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Kendra Otto is an accomplished international pet stylist,
educator, grooming competition judge and member

of Groom Team USA. Since retiring from competitive
grooming, she helps other stylists master award-winning
grooming techniques.

To their owners, they’re more than dogs—they’re family. As pet stylists, we care
for them like our own. | trust Andis to provide clipping products that work quietly
and powerfully—even through a thick, wet coat. Whether you do heavy-duty
cutting, fine trimming or anywhere in between, there’s an Andis solution for
everyone. From cordless products that enable free movement to detachable blade
clippers that deliver countless tools in one solution, Andis knows what | need.
For over 90 years Andis has shared our passion—caring for man'’s best friend.

Follow. Connect. Interact”
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Get the Latest News from the Companies You Love.
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OPAWZ PET GLITTER GEL
TATTOO TUTORIAL (VIDEO)

This tutorial video shows how to apply one of
our OPAWZ Tattoo Stencils with OPAWZ
Glitter Gels. Before applying the OPAWE Pet
Hair Chalk, please camb your pet’s hair in the
direction it grows. Messy hair will seriously
affect the coloring result.

FREE SAMPLES FROM
QUADRUPED

If you've never tried Quadruped products
before now is vour chance. They are

ANDIS SELECTS CHAMPION
DOG AS MODEL

Click
{fere!

Everything Grooming
In One Place

GROOMERTOGROOMER.COM
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MAXIMUM STRENGTH SHAMPOO ¢ SPRAY ¢ GEL

MICRO-TEK

ITCHING & SCRATCHING IN

BONEIBATHE
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MICRO-TEK

SHAMPOO

/ Instant relief.
°Your customers
. will thank you.

The
Micro-Tek &=

Mlcno"f'rEK SPRAY

SyStem Leave on formula continues
working for 24 hours.
creates the
healthiest

A premium shampoo great for all
coats. Gentle and safe for puppies and
kittens. Outperforms oatmeal shampoos.

environment
for healing.

YOUR CUSTOMERS DESERVE THE BEST
FOR A DISTRIBUTOR NEAR YOU PLEASE CALL

800-526- 7469A"

. ¥ yr ]
GROOMING PRODUCTS Find us on
Facebook WWW-EQ
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ithout a doubt, one of
Lou’s all-time favorite

phrases is “I love big
dogs.” She says this when she comes
in, takes one long look at the day’s
appointments, and sees that there is

a preponderance of big dogs coming

in. By a preponderance, I mean more
than one. Upon seeing two, she groans;

Groomer to Groomer « Vol 33 Ed 2 « February 2014

three makes her shake her head. More
than five makes her shake ME.

Although she loves big dogs as far
as owning, petting, and playing with
them, that is pretty much where it
ends. When it comes to bathing and
drying, she is a whiner, not that I can
blame her.

Our tub is one designed specifically

GroomertoGroomer.com

1 LOVE BIG DOGS

< by Bonnie Wonders-Trent =

for dogs. The ramp feature is great...
80% of the time. It’s the remaining 20%
that Lou has a problem with. When
those 100+ pounders decide that they’d
rather not go up that incline, it can

be an annoyance to put it mildly. Af-

ter babying, begging, and bribing (in

no particular order) don’t work, the
last resort is the pulley method. Usu-
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[ can’t tell you how many times Lou lifts
off the door on the tub, ready to take the
dog out, and 1t’s like having a front and

center seat at a live cartoon.

hand for the ritual. She only did that
once. Now she puts that old hand up

ally Lou is the “Pull-ee,” and I am the
“Push-ee.” The trickiest part is keep-
ing the dog from turning around in freely... or ducks.
the tub to escape down that ramp Most of the big dogs decide early
that they were “no way in heck” going ~ on which way they want to face once
up—all this while I'm trying to slide they’re in the tub. Once in position,
the door into the opening of the tub. they rarely are very anxious to turn the
other way for her to wash and dry their
she hos.

she coaxes. She grunts... she

When we finally get them secured, we
opposite side. She heaves...
She begs...

groans. Eventually she ends up yelling

instantly give each other a high five.
Once I accidentally smacked Lou
in the face when she turned side-

ways while forgetting to offer her for my help, especially when they de-

cide to lie down and not move at all.

Just last week she shot herself

right in the bangs with a huge stream
of anal fluid from a really big dog—
actually bangs AND glasses. She just
barely touched the dog’s rear end,
and the stuff propelled out of there
like Apollo 11. All this time and she
still can’t perfect her aim when she
does a tall dog. She stunk all day,
even though she washed her bangs
with some pretty potent shampoo.
Really had staying power, it did.
She finally succumbed to letting me
spray her with de-skunk spray stuff.
I should probably keep more of that
stuff on hand.

Lou often has to go to the grocery
store after leaving the shop, and she’s
usually near dripping wet. She hates
the rubbery bathing aprons and only
likes to wear the nylon grooming jack-
ets. We all know how well those hold

Groomer and Retail
Inquiries Invited.

-

Family Owned and Operated'

Made in USA
Biodegradable
Paraben Free

DEA Free

From February 1st 2014 to April
~ 30th, 2014 Buy 3 gallons of any
shampoo and get an additional

4 .,  Gallon FREE!

Like us on

Facebook

degradable formulation
ines the anti itch properties
oatmeal with soothing aloe
ra that will leave your dog
elling and feeling great.

‘if@mm

9t's Bath Time!
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A Groomer’s
Best Frie d

For almost 30 years, groomers like you have relied
on Metro® Air Force® dryers to deliver quality
service. Our full line of American-made dryers

are powerful, user-friendly, long-lasting and
backed by 75 years of industry experience.

Deliverately wade vetter
w~ the (/(Sﬂb(®

NEW variable control models
are quieter than ever!

e Durable all-steel construction
e (Cuts drying time by 75%
¢ Promotes healthy skin and coat

e Variable speed control settings reduce
workplace noise

e Perfect for grooming all dogs, big and small

Wi : L
W ith 'H“l!;w,\\h i

Model MB-3V

B= rordettosbouonil . DOGDRYER.COM | 1.800.822.1602

The configuration and coloring of the Air Force® Master Blaster® is a US Regi of politan Vacuum Cleaner Company, Inc.

READER SERVICE CARD #R1061
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up to keeping you dry. I don’t think
I've ever seen anyone more prone to
being soaked to the skin than she is.
She has never mastered the fine art
of grabbing onto a big dog’s neck just
prior to it shaking water all over the
place. I've tried to teach her, but no
matter how many lectures and pre-pre-
shake warnings I give her, it always
falls on deaf ears. Often I can be 15
feet away, and even I get splattered
upon. I know she gets her jollies out of
hearing me yell about keeping water
on her side of the room. She gets the
floor wet, the tall cabinet next to the
tub wet, the phone, the one-way mir-
ror, the ceiling and overhead shelving,
and often the dog that I have on my
grooming table wet. There’s really not
much that escapes her pathway.

You can’t imagine the amount
of suds that become airborne when
she turns on the high-velocity dryer

BEST IN SHOW LINE

before they are rinsed down the drain.
We both on a pretty consistent basis
have our heads adorned with giant
clumps of foam. That stuff takes FOR-
EVER to dissolve when it lands. It’s
downright embarrassing to go out and
wait on customers when you realize
you have a unicorn horn sticking out
the back of your head.

Then there is all that old super-
shedding hair that becomes cyclonic
when she starts drying. She’s covered
with it and always ends up hacking
up hairballs by the time she’s done.
She’s got dark brown hair, and when
she dries a light colored dog, she gets
this spider webbish-looking thing
going on all over her head. Those are
the days that the good-looking mail-
man is working. He always has some
really complimentary thing to say to
her as she’s standing there dripping
wet with her really “cool” hairdo as he

drops off the mail. I just smile as I slip
the long floor wand onto the Clip-
per Vac hose. I reach over from a few
feet away to suck the white hair off
her head for her. I do what I can... I'm
helpful like that.

I can’t tell you how many times
Lou lifts off the door on the tub, ready
to take the dog out, and it’s like hav-
ing a front and center seat at a live
cartoon. As soon as she unsnaps the
grooming noose from the rail, I've seen
her get spun around like a Tasmanian
devil when the dog makes a leap for
the ramp. There goes my poor little
buddy looking like a first time skier as
she whizzes past me and gets uncer-
emoniously thumped against the door
jamb when the dog takes a hard right
out of the grooming room door. “I love
big dogs... Ilove big dogs...” I'll hear as
I see her flying back past the doorway.
You know, it IS true that as you get

OMING FEBRUARY, 2014!

COME SEE US AT GROOM & KENNEL EXPO IN PASADENA! BOOTH NO. 308
WWW.EVOLUTIONSHEARS.COM
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QUADRAFPTD PTT CARK

Contact us for FREE SAMPLES of our products.

Our natural products are inovatively designed to meet the special needs required
by the professional pet groomer. An example is the use of the extract of the Mojave
Yucca plant in select shampoos that offer tearless and instant elimination of fleas
and ticks. Another feature of the Mojave Yucca that we maximize i1s Yucca’s
ability to cause the body to create its own cortisone, naturally and safely alleviating
skin-related problems, such as “hot spots,” itching and dermatitis .

ORDER YOUR FREE 16 OZ. SAMPLES
of our Yucca shampoos and other outstanding products
ONLINE NOW AT:

http://quadrupedpetcare.com/sample request adam.php
or by telephone at: 1-800-638-1135

* AVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY

www.quadrupedpetcare.com

READER SERVICE CARD #R1063



12

older you bruise MUCH more easily.
Ilearn quite a bit at my job just by
watching sometimes.

Just today, in fact, we had six big
dogs mixed in with the smaller ones.
Pretty much as usual on big dog day,
Lou had most of the aforementioned
happen during the course of the day.
One of the last dogs was a big Lab
named “Timber.” He’s a gorgeous brute
of a dog. Sweet, loving, exceptionally

strong, and kind of reminds you of a

“Duh, which way did he go, which way
did he go?” kind of dog.

Lou and I put the big guy on the
grooming table, and I fastened him
to the grooming arm. A customer
walked in, and Lou went to take care
of her. As I picked up a back foot to cut
the hair under his pad, he suddenly
started peeing everywhere, and I do
mean EVERYWHERE. So there [ am,
dog foot in hand, and he’s spraying
urine two feet out in front of himself

vy

CLIPrP-AID

@

METAL BLADE SHARPENING TECHNOLOGY

%im SHARPENS LIKE NEW IN SECONDS

WWW.CLIPP-AID.COM

s —————
)

« Sharper, faster pet grooming cuts every time!
« Sharpens metal blades like new in seconds.

« Easy to use.

« Save time. Save money.
« Extend the useful life of metal blades.

E STEPS

1 SET UP 2 SHARPEN

Order Now! \

4 OlL

3 CLEAN

Visit www.Clipp-Aid.com
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all over the floor and the table. I yelled
for Lou as it began running backwards
on the table and toward the dog’s feet.
She came running and grabbed at the
paper towel roll, which was out of

my reach. “Get some drying towels,”

I squealed at her. She tossed a couple
yellow absorbers at me. I swear if I'd
have had a clothespin within reach,

I'd have used that too. The thing just
seemed to keep streaming forever.

Finally, it ended, and I had quite
the mess to clean up. Urine had
even gone under the Plexiglas on
the grooming table and was between
the glass and the table frame. It was
almost impossible to get out of there,
but we managed.

Lou again left to finish waiting on
her customer. I went back to trimming
the hair under the back feet of the
dog. I then moved to a front foot, and
just then a warm stream was hitting
me under the left sleeve of my smock.
Timber was shooting again, and I was
in direct line of fire. “Lou!” I yelled.

“Holy cow!” I heard her say as she
entered the room, almost running. As
all this was going on, Lou just stopped
and did nothing but look at me.

“WHAT?” I asked as I stood there
dripping. Timber was finished at last.

“I was just wondering what you're
thinking right now,” she said as she
burst into laughter.

Ilooked at her for a split
second...”I love big dogs,” I said quietly.
“I'love big dogs...” $<

For a Quick Response
from Advertisers, please

use the Reader Service
Card Number.

Find us on

facebook.

www.facebook.com/
groomertogroomermagazine
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Cutaway view showing
= R . unique motor mount system with

two Extreme 123 CFM motors
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“If | could only have one dryer in my shop, it would be the Double K Challengair. | have one dryer at each tub to blow out water from the
coat, ona at each drying table, and one in our travel trailer to have at the dog shows. | kept one exclusively outside for 4 years, hanging on an
outside wall, for blowing out BIG dogs ocutdoors. Through the temperatures of well over 100 degrees, and down below the 20's - it never failed.
That's one sturdy little dryer” - Certified Master Groomer, Certified Kennel Operator, Cartified Animal Hygienist - Grooming since 1878

« Mary Pyl - It’s Reigning Cats & Dogs

“The New AirMax dryer has everything a professional groomer needs in spades. The new black color looks sharp, and the new sturdy casing with
the new on/off buttons feels rugged. Most important are the quieter and more powerful motors that blow more hot air. And in dog grooming, as we
all know, lots of hot air is a good thing! This is where the rubber meets the road. Nothing dries a wet German Shepherd, Newfle, or long-haired
5hi-Tsu faster than this new AirMax.”

= Michael - Fur Dogs Only Maoblie Groaming E'-'r"t
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THE BENEFITS OF PROMOTING DENTAL
CARE IN THE GROOMING SALON

ebruary is designated “Pet

Dental Health Care Month.”

Over the last decade, the
quality of dental care for maximiz-
ing oral health in pets has evolved
and rivals professional dental care for
people with equipment, technique, and
advanced oral procedures. Although an
oversimplification, hygienic cleaning of
the pet’s teeth involves both removing
tartar and stains from the body of the
tooth. Specifically, it includes remov-
ing tartar and debris from the teeth
under the gum line area (periodontal)
and reducing swelling, inflammation
(gingivitis), and infection in the gums.
Medically, a pet’s mouth with severe
tartar and gum infection has a difficult
time eating, digesting food, and exudes
a horrible mouth odor. Additionally,

Learn more about our -

FDAAPPROVED
Pet

Sunscreen

= by Dr. Michael Fleck &

the persistent presence of excessive
bacteria in the mouth jeopardizes the
viability of the liver, kidney, and heart.
A hygienically clean mouth has been
shown to extend both the quality and
longevity of life of the pet.

Prophylactic cleaning and scal-
ing of the teeth and gums is consid-
ered a veterinary medical procedure
exclusively. “Anybody can basically
use cotton swabs, gauze, dental floss,
toothbrushes, or anything similar to
clean an animal’s teeth. Anything be-
yond that would need to be under the
direct supervision of a veterinarian,”
said Monica Ochoa of the California
Veterinary Medical Board’s enforce-
ment department during committee
and legislative hearings and adopted
by the Board.

gll%ﬂmf NT
The Highest Performance Greoming
‘Praoducks For Skin, Coat And Ears
Veterinarian Developed
Matural Ingredients
Soothing & Healing
Reduced Diying Time
B_'_rinhtem'.ng & Whitening
Inzect-Repelling

Improving Your Bottom Line

TAKE PET HEAEFETO THE NEXT LEVEL

epi-pet.com

READER SERVICE CARD #R1066
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All U.S. Veterinary Medical
Boards have adopted the same ruling.
Groomers using dental instruments or
machines for scaling tartar from teeth
without direct veterinary supervision
are illegally performing a veterinary
procedure and are subject to penalties,
fines, and possible criminal prosecu-
tion. For more information, check with
your local State Veterinary Board.

The groomer can make an impact
on a pet’s dental health by offering
unique dental services and dental
products. Recognizing that many
pet owners have difficulty effectively
brushing their pet’s teeth, professional
toothbrush cleaning by the groomer
can be offered as an add-on service
during the groom. Just be sure to tell
your client about any abnormalities
or inflammation so that the client can
check with their veterinarian. Addi-
tionally, pet dental brushes, pet tooth-
paste, oral rinses, and dental treats are
generally consumer impulse buying
products and, if available, a wonderful
retail up-sale for the grooming salon.

Be an advocate for pet dental
health by promoting good dental
health for the pets in your groom-
ing salon. Deter potential pet health
problems, and you can help your
clients save money and anxiety on
costly invasive dental procedures. Your
consideration of the financial rewards
of offering dental add-on services and
dental retail products clearly ben-
efit the well-being of the pet and pet
owner. &<



Quality you can trust

Patented technology

$ 99_00_...-' & Ergonomically designed
. B Less wrist pain

8 Less blade heat

& Quiet

& Economically priced

& Twist & lock cordpack

& 2 Speed or Variable Speed
@& Comes in Blue or Green

Only 6.5”
Only 8 oz.
With 7,500 SPM’s
Fits all snap on blades

(Cordless option coming soon)

X ~ - _—
. = 5
= = -
> — m o m e
e e, THE KING OF CLIPPERS i’ -

sl | . ubeco.com (8 (m)) 451-1355
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NEW DENTAL PRODUCTS

INDIGO™ FRESH
bl | == FLOSS BONES
llriflélll‘go ‘.'rg indigo™ Fresh Floss Bones are long-

ind
B lasting, textured chews that help deep
- clean teeth and gums. These grain-free
creations last five times longer than the
leading dental chew brand, and are

~+  formulated without artificial flavors or

B e

SEE T, ST

BATHERS AND PREPPERS!

Take the next step.
Become a professional pet groomer.

MERRYFIELD SCHOOL OF PET GROOMING

Enroll
Today!

READER SERVICE CARD #R1068

LEARN FROM
AWARD-WINNING GROOMERS

Irina Pinkusevich
Michael Lamb
Joanne Marino
Lulu Rodriguez

MERRYFIELDSCHOOL.COM
(954) TN-4030

www.ShearsDirect.com | RAINBOW TITANIUM SET

“No naa-'-.;. Pay Retail: SAVE'S$ BUY DIRECT.
Ne'aep-sot'aaocl

P-ET21 3pe Set/Individual
REG $349/5119
SALE $199 SET OR 579 EACH

7.5" Curved Upward
REG $99 - SALE $59

READER SERVICE CARD #R1069
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preservatives. They’re made with natural
fruit juices and no artificial flavors or
preservatives.

indigo™ Fresh Dental Sticks are
crunchy, low-calorie snacks without any
artificial preservatives. Made with real
chicken and natural blueberry flavors,
these distinctively blue sticks are espe-
cially designed to help loosen and scrub
plague and tartar away. For additional
information, request Reader Service
card #R1137.

PAW BROTHERS® OFFERS
A COMPLETE LINE OF
DENTAL CARE PRODUCTS

Paw Brothers® Fingerbrush Tooth-
brushes and Dual-End Toothbrushes
come in convenient canisters of 50
brushes. The angled design allows for
the perfect reach. Dual-end features a
small brush head on one end and a larger
brush head on the other to brush small or
large tooth surfaces.

Paw Brothers® Dental Gel Baking
Soda formula uses baking soda to natural-
ly reduce plague build-up and to freshen
breath. The gel is mint flavored and also
contains Aloe to soothe gums. Paw Broth-
ers® Dental Gel is made in the USA and is
safe for daily use for dogs and cats.

Paw Brothers® Dental Spray Com-
plete™ is a 2-in-1 formula that freshens
breath while helping to reduce plague
and tartar. Paw Brothers® Dental Spray
Complete™ fights bacteria that cause
bad breath and helps to reduce the ac-
cumulation of plaque and tartar.

Paw Brothers® Dental Solution
Complete™ Water Additive is a pro-
fessional formula that is easy to use.
Simply add to pet’s drinking water to
reduce dental plaque and tarter, freshen
pet’s breath, and whiten teeth. Promotes
healthy teeth and gums. Made in the
USA and is safe for dogs and cats. For
additional information, request Reader

Service card #R1136



LEARN PLAN GROW

Dina Perry is bringing her Comprehensive
Mobile Grooming Seminar to your house!

Do you need to know about mobile pet grooming from a true industry expert?

Dina Perry has been involved in grooming for almost 40 years. She was named
Groomer of the Century by the Cardinal Crystal Awards. She has been an
industry leader since 1976, She didn't invent mobile greoming-she just made

it what it is today. Dina has "been there and done that” in her career and

she will share all her secrets with you

1. Mobile Industry Strategies
2. Buying a Mobile -
3. Marketing | A (e
4. Pricing

5. Routing and Scheduling |
6. Finding & Keeping Employees [ o
7. Running Multiple Mobiles il et
8. 7 Keys to Success - Summary | s

_ui;v-..-_tn_.'ﬁﬁ
e e, |

For, detalled info and samples, see
www.wagntails.com/webinar

800-513-0304

-
MOBILE GROOMING_CONVERSIONS. READER SERVICE CARD #R1070
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OPAWZ Pet Hair Dye
Create your unigue pet-grooming masterpieces.

It is a 100% animal friendly semi-permanent dog dye. It's bright, fashionable and
unique colors last more than 12 washes for long lasting pet grooming. Let your pets
stand out from the rest! Results may vary with coat type and breed; you may refer to
OPAWZ logo for coloring results. Completely non-toxic and gentle on pet's coat!

OPAWZ Pet Styling Wax
Give your pet the perfect style!

With safe non-toxic formula, water-based OPAWZ Hair
Styling Wax will make your pet look perfectly groomed!

OPAWZ Natural Pet SPA
Personalized care for your pampered pet.

100% natural ingredients, luxurious, elegant & eco-friendly, the
personalized care for your pampered pet!
‘Healing and Relaxing Pet Spa Salt
-Soothing and Cleansing Pet Spa Salt
‘Rose Aroma Oil
-Sage Aroma Oil
‘Oatmeal leave-in Cream

OPAWZ Giitter Gel
Lights up your pet's coat!

It is a pet temporary styling gel that covers pet’s coat in colored glitter and helps to create
your own unique pet style, easy-on and easy - off. This pet coat glitter is designed to give pet
coats a glamorous presence in the show ring and special occasions!

OPAWZ Pet Perfume
Blossom wonderfully all day long!

AWESOMIE | Scent Conditioning Perfume:

It’s anti-static and contains no alcohol to burn or irritate their skin, while leaving
their coat soft, silky and manageable!

AWESOME Il Scent Antibacterial Perfume:

Alcohol-free pet perfume contains antibacterial ingredients to destroy bacteria
which cause unpleasant odors, ideal solution for optimal odor control.

OPAWZ Pet Hair Chalk
Rock your furry best friend for a touch of color with OPAW/Z Pet Hair Chalk!

It is temporary and does not compromise the coat in any way, adhere well on pet’s hair with bright and vibrant
colors; it shows on dark coats as well as light, it will last until the next bath, removal by one shampooing.

We love our pets and never stop talking about them!
READER SERVICE CARD #R1071




OPAWZ Color Paste

It is an instantly saturated, quick to dry, non-toxic and
non-staining rocking temporary color that can turn your pet's
hair all the colors of the rainbow. With its great color coverage
ability it is easy to use and apply. It can be applied with free
hand or brushes, great for highlights and detailed drawings,
washes out in one shampooing. It's the perfect way to
experiment with funky strands without the commitment of a
permanent dye job. Suitable for medium-haired and
long-haired coat.

OPAWZ AWESOME Pet Shampoos
shampoo that suit all your 4 | >d friends!

-Fluffy Furball Shampoo For Short-Haired Pets

-Supple Silk Shampoo For Medium-Haired and Long-Haired Pets

Pure B.B Shampoo For Puppies, Kittens and Pets with Sensitive Skin

-Pro’ Detangler Shampoo Perfect For: tangled, innutrient, and dried coats.

Pro’ Deep Cleanse Shampoo Perfect For:Very dirty and greasy coats,removing odor.
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Professional Creative Styling Demonstration
Poinsettia Grooming — OPAWZ Pet Hair Dyes Tutorial By Betty Huang

Toolbox: OPAWZ pet hair dye (Glorious Yellow, Loyal Brown, Adorable Pink, Hot Red, Tender Green, Profound Green),
OPAWZ glitter gel (Gold), mixing bowls, paper towels, foils, brushes.

The poinsettia Betty did was so charming that we cannot resist of sharing it with our fellow groomers.

..

c P

1. Starts with a freshly bathed and fluffy dried dog. We recommend to use OPAWZ Pro' Deep Cleanse Shampoo for a
clean and fluffy result.

2. Prepare the necessary tools for coloring, stir colors in mixing bowls first to make sure an even coloring result.

3. Apply colors on desired area, separating colorsby wrapping them in foil. Places paper towel under the wrapped foils
to prevent colors getting on unwanted area.

. Let colors set for 15 - 20 minutes, rinses off colors with lukewarm water without shampooing, blows dry.

. Trims

. Styling

. Finishing touch with OPAWZ glitter gel — gold

~No oA

Contact: Aishin Pet Grooming School
No. 1119, Chunri Rd., Taoyuan City, Taiwan (R.O.C.)
Email: love02.dogcat@msa.hinet.net

We will be showcasing more creative styling pieces from our professional business partners. Who will be the next star?
Look forward to more OPAWZ pet product grooming tutorials soon!

READER SERVICE CARD #R1071




20

GROOMING | &
MATTERS { °

by Daryl Conner

- il

t has been said that there is
nothing new under the sun, but

when groomers see stylist Remy
Viens with his dog Case, they can be
heard to say, “I've never seen anything
like that!”

“It began when I saw my friend
Patrick Lakosh Marceau creating
designs on both people and dogs with a
clipper. He is an amazing artist and can
cut any design into hair. I wanted to
try it on my own dog, but he is hand-
stripped so I could not.”

Remy’s dog, Case, is a hand-
some five-year-old retired American
and Canadian Champion Miniature
Schnauzer. Remy keeps him looking
his best by hand-stripping his coat

Groomer to Groomer « Vol 33 Ed 2 « February 2014

to retain the correct texture, but the
idea of having Case sport an intricate
pattern kept niggling at him. Then it
occurred to him that by using the tech-
nique of hand-stripping, he actually
could create designs. He could mimic
the work his friend was doing with a
clipper by pulling his dog’s dead coat in
specific areas, creating areas of shorter
and longer hair to design shapes and
patterns.

He created a template on paper
and then turned that into a stencil. “I
had to measure every part of the dog
and then work pulling only three to
four hairs at a time from his coat. I
could only use my fingers, but if some-

one were working on a larger dog with

GroomertoGroomer.com
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OUR SLIMMEST
HEAVY-DUTY CLIPPER

OVER 4,000 STROKES
PER MINUTE

TAKES ALL A5™ BLADES
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SLIM

ULTRA SLIM OVER 4,000 DRIVE SYSTEM
HEAVY DUTY STROKES PROVIDES A
CLIPPER PER MINUTE REVOLUTIONARY
CUTTING

PERFORMANCE

www.osterpro.com

© 2014 Sunbeam products, inc. Doing business as jarden consumer solutions. All rights reserved. OPA32804
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a lot of flat area, they could use tools.”

Remy knew that no one had ever
stripped a creative design into a dog’s
coat because the process is incredibly
time consuming. “Timing is impor-
tant,” he said, “You have to plan it so
the coat will look its best when you
want to show it. It looks best six to
eight weeks after you set the pattern.
After that, you have to strip all the rest
to make the design reappear. It looks
really good in the winter, because the
skin is very light since it is not exposed
to much sun. There is a big contrast
between the design and the skin.”

The first time he attempted this,
he spent time every day over a two-
week span. “Probably 15 to 20 hours
all together. It was a big project, but it
takes me less time after a while.” Remy
is a very creative man, and he is for-
ever on the lookout for something new
and unique to try. “I am always waiting

for Case’s coat to grow so I can do
something different. [ am constantly
making corrections and creating new
designs.”

Remy has been grooming dogs
and cats for 30 years. “I worked with
my father when I was 12 years old. I
groomed for him in the summertime.”
Remy now owns and operates the
well-known Poil Luxe grooming and
boarding facility in Quebec City and
employs seven other talented, pet-lov-
ing people. He often puts on training
seminars to bring new information to
groomers in his area.

Remy debuted Case and his hand-
stripped creative design at Groom
Expo 2013. “People really like it; he
attracts so much attention.” Groom-
ers constantly want to take photos of
Case, to touch him, and ask questions
about how the design is created. Remy
says, “I would like more groomers to

do this. It is really fun. Someone who
has a real talent in drawing could do

a lot, really make art. I think my work
is only the beginning; someone with
big talent in drawing could really do
something incredible. I just play. I have
really good ideas, but I have to create
hair by hair.” To this talented groomer,
bringing new ideas and skills to other
groomers matters!

Side bar suggestion: Hand-
stripping is a grooming technique that
involves pulling (or plucking) the dead
outer coat of wire or rough-coated
breeds by hand or with a specialized
tool instead of cutting the hair with
scissors or clippers. This encourages
new, crisp coat to grow in. The process
maintains proper coat texture and
color in the breeds where it is em-
ployed. s<

THE #1 PLACE TO BUY PROFESSIONAL GROOMING SUPPLIES!

FAMILY OWNED SINCE

FREE SHIPPING
oM ummm$l5ul

+Same Day Shipping*

*Ho enimdmum orders
=No Processing fees
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FrankRoweAndSon.com |

26 S. Union Street * Middletown, PA 17057
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0N Inc, 40 YEARS OF EXPERIENCE!

2012 & 2013 VENDOR OF THE YEAR
We welcome you to experience
our fun, family-friendly environment. @' #U

Frank Rowe & Son Inc. : -
truly values our customers! . & :{" E

BARKLEIGH
HONORS

717.616.8646



NATURE'S
SPECIALTIES.

“THE NATURAL CHOICE OF
PROFESSIONAL GROOMERS SINCE 1986”°

INTRODUCING OUR NEW CONDITIONING SPRAY

~ FLUFF 8 PUFF "

) HELPS RELIEVE DANDER AND DRY SKIN
Jsa ADDS MOISTURE & BODY TO SKIN AND COAT
DETANGLES
STATIC FREE

QUICK DRY
*THIS PRODUCT IS SILICONE & PARABEN FREE.

NEW FRESH LOOK

SAME FORMULAS
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Paw Inspiring

SECONDS TO

by Missi Salzberg

SUCCESS

t happened again. Every time it

happens, I think, “I will never
see one as bad as this again.”
Then I do. The time goes by, and it
happens again. Over the many years
I have visited other grooming salons,
daycare centers, and retail pet shops,
I am often taken aback at that first
impression—that first moment I
step through the door. I wrote about
this many years ago, but so much has
changed since then. I feel like I want
to readdress this to the audience that
perhaps had not been in professional
pet care back then and hit the topic
for those of us that just may need a
reminder!

Groomer to Groomer « Vol 33 Ed 2 « February 2014

Here’s what happened. [ walked
into a consulting gig at a groomer’s
shop. I opened the door, and the smell
immediately triggered my fight or
flight instinct. As I entered, I noticed
signs everywhere. ALL DOGS MUST
BE LEASHED! ALL AFTER-HOUR
PICK-UPS WILL HAVE A $25 SUR-
CHARGE. $5 NUISANCE FEE FOR
UNCURBED DOGS. NO DOGS WILL
BE ACCEPTED AFTER THEIR SCHED-
ULED APPOINTMENT. Wow. Get me
the heck out of here! No, but wait. She
asked for help, and boy, did she need
some. The place was gloomy, even a
little dark. It didn’t look particularly
dirty or hairy, but I was thinking that

GroomertoGroomer.com

was because she was not particu-
larly busy. She was rather abrupt and
started telling me all of the things she
will not tolerate from her customers.
Oh boy. Those seven seconds didn’t go
well...

You have seven seconds to make
a first impression! That’s it. In those
seven seconds, the people that walk
through your door will make a decision
about who you are, and it’s somewhat
indelible, like a bad mental tattoo. Like
when you didn’t want to see that per-
son naked when you opened the wrong
door, but—boom! There it is! Imprints
on our visual mind. In professional pet
care, it’s an imprint not only on the
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visual mind but also the olfactory sen-
sibilities and the audible experience!

How does your space and staff
look?

How does your space smell?

What does it sound like?

In many professional business
circles, they focus on things like initial
handshakes, posture, personal ap-
pearance, and initial contact with the
customer. While these things are all
important, I find the seven seconds
to make an impression on a customer
unique to the grooming industry.
Perhaps your posture is a little crooked
after 25 years of bending over a table,
and you are still grooming, and we all
know the importance of the nylon,
hair-resistant smock (ouch!). In my
mind, the first seven seconds when
you enter a business that is centered
on animals and beauty are consumed
by the following:

SECOND #1: The customer opens

the door, and the first thing they expe-
rience—even before they take in your
shop visually—is how your business
smells. We are in the beauty industry,
after all, and it is hard to wrap your
mind around providing a great product
(i.e. your grooming) in a space that
smells bad. The fact is, however, that
dogs smell. Cleaning them gets smelly.
A force dryer on a Bassett Hound that
has issues can just about make me
want to leave the building!

Maybe you don’t notice it because
of olfactory fatigue. “Olfactory fatigue,
also known as odor fatigue or olfactory
adaptation, is the temporary, normal
inability to distinguish a particular
odor after a prolonged exposure to
that airborne compound” (definition
taken from Wikipedia). For example,
when I initially enter my salon in the
morning, I am always hyper-sensitive
to the smell of the store, but as the

day progresses, my sense of smell sort

of tunes it out. For your clients, every
time they walk through the door,

it’s like the first time they ever came
in. Their sense of smell is sharp, and
they’re leaving their pet to be pam-
pered and beautified, so what do they
want to smell?

As an exercise, travel with me to-
morrow morning to the land of make
believe, where your store is no longer
your own. You are checking it out as
a place to possibly leave your baby.
Open the door, take a whiff, and think
about what it says about that business.
I do it every morning, and I adjust
accordingly. We have pet odor candles
burning and wonderful natural sprays
to freshen up the room.

If your salon smells bad, you just
lost round one.

SECOND #2: As the customer be-
gins to focus visually on their surround-
ings, the sound of your shop sneaks in

and makes the next impression. Are the

Proudly made in the U.S.A

“They’re like the Cadillac
of grooming tables.”

very easy to clean.”

“When | opened my business, | purchased mediocre products
because | wanted to see how everything would go, and the tables
didn’t last. This time | went with Groomer’s Best. | have 4 of their
hydraulic grooming tables and 2 drawered tables, and | purchased
the stainless steel tub with the ramp and 2 stainless steel cage
banks. | love the tables! They’re so sturdy, they’re like the Cadillac
of grooming tables. They’re good for big dogs and they are so
much easier because they lower for the larger breeds and we don’t
have to lift the dog onto the table. We're actually able to groom
more dogs, especially the larger breeds, with this table. | love the
crates, too, because they have the irrigation system so they are

Karen Bartuca - Owner & groomer
Barkin Beauties, Chicago, IL

Groomer’s Best

813 Birch Street | Brandon, SD 57005
www.GroomersBest.com

605-582-3013
Email: customerservice@groomersbest.com
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Introducing

Shed-It-

Interchangeable Grooming System

The unique, four-in-one, interchangeable de-shedding and grooming tool
by ConairPRO Dog™ delivers exceptional grooming results on all breeds.

Shed-It™, ConairPro Dog’s new, four-in-one, de-shedding and grooming tool is the
solution for excess shedding, the number one concern of pet owners everywhere.
Increase your business and help your customers reduce shedding with Shed-It™.

Ask your distributor or ConairPRO representative how to purchase Shed-It today!

www.conairpet.com
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dogs absolutely wild and barking? Is
there a surly groomer hurling exple-
tives (fire them now)? This audible
experience can be challenging in our
business, especially if you do larger
numbers of dogs at one time. We can
have 40-50 dogs in the groom room
and more next door in daycare. The
noise can be really alarming to some-
one coming in for the first time. If I
had my chance to redesign my store,
I would make some changes, but for
now, [ manage the noise level the best I
can by doing the following:

Asking owners with really vocal
dogs to come in first thing and call
them ASAP, or book them an appoint-
ment later in the day after some of the
other dogs have gone home.
Requesting that really social, good
playing dogs utilize our Groom & Play
option, where the dog can get a half
day of supervised play prior to groom-
ing and just run and get their ya-yas

out for an upcharge.

Trying to really understand where
the barking is coming from and mak-
ing adjustments for the pet. Over the
years, I've noticed some dogs hate
cages while others find cages comfort-
ing. Some dogs can’t handle all the
visual stimulation in the room, so we
have a quiet room with glass sliders
so we can see them. It is significantly
more quiet, and they are not in the
main room. We make notes on their
record to remember how they have the
best experience.

SECOND #3: The visual experi-
ence of your business really sets in.
How does the entry to the shop look?
What is the customer’s experience as
they walk through the door? Is the
entry way clean? Is the path to the
drop-off area clear and easily iden-
tifiable? Do you have good signage,
providing useful information about

your services? Is the space well lit? Are

Want to Be a Top Groomer?

Then put our exﬁerience to work for you!

www.Learn

GroomDogs.com

We have hundreds of “How To” grooming videos

from the top professionals

personal coaches!

Join Today!

"/ Weisa Verpank

Whether you are a beginner, an experienced veteran,
competition stylist or just starting out in your new career,

we can help you create raving fans while
making more money in less time!
Unlimited viewing of 100s of high
definition streaming video lessons on your
computer, laptop, notebook, smariphone or (ablet!

Lfarnjﬁrj:mmi}ngs._gqmu_
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there hairballs the size of Pomeranians
zooming across the floor? There is a
huge comfort factor in that first visual
experience. Remember, when it is a
customer’s first visit to your shop, they
are often nervous about leaving their
pet in a new place, so order and cleanli-
ness are key to Second #3.

When my dad was running the
retail, he never filed anything. There
were index cards everywhere, invoices
from distributors, stacks of junk mail,
and empty coffee cups all over the
place! He had the personality to sell ice
to eskimos, so he could charm people
past his disorderly conduct, but the
statement that it makes in our stores
is that we don’t care about “appearanc-
es” on some level, and why would you
choose someone that doesn’t prioritize
appearances to provide the service of
beauty and cleanliness to your pet?

SECOND #4: The greeting of the

most important customer. One of

For a Quick Response
from Advertisers, please

use the Reader Service
Card Number.

Visit
www.groomsoft.com

and sign up for your
30 day FREE trial

The Most Simple and Powerful
Pet Grooming Software on the Web.

9’1/_ Lo

Give your grooming
business a real advantage.

www.groomsoft.com
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the most important lessons I learned
from my father was the importance
of recognizing the pet as soon as they
came into the shop. Whether they
were a new customer or a veteran, that
initial acknowledgment of the “best
friend” gives people great joy. Once
you know the dog’s name, never forget
it! I review my docket every morning
before opening to make mental notes
about my regulars and see what new
kids are coming. I will greet them by
name even though I've never met them
before. It conveys a sense of familiar-
ity and importance that this new pet is
now in your care and allows the owner
a moment to absorb why this place
is different! This is a hands-on greet-
ing often accompanied by sitting on
the floor, rubbing bellies, or just quiet
connection for the nervous dogs. That
initial greeting of the pet will always be
remembered, I believe, so get it right!
SECOND #5: Greet the human.

<§.
YPRIMA

Yes, we do have to greet the humans
as welll The same attitude and behav-
ior in an initial introduction to a new
client translates across all businesses,
I think. Make good eye contact. Smile.
Offer a sincere greeting, specifically in
our business, that includes something
along the lines of, “Welcome to The
Village Groomer! You must be Peanut’s
mom!” Give undivided attention. Have
a neat and professional appearance.

Something unique to our business,
which I think is very important in the
initial greeting with the owners, is con-
tact with the pet as we engage with the
owner. My friend is a veterinarian, and
repeatedly customers that we share
will tell me, “Ilove how she gets right
down and gets to know my dog when
we go in for our appointment.” This
acknowledges that you “get it!” You
understand how important this dog is
in this person’s world.

SECOND #6: Acknowledge

ENCORE

Improve service
and lower costs

866-889-0877

www.primabathing.com

. rfect addition‘to any
“The Prima Encore 1° a obile groomer, it Saves
8rooming salon- most importantly
Me time, shampo0 a:ally penetrates through

Water! This system I |
COats and |eaves them squeaky clean!

tis quite amazing!”
JODI MURPHY

Visit our website to see what other groomers have to say
about the Prima Bathing System.
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appreciation. In this world of super
stores offering grooming services and
the superior service provided by many
mobile groomers, take a moment and
say, “Thank you for choosing us.” It is

a blip on the screen, you may think,
but offering gratitude is never lost on a
customer.

SECOND #7: Good information
and knowledge. This is where I believe
independent professionals can really
differentiate themselves from the
pack. Speak knowledgably about the
breed, about the grooming process,
and the kind of coat the dog has. If
it’s a puppy, provide information on
how that coat may change. Educate
about care between grooms. Ask
questions. “What is your ultimate
goal with your pet’s look?” Provide
the customer with real information
about what will be required to achieve
that goal. Train ‘em young in the

Help your clients with
problem urination,
house training,
destruction, aggression
and more!

A collection of more than 60 articles
about dog and cat behavior from Gary’s
award winning articles told in an engag-

ing, simple and easy-to-read fashion.

237 pages - $16.95

www.clickandtreat.com
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relationship!

Be the professional! Be the
authority on the subject. I don’t care
if the breeder of the Labradoodle said
the dog only needs one bath a year and
a grooming every other year! You are
the professional groomer. Exert your
expertise in an informative and re-
spectful way, and your customers will
listen. If they don’t and want to bring
in that 11-month-old pelted Doodle
that’s never seen a brush and whose
coat cannot be penetrated with a light
saber, then they may not have been
your ideal customer in the first place!

Okay, so in reality, it’s more than
seven seconds. Maybe it’s five min-
utes, but the points remain the same.
If they have graced your doorstep, you
have to own the client-professional
groomer relationship and make it
yours. Make them yours! And it is this
initial first impression that will either

bring them on board for life or leave
them looking for something different.

This is work, my fellow pet care
pros! This means keeping on top of the
tactile experience of your shop, and it
means adjusting the attitude some-
times and pushing through the other
“noise” inside your head. I have the
responsibility of running four busi-
nesses, plus teaching and writing, and
my two-year-old! My mind at any time
can be on a multitude of tasks, phone
calls, and meetings, but when that
customer walks through the door, if I
don’t set all of that aside, I lost those
“seven seconds” and can’t get them
back.

Try it tomorrow! Walk into your
store. Experience what your custom-
ers experience, and ask yourself if it’s
good enough. If not, you've got seven
seconds to fix it! &<

SHOR-LINE

GET BROOMING
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GROOMING
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SMALL
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BATHING
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888.551.4061
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BOWTIES
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BONUS 20% worth of bandanas
with your first order
FREE medium dozen bandanas
with your first web order
FREE shipping over $100

276 Hinman Ave, Buffalo, NY 14216
Tel: 1-877-317-5267 Fax: 1-877-279-0076

www.bandanasunlimited.com
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BEHAVIOR { CLIPS

by Gary Wilkes

HAT’S INANAME?

umper was an Australian

Shepherd mix who belonged

to my roommate, Dan, when
I was a young shelter manager. Dan
liked to let Bumper run loose through
the neighborhood each evening at
dinner time. After dinner, Dan would
want Bumper to come home. That’s
when the trouble started.

If Dan wanted to go out for the

evening, he would become furious

that Bumper was spoiling his plans.
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He would yell Bumper’s name in the
harshest manner possible and threaten
him with dismemberment if the dog
didn’t return instantly. After a long
time, Bumper would slink back into
the yard and cower by the back door.
Dan would grab him harshly by the col-
lar and drag him inside to teach him a
lesson. Bumper learned the lesson per-
fectly; his name meant that he could
expect harsh treatment when he re-

turned home. Ironically, his love for his

GroomertoGroomer.com

master made him repeatedly overcome
his fear and return, albeit reluctantly.
He wasn’t being intentionally disobedi-
ent. He simply knew exactly what his
name meant.

Bumper’s problems were no dif-
ferent than what some of your clients’
dogs experience. For instance, many
trainers suggest that you should pre-
cede every command with your dog’s
name. Bumper, sit. Bumper, down.

Bumper, this. Bumper, that. Bumper,
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Best in Show Grooming:
Everyday Salon Champions!

with Carlos Carrizo and Marco Lalau
Transforming your grooming into
Best In Show is not as hard as is
seems! Join grooming salon owner
and dog show handler Carlos
Carrizo, along with grooming salon
owner Marco Lalau who you may also
know from Animal Planet’s “Groomer
Has It"! Carlos and Marco will simplify
the world of coat texture and type, demo
easy techniques and teach you tricks of
the trade that will send all of your customers
home with champions. You'll get tool lists and
instructions to take back to the salon, and don't
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About Carlos Carrizo

%~ Carlos Carrizo, co-owner of Alta Grooming in Upland, California, specializes in artistic
technigues that will remind you why you began grooming in the first place! A dog en-
thusiast fram an early age, Carlos worked as a veterinary assistant and groomer while
attending the Universidad Macional de San Juan. Later, Carlos owned and managed a
| grooming salon in Argentina; while he traveled the dog show circuit as an AKC certified
¥ Professional Handler, In that career, he has shown multiple Best In Show winners, In
1998, he immigrated to the United States. Presently, he and his wife, along with a staff
of fourteen groomers, make sixty to seventy dogs each day look wonderful, The skills

and technigues he teaches incliede hand stripping terriers, show grooming sporting
dogs, and grooming all breeds to standard. Carlos presented "GroomFusion” in 2011 and "GroomFusion2”™
in 2012 at grooming trade shows throughout the LS,

About Marce Lalau

Marco Lalau never imagined becoming a pet groomer when moving to America at age
18 from his home country Brazil, That is the influence his German Shepherd Kona had,
“she changed my life and shaped who | am today” While in college he founded Bub
bles Pet Spa with his brother Marcelo Lalaw. Today Bubbles Pet Spa has four locations
and a mabile unit servicing the outskirts of LA, Marco advanced his grooming career
competing on Animal Planet’s "Groomer Has it" placing six place among the countries
top groomers. He also earned his bachelor degree in Marketing at Calitornia 5tate Uni-
versity, Lang Beach. His salon, Bubbles Pet 5pa, has won several “Best Grooming” by
Fox LA, Hotlist '07, 08, ‘09 and Daily Breeze "08, ‘049, '10, '11, "12, “13.
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Bumper, Bumper. Soon, the word Bum-
per will mean nothing at all. That is
because any sight, sound, touch, smell,
or other sensation that does not lead
to a tangible consequence becomes
neutral. In essence, this is the process
called habituation or “getting used to
something.” That is why dogs that are
groomed as puppies ignore hot air be-
ing blown in their face and the sound
of blow-dryers.

“YOUR NAME IS FLINCH”

The best way to look at a dog’s
name is to connect it to these things:
stop, look, listen, wait for the next
command. When you say a dog’s name,
it should cause your dog to look at
you and wait for the next command.
Perhaps the best way to destroy this
association is to follow the dog’s name
with the word “NO.” When you say
“Bumper!” the dog will initially react
by looking at you when he hears his
name. That’s what he’s supposed to do.

At the sound of the word “NO!” the
dog will learn that responding to his
name is somehow a mistake - not for
the misconduct the owner was trying
to identify. The timing of the word
“NO!” tells a dog what he has done
wrong. If you doubt this scenario, con-
sider how you would respond to your
name if you got slapped each time you
looked toward the person calling you?
In most cases, the only thing that is
connected in the dog’s brain is a flinch

response when it hears its name.

MULTIPLE DOGS, BIGGER PROBLEM
For those people who own sev-
eral dogs, the chance of abusing their
names is even greater. Most people
think that if Sadie is in trouble and
Buddy is fine, the way to differenti-
ate them is to say “Sadie, NO!” That is
supposed to tell the dogs that Sadie
is in trouble but Buddy is not. Unfor-
tunately, that is not how it works. To
start with, few dogs who live together

really know their names. They respond
in tandem to anything that remotely
sounds like a name. Buddy answers

to “Sadie” as often as he answers to
“Buddy.” Since the word “NO!” is com-
mon to both dogs, both will flinch at
the sound of the word “NO!” regardless
of the name you call out first. Oops.
Sadie then gets punished for respond-
ing to her name, and Buddy gets pun-
ished for whatever he happened to be
doing at the time—usually something
acceptable.

A SIMPLE SOLUTION

The way to get around these
problems is to better understand the
way that your dog understands words
and commands. If you have two dogs
and wish to scold only one of them,
you must have three words to do the
job. “NO!” means that everyone on
four feet is in big trouble. Next you
need a word for Sadie that means “only
you are in trouble” and a different one

Easy
Easy

The Must-Have Muzzles for
Every Grooming Practice

Originally created for headstrong cats, Cone Muzzles are actually
a very effective tool for controlling small, rambunctious dogs, as
well. The Cone Muzzle is so popular because it’s so convenient.
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head and quickly secured in place at the back of the head with
the easy-to-use cord-lock. Sturdy, durable and washable, these
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If it is dirt, or just dry skin or allergies... KENIC has pet products to meet all of your customer’s
needs. These shampoos may be used on dogs, cats, rabbits and ferrets. Here are just a few.....

ﬁSno-FIake Pet Shampoo for light and white coats. No bleach or peroxide, mild pH.
&% Supra Pet Shampoo for odor control and deep cleaning. Cream base, neutral pH.

0...0 Lustre Coat Pet Shampoo formulated to highlight dark and red coats. Neutral pH.

o“.. Kalaya Emu Oil Pet Shampoo, Spray and Cream for ultra moisturizing of
coat and skin. No steroids or hormones.

% Soap and detergent free pet shampoos since 1965 g
Please visit us at www.kenicpet.com to view our complete line of products.

Made in theUSA ~ Family Owned ~ 800.228.7387 ~ email: kenicpet@glomarr.com
Atlanta Pet Fair March 6-9, 2014 Booth #90 % Global Pet Expo/Orlando March 12-14, 2014 Booth 1040
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for Buddy. If this sounds difficult, it’s
actually very easy. Color code your
dogs. Put different colored collars on
them. Sadie is “Pink!” and Buddy is
“Blue!” If Sadie is in trouble but Buddy
is not, yell “Pink!” and apply whatever
safe and effective punishment you are
comfortable using, such as a squirt gun
or throw pillow. The next time Buddy

jumps on someone but Sadie has all

four feet on the ground, yell “Blue!”
and Buddy knows it’s for him. That is
because Sadie has never had anything
happen to her when she hears the
word blue. Remember that signals
that are not connected to tangible
consequences become neutral. Like-
wise, Buddy doesn’t know what “Pink!”
means. If both dogs are acting up, fall

back on your old standard, “NO!” This

Made from
Nano-enhanced
volcanic minerals.
Natural and tear
free formula.

Laboratory tested & proven effective
In relieving microbe causing skin
allergies and hot spots.

enzymes  ALL NATURAL
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Register online for

FREE shampoo sample
(Available to verifiable pet industry professionals only)

682-651-8897 GotRelig@religpet.com
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process allows you to selectively scold
one dog but not the other. “NO!" is
reserved for emergencies or identify-
ing both dogs as culprits.

BUMPER’S NIGHTMARE
COMPOUNDED

If you had asked Dan why he
called Bumper’s name, he would have
told you it was to get him to come
home. Sadly, even if he had achieved
his goal, it would have seriously eroded
his control. Why should a name not
mean “come”? If you do that, it will
destroy your ability to control your dog
at a distance. Imagine that your dog
has slipped out the door and is across
the street. A car is coming. If you have
taught your dog that its name means
“Come!” you have no way to get your
dog’s attention without having it run
in front of the car. The same is true if
you break a glass in the kitchen and
want the dog to stay so you can remove
the danger. In essence, when a dog’s
name means “Come!” it’s incredibly dif-
ficult to alert them to danger and have
them stay until the danger has passed.

In the real world, we all abuse our
dogs’ names. My dog Petey is some-
times “Petey-puss” or “Peter-ino” or
any other baby-talk variation that
happens to come out of my mouth. If
I notice that he’s getting rusty and not
paying attention the way he should, I
specifically spend some training time
on polishing his response. Preserv-
ing my dog’s “good name” is my most
important training task. <
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BE MY VALENTINE

ith Valentine’s Day just
around the corner, you

might want to make a
statement or send a special thought to
someone in a unique way. I know just
the thing to help you get your message
across in a way that will make a lasting
impression on those who see it. Yes,
you guessed it—airbrushing right onto
your pet’s coat.

Here are some of the items you
will need for this temporary project:
(Fig. 1) a small air compressor with
airbrush gun (like the ones used for

Groomer to Groomer « Vol 33 Ed 2 « February 2014
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www.queenofcolor.com

nail art or cake decorating), some Dr.
Ph. Martin’s India Ink, alcohol for
diluting the ink and helping it dry
quickly as it is sprayed on the dog,
Q-tips, and small pipets for transfer-
ring the ink to the airbrush gun. A
large sketch pad is also helpful, as you
can use it to practice getting the feel of
your airbrush and practice your design
before putting it on the dog (Fig. 2).

I am going to show you how I put
a design for my Mom on Brook, my
Standard Poodle, with this demon-
stration. Brook has about two inches

GroomertoGroomer.com

of coat, so it will have to be properly
prepared to hold the design. The longer
the coat, the more difficult it is to keep
a detailed design because of the move-
ment of the coat as the dog moves.
You will want to begin with a clean,
groomed coat.

To set the hair in place, I used a
good firm hold or freeze hairspray and
sprayed several light layers on the area
of the dog where I am going to place
my design (Fig. 3). This will set up a
hard surface and prevent the coat from
blowing as I airbrush the design. It will


http://www.queenofcolor.com

o Quest

MAKE IT YOUF
SUMMER DESTINATION!

Barkleigh Productions In
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Powerful clipping capacity

For SnapOn blades
of all current makes

Authorized dealers:

Acrermirdic 2L

www.cherrybrook.com

For more information please contact: www.GermanRedClipper.com
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also keep it from being distorted as the
dog moves.

After a practice run on paper, I'm
ready to transfer the design to the dog.
I have my ink pre-mixed with rubbing
alcohol, approximately one part ink
to three parts alcohol. The alcohol will
help the ink dry as soon as it hits the
coat. Using the pipets to fill the cup
on the top of my airbrush gun (Fig.
4), I will begin my temporary design. I
started with the center heart, leaving
an opening for the interlocking heart
to overlap (Fig. 5). I then airbrushed
in the outline of the wings (Fig. 6).
With this part done, the next step is
adding the feathers to the wings (Fig.
7) and then adding some shading
before cleaning the airbrush gun and
continuing with a new color.

To clean the gun, I empty the
excess out, put straight alcohol into
it, and spray it through. I use cotton
swabs to make sure I have gotten it all

Optional

)
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www.proproductsandmore.com
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www.davismfg.com

off the needle inside. Always test your
airbrush away from the dog when you
are changing colors to avoid an “oops”
in case all the previous color is not out
(Fig. 8). Now go back and fill in the
hearts with red. Once that was fin-
ished, I switched back to black ink and
added a few more details. The airbrush
allows finer details than you can get
with most blowpens.

I have enjoyed sharing this design
with you. It was easy and took only
about 15 minutes to complete. It will
last a few days, and Brook will then
need to have it washed out, as it will
look a bit distorted and smudged in
her long coat. On a short coat, it will
hold up much longer.

For tips and creative supplies, please
visit me at www.queenofcolor.com.

Making the world more colorful,

one dog at a time... $<

Queen of Color

>

www.whitmansharpening.com

www.precisionsharp.com

a division of

A-XX13012
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TAMMY H. (SALT LAKE CITY, UTAH)....They redesigned the system
to run my 50:1 shampoo ...no more bacteria problems!

VALERIA S. (B.C. CANADA)....System is awesome! Already
saving tons of money on shampoo. Works great.

AMY H. (CHANDLER, INDIANA)....No kidding, dogs are so clean
they really squeak! We are no longer restricted to 4 solutions.
we’re able to do 2 more dogs a day that’s 10-12 more per week..

TM P. (LOS ANGELES, CA.)....My dog still smells clean
over a week longer than the wash | got at that
big chain store, and I’m still counting.

812:9506356 1-966-202-2011

Order on our web page, by phone, or in person.
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ATLANTA PET FAIR SPECIAL
** $100.00 OFF ANY 6 PORT SYSTEM
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LET’S TALK ‘DIRTY’

e have all heard the say-

ing, “Nothing is certain

except death and taxes,”
and you may agree. If you make your
living in the pet care industry, you can
add one more thing to that list: dirty
laundry. Towels, cage pads, pet beds,
blankets, etc. You can’t get away from
it. It’s part of your everyday routine—
the unending pile of dirty laundry and
the challenges that come with it.

Challenges? What could be chal-

lenging about doing dirty pet laun-
dry? First you have to find the space
to install your machines, the money
to purchase them, and then arrange
for someone to connect them to the
electrical and plumbing systems. Space
can be a very limited and valuable
commodity in some buildings, and if
you lease or rent your building, your
landlord may limit or prohibit you
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from installing commercial laundry
equipment. Too often you have to
deal with machine break-downs and
clogged drains. Of course, you always
seem to run out of detergent or bleach
just when you need them the most.
What options do you have if you
are a mobile groomer or if you are
unable to do your pet laundry on site?
One option is to lug all the wet, dirty,
smelly items to your car, drive them
to your home, and carry them into
your laundry room. Then you can wash
them in your family’s personal washer
and dryer. (That will go over big with
your spouse.) Then you can fold them,
load everything back in your car, and
return them to your business. Another
alternative is to take everything to a
local laundromat. That can get old very
fast, and it becomes quite expensive.
Whichever you choose, doing dirty

GroomertoGroomer.com

laundry this way is really labor inten-

sive and very time consuming, taking

up precious time that you could spend
doing other things.

Even if you can do your pet
laundry on site, you or one of your
staff still has to spend time and energy
doing all that dirty laundry. One of the
most valuable commodities anyone
in the pet care industry has is time. If
you can free up some time and use it
for caring for the pets or growing your
business, it’s time much better spent
than doing laundry.

What would you do if you had
more time? Would it make your day
more productive? How would you feel
if you never had to do pet laundry
again? Could there be a better and
easier way to do animal laundry? If you
ask that question to Joe Shammah, his
answer would be a resounding “Yes!”
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“I was working with a commercial
laundry service that processed laundry
items for spas and caterers, etc.,” said
Mr. Shammah. “One day they got a
call from an animal shelter who asked
them to clean their dirty animal laun-
dry. The shelter brought in laundry
that was heavily soiled. The staff didn’t
want to do it in the same machines as
their other client’s laundry. They did
the shelter’s laundry only once and
then declined them further service.

“That got me to thinking,” contin-
ues Mr. Shammah. “It must be hard for
animal care facilities to find commer-
cial laundry services to handle their
dirty towels, blankets, and other wash-
able items.” Pretty soon his thoughts
evolved into a business that specializes
in cleaning pet laundry. He named his
company LaundryFarm.

“I started LaundryFarm to service
animal care facilities,” says Mr. Sham-
mabh, president of LaundryFarm. “I saw
a big need for this service. As far as
know, it is the first commercial laundry
service for the pet care industry. We
started regionally in the New York
and New Jersey area, but now we are
expanding across the nation.

“One of our first clients was the

ASPCA in Manhattan,” he continues.
“We provided daily service for them

for nine months while they were doing
construction of their laundry facility. We
picked up and processed from 200 to 500
pounds of laundry per day for them.”

LaundryFarm partners with
existing local laundry services to
handle animal laundry. They recruit
and train these local businesses on
how to correctly process dirty animal
laundry. They require the partners to
use specific detergents and sanitizing
products. Everything’s got to be 100%
clean and sanitized.

All of their clients get pick-up and
delivery service. On your schedule,
they pick up your dirty animal laun-
dry, and then they return the clean,
sanitized, folded items back to your
location. Although they do not offer
dry cleaning services or pressing of
uniforms or lab coats, they can accom-
modate anything that can be washed,
dried, and folded.

When someone is interested in
getting commercial laundry service,
they simply contact LaundryFarm.
com. All the arrangements and pay-
ments are made with LaundryFarm.
“We find out about the pet facility’s

NEW PRODUCTS AND A NEW LOOK!
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needs and the frequency of service
they want,” Mr. Shammah says. “We
take care of everything. We handle

all the contact with our local partner,
including scheduling the services,
making payment arrangements, and
providing customer service. It’s a one-
stop service for the client.

“It’s the way of the future,” says
Mr. Shammah enthusiastically. “It
frees up time for groomers to grow
their businesses and focus on what
attracted them to this business in
the beginning: their love of pets and
providing the best service to them that
they can.”

Groomers have to deal with lots
of challenges on a daily basis: difficult
clients, uncooperative pets, equipment
breakdowns, and dirty laundry. Dirty
pet laundry—if you're sick of it and
you feel like throwing in the towel...
here’s your chance. $<

Animal
rhotography

We create portraits
your customers will Love!

www.animalphotography.com

Completely Self-Contained Professional Studio.

Over 100 Props, backgrounds and colors
for your customers to choose from.
Portrait Packages are delivered that day!

(727)804-6555

We are NOW accepling new clients!
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“What a great time ““Tons of great

| had at #groomexpo grooming and
met great people, networking going
scored great products.” on at #groomexpo!”
— @YellowDogGrooms — @TopVets
“Can’t wait to buy new ‘“Next year | am going
grooming equipment to try my best to go
and products.”’ to the groom expo”
— @petdegree — Heather Frye

‘“Can’t wait!”

— Shari Tischio-Ferrara

This September, come be a part of what
everyone in the pet industry is talking about!

Groom
ExXpo

September 18-21, 2014

Hershey Lodge & Convention Center, Hershey PA
groomexpo.com
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TRAVELING WITH PETS

rade show season is opening

soon! Just thinking about

it puts a smile on my face. I
adore going to trade shows: the people,
the vendors, the classes, and the driv-
ing. Yes, the driving. I love to drive

= by Mary Oquendo

and think it’s a treat to travel two days
to the Atlanta Pet Fair. In fact, [ have
been known to break out in song.
Spirit, my Husky, comes with me.
He does not share my appreciation of
Willie Nelson. Traveling with pets can
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all about the latest products, trends, and
timesaving techniques.

Produced by:

A Find us:

. o)
T )

IRE]

Get serious inspiration at the action-filled
Groomer SuperShow, a huge and popular part
of SuperZoo where professional groomers
gather to connect, share experiences and learn

JULY 22-24, 2014 | Mandalay Bay Convention Center | Las Vegas, Nevada | www.SuperZoo.org
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be stressful, even more so if you do not
plan properly. Before I pack for myself,
I'load the car for Spirit with the fol-
lowing:

His regular pet food — Stress and
change in diet can cause gastric upset.
“Road food” tends to be fatty and
nutritionally incomplete. As he is fed
raw, I bring a cooler and paper plates.
In addition, I request a refrigerator in
my hotel room.

Electrolyte-enhanced bottled wa-
ter and water bowl — Stress can cause
dehydration. Replenishing electrolytes
can reduce or prevent the effects of de-
hydration. Brand names include Smart
Water™ and unflavored Pedialyte™.

Identification — I check his collar
tags to make sure that my cell number
is readable. Many times, lettering on
older tags fades. I update my microchip
company with current information
including an up-to-date photograph.

I place an updated laminated photo of
myself with Spirit in my pet first aid
kit. This photo will serve as instant
identification in the event we are


http://www.SuperZoo.org

separated and another finds Spirit. Ad-
ditionally, I can use this photo to make
copies for a lost dog poster.

First aid kit - I check the contents
for expiration dates and restock as
necessary.

Copy of health certificate and dog
license - You are required to have them
if you cross state lines. An animal con-
trol officer may request to see them.

If Spirit had a chronic medical condi-
tion, I would have copies of his medical
records along with extra medications.
If T were to lose Spirit’s medications,
a veterinarian unfamiliar with him
would NOT be able to prescribe any
medication without an examination
and blood work first. That is federal
law. If the veterinarian had copies

of the records, he could then legally
prescribe without examination.

Installed veterinarian locator app
on my smart phone - This app can tell
me where the closest veterinarian is

to my current location as well as their

THE /[/WCI_EAI\I

The Evolution of Skin Care

[ stop frequently at rest stops. We both need

to stretch our legs. Rest stops, as well as hotel

parking lots, are located alongside busy roads.

[ use a gentle leader harness for Spirit. I want

to make sure I have complete control over him

before allowing him outside of the vehicle.

phone number and directions to the
hospital.

Unwashed pillow, bedding, or toys
— These are comfort items and have the
smell of home on them.
Soft-sided crate - It is lightweight and
folds down. If you have an escape art-
ist, this will not work.

Poop bags and flashlight - I clean
up after Spirit. I do not want to be

-
| N AL (NO SOAPS OR EHEMICALS)
] ES ITCHING & ODOR

"HANDS-FREE APPROACH
NO ADDITIONAL SKIN IRRITA
IMPROVES THERAPEU

AND PATEN D m:ﬂ:x.. ||

NEVER SHAMPOO AGAIN!
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responsible for spreading disease. I use
the flashlight when walking at night.
We can be seen, and I can see what
needs to be picked up.
Cooling mats - Spirit’s body tempera-
ture will rise if he is stressed. I keep
one in his travel crate.

Once I am ready to leave, Spirit is
placed in his restraint system. If  am
involved in an accident, I do not want

CALL TODAY! 1-855-938-4372
FREE SHIPPING UNTIL MARCH 1, 2014!
COME VISIT US AT THE GROOM & KENNEL EXPO 2014

www.thera-clean.com f ¥
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Spirit to become a projectile. He may Spirit may try to “protect” me. EMS

cause harm or death to either of us. personnel are equipped to put down a
Spirit never sits in the front seat, as dog on the scene if necessary.
airbags deploy at over 200 mph. That is Spirit’s head is always in the vehi-
enough force to push a small dog into cle. We have all seen what a kicked up
the body cavity of the lap they are sit- object does to the windshield. Imagine
what that same object could do to the

soft corneal tissue of his eyes.

ting on. If Emergency Medical Services
have been called to the scene, I do not
want them to make a decision about I stop frequently at rest stops.

Spirit because they cannot reach me. We both need to stretch our legs. Rest

SO-GENTLE
G natural | @poa[@;zimb shampoo

and créme rinse for allerqy prone pets
with sensitive skin!

Our So-Gentle™ shampoo is energized with intense
natural cleaning power for a long lasting clean.

It will not strip the natural protective oils from
the skin and coat, and rinses quickly leaving
the coat soft and shiny. So-Gentle™ has been
extensively tested to ensure the utmost in
mildness for skin and eyes by in=vitro
methods, a non-animal testing procedure.

Our heavenly creamy So-Gentle™ conditioner
hydrates for a softer and smoother touch.
It makes brushing a breeze.

FREE OF: perfumes, dyes, arabe'ﬁs,
thickeners and common allergens:

Recommended by
Professional Groomers & Breeders
Worldwide

BIO-GROOM
ot FAMILY OWNED SINCE 1971

5607 USA * wiviv.biogroom.com » 1.800-762.0232

P. O. Box 8070 Longvi
o
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stops, as well as hotel parking lots, are
located alongside busy roads. I use a
gentle leader harness for Spirit. I want
to make sure I have complete control
over him before allowing him outside
of the vehicle. I never leave Spirit
unattended in the car. Even in mild
weather, the interior temperature can
climb quickly. I travel with a human
buddy as well. We take turns to using
the facilities at the rest stops.

At the hotel, I clean up after Spirit
in both the room and on the grounds.
When I am not in the hotel room, Spirit
is secured in a crate. I do not want
Spirit to accidently escape from the ho-
tel room if hotel personnel need access.

Because I take the time to prepare
beforehand, I am better equipped to
handle any situation while traveling.
Both Spirit and I are relaxed and can
enjoy the trade show. Who knows,
maybe one day Spirit will start singing
“Can’t wait to get on the road again”
alongside me.

This article is dedicated to Ricky,
my Golden Retriever. Ricky was my
travel buddy for many years. This will
be the first year without him. He is
sorely missed. &<
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“AQUA QUEST WALK IN BATH” Our Mini-Bath is ideal for bathing felines and
small canines. Beautifully crafted of 16 gauge
stainless steel, this tub is a welcome addition to
any facility. All our tubs are crafted with fully
welded, seamless edging. Tall stainless backsplashes
have been Petlift tubs’ signature design for over

45 years. All tubs are formed out of a solid sheet
of high quality grade SS. Heavy duty legs are made
of stainless steel with added cross rails for stability.
Legs are equipped with adjustable feet.

CALL US FOR OUR HYDRAULIG TABLE SPEGIAL!
$650.00 THROUGH THE END OF THE YEAR!

Masterlift Hydraulic Fixed Top Grooming Table

Lifts breeds up to 350 lbs. Fabricated of heavy gauge steel and
is double powder coated. 3/4 moisture-resistant plywood top is
supported by steel crossbars and covered with skid-proof heavy
duty mat. Adjustable floor levelers. Sealed hydraulic foot pump Bolt down adjustable feet
requires no maintenance and has a 2-year guarantee. Legs are
equipped with adjustable feet.

4 animal restraint eye hooks

Drain basket strainer

New and convenient roll-out portable ramp

FOR MORE DETAILS, PLEASE CALL LIKE US ON FACEBOOK
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£ (941) 727-5700 * (888) 388-1159 Visit petlft.com and

info@petlift.com ¢ www.petlift.com click the Facebook link.

ENJOY STORIES
AND PHOTOS FROM
BEHIND THE SCENES!

324.95

FOR A LIMITED TIME ONLY

$29.95 RETAIL PRICE
7

BARKLEIGH PRODUCTIONS INFO@BARKLEIGH.COM

BARKLEIGHSTORE.COM |,E| %‘El
970 W. Trindle Road e Mechanicsburg, PA 17055 (717) 691-3388

GroomertoGroomer.com Groomer to Groomer « Vol 33 Ed 2 « February 2014 49


mailto:info@petlift.com
http://www.petlift.com
mailto:INFO@BARKLEIGH.COM

50

CLIPP-AID

WHAT IS TT?

= by Jeff Andrews &

roomers all over the world
are asking questions about
the new product Clipp-Aid.
Does Clipp-Aid bring dull blades back
to life? Is it harmless when exposed to
humans and pets? With all the chemi-
cals groomers use, is Clipp-Aid safe
to use in my salon? The answer to all

XY
"

art for pets..

nail pens

espree
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these questions is “Yes.” In this article,
I'll share with you the breadth and
thoroughness of my testing of Clipp-
Aid over the last few months. My
conclusion is that Clipp-Aid really is a
fabulous new product for groomers!
Several months ago, there was a
flurry of comments about Clipp-Aid

PROBUCT

GroomertoGroomer.com

CLIPP-AID.

BHARPENS LIKE NEW 1M BECONDE e

on Facebook and groomer forums.

In response, Clipp-Aid contacted me
to try out their product in my shop

to get a groomer’s perspective on the
product. As an organic chemist, blade
sharpener, and pet groomer for over
30 years, [ was astounded by the job
this small bag of crystals did at sharp-
ening a blade well enough that I could
continue grooming more dogs after
using Clipp-Aid on my dull blades. It is
something groomers need in their kit
in case of emergencies.

Clipp-Aid is intended to bring a
dull blade back to life again and can be
used repeatedly as needed. At some
point, I would suggest getting your
blades professionally sharpened and
tuned by your local sharpener, since
using Clipp-Aid is not a substitute for
professional sharpening.

One thing I noticed when I got
the product is the instructions: “Place
the cutting point of the blade into
the crystals,” then “move the blade
through the crystals for 45 to 60
seconds.” This tells me that you may

not use the product correctly, and you



Pet Release

Forms

SENIOR PET pogry  Alittle Light Humor
for a Serious Subject!

DATE:

These cartoony Pet Release Forms

explain —in a gentle way — the pet

owner's responsibility to the groomer
and give you the right to obtain
emergency treatment for their pet.

One popular television judge even
sided with the groomer because she
had her client sign a Fuzzy Pet Form.
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could get discouraged at the results.
Don’t be discouraged! Clipp-Aid is now
aware of this, and they have revised
the instructions that now accompany
the sale of its products. I fold the bag
to make sure the depth of the crystals
is sufficient to cover the cutter teeth
during the sharpening process.

First off, you have to have the
correct bag for the size blade you are
going to sharpen. Thirty years ago,
groomers used salt to get by with their
dull blades. At that time, you had to
push the blade into the salt (covering
the cutter teeth), let it sharpen until
it looks like the salt is pulverized,
and then pick it out and push it into
another part of the salt. The problem
was that it took the whole container of
salt to sharpen one blade. As soon as
you put the blade into the salt, the salt
instantly pulverized. This resulted is
a slight sharpen before large amounts
of salt became useless. That’s why we

had to keep putting it in and taking it
out to get an edge back on the blade so
we could do only a few more dogs. This
was very tedious and far less effective
than using Clipp-Aid.

I believe that Clipp-Aid is a form
of concrete that has been crushed and
sifted down to the correct size needed
to sharpen dull blades. With Clipp-Aid,
you push the blade into the crystals
(covering the cutter teeth), yet the
crystals are designed not to pulver-
ize so quickly in contrast to salt. As a
result, the dull blades are brought back
to life in about one to two minutes
with a small amount of Clipp-Aid
crystals. For me, I was able to sharpen
two blades twice using a single bag of
Clipp-Aid.

Clipp-Aid is 100% safe to use in
your salons. It is an inert compound
that doesn’t react with anything. I
mixed it with every liquid in my shop
looking for a reaction and got nothing.

Jand ]

DG SUPPLIES

to your customers

for your business!

Trakning Equipment

Offer these quality leashes

Our leashes are hand braided in the USA using
strong—yet soft—burgundy latigo leather with
quality brass hardware. Each leash display includes
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or pegboard. It is stocked with four leashes each in
eight of our most popular sizes (32 leashes total) and
can generate more than 5250 in potential profit

We offer two different packoges, our “Traditional Assertment”
and our “Full Braid Combo? Call today and ask for details!
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I even put it on a bad scrape that bled
when a dog scratched me, and it didn’t
even burn like many medical products
would. It was nice to see the product
was completely safe and un-reactive.

That’s Clipp-Aid in a nutshell. It is
very important to use this product cor-
rectly in order to get the best results.
Getting the cutter deep enough in the
crystals and bringing it in and out of
the crystals is the key to using it prop-
erly. It is also a good idea to have a dog
standing by so that you can test the
sharpness of your blade while using
Clipp-Aid. Check out the four simple
steps below, which [ would recommend
to every groomer using Clipp-Aid.

Have a great day grooming, and
read those labels.

JEFF’S INSTRUCTIONS
FOR USING CLIPP-AID

It’s best to use with a dog present
so0 you can test for sharpness as you

NORTHWEST

Murano Convention Center
Tacoma, WA

NWGROOM.con
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Critter Color

run your blade in the crystals. If it isn’t sharp
on the first try, run the blade again in the
crystals, and then try it on the dog again.

Get the bag of Clipp-Aid and tip it on its side
to make sure all of the crystals are to one

side of the bag. You need the “depth” of the
crystals. Now fold the bag in half, turn it right
side up, and cut the top open.

Get your clipper with the blade on it. Open
the top of the package and slide the folded
part of the bag so the opening is large enough
to get your blade into it. Hold the bag with
one hand and your clipper in the other.

Make sure your blade is clean of hair and/or
oil. Turn the clipper on and stick the blade
into the crystals, making sure the cutter teeth
are below the surface of the crystals. Hold

it there five seconds, pull it out of the crys-
tals slightly and stick it back in. Do this five
times (five seconds, five times). You should
see the crystals turning lighter in color. You
can slightly shake

the bag to mix up the
crystals, getting more
good stuff to the
surface.

After doing the five-
second sharpening
five times, pull the
blade out, lean the

Warrenlondon.com ~ bagagainst some-
RS . th%ng so it doesn’t
spill, and get a tooth-
. 845-634-1412 brush to brush the
P" ) material off the teeth.
Now try your blade

on the dog you have
standing by. If it cuts,
you’re done. Clean
the blade off good
and oil it. If it doesn’t
cut, go back to run-
ning it in the crystals
for five seconds, five
times until the blade
cuts again. You have
to test it while you're
sharpening it. My
blade took two tries
to get it sharp. &<
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DENTAL

DISSERVICE

% by Bernadine Cruz, DVM «

ant to get veterinarians,
groomers, and boarding
facility management foam-

ing at the mouth like mad dogs? Just
bring up the topic of dental cleaning
performed outside of the confines of

a veterinary hospital. It won’t be a
pretty sight... almost as distasteful as
the specter found hiding under the lips
of most of our cats and dogs. Accord-

ing to the American Veterinary Dental

‘6 PetBizinsurance.com

A Division of Thompson Insurance Group

Society, more than 80 percent of dogs
and 70 percent of cats develop dental
disease by the age of three years. With-
out proper care, it can lead to much
more than doggy and tuna breath.
Dental disease can kill.

The controversy arises when the
discussion focuses on non-anesthetic
dental care. For the record, [ am a
proponent of this form of cleaning
of pets’ teeth. We perform non-

You should, too.

anesthetic cleanings at my practice on
a daily basis. For the appropriate pet,
it provides an excellent service. It can
help in protecting the long-term health
of my feline and canine patients. There
are, however, two main caveats as to
whether or not a pet is a candidate for
this type of dental prophy.

The degree of dental disease and
the pet’s demeanor are deciding fac-
tors that must be taken into account.

Some of the best in the pet industry trust
us with protecting their businesses.

.
*

Groomers

Mobile Groomers
Manufacturers
Distributors
Kennels
Veterinarians
Trainers

Pet Supply Stores
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"A great reference guide to Creative Styling
with up-to-aate information on products.
A must have for every salon.”

— Dawn Omboy, Queen of Color

192 pages of ideas and step-by-step instructions!
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Providing dental brushing in addition to your other services is

a good money maker and emphasizes the importance you place

on overall health. Itis essential that pet owners are aware that

brushing an animal’s teeth every month or so when they are

groomed or boarded is insufficient to deter dental disease.

Helniger

SAPHIR
SAPHIR

Professional animal clipper

Distribution in USA

Heiniger Shearing Equipment Inc.
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USA

www.saphirclipper.com

Phone 1-800-215-7701
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A compliant pet with severe dental
disease such as loose teeth, open root
canals, or pocketing deep under the
gum line will not benefit. Merely clean-
ing the calculus from the crown of the
teeth will give a false sense of well-
being to the pet owner. My practice will
not perform a non-anesthetic dental
cleaning under these circumstances.

If, on the other hand, the pet is less
than cooperative and the prophy would
necessitate brute restraint to remove
even mild dental tartar, the psychologi-
cal and potentially physical harm to the
pet makes us look to alternatives such
as mild sedatives.

Many veterinarians provide
non-anesthetic dental care, so why
the hullabaloo? Veterinary dentistry,
like surgery, is considered to be part
of the practice of veterinary medi-
cine in the United States and Canada.
You wouldn’t have your hairdresser
clean your teeth. Why allow a non-
professional to use sharp instruments
of uncertain sterility that could inflict
injury and pain on a pet? Veterinary
dentistry needs to be performed under
direct veterinary supervision. Your
hygienist doesn’t set up shop outside
of a dentist’s office; our cats and dogs
deserve the same level of professional-
ism and medical safeguards.

[t is not uncommon during non-
anesthetic dental cleaning procedures
at my office for my trained veterinary
technician to discover conditions that


http://www.saphirclipper.com
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Clipper Vac” brand units remove
pet hair and dander the instant
it's cut, reducing the risk of
respiratory related issues,
Clipping becomes very easy while
increasing the speed of grooming.
Enjoy the benefits of a cleaner,
healthier work environment--
visit us on the web for
information at:
www.ClipperVac.com

M.D.C. Romani, Inc.

2860 West Pike Road
Indiana, PA 15701

P: 724-463-6101

F: 724-345-0237
MDCRomani.com
info@clippervac.com
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require dental radiographs, root ca-
nals, root planing, or extractions that
can only be done under anesthesia.
The thought of general anesthesia can
cause great angst in the general popu-
lace. Though there is always some risk
whenever a person or pet undergoes
general anesthesia—no matter if they
are young, old, healthy, or sick—the
frequency of complications has been
greatly reduced in the past decade.
Anesthetic agents are safer. The ability
to monitor veterinary patients during
procedures can be just as precise as
with human medicine. Pre-anesthetic
blood work, EKGs, and other cau-
tionary measures allow even elderly
patients to safely reap the benefits of a
thorough dental prophylaxis. The “gold
standard” of veterinary dentistry will
always be cleaning under general an-
esthesia, but safe alternatives do exist
for the properly chosen pet.

Providing dental brushing in

addition to your other services is a

good money maker and emphasizes
the importance you place on overall
health. It is essential that pet owners
are aware that brushing an animal’s
teeth every month or so when they are
groomed or boarded is insufficient to
deter dental disease. If the only time
we brushed our teeth was when we got
our hair cut, you can imagine the con-
sequences. Most pet caregivers don’t
routinely examine their pet’s teeth. If
they do peek at the dentition, it is usu-
ally just the teeth we would see when
we smiled: the incisors and canines.
Though they can be affected by dental
disease, those that are toward the back
of their mouths are frequently a covert
source of pain and infection.

What does a normal tooth look
like? The exposed surface of the tooth
should be a smooth, creamy white
color. The gums should be pink (some
pets normally have pigmented areas)
and lie tight and smooth against the
tooth—not inflamed, swollen, or

bleeding. The gum tissue shouldn’t grow
over the tooth’s surface. A pet’s breath
shouldn’t double as smelling salts.

By educating your clientele about
dental disease and proper hygiene,
you can set yourself apart from your
competition and reinforce their
bond to you. Send home a pet health
check list with each visit. Cover top-
ics such as weight, lumps, bumps,
external parasites, status of ear
health, lameness issues, and dental
and gum health. Keep a copy in your
files. Smart phones and small digital
cameras are a marvelous way to docu-
ment concerns that you uncover. Send
home photos with the check list. Un-
sure of what is normal and what may
require immediate medical attention?
Ask your local veterinarian for a brief
“Pet Health Check Up 101" overview.
Don’t worry. They won't think you are
trying to play doctor. Having addi-
tional pet wellness team members is
always appreciated. <
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SCALING THE CUSTOMER LOYALTY
LADDER... RUNG BY RUNG

The paradigm of “customers” and
the level of contribution they make
to our business is ever changing. Any
entrepreneur committed to long-term
success has all but erased any trace
of the concept that customers are a
necessary evil: people who bother us
with their problems, individuals that
we have to “deal with.”

Truly enduring companies take
any and all steps necessary to assist
their customers in scaling the Loyalty
Ladder: from prospect, to buyer, to
repeat customer, to advocate, and
beyond. At the foundation is a true
commitment to customer-centrics,
along with targeting the “right” cus-

tomer, hiring the proper employees,

Serving the Pet Industry Since 1986

INSUHANCE?

% by Eileen Proctor &

and empowering those employees to
do whatever is necessary to provide
a consistently pleasing purchasing
experience.

More progressive business owners
go even further by actually reposition-
ing buyers not just as customers but
rather as their volunteer outside sales
force and public relations agents! This
is obviously not a new concept. Back
in 1993, Ken Blanchard began advo-
cating the need to convert “satisfied
customers” into “raving fans,” a phi-
losophy supported by Bill Cates, who
insisted that your next great client
wants to meet you through a refer-
ral introduction or recommendation

from someone he already knows and

The 1st & Only Agency in the USA

to Create and Offer

“A Nationwide Team...

Canine Cough Coverage

Providing HomeTown Service”

® Auto & Home
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Coverage!!!

We've
Got it!

1-877-738-4766
330-539-9999

trusts. Richard Buckingham amplified
this philosophy when he suggested
that the ultimate business goal is to
have clients proactively singing your
praises... in effect, becoming your sales
force.

Ben McConnell and Jackie Huba
took it a step further when they
espoused a whole new concept coined
“customer evangelism,” that is, when
customers love a product or service so
much they are compelled to sing its
praises. A noble concept, but in this
age of increasing competition and
rapidly changing opinion, evangelistic
customers may not be good enough.

When asked “who is the best sales-

person for my business?”, you would

J

ugh
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quickly and emphatically respond
“ME! The Owner!” Rightly so, for who
feels more passionate about what you
do than you? Who wants your business
to succeed more than you do? Now
imagine inspiring a portion of your
customers to that same feeling - that
they’re responsible for the ultimate

success of your organization - just

like an owner. Now you've duplicated

SENSE]

SHEAR SYSTEMS

yourself in the best possible way. It
is possible to do, but it begins with a
commitment to these three easy but

essential steps:

1. PRACTICE THE PLATINUM RULE

Even more powerful than the
famous Golden Rule (“Do unto others
as you would have them do unto you.”),
the currently accepted credo is “Do

www.senseidog.com
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unto others as they want done unto
them.” Do more than think about it. As
Nike counseled, just do it!

2. SOLICIT FEEDBACK

Ask for your customers’ opinions.
Conduct periodic simple surveys — not
the mind-numbing types that take
hours to complete. Or try something
as simple as approaching a loyal cus-
tomer with a heartfelt, “Hey Michele,
I haven’t seen you very much lately.
How about a cup of coffee?” Be sincere
and receptive when divulging, “I'm
feeling there are some things I can do
to improve my business, but maybe I'm
too close to it. Can you give me some
ideas?” Honestly, how thrilled and
flattered would you be if the owner of a
company you patronized gave you this
type of attention? In addition to get-
ting some valuable input, you've also
elevated Michele from customer to col-

laborator... one step closer to owner.

3. SHOW APPRECIATION

It’s truly the little things that
count. Celebrate your customers’
milestones and victories; conversely,
commiserate their losses. Delight
them with something unexpected:
perhaps a simple but heartfelt compli-
ment or “thank you,” an article that
you feel would be of interest to them,
or perhaps a rewards or VIP program.
Bottom line: something that makes
them feel appreciated as an individual
and not just as someone who opens
their wallet for you. &<

Multi-award winning Petpreneur
and strategic marketing/business
development expert Eileen Proctor is the
Top Dog of Top Dog Business Boosters,
a Denver-based strategic marketing
and training company committed to the
distinctive needs of Petpreneurs. For
information about this or any related
topic, contact her at 602-TOP-DOGS
(602-867-3647) or through her website
at www.topdogbizboosters.com.


http://www.topdogbizboosters.com

Exciting 8.5" x 11" _—\
four-page newsletter e \
—— — e A\
becomes your TR
OWN personal

Salon Newsletter!
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¢ Fun | Spring Cleaning
e qur Shedding Pet
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.......

Save 15% on your
next order with our
Standing Order Program! \!

No obligation to future purchases. Cancel anytime.

These four-page newsletters contain
grooming and health information, stories,
and cartoons that present a professional image

to your community. Give them at each appointment. AVAILABLE IN PACKS

OF 25 TO 2500!
Groom-0-Grams encourage better home care

and more frequent appointments.

Barkleigh Productions, Inc.
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BREAD & BUTTER GROOMING:

| PET TRIMS FOR THE SALON

by Kathy Rose

LAKELAND TERRIER
Clipped Pet Trim

direction. Next, clip the underside of
the tail from the base to the tip. Use a
#4, #5, or #7. For this model, a #5 was

used.

he Lakeland terrier is the
smallest of the long-legged
terriers. They wear a wire
outer coat with a soft dense undercoat
that comes in a wide variety of colors.
Aggression in this breed is not typical,
and their friendly, confident tempera-
ment is adding to their popularity.
Although they may not make
the list of our most popular “Bread &
Butter” clients, we do see them in the
salon more frequently than we used
to. Professional groomers should be
familiar with the breed profile for the
conformation show ring and how to
adapt that to the pet in the salon.
The wire coat is at its best when
hand-stripped. Hand-stripping will
help maintain the harsh outer coat as

Groomer to Groomer « Vol 33 Ed 2 « February 2014

well as keep the color vibrancy. How-
ever, the typical pet client may request
a clipped version, and the professional
groomer should be able to emulate the
look with clippers, scissors, and thin-
ning shears.

As with all the coated breeds, the
preparation before styling is extremely
important. After the bath, use a
high-velocity dryer to fluff the legs by
drying them against the coat growth
direction (foot to body). Dry the “jack-
et” flat by drying with the coat growth
direction (front to rear). Complete the
remainder of the prep work such as
nails, ears, and underwear.

FIG. 1 While standing to the rear
of the dog and starting at the occiput,
clip the back following the coat growth

GroomertoGroomer.com

FIG. 2 Clip over the hips, rump,
and back of the thighs with the clipper
in full contact with the dog’s structure.
“Fall off” two to three inches above the
hock and before the clipper reaches the
lower part of the outside thigh and the
front of the leg coat.

FIG. 3 Clip the muscle on the up-
per inside of the thigh with a #10.

Fig. 4 Move to the front of the
dog. With the same blade that was
used on the back, clip the flanks, fall-
ing off below the spring of rib (widest
part of the rib cage).

Switch to one blade length



shorter, and clip down the front

of the neck and shoulders, falling

off before reaching the leg coat on
the upper arm and the cowlicks on
the forechest. Clipping over these
cowlicks may cause bald spots, so it is
best to blend this area with thinning
shears.

FIG. 5 Support the earflap and
clip the inside and outside of the ear
with a #10.

FIG. 6 Clip the top skull from
an imaginary line starting at the
outside corner of the eye across the
skull to the other outside eye corner.
Then clip the cheeks from the outside
eye corner to the ear. Clip the throat
upwards under the jaw to the whisker
nodule. The clipped line of the cheek
angles downward from the outside
corner of the eye to the corner of the
lip. Do not hollow out under the eye.

The face is clipped, leaving a “fall”

over the eyes with no indentation
between the eyes.

FIG. 7 Place a #0 snap-on comb
over a #10, #15, or #30. Clip the sides
and top of the tail, leaving a small tri-
angle of coat at the croup (the point
where the tail joins the rump).

Clip the rear legs.

FIG. 8 For ease in reaching the
inner portion of the rear legs, try lift-
ing the opposite leg.

Trim the undercarriage against
coat growth direction.

FIG. 9 Clip the front legs.

Use short curved shears, held at
a 45° angle to the table to create tight
round feet.

Blend and neaten the rear legs
with thinning shears or super blend-
ers. When viewed from the rear, the
legs should appear parallel from just
below the inner thigh muscle to the
foot. There should be an obvious bend

Give your grooming business a real advantage.

The Most Simple and Powerful
Pet Grooming Software on the Web.

guse

™

Save 10% for 12 months with Promo code: GKE2014

Offer expires 4/30/2014

Start your 30 day free trial today!

Visit www.groomsoft.com
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in stifle (knee). smooth transition from the back to
FIG. 10 Blend the flank coat into the tail.

the undercarriage with blenders or FIG. 11 Slightly lift the front leg
thinning shears, using care to follow forward and trim the excess coat to
the coat growth direction. The “skirt” form parallel cylinders. The legs should
is short and follows the natural outline  appear straight when viewed from the
of the dog. When the dog is viewed front and side.
from the rear or from the front, the Use thinning shears to blend the
skirt should not be apparent. chest. There is no bib or apron.

Use thinning shears to blend a FIG. 12 Use thinning shears to

When Special Needs Pets
need Extra-Special oral care...
turn to

K44/, &

LP3 ENZYME SYSTEM

Brushless Enzymatic

ORAL CARE THERAPY

"Robbhic"

15 years old

Pet Rescue
Owner: Dr. Naomi Kirby,

]
OHAL CARE TN f.n

Visit us at the Groom & Kennel
Expo booth #313 to learn more

Often times, as pets age or develop health conditions such as diabetes or are
on medications, they require serious oral care. Zymox Brushless Enzymatic
Oral Care Therapy is based on over 35 years of enzyme research developed
to manage Xerostomia (unhealthy saliva). Zymox products deliver a one-two
punch by inhibiting harmful odor-causing bacteria PLUS destroying plaque
biofilm to restore oral balance.

pkb

INC.
www.zymox.com | 888-752-5487 Pet King Brands
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Groomer to Groomer « Vol 33 Ed 2 « February 2014 GroomertoGroomer.com



- -~
EAR POWER @“EB} IPS-UU

8HPIAVariablelSpeedslDouble]Matorsieli mmm

B-AIR producis meat quality, health, envirenmental, safety, and social accountabifity standards

WWW.B-AIR.COM




68

trim the coat on the side of the brow
(fall) while holding the shears flat
against the skull. The “fall” hides the
eyes when viewed from above; the
eyes should be apparent from the side
view as well as from the front view.

Comb the brow (fall) forward,
then pluck a few of the hairs around
the eye to help create an arch in the
brow.

FIG. 13 Comb the brow (fall) up,
then pluck just the stray bits around
and in front of the eyes.

Use thinning shears to blend
the beard to the cheek and the top
skull to the fall. The eyes should be
exposed, but avoid an hourglass shape
when viewed from the front.

Shape the beard with thinning
shears. The head, when viewed from

the front, should appear brick-like.

FIG. 14 Trim the ear edges with
small scissors. Always trim from the
base to the tip, following the coat
growth direction.

All of the transition lines from
short coat to longer coat should be
blended with thinning shears for a
smooth, natural look.

As with any of the wire-coated
breeds, you can combine a bit of
hand-stripping and raking of the
undercoat with clipping and scissor-
ing when grooming the pet Lakeland.
This may help keep some of the color
vibrancy as well as aid in removing
dead coat from the follicles.

For more information about
the Lakeland Terrier, visit
www.uslakelandterrier.org. &<

Proudly Handmade in the USA
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THE #1 SELLING PET DRYER

GETS BETTER!

NOW AVAILABLE IN

HOT PINK, TURQUOISEARURRLE,RIBBON,

)JADVI ) MOTOR BF DR LO '
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B-Air products are ETL Certified and OSHA Compliant
meeting quality, health, environmental, safety and social accountability standards

CONVENIENTLY AVAILABLE AT YOUR LOCAL PET SUPPLY SHOP OR FAVORITE ONLINE RETAIL STORES

Model: #BPD-1 Shown in Hat Pink 1-877-800-2247 I www.h-air.com
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NEW PRODUCTS

PetTherapeutics™ by
Enchanted Home Pet

Enchanted Home Pet is thrilled to
introduce PetTherapeutics™, a non-
invasive, therapeutic approach to pet
comfort and wellness. The new product
line features four therapeutic pads in
small, medium and large sizes, including
gel-core cooling pads, thermal reflective
technology, orthopedic memory foam
and magnet therapy. The four PetThera-
peutics™ pads are suitably called: Thera-
Cool™, TheraWarm™, OrthoPETic™ and
MagnaPETic™. Each pad is designed to
maximize therapeutic comfort for pets
experiencing chronic pain, post-surgery
discomfort or those looking for a soft
place to relax. Anywhere Pet Comfort -
Whether your pet is traveling in a stroller,
carrier, car seat or merely sleeping on
your bed, therapeutic comfort is now

available. Included with each pad is a
durable No-Chomp Mesh Cover. Addi-

tional luxurious Bed Toppers are available

in Ultra-Plush or Natural Wool, allowing
each pad to be wrapped in an indulgent
cover. For additional information, request
Reader Service card #R1122.

Scentament Spa Summer’s Scents
For a Limited Time Only!

Our new Refreshing Body Washes
are hypoallergenic & tearless for facial
cleaning. They feature the finest or-
ganic aloe and natural botanicals. Each
matching Body Splash Spray will refresh,
deodorize and detangle all-in-one!
Gentle for daily use for you and your pet.

For additional information, request
Reader Service card #R1123.
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Bio-Groom Tearless Texturizing
Wiry Coat Shampoo

Give wiry coat
breeds something
to shout about!
Bio-Groom Wiry
Coat Tearless
Texturizing Sham-
poo for the wiry
terrier type breeds
adds the desired
coarseness need-
ed for perfection!
While texturizing, it
cleans, deodorizes
and adds body
without damaging
the hair. It will highlight all colors. It has
a fresh scented lather and rinses out
quickly. Soap free, natural, and has a
neutral pH. Wiry Coat Shampoo can be
diluted 4 to 1. For additional informa-
tion, request Reader Service card
#R1124.

Banixx Pet Care

Banixx Pet Care — The affordable
answer to pesky skin problems! Hot
spots, ear infections, itchy skin, ring-
worm, tear stains and excessive licking
are no match
for its safe,
effective and
earth-friendly
formula. With
its unique PH
solution free
of steroids
and antibiot-
ics, Banixx
creates an
environ-
ment where
bacteria and
fungi cannot survive, and infections
quickly fade away. Odor-free, sting-free
and non-toxic, Banixx has no color, so
it won’t stain even the whitest of coats!
Clinically proven safe around the eye.
Unaffected by temperatures, Banixx will
always be ready and waiting to assist in
the treatment of every skin problem. For
additional information, request Reader
Service card #R1125.




PETIMNMind

YOUR CUSTOMERS IN REACH

MISSED No additional equipment is necessary.
APPOINTMENTS? No initial setup costs.

No sign-up fees.
NEVER AGAIN!

CLOSE THE GAP BETWEEN YOU
AND YOUR CUSTOMERS!

Our system is truly one of a kind!

An easy platform for
communication with customers

send reminders with automatic
phone calls, emails, and SMS
text messages

;; E @ Confirm appointments and

TRY IT FOR FREE FOR 30 DAYS!
Call (305) 504-1082 to enroll or visit us online.

petinmind.com
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FLORIDA

THE NDGAA

FUN IN THE SUN 2014
10/24/2014 — 10/26/2014
Orlando FL

(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

GEORGIA

ATLANTA PET FAIR
3/6/2014 — 3/9/2014
Atlanta GA

770-908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS

ALL AMERICAN
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL

(717) 691-3388
info@barkleigh.com
www.aagroom.com

PET INDUSTRY
CHRISTMAS

TRADE SHOW
9/19/2014—9/21/2014
Chicago IL

(312) 663-4040
hhbacker@hhbacker.com

MISSOURI

GROOM CLASSIC 2014
5/2/2014 — 5/4/2014
Kansas City MO
800-705-5175
groomclassic@comcast.net
www.groomclassic.com

New
Customers

SAVE

25%

oli;

NEVADA
SUPERZOO

7/22/2014 — 7/24/2014
Las Vegas NV
626-447-2222
WWWw.superzoo.com

NEW JERSEY
INTERGROOM

4/5/2014 — 4/7/2014
Secaucus NJ

781-326-3376
intergroom@Intergroom.com
www.intergroom.com

OHIO

PETQUEST

6/12/2014 — 6/15/2014
Wilmington OH

(717) 691-3388
info@barkleigh.com
www.pgqgroom.com

PENNSYLVANIA
GROOM EXPO 2014
9/18/2014 — 9/21/2014
Hershey PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

RHODE ISLAND
NEW ENGLAND
GROOMING SHOW
10/31/2014 — 11/2/2014
Warwick RI

(717) 691-3388
info@barkleigh.com
www.newenglandgrooms.com

TENNESSEE

PET STYLISTS

SUPER SHOW

5/31/2014 — 6/1/2014
Knoxville, TN

865-769-0598
petstylistsoftennessee.com

TEXAS

PET PRO CLASSIC 2014
10/30/2014 — 11/2/2014
Dallas, TX

(972) 414-9715
classic@petstylist.com
www.petstylist.com

VIRGINIA

THE NDGAA D.C.

METRO GROOMFEST 2014
6/6/2014 — 6/8/2014
Vienna VA

(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

WASHINGTON
NORTHWEST
GROOMING SHOW
4/10/2014 — 4/13/2014
Tacoma WA

(717) 691-3388
info@barkleigh.com
WwWw.nwgroom.com

We Keep Businesses Sharp

First
Sharpening
Order

* Clipper Blade
Sharpening

* Scissor
Sharpening d
& Cadlibration -

¢ Clipper Repair

* Nail Clipper
Sharpening g

Mention Code:
VGAD1113

for discount

Call Before

Shipping
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v High Quality Sharpening Services

that Save You Money$$$!
v Rapid Turnaround Time
v Quality Control Testing

Quality Sharpening & Repair Since 1970

877-437-7095 « www.vitalst.com

Ship to: 199 New Road, Suite 61 #194, Linwood, NJ 08221

Email: customerservice@vitalst.com
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TO LIST YOUR EVENT, SEND IT TO

ADAM@BARKLEIGH.COM

NORTHWEST
GROOMING SHOW
4/10/2014 — 4/13/2014
Tacoma WA

PETQUEST
6/12/2014 — 6/15/2014
Wilmington OH

ALL AMERICAN
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL

GROOM EXPO
9/18/2014 — 9/21/2014
Hershey PA

NEW ENGLAND
GROOMING SHOW
10/31/2014 — 11/2/2014
Warwick RI

PET BOARDING

& DAYCARE EXPO
11/11/2014 — 11/13/2014
Hershey PA

GROOM & KENNEL EXPO
2/19/2015 — 2/22/2015
Pasadena CA

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Proverbial Wisdom

A good man is guided
by his honest; the evil
man is destroyed by
his dishonesty.

Proverbs 11:3
Living Bible
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CLASSIFIEDS

CALL (717) 691-3388, EXT. 210

TO PLACE A CLASSIFIED.

Call (717) 691-3388 ext 210 GROOMER WANTED

to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

BLADES & SHARPENING

“YOU NOW HAVE A BETTER CHOICE” We
are also groomers. Website has free videos and
articles on blade and clipper care. Steel Blades
$5.00, Ceramic $6.00, Regular shears $5.00,
convex $10. Sharkfin certified. Trimmer blades
$6.50, 5-N-1 blades refurbished (new parts, not
sharpened) $10. Clipper repair (Andis, Laube,
Wahl). Mail-in service has 48 hour turnaround,
$5.00 RETURN SHIPPING ALL ORDERS,
Website has all information. Est. 1995.
Northern Tails Sharpening Inc, Mobile AL

Call 251-232-5353 www.northerntails.com.

EACH blade examined personally, sharpened
to perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, SHH $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St.,

Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky @hotmail.com.

BUSINESS FOR SALE

High Profit Mobile Pet Grooming Business

— Montgomery Co., Want to own your own
mobile pet grooming business? Owner retiring.
Fully equipped 2008 “Pet Pro” van in excellent
condition. Highly profitable. 200 plus clients.
Not a franchise. Training and some financing
available. Serious inquiries only please. (717)
368-0307 or email: denvdad@comcast.net.

Well established Turn-key Grooming Business
for sale. Fully equipped with Retail. Great Loca-
tion. Large Clientele & growing. In Maryland

- call 301-824-3371

EXCELLENT OPPORTUNITY OF A LIFETIME!!
- Extremely busy Veterinary Hospital in Pleasan-
ton seeks a licensed and experienced groomer.
We have a GREAT clientele- usually booked out
11/2 months. Very competitive salary and ben-
efits package. P.S. We are CLOSED NIGHTS,
WEEKENDS, AND HOLIDAYS )
www.tcvhosp.com Email resume to cheree.
angus@tcvhosp.com

GROOMING SHOW
APRIL 10-13, 2014
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Advertisements

GET RESULTS!

Find Groomer to Groomer
Magazine on

facebook.

www.facebook.com/
groomertogroomermagazine

120 Fourth Street * Mt. Wolf, PA 17347
(717) 266-7348 * (888) 742-7745
info@precisionsharp.com

www.precisionsharp.com
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SUPER STYLING

SESSIONS

VOTIED DVD SERIFES OF THE YEAR AND DVD OF THE YEAR

VISIT US ONLINE AT SUPLERSTYLINGSESSIONS COM
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“PROTECT
S M "-:-" - "
P REJUVENATE |

f: md,&f-,! .‘Pa
800-975-8364

www.madramormud.com

Soothing Mud
CALM

Mobility Mud

Flea Relief Mud
FORTIFY
Shed Safely Mud
HYDRATE

ENERGIZE
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PetGroomer.com 2014
19,000 GroomerTALK" Members

GroomWise" Blogs & Talk Radio
Enter! Win! Year Round Contests

Classified Ads

Help Wanted & Used Products Ads Are Free

New & Used Mobile Vehicles e Business for Sale
Schools of Grooming ¢ Shampoo & Spa e Suppliers
Home Study Grooming e Equipment & Tools & More

Contests Win $ e Social Media e Buyer’s Guide e Talk Radio

Find A Groomer Inc. PO Box 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
READER SERVICE CARD #R1131
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A selection of

comments taken from
our Facebook page and
the comments section of
GroomertoGroomer.com

Who has been the most
influential person in
your grooming career?
6 6 That would 100%
be Pina!”
— Hammerhead Sands

66 Joey Villani. Had the
honor of being at Nash

in NJ while it was open.”
— Matthew Blair

66 | love John Stazko, his
seminars back in the 90’s
were so interesting and helpful .
I still have the handouts.
Thank you John”
— Nancy Gross

On the new “Groomers
Uplifting Groomers”
Facebook group:
| remember watching
[John Stazko's] videos as
a new groomer. He instilled in
me | was not ‘just a dog groom-

Fora QUICK
Response from
Advertisers,

please use the
Reader
Service Card
Number!


mailto:findagroomer@earthlink.net

Like us on Facebook and join the conversation!
facebook.com/groomertogroomermagazine

er; this was a career. To do
what works best for me and
my business. | treated my
business with respect and
my clients were taught to do
the same. He creates a posi-
tive energy when he speaks.
I would love to see him come
back too... new groomers
need his common sense ad-
vice and positive energy.”

In response to the
Saturday lineup of speakers
at Groom & Kennel Expo:
| wish | could go, |
need to be around
groomers”
— Floretta Green

You do have quite the
line up. Early to bed
alland learn a lot!”
— Barbara Rivet

6 6 Just got done with

reading Dec. 2013.
Love it. Grooming Elderly
Pets by Mary Oquendo was
the best article that Mary
has written to date. Learned
so much. Can’t wait for her
next one.”

— Helen St Pierre

Barnes

In response to creative
grooming:
6 6 This is a absolutely
amazing. The imagi-

nation it take to do this is
mind blowing.”

— Brenda Sue

James

DEPOT

PROFESSIONAL GROOMING SHEARS

GROOMING SHOW
APRIL 10-13, 2014

THESHEARSDEPOT.COM

(877) 699-5553

READER SERVICE CARD #R1082 READER SERVICE CARD #R1132
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Engineered to Save and Make You Money!
Complete Range of Dryers Including Blasters, Gage & Finishing Dryers!
Extremely Energy Efficient with Superh Performance!
remely Quiet! Save Your Ears and the Ears of Your Furry Frier
peed, Heat Gontrol, Anti-Static Setting, and Many Mc
Most Safety Certified Pet Dryers in the W

XPOWER MANUFACTURE, INC. » 220 CLARY AVENUE, SAN GABRIEL, CA 91776 + www.XPOWER.ws
PHONE: (626)285-3301 » FAX: (626)285-3302 + EMAIL: info@XPOWER.WS

VNS

READER SERVICE CARD #R1133
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Pet Care Series # Pet Care Series #4

|
Lot Care Seres #5
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I Pet Care Series
Keepyour Pet & Br OChur es

Written by Professional Groomers
Ick! for Your Clients!

A Tle-' These quality brochures not only answer

Protecting Your Pets and Yourself i
the constant questions you get from pet owners,
but they will also help you sell products that work
and that you personally believe in — products that
you retail. They will teach your client how to
care for their pet between groomings,
pettareseres 17 which will save you lots of time.
Pet Care Seris #6 j Great promotional tools as well!

AVAILABLE IN PACKS OF <
20, 50, 100, 500, or 1000!

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com ¢ (717) 691-3388
READER SERVICE CARD #9939

Pot Care Series # 2



mailto:info@barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1853&idcategory=282
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1263&idcategory=171
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=158&idcategory=40
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=347&idcategory=37
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=351&idcategory=36
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=378&idcategory=38

| would love to share my joy for

what | do while conducting a demo.

It would combine the two things

| enjoy the most: grooming dogs

and sharing my passion for doing it.

THE PASSIONATE

GROOMER

A New Four-Hour Seminar by Lisa Leady

Lisa Leady, winner of the Barkleigh Honors
Award for Speaker of the Year, will conduct
a series of four one-hour breed demos.
She says, "My goal is for everyone to leave
the seminar with a renewed passion for
grooming, the dogs, their customers,
coworkers, and this great industry.”

PROUDLY SPONSORED BY

WAHL

Barkleigh Productions, Inc.
barkleigh.com e (717) 691-3388

GROOM & KENNEL EXPO
Pasadena, CA — February 2014

NORTHWEST GROOMING SHOW
Tacoma, WA — April 2014

PETQUEST
Wilmington, OH - June 2014

ALL AMERICAN
Wheeling, IL — August 2014

GROOM EXPO
Hershey, PA — September 2014



POWERED BY LITHIUM

MORE MORE MORE MORE

POWER TORQUE RUN TIME CHARGE CYCLES

TAKING CORDLESS TECHNOLOGY TO THE NEXT LEVEL

COMBINING THE POWER & DURABILITY OF LITHIUM ION BATTERY INNOVATION
AND THE UNSURPASSED CUTTING PERFORMANCE OF THE ADJUSTABLE ‘5 IN 1" CLIPPERS AND BLADES
GIVING PROFESSIONALS THE BEST IN CORDLESS CLIPPER OPTIONS

1.800.PRO.WAHL WAH I | www.wahlanimal.com

READER SERVICE CARD #R1135



http://www.wahlanimal.com

)Best Prices...Best Brands..

Need Equipment?
Ship it for Free!

When You Purchase $2000 or more of
Paw Brothers® Professional and

Value Groom® Equipment.
*Within the contiguous United States Only. While
Supplies Last

Must Use Coupon Code - Some Exclusions Apply





