and e[periences to one degree or 
another. I bet if you gave that �0 
%3M Cocker treats for barking, he’d 
be abnormal in no time. 

*ar\ Ls an LnternatLonall\ acclaLPed 
behaYLorLst, traLner, aXthor, colXPnLst 
and lectXrer. +e has Pore than �0 \ears 
e[perLence workLnJ wLth doJs, LnclXdLnJ 
eLJht \ears of shelter work. *ar\ :Llkes 
Ls responsLble for the LnnoYatLon and de�
YelopPent of clLcker traLnLnJ as a practLcal 
PethodoloJ\ for doJs and wLth hLs forPer 
colleaJXe, .aren Pr\or, LntrodXced thLs 
Pethod Ln ����. +e cXrrentl\ has a fXll�
tLPe, YeterLnar\ referral based behaYLor 
practLce Ln PhoenL[, $rL]ona and Ls an 
aXthor, a colXPnLst and featXre wrLter for 
*rooPer to *rooPer and Off /ead 	 $nL�
Pal %ehaYLor PaJa]Lne. &ontact *ar\ at 
wLlkesJP#aol.coP or YLsLt www.clLckan�
dtreat.coP.
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5etailing is not always easy 
in the grooming world. It 

takes work to keep up with inven-
tory and to research the latest trends 
to keep the product moving off the 
shelf. $dding work on to an already 
swamped groomer’s schedule is not 
something a groomer goes searching 
for typically. +owever, recognizing 
the potential in raising the overall 
revenue by offering a selection of 
products can be a good investment 
in your time. 

*roomers have an advantage in 
that the simple fact is that clients 
visit frequently. 3et people love to 
shop for their pets, spend money on 
their pets, and pamper their pets.

%eing a groomer myself, and a 
mom of three young children, I was 
in no hurry to add more work to my 
plate, but I had a desire to e[plore 
what the pet business world could 
offer. I developed a product based 
on the needs of my own clients. Our 
clients have wants and needs for their 
pets and the more we can provide for 
them the more money we can 
potentially make. 

'isplaying products effectively is 
important to this success because it 
gives your clients a memorable image 
from a passing glance, and the best 
chance at catching their eye which 
can result in a sale. Cut out some 
time to visit trade shows and retail 
conferences to glean some much 
needed knowledge to Mump on the 
road to success in the retail industry. 
+aving a desirable product image was 
very important when developing my 
product and has proven successful. 
6imple lighting and added media to a 

display can quickly pay off. 
)or Pore LnforPatLon aboXt 7he 

=XrL &ollectLon please contact /Lnda 
+arrLs at ������������� or ePaLl 7he�
=XrL&ollectLon#\ahoo.coP. Please YLsLt 
www.7he=XrL&ollectLon.coP or reTXest 
5eader SerYLce &ard ����0.

Groomer Tells of… 
Retail Success
By Jennifer Harris
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&ontLnXed on ne[t paJe

You might never guess it 
when you fi rst meet �� 

year old Maria Villalpando, but she 
is a real live hero. If you ask her, she 
will tell you that she Must did what 
needed to be done.

Maria began her pet care career 
in the ��40’s when she was Must a 
teenager. “I got a Mob at a little pet 
shop, cleaning the cages and bathing 
the pets they had for sale. I worked 
from � $.M. until � 3.M. and made 
���.55 per week.” 

The shop’s owner had a Cocker 
6paniel that he showed. Maria took 
the dog to the handler and watched 
while he groomed her. 6he was fasci-
nated. 6he got books about grooming 
and began to teach herself. The fi rst 
clipper she used was not even elec-
tric. It was the kind that you had to 
squeeze the handles together to move 
the blades back and forth.

Maria went to dog shows and 
watched the handlers groom and 
asked them questions. 6he went to a 
grooming school in Chicago, and got 
specialized training in 3oodle groom-
ing in 1ew -ersey. 6he began to go to 
grooming shows and pick the brains 
of everyone she met.

(ventually, Maria became the 
owner of the pet store she worked in 
as a teenager. “My youngest son was 
eleven months old when the Magic 
Touch 3et 6alon became mine,” said 
Maria. “+e stayed in a playpen with 
a little Chihuahua for a playmate. 

My other three children came to the 
shop after school and when I fi nished 
work, we all went home together. I 
put all of my children through college 
by grooming ² that’s a lot of dogs�”

Maria became acquainted with 
a young police offi cer in 5acine, 
:isconsin who had a police dog. 
“I offered to groom the dog for free 
every month,” said Maria. “I have 
several nephews that are in differ-
ent branches of law enforcement and 
I know what a dangerous career it 
can be. One of my nephews has been 
shot and another was stabbed twice.”

:hen Maria discovered that the 
5acine police dog was to be retired 
and there would be no replacement 
for him, she made it her mission to 
provide the department with these 
much needed canine offi cers. 

6he began to research what 
kinds of dogs were available and the 
costs involved. 6he found that you 
could get a dog trained for a single 
purpose, Must to detect drugs or for 
search and rescue, and the price 
started at ��000 per dog. 

“I didn’t want that,” said Ma-
ria. “I wanted to get a dog that was 
trained to do it all ² drug detection, 
offi cer protection, patrol and appre-
hension, and search and rescue. Of 
course, the more training there is, 
the more e[pensive the dog. Then the 
dog is matched with an offi cer and 
the offi cer undergoes training with 
the dog.

“I wrote to dog food and pet 
supply companies and anyone else 
I could think of, e[plaining my goal 
and asking for their help,” recalls 
Maria. 6he put out donation Mars at 
local businesses. Maria even contact-
ed the 'allas Cowboys professional 
football team. They responded with 
a generous donation and even sent 
some memorabilia that could be sold 
to raise more money.

“I sent every penny I could get 
to the $labama Canine /aw (nforce-
ment Training Center, and it was put 
in a special account until there was 
enough to purchase a dog.”

It took two years and many thou-
sands of dollars, but she reached 
her goal. Maria was able to purchase 
three fully trained multi-purpose 
dogs and provide two months of 
training for their police offi cer han-
dlers. Two of the dogs went to 5a-
cine, :isconsin and the third went to 
Mt. 3leasant. One of the dogs named 
Cowboy �in honor of the 'allas Cow-
boy’s donation�, made a drug bust 
the very fi rst night he was on duty.

$ll of the dogs went on to have 
fulfi lling careers protecting the citi-
zens of their communities. $nd Maria 
groomed them all each month ² for 
free, of course.

If you talk to her about this 
monumental undertaking and ac-
complishment, Maria will take very 
little credit. %ut she is incredibly 

Maria
Villalpando
by Kathy Hosler

What One Groomer Can Do! 
Spotlight on…
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proud of the dogs and their police 
officer partners and what they have 
done for their communities.

That’s Must how Maria is. 1o mat-
ter how difficult the challenge or how 
many obstacles she must overcome, 
Maria finds a way to get results. 6he 
has a heart full of love and it shows 
in everything she does.

Maria grooms a lot of dogs that 
are rescues and come from the hu-
mane society. “I’m like a gold miner,” 
states Maria. “$ dog comes in that’s 
dirty and a total mess and it’s my Mob 
to dig deep, uncover its beauty, and 
bring it to the surface.”

6ome of Maria’s customers are 
on their fifth or si[th pet, and now 
she is grooming pets of the grand-
children of some of her original 
customers.

“I’m very proud of my profession. 
Many things have changed, but I 
have a lot of fun with what I do. I  
get great satisfaction when I see  
the looks on my customers’ faces 
when they pick up their freshly 
groomed pets.

“I like to give my customers a 
little e[tra ‘zing’ with the grooming. I 
decorate their pets with bows, feather 
boas and beads, and even add color 
to the pets. You may have even seen 
Maria’s handiwork onstage at the  
$ll $PerLcan Creative *rooming 
Competitions.

One of her customers named 
3atrick celebrated his ��th birthday 
on 6t. 3atrick’s 'ay. Maria groomed 
his dog, 5Lle\, for the occasion. 6he 
made 5Lle\ a little green vest and 
found a green derby hat to go with it. 
6he painted his nails green and com-
pleted his outfit with a green rhine-
stone collar. 5Lle\ sat on 3atrick’s 
lap all afternoon and greeted all the 
birthday guests. 3atrick still talks  
about that birthday and how special 
Maria made it for him.

5ecently Maria severely inMured 
her shoulder and broke her right arm 
and hand. %ut as bad as her inMu-
ries are, this spunky determined gal 
won’t be down for long.

“I’m getting rehabilitation be-
cause I can‘t make a fist, and I have 

no strength in my thumb,” says 
Maria. “They have me doing dif-
ferent e[ercises in all these fancy 
machines ² but do you know what" 
I’ve found that what helps me most is 
using grooming shears. The scissor-
ing movements are strengthening my 
thumb. I hope to be back in my shop 
and grooming full force very soon�”

6ally /iddick of %arkleigh 3ro-
ductions, Inc. says, “Maria e[empli-
fies what a groomer with a desire in 
his�her heart and a need to serve 
can do« right where they live.” Then 
she adds emphatically, “:ouldn’t it 
be wonderful if we could all be a little 
bit like Maria" :e could change the 
world�”

5ecentl\ 0arLa took a bad fall Ln 
a JrooPLnJ salon breakLnJ seYeral 
bones. She Ls recXperatLnJ at hoPe 
wLth her faPLl\ bXt woXld reall\ be 
cheered wLth a card or note froP 
JrooPers across the coXntr\. Send 
theP to � 0arLa  9Lllalpando,  
0aJLc 7oXch Pet, ���� 'oXJlas $Ye.  
5acLne, :, ���0�.
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$llergy season is here not 
only for us, but also for 

allergic pets. $s the pollen count 
rises and we start sneezing, beloved 
allergic pets are also suffering, but 
in a different way. 'ogs and cats 
manifest their allergies through 
their skin, while humans may 
sneeze and get runny eyes. $s a re-
sult, the pet may get itchy skin, and 
ear and skin infections. Those of us 
with allergic pets know it is no fun, 
and their allergies can be e[haust-
ing to manage� It’s likely if a pet has 
allergies to the environment, they 
have already seen a veterinarian 
this spring for an ear infection. $lso, 
Must an itchy pet that obsessively 
licks and scratches, will keep their 
owners up at night.

3ets with allergies to the 
environment have atopic dermati-
tis. $topic dermatitis is an intensely 
itchy skin condition caused primar-
ily by allergens in the environment, 
such as molds, house dust mites, 
house dust, human dander, feath-
ers, and pollens from trees, weeds, 
and grasses. %esides being very 
itchy, dogs and cats with atopic der-
matitis are also prone to bacterial 
skin infections �pyoderma� and yeast 

�Malassezia� infections. $llergic cats 
may also have asthma. Certain dog 
breeds, such as the %oston Ter-
rier, %o[er, Cairn Terrier, Chinese 
6har-pei, 'almatian, (nglish 6etter, 
*olden 5etriever, Irish 6etter, /ab-
rador 5etriever, /hasa $pso, Minia-
ture 3oodle, Miniature 6chnauzer, 
3ug, 6cottish Terrier, :est +ighland 
:hite Terrier, and :ire-haired Fo[ 
Terrier, are more commonly affected 
than other breeds.

$topic dermatitis usually 
first occurs at �-3 years of age, 
although it may develop as late 
as age � or �. $topic dermatitis is 
usually seasonal �e.g. from spring 
to fall�, but often develops into a 
year-round problem. Itching �main-
ly of the front legs, face, feet and 
tail area� is the main sign of atopic 
dermatitis, and ruling out other 
common itchy skin diseases makes 
the diagnosis. Chewing, itching and 
secondary infections damage the 
skin in pets with atopic dermatitis. 
6kin and�or blood tests are used 
to identify the cause of the allergy. 
Your veterinarian will advise you if 
either of these tests is necessary.

:hen the cause is known 

&ontLnXed on paJe �0

Pet 
Allergies

READER SERVICE CARD #7914
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Dust Mite
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and avoidance is possible, control 
is easier. Keeping your pet away 
from the cause of the allergy is not 
always practical and rarely possible, 
as your pet’s coat is like a dust mop 
that sweeps up the allergens that 
cause their allergies. %athing your 
pet frequently with a moisturizing 
product or wiping them frequently 
with a medicated wipe is often effec-
tive in removing the allergens from 
their coat.

%athing and wiping them down 
also offers immediate anti-itch relief 
and is a very important part of 
maintaining comfort for our allergic 

animals. This is called topical thera-
py and consists of the use of sprays, 
shampoos and Á ushes, etc. 6ham-
poos containing steroids, oatmeal, 
essential fatty acids, lidocaine and 
pramo[ime all have anti-itch�sooth-
ing effects. There are many medicat-
ed shampoos, sprays, Á ushes and 
wipes available that can be used to 
treat concurrent infections as well. 
$cetic�boric acid, salicylic acid, 
chlorhe[idene, benzoyl pero[ide and 
ethyl lactate are antibacterial ingre-
dients, and products that contain 
these ingredients may be used 
to treat bacterial skin infections 
�pyoderma�. Chlorhe[idene, keto-
conazole, miconazole, acetic�boric 
acid and lime sulfur are anti-fungal 
ingredients, and products that con-
tain these ingredients may be used 
to treat fungal skin infections, such 
as Malassezia. 6eek guidance from a 
vet to determine which products are 
best for the pet.

   Fatty acids are also an impor-
tant part of control as well. Ome-
ga-3 fatty acids reduce inÁ amma-
tion, such as the inÁ ammation that 
occurs on the skin with allergies. %e 
sure to use an omega-3 fatty acid 
supplement derived from fi sh oil.

Our goal during this time of 

year is to keep our pets comfortable, 
itch and skin infection free� (ach 
pet’s allergy management will 
need to be tailored, depending 
on their individual allergies and 
environment.

'erPaPet Ls a YeterLnar\ phar�
PaceXtLcal coPpan\ prodXcLnJ all�
natXral and PedLcated pet prodXcts. 
OXr prodXcts are natXrall\ fra�
Jranced, crXelt\�free, p+ balanced, 
non�pollXtLnJ, bLodeJradable, enYL�
ronPentall\ sensLtLYe, and packaJed 
Ln rec\clable contaLners. :e don·t 
Xse d\es or anLPal b\�prodXcts. 
)or Pore LnforPatLon on 
'erPaPet prodXcts, please 
YLsLt www.derPapet.coP. 

-essLca 0elPan, 90'
'Lrector of 9eterLnar\ 	 
7echnLcal SerYLces, 'erPaPet
��0� ,YerleLJh &oXrt, PotoPac, 0' 
�0���. ������������

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

BARKLEIGH PET PRO CRUISE

&DrLEEeDQ
C R U I S E

For more information contact Lucy 

cruisinglady@ymail.com
(321) 368-6622

www.barkleighevents.com

6W�7KomDs
� 6DQ�-XDQ
� � GrDQG�7XrN
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Bathing and wiping 
them down also 
offers immediate 
anti-itch relief and 
is a very important 
part of maintaining 
comfort for our 
allergic animals. 
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BreatheHealthy.com

Protection For Allergies, 
Pet Dander, Hair, Dust, 

Parasites & much more.

Permanent Microbe Shield® 
KILLS GERMS.

BREATHE
HEALTHY®

BREATHE HEALTHY® 
HI-TECH 

GROOMER’S MASKS

+omemade dog cookies 
-o\ %onehLll, %arkLnJ /ot, 
San )rancLsco &$

One night a week I offer free 
nail clipping in between groom-
ings. &Lnd\ &XPPLnJs, .�� .lLpper, 
9Lneland 1-

“6paw” services� paw treat-
ments, massage, aromatherapy, etc.
:endLe PatrLck, 7.O.*.S. )or 'oJs, 
%rLdJewater &1

I pick up and deliver pets for 
customers with special needs. 
7eresa &lark, %onnLe·s *rooPLnJ, 
(l &aMon &$

:e have added on full spa treat-
ments to every groom. /Lsa 'rake, 
(pL�Pet, %radenton )/

Instead of instituting a general 
price increase, we have tried to 
recognize the economic situation 
and kept our prices the same in the 
new year. Instead, we have indi-
vidualized some of our services so 
that people whose dogs do not need 
them don’t have to pay for the rest 
of the clients who do. 1ow, we offer 
teeth brushing, nail grinding �as  
opposed to simple trimming�, anal 
gland e[pression, and aromatherapy  
treatments for small additional fees. 
7racLe %aLle\, 'oJ Pawse, $ttleboro 
0$

U-%athe. ,lona +a\don, %est n 
Show, 0anLstee 0,

%lueberry facials �5S& ������, 
and a bi-weekly brush out only ser-
vice for minimal price. /Lsa .err, OXt 
Of 7he 'oJ +oXse *rooPLnJ SerYLce, 
%orden�&arleton &1

1ail *rinding. .r\stel ,sLnJs, 
'oJJ\ :ash, %Xcke\e $=

3laqClnz �5S& ������ and 3ick-
up�'elivery service. .errL :aJner, 
%ark $YenXe 'a\ Spa, /afa\ette ,1

$ new service that I have added 
was a 3+OTO %OOT+� The best 
time to take pictures of your pets 

The

Groomer’s
Roundtable

Roundtable Question:
 • What Add-on Services 
  Do You Offer?

&ontLnXed on paJe ��

Grooming Covers

earsandtail.comVisit us  at

Ears and Tail

Prevent mats and tangles caused by hair clippings.

Eliminate tangles caused by blow dryers.

Keep the ears away from the face while shaving.

Elastic cord and cord locks make a snug fit.

Snap closures on the ends.

Snaps to secure left cover to right behind the head.

A new solution to a time consuming problem.
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is right after they’ve been groomed, 
so why not take the time to ask the 
clients for beautiful pictures of their 
freshly polished pooch. I have a feel-
ing that this will catch on soon� 6et 
up for the holidays, and even ask 
your clients to bring in their favorite 
outfi ts for the pet’s photo. $Panda 
)Xsco, 0andar·s 0Xtt &Xts, 9LrJLnLa 
%each 9$

Teeth brushing and oral rinse. 
.LP 5aLsanen, ProfessLonal &at 
*rooPers $ssoc. Of $PerLca, )aLr�
YLew Park O+

I don’t do “gimmick” add-on 
services. I believe they call you for a 
reliable, quality groom with care for 
their pet and that is what they are 
going to get� (rLn 'oole\, *o 'oJ *o 
0obLle Pet *rooPLnJ, San 'LeJo &$

Teeth %rushing. 'oJ Splash, 
&hLcaJo ,/

Timed de-shedding. SX]anne 
8]off, %Xnker +Lll *rooPer, +oXston 
7;

Flea treatments. &harlLna 
*rahaP, *rand Paws *rooPLnJ, 
.okoPo ,1

1ail grinding after clipping.
/ar\ssa PXJh, +oXnd 1· 0oXser, 
&reston &1

Facials, Furminating. *LnJer 
Pepple, 'oJ Pet *rooPLnJ, -efferson 
&Lt\ 0O

:e now offer spa services �with 
spa products� and e[press service. 
/\dLa %oesch, /\dLa %oesch, PLnehX�
rst 1&

6pa 6ervices - blueberry facial, 
moisture wrap,sugar scrub, pawdi-
cure. $l\ssa )orss, '·7aLls 'oJ 
*rooPLnJ, :aXsaX :,

I offer some creative coloring 
for my trendy clients. SXsan Potts, 
Spotts *rooPLnJ Parlor, PaLnesYLlle 
O+

Mobile grooming. PaP %ach, 
Star %arks .� .lLpper\ //&,PLca\Xne 
0S

:ithin the past year, I added 
on blueberry facials, spa shampoos, 
natural pure products, etc. I also 
have made more of a push for vari-
ous add-on massage services �but 
only because I have proper training 
to do so�. /orL =o]XlLa, /orL·s &anLne 
0assaJe 	 Spa, :ood�5LdJe 1-
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1ot all creative procedures 
include adding color, and 

gaining in popularity is the “'ream 
Catcher”. 6ome of you older 6atur-
day 1ight /ive fans will remember 
5oseanne 5oseanna 'anna when 
she was talking one night on her 
61/ 1ewscast about %o 'erek’s 
braided hair and then about her 
nose hair. 6he said she Must wanted 
to say, “+ey %o, why don’t cha braid 
it and put a bead in it"” 

:ell, we aren’t going to braid 
any nose hairs here. I Must thought 

it was funny, but 
that does bring 
us to %raiding, 
6mocking and 
%eading. $ll can 
be done in sev-
eral different ways, 
from French braids 
down the front of 
ears on 3oodles to 
creating a dream 
catcher on long-
haired ears, in top 
knots or on drop-coated dogs.

Creating the “'ream Catcher” 
on a drop coat �looks great in 3oodle 
ears too��

I usually begin by sectioning off 
with small clips the hair on which I 
will be working. The photo will give 

you a good visual before you begin 
�photo ��.

1e[t band the sections of hair 
near the top. You can use colored 
bands or, for a different and more 
dramatic effect, use a crochet hook 
and pull the hair through a colored 
bead securing it by placing a band 
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 without color
      by Dawn Omboy

Creativity 

&ontLnXed on paJe ��

Photo 1

Photo 5
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underneath it. %and or bead the 
entire top section �photo ��. 

1ow gather the fi rst section and 
î of the second section and band 
them together. 1e[t band together 
the second half of section � and half 
of section 3, and so on until you 
reach the last section. +ere you will 
use the whole section banded to one 
half of the section before it. 5epeat 
this step in several layers until you 
have only two sections left. You can 
stop there if that is the look you 

want �photo ��.
You could also fi nish it out to 

the bottom by Moining the last two 
strands together �photo ��.

3hoto 5 shows the beads.  
%eads and bands can be done in 
any color combination, making 
this perfect for any occasion. For 
instance, on this white dog, red 
and blue would make a fun, fes-
tive statement at the family 4th of 
-uly barbeque. $nd remember you 
can dress it up any way you like. $ 

couple of small Á owers and a but-
terÁ y bow from %ardel %ows �5S& 
������ is Must another idea for fun 
summer days.

/ike to see some of your ideas 
and tips in print" 6end them to 
dawn#klippers.com

'awn owns and operates .lLp�
pers Ln &olXPbXs, *eorJLa and Ls 
well known Ln the LndXstr\ for her 
creatLYe work. &reatLYe sXpplLes 
aYaLlable at www.klLppers.coP.

Photo � Photo � Photo �

Quality, Affordable, Natural,  
Shampoo for All Pets 
New Reduced Pricing 

 6 in 1 Shampoo 
 Whitening/Brightening 
 Medicated 
 De-Greasing/De-Skunking 
 Flea 
 De-Shedding 
 Conditioning 

 Tearless 
 Hypo-Allergenic 
 Soap-free 
 Safe for puppies and kittens 
 Anti-Itch 
 Enzyme Cleansing Agent 

For more information contact Epi-Pet  
toll free: 866.204.0002 

www.epi-pet.com 
E-mail: info@epi-pet.com 

Natural Skin and Ear Care for Pets 

Try a 
Trial Kit  
$20.00 
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To preserve the life of your 
shears and to retain their 

reliability, it is e[tremely important 
to practice good shear maintenance.  
I have found that groomers tend 
to scissor with their shears on the 
loose side, causing the shears to 
bend and fold the hair, and “dull 
out” at the tips sooner than normal.  

*iven your demanding sched-
ule, if you get into the habit of 
caring for your shears, they will 
never let you down. One of the most 
IM3O5T$1T ways to take care of 
your shears is to adMust blade ten-
sion daily.

$dMusting blade tension is an 
important task to ensure your 
shears are functioning correctly and 
to guarantee that you get the best 
results from your shears. If the ten-
sion is too loose, it will allow your 
shears to fold�bend the hair. If it is 

too tight, it will cause the shears to 
bind and lead to unnecessary wear 
and user fatigue. 

To test for correct blade tension, 
hold the shears in your scissoring 
hand loosely, and open and close 
the blades quickly 5-� times. Then 
turn the adMustment knob�screw 
to the right... remember “righty  
tighty”, “lefty loosey”. If your shears 
have a click adMustment knob, then 
only turn the knob one click at a 
time and repeat the opening and 
closing procedure. 

1ow tighten them again and 
repeat this process until you have 
over-tightened the blades. 

The way you will know that they 
are too tight is that when you open 
and close the blade, they will not 
feel smooth and will feel like they 
are binding at the adMustment area. 

$t this point, loosen the tension 

knob�screw one click at a time and 
open and close the blades quickly 
5-� times. Continue this process 
until the binding disappears. �You 
should only have to loosen the ad-
Mustment�tension knob �-3 clicks.� 
If you loosen them more than �-3 
clicks, more than likely you have 
made them too loose. If your shears 
do not have a “click” adMustment 
knob, then turn the screw slightly 
at the pivot area each time to loosen 
or tighten until correct blade ten-
sion is achieved.

 5emember, the better you care 
for your shears, the longer the edges 
will last between sharpening. On 
average, you should be able to go 
one year or longer between sharpen-
ings if you follow the correct main-
tenance procedure, including daily 
tension adMustment.

Adjusting Blade Tension: 
Keeps your shears from bending and folding the hair 
at the tips and extends the life of the blades.

By Randy Ferman, CEO/Founder, Shark Fin Shear Company
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500 $29.95

1000 $43.95

Two new Pet Appointment Card (PAK) Styles! These adorable cards are
2” x 3 1/2” card stock. Great for grooming salons, kennels and veterinarians.

E1415

NEW!
PAK - Squares

#1939
#1940
#1941
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You should read and familiarize yourself with the 
breed standard: http://www.ckc.ca/en/Portals/0/
pdf/breeds/POS.pdf, of particular interest: “the angle 
of the scapula from the vertical should approach 45 
degrees”, “pelvis set at 30 degrees from horizontal”, 
and lastly, “that of a very active, gay, intelligent, 
smart and elegant-looking dog, squarely built well 
proportioned and carrying himself proudly”

Of course you need to start with a properly 
bathed and blow-dried coat: you need a well prepared 
canvas to produce your best work. You also need a 
couple of good pairs of curved shears to help you cre-
ate the lovely curves that gives this trim its elegance. 

I fi nd a lot of people are confused about where to 
do the clipper work on the face - the easiest way to 
get good proportions is to measure the dog’s muzzle 
and clip down the neck that length. Make the clipped 
area more of a ‘V’ shape rather than a ‘U’ shape.

This trim is probably the 
most frequently requested 
trim from my clients and 

can be modifi ed to suit the owner’s 
coat care requirement, while still 
maintaining some style. I often use 
a snap-on comb to cut in body coat 
and sides of legs leaving enough hair 
to create elegance in the side profi le. 
This is the most frequently seen trim 
in the competition ring and is also 
a legal trim for those who show in 
UKC conformation. For this article, 
I will be doing the trim as you would 
for a grooming competition.

The Puppy     
Trim by Priscilla Suddard

MUZZLE
The easiest 

way to get good 
proportions is 

to measure the 
dog’s muzzle 

and clip down 
the neck 

that length.

SHOULDER
I can make 

a dog with a 
steep shoulder 

look like he 
has a beauti-

ful layback by 
trimming the 
way I want it 

to appear.

FINAL GROOM
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I generally begin the trim 
by clipping in three key areas:

The neck�shoulder 
layback -I use a �� or �5 to 
sculpt out a triangular shaped 
area with the point of the tri-
angle situated Must under the 
ear and the bottom situated 
where you want the shoulder 
to appear� I can make a dog 
with a steep shoulder look like 
he has a beautiful layback by 
trimming the way I want it to 
appear.

Topline -using long 
straight shears, I set the 
topline from the tailset to Must 
behind the shoulder blades.

%ack of rear legs - using a 
�4 or �5, I clip the back of the 
thigh from the pelvic bone to 
the bend of the leg leaving hair 
below this point to blend and 
create�accentuate angulation.

From these three points, 
I build and sculpt the trim. 
These three points act as 
guidelines -sort of connect the 
dots if you will.

For the shoulder�neck 
area, I scissor on the angle I 
want the shoulder to appear 
at, blending out onto the rib-
cage area. The area under the 
ribcage should, in most cases, 
be trimmed quite close in a 
slight curve from the elbow  to 
the tuck-up. 'on’t move the 
tuck-up all the way back to 
where the rear leg Moins the 
body, but rather bring it for-
ward in order to give a shorter 
appearance to the body. 

1ow work on the pelvic 
angle blending out horizontally 
from the tight area above the 
tail set. %lend the sides of the 
thighs with the shorter trim-
ming on the rear of the thighs 
that you did earlier, keeping in 
mind that the thighs should 
appear Á at -no knees sticking 
out� The fullness on the lower 
part of the leg should blend off 

and sweep out from the widest 
part of the thigh muscle when 
viewed from behind. :hile you 
are there, set the 30 degree 
angle at the tail set�pelvis. 

On the hock, use your 
curves to create�e[aggerate 
the angulation. It is not merely 
a bunch of hair but a meet-
ing of elegant curves. There is 
a slight outward angle to the 
back of the hock from foot to 
point of hock. $t the front of 
the rear leg there should be 
an upright area from foot to 
the bend of leg �not tight to the 
leg mind you�� then a sweep 
of curve following and e[ag-
gerating the front shape of the 
leg and meeting�incorporating 
into the line you set on the 
under chest. 

The front leg should have 
a slight indent at the point 
where the front leg meets the 
forechest - this combined 
with a curve of coat left on the 
chest will further create the 
shoulder angulation. The rear 
of the front leg can be left a 
little fuller but be careful not 
to make the dog appear dumpy 
by leaving too much hair. $l-
ways keep the elbow area Á at 
and neat.

On the side of the neck 
�where the area that was 
sculpted short earlier and the 
long coat on the neck meet�, 
you trim with scissors pointing 
almost straight up. %lend this 
area into the shoulder. :ith 
a long pair of curved scissors, 
stand to the side of the dog 
and scissor the angle from the 
back of the shoulders up into 
the back of the head. This is 
one of the harder areas to get 
right -too much hair makes 
the dog look like a line-backer 
and too little give the appear-
ance of a short neck. ([-
periment - look at some of the 

UNDERLINE
The area under 

the ribcage 
should, in 

most cases, 
be trimmed 

quite close in 
a slight curve 

from the elbow 
to the tuck-up.

HOCK
On the hock, 

use your 
curves to 

create/exag-
gerate the 

angulation.

REAR CUFF
At the front of 

the rear leg 
there should be 
an upright area 
from foot to the 

bend of leg.

NECKLINE
With a long 

pair of curved 
scissors, 

stand to the 
side of the dog 

and scissor 
the angle from 
the back of the 

shoulder up 
into the back 
of the head.

HEAD
Then on to 

the sides 
of the head 
from eye to 

ear at a slight 
outward angle.
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TAIL
Trim the 

pointed ‘sticky 
outies’ around 

the middle of 
the tail pom 

to form a 
pleasant oval.
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(uropean trims -they seem to have 
the balance of curves and e[agger-
ated angles perfected� 

I start the head at the front by 
trimming the hair off that hangs 
over the eyes, then on to the sides of 
the head from eye to ear at a slight 
outward angle from the ridge of bone 
at the side of the head. 1ow, put 
the ear down -here is where those 
curved shears come into play again - 
I trim with the curve inward over the 
ear, then turn them around and trim 
the back of the ear into the neck 
coat with the curve facing outward. 
%e careful how tight you trim over 
the ear� if the dog has a high ear set, 
trimming too tight will emphasize it� 
:ith high ear sets, you are better to 
blend instead of making a defi ned 
division between head and ear. 

Tails- in most cases you won’t 
be working with as much tail as I 
have on this dog �he is my breeding 
and I don’t dock tails�. 6tart by trim-
ming the end of the hair on the tail 
�trim the end appro[imately to the 
same level as the top of the head� 
Then, comb the hair down where the 
clippered area meets the hair and 
trim anything that hangs down over 
the clipped area. There should now 
be a defi ned space between the hair 
on the rump and the hair of the tail 
pom. 1e[t, Á uff out the whole tail. 
You should have something that 
sort of looks like a rounded diamond 
-trim the pointed ‘sticky outies’ 
around the middle of the tail pom to 
form a pleasant oval.

1ow you are ready to go over ev-
erything: blend and refi ne what you 
have done. 6tand back and enMoy�

PrLscLlla SXddard owns &Llla·s 
&anLne &oLffXre  Ln Oshawa, OntarLo. 
She has won Pan\ OntarLo JrooP�
LnJ coPpetLtLons and also breeds 
and shows to\/PLnL poodles Xnder 
the PaLsle\ preÀ [. 7he Podel for thLs 
artLcle Ls ´'or\µ a �nd JeneratLon 
PaLsle\ poodle. 8.& &+ PaLsle\·s 
, 7rXel\ $dore 8 P&' 51. +e Ls 
co�owned wLth PatrLcLa +artPan.W1904

 
   HAS A 

  new look!

www.barkleighstore.com
717-691-3388 • info@barkleigh.com

Barkleigh Graphic Designer Cindy Agoncillo

W1904

   HAS A    HAS A    HAS A    HAS A GROOM GRAM

• Larger 8½ x 11 Size 
• Full Color Cover
• A low cost way to educate your clients 
• Encourage more business!

HEAD 2
Trim with the 
curve inward 
over the ear.
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Jerry 6chinberg is one of the 
icons in our industry. +e is 
the founder of the $ll $PerL�

can *rooPLnJ Show in the Chicago 
area, the oldest grooming seminar 
and contest in the country. This was 
its 3�th year.

How did you become a  
groomer?

:hen I was �� and living with 
my parents, we had a 3oodle that 
I wanted to learn to groom. $t the 
time, my sister’s girlfriend’s father 
and mother were grooming in the 
basement of their home. They al-
lowed me to come and watch, then 
asked me to work for them as a 
bather and Áuff dryer at their new 
pet shop and grooming salon. I re-
member one incident in my early ca-
reer while drying a 6tandard 3oodle. 
I was standing in back of the dog 
and the dog had diarrhea. *uess 
what got all over my smock and 
pants� My boss chased me home, 
but it didn’t stop me from loving the 
profession. That was the beginning 
of my career over 50 years ago.

Are you still actively 
grooming?

I had a salon for 
over 40 years and I 
still like to keep my 
fingers in grooming. 
The most I do is 4 or 
5 dogs a week. My 
grooming facility is 
in the basement of 
our home. The move 
from my shop was 
bittersweet . . . so 
many e[periences, 
people �clients 
and employees�, 
and many more 
dogs �also cats, 

rabbits, etc.�. I did take with me the 
4-foot fiberglass 3ink 3oodle that 
had been mounted ne[t to our sign. 
It is embedded in a rock garden in 
our backyard and, since we live on a 
busy corner, it has become some-
what of a neighborhood landmark. 
:e often hear “Oh, you’re the house 
with the 3ink 3oodle in back�”

Tell us about Sally? How did 
you meet?

My wife, 6ally, is my partner 
in everything, my confidant. 6he is 
the one who is in the background of 
our show and takes on a lot of the 
responsibility. 6he is also my best 
friend. :e met the end of 'ecember 
���5 on a ski trip in upper Michi-
gan. (ach of us had a friend in the 
sponsoring ski club who thought 
this would be a good way to make 
social contacts. :e met at the 1ew 
Year’s (ve dance and, after return-
ing home, dated off and on until the 
following 1ew Year’s weekend when 
we became engaged on another ski 
outing. $ year later we were wed on 
;mas day ������. Those holidays 
have always had a special meaning 
for us.

Do you have a dog now?  
What breed?

:e do not have a dog now. My 
breed was 3oodles and I raised five 
generations of miniatures. :e also 
take care of some of my grooming 
customers’ dogs when they go on 
vacation. Those clients know we 
treat their dogs like family.

Grooming Icons Series 

Groomer to Groomer IntervIews… 

Jerry
 Schinberg
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From matted mess  
to show ring ready...  

90 minutes! 
No table time,  

brushing  
or combing!

BEFORE

AFTER

UNDERCOAT REMOVAL SYSTEM

C1938

WWW.SAVURFUR.COM • savurfur@aim.com • (866) 375-9214

No brushing. 

No dirt and 
hair in the air.

No shaving. 

No mess! 

Remove Matted Undercoat  
Painlessly and Effortlessly!

12250 CR 6590
West Plains MO 65775

DURING

And your Nids� We·ve seen 
them grow uS at your show� 
What are they doing today?

:e have two grown daughters, 
-ill and 'enise. -ill lives in 6an 
Francisco and works in $rts Man-
agement. 6he has a %$ in 6panish 
/iterature and an MF$ in 'ance. 
6he has held a variety of positions 
both here and abroad. $lthough her 
summer has been very busy manag-
ing events for the University of Cali-
fornia �%erkeley� and for the city of 
6an Francisco, she is seeking a new 
opportunity after October when the 
season ends. Our younger daughter, 
'enise, has a %$ in Organizational 
/eadership and +uman 5esources 
and is a 3ampered Chef Consultant 
and 'irector while raising our 5î 
year old grandson, Trent, who Must 
started kindergarten. %oth of these 
Mobs take considerable amounts of 
time and energy. :e do help out 
a lot with Trent, which is a mi[ed 
blessing . . . he’s lovable but e[-
hausting� The girls also help with 
our grooming show as needed. In 
fact, 'enise is our lead data-entry 
person� her speed and accuracy are 
amazing. 

How did you get into 
grooming shows?

I had my grooming salon for 
about si[ years and was very 
involved in a kennel club and an 
obedience club, having held vari-
ous chairmanships �show, trophies, 
food, and publicity, to name a few�. 
1oticing that beauticians had their 
own shows with competition, I 
thought �light bulb “aha” moment�, 
“:hy not dog groomers"” That’s 
when the $ll $PerLcan *rooPLnJ 
Show was born.

<ou certainly were ahead oI 
your time in doing that� What was 
your vision Ior grooming then? 

To get rid of the stigma when 
people asked “:hat do you do for a 
living"” I would answer that I was a 
dog groomer and they would say, “$ 
what"” 6ally actually said, “You do 

what"” 6he had never heard of such 
a thing. Of course, city girl that she 
was, she also thought, when she 
saw a “garage sale” sign, that some-
one was trying to sell a garage�

Has your vision changed since 
that time? 

$bsolutely� 1ot only are people 
more aware of grooming as an 
occupation, but there are many 

more employed groomers �mine was 
the fi rst shop in my town and forty 
years later there were fi ve�. Their 
income has also grown and their 
image is much more professional. I 
believe this is due to the growth of 
the entire pet industry, especially 
resources for the groomer such as 
grooming shows �including seminars 
and competition�, schools, product 

&ontLnXed on paJe ��
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development, and publications. 
The e[ponential growth of technol-
ogy has also made information 
more readily available. It can only 
go onward and upward. The more 
education that is offered, the more 
professional groomers will become, 
and the industry will continue to 
grow.

What were your early shows 
liNe� How many attendees? How 
many booths?

The fi rst show was to be held in 
a local high school fi eld house. 

One month before the show, the 
school district advised that the Á oor 
was being resurfaced, and the show 
would have to be moved to a differ-
ent fi eld house. $side from the prob-
lem of notifi cation �which required 
additional mailings plus signs at the 
original site to redirect people�, the 
new site, though comparable in size, 
was 1OT $I5 CO1'ITIO1('� 1atu-
rally, it turned out to be the hottest 

day of the year with temperatures 
reaching �0� degrees. $nd as proud 
as Chicagoans are of /ake Michigan, 
they’ll be the fi rst to tell you the hu-
midity it produces is oppressive. $t 
the show, the food concession was 
provided by my parents� needless to 
say, little coffee was sold. To quench 
thirsts, 6ally made soda runs to a 
gas station across the street ² case 
after case after case. 

6hirlee Kalstone was a guest 
speaker� I assisted by holding the 
mic and mopping 6hirlee’s brow. 
5omaine Michelle tried to keep her 
cool while competing by spraying 
“Kool /ube” on her bare midriff� 
maybe the hair that stuck to her 
from her standard 3oodle provided 
insulation� To top things off, the 
show was not over until �pm� $l-
though that show was a challenge in 
many ways, it attracted fi fty entries, 
fi fteen booths, and three hundred 
spectators. The attendees gave me 
a lot of “heat” for the conditions 

that day, but they also made it clear 
they wanted more. 6o plans went 
ahead for a show the following year. 
This time it would be held for two 
days with all promotional literature 
assuring that the site would be “air 
conditioned.”

Do you have your roots in dog 
shows? ,I so� what breeds?

I worked for a professional 
handler showing /abs, Chihuahuas, 
3ointers, Maltese and 3oodles.

How many years have you been 
doing the All American *rooming 
Show?

:e started the $ll $PerLcan 
*rooPLnJ Show in ���3 and we Must 
fi nished the 3�th consecutive one. 
$lthough the show hasn’t missed a 
year, I spent one of the early shows 
in the hospital. My former partner 
and 6ally �in a panic� rose to the 
occasion, much to my relief.

&ontLnXed on paJe ��

READER SERVICE CARD #7836

Included with
every purchase a

$70 Groomer Value

888-544-7254
SHARKFINSHEARS.COMSHARK ®

PROFESSIONAL SHEARS

FIN
“it’saboutcontrol!”

all

Limited time only*,
take 20% o� all
Right-Hand
RAINBOW and PINK
Titanium
Swivel or Non-Swivel
Grooming Shears
from our

*While Supplies Last

Spring with 20%off
Brighten up your

“it’saboutit’saboutit’s allaboutallabout

Spring with 20%

Use code
GRP20

at checkout

Platinum & Gold Line
Available in 7”/8”/9”
Straight or Curved



The greatest collection of *room-
ing Champions ever under 

one roof will be featured this year at 
3et4uest� This e[citing event will be 
held -une �3-��, �0�� at a fabulous 
new location� the +oliday Inn 5oberts 
Centre in :ilmington, O+. The four 
day event will feature educational 
seminars, I-$ 6anctioned *rooming 
Competitions, including a %arkleigh 
Creative 6tyling competition, and a 
three-day Trade 6how showcasing  
over 50 e[hibitors.

'emonstrations will feature 
*roomOlympians Michelle %reen, 
Michell (vans, -ennifer /ee, Irina 
3inkusevich, Komako Tanaka, $my 
Triezenberg and Olga =abelinskaya. 
$lso, for the first time together at a 
%arkleigh show, 6ue =ecco and -ay 
6cruggs will be instructing live groom-
ing demonstrations. $ward winning 

Creative 6tylist, $ngela Kumpe, will 
be teaching her tips and tricks in a 
Creative *rooming series. $ %rusher 
%ather certificate program by Teri 'i-
Marino will be offered. Kristen Fulton 
and (mily 5upe will be featured in a 
Mobile *rooming series. $dditional 
topics include� retailing, spa, clipper 
maintenance, dryers, bathing�skin 
care and animal photography. 

3et4uest will host the following 
I-$ 6anctioned grooming competitions: 
3oodle� 6porting, Terrier 	 More� $ll 
Other 3urebreds and 6alon Freestyle. 
3lus, the crowd-pleasing Creative 
6tyling Tournament will be held on 
6unday. Contestants must visit the 
(demco booth to reserve their groom-
ing tables immediately at the show.   

/et’s not forget all the great shop-
ping 3et4uest will offer� ([hibiting 
companies will be offering outrageous 

show specials and discounts to at-
tendees. This will be a prime time to 
stock up on your everyday supplies 
and take advantage of special pricing 
on salon equipment. 3et4uest will also 
present a 6ilent $uction from Friday 
through 6unday featuring grooming 
supplies and “fun” odds and ends. $ll 
the proceeds from the auction will be 
donated to Gifts of Love International to 
help needy children. 

“3et4uest has consistently grown 
since we have moved to Ohio. The  
Ohio area has a very strong pet care 
professional community and we e[pect 
even more growth with our move to 
a facility that better fits our needs.” 
states Todd 6helly, 3resident of  
%arkleigh 3roductions.

For more information on PetQuest 
2011, visit www.PQGroom.com or call 
717-691-3388.

PetQuest 
Coming to a New Location! 
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Sally J. Liddick
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The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.95!Just $15.95!JustJustJustJustJust
Regularly $19.95Regularly $19.95

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures 

• First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 
and more!

GROOMER’S GUIDE TO 
PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 
Successful 

Groomer 
should know!

BOYD HARRELL, DVM

VOL. 1

ARTICLES BY MARIO MIGLIORINI, 
SALLY L IDDICK AND OTHERS

SALON  
BASICS
PET  GROOMING

BarNleigh ProduFtions� ,nF�
����� ��������
inIo#EarNleigh�Fom
ZZZ�EarNleigh�Fom
ZZZ�EarNleighstore�Fom
C29(5: -Xlie 3aQWaJes FoPpeWiQJ iQ Whe 
3ooGle Class aW *rooP ([po ���� helG iQ 
+ershe\� 3$� 3hoWo B\ 8Go .reWsFhPer 

780979 0676489

9 0 0 0 0
ISBN: 978-09790676-4-8

“:KeWKer�\oX�Dre�D�QeZ�Groomer�MXsW�oSeQLQJ�D�EXsLQess��
D�SersoQ�FoQsLGerLQJ�WKe�GroomLQJ�LQGXsWr\��or�KDYe�EeeQ�
JroomLQJ�Ior�\eDrs«�WKere�Dre�DOZD\s�LGeDs�DQG�LQQoYDWLoQs�
Irom�([SerWs�LQ�WKe�,QGXsWr\�WKDW�ZLOO�KeOS�\oX�LQ�\oXr�TXesW�Ior�
SerIeFWLoQ«�ZKereYer�\oX�Dre�

3eW�GroomLQJ�6DOoQ�%DsLFs�KDs�D�ZeDOWK�oI�mDWerLDO�Ior�
WKe�QeZ�Groomer��%XW�oOG�GoJs�FDQ�sWLOO�OeDrQ�mDQ\�QeZ�WrLFNs��
,I�WKLs�EooN�JLYes�D�QeZ�or�e[SerLeQFeG�Groomer�oQe�LGeD�
WKDW�sDYes�moQe\��D�SeW’s�OLIe��\oXr�SK\sLFDO�KeDOWK��or�WLme��
WKeQ�LW�Ls�ZorWK�eYer\�GLme�
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(TXLSmeQW�&Dre�0DLQWeQDQFe
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SALON  
BASICS
PET  GROOMING

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6324        Wonders of Grooming        $12.00

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6326     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6385     Salon Basics      $10.00

#6372     Dog Grooming Quick Tips      $12.95

What has been your greatest 
challenge? ,n grooming? ,n doing 
grooming shows?

My fi rst grooming challenge was 
getting zoning for my shop, as mine 
was the fi rst in that town. $fter 
that there was the recurring prob-
lem of fi nding and retaining reli-
able, skilled groomers and training 
them to do things the way I wanted 
them done ²² not Must styling but 
answering the phone, dealing with 
clients, how to handle the dogs, etc. 
$lthough I am still friends with sev-
eral former employees �some even 
help with the show�, I often was 
referred to as 5alph 5otten �a term 
of endearment�.

I think the biggest challenge in 
doing grooming shows was fi nd-
ing speakers in the early years who 
were qualifi ed and charismatic 
enough to give appropriate and 
worthwhile seminars. Fortunately 
this is another area in which the 
industry has seen massive growth.

What has gotten better over 
the years?

:hen I started out in grooming, 
we washed dogs using a rug sham-
poo called OrYXs which we diluted 
about �00 to �. :hen I would go 
home at night my hands were bright 
red and sore. Our equipment and 
the products available to us have 
improved immensely.

What do you see Ior the Iuture 
oI grooming?

I predict nothing but good 
things for the grooming industry. 
Manufacturers are much more 
aware of groomers’ needs, and the 
number of companies providing 
equipment and supplies continues 
to grow. I feel grooming shows are 
largely responsible for this move-
ment as they provide a venue for 
bringing groomers and manufactur-
ers together and educating both.

<ou have been called the 

*randIather oI &reative *rooming? 
Why is that?

I really should be called the )a�
ther of Creative *rooming, because 
it is my baby.

Tell us about the À rst creative 
grooming contests? When did you 
À rst hold a creative grooming con�
test? How many entries?

*iven my creative nature, it 
should come as no surprise that the 
seed of Creative 6tyling was sown 
in my head early on. It germinated 
in my brain and was nourished by 
the goofy gray matter �that “wild and 
crazy guy” side of me� until ���0, 
when I found a worthy sponsor 
willing to support my brainchild. 
$ndLs &oPpan\ offered a new $ndLs 
clipper and fi ve blades to each of 
the twelve competitors in the class, 
plus ��500 in prize money. I was 
e[pecting some really e[citing and 
creative trims that fi rst year, but 

&ontLnXed on paJe ��

READER SERVICE CARD #7933READER SERVICE CARD #7836

Barkleigh Productions, Inc. • www.BarkleighStore.com • (717) 691-3388
C1930

NEW from the Nash Salon Series

Choose unframed or black frames.
#6417 Set of 3 posters, un-framed (24” x 36”) $99
#6416 Set of 3 posters, framed (24” x 36”)  $175

Pet Trim Style  
Posters

How short is short?  
Now your client can point out 
exactly the style of trim they 

are looking for.

This beautiful color set of three 
posters shows the most popular 
grooming breeds and will decorate 
your client reception area in an  
exciting, attractive, and practical 
way. Your clients will see basic 
breeds in four grooming styles:

Body Contour, Utility Trim,  
Modified Show Trim,           

and Show Trim. 
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The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures 

• First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 
and more!

GROOMER’S GUIDE TO 
PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 
Successful 

Groomer 
should know!

BOYD HARRELL, DVM
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ARTICLES BY MARIO MIGLIORINI, 
SALLY L IDDICK AND OTHERS
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SALON  
BASICS
PET  GROOMING

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6324        Wonders of Grooming        $12.00

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6326     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6385     Salon Basics      $10.00

#6372     Dog Grooming Quick Tips      $12.95

READER SERVICE CARD #7934
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Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

´723 ��µ 
352'8&76

“Top 10” T-Shirts “Top 10” T-Shirts 
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95

3 Sizes!3 Sizes!

Your Salon!

Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at PetQuest

Fun Poster for Fun Poster for Fun Poster for 
Free Bag Free Bag Free Bag Fun Poster for Fun Poster for 

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

READER SERVICE CARD #7935
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PET RELEASE FORMS 
  & TIP SIGNS!

A light-
hearted 
way to say 
gratuity is 
appreciated!

#6143 - Groomer Tip Sign
#6144 - Bather Tip Sign

PR1 - General SP1 - Senior FP1 - Fuzzy

81/2 x 11
framed 
counter sign
$15.95 each

Order Online at www.Barkleigh.com or by phone (717) 691-3388

These cartoon Pet Release Forms convey a little light humor for 
a serious subject. They explain, in a gentle way, the owner’s 
responsibility to the groomer and give you the right to obtain 
emergency treatment for their pet.  $7.95 per pad (50 sheets)

W1360

PET RELEASE FOPET RELEASE FO
uNEW

Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

´723 ��µ 
352'8&76
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95
Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at PetQuest

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

READER SERVICE CARD #7935 READER SERVICE CARD #7936

was disappointed in the results. I 
shared these feelings with the fi rst 
winner, /ynette :allace -acobsen, 
which made her a little angry, but 
also challenged her. 

$t the ne[t show which I co-
sponsored with Margaret Migliorini 
in $tlanta, *eorgia, in May ����, 
/ynette was back with a vengeance. 
6he e[ecuted a beautifully scis-
sored, balanced and symmetrical 
spiral trim that went from the back 
of her miniature 3oodle’s head, 
several times around the body, 
and ended at the base of the tail. It 
looked like a corkscrew. It wasn’t 
until several years later that /ynette 
confi ded in me that the real name 
of her “spiral” trim was “6crew you, 
-erry 6chinberg�”

Was it what you were looNing 
Ior? 2r did you have any idea what 
you wanted to see?

My fi rst thoughts were wild 
and crazy. +owever, after the fi rst 
contest, I wanted great designs that 
groomers could e[ecute in their 
salons. 

)or a while� creative grooming 
began to wane� Why do you thinN 
that haSSened?

I’m not totally sure why creative 
grooming seemed to be falling off 
the radar for awhile. I know it takes 
time, money, planning and practice 
to prepare for a creative entry, far 
more than Must keeping your dog in 
shape for the regular classes. $nd 
since there are not different levels of 
competition in creative, there is also 
considerable trepidation for a new-
bie to go up against the established 
creative stars.

There seems to be a resurgence 
in creative� Why do you suSSose 
that is?

Creative grooming defi nitely 
seems to be undergoing a rebirth. 
I think %arkleigh’s publicity has 
helped bring it to the forefront. $lso, 
there are more safe products avail-
able for use on dogs with creative 

designs. %ooks, videos, seminars, 
and now an association devoted 
to creative grooming have sprung 
up offering help and inspiration to 
interested groomers. 6ome shows 
now have their creative entries pre-
groomed, which allows groomers to 
use the same dog in more than one 
show. 6ome also offer an additional 
prize for a fi rst-time creative entry 
which may help a new groomer take 
that fi rst step. $nd then there’s 
“youtube” . . . �

<ou and , have both loved cre�
ative grooming� What do you À nd 
so sSecial about it?

I love that groomers are talented 
artists who have incredible imagina-
tions. :hen I see a 3oodle turned 
into a lion or Á owers made out of 
the dog’s hair, it takes my breath 
away. I am not fond of anything ar-
tifi cial that covers a lot of coat. $nd 
as e[citing as the concept, color, 
accessories, scenery, costumes, and 
presentation may be, they should 

&ontLnXed on paJe ��
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gWWd time tW clean yWur pet¼s ears� )Nter 

cleaning, put cWttWn balls in his ears tW Seep 

the _ater Wut�   8lace a drWp WN  eye prWtectWr in each 

eye tW prevent irritatiWn iN  sWme suds shWuld 

cWme in cWntact _ith them�

 ?et yWur pet using cWmNWrtably _arm,  

never hWt, _ater� )pply a high Yuality pet 

shampWW and massage it thrWugh his cWat�  

6ever use any prWduct Wn a cat, Sitten Wr 

puppy unless it is apprWved NWr use Wn them� 

 :inse and repeat the shampWW and 

massage� <hen rinse very thWrWughly� 7ne 

WN  the mWst impWrtant parts WN  bathing 

yWur pet is tW maSe sure tW get the shampWW 

cWmpletely Wut� :inse, rinse, rinse�

 )pply cWnditiWner accWrding tW 

directiWns� )gain, there are many types�  

;Wme yWu spray Wn and leave in, _hile Wthers 

are massaged intW the cWat and the e`cess 

rinsed Wut�  <W_el dry yWur pet, then use a hair 

dryer tW get him cWmpletely dry� 7nce yWur 

pet is clean and dry, give him a final brushing 

and a spritb WN  pet cWlWgne tW cWmplete his 

grWWming� 6W_, yWur best Nriend lWWSs, smells, and 

Neels great again	 

Keep Your PetSalon Fresh

© 2008 Barkleigh Productions

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your Pet Care Professional

1f  aou ha^e a frienL _ho coulL  
benefit from this publication,

please pass it on.
J1004

#PS-6

Salon Fresh

-e1  �/e 0e/&e0

� / o  % 2 / e 0

$BO> RHNK 
<EB>GML 
MA> :GLP>KL 
MA>R P:GM 
MH >O>KR=:R 
JN>LMBHGL!

Order Online at www.barkleigh.com  or call (717) 691-3388

#PS-2  Learning To Brush Your Pet – Teaches proper brushing techniques to clients 
#PS-3  When Your Pet Needs a Smoothie – What clients can expect once severe matting is removed
#PS-4  Puppy’s First Visit – Helps clients prepare a pet for their first groom
#PS-5  The Ferocious Flea – Teaches clients flea prevention 
#PS-6  Keep Your Pet Salon Fresh – Instructions on grooming upkeep at home

20 Pet Care pamphlets     $9.95
50 Pet Care pamphlets     $18.50
100 Pet Care pamphlets     $29.95
500 Pet Care pamphlets     $99
1000 Pet Care pamphlets    $180

W1388

#PS-6
#PS-4 #PS-5

#PS-2
#PS-3

Pet Care Series #6

&ontLnXed on paJe ��
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never outweigh the importance of 
quality grooming.

What do you see as the Iuture 
oI creative grooming?

Cats� :ho would have thought 
that we would be able to put beauti-
ful designs on cats, when many 
years ago it was hard to fi nd a 
groomer to even bathe a cat"�

, understand you·re doing 
some other innovative grooming 
contests� What are they?

I am very e[cited about the $b-
stract 'esign 5unway Competition 
$tlanta and Chicago have been do-
ing. *roomers put a simple abstract 
design on a dog or cat with minimal 
color, no scenery, costumes, or 
accessories, beautifully sculpted, 
and the groomer in complimentary 
attire. Then the groomers get to 
strut their stuff down the runway. It 
defi nitely spotlights the groomer and 
dog and e[emplifi es the beauty and 
artistry that truly can be produced 
in a salon.

Do you have any Set Seeves?
3oor food service and buffets.

What do you thinN is the big�
gest challenge that a groomer 
Iaces today?

Keeping up with new tools, 
techniques, products, and educa-
tion. $nd how about the new 
“designer breeds"”

,·m sure you remember well 
the Á ood that nearly washed your 
show away� What year was that 
and how did you coSe with that 
situation?

One of the most memorable 
shows was in ����, the year Chi-
cagoans remember as the year of 
the Á ood. The show was to start on 
6aturday with set-up on Friday. 
The deluge started on Thursday 
and continued until early Friday 
morning causing Á ooding indoors 
and out, including our home and 
our hotel. I was near panic� 3eople 
were stranded at O’+are airport and 
nearby hotels. 

The 1ational *uard evacu-
ated a hotel a half block away and 
closed the road in front of our hotel, 
which was able to remain open only 
because it had its own power plant. 
The hotel staff assumed the show 
would have to be cancelled. %oy, 
did they underestimate dog peo-
ple�� $dMacent to the hotel was the 
+orizon 6tadium �now the $llstate 
$rena� which was on higher ground. 
Its parking lot was accessible via 
its side entrance. 6o people arriv-
ing Friday parked there and waded, 
swam, or paddled small craft across 
the hotel’s parking lot to the hotel 
entrance. 

The show started a little late on 
6aturday �the water had receded�, 
but there was a world-record entry 
that year with not a single “no-
show”� One of the vendors could not get 
her product in, but all the rest arrived 
safely. 6ince the hotel’s downstairs ball-
room was Á ooded, our party was moved 
to the bar on the fi rst Á oor� under those 
treacherous circumstances, no outsid-
ers were e[pected to be bar-hopping, so 
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Groom Groom 

September 8 -11, 2011

Exciting
 Seminars

The hershey Lodge 
& ConvenTion CenTer

hershey, PA

Groom 
Expo

Grooming
Boarding
Pet 'a\ Care
$nimal BehaYior
Retailing
+ealth
7raining
MoEile Grooming

 Over

170
 bOOths!

BarNleigh 3roduFtions� InF�
����� ���-���� � inIo#EarNleigh�Fom
ZZZ�Groom([po�Fom W1753
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www.GroomersClub.com

Not a Member yet?
Don’t miss out on savings and specials from 

over 120 pet industry companies! Save on your 
everyday salon needs and even those big ticket 

equipment items. A one year membership is only 
$29.95. Visit our website for a list of Participating 

Companies and their exclusive o�ers to 
members. Sign Up and Start Saving Today!

W1510

Deb Becker
Groomers Club 
Coordinator

it was ours for the night.
The hotel staff couldn’t leave, nor 

could they be relieved by incoming help, 
so they worked and slept in alternat-
ing shifts to take care of the *rooming 
6how people. Menus had to be adMusted 
to accommodate missed deliveries. $nd 
so it went. It turned out to be a very 
good show and the camaraderie was 
great, but rest assured I wouldn’t want 
to go through that again� Coincidently 

our party theme that year was :ood-
stock 5evisited, after the concert in 
the ‘�0s where there were dangerously 
heavy rains. 

How did you coSe with the 
situation?

Coping with the situation was not 
easy. I had a lot of dark hair at that 
time and look at it today²²it’s very thin 
and gray� 

What do you see as the Iuture oI 
licensing?

I believe licensing will eventually 
come to pass as our industry continues 
to grow. I am in favor of licensing if the 
industry takes the lead. If it is mandat-
ed and overseen by the government, it 
would be ineffective e[cept as a source 
of revenue. That would be a disservice 
to both groomers and the public.

I always got a kick out of -eff 
'avidson’s surveys. It always told me 
a little bit about a person that I didn’t 
know. I’m going to ask you to respond 
to some of those things that he might 
ask. +e is better at it than I am.

What is your Iavorite candy bar?
%aby 5uth and 6nickers, but I don’t 

eat candy anymore.

3aSer or Slastic? 3aper

2ver or under?
Under the covers, I like to stay 

warm. 
-erry, I think that was referring to 

toilet paper.

)avorite color? 
5ed, white, blue �$ll $merican� +a� 

+a��

What would have been your dream 
Mob iI you did not become a groomer?

$n actor performing on %roadway

What do you wish you did more in 
your liIe?

$ lot more world traveling.

Dancing with the Stars or 
Dancing with Dogs?

'ancing with the 6tars.

<our Iavorite way to sSend the 
day oII?

/ying in the sun on a hot sum-
mer day in a lounge chair, with a 
cocktail and a good book.

uuuuuuu
C1860

Book Available at 
www.BarkleighStore.com

New Book from Barkleigh!

uuu
Regularly
$12.95

Just $9.95 
By Kathy McGee
A Professional Groomer’s Guide

Chapters Include:
The New Puppy Phone Call
Introductory Visit
First Appointment
Client Quotes
Sending Home
Tips to Remember
Companion Booklets, 
and Educational Marketing Tools

uu
Grooming Puppiesu

Book Available at 
BarkleighStore

uuuu
$12.95

uuKathy McGeeuuA Professional Groomer’s GuideuuChapters Include:uuThe New Puppy Phone CalluuIntroductory VisituuFirst Appointmentu
Tips to Remember
Companion Booklets, 
and Educational Marketing Tools

u
Book Available at 

BarkleighStore.com

uuuu
$12.95

uuJust $9.95 uuJust $9.95 uuKathy McGeeuuThe New Puppy Phone Callu
and Educational Marketing Tools

FREE SHIPPING!
Barkleigh Productions, Inc. • 970 W. Trindle Rd. Mechanicsburg 

PA, 17055 • (717) 691-3388 • info@barkleigh.com
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Use the Reader Service 
Card for a Quick Response 
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Great 3oster Ior <our 6alon�
TO3 �� 3O6Te5
Do you get 
tired of hear-
ing the same 
old comments 
from your 
clients? 
This cute framed 24” 
x 36” poster will stop 
all those nasty remarks 
and replace it with 
a chuckle from your 
clients. Why not couple 
this poster with the Tip 
Sign and turn “lemons 
into lemonade!”

#6060    24x36 Poster/ Unframed         $39.95
#6043    Poster/Frame                          $59
#6044    Poster & Tip Sign Special  (Reg. $74)  $69     
#6058    11x17 Poster           $29.95
#6059    8½x11 Sign               $19.95

“Learning to Brush Your 
Pet”... is an attractive pamphlet 
that will help your clients learn 
how to brush correctly. Don’t 
take valuable time to answer 
these everyday questions. This 
pamphlet covers the topic in 
more detail than you could... 
ensuring success in brushing. 
Great promotional tool, too! 
Rubber stamp your shop name 
in the space provided and leave 
them at vets, shelters, and pet 
shops.

When a pet’s hair becomes  
severely matted, there is simply  
no way to remove it except to  
give the pet a very short 
haircut, often referred to as a 
‘smoothie.’  
“When Your Pet Needs a 
Smoothie,” is a new addition to 
the Pet Care Series. Owners are 
advised what to expect once 
the matting is removed, and 
what equipment and products 
will be recommended.

Written by  
Professional  
Groomers for  
Your Clients!

#631   20 Brushing       $9.95
#632   50 Brushing       $18.50
#633   100 Brushing     $29.95
#634   500 Brushing     $99.00
#635   1000 Brushing   $180.00

Brushing (#PS-2)
#1844   20 Smoothie       $9.95
#1842   50 Smoothie       $18.50
#1843   100 Smoothie     $29.95
#1845   500 Smoothie     $99.00
#1846   1000 Smoothie   $180.00

Smoothie (#PS-3)
#1853   20 Puppy’s First     $9.95
#1852   50 Puppy’s First     $18.50
#1854   100 Puppy’s First   $29.95
#1855   500 Puppy’s First   $99.00
#1856   1000 Puppy’s First $180.00

Puppy’s First Grooming (#PS-4)
#6013   20 Flea       $9.95
#6014   50 Flea       $18.50
#6015   100 Flea     $29.95
#6016   500 Flea     $99.00
#6017   1000 Flea   $180.00

Flea (#PS-5)
#6124   20 Salon Fresh       $9.95
#6122   50 Salon Fresh       $18.50
#6123   100 Salon Fresh     $29.95
#6125   500 Salon Fresh     $99.00
#6126   1000 Salon Fresh   $180.00

Salon Fresh (#PS-6)

The
Ferocious

Flea

Keeping your Pet Flea Free 
 1n many areas WN  the cWuntry, Æea cWntrWl 
is a year rWund necessity� 
 1n cWnRunctiWn _ith cWntinuing premise 
cWntrWl, many pet W_ners have great success 
_ith Wral Wr tWpical prWducts that are 
administered Wnce a mWnth tW their pet� <hey 
cWme in a variety WN  brands liSe � )L^antaOe�, 
.rontline�, :e^olution�, anL ProOram��  
 <here are specific NWrmulatiWns NWr dWgs 
and cats, and mWst are apprWved tW use Wn 
puppies and Sittens si` tW eight _eeSs and Wlder� 
:ead and NWllW_ the instructiWns, maSing sure 
tW use the prWduct that is specified NWr yWur 
pet� <hese prWducts are e`tremely pWpular 
because WN  their Wnce a mWnth cWnvenience, 
ease WN  applicatiWn, and eNNectiveness� 5Wst are 
_aterprWWN, allW_ing yWur pet tW be bathed, 
Wr tW s_im, _ithWut decreasing the prWduct¼s 
eNNectiveness�  
 )lsW, Seeping yWur pet Æea Nree _ith this 
cWntinuWus prWtectiWn, is Nar less cWstly than 
trying tW eliminate an inNestatiWn Wn yWur pet 
and in yWur hWme�

Are there any disadvantages to 
these products?
 .leas have tW cWme in cWntact _ith the 
prWduct tW be Silled� <hat means that Æeas 
actually have tW get Wn, and cWuld pWssibly 
bite yWur pet, beNWre they die� <here is alsW 
a pWssibility WN  sSin irritatiWn at the site WN  
applicatiWn�

Sweet Success
 <iny Æeas can create huge prWblems�  
*y _WrSing _ith yWur pet care prWNessiWnal 
and NWllW_ing their recWmmendatiWns abWut 
prWducts and their cWrrect usage, and by 
diligently treating and prWtecting yWur pets and 
their surrWundings, yWu and yWur pets can Siss 
the NerWciWus Æea OooLbae�

The
Ferocious

Flea

#PS-�   Barkleigh Productions • -echanicsburg P! 
(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 
Pet Care 

Professional

1f  aou ha^e a frienL _ho coulL  
benefit from this publication,

please pass it on.
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in the space provided and leave 

,” is a new addition to 
the Pet Care Series. Owners are 

Ferocious
FleaFlea

FerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerocious
FleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFlea

Pet Care Series #�

cause any irritation to himself. Remember that 

his freshly clipped nails may be sharp and can 

easily irritate his puppy skin. If you have any 

questions or concerns, contact your groomer 

immediately.

Taking care of your Puppy at home…

 Between professional groomings, you  

may need to brush and bathe your puppy at 

home. Your groomer can recommend and 

supply the equipment and coat care products 

that you will need. 

 She will also be happy to demonstrate the 

correct brushing and combing techniques that 

you need to learn to properly care for your 

puppy.

Mission Accomplished  

– a Happy Puppy!

 Because you and your professional 

groomer took the time to introduce your puppy 

to grooming in a step-by-step, gentle, loving 

way, you made your puppy’s all-important 

first visit to the grooming salon a wonderful 

experience that will help him enjoy being 

groomed throughout his life. 

Puppy’s

First Visit 

to the 

Grooming 
Salon

#PS-4   Barkleigh Productions • -echanicsburg P! 

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 

Pet Care 

Professional

1f  aou ha^e a frienL _ho coulL  

benefit from this publication,

please pass it on.
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J590

Ask Your Groomer  

for a Copy  

of

Learning to Brush  

Your Pet  
Pamphlet

Puppy’s First Visit to the 
Grooming Salon will help 
your client prepare their pup 
for grooming. Beneficial be-
fore and after the first groom.

The Ferocious Flea helps 
your clients learn how to  
protect their pet from fleas! 
Helps sell retail products too!

Keep Your Pet Salon Fresh 
helps your clients learn how 
to keep up on their pets 
hygiene between visits! 

3eT &$5e 6e5Ie6 B5O&+85e6

These cartoon pet release forms convey a little light humor for a seri-
ous subject. They explain, in a gentle way, the owner’s responsibility to the 
groomer and give you the right to obtain emergency treatment for their pet. 

Each pad is a different color. Mix or match.  Pad of 50 forms General Pet 
#PR-1 (for most clients), Fuzzy Pet #FP-1 (for matted dogs), and Senior Pet 
#SP-1 (for the older pet).

3eT 5ele$6e  
)O5M6

#614 1 Pad – Pet Release Forms – Select One Style      $7.95
#615 3 Pads – Pet Release Forms – Mix and Match      $22.95
#616 5 Pads – Pet Release Forms – Mix and Match      $35.00
#617 10 Pads – Pet Release Forms – Mix and Match      $69.00
#618 25 Pad –  Pet Release Forms – Mix and Match      $149.00

READER SERVICE CARD #7931
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Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards  $13.75
#501 500 Giant Klip Kards  $59.95
#502 1000 Giant Klip Kards  $99.00 
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

Available Colors

.lI3 .$5'6            &lient Inde[ 	 e[tender &ards
Extenders staple to your filled Klip Kard  

and add more record space!

Giant Klip Kard

This 4”x 6” card offers space for pet description and 
medical problems, referral, birth date, vet phone and 
clip description. Popular Pet Profile checklist denotes 
a number of conditions about a pet. Back has columns 
for date, services, charges and reminder date.

Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards  $11.95
#508 500 Medium Klip Kards                    $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,  
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513  100 Medium Extenders  $11.95

Available  
Colors

Medium Klip Kard

G5OOMe5 6<6TeM
This loose-leaf Binder System permits an unlimited number of daily 
appointments. It comes  with 150 Daily Appointment Sheets, 52 Weekly 
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated 
by monthly/report dividers, as well. Each groomer can have his/her  
own book or everyone can work out of one... by adding extra pages. 
Satisfaction Guaranteed!

• Space for Time In and Time Out

• Client’s Name and Phone Number

• Pet’s Name and Breed

• Coding Block for Type of Service

• Space for Remarks

• Calendar

• Service Code Directory  

   Makes Entry Quick

• Daily, Weekly and 
   Monthly Income Sheets

• Start Anytime during the Year...

   This Book Never Ends!

#6053   Complete Groomer System           $59.95
#6054   100  Appointment Sheets (White)  $12.95
#690     100 Weekly Sheets (Yellow)      $12.95 
#691     100 Monthly Sheets (Melon)                      $12.95 
#692     50 Quarterly/ yearly Sheets (Dk Orange)   $12.95
#6055   Assorted Reports - 1 Year Supply    $17.95
 includes - 54 Weekly, 14 Monthly, 5 Quarterly
#622     GSM Calendar Page In Plastic Sleeve   $2.95

$SSointment 	 InFome TraFNing BooN

READER SERVICE CARD #7931



Blades & Sharpening

EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets and 
springs adjusted, blades individually sealed, READY 
TO USE. Sole proprietor w/ 20+ years experience. 
FACTORY-TRAINED to sharpen shears/blades. 
Customized tip sheet included w/ order - PROMPT 
RETURN. Clipper Blades $5,Shears $7, S/H $7. PA 
residents add 7%. John’s Sharpening, 1213 Middle 
St., Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” Website 
has free videos and articles on blade and clipper 
care. Steel Blades $4.00, Ceramic $5.00, Regular 
shears $4.00. Trimmer  blades (5-n-1, Speedfeed) 
$6.00, Clipper maintenace (free labor + parts). Mail-in 
service has 48 hour turnaround, on-site serves the 
gulf coast. Website has all information. All blades, 
all shears, clipper repair. Est. 1995. Northern Tails 
Sharpening inc, Mobile AL & New Orleans LA Call 
251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged. Per 
Dozen prices: $6.00  – Sm.; $8.00 – Med.; $15.00 – 
Lg.; Gigantic selection. Call Now! (301) 746-4327.

Four different sizes, lots of beautiful prints and solids. 
Holidays available. New bows available on our web-
site. Order early for best selection. Elchar Dog Bows 
(800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. 
Quality in mind. 100% handmade. Satisfaction Guar-
anteed. Call: Edgar 305-945-8903.

Grooming Accessories 

The Tool Saver for Pet Groomers: Stop the damage 
every time you drop. Never smash up your expensive 
equipment again! www.thetoolsaver.com  
(267) 614-9185

The Only undercoat removal system - savurfur.com 
1-866-375-9214. Made by a Groomer for Groomers, 
savurfur@aim.com. No double coated breed ever has 
to be shaved.

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen 
expensive dog grooming scissors and clippers. As 
soon as tomorrow you’re making money. Training and 
equipment. (408) 439-9161.

We guarantee you will easily increase your monthly 
income dramatically! No investment required. Once in 
a lifetime opportunity. Toll free (800) 474-7044.

Start your own pet grooming business. New to 
the American market, to be introduced in Tampa 
Bay Florida.  Low entry cost, proven system, great 
opportunity.  For more information contact us at lara@
hydrodog.com.

Zija makes all natural nutrition, energy, weight loss, 
& skin care products.  If you need relief from the 
aches & pains of grooming or are looking to 
dramatically increase your income. Check out Zija!  
www.robinhughes.myzija.com or 270-726-8001

Successful grooming salon for sale, located in beauti-
ful Hudson Valley in Rosendale NY, 90 minutes from 
Manhattan, large client list, well maintained stylish 
salon, excellent reputation... ALL equipment and 
Decor included, asking $90,000, building purchase is 
optional, 845-658-3787

Come Visit during PetQuest, Wilmington, Ohio. 12 
Year established Grooming Business, includes Home, 
2 Park-like acres, Large outbuilding with boarding 
potential. $275,000. 937-383-2629, one exit south 
from show  

Dog grooming business for sale, Smithsburg, Md. 
Established 12 yrs, great location, rental building, fully 
equipped, laundry and offi ce area, large clientele and 
growing. $81,000, 301-824-3371

DOG SHOW RV 2004 Four Winds Windsport – 36’ 
beautiful, roomy and ready for show circuit. Lots of 
room for crates, built-in grooming table, 44 x 34” 
jumbo shower with removable dog bathing tub, Braun 
hydraulic lift for crates. Sleeps fi ve. Queen, single 
and sofa bed. New mattresses. Two Sony TVs, 
antenna, satellite, DVD player, new tires,  microwave 
/ convection oven, large fridge, Workhorse Chassis, 
$4000 exhaust system to improve gas mileage and 
performance, Onan generator 5500, 2 awnings, 
linoleum fl oor for easy cleaning, basement storage 
for grooming and dog show supplies. 27,000 miles. 
Handicap accessible as well. $79,000. 717-620-9922 
or sally@barkleigh.com

Groomer Wanted

Make more money and work less. Flexible schedule. 
Mobile groomers needed in the Tampa Bay Florida 
area. 50% commission, paid holidays and vacation. 
Great opportunity for the right groomers. 
Email lara@hydrodog.com.
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CLASSIFIEDS

 Rates: 25 words or fewer – $50.00
Each additional word – $2.00 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Blades & Sharpening

Bows & Accessories

Business Opportunity

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

READER SERVICE CARD #7941

SHARPENING • SALES • REPAIR

120 Fourth Street • Mt. Wolf, PA 17347
(717)266-7348 •  (888) 742-7745

info@precisionsharp.com
www.PRECISIONSHARP.com W1535

READER SERVICE CARD #7942 READER SERVICE CARD #7943

Groomer Wanted

Call ����� ��������� ([t� ��� 
to Slace a ClassiÀ eG�

Classi� ed Ads Get Results!

:::�B$5.leIG+6TO5e�&OM � ����� ���-����

Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards  $13.75
#501 500 Giant Klip Kards  $59.95
#502 1000 Giant Klip Kards  $99.00 
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

Available Colors

.lI3 .$5'6            &lient Inde[ 	 e[tender &ards
Extenders staple to your filled Klip Kard  

and add more record space!

Giant Klip Kard

This 4”x 6” card offers space for pet description and 
medical problems, referral, birth date, vet phone and 
clip description. Popular Pet Profile checklist denotes 
a number of conditions about a pet. Back has columns 
for date, services, charges and reminder date.

Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards  $11.95
#508 500 Medium Klip Kards                    $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,  
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513  100 Medium Extenders  $11.95

Available  
Colors

Medium Klip Kard

G5OOMe5 6<6TeM
This loose-leaf Binder System permits an unlimited number of daily 
appointments. It comes  with 150 Daily Appointment Sheets, 52 Weekly 
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated 
by monthly/report dividers, as well. Each groomer can have his/her  
own book or everyone can work out of one... by adding extra pages. 
Satisfaction Guaranteed!

• Space for Time In and Time Out

• Client’s Name and Phone Number

• Pet’s Name and Breed

• Coding Block for Type of Service

• Space for Remarks

• Calendar

• Service Code Directory  

   Makes Entry Quick

• Daily, Weekly and 
   Monthly Income Sheets

• Start Anytime during the Year...

   This Book Never Ends!

#6053   Complete Groomer System           $59.95
#6054   100  Appointment Sheets (White)  $12.95
#690     100 Weekly Sheets (Yellow)      $12.95 
#691     100 Monthly Sheets (Melon)                      $12.95 
#692     50 Quarterly/ yearly Sheets (Dk Orange)   $12.95
#6055   Assorted Reports - 1 Year Supply    $17.95
 includes - 54 Weekly, 14 Monthly, 5 Quarterly
#622     GSM Calendar Page In Plastic Sleeve   $2.95

$SSointment 	 InFome TraFNing BooN

Grooming  Accessories

New Income For You.
Fix Pet Allergies. Not Medical. 

Gentle Touch. Free Info.
1-800-442-8367
READER SERVICE CARD #7919
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NEW PRODUCT NEWS

&ontLnXed on ne[t paJe

SKoZ St\Oe

(spree offers 6how 6tyle line for 
professional groomers and handlers 
to achieve show ring perfection. The 
line consists of: $loe 6ilk, %oost 
Volumizing 6pray, Freeze +air +old, 
Freeze 6tyling *el, +igh 6heen Fin-
ishing 6pray, 6ilky 6how 6hampoo, 
6ilky 6how Conditioner, 4uick Fin-
ish 6hampoo, 4uick Finish 6tyling 
6pray and :ired Te[turizing 6pray. 

)or Pore LnforPatLon, reTXest 
5eader SerYLce &ard �����.  

3ure 3oocK AOO 1aturaO 
SKaPpoo Ior 'oJs

PXre Pooch announces a new 
all natural shampoo for dogs. (ach 
3ure 3ooch shampoo is a soap-free, 
tear-free product that is p+ bal-
anced for dogs and safe to use with 
tick and Á ea treatments. There are 
three products in the line: 5eally 
Clean for routine grooming, %right 

	 Clean for 
dogs with 
white or light 
coats, and 
Calm 	 *en-
tle for pup-
pies and dogs 
with sensi-
tive skin. 
The product 

uses cleansers made from coconuts, 
conditioners from guar beans and 
deodorizers from organic cane sug-
ars. 1eem and citronella oils provide 
all natural pest repellants. %ecause 
it uses no parabens, the product 
is biodegradable and safe for the 
environment. 

)or Pore LnforPatLon, reTXest 
5eader SerYLce &ard �����. 

(co�/ucks %eds

'XblLn 'oJ announces their new 
line of stylish eco-friendly dog beds 
that are perfect for retail sales in 
grooming salons. (ach eco-/ucks 
bed cover is made from �00� post 
consumer recycled plastic bottles 
with the entire bed, including the 
pillow insert. $ll products in the 
eco-/ucks line are �00� eco-friend-
ly and made in the U6$.

The beds come in two styles: 
6elwyn �'ot *usset� with a choice 
of *lacial Mist�Urban /oft or %ut-
termilk�$lmond color options, and 
the 'ilworth �6tripped *usset� style 
available in 6age�(spresso or 1apa 
%lush�6torm :atch colors. 

)or Pore LnforPatLon, reTXest 
reader SerYLce &ard �����.  

8ndercoat RePovaO S\steP 

SaY�8r�)Xr is a revolutionary 
Undercoat 5emoval 6ystem that 
has been designed by a groomer 
for groomers. This system reduces 
matted fur into wet clumps that are 
easily removed from the coat with-
out pain, inMury or stress. $dditional 
benefi ts are that there is no hair, 
dirt or debris Á oating in the air to 
damage groomer’s lungs and it dou-
bles as a bathing unit. SaY�8r�)Xr 
uses standard city water pressure 
�35 to 40 psi� and inMects a specially 
developed �4 to � $lpha +ydro[y 
shampoo into the coat. Then with a 
switch to a companion conditioner 
the undercoat releases. $ simple 
push of the sprayer, and the dead 
undercoat whisks into the tub leav-
ing the coat unbroken and healthy. 
The unit has a rust proof stainless 
steel e[terior and sprayer end of 
anodized machined aluminum with 
re-enforced hoses and brass ends, 
creating a sturdy and economical 
purchase that will last for years. 

)or Pore LnforPatLon, reTXest 
5eader SerYLce &ard �����.

ScissorCoPE 
The new ScLssor&oPb presents 

a timesaver for fi nish work. *room-
ers can now customize their own 

 

 

 

READER SERVICE CARD #7944
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Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 

grooming scissors with ScLssor&oPb, a 
feather-light nylon comb, allowing fi nish 
work to be performed with one hand, one 
tool. 'eveloped by a groomer, for groomers, 
this product eliminates the tedious repeti-
tive pickup�put down of the traditional 
comb during fi nish work. ScLssor&oPb 
attaches to both straight and curved 
scissors by way of a strong adhesive 
that will not harm scissors, and ScLssor�
&oPb can be removed for sharpening. 
This product is sold as a comb, scissors 
not included, and is available for both 
right and left handed scissors. 

)or Pore LnforPatLon, reTXest 
5eader SerYLce &ard �����. 

)resK %reatK
7ropLclean·s )resh 

%reath oral care line of 
products can be offered as 
an add-on service to cus-
tomers. The Fresh %reath 
*el is a safe and natural 
product that is easy to use 
with 1O brushing re-
quired. The instant Fresh 
%reath Foam ensures fresh 
minty breath when their 
pet is picked up from the 
grooming salon and is also 
being used as a tableside 
tool. Try some today and 

quickly add to your bottom line. 
)or Pore LnforPatLon, reTXest 

5eader SerYLce &ard �����. 

%$11(56
ADVERTISE BIG! 

Highlight your services with these attention grabbing banners. 
6ft. x 2ft. only $49

4ft. x 2ft. only $39

#6390

#6392

#6391

#6393

#6394

#6396

#6395

#6397

#6375 #6376

#6377 #6378

#6379 #6380

#6381 #6382

ZZZ�BarNleigh6tore�Fom  ���-���-����
W1917

INDUSTRY NEWS
*Oo�0arr 3roducts

%arktLnL %lends, manufactured by *lo�0arr ProdXcts, ,nc. /aw-
renceburg, KY will now be sold at P(7&O. The all natural shampoos 
include Margarita Mutt, 'aquiri 'og, Cosmopolitan Canine and 
3ina Colada 3ooch.  %arktini %lends conditioner, +air of the 'og 
will also be available at P(7&O. 

)or Pore LnforPatLon, reTXest 5eader SerYLce &ard �����.

READER SERVICE CARD #7945



• Safe Grooming 
Procedures 

• Pet First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 

and more!

GROOMER’S GUIDE TO 

PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 

Successful 

Groomer 

should know!

BOYD HARRELL, DVM

The only 
Comprehensive 
Guide for 
Groomers!
By Groomer to Groomer 
columnist, Veterinarian, 
Dr. Boyd Harrell, DVM

This 272 Page Book is a Must Have Reference 
for Your Grooming Salon! 
21 easy-to-read chapters covering: 

• Skin Disorders • Ears • Hot Spots • Allergies • Fleas and Ticks • Toenail and Foot Pad problems 
• Anal Sacs • Infections • Nutrition • Geriatric Dogs • Vaccinations and reactions • Dental • much more

W
16

22

Barkleigh Productions Inc. • 970 West Trindle Rd. • Mechanicsburg, PA 17055 • (717) 691-3388 • info@barkleigh.com

aaaaaaaaaaaaaaaaaaPEJTMI
vJGNE

New Book from Barkleigh!

READER SERVICE CARD #7949
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1DLO�COLSSLQJf�
6DIH�0X]]OLQJf�
%UXVKLQJ�7HFKQLTXHV�WR�5HGXFH�*URRPHU�)DWLJXHf�
7LPH�6DYLQJ�7HFKQLTXHVf�
*URRPLQJ�4XLFN�7LSV�IRU�WKH�0LQL�3RRGOH���f�
%LFKRQ��7HUULHU�and�0L[HG�%UHHGV

(717) 691-3388 • www.BarkleighStore.comC1��1

$12.00
#6372

New
Barkleigh

Book

Over 50 Pages!
Over 70 Images!
5.5” x 8.5”

READER SERVICE CARD #7946

CALIFORNIA
GROOM & KENNEL EXPO 2012
)eEruary ����
3asadena� &$
����� ���-����
inIo#EarNleigh�Fom
ZZZ�groomandNennele[So�Fom

COLORADO
Colorado Groomfest 2011
�������� - ��������
'enYer� &O
����� ���-����
ndga#nationaldoggroomers�Fom
ZZZ�nationaldoggroomers�Fom

FLORIDA
NDGAA “Fun in the Sun” 
Seminar
���������� - ����������
Orlando� )l
����� ���-����
ndga#nationaldoggroomers�Fom
ZZZ�nationaldoggroomers�Fom

ILLINOIS
All American Grooming Show
��������� - ���������
&hiFago� Il
����� ���-����
aagrmgshoZ#ZoZZay�Fom
ZZZ�aagrmgshoZ�Fom

Backer’s Pet Industry 
Christmas Trade Show
���������� - ����������
&hiFago� Il
����� ���-����
hhEaFNer#hhEaFNer�Fom

MISSOURI
Groom Classic
��������� - ���������
.ansas &ity� MO
����� ���-����
groomFlassiF#FomFast�net
ZZZ�groomFlassiF�Fom

NEVADA
SuperZoo
��������� - ���������
las 9egas� n9� 
����� ���-����
ZZZ�suSerzoo�org

OHIO
PETQUEST 2011
��������� - ���������
:ilmington� O+
����� ���-����
inIo#EarNleigh�Fom
ZZZ�STgroom�Fom

PENNSYLVANIA
GROOM EXPO 2011
�������� - ���������
+ershey� 3$
����� ���-����
inIo#EarNleigh�Fom
ZZZ�groome[So�Fom

RHODE ISLAND
New England Pet 
Grooming Professionals
��������� - ���������
:arZiFN� 5I
����� ���-����
lindaFF#neSgS�Fom
ZZZ�neSgS�Fom

CANADA
Communi-Groom
�������� - ��������
:inniSeg� ManitoEa
ZZZ�SSgam�org

The Island 
Grooming Event
��������� - ���������
9iFtoria� British &olumEia
����� ���-����
sales#adamsneZedge�Fom
ZZZ�adamsneZedge�Fom

Canadian National 
Pet Industry Trade Show
�������� - ���������
Mississauga� Ontario
ZZZ�SiMaFFanada�Fom

CALENDAR OF EVENTS  7o list \oXr eYent� senG it to 
aGaP#EarNleigh�coP

PETQUEST 2011
��������� - ���������
:ilmington� O+

GROOM EXPO 2011
�������� - ���������
+ershey� 3$

GROOM & 
KENNEL EXPO 2012
)eEruary ����
3asadena� &$

Barkleigh Productions, Inc.
����� ���-���� � )a[ ����� ���-����

ZZZ�EarNleigh�Fom
ZZZ�groomertogroomer�Fom

2011/2012 
CALENDAR

PROVERBIAL WISDOM
Develop your business fi rst before 
building  your house.         
 — Proverbs 24:27, The Living Bible

• Safe Grooming 
Procedures 

• Pet First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 

and more!

GROOMER’S GUIDE TO 

PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 

Successful 

Groomer 

should know!

BOYD HARRELL, DVM

The only 
Comprehensive 
Guide for 
Groomers!
By Groomer to Groomer 
columnist, Veterinarian, 
Dr. Boyd Harrell, DVM

This 272 Page Book is a Must Have Reference 
for Your Grooming Salon! 
21 easy-to-read chapters covering: 

• Skin Disorders • Ears • Hot Spots • Allergies • Fleas and Ticks • Toenail and Foot Pad problems 
• Anal Sacs • Infections • Nutrition • Geriatric Dogs • Vaccinations and reactions • Dental • much more

W
16

22

Barkleigh Productions Inc. • 970 West Trindle Rd. • Mechanicsburg, PA 17055 • (717) 691-3388 • info@barkleigh.com

PEJTMI
vJGNE

New Book from Barkleigh!



Includes
“Ultimate” Competition 

Series Blade

Higher performance blade
Wahl “Ultimate” Competition Series Blades cut 2.5 x’s faster than Wahl 
Competition Series Blades
 
100% QUALITY GUARANTEED:
To cut fur the first time used.  If at anytime anyone is dissatisfied with the  cutting 
ability of a Wahl Competition Blade, call Wahl at 1.800.PRO.WAHL for an exchange.

100% CUT TESTED:
Hand tested before leaving the U.s.a. Production line. 

w w w. wa h l . c o m                                                                                      1 . 8 0 0 . PROWA H L

N OW

AVA I LA B L E !N OW

AVA I LA B L E !

Powerful Clipper up to 4700 SPM
Power and torque to clip even the tough areas

Linear Blade Drive System to deliver power, speed 
and performance where you need it

Patented* Easy-to-Replace Drive Tip—no need to 
take the clipper apart

Lightweight—only 11.6 oz (without blade) and 
perfectly balanced to prevent wrist injury

16’ super flexible cord, stays flexible 
below 30 degrees

Curved casing reduces hair clogging
Ergonomic Designed Contour Shape
Smooth rubber grip

“One finger” variable speed control

���'$<
6$7,6)$&7,21
G8$5$17(('

N OW

AVA I LA B L E !N OW

AVA I LA B L E !

READER SERVICE CARD #7947
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These elegant parchment certificates, bordered with paws,  are “just 
paw-fect” for gift-giving. Great for pet shops, Groomers, Veterinarians 
and Kennels. A nice way to show appreciation for referral customers, too. 
Rubber stamp your business name in the corner. Stub attached for your 
records. Certificates come with beautiful matching envelopes.

#603 10 Gift Certificates/Envelopes       $9.95
#604 25 Gift Certificates/Envelopes       $22.00
#605 50 Gift Certificates/Envelopes       $40.00
#606 100 Gift Certificates/Envelopes     $75.00
#607 500 Gift Certificates/Envelopes     $299.00
#608 1000 Gift Certificates/Envelopes   $500.00

#6375 6’x2’ Grand Opening      $49.00
#6376 6’x2’ We’re Moving      $49.00
#6377 6’x2’ Pet Day Care      $49.00
#6378 6’x2’ Today’s Special      $49.00
#6379 6’x2’ Toothbrushing Special    $49.00
#6380 6’x2’ Spa Serviece      $49.00
#6381 6’x2’ Pet Photography      $49.00
#6382 6’x2’ Shed-Less Treatment     $49.00

Gift Certificate (#GC)
Banners

6’ x 2’

GI)T &e5TI)I&$Te6 6$lOn B$nne56
Great for Pet Shops, Groomers,

Kennels, Trainers and more!
Advertise Big! Highlight your services with 

these attention grabbing banners. 

Exciting 8½ x 11, 4 page newsletter becomes 
your OWN Personal Salon Newsletter!

OVER 
10 Million
SOLD!

Contains grooming and health information, stories,  
and cartoons that present a professional image to  
your community. Give them at each appointment.  
Groom-O-Grams will encourage better home care  
and more frequent appointments.

Use it as a reminder card! Many groomers report a 
fantastic 50-100% response.

GroomOgrams are a fantastic promotional tool! Your 
grooming clients will give it to their friends. Leave them  
anywhere there are pet owners — humane societies,  
veterinarians, kennels, pet shops, and breeders.

GroomOgram will keep your clients coming back while 
teaching them proper “between grooming” care. Over 10 
million Groom-O-Grams have been distributed by caring 
groomers like yourself.

Seasonal issues are available after February 10 (Spring), 
May 10 (Summer), August 10 (Fall) and November 10 (Winter). 
Each issue deals with the seasonal grooming needs of pets.

• Give to Your Clients at Each Visit
• Leave at Vets, Clinics and Humane Societies
• Encourages future appointments
• Educates Your Clients
• Doubles as an Appointment and Reminder Card
• Undated – Use Them Anytime!

Groom-O-Grams PAY FOR themselves in NEW and increased Business!

#565      25 Groom-O-Grams          $10.50
#566      50 Groom-O-Grams          $18.00
#567      100 Groom-O-Grams        $25.50
#568      200 Groom-O-Grams        $49.50
#569      300 Groom-O-Grams        $70.50
#570      400 Groom-O-Grams        $88.50
#571      500 Groom-O-Grams        $95.00
#572      1000 Groom-O-Grams    $169.00
#573      2500 Groom-O-Grams    $358.00

GROOM-O-GRAMS
Current Season Unless Specified!

Standing Order Program! Save 15% 
on your next order of Groom-O-Grams!
Mark Your Order Form! No obligation to 
future purchases. Cancel anytime.

G5OOM-O-G5$M6

m1
(:�

Full Color 

Design

READER SERVICE CARD #7931



Includes
“Ultimate” Competition 

Series Blade

Higher performance blade
Wahl “Ultimate” Competition Series Blades cut 2.5 x’s faster than Wahl 
Competition Series Blades
 
100% QUALITY GUARANTEED:
To cut fur the first time used.  If at anytime anyone is dissatisfied with the  cutting 
ability of a Wahl Competition Blade, call Wahl at 1.800.PRO.WAHL for an exchange.

100% CUT TESTED:
Hand tested before leaving the U.s.a. Production line. 

w w w. wa h l . c o m                                                                                      1 . 8 0 0 . PROWA H Lw w w wa h l . c o m 1 . 8 0 0 PROWA H Lw w w. wa h l . c o . 8 0 0 . PROWA H L

Higher performance blade
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Powerful Clipper up to 4700 SPM
Power and torque to clip even the tough areas

Linear Blade Drive System to deliver power, speed 
and performance where you need it

Patented* Easy-to-Replace Drive Tip—no need to 
take the clipper apart

Lightweight—only 11.6 oz (without blade) and 
perfectly balanced to prevent wrist injury

16’ super flexible cord, stays flexible 
below 30 degrees

Curved casing reduces hair clogging
Ergonomic Designed Contour Shape
Smooth rubber grip

“One finger” variable speed control

���'$<
6$7,6)$&7,21
G8$5$17(('

“Ultimate” Competition 
Series Blade

“One finger” variable speed control
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www.RyansPet.com

“Rely on Ryan’s”TM 
for Affordable 

Equipment Solutions

www.RyansPet.com

Metro® Air Force Quick DrawThe Air Force Quick Draw is a 

compact, powerful, hand held pet 

dryer that is small enough to take 

on the road, yet strong enough to 

use in the shop to dry off a large 

long haired dog in minutes! At just 

over 3 pounds the compact all steel 

Quick Draw produces a large volume 

of warm air to dry all pets quickly 

and thoroughly. Perfect for mobile 

groomers.✔ Air volume: 160MPH/85CFM 

✔ Air Speed: 18,000 FPM

✔ HP Motor: 1.3 

✔ Amps: 8

✔ Volts: 120 

✔ Watts: 950

✔ 12’ Grounded power cord 

✔ 6’ hose

✔ Table mounting hook 

✔ One year warranty

✔ Air concentrator blower nozzle, air �are and shoulder strap

❖MVQD-1 Air Force Quick Draw . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$89.95

Metro® Air Force Flexdri
✔ Now 2x The Power
The powerful Flexdri allows hands free 

grooming. Air�ow is easily positioned where 

needed. The Flexdri includes: Dryer unit, 

air concentrator and a �exible gooseneck 

to �t directly on to your table. It has a 1/2 

Horsepower motor which produces 10,000 fpm 

with 1.73 amps. (No heat only room Temp 

Air+). 500 Watts.❖MVFLEX-1 Flexdri  . . . . . . . . . . . . . .$69.95

The Blaster Series Dryers are designed to literally “Blast” water off the wettest 

dogs fast, and more ef�ciently than ever before. No heating element and each 

has a 12’ Cord. 1 Year Warranty.

Metro® Air Force CommanderAmerica’s fastest selling 
dryer. Portable, lightweight, 
powerful, all-steel construction. 

These �oor/table dryers feature two 

speeds allowing you to groom both 

large and small breeds with one dryer. 

Cuts drying time by two thirds and out-

performs more expensive dryers with ease. 

Leaves the competition far behind.

❖MVAFTD1 2 Speed - 1.17 hp - 18,000 FPM - 10 lbs. . . . . . . . . . . $126.95

❖MVAFTD2 2 Speed - 1.7 hp - 23,000 FPM - 11 lbs. . . . . . . . . . . . . 136.95

❖MVAFTD3 2 Speed - 4.0 hp - 28,000 FPM - 12 lbs. . . . . . . . . . . . . 154.95

Variable Speeds Now Available

❖MVAFTD-1V Air Force Commander Variable Speed . . . . . . . . . . . . . . 156.95

❖MVAFTD-2V Air Force Commander Variable Speed . . . . . . . . . . . . . . 169.95

❖MVAFTD-3V Air Force Commander Variable Speed . . . . . . . . . . . . . . 184.95

MVCBK4 
Cage Bracket Set . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.95

Metro® Cagemaster Plus
Cagemaster Plus is the safest way to 

“cage dry” dogs. The powerful 4.0 peak 

horsepower Cagemaster Plus blows a gale 

force of warm air into cages. Cagemaster 

plus does not utilize a heating element, 

therefore, it’s perfectly safe for cage 

drying all types of dogs without the fear of 

dehydration due to high heat associated 

with other cage dryers. It’s also a forced 

air dryer with a high velocity air stream 

needed to blow water off the wettest 

coats. 4.0 peak hp motor, all steel construction, 15 minute timer, 6 ft. X 2 1/2” 

cage drying hose, cage dryer attachment and to convert to forced air drying, a 

6 ft. x 1 1/4” forced air hose with air �ow control.

❖MVCM3 
4.0 hp, 28,000 FPM - 18 lbs.  . . . . . . . . . . . . . . . . . . $168.95

❖MVCM3DLX With timer, 4.0 hp, 28,000 FPM - 18 lbs. . . . . . . . . . . 194.95

Air Force Master Blaster✔ 2 Motors, 18 amps
2 levels of velocity, 2 levels 
of temperature. Air �ow 58,500 feet 

per minute❖MVMB3 Master Blaster - 29 lbs.  . . . . . . . . . . . . . . . . . . . . . . . . . . . .$319.95

Air Force Stowaway™

✔ Only Dryer That Mounts 
Under Table or on Wall

The Air Force Stowaway™ 2 speed dryer 

includes a unique mounting bracket to 

mount dryer under a grooming table 

or onto a wall. The dryer easily slides 

into the bracket and can be removed 

effortlessly. Additional features include: 

6.5’ �exible cord, air concentrator, 

groomer rake, air �are tool, and 

groomer’s third arm for hands free 

drying. The Stowaway™ has a 4.0 hp motor and uses 11.25 AMPS.

❖MVAFST3 Air Force Stowaway™ 4.0 hp, 28,000 FPM – 9.5 lbs . . . . .$175.95

Air Force Mounting Bracket

Convenient mounting bracket allows you to mount your Air Force 

Commander, Cagemaster, or Blaster dryer under the table or on 

the wall.MVAFBR1 Air Force Mounting Bracket  . . . . . . . . . . . . . $19.95
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1(800)525-PETS (7387)

❖ Shipping charges apply. See “Ordering And Shipping Information” page 201 for details.

All Metro® Dryers Are 
Made in The U.S.A.

Air Force Twin Turbo
This super high velocity dryer features two side-by-side all 

steel bodies, each assembled with a 2 stage, dual fan 4.0 

PHP motor which runs at 26,370 RPM.  Motor turbines deliver 61,000 FPM of 

air �ow.  Conveniently and easily mounts to wall.  Includes a 10’ heavy duty 

hose, heavy duty blower nozzle and air �are.  

❖MVTT2X4 Air Force Twin Turbo. . . . . . . . . . . . . . . . . $389.95

Free Bag of 3 Filters With Each Dryer (MVMVC56F)

Never Trip Over a Dryer Again! 

Master Blaster Wall Mounting Bracket

Convenient mounting bracket allows you to mount any Master 

Blaster dryer under the table or on the wall.

MVC331 Master Blaster Wall Mounting Bracket . . . . .$19.95

Groomer’s Third Arm
Attaches to the table easily and will hold your 

dryer hose in any position desired. Allows you 

to blow the dog out while using two hands 

for brushing. Assorted Colors  

 

ea. ea./3

MVGTA-1 Third Arm  . . $19.95 $18.56

Air Force Blaster✔ 1 Motor, 9.5 amps
Air Flow 29,250 feet per minute.

❖MVB3 Blaster - 13 lbs.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$189.95

Variable Speeds Now Available

❖MVB-3V Air Force Blaster Variable Speed - 13 lbs . . . . . . . . . . . . . . . . . 214.95

Mini K-9 DryerCompact and powerful. 
18 gauge steel body. 
Available in red only. 

ea ea/12

❖ECK9M Mini K-9 (Red Only) . . . . . . . . . . . . . . . . . . . . . . . .$269.97

EC64 
Replacement Filter  . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.05 3.59

K-9 Dryers✔ Our #1 Best Seller
✔ Second tip now included with each dryer!The K-9 is the Mercedes of force 

dryers. Ultra powerful and built 

like a tank. These portable dryers cut your 

drying time in half. Use one or two motors 

to vary pressure and temperature. Ten foot 

hose and two blower tips included. FOB wt. 

28 lbs. All K-9 II and K-9 III Dryers shipped 

with 6 �lters at no charge. That’s a $48.60 

value! Change your �lters once a month! 

K-9 Dryer IBlower dryer. 18 gauge steel body. Powered by two 18,500 rpm motor 

turbines. A choice of two speeds, two temperatures. Utility outlet for use with 

clippers. 115 volts, 14.85 Amps. Choose from brown and purple.

 

ea ea/12

❖ECK91 K-9 Dryer I  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$334.69

EC64 
Replacement Filter  . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.05 3.59

K-9 Dryer II✔ Nine Colors Available
Extra power faster grooming. Powered by two 22,500 rpm motor turbines 

(58,329 fpm air �ow). A choice of two speeds, two temperatures. 120 volts, 

17 Amps. Choose from blue, purple, red, pink, silver & brown 

(special orders black, burgundy & hunter green). 

ea ea/12

❖ECK92 K-9 Dryer II. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$367.97

EC64 
Replacement Filter  . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.05 3.59

K-9 Dryer III Blower
✔ 50% More Blowing Power

A heavy-duty dryer that is lightweight and 

portable. Features a 10’ hose and two different 

size blow tips. Choose one motor operation for delicate 

jobs or two motors for more blowing power. Ideal for heavy coated or long haired 

animals. 120 volts, 18.5 amps. The ultimate professional grade, high velocity, hot 

blower/dryer. 26,330 rpm per motor. Choose from blue, purple, red, pink and 

brown (special orders black, burgundy and hunter green). 
ea. ea./12

❖ECK93 K-9 III Blower Dryer  . . . . . . . . . . . . . . . . . . . . . . . $404.97

EC64 
Replacement Filter  . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.05 3.59

 www.RyansPet.com 

1(800)525-PETS (7387)

AvailableColors For K-9 II & K-9 III

❖ Shipping charges apply. See “Ordering And Shipping Information” page 201 for details.

All K9 Dryers Are Made in The U.S.A.

2 Year Warranty On All K-9 Dryers

K-9 Fluffer Blower-DryerThe K-9 Fluffer Blower-Dryer is a variable speed dryer that adjusts from 0 to 120 

CFM. Includes a 10 foot hose, round blower tip, �at blower tip and �lter. The 

K-9 Fluffer Blower Dryer runs on 110 volts and features a two year warranty. 

Choose from Purple, Blue, Red, Green, Pink, Burgundy, Black, Silver, and Brown.

❖ECK9F K-9 Fluffer Blower-Dryer . . . . . . . . . . . . . . . . . .($349.95) $299.95

While Supplies Last

K-9 T-Wand Table Mount
✔ K9 HoseThe T-Wand Table Mount includes adjustable 

table clamp, two arms, and a blower tip. It 

holds the dryer hose and allows you to use both 

hands for other grooming tasks. The two arms 

and adjustable table mount allow you to dry all 

shapes and sizes of dog. It will work with any 

K-9 Dryer hose. Made with unbreakable plastic, 

it comes completely assembled and is easy to 

fasten. EC51K T-Wand Table Mount. . . . . . . . . $29.95(FOR USE WITH ANY DRYER WITH 1 1/4” HOSE) 

6 FREE Filters

6 FREE Filters

Variable Speed Control

SAVE $50.00!
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Great Value for 
Start Ups Too!

www.RyansPet.comwww.RyansPet.com

Metro® Air Force Quick DrawThe Air Force Quick Draw 
compact, powerful, hand 
dryer that is small enough 
on the road, yet strong 
use in the shop to dry 
long haired dog in minutes! 
over 3 pounds the compact 
Quick Draw produces a large 
of warm air to dry all pets 
and thoroughly. Perfect for 
groomers.✔ Air volume: 160MPH/85CFM

✔ HP Motor: 1.3 ✔ Volts: 120 ✔ 12’ Grounded power cord
✔ Table mounting hook
✔ Air concentrator blower nozzle, 

❖MVQD-1 Air Force Quick 

Metro® Air Force Flexdri
✔ Now 2x The Power
The powerful Flexdri allows hands free 

grooming. Air�ow is easily positioned 

needed. The Flexdri includes: Dryer 

air concentrator and a �exible gooseneck 

to �t directly on to your table. It has 

Horsepower motor which produces 10,000 

with 1.73 amps. (No heat only room Temp 

Air+). 500 Watts.❖MVFLEX-1 Flexdri  . . . . . . . . . . . . . 

❖MVAFTD2❖MVAFTD3Variable 
Variable ❖MVAFTD-1V ❖MVAFTD-2V ❖MVAFTD-3V MVCBK4 

coats. 4.0 peak hp cage drying hose, 6 ft. x 1 1/4” forced 
❖MVCM3❖MVCM3DLX With 

Air Force Mounting 
Convenient mounting bracket allows 

Commander, Cagemaster, or Blaster 

the wall.MVAFBR1 Air Force Mounting 
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❖

Start Ups Too!

Call or Log on for Your 
FREE Catalog Today

$1,596.45
Without Pans & Grates

$100.00

$150.00

$100.00

$389.97

READER SERVICE CARD #7948
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