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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM
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At Frank Rowe & Son we truly value our 
customers.We make sure that you always 
experience a fun and family-friendly 
environment with our company. 

40 years of experience!
with sharpening and repairs

FrankRoweAndSon.com  |  717.533.4426

animology
pet care excellence

®

Now available in the United States 
EXCLUSIVELY from Frank Rowe & Son!

Animology’s award winning grooming 
shampoos and sprays are the product 
of choice for many professional groomers 
and championship show dog owners 
around the world. Now Animology’s line 
of professional grooming products are 
available in the U.S. exclusively from 
Frank Rowe & Son!

Launched in 2010, Animology has enjoyed 
remarkable success and popularity having 
been voted “Best Pet Product 2010” and 
“Best Grooming Product 2012” in the UK.

Animology professional grooming products 
are supplied in 5 liter bottles in 20:1 
concentration formulations. 250ml bottles 
in “ready to use” formulations also available.

Like us on

official distributors of:

THE #1 PLACE TO BUY PROFESSIONAL GROOMING SUPPLIES!

FREE 
shipping on orders over 
$150!
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K By Kathy Hosler K k

A while back, I found myself 
shorthanded and way over-
loaded with the number of dogs 

needing to be groomed. One of my very 
good friends had long ago offered to 
come in and help if I ever got in a bind. 
Well, I was definitely “bound.” 

I looked at the next couple of days 
and knew that I was in serious trouble 
if I had to bathe and groom all of those 
dogs by myself. I tried canceling a few 
of them, but for various reasons, I just 

couldn’t cut back enough. I decided I 
would have to call Joyce and take her 
up on her kind offer. 

She was thrilled when I phoned 
her. “I just need you to help me for a 
couple of days this week,” I told her. 

“Ooohh! I’d LOVE to!” She 
squealed like a first grader who would 
be getting to sit at the front of the 
class. “I can’t wait!” she threw in. “Wait 
‘til I tell my sister Judy. She’s going to 
be so excited, too!” I laughed.

First of all, you’d have to know her 
sister. Judy lives in Florida and has 
been on the proverbial “hunt” for the 
perfect dog for almost 14 years. She 
hasn’t owned one. She’s taking her 
time and is just “looking.” She knows 
what clothing, collars, food, and toys 
she’s going to get. She just needs to 
find the right dog that will appreciate 
her gifts. 

Joyce emails Judy pictures of 
her Schnauzer, Spartacus, each time I 

Buddy girlie Buddy

girlie Buddy

Buddy girliegirlie

By Bonnie Wonders

      The 
Name  
Game
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groom him. Judy then tells her about 
the perfect piece of clothing that she’s 
found for Sparty at some pet boutique. 
Th e problem is, though, that Sparty 
doesn’t do clothing. In reality he really 
doesn’t do much of anything. He’s 
more of a professional “poser,” I’d say.

Anyhow, Joyce showed up on the 
appointed day to give me a hand. She 
burst through the door a half hour 
early clicking her heels together, salut-
ing me, and smiling like she was that 
front row fi rst grader who’d also lost 
her fi rst tooth. “Reporting for duty!” 
she said with gusto. 

I laughed and handed her a new 
smock. “Oh, WOW!” she exclaimed. 
We were back to that fi rst grader, as 
excited as if I’d given her a new box 
of crayons. “My very own shirt!” she 
squealed. 

“Calm down,” I said. “And it’s 
called a smock, not a shirt,” I told her, 
shaking my head. “You are WAY too 

excited for what you’re going to be do-
ing,” I told her. 

“Well, what AM I going to be do-
ing?” she asked, nearly stepping on the 
backs of my shoes as she followed me 
into the grooming room. 

“Just bathing and drying the 
dogs,” I told her. “I will do ears and 
anals and everything else. Just bathe 
and dry. Th at’s it.”

“Will I cut their toenails?” she asked. 
“No, just bathe and dry,” I said. 
“Will I be cutting any hair?” she 

queried. 
“GOSH NO!” I screeched. 
“I knew that!” she said as she 

poked me in the ribs. “Just wanted to 
get you going,” she added. 

Right about then, the fi rst cus-
tomer came in with a couple of dogs. I 
went out front and brought the dogs 
back, handing one to Joyce. “Put him 
on my table while I put this one in a 
cage,” I told her. She set him on the 

table and started petting and cooing at 
him. I started cutting his nails. All her 
fussing over him had him dancing all 
over the place. 

“Is there anything I should do?” 
Joyce asked as the dog started climb-
ing up her shoulder. 

“Yes. Quit talking like that to 
him,” I told her while trying to shave 
around his privates as they swung to 
and fro from all his dancing. 

“Oh, sorry,” she said giggling. “By 
the way, what’s his name? Judy says 
I’m to tell her the name of every dog 
we do today.” 

I rolled my eyes. “Buddy,” I told her. 
“Oh! Okay... Nice to meet you, 

Buddy,” Joyce told the dog. 
I fi nished what I needed to do and 

handed her the dog. I showed her how 
to run the Hydrosurge and the rest of 
the basics, and she was off . I prepped 
the next dog, and as Joyce picked it up 
to bathe it, she asked its name. “Girlie,” 

Elite Grooming Tables

$989
Wall Mount 

Faucet

$383

Backsplash Tub
$2,173

Double Dryer Cage

$2,850
Elite Grooming Tub

$2,795
3’ Plastic Cage Assembly

$2,268With Floor & Pan

Orders of 
$2,000 - $4,999

5% 
Off 

Orders of 
$5,000 - $9,999

7.5% 
Off 

Orders of 
$10,000 & Up

10% 
Off 

Give yourself a Gift

888.551.4061
www.shor-line.com/yes12

learn more

ReadeR SeRvice caRd #9512
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        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
same family owned and operated American company in business 
for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?
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I told her. 
“Hi, Girlie,” she said, cradling the 

dog on her way to the tub. 
We were so busy, and I was check-

ing dogs in and out like crazy. Every 
now and then, Joyce would ask what 
one’s name was. For every dog whose 
name I remembered, I’d tell her. For 
those that I couldn’t recall right away, 
I’d tell her it was “Buddy.” For each 
female dog whose name I didn’t know 
without looking at the book, I’d just 
tell her “Girlie.”

Th roughout the day, things actu-
ally went amazingly well. I acted like I 
didn’t notice the half dozen or so times 
that Joyce forgot about the trash can 
fi lled with discarded dog hair in the 
corner near the tub. As I watched the 
wild fl urry of hair go all over the place 
when she accidentally aimed the dryer 
toward it, I turned my eyes to the 
side. I just happen to have really good 
peripheral vision.

It did only take her twice to re-
member to make sure she had hold of 
the hose before she turned the water 
on full force... Th e overhead fl uo-
rescents DID need to be washed off  
anyhow. 

When one of the dogs pooped 
on her table as she was drying it, I 
laughed so hard that I couldn’t catch 
my breath for a while. I watched as 
she was trying to keep the dog from 
stepping back into it, reach to turn off  
the overhead dryer, and grab for paper 
towels all at the same time. I did spray 
down her table with disinfectant as 
she was gagging and holding the poop 
in a paper towel that wasn’t quite big 
enough for the job. She took one look 
at the side of her hand, and her cheeks 
puff ed out like a blowfi sh for a couple 
of seconds. It wasn’t pretty...

She noticed that the phone really 
does ring a lot. At one point, she did 
say, “I swear I will never again call you 

while you’re working to just chat or ask 
if you’re busy.” 

It took her until the end of the 
day, though, to realize that “Buddy” 
and “Girlie” outnumbered any oth-
er name by about eight to one. 

After a very solid ten hours of 
dogs, we were fi nished. We were both 
tired, and Joyce was visibly pooped. 
She sat on a stool in the corner for a 
couple minutes to recoup. “You know, 
this is a lot harder than I had imag-
ined,” she admitted. “I think it won’t 
be too long before I crawl into bed 
tonight,” she said. 

“Well, you’ll have to call Judy and 
tell her about your day,” I said smiling. 
“What are you going to do when she 
wants you to name everybody that was 
in here today?” I asked. 

She smiled. “It’s amazing just how 
many people name their dog ‘Buddy,’ 
isn’t it?” she asked, narrowing her eyes 
at me... ✂
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www.GroomersBest.com
Call us @ (605) 582-3013

Brandon, SD 57005  
Fax (605) 582-2091  
Email: customerservice@groomersbest.comEmail: customerservice@groomersbest.com GroomersBest

Call us 
www.GroomersBestEmail: customerservice@groomersbest.com

Go with thE BESt!

www.facebook.com/groomers.best

mailto:customerservice@groomersbest.com
http://www.GroomersBest.com
http://www.facebook.com/groomers.best
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i dropped a couple of pounds a 
week before a speaking engage-
ment at one of last year’s trade 

shows. I was looking pretty good until 
I ended up in the emergency room 
getting an antihistamine shot and a 
prescription for steroids. I have an 
allergy to some essential oils. I know I 
have this allergy. So why would I use a 
product that contains them? Because 

I did not know it was in the shampoo, 
since it was not listed on the label. I am 
not even sure which one it was. Since 
that time, I have become aware of label-
ing and the resources available to me to 
make intelligent decisions on products.

By law, every manufacturer must 
provide a Material Safety Data Sheet 
(MSDS) upon request. Many com-
panies have them available on their 

websites for download. It is a guidance 
document. It must contain the fol-
lowing information in whatever order 
they choose:

• Identifi cation of the company in-
cluding address, emergency contact 
number, and name of product

• Any hazardous materials in the 
categories of fl ammability, health, 
and reactivity (Th ese are hazards to 
people, not animals. Since essential 
oils are not considered a hazard, it 
would not be listed here.)

read
 The
 laBel

E by Mary oquendo   e

it can be easy to ignore or miss the 
information printed on the products we 
use every day, but it is vitally important 
that we learn to ReAd The lABel!
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• The physical and chemical char-
acteristics of the product such as 
boiling points, vapor pressure, vapor 
density, evaporation rates, solubility 
in water, and so on 

• The fire and explosion data points, 
extinguishing media, and any need-
ed special fire fighting apparatus 

• The reactivity data including the 
stability, incompatible products, 
hazardous decomposition, and condi-
tions to avoid when using the product

• The Health Hazard Data of concern 
for people, not animals (Is it skin 
contact, inhalation, ingestion, or eye 
splashes that are of concern? Are any 
of the ingredients carcinogenic? Are 
there chronic side effects? What are 
the signs and symptoms of exposure?) 

• The spill protocols for clean up 

and disposal of unused product The 
precautions needed for safe handling 
and use (Is protective gear neces-
sary? How is it stored? Is it safe 
around food?) 

• Recommended personal protection

This is all-important information. 
What it is not is an ingredient list. An 
ingredient list lists all the ingredients 
— unless it does not. There is no regu-
lation in the pet industry regarding 
labeling. Barbara Bird summed it up 
nicely: “Basically there are no require-
ments, and manufacturers can list or 
not list. Whatever they choose. Be-
cause of the increasing pressure from 
consumers for ingredient information, 
the trend is to be creative and make up 
lists that look like an ingredient list. 
They are what I call ‘dodge ball lists’ 
that tell little about the product.”

Here are some key words to look 

for: contains, includes, uses, with,  
and propriety blend. In addition,  
ingredients listed as a fruit, such as 
blueberry, may not be an extract but 
rather the name of the fragrance or 
dye. One way to find out if the ingre-
dient list is legitimate is to email the 
company and ask. I prefer the email 
route over a phone call, because the 
email is “in writing.” 

Had the essential oil been listed 
on the bottle, I would not have ended 
up in the ER. Most of the products I 
use contain both botanicals and essen-
tial oils, but because I am aware of it, I 
take precautions.

With two exceptions, nothing 
printed on the label is regulated. 
Words like “natural” and “holistic” are 
often misused. “Green washing” de-
scribes a practice by some manufactur-
ers to lead customers to believe their 
product is all natural when all they 
have done is add in a couple of herbal 

ReadeR SeRvice caRd #9517

The Must-Have Muzzles for 
Every Grooming Practice
Originally created for headstrong cats, Cone Muzzles are actually 
a very effective tool for controlling small, rambunctious dogs, as 
well. The Cone Muzzle is so popular because it’s so convenient. 
All sizes of Cone Muzzles can be quickly put onto an animal’s 
head and quickly secured in place at the back of the head with 
the easy-to-use cord-lock. Sturdy, durable and washable, these 
Cone Muzzles can be used time and time again. Available in 
Small, Medium and Large sizes.

www.campbellpet.com

(800) 228-6364

Easy On.
Easy Off.

Originally created for headstrong cats, Cone Muzzles are actually 

n.
Easy Off.

SCAN QR CODE
TO SHOP CONE
MUZZLES NOW!

http://www.campbellpet.com
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Only 6.5”
Only 8 oz.
With 7,500 SPM’s
Fits all snap on blades
Easy upgrade to cordless

Made in the U.S.A.

Quality you can trust

Patented technology

Ergonomically designed

Less wrist pain

Less blade heat

Quiet

Economically pricedEconomically priced

Twist & lock cordpack

2 Speed or Variable Speed

THE PERFECT GIFT

*

**Made in the U.S.A. of U.S. and global parts

THE KING OF CLIPPERS

USA
BRAND Contact local stocking distributor or

Laubeco.com (800) 451-1355

®

ONLY
$189

Guaranteed

to out perform

any clipper in 

it’s class

.00
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extracts. “Pet safe,” “cat safe,” and “dog 
safe” labeling is determined by the 
manufacturer - not any agency.

Th e two exceptions are kill claims 
and “USDA Organic.” A manufacturer 
might claim on the label that its sham-
poo kills a pathogen, virus, parasite, 
bacteria, or fungus. Th e EPA can get 
testy if you make a kill claim without 
backing it up with approved testing. 
Fines begin around $11,000 and work 

their way upward from there. Th e FDA 
is equally adamant about backing up 
the USDA Organic label.

Let’s put this to use. Say I want 
to market a new shampoo. I am going 
to call it Mary’s All Natural and Or-
ganic Bottle O’ Sparkling Clean Pets Spa 
Shampoo.  Because it is the name of the 
product line, it does not necessarily 
have to be natural or organic or get the 
pets sparkling clean.

Next I say it’s dog and cat safe. 
Did I do third party testing or did I 
Google a couple of facts and go with 
the ones I liked best? Did I list all the 
ingredients or just the ones that sound 
good? When you read my label, are you 
confi dent it’s accurate?

It comes down to this: do you 
trust me? Whether it is a pet shampoo, 
canned goods from the supermarket, 
or lighting fi xtures at the hardware 
store, we have to be willing to extend 
some degree of trust. Does the com-
pany have a reputation for honesty and 
integrity? Are they forthcoming when 
you ask questions?

I am a much savvier shopper than 
I was a year ago. If we want reliable 
labeling on our products, then we must 
insist on it. ✂

Find us on Twitter!
@barkleighinc



slimmer  /  faster  /  quieter  /  stronger

OUR SLIMMEST HEAVY-DUTY CLIPPER
OVER 4,000 STROKES PER MINUTE 
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NEW

date: 08.03.12
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client: Oster
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“I’m so thrilled… It’s 
fantastic! Amazing!” 
said a glowing Jean 

Honsinger as she hugged her Standard 
Poodle, Flash. She had just won the coveted 
People’s Choice Award at the 2012 Groomer 
to Groomer Creative Styling Competition held 
at Groom Expo in Hershey, Pennsylvania. 
The Creative Styling Competition is one of 
the high points of every Groom Expo, and 
the goal of every competitor is to win the 
People’s Choice Award. The winner is deter-
mined by the applause of the audience and 
will get to appear on the cover of Groomer to 
Groomer magazine. 

“That was my focus,” said Jean. “I was 
after the People’s Choice and the cover of 
Groomer to Groomer. I didn’t care at all if I 
got a placement; I wanted to be the People’s 
Choice winner.”

How did Jean get her start in the 

grooming industry, and what led her to the 
creative field? “In high school, I went to a 
vocational school for animal care and man-
agement,” said Jean. “I got really lucky and 
was placed for a job at The Pet Connection 
with Chris Pawlosky.

“I worked for Chris for almost seven 
years. In 1997 when I was 23 years old, 
I opened my own shop.” Jean is now the 
owner of The Grooming Jeannie located in 
North Lima, Ohio.

It was in 2010 that the creative bug 
began to nibble at Jean. “I had always heard 
about creative styling, and it really inter-
ested me,” said Jean. “Just from reading 
about it, being on Facebook and other online 
sites, and seeing the covers of Groomer to 
Groomer, I knew that I wanted to do it.” 
Jean took the plunge and began to research 
creative grooming. She explored the ways to 
select and apply colors, experimented with Fl
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them, and then boldly jumped into the 
contest ring. 

“In 2010, I entered the Creative 
Styling Competition in Hershey,” said 
Jean. “Everything was new to me. 
I had never even watched an entire 
competition, but when I decided to try 
creative, I just used my imagination 
and away I went.”

Jean’s fi rst-ever entry was called 
Th e Toy Box. Although she didn’t place 
in that contest, she found that she 
absolutely loved creative and began to 
plan a design for the next year.

“Before I got into dog grooming, 
I used to draw a lot,” recalled Jean. 
“Th en I focused everything into learn-
ing dog grooming. We groomers spend 
so much time learning how to do the 
profi le grooming and doing pet groom-
ing. Th is is just another avenue that 
lets you show off  your skills and pull in 
your art and creativity. Now I’m bring-
ing my artistic side into grooming, and 
I’m having a blast with it!”

Jean got the idea for this year’s 
winning entry from her Standard 
Poodle, Flash. “Flash has a lot of per-
sonality, and everyone laughs about 
how intently he focuses on me,” Jean 
said with a grin. “It became an ongo-
ing joke at home that Flash tries to use 
‘Th e Force’ to get us to give him food 
from the table and other things that 
he wants. And I’ve always been a huge 
Star Wars fan, so I thought, ‘I’m going 
to see if I can pull off  Yoda.’

“I started thinking about it and 
how I could make Flash look like he 
was wearing a robe, and it all kind of 
fell together. In February I let his hair 
start to grow out.” 

“Flash’s hair is a bit of a chal-
lenge to work with,” said Jean. “He 
is considered an apricot, and some-
times the color doesn’t take so well. I 
struggled to fi nd the shade of green 
that I wanted. I tried about six of them 
before I found the one I liked.”

Th e day of the competition, Jean 
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found herself on the stage as part of 
the largest creative styling competi-
tion ever held. “It was defi nitely a 
little intimidating to be up there with 
so many talented artists, but at the 
same time it was really exciting to see 
all the other entries,” said Jean.

From one end of the stage to the 
other, you could see table after table 
of spectacularly colored canines, but 
by the end of the competition, most of 
them no longer looked like dogs. Th ere 
were exotic birds, adorable Muppets, 
geishas, octopus, and many more.

Th e audience was as full as the 
stage. Spectators wanted to watch this 
star-studded lineup from start to fi nish, 
and every chair in the arena was fi lled. 
One audience member had a special in-
terest in the outcome of the competition.

“My husband, Mark, loves to go 
with me,” said Jean. “He sits in the 
audience and cheers me on. He’s like 
my behind-the-scenes man.”

“When I fi nished my groom, 

Flash Doda, I looked down the line at 
everyone,” said Jean. “Th ey were all 
so terrifi c; I wasn’t so sure what my 
chances of winning were.”

Each contestant did a presenta-
tion with their entry, and then the au-
dience got to select the People’s Choice 
Winner. As the “clap-off ” progressed, 
the fi eld narrowed down to four 
favorites. Th at’s when the crowd went 
wild…cheering and clapping for their 
favorites. In the end, there was no 
doubt — Jean and Flash were indeed 
THE PEOPLE’S CHOICE!

“I was so surprised. I didn’t expect 
it,” said a breathless Jean Honsinger. 
“Listening to everyone screaming for 
me… It was absolutely awesome to 
know that there were so many people 
that liked Flash the best. Th ere were 
so many entries – all great. I’m still 
amazed that they chose me!”

Jean Honsinger is a creative artist 
extraordinaire… Just wait until you 
see her next project! ✂
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G room & Kennel Expo returns 
this February to the Pasadena 
Convention Center in South-

ern California for another exciting 
weekend of grooming competitions, 
trade show, and education. Last year’s 
show had nearly 3000 attendees, and 
Barkleigh expects the growing trend to 
continue in 2013. The largest groom-
ing show west of the Mississippi River, 
Groom & Kennel Expo draws attendees 
from throughout the U.S., Canada, 
Australia, and Japan. This year’s show 
will run from February 21 to 24, 2013.

Grooming contests at Groom & Ken-
nel Expo 2013 will be GroomTeam sanc-
tioned. This is an exciting development 

for competitors who were unable to 
earn GroomTeam points at this show in 
recent years. Groomers competing in 
the World Cup Grooming Games will vie 
for thousands of dollars in prize money, 
and the winner of Sunday’s Creative 
Styling Contest People’s Choice Award 
will appear on the cover of Groomer to 
Groomer magazine. Competitions at 
Barkleigh shows are not only fun and 
exciting events, but they are also great 
learning opportunities for competitors 
and spectators alike.

With over 100 booths, the three-
day trade show is a must-see event. 
Vendors from across the nation will 
be offering show specials and discount 

groom & Kennel expo
Returns to Pasadena in February!

Highlights for 2013’s  
Show Include:
 
World-class educational 
seminars on a wide  
variety of topics

Three day trade show  
with over 100 booths

GroomTeam sanctioned 
grooming contests
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pricing. Now is the time to stock up on 
your salon necessities or update your 
equipment. There will also be oppor-
tunities to watch grooming demos on 
the trade show floor and see products 
in action.

Perhaps the biggest attraction 
at Groom & Kennel Expo 2013 is the 
world-class education. Industry 
experts will be leading nearly four full 
days of seminars, including demos by 
champion groomers like Jay Scruggs, 
Jodi Murphy, Olga Zabelinskaya, and 
Barbara Prueckel. Among the groom-
ing demo seminars will be a full day 
with world-renowned Poodle expert 

Ann Martin.
 A staple at Groom & Kennel Expo 

and other Barkleigh shows is the 
Brusher/Bather Certificate class, which 
is led by industry icon Teri DiMarino. 
She will cover the fundamentals of 
brushing and bathing, which she be-
lieves is 50% of a great groom.

New to Groom & Kennel Expo 
is the Red Cross First Aid and CPR 
class. Taught by Nikki Huntley, this 
hands-on training will equip groomers 
and pet professionals with the skills 
necessary to handle medical emergen-
cies. Attendees who complete the class 
will receive Red Cross certification. Dr. 

Cliff Faver, who was very well received 
at Groom Expo in September, will also 
present seminars on pet health issues.

Several educational sessions will 
also address cat grooming, and Stacey 
Ward will present a cat grooming demo 
seminar. Kim Raisanen and Linda 
Easton will also lead a special evening 
seminar called “It’s Raining Cats and 
Dogs: How to Groom Cats and Dogs in 
the Same Salon.”

Barkleigh Productions is excited to 
introduce a special track of educational 
seminars dedicated to the boarding 
and daycare industry. Pet care profes-
sionals like kennel operators, dog 
daycare owners, or groomers who offer 
boarding services will enjoy classes 
focused on the successful operation of 
boarding and daycare facilities.

Save the date and mark February 
21–24, 2013, on your calendar! 

More information about Groom & 
Kennel Expo 2013 will be available on 
www.GroomandKennelExpo.com. ✂

Barkleigh Productions is excited to 
introduce a special track of educational 
seminars dedicated to the boarding  
and daycare industry.
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i am currently on the hunt for 
the perfect puppy. I’ve trained 
hundreds of them over more 

than 25 years. When I worked in 
shelters, I handled thousands of them. 
I am now going to tell you something 
that most people don’t realize: there 
isn’t any fancy formula. Th ere are only 
a couple of things you need to con-
centrate on. Pick the one you like, and 
don’t pick the one that has problems. 
It’s that simple. 

For the last 50 years, trainers and 
behaviorists have attempted to be au-
thorities on the art of puppy picking. 
Several experts have crafted “tempera-
ment tests” that claim to be able to 
identify puppies that will grow to be 
wonderful and identify the ones that 
will be problematic. Th is process was 
fi rst developed by the Seeing Eye in 
an attempt to pick puppies that would 
turn into great guide dogs. Th at was in 

the early 1960s. 
Now there are several tem-

perament tests on the market that 
breeders use to try to predict adult 
behavior by examining a puppy 
at eight weeks. Some of the tests 
include picking the puppy up and 
holding it for a few seconds, making 
loud noises, and other interactions 
that are intended to diff erentiate the 
best from the marginal. I don’t think 
they work. Sorry. Th e specifi c things 
these tests look for are not proven to 
be connected to adult behavior. 

For example, whether a puppy will 
let you hold him fi rmly at eight weeks 
doesn’t mean much of anything. I 
owned an Elkhound puppy that would 
not let you roll him on his back — ever. 
Th is is supposedly a sign of dominance. 
He was not neutered as an adult, yet 
he never lifted his leg or his lip. He 
did not protect the property. He had 

none of the earmarks of a dominant 
dog, but you could not hold him on his 
back. So what? Unless someone can 
show a direct correlation between the 
tested behaviors and the appearance 
of character traits in the adult dog, it’s 
just guesswork. You might as well read 
tarot cards or read the puppy’s palm. 

Another fl y in the ointment is that 
many behaviors are developmental. 
At the age you pick the puppy, adult 
behaviors do not exist. For example, 
though a small number of puppies do 
fi ght over food as infants (and that 
would be a disqualifi er), some pups 
grow up and never display food aggres-
sion until months after you’ve taken 
them home. 

Th e same is true of general fearful-
ness. Some pups are perfectly normal 
when they are with the litter and their 
mother, and later they do not adapt 
to being in a diff erent home. Whether 

BEHAVIOR  CLIPS
by Gary Wilkes

piCKing a puppy
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this is a genetic problem or simply 
learned has never been established, 
and the “experts” are just guessing 
about the reason for this. 

Additionally, few experts ever 
track puppies from a litter to go back 
and get some kind of a handle on what 
their temperament tests really mean. 
Th e bottom line is this: show me a 
temperament test that can accurately 
predict which dogs will mark their 
territory with urine as adults, and I’ll 
start to believe in them. 

SImPLE DESIRES
Th e smartest way to pick a pup is 

to have desires that match what you 
can see. If a puppy is fearful and will 
not approach you, skip it. If a pup 
is overly aggressive with its mates, 
skip it. After that, it’s a crap-shoot. 
No one can predict the adult behav-
ior of a puppy other than very broad 

guesses. One scientifi c study from 
Australia suggested that until about 
fi ve months of age, there is little that 
would predict adult behavior. Th at is 
because some fearful puppies are go-
ing through a phase in their behavior 
that changes later. 

As groomers your collective 
knowledge of dogs is a potent aid in 
picking the right pup — as long as 
you stick to your senses and feel-
ings. Intuition is the result of a large 
collection of experience and should 
be trusted more than arbitrary tests 
created by experts. 

If you or your clients are in the 
market for a puppy, don’t expect to 
know what the adult is going to be 
like merely by examining the litter. 
Here are some good ideas for making 
slightly better than a grab-bag pick:

• Try to see the parents. Even if you 
get a dog from a parking lot out of 
a box, make arrangements to come 
to the house and see the parents. If 
that isn’t possible, get a pup some-
where else.

• Make any sale conditional on a 

health exam from your vet. My 
breed of choice suff ers from con-
genital deafness because of a link to 
Dalmatians. I will have a neurologi-
cal test done on my pup’s hearing 
before I accept it. If you wish to be 
a martyr and live with congenital 
defects, I salute you – but do not 
choose to accept a life-long problem 
when there are perfectly healthy 
puppies that will be destroyed for 
want of a home. Th at’s my choice. 
Yours may be diff erent, but at least 
a health exam will let you make the 
decision ahead of time.

• Try to see the pups more than 
once. Sometimes the behavior you 
see is a matter of that moment in 
time. An upset stomach or being 
late to dinner can change the way a 
puppy behaves. 

• Try to see the litter when the pups 
are most likely to be active — morn-
ing and evening. If you see a bunch 
of pups in the middle of the day, 
you’ll see them at a time when they 
are not going full-on. ✂

     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!
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most grooming businesses 
have steady customers 
who bring their pets in like 

clockwork, but as we all know, people 
move, dogs and cats pass away, and 
sometimes pet owners decide to go 
elsewhere. We constantly need an 
infl ux of new furry friends to groom, 
especially if we want to expand and 
have our businesses grow. 

Mobiles might want to add an-
other van; salons might want to hire 

another employee or expand by adding 
mobile services. How do we encourage 
those looking for a groomer to pick up 
the phone and call us? I fi gured it out!

Since I started my business, I 
have had a lot of time to analyze those 
things that I have done right. I am 
always trying to come up with ways 
that are cost-eff ective to help keep my 
phone ringing. 

Groomers want to keep their ap-
pointment books full, their employees 

busy, and their services in demand. 
How can we make this happen? We live 
in a computer-based society. As the 
phonebook becomes obsolete, consum-
ers depend on the Internet to fi nd the 
services they need. 

A website is extremely important 
for starting and growing a grooming 
business. A website is a collection of 
web pages that share information about 
you and your business and can include 
text, color, graphics, animation, and 

THE poWer OF 
TesTiMoniAls

riiiiiing! riiiiiing!

E by ellen ehrlich   e

There is not a groomer on the planet who does not want his or her 
phone to ring every day. A ringing phone reflects a healthy, thriving business 

whether he or she works in a salon, home, makes house calls, or is mobile. 
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sound. One of the most important 
parts of my website is my testimonial 
page. A testimonial is defined as a rec-
ommendation from a satisfied custom-
er affirming the performance, quality, 
and/or value of a product or service. 
Nothing makes a more powerful im-
pression than a long list of testimonials 
from satisfied clients.

When I receive inquiries about 
my grooming services, I always ask the 
callers if they have seen my website. 
Since I have learned that one of the 
motivating factors in making an ap-
pointment with me are my testimoni-
als, I ask them if they have been to this 
page. The answer is usually “yes.” 

Many pet owners feel comfort-
able making an appointment, because 
I have over 60 testimonials. I have 
had people ask me, “Why do you 
need so many?” People identify with 
different comments in the testimoni-
als, whether it is about grooming an 
elderly dog, a puppy, or a dog with spe-
cific health or behavioral issues. Some 
owners have been dissatisfied with the 
trims their pets have gotten by other 
groomers. Diversity in your testimoni-
als increases the chance that callers 

will make an appointment with you, 
because they can relate to what one of 
your customers has written. Even if 
the pet owners do not take the time to 
read each one, having a long list makes 
a powerful impression.

I have been able to collect so many 
testimonials, because my customers 
say the nicest things. I started collect-
ing testimonials the day I started my 
business. If a client raved about the 
trim on their furry friend and the pet’s 
grooming experience with me (or if I 
received an e-mail, text message, or a 
handwritten note with a compliment), 
I asked if I could use their comments 
on my website. 

As I kept adding more testimoni-
als to my website, my business began 
to grow and grow. Now my phone rings 
every day with callers inquiring about 
my services. This gives me the op-
portunity to pick and choose the pets 
that best fit my business. Since I am a 
mobile groomer, I am always looking 
for smaller dogs that live close by and 
are groomed on a tight schedule.

Fast forward to 2012! Now you 
can capture your testimonials on vid-
eo! Next time you get a compliment, 

take out your smart phone. Do not be 
shy. Go ahead and ask your customer if 
you can record their comments for an 
online testimonial. Not only does this 
give potential clients the opportunity 
to see a happy customer up close and 
personal, it also gives them the chance 
to see the trim and demeanor of the 
pet you have just groomed. Giving your 
customers a self-addressed comment 
card can also get you started in build-
ing your list of testimonials.

My customers are happy to oblige. 
This type of self-promotion will guar-
antee your phone ringing off the hook 
and your appointment book brimming. 
This is a great new way to promote 
and grow your business. It does not 
cost a penny and takes just a few 
minutes. Satisfied customers make the 
best sales people. Testimonials work 
for me! ✂

http://www.facebook.com/
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i n my salon, we like to have 
themed seasons, and to celebrate 
the month of June, we have our 

island days. Th is is when I order a 
bunch of fl ower leis from Oriental 
Trading Company. We take the leis, 
cut them in half, and retie them to 
make them fi t our dogs. When the 
dogs are fi nished, we simply slip one 
over Fido’s head so it rests around 
the neck. Th e string is rather thin, so 
they can be easily broken, making it 
much safer for the dog should they 
get caught on anything. 

Th ere were fl ower petals left 
over, and naturally I cannot see wast-
ing them, so we fi gured out how to 
utilize the leftover petals, too. You, 
too, can easily create these great 
fi nishing touches for your clients. 
We call them Pixie’s Posies, since I 
am known online as Pixiedust. Th is 
is a chapter from the Creative Canine 
Color & Design DVD. It has been a 
groomer favorite for years, and your 
clients will love them. Th ey are great 
in ears, topknots, on collars, and 
even on leashes. Choose fl owers that 
go with the seasons (e.g. spring fl ow-
ers for springtime or Poinsettias for 
Christmas). ✂

ITEmS YOU WILL NEED:

Artificial flowers pulled 
from the stems

String beads cut by two so 
there is a string in the middle

Hemostats

Small latex bands

Sticks for storage

1. Pull flowers from the stem, place 
it down on a table top, and push out 
the center.

2. Push the hemostats up from the 
bottom of the flower. 

3. Grasp the latex band with 
hemostats.

4. Place beads through the band so 
the string is in the middle with the 
band over the string.

5. Pull the hemostats down back 
through the flower. The beads then 
become the new center.

Pixie’s Posies 
The Original Flower Bow

Find more ideas and creative supplies at www.klippers.com.

E by dawn omboy, nCMG   e

http://www.klippers.com
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BARKLEIGH PRODUCTIONS
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Mechanicsburg, PA 17055

80 81
Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

ReadeR SeRvice caRd #9538

mailto:INFO@BARKLEIGH.COM
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Paw Inspiring
by Missi Salzberg

he number of people that 
own pets is staggering. 
I can spill numbers at 

you in mind-boggling percentages and 
estimates in the millions, but if you are 
a person that makes your living caring 
for pets, I really don’t need to recite 
these fi gures to you. You are also aware 
of the fact that many of these pet 
owners enjoy the company of two or 
more pets in their homes. Th ese people 
have made a long-term commitment, 
emotionally and fi nancially, to be good 
pet parents.

Th at’s where we come in. As 
professional groomers, we create one 
of the venues where they can let their 
love light shine for their best friends. 
Almost half of all pet owners do utilize 

the services of groomers throughout 
the year. Notice I said “groomers.” 
What I want and what I envision is 
the majority of those pet-owning 
legions utilizing “professional groom-
ers”! What’s the distinction? A certain 
amount of it is pretty subjective, but 
by “professional groomers,” I mean 
business people who have dedicated 
their careers for the long haul to the 
care, health, beauty, and wellness of 
the pets that walk through their salon 
doors. Th en there lie these questions: 
how will a pet parent know to choose a 
true professional groomer and stylist? 
What is the diff erence, anyways?

I am asking you to resolve to 
evolve your professional grooming 
business in 2013. If you are reading 

this magazine and have made it out 
to a continuing education program or 
industry trade show or have studied 
a program or DVD online, then you 
are already drawing a line in the sand 
regarding what makes you diff erent. 
If you already put time into helping 
animals in need in your community, 
you are actively engaged in making a 
diff erence for our four-legged friends. 

You may already be doing a 
number of incredible things, but going 
into 2013, let’s evolve our business 
and tweak our business strategies. 
Th e most incredible artist in the world 
won’t get far without basic business 
planning. Keep on doing those incred-
ible things, but step back a bit and 
resolve to do the following:

he number of people that 
own pets is staggering. 
I can spill numbers at I can spill numbers at 

here is a list of things you can do in the new year to help 
you evolve your professional grooming business
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The Liberty of grooming: the new cordless

a division of

 For all type of detachable blades
 Lithium-Ionic battery technology
 Battery runtime: min. 60 minutes
 Battery charging time: approx. 50 minutes
 Low weight: only 1 lb incl. blade and battery 

For more information please contact: www.GermanRedClipper.com

A-
VE

12
01

4

NEW!

Authorized dealers:

www.cherrybrook.com www.davismfg.comwww.proproductsandmore.com www.whitmansharpening.com www.precisionsharp.com

A & J Sales and Service
42 A-Frame Drive | West Burke, VT 
05871 1-800-447-1957 
ajsales@myfairpoint.net

Some of my besties in this busi-
ness create gorgeous grooming, but 
you would never know how incredibly 
talented they are if you went to their 
website — if they even have a website! 
Grooming is such a visual experience, 
and yet as I peruse professional groom-
ing websites, I don’t see enough work 
that takes my breath away. Of course 
all of the pertinent information must 
be clearly displayed on your site, but “a 

picture is worth a thousand words.” 
I just spent an hour hopping 

from page to page, and I see pictures 
of groomers, photos of the groom 
room, and snapshots of shelves full of 
natural food, but what I want to see is 
your work! A website is typically a new 
customer’s fi rst real experience of who 
you are, what you are about, and what 
you do for them. Show them. Invite 
them into your inner circle. Whether 
you have a true website or are utiliz-
ing Facebook, resolve to make your 
online presence express your salon 
and all of its greatness and talent 
before January 1st.

We can get a little too comfortable 
and complacent if things are just rolling 
along status quo. Th ere is so much more 
business out there for the taking if you 
will just take it! In my community, there 
are network meetings once a month by 
various local business organizations. Th e 
Chamber of Commerce is one, and then 
there are people holding Coff ee Klatches 
a few times a month as a networking 
strategy. At these gatherings, I have 

groomandkennelexpo.com
GROOM&Kennel  EXPO
Feb. 21– 24, 2013 • Pasadena, CA

World-class education!
Big three day trade show!
Exciting grooming contests!

mailto:ajsales@myfairpoint.net
http://www.GermanRedClipper.com
http://www.cherrybrook.com
http://www.proproductsandmore.com
http://www.davismfg.com
http://www.whitmansharpening.com
http://www.precisionsharp.com
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met some great resource people 
from the local real estate brokers, 
insurance agents, and even some of 
the local restaurant owners. 

In our world of dogs, we might 
say, “I’ll rub your belly if you’ll rub 
mine.” Networking is free, it’s power-
ful, and it works! And never pass up 
the opportunity to do a fellow business 
person a favor. Th is past Friday, with a 
groom room full to the brim, we took 
a local business woman’s two skunked 
Newfi es. Sure, we were paid well for 
our services, but the goodwill of that 
gesture will not soon be forgotten! 

Th is won’t even necessarily require 
you to spend money. Get creative. 
Th ere is a brand new local paper that 
just started up in one of my target 
towns. I called the owner personally 
and introduced myself. I told her how 
impressed I was with the paper and 
asked her if she could use a monthly 
piece on pets. She jumped at the 
chance. To make things even sweeter, I 
told her I would write her some pieces 

if she would give me their worth in 
trade toward advertising. Win-win! 
She is a start-up, and I’m always look-
ing for the best deal on ads. When my 
store was recently recognized with an 
award, she was one of the fi rst people 
to get the press release. 

Another successful promotional 
idea has been reaching out to the 
veterinarians in the area. If they 
prescribe frequent baths with prescrip-
tion shampoo, we have their clients 
call on us. We make it aff ordable for 
those clients to follow their doctor’s 
recommendations and contribute to 
the healing process in whatever way 
we can. 

We have made many new long-
term customers out of these short-
term endeavors. Earlier I mentioned 
that many of you may already be doing 
great things in your community to help 
animals, but you have to let people 
know! It’s not to toot your own horn 

ReadeR SeRvice caRd #9562

Another successful promotional idea has been reaching out 
to the veterinarians in the area. if they prescribe frequent 
baths with prescription shampoo, we have their clients call 
on us. we make it affordable for those clients to follow their 
doctor’s recommendations and contribute to the healing 
process in whatever way we can.



u
As low as 5.5¢ each!

As low as 
11¢  

each!

4”x 6” Medium Client Index Card offers space for pet 
description, medical problems, referral, birthday, vet phone 
and clip. Popular pet profile checklist denotes conditions 
about the pet. Back has date, services, charges and  
reminder sent date. Extenders can be attached when back 
is full. Mix and match in packs of 100 when buying 1000.

#177 White #172 Blue
#176 Pink #178 Yellow
#175 Lavender #174 Green

#173 ExtEndErs (WhitE Only)

 Indicate color numbers when ordering
 Pack of 100  $14
 Pack of 500  $58
 Pack of 1000  $84
#171 Medium Klip Kard special $39

Our most popular card! 5” x 8” Klip Kards  
feature a dog diagram for notation of injuries,  
warts and sensitive areas. Sketch the clip right on the card. 
Emergency permission included, plus a size chart for easy 
sales reference. Includes pet profile checklist with lots of 
space on the back for date, charges, services, groomer and 
reminders sent date. Extenders can be attached when back is 
full. Mix and match in packs of 100 when buying 1000.

#145  White
#140  Blue
#142  Green
#143  Lavender
#144  Pink
#146  Yellow
#141  Extenders

 Indicate color numbers when ordering
 Pack of 100 $18
 Pack of 500 $75
 Pack of 1000 $108
#147 Giant Klip Kard special 5 x 8 $59

Are your client files a disaster?  
Do you forget to get pertinent information  
over the phone? These 3” x 5” Client Index Cards  
will stand up against the daily abuse of any active 
grooming salon and will provide you with basic  
information on your grooming client. Space on back for 
date, charges and reminder sent date. White only.

#162 White
#160 ExtEndErs (WhitE Only)

 Pack of 100  $9
 Pack of 500  $38
 Pack of 1000  $55
#289 Klip Kard 3 x 5 special $36

Our most popular card! 5” x 8” Klip Kards 
feature a dog diagram for notation of injuries, 
warts and sensitive areas. Sketch the clip right on the card. 
Emergency permission included, plus a size chart for easy 
sales reference. Includes pet profile checklist with lots of 
space on the back for date, charges, services, groomer and 
reminders sent date. Extenders can be attached when back is 
full. Mix and match in packs of 100 when buying 1000.

4”x 6” Medium Client Index Card offers space for pet 
description, medical problems, referral, birthday, vet phone 
and clip. Popular pet profile checklist denotes conditions 
about the pet. Back has date, services, charges and 
reminder sent date. Extenders can be attached when back 
is full. Mix and match in packs of 100 when buying 1000.

#177
#176
#175

#173

#171

Available Colors

Klip Kards       Client Index & Extender Cards
Extenders stapled to your filled Klip Kard  

add more record space!

Giant Klip Kard

Medium Klip Kard

Regular Klip Kard

u
As low as 8.5¢ each!

Available Colors

Includes 250 Klip Kards, 
File Box, and set of  

Alphabetical Index Guides

Klip Kard Special

uu

u
Kage  
Kard  

Holder
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Professional Grooming Formulations 
to Achieve Styling Results 

that Build Reputations.

www.petshampoo.com
1-800-8-CINDRA

Wholesale Pricing Available 
for Grooming Salons

W
19

84

but to show that your commitment is 
not only to their beloved pets but to 
your neighbors as well. Press releases 
are free. Powerful newspapers and 
online news sites need human inter-
est materials. A quick picture, a brief 
description, and voila! Th at is free 
advertising!

“What? What did you say? Missi, 
are you all right?” Yes, I’m fi ne, but I do 
give away the freebies! Swag, as some 
call it, takes the form of inviting cus-
tomers with puppies or kittens in for 
a free nail clipping, ear cleaning, and 
even a free bath! Give the promo a cute 
name, and then tell all of your clients it 
is for the inner circle of friends of the 
business and to only let their friends 
know. Now you have a fl eet of happy 
customers out there talking you up and 
feeling great about being able to do 
something cool for a friend. One free 
bath, which is an investment measured 
in minutes, for a lifetime of loyalty to 
your salon? Priceless.

I am actually working on a survey 
that I will share with my customers in 
November and December. I will ask 
them to take a minute at check out 
and answer some questions about our 
services, products, and their overall 
experience at the salon. Yes, this is 
a little nerve-racking, but I need to 
know what we can do better. If we are 
to grow, evolve, and continue to serve 
our community for another success-
ful 43 years, we need to listen. Th is 
is not to say that on January 2nd 
we’ll serve a continental breakfast at 
drop-off  and all dogs will be in and out 
within 45 minutes, but I know we can 
improve, and my perspective is not 
trustworthy. I think we rule! I know 
we can do things more eff ectively, and 
sometimes gems come from the most 
unexpected places.

Th ese are some thoughts about 
evolving in the New Year. As for my 
own wish list, I still wish every single 
one of you would get to the industry 

trade shows each year, because it is 
educational, exciting, and downright 
inspiring to be in the company of so 
many great professional groomers and 
artists! Come to think of it, maybe 
that should be my fi nal suggestion. 
Hit a show. (Please see the Calendar of 
Events in the back of the magazine.)

For me, I resolve to read to my 
daughter more.

I resolve to fi nd something I am 
truly grateful for every day and more 
than once a day whenever possible.

I resolve to eat out less. Boo.
I resolve to stop shooting my 

imaginary gun at bad drivers.
I resolve to stop cutting my hair 

like Jay Scruggs.

See you next month, and 
Happy New Year! ✂

Find us on 
 Twitter!

@barkleighinc
ReadeR SeRvice caRd #9545

Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

 

PetGroomer.com 2013 

Contests Win Prize$ ● Social Media ● Buyer’s Guide ● Blogs  

Classified Ads 
Grooming’s #1 Buy & Sell Spot 

New & Used Mobile ● Business 4 Sale 
Help Wanted ● Shampoo & Spa ● Suppliers 
Schools ● Home Study ● Equipment & More 

SM 

Over 17,000 GroomerTALK℠ Members 
10 Web Sites & Over 18,000 Subscribers 

Millions and Millions of Pageviews 

mailto:findagroomer@earthlink.net
http://www.petshampoo.com
http://www.petshampoo.com
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Marci Ferguson

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

$14.95

AS PET STYLISTS,
IT IS OUR JOB TO EARN 
THE TRUST OF THE DOG.

- Marci Ferguson, author

Learn how to take the 
stress and frustration 
out of grooming with 
proper handling.

- Canine Communication
- Dog Temperaments
- Specifi cs by Job and Breed
- Leashwork

The Grooming Industry’s 

BEST 
video resource! 

NORTHWEST
GROOMING SHOW

NOW A 
THREE DAY 
TRADE SHOW!

MARCH 15–17, 2013

NWGROOM.COM

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055
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$19.95

There’s nothing to stop you  
from running a successful  
doggie daycare center.

- Wheeler del Torro, author

A VALUABLE RESOURCE FOR 
ANY PET DAYCARE OWNER!

190-PAGE PLAN FOR SUCCESS
Including 50 pages of sample forms,  

business plans, and checklists!

C1999

ReadeR SeRvice caRd #9542
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ALL    AMERICAN
GROOMING SHOW

★

W hen you walk into the All 
American Grooming Show, 
you immediately notice how 

unique the show is. Th ere are signs 
hanging down the main aisle that 
proclaim some of the more prestigious 
show facts: longest running grooming 
show, fi rst ever creative competition, 
etc. However, what jumps out at you 
the most is the ever-present patriotic 
theme that is highlighted by a huge 
infl atable “Uncle Sam” sitting outside 
the main show entrance. And that is 
just what you see before you even re-
ally get started.

Every year is a unique experience, 
but this year marked a special an-
niversary milestone. Th e All American 
Grooming Show was a historical event 
for reasons that go beyond its being 
the 40th anniversary. It was also an 

opportunity to celebrate the retire-
ment of the show’s founder, industry 
icon Jerry Schinberg. Jerry sold the 
show to Barkleigh Productions but will 
stay on as an emcee for special events 
at the show.

Th roughout the weekend, groom-
ers paid tribute to Jerry in a variety of 

ways. Th e highlight was at the Friday 
night events. After the “Smock It 
to Me” contest, Jerry was honored. 
Included was Barkleigh president 
Todd Shelly, who announced that the 
Barkleigh Honors award for Creative 
Groomer of the Year would be named in 
Jerry’s honor.

A special presentation at the 
Abstract Runway competition fol-
lowed. Meggan Murphy made a special 
trip from Arizona to join her mother, 
Jeanne Mulcahy, in honoring the 
“godfather of creative grooming.” 
Both mother and daughter have been 
on the cover of Groomer to Groomer 
with their creative grooming wins. 
Th ey arranged for each competitor to 
carry a fl ower and place it in a vase at 
the end of the runway. At the end of 
the competition, a complete bouquet 
was presented to Jerry.

When Jerry wasn’t being honored, 
there was a thriving show going on. 
Th e number of groomers and vendors 
that attended was an all-time All 
American Grooming Show record. 
Th e grooming ring was packed with 
competitors of every skill level from 
all over the country. Olga Zabelins-
kaya came away with Best in Show, 
and Lindsey Dicken earned Best All 
Around. (See pages 46 and 47 for the 
other winners.) Angela Kumpe won the 
creative grooming competition with 
her “Lilly’s Tiki Bar” theme.

Th e next All American Grooming 
Show, held August 15-18, 2013, will 
maintain the unique tradition that Jerry 
Schinberg spent 40 years building. ✂

Teri DiMarino and Jerry Schinberg with Creative Styling 
Winner, Angela Kumpe and her entry, Lilly’s Bar & Grill. 

For more contest results, see pages 46 and 47. 

industry honors show founder Jerry schinberg at 40th anniversary event
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Make More Money Without Raising Your Prices!
Professional Sales Slips for groomers and kennel operators! Both 

have space for all the little extras you haven’t been charging for. These 
5-1/2” x 8-1/2” two-part NCR forms are clean, with no carbon needed.

Groomer Sales Slip includes space for groomer’s name, skin  
treatment, next appointment, bows, medicated shampoo, tangling,  
bad behavior and more!

Kennel Sales Slip includes space for salesperson and/or groomer 
(for easy tally of commissions), number of days, weeks or months of 
boarding and charges, next grooming appointment and much more!

#156 GrOOMEr salEs slip 
#168 KEnnEl salEs slip

Indicate style number when ordering. 
Mix and match packs of 100 when ordering 1000.

Pack of 100 $18   
Pack of 500 $74 
Pack of 1000 $107

Groomer & Kennel Sales Slips

3” x 5” Run-Kard is completed at each  
visit and attached to the run. Contains all 
the up-to-date information you need about 
the pet. The back contains a boarding 
release for your protection, which is signed 
and dated by the owner. You’ll wonder how 
you ever lived without them!

#128 run Kard (WhitE Only)

100 cards $9
500 cards  $36
1000 cards      $55

#123 KEnn-l-Kard (WhitE Only)
#124 KEnn-l-Kard ExtEndErs 
 (WhitE Only)

100 cards  $14
500 cards  $58
1000 cards $84

This popular Client Record Index Card has all the information any kennel 
or day care operator needs. Kenn-L-Kards offer boarding, medical and 
grooming profiles. Easy checklist eliminates tedious handwriting.  
Speeds your recordkeeping. Extender cards double your records space. 
Just attach to the back of a full Kenn-L-Kard.

Happy Camper CardHappy Camper Card
Great for Boarding and Day Care Operators!

Now you can grade each pet in your 
care from an A+ to an F. Time-saving 
checklist will let your client know that his 
pet ate well, had fleas or should see a vet... 
and much more. Lots of room for your own 
personal comments, too. It’s a personal 
way to thank your boarding clients. Plus it’s 
a great promotional tool! Pet owners will 
tell their friends.

#159 Green

 

 100 cards $16
500 cards $66
1000 cards $95

#125 KEnn-l-Kard spEcial $59

Kenn-L-Kard Special
Get started with everything!

250 Kenn-L-Kard’s
5 x 8 File Box

Alphabetical Index Guides

u
As low as 10.7¢ 

each!

Kenn-L-Kards and Run Kards 
Popular Client Index Cards for Pet Day Care and Boarding Facilities!

u
As low as 

9.5¢  
each!

uu
Popular Client Index Cards for Pet Day Care and Boarding Facilities!u

As low as 
8.4¢  

each!

u
Kage  
Kard  

Holder
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ALL AMERICAN GROOMING SHOW CONTEST RESULTS

Open Class Winner, Michelle Breen with Bill Franklin 
of division sponsor Groomer’s Mall.

POODLES

Intermediate Class Winner, Sharon Helgeson 
with Bill Franklin of division sponsor Groomer’s Mall.

Entry Class Winner, Cindy Oliver with Bill Franklin 
of division sponsor Groomer’s Mall.

Open Class Winner, Lindsey Dicken 
with John Vasone of division sponsor Conair.

TERRIERS

Intermediate Class Winner, Nicholas Waters 
with John Vasone of division sponsor Conair.

Entry Class Winner, Jessica M. Moore 
with John Vasone of division sponsor Conair.

Open Class Winner, Amy Triezenberg 
with Ron Iorio of division sponsor Lambert Kay.

SPORTING

Intermediate Class Winner, Lisa Baxter 
with Ron Iorio of division sponsor Lambert Kay.

Entry Class Winner, Kimberly Wilson 
with Ron Iorio of division sponsor Lambert Kay.
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Open Class Winner, Olga Zabelinskaya 
with Jeff Reynolds of division sponsor NDGAA.

ALL OTHER PUREBREDS

Intermediate Class Winner, Nicholas Waters 
with Jeff Reynolds of division sponsor NDGAA.

Entry Class Winner, Marie Winkeler 
with Jeff Reynolds of division sponsor NDGAA.

Open Class Winner, Michelle Breen with Will Etheredge 
of division sponsor Bio-Groom.

TOY & MINIATURE

Intermediate Class Winner, Valerie Partynski with 
Will Etheredge of division sponsor Bio-Groom.

Entry Class Winner, Kimberly Wilson with Will Etheredge 
of division sponsor Bio-Groom.

Open Class Winner, Amy Triezenberg 
with Christy VanCleave of division sponsor Espree.

POTPOURRI

Intermediate Class Winner, April Perry 
with Christy VanCleave of division sponsor Espree.

Entry Class Winner, Elisabeth Johnston 
with Christy VanCleave of division sponsor Espree.
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G roomer to Groomer Magazine 
had a chance to catch up 

with the hosts of GroomerTV. We 
asked them a few questions about 
their experience. As you would 
expect, their answers reflected the 
diversity of their personalities. 

How did you get the opportunity to 
be a GroomerTV host? 

Jonathan daVid: I was at 
the Atlanta Pet Fair for my poodle 
seminar and Todd (Shelly, president 
of Barkleigh Productions and editor of 
Groomer to Groomer) and I were catch-
ing up and we discussed doing some 

seminars for Barkleigh at Groom Expo. 
It ended up turning into a full weekend 
of seminars and Groomer TV.

Judy hudson: Jay talked to me 
about the gig.

Jay scruGGs: PetQuest two 
years ago, Todd Shelly asked if I want-
ed to do a couple of interviews to fi ll in 
some time on air. I agreed and that’s 
where I got my start with GroomerTV. 
After that Todd began putting word 
out that I would be hosting some of 
the upcoming shows. Once I heard the 
news, I agreed to do it. (Editor’s note: 
In addition to hosting, Jay is also a 
GroomerTV producer).

Michell eVans: Todd hired me 
to do commentary for the grooming 
contest at Groom Expo. At some point 
during the weekend Jay Scruggs came 
and asked me if I wanted to do some 
interviews. I said sure!

Barkleigh Productions, Inc.
barkleigh.com

barkleighstore.com
(717) 691-3388

HAPPY CAMPER CARD
Great for boarding kennel  

and daycare operators!

C1
96

7

Grade each pet in your care  
from an A+ to an F.

Time-saving checklist will  
let your clients know that  
their pets ate well, had fleas,  
or should see a vet...  
and much more!

Great promotional tool!
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CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com
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www.vetsol.com

PO Box 13658
La Jolla, CA 92039

(858) 232-0081
info@vetsol.com

Missi salZBerG: I ripped the 
microphone out of Jay Scrugg’s hands 
and ran through Groom Expo. Actually, 
I host the NEPGP Festival each year, 
and Todd and I had a discussion about 
me taking part in GTV.  I have a back-
ground in communications and was a 
DJ at a radio station in Massachusetts 
for a long time.

Valerie PartynsKi: 
GroomerTV wanted to use a mid-level 
competitor to give a little diff erent per-
spective. I had just won the intermedi-
ate poodle class at the All American 
show and was off ered a shot. 

Kendra otto: I was asked by 
GroomerTV.

Jeanette Genthner: 
GroomerTV had a contest to fi nd a 
guest host for Groom Expo. Groomers 
could either audition in person at Pet-
Quest or submit a video. My car broke 
down trying to get to the show just to 
audition, but my submitted video won! 

What was the experience like? 
Jonathan: It was such a fun 

gig! I was front and center for the 
competitions and I got to share what I 
was seeing to the viewers. I also walked 

the show fl oor and interviewed some 
familiar faces. I felt like a reporter!

Judy: I really enjoyed talking to 
the people, vendors, competitors and 
letting the people that have never been 
to a grooming show get a taste of the 
experience.

Jay: Th e experience for me has 
been great working with Todd and the 
crew. I know we have brought a lot of 
attention to an industry that is some-
times overlooked.  

Michell: I was a little nervous 
at fi rst. Not that I would look or sound 
funny but, that I would ask good ques-
tions off  the cuff  and that the audience 

would gain some knowledge and be 
entertained!  

Missi: GTV is a lot of fun! Put-
ting people on camera gets them 
excited, especially vendors at the 
shows, because it is an opportunity 
for “real-time” interaction focused on 
their product. It makes the marketing 
experience three-dimensional. It is also 
a lot of fun to surprise my friends in 
the grooming world and “crash” their 
booths. It is spontaneous and alive.

Valerie: It was a lot of running 
around, then waiting. It was really 
interesting to see the show from a 
diff erent point of view. I got to watch 

JUDY HUDSON: i feel that groomers get 
a bad rap a lot of the time, and people who 

are truly interested in what we do and people 
thinking of entering the business can watch 

and get an idea of what’s involved.

http://www.equissage.com
mailto:info@equissage.com
mailto:info@vetsol.com
http://www.vetsol.com
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www.groomsoft.com

The Most Simple & Powerful
Pet Grooming Software

on the Web

0%
SAVE *

1
use coupon code:
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today!
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*offer expires 12/31/12

ONLY

$19.95/mo
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100 for      
$82!

FLAVORS:
• Unflavored 
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• Orange Citrus
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The Perfect Winter Promotion!
All-Natural Lip Balm

behind-the-scenes the setting up of 
the booths and show the night before. 
Everyone knows each other and helps 
one another out and it was really great 
to see.  

Kendra: A lot of fun. I loved 
talking to people from all over the 
country and even from other countries.

What did you like best about it?
Jonathan: Th e best part was 

getting to work as “co-hosts” with 
some of my favorite people in the in-
dustry. Our professional community is 
made up of some awesome people and 
to get to spend the day talking with 

them about what we love to do was my 
favorite part.

Judy: I enjoyed commentating 
on the grooming contest! And not hav-
ing dogs to walk...

Jay: I like the fact we can give the 
viewers at home a bird’s eye view of 
what happens at the shows and how 
educational they are, and hopefully add 
a little humor to keep it entertaining.

Michell: I like being able to 
connect the audience to the vendors 
and competitors. Groomers work so 
hard and tearing ourselves away from 
our clients and employees often feels 
like a crime. GroomerTV allows every-

one to “show up!”  
Missi: I really enjoyed the 

excitement I saw in people being able 
to communicate what is important 
to them. I interviewed vendors, and 
they just lit up when they were talking 
about their endeavor.  

Valerie: Th ough the whole 
thing was a lot of fun, my favorite part 
was doing the commentary during the 
competitions. I hope in the future I can 
bring more subjects to talk about that 
will be more interesting to the people 
watching. It was very easy to open up 
when doing it, and much less scary 
than being on camera. I also loved 
fi nding out what products the winners 
were using on their dogs, and why. I 
learned so much from being there!

Kendra: Meeting new people 
and learning about new products. Also 
describing to folks at home the proper 
techniques used in the ring.

Jeanette: I was able to work 
one on one with a new competitor, on 
camera. I loved being able to use my 
competitive experience to help some-
one else. Th en the video is out there 
for others to view. 

JAY SCRUGGS: i like the fact we can 
give the viewers at home a bird’s eye view 

of what happens at the shows and how 
educational they are, and hopefully add a 

little humor to keep it entertaining.

http://www.groomsoft.com
mailto:info@AnimalsINK.com
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GROOM&  
Kennel EXPO
Feb. 21– 24, 2013   
Pasadena, CA

groomandkennelexpo.com

How did the experience compare to 
what you expected?

Jonathan: It was exactly what 
I hoped it would be. I love talking to 
people and sharing what I’ve been 
taught and to be able to help the view-
ers feel more like they’re right there 
with us was very rewarding.

Judy: It was easy for me, but 
what I didn’t expect was running out 
of questions to ask people. You have to 
think on your feet and pull questions 
off the top of your head.

Michell: It was easier to come 
up with questions than I thought.  
After warming up with a few hours of 
commentary it was actually easy to 
transition into being seen and heard.  

Missi: It was exactly as I’d ex-
pected it to be. It was fun, and off-the-
cuff, and full of energy. I love inter-
viewing people on radio and TV, so this 
was a great extension of what we can 

do in our industry. I think it is inspired 
thinking. I also think that the crew for 
GTV is incredible and spontaneous and 
supportive.  

Valerie: I wouldn’t say that 
it was much different than what I 
thought it would be. I was very scared 
to do it, and I was very scared when 
we started with the interviews. It got 
much easier after the first few, and 
then it was a lot of fun. I would do it 
again in a heartbeat, because it was 
such a great experience.

Kendra: Exceeded. Can’t wait to 
do it again. 

Jeanette: I did not expect to 
get so much feedback after the shows! 
Groomers still email me with questions 
and comments. I love it! 

Final thoughts?
Jonathan: I personally have 

watched GroomerTV when I couldn’t 

make it to some of the shows and it 
was such a great tool for me. But to be 
a part of it, that was truly another high 
point in my career.

Judy: I think this was a brilliant 
idea! I feel that groomers get a bad  
rap a lot of the time, and people who 
are truly interested in what we do 
and people thinking of entering the 
business can watch and get an idea of 
what’s involved. I am so excited that 
Missi will be joining. She is so knowl-
edgeable of the business end and she 
will bring a whole new light to the 
show. And the biggest plus is she will 
give Jay a hard time!

Jay: I also like the fact that the 
viewers get to see how professional the 
industry has become and how much 
hard work goes into what we do. Keep 
up the good work GroomerTV! ✂

II
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the  World’s Finest Animal &
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BREAD & BUTTER GROOMING:

FAST & EASY
PET TRIMS FOR THE SALON

by Kathy Rose

“Each part of the dog fl ows and 
fi ts smoothly into its neighboring 
parts without calling attention to 
itself.” Th is quote is taken directly 
from the offi  cial standard of the 
Irish Setter. We, as professional 
groomers, should strive to achieve 
exactly this with every groom we do. 

Th e following instructions are 
for a breed profi le trim on an Irish 
Setter using carding and hand-
stripping techniques. Th is trim can 
be easily modifi ed and adapted for 
clipper use, because the profi le, 
lines, and balance are still the same. 

If substituting clipping for 
carding and stripping, I recommend 
a #5 blade, or if a shorter look is 

requested, even a #7. A blade closer 
than a #7 will look very unnatural 
and be diffi  cult to blend. You can 
use the blade on all of the areas 
that are described below as carded 
or stripped areas. All of the other 
directions would remain the same, 
with the exception of bathing. It is 
best to clip a clean coat.

When using carding and strip-
ping techniques, it is almost always 
advisable to refrain from bathing 
until after you have completed the 
stripping and carding techniques, 
because a freshly washed coat does 
not release from the follicle easily. 
Once you have performed most of 
the stripping and carding, then go 

PET TRIMS FOR THE SALON

IRISH SETTER

AFTER

BEFORE

FIG. 1

FIG. 2
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ahead and bathe and fl uff  dry the fur-
nishings. After the bath, you can touch 
up any areas with “fl y aways” and do a 
fi nal carding with a fi ne knife or pum-
ice stone to help the coat lie fl at.

Always dry the body coat or 
“jacket” in the direction of the coat 
growth. Another way to encourage 
the jacket to lie down is to wrap a 
large towel around the damp body 
coat and clip the towel at the shoulder, 
undercarriage, and rear. Th en fl uff  
dry the furnishings, blowing them 
out straight.

FIG 1: Using a coarse stripping 
knife, gently card out the excess 
undercoat. Hold the blade parallel 
to the coat and use caution not to 
bend your wrist.

ARROW FIG.: Remove the 
excess undercoat on the neck and 

back, following the natural hair growth 
pattern (direction in which the hair 
grows) down, just below the spring of 
rib (the widest part of the rib cage). 
Continue down the back, over the 
croup, and on the top side of the tail.

FIG. 2: Following the coat growth 

direction, remove the excess undercoat 
as well as the long silky strands that 
grow on the topskull. When viewed 
from side profi le, the topskull should 
appear very slightly domed.

FIG 3: Remove the excess un-
dercoat and the longer silky coat that 

ReadeR SeRvice caRd #9566

ARROW FIG.

www.creativegroomers.org�

Would you like to have a voice in setting�
industry standards for creative styling?�
The CGA is one of the only non-profit associations in our�

 Industry and was  founded by groomers for groomers .�

The mission of the Creative Groomers Association  is to�
 help educate groomers and the public alike into   the art�
creative styling,  breed specific enhancement, as well as�
other arts of dog grooming in a healthy and safe manner.�

 Work in conjunction with other dog grooming�
 instructional  institutes if the need of regulating the field�
 of creative dog grooming should arise. And to help unify�

  and support  creative styling in the dog grooming industry.�

To learn more about becoming a member and to see all the benefits�
Of becoming a member Visit our website�

Lectures, Live Demonstration’s, and Hand’s On Workshops From The Industry’s Top�
Speakers and Competitors.�

October 13-15 2012�
Oklahoma City, Ok�

Creative Styling - Breed Profile - CPR�

 Angela Kumpe            Lori Craig              Judy Hudson            Chris Pawlosky    Judy Routley�

www.bestofthebestworkshop.com�
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#PS-7

#PS-6
#PS-6

good time to clean your pet’s ears. After 

cleaning, put cotton balls in his ears to keep 

the water out.  
 Place a drop of  eye protector in each 

eye to prevent irritation if  some suds should 

come in contact with them.

 Wet your pet using comfortably warm,  

never hot, water. Apply a high quality pet 

shampoo and massage it through his coat.  

Never use any product on a cat, kitten or 

puppy unless it is approved for use on them. 

 Rinse and repeat the shampoo and 

massage. Then rinse very thoroughly. One 

of  the most important parts of  bathing 

your pet is to make sure to get the shampoo 

completely out. Rinse, rinse, rinse.

 Apply conditioner according to 

directions. Again, there are many types.  

Some you spray on and leave in, while others 

are massaged into the coat and the excess 

rinsed out.  Towel dry your pet, then use a hair 

dryer to get him completely dry. Once your 

pet is clean and dry, give him a final brushing 

and a spritz of  pet cologne to complete his 

grooming. Now, your best friend looks, smells, and 

feels great again! 

Keep Your PetSalon Fresh

© 2008 Barkleigh Productions

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your Pet Care Professional

If  you have a friend who could  

benefit from this publication,
please pass it on.
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#PS-2 #PS-3#PS-3 #PS-5#PS-5
#PS-6
#PS-6Give your clients the answers

they want to everyday questions!

Order Online at www.barkleighstore.com  or call (717) 691-3388

#PS-2  Learning To Brush Your Pet – Teaches proper brushing techniques to clients 
#PS-3  When Your Pet Needs a Smoothie – What clients can expect once severe matting is removed
#PS-4  Puppy’s First Visit – Helps clients prepare a pet for their first groom
#PS-5  The Ferocious Flea – Teaches clients flea prevention 
#PS-6  Keep Your Pet Salon Fresh – Instructions on grooming upkeep at home
#PS-7  Ick A Tick! – Instructions on preventing and removing ticks

20 Pet Care pamphlets   $9.95
50 Pet Care pamphlets   $18.50
100 Pet Care pamphlets   $29.95
500 Pet Care pamphlets   $99
1000 Pet Care pamphlets  $180
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grows on the shoulders and the front 
of the forelegs all the way down to the 
foot. Th e outline of the shoulder and 
upper arm should be evident and free 
of long coat. Rubber texturized garden 
gloves work great to help grasp the 
coat. It is also helpful to use a pumice 
stone or stripping knife. Th e coat that 
needs to be removed is usually identi-
fi able by the lighter color and softer, 
cottony texture. 

FIG. 4: Trim the hair from the 
pads with a 15 or 30 blade. Using thin-
ning scissors, create compact feet by 
removing the feathering and following 
the natural outline of the foot. Th e 
toes should appear arched and the foot 
rather small and compact. Th e excess 
coat between the toes is removed, but 
it should not look completely bare like 
a poodle foot.

FIG. 5: Trim the furnishings 
from the hock to the ground to create 
parallel posts that are perpendicular to 
the ground. Th ey should bend neither 
in nor out. 

ARROW FIG.: On the outer 
thighs, use a stripping knife or pumice 
stone to remove the soft lighter coat, 
again following the natural coat 
growth pattern. Th e coat between the 
rear legs remains long and will part 
over the hock. Th e coat on the inside 
of the hock should be stripped short.

Th e coat on the front part of the 
rear legs also remains long, except 
directly in front of the hock. Shape 
the feathering on the front of the rear 
legs to follow the natural underline 
and form a continuous line, curving 
slightly from the tuck-up to the fore-
chest. Th e longest part of skirt should 
fall between the front legs and then 

FIG. 3

FIG. 4

mailto:info@barkleigh.com
mailto:info@barkleigh.com
mailto:info@barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
http://www.barkleighstore.com
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Pet Pro 2013

January 5-12th

Reservations and Information:
Judith “LUCY” Wheeler

(321) 368-6622 • (800) 677-7506
CruisingLady@ymail.com
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Pet Pro 2013

CaribbeanCruise

Belize
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Costa Maya

Cozumel
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curve gently upward.

FIG. 6: Use clippers for the 
muzzle, ears, throat, and the front 
part of the shoulders. Using a 10 
blade against the coat growth pat-
tern, clip the top third of the ear. 
You may clip the front fold of the 
ear, or for a more natural look, leave 
the front fold long and clip only the 
middle, inside, and rear portions of 
the ear.

Th e muzzle is clipped clean, and 
the stop is well defi ned. Th e coat on 
the cheeks and muzzle are usually 
naturally short, so a 10 blade with 
the grain on the cheeks and lightly 
skimmed over the muzzle should be 
enough to give a nice clean and natu-
ral appearance. 

Using a 10 blade, trim the throat 
from under the ear nearly to the 
breastbone. Use thinning shears to 

blend all of the clippered lines on the 
throat, shoulder, and ear to skull.

Use thinning shears to blend 
all of the short areas to the fringed 
areas, such as the short coat on the 
front of the fore legs. Follow up with 
a light misting of fi nishing spray, and 
wipe down with a soft cloth.

Although hand-stripping and 
carding are not among the techniques 
we usually practice on our bread and 
butter clients, these skills will actu-
ally help you to learn the natural coat 
growth patterns on the pet. Learning 
the coat growth pattern of various 
breeds will provide you with a valu-
able tool when using your clippers 
on the average pet. You may even 
fi nd that carding and stripping are 
easier skills to master than blending 
clippered lines and defi nitely more 
rewarding! ✂

FIG. 5

FIG. 6

mailto:CruisingLady@ymail.com
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indusTRy  news

Learn2GroomDogs.com Will  
Publish 300th Online Training 
Video by the End of 2012

The popular online training site for groom-
ers, www.Learn2GroomDogs.com, will be 
posting the 300th video in their “How To” series 
by the end of 2012. The site continues to grow 
at a rapid rate and provides the best variety of 
online training for novice groomers to advanced 
pet stylists. The site currently hosts 260 train-
ing videos that are streamed from the internet. 
This makes www.Learn2GroomDogs.com a 
leader in online video training for pet groomers 
around the world. With a commitment to add 
ten new training videos a month, the 300th 
video will be published this December. 

“We are very excited about this important 
milestone,” says Melissa Verplank, Founder of 
www.Learn2GroomDogs.com. “It shows a lot 
of hard work from our video production staff. 
We are proud of the many talented Training 
Partners we have worked with for the past two 
years.” 

The high definition videos feature well-
known pet stylists from across the nation. They 
share a wealth of knowledge with every lesson.  

There are lessons for every level of stylist.  
Many basic skills videos are used to train salon 
groomers who are just starting their career. 
Other videos feature top competition groomers. 
These stylists share their “every day” grooming 
secrets plus their awarding winning techniques. 
The most popular videos feature typical salon 
styles for many breeds including personality 
trims for mixed breeds. Rounding out the library 
you’ll find; business building video lessons, 
salon tours, personal interviews with awarding 
winning stylist and specialty content such as 
creative styling lessons. 

All the videos are designed to help every 
level of groomer learn from the best. Accord-
ing to Verplank, “With every video, I’ve learned 
so much while taking notes as we are filming. 
Even after being in this profession for over 30 
years, even I’m still learning! What a thrill to 
learn from the best. I’m confident everyone 

watching will find something that helps them to 
grow as a groomer.” 

 Recently the nominees for the Barkleigh 
Honor Awards were announced. The site was 
nominated for Contribution to the Industry. The 
Founder, Melissa Verplank earned the nomina-
tion for her advances in education through the 
streaming video web site. The training video 
featuring Lindsey Dicken grooming a Bichon 
Frise has also earned a Barkleigh Honors nomi-
nation for Video of the Year. These nominations 
are a testament to the high level of work being 
produced by the company. 

“We have assembled an online encyclo-
pedia of grooming that is second to none. It will 
benefit everyone from beginners to seasoned 
professionals,” says Verplank. “Our high defini-
tion videos stream to your desktop, laptop, PC 
tablet and smart phone, too. This web site is 
an ideal way to continue a groomer’s education 
and skills. We look forward to publishing our 
300th video. We will to bring the best trainers 
to the internet in 2013.”

Visit www.learn2groomdogs.com to 
become a member. The site is easy to search. 
It offers immediate benefit to its subscribers 
including; an email newsletter, member’s only 
specials and exclusive downloads.

Andis to Sponsor 2012  
Groomer of the Year Award

Andis Company is pleased to announce 
their sponsorship of the 2012 Groomer of 
the Year Award, which will be presented on 
February 9, 2013 at the Purina Pro Plan® 58th 
Show Dogs of the Year Awards the Grand Hyatt 
New York in New York, NY. The award honors 
an outstanding professional groomer who has 
demonstrated proficiency and the mastery of 
grooming.

This black tie event is by invitation only 
and takes place just two days before the 137th 
Annual Westminster Kennel Club Dog Show in 
New York City.

Andis Company, a family held business 
founded in 1922, is a leading manufacturer of 
handheld tools to trim, cut, curl, straighten and 
dry hair. To find a local distributor, call the com-
pany at 800-558-9441 or visit their website at 
www.andis.com.

ReadeR SeRvice caRd #9555
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Holiday Postcards

#719 20 Christmas Postcards $12.00
#720 50 Christmas Postcards $23.95
#721 100 Christmas Postcards $34.95
#722 500 Christmas Postcards $139.00
#723 1000 Christmas Postcards $217.00

Christmas Postcards
(Indicate Style # when Ordering)

C.O.D. Charge - $9.00
Shipping and Handling - $8.00 min. 

Send Christmas 
Greetings to all Your 
Clients and Friends!

Call (717) 691-3388 or go online at Barkleigh.com to Order Now!

#CC-96 (Back) "… and a 
Paw-fect New Year!"

#CC-94 (Back) "Holidays are 
a time to remember 

PAW-fect friends like YOU!"

#CC-89 (Back) "Have a Neat Christmas!"

#CC-91 (Back) "Have 
a Purr-fect Christmas and a Paws-itively 

Wonderful New Year!"

#CC-93 (Back) "Have a Merry Chirstmas 
and a Paw-fect New Year!"

#CC-00 (Back) "Have a Purr-fect Holiday!"

#CC-86 (Back) "Have a Merry 
Christmas and a Purr-fect New Year!"

Barkleigh Productions, Inc. • 970 West Trindle Road • Mechanicsburg PA 17055
(717) 691-3388 • Fax (717) 691-3381 • info@barkleigh.com • www.barkleigh.com

• For Fun… Address them to the Pet!

• Colorful cards can carry a Holiday Special or  
  "After Christmas" Discount!

• Quality, High Gloss card stock

• Easy to Address… Your Clients will love 'em!

• Inexpensive to mail!

#CC-07 (Back) "He's got nine 
lives to be good or bad. I've just 

got one. Merry Christmas"

#CC-90 (Back) "Have a Happy Hanukkah!"

#CC-02 (Back) "And YOU are 
on it for being soooo nice! 
Have a Purr-fect Christmas 

and a Happy New Year!"

He’s 
Making 
a List...

P5582

He’s 
Making 
a List...

100 or More May be Mixed in Groups of 50

#CC-09 (Back) 
“… and a Yappy New Year!” 

#CC-12 (Back) 
“and Season’s Greetings!”

Have a Have a Have a 
PPPaw-sitivelyaw-sitivelyaw-sitively
PurPurPur
aw-sitively
Pur
aw-sitivelyaw-sitivelyaw-sitively
Pur
aw-sitively
Pur
aw-sitively
Pur
aw-sitivelyaw-sitivelyaw-sitively
Pur
aw-sitively

rrr-fect-fect-fect
aw-sitively

-fect
aw-sitivelyaw-sitivelyaw-sitively

-fect
aw-sitively

-fect
aw-sitively

-fect
aw-sitivelyaw-sitivelyaw-sitively

-fect
aw-sitively

Christmas!Christmas!Christmas!Christmas!Christmas!Christmas!

#CC-10 (Back) 
“and a Ter-RUFF-ic New Year!”

#CC-11 (Back) “and Happy Holidays!”

Holiday Postcards
NEW!

Holiday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday PostcardsHoliday Postcards
NEW!

Holiday Postcards
NEW!

Holiday Postcards
NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!NEW!
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new PRoduCT news

Zymox® Enzymatic Dermatology 
Products Expanded Distribution

The line of antibiotic alternatives for 
the topical management of problematic ear 
and skin conditions is now available through 
Zeus & Co and two Central Pet Distribution 
territories. They are helping to make Zymox® 
products more accessible to retailers in the 
following states: WI, MN, IL, IN, ND, SD, NE, 
KS, IA, CA, NM, AZ, NV, OR, WA, ID, MT, AK 
& HI.

The popularity of the products has 
grown in part due to the rise of antibiotic – 
resistant infections as well as an increased 
number of pets suffering from complications 
of allergies, such as itchy, irritated or infected 

ears and skin. For more information request 
Reader Service Card # 9508

Ryan’s Pet Supplies Introduces 
Fancy Finishes™

Ryan’s Pet Supplies is pleased to 
introduce Fancy Finishes™ by Value Groom® 
Feathers:  A hand-made feather accessory 
with non-slip spring comb clip. 

Fancy Finishes™ Feather Clips make it 
easy to accessorize your pet with the hottest 
new trend-feathers! Groomers can offer 
feathers as an add-on service and sell them 
in the retail area. Easy to use, no special tool 
needed. Just clip in. They look great on people 
too! This is a handmade product, color and 
size may vary from shown. For additional in-
formation, request Reader Service card #9445

Espree Animal Products 
Sparkle Spray

Do you want to 
have some grooming fun 
with your pet or is there 
a special event coming 
up? Sparkle Spray adds 
specks of shiny glitter to 
any coat. Indoor lighting 
or natural sunlight ignite 
specks of glistening and 
twinkle with a blast of fra-
grance. For additional in-
formation, request Reader 
Service Card #9506

Scentament Spa’s 
Puppy Collection

Best Shot Pet Products Intl. announces 
its Scentament Spa Puppy Collection featuring 
natural hypoallergenic blends safe for puppies 
and kittens too.

Scentament Spa’s puppy products 
feature tearless body washes, conditioner and 
matching body splash sprays. The line boasts 
organic rose hips, aloe vera, and silk protein 
designed to refresh, deodorize, soften and 
detangle. Bask in Mandarin Jasmine & Honey.

Scentament Spa’s puppy line is exqui-
sitely packaged in compelling upscale bottles. 
For additional information, request Reader 
Service Card #9446

ReadeR SeRvice caRd #9564

For a QuiCK 
Response from 

Advertisers, please use 
the Reader Service 

Card Number! 

Barkleigh Productions, Inc.
barkleigh.com

barkleighstore.com
(717) 691-3388

KAGE KARD HOLDER
Sturdy aluminum card holder that keeps pet information  

where you need it!

Practically indestructible!

Two sizes hold  
3x5 Run Kard  
or 5x8 Kenn-L-Kard

Attaches easily  
to cages and crates

Has holes for  
optional wall  
mounting
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Klip Kard Special

Make More Money Without Raising Your Prices!
Professional Sales Slips for groomers and kennel operators! Both 

have space for all the little extras you haven’t been charging for. These 
5-1/2” x 8-1/2” two-part NCR forms are clean, with no carbon needed.

Groomer Sales Slip includes space for groomer’s name, skin  
treatment, next appointment, bows, medicated shampoo, tangling,  
bad behavior and more!

Kennel Sales Slip includes space for salesperson and/or groomer 
(for easy tally of commissions), number of days, weeks or months of 
boarding and charges, next grooming appointment and much more!

#156 GrOOMEr salEs slip 
#168 KEnnEl salEs slip

Indicate style number when ordering. 
Mix and match packs of 100 when ordering 1000.

Pack of 100 $18   
Pack of 500 $74 
Pack of 1000 $107

Groomer & Kennel Sales Slips

3” x 5” Run-Kard is completed at each  
visit and attached to the run. Contains all 
the up-to-date information you need about 
the pet. The back contains a boarding 
release for your protection, which is signed 
and dated by the owner. You’ll wonder how 
you ever lived without them!

#128 run Kard (WhitE Only)

100 cards $9
500 cards  $36
1000 cards      $55

#123 KEnn-l-Kard (WhitE Only)
#124 KEnn-l-Kard ExtEndErs 
 (WhitE Only)

100 cards  $14
500 cards  $58
1000 cards $84

This popular Client Record Index Card has all the information any kennel 
or day care operator needs. Kenn-L-Kards offer boarding, medical and 
grooming profiles. Easy checklist eliminates tedious handwriting.  
Speeds your recordkeeping. Extender cards double your records space. 
Just attach to the back of a full Kenn-L-Kard.

Happy Camper Card
Great for Boarding and Day Care Operators!

Now you can grade each pet in your 
care from an A+ to an F. Time-saving 
checklist will let your client know that his 
pet ate well, had fleas or should see a vet... 
and much more. Lots of room for your own 
personal comments, too. It’s a personal 
way to thank your boarding clients. Plus it’s 
a great promotional tool! Pet owners will 
tell their friends.

#159 Green

 

 100 cards $16
500 cards $66
1000 cards $95

#125 KEnn-l-Kard spEcial $59

Kenn-L-Kard Special
Get started with everything!

250 Kenn-L-Kard’s
5 x 8 File Box

Alphabetical Index Guides

u
As low as 10.7¢ 

each!

Kenn-L-Kards and Run Kards 
Popular Client Index Cards for Pet Day Care and Boarding Facilities!

u
As low as 

9.5¢  
each!

(717) 691-3388 • BarkleighStore.com

u
As low as 

8.4¢  
each!

u
Kage  
Kard  

Holder

Red and white sticky-backed  
Paw Labels have space to jot  
the next appointment date  
and time and will be a 
real hit with your clients. 
They can affix it to their  
home calendar as an  
appointment reminder,  
or just as a general  
reminder to call. Makes  
an excellent eye-catching price 
tag, too! Two great sizes.

       #186  5/8” Small Calendar Paws
100 calEndar paWs – sMall      $7.95
1000 calEndar paWs – sMall    $55.00

       #185 1” Large Calendar Paws
100 calEndar paWs – larGE     $8.95
1000 calEndar paWs – larGE   $59.95

5/8”

1”

These adorable dogs are printed 
on quality 2”x 3-1/2” card stock.  

Great for  grooming salons,  
kennels and veterinarians.  

Buy only the quantity you need!

#182  BathtuB
#183  tan appt. card
#184  squarEs

Bathtub Appt. Kard

Pet Appointment Kards

Great Posters  
and Counter Signs  

for Your Salon!
Do you get tired of hearing the same  

old comments from your clients? 
This cute framed 24” x 36” poster will stop all those 

nasty remarks and replace it with a chuckle from  
your clients. Why not couple this poster with the  

Tip Sign and turn “lemons into lemonade!”

#281 pOstEr With FraME 24 x 36  $59
#280  pOstEr unFraMEd 24 x 36  $39
#282  Wall siGn 11 x 17  $29
#279  cOuntEr siGn 8.5 x 11  $19

cause any irritation to himself. Remember that 

his freshly clipped nails may be sharp and can 

easily irritate his puppy skin. If you have any 

questions or concerns, contact your groomer 

immediately.

Taking care of your Puppy at home…

 Between professional groomings, you  

may need to brush and bathe your puppy at 

home. Your groomer can recommend and 

supply the equipment and coat care products 

that you will need. 

 She will also be happy to demonstrate the 

correct brushing and combing techniques that 

you need to learn to properly care for your 

puppy.

Mission Accomplished  

– a Happy Puppy!

 Because you and your professional 

groomer took the time to introduce your puppy 

to grooming in a step-by-step, gentle, loving 

way, you made your puppy’s all-important 

first visit to the grooming salon a wonderful 

experience that will help him enjoy being 

groomed throughout his life. 

Puppy’s

First Visit 

to the 

Grooming 
Salon

#PS-4   Barkleigh Productions • Mechanicsburg PA 

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 

Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.

Pet Care Series #4

J590

Ask Your Groomer  

for a Copy  

of

Learning to Brush  

Your Pet  
Pamphlet

Like a teacher, now you can 
grade each pet from an A+ 
to an F. Did you ever forget to 
convey important information 
to your client? A time-saving 
checklist of common rec-
ommendations is included, 
with space for your personal 
comments. Plus, it doubles 
as a reminder or appointment 
card. Great promotional tool, 
too — your clients will tell their 
friends about your “caring” pet 
report card.

#190  Blue 
#191  Pink
#192  Tan

Indicate color number when ordering.
Colors may be mixed by packs of 100.

Pack of 100 $16
Pack of 1000 $95

Available Colors

u
As low as 

9.5¢  
each!

(717) 691-3388 • BarkleighStore.com

Calendar Paws

Tan Appt. KardSquares Appt. Kard
Indicate style number when ordering.
Styles may be mixed by packs of 100 when ordering 1000.

100 cards $5
1000 cards $25

Actual Size

This sturdy aluminum card holder will keep pet 
information right where you need it. Two popular 
sizes hold 3 x 5 Run Card or Klip Kard, and 5 x 8 
Giant Klip Kard or Kenn-L-Kard. Attaches easily 
to cage or crate. Has holes for wall mounting near 
grooming table or tub. Collar and leash holder 
built in. Practically indestructible, won’t rattle, and 
holds client index cards securely and cleanly.

#164  KaGE Kard hOldEr 5 x 8
1 holder $6
10 holders $55

#163  KaGE Kard hOldEr 3 x 5
1 holder $4
10 holders $35

Kage Kard Holder
For Boarding or Grooming Cards  

3” X 5” or 5” X 8”

Pet Report Cards

ReadeR SeRvice caRd #8610
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EACH blade examined personally, sharpened 
to perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos 
and articles on blade and clipper care. Steel 
Blades $4.50, Ceramic $5.50, Regular shears 
$4.50, convex $10. Sharkfi n certifi ed. Trimmer  
blades (5-N-1, Speedfeed) $6.50, 5-N-1 blades 
refurbished (new parts, not sharpened) $10. 
Clipper repair (Andis, Laube, Wahl). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. Est. 
1995. Northern Tails Sharpening Inc, Mobile AL 
& New Orleans LA Call 251-232-5353 
www.northerntails.com.

Andis Clipper Repair. Parts and blade 
sharpening. Kenmore, WA. (425) 485-1500. 
store@masers.com. www.clipperfi x.com

 Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! 
(301) 746-4327.

Four different sizes, lots of beautiful prints 
and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine’s, St Patrick’s Day and 4th of 
July holidays are available. New bows available 
on our website. Order early for best selection. 
Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

OPPPORTUNITY OF A LIFETIME - Upscale 
Silicon Valley Grooming Salon needs another 
exceptionally well-trained groomer. Extremely 
busy and growing business. Clients galore - 
can’t keep up - need more staff. You can earn 
up to $1,000 a week and more if you are well 
qualifi ed and can attract and keep clients happy.
Advancement opportunities. Call Wayne at 
650-921-3547

Well Established Pet Resort is seeking an 
experienced groomer. Fax (404) 559-1776 
Attn: Sherri or email resume to: 
infoatl@parknbarkms.com Pay and 
commission is negotiable.

BLADES & SHARPENING

BOWS & ACCESSORIES

BUSINESS OPPORTUNITY

Call (717) 691-3388 ext 210 
to place a Classifi ed.

Classified 
Advertisements 
GET RESULTS!

 Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening Sharpening 
           Sales & Repair     Sales & Repair     Sales & Repair

ReadeR SeRvice caRd #9558

www.facebook.com/
groomertogroomermagazine

Find us on

The Grooming Industry’s 

BEST 
video resource! 

ClAssiFieds CALL (717) 691-3388, EXT. 210 
TO PLACE A CLASSIFIED.

Find us on Twitter!
@barkleighinc

GROOMER WANTED

Wilmington, OH
Roberts Conference Centre

www.PQGroom.com

JUNE 20–23, 2013

mailto:JKosakowsky@hotmail.com
http://www.northerntails.com
mailto:store@masers.com
http://www.clipperfi
http://www.elcharbows.com
mailto:infoatl@parknbarkms.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com
http://www.facebook.com/
http://www.PQGroom.com
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CALIFORNIA
GROOM & KENNEL EXPO 2013 
2/21/2013 — 2/24/2013 
Pasadena CA 
(717) 691-3388 
info@barkleigh.com 
www.groomandkennelexpo.com

COLORADO
COLORADO GROOMFEST 
6/7/2013 — 6/9/2013 
Denver CO 
724-962-2711 
ndga@nationaldoggroomers.com 
www.ndgaa.com

FLORIDA
PET PRO CRUISE 2013 
TO BELIZE, ROATAN, COSTA MAYA 
AND COZUMEL 
1/5/2013 — 1/12/2013 
Port Canaveral FL 
(321) 368-6622 
cruisinglady@ymail.com 
www.barkleigh.com/cruises/pet_pro_
cruise_2013.asp

GEORGIA
ATLANTA PET FAIR 
2/28/2013 — 3/3/2013 
Atlanta GA 
770-908-9857 
atlantapetfair@yahoo.com 
www.atlantapetfair.com

ILLINOIS
ALL AMERICAN GROOMING SHOW 
8/15/2013  — 8/18/2013 
Wheeling IL  
(717) 691-3388 
info@barkleigh.com 
www.aagroom.com

PET INDUSTRY 
CHRISTMAS TRADE SHOW  
9/20/2013 — 9/22/2013 
Chicago IL 
(312) 663-4040 
hhbacker@hhbacker.com

NEVADA
SUPERZOO 
7/23/2013 — 7/25/2013 
Las Vegas NV 
(626) 447-2222  
www.superzoo.org

NEW JERSEY
INTERGROOM 2013 
4/20/2013 — 4/22/2013 
Secaucus NJ 
(781) 326-3376 
intergroom@Intergroom.com 
www.intergroom.com

OHIO
PETQUEST 2013 
6/20/2013 — 6/23/2013
Wilmington OH 
(717) 691-3388 
info@barkleigh.com 
www.pqgroom.com

PENNSYLVANIA
GROOM EXPO 2013 
9/19/2013 — 9/22/2013 
Hershey PA 
(717) 691-3388 
info@barkleigh.com 
www.groomexpo.com

WASHINGTON
NORTHWEST GROOMING SHOW 
3/14/2013 — 3/17/2013 
Tacoma WA 
(717) 691-3388 
info@barkleigh.com 
www.nwgroom.com

GROOM & KENNEL EXPO
2/21/2013 — 2/24/2013
Pasadena CA

NORTHWEST 
GROOMING SHOW
3/14/2013 — 3/17/2013
Tacoma WA

PETQUEST
6/20/2013 — 6/23/2013
Wilmington OH

ALL AMERICAN 
GROOMING SHOW
8/15/2013 — 8/18/2013
Wheeling IL

GROOM EXPO
9/19/2013 — 9/22/2013
Hershey PA

PET BOARDING 
& DAYCARE EXPO
November 2013
Baltimore MD

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

eVenTs

Proverbial Wisdom
if you won’t 
plow in the cold, 
you won’t eat at 
the harvest.

Proverbs 20:4
Living Bible

GROOM& 
Kennel EXPO
Feb. 21– 24, 2013  
Pasadena, CA

groomandkennelexpo.com

CAlendAR oF eVenTs TO LIST YOUR EVENT, SEND IT TO 
ADAm@BARKLEIGH.COm

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

mailto:info@barkleigh.com
http://www.groomandkennelexpo.com
mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
mailto:cruisinglady@ymail.com
http://www.barkleigh.com/cruises/pet_pro_
mailto:atlantapetfair@yahoo.com
http://www.atlantapetfair.com
mailto:info@barkleigh.com
http://www.aagroom.com
mailto:hhbacker@hhbacker.com
http://www.superzoo.org
mailto:intergroom@Intergroom.com
http://www.intergroom.com
mailto:info@barkleigh.com
http://www.pqgroom.com
mailto:info@barkleigh.com
http://www.groomexpo.com
mailto:info@barkleigh.com
http://www.nwgroom.com
http://www.barkleigh.com
http://www.groomertogroomer.com
mailto:ADAm@BARKLEIGH.COm
mailto:Info@Barkleigh.com
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SCISSORS DOWN   |   By Todd shelly

Tales of the Stranded
When you’re stranded somewhere because a natural disaster 

has altered your travel plans, the last thing that crosses your mind 

is complaining. That was the case with a number of us who were 

stranded in Orlando due to Hurricane Sandy after the Fun in the Sun 

Grooming Show. We all knew people that were in harm’s way, so a 

little inconvenience for us seemed inappropriate to get stressed over.

Monday after the show was the day that we all would have 

traveled home. Instead, we decided to make a trip to Downtown 

Disney. I joined Barkleigh’s Skip Bond and Lance Williams along with 

Cheryl Purcell, Sue Zecco, Lisa Martone, and Erin McLaughlin in Jill 

Pipino’s van. Jill had her van retro� tted for her and Erin to trans-

port dogs to competitions. By retro� tted, I mean that she removed 

everything behind the front seats except a sheet of wood across the 

� oor. Jill and Erin temporarily traded the dogs for the six of us sitting 

in the back.

A funny thing happened on the way to Downtown Disney: we 

missed our turn. Before Jill was able to turn around, someone spotted 

a sign for the Universal CityWalk. That was good enough for us. We 

parked and made our way toward the entrance. Cheryl pointed out 

that we should set up a meeting place in case we got separated. My 

guess was she was having � ashbacks to a childhood experience when 

she got lost in an amusement park. I suggested that instead of the 

designated place, we could use those little boxes that we keep in our 

pockets called cell phones.

Cheryl was onto something, though. The group quickly broke 

into three groups. Sue and Lisa were the lollygaggers trailing behind, 

while Jill and Erin were speeding ahead. It made sense that Erin 

would walk faster because her height (she played college basketball) 

gives her longer strides than any of us. What I couldn’t � gure out 

was how Jill could keep up with her. Jill is about half as tall and, 

therefore, takes about two steps for every step Erin takes. I stayed 

with whichever group would have me.

We did manage to all gather in front of the famous Universal 

Globe. Jill and Erin wanted to “plank” on the railing in front of the 

globe. Being the seasoned “plankers” that they are, they had a plan. 

They posed as any ordinary tourist until they said “go,” and then they 

quickly assumed the pose. After only one fall from the railing, they 

had their picture. You would have thought they were doing some-

thing illegal with how practiced and well executed they performed. 

Several unsuspecting tourists will go home to discover Erin and Jill 

planking in the background of their own pictures.

After taking in everything there was to do there and eating 

at the Hard Rock Café, we headed back to the hotel. We took over 

the lobby of the nearly abandoned hotel and just hung out sharing 

stories that mostly were not about grooming. Okay, that is probably 

not accurate. I should say, “sharing a surprising number of stories that 

were about things not pertaining to the grooming industry.”

The next morning may have changed my life. It was my � rst 

ever experience at an IHOP. I’ve been to Wa  e House many times, 

and I assumed they were the same. I was wrong. I never have had 

to decide between so many choices. I ordered the sticky bun French 

toast and the perfectly browned hash browns. I even had dessert 

with my breakfast.

By that time, the group of the stranded was dwindling. I did 

something that day that I hadn’t done in a couple of years. I spent a 

day relaxing and completely ignored work. Of course, I went back to 

IHOP – strawberry and banana pancakes. This time it was just Lance, 

Skip, and I (just us Barkleigh people were remaining). When the bill 

came, Lance pointed out that he did not get the pancakes that came 

with his meal. The waiter responded with, “Oh, I didn’t know you 

wanted them.” Of course Lance wanted them; they were part of what 

he ordered!

We � ew out the next day. Despite the � ight cancellations, I left 

feeling relaxed and rejuvenated from the fun and downtime I was 

a¡ orded because of those extra days. I also learned a valuable lesson: 

if you serve tasty breakfast foods, your service doesn’t have to be all 

that good. I’m not sure how I’ll ever use that, but it’s good to know.

Future issues of Groomer to Groomer will focus on some of the 

people in the grooming community who lost a lot due to the hurricane 

and the lengths that groomers went to help their fellow groomers.

todd@barkleigh.com

mailto:todd@barkleigh.com
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“Rely on Ryan’s”
TM

“Rely on Ryan’s”™

FLAT RATE 
SHIPPING 

EVERY DAY!
On Merchandise Totaling 

$150.00 or More 
Includes Shampoos!
FREE Shipping on Orders of 

$550.00 or More
No Coupon Code Needed

Some Exclusions Apply

Includes Shampoos!
Orders of 

 

 
 
 

Product Video Available Online More Info Available Online

Paw Brothers® Professional 
Modular Cage System
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(1) PBP89480 Full Frame and

(2) PBP89460 Cage Dividers not included. 
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Bank of Cages Shown Above:

 (5) PBP89400 @  $148.95 = $744.75

 (4) PBP89410 @ 183.95 = 735.80

 (2) PBP89420 @ 278.95 = 557.90

   $2,038.45

Total Bank Complete With  

Pans, Grates And Cage Connectors
Add Mobility And Versatility With A Frame And Large Cage Dividers.

Bank of Cages Shown to the Right: 

Without Pans or Floor Grates

 (5) PBP89401 @  $104.95 = $524.75

 (4) PBP89411 @ 153.95 = 615.80

 (2) PBP89421 @ 227.95 = 455.90

   $1,596.45

$2,038.45
frame and dividers not included

Paw Brothers® Professional 

Modular Cage System 

Shipped FOB Motor Freight.

“Dare To 
   Compare”

Paw Brothers® Professional  
Modular Cage System 

Without Pans and Grates.

Modular Cage - Includes Cage Connectors  

(Without Pans & Grates)
❖PBP89401* Small Modular Cage - 17.5 L x 19.5 H x 22 D” . . . . . . . . . $104.95

❖PBP89411* Medium Modular Cage - 21.75 L x 29.5 H x 26 D”. . . . . . . 153.95

❖PBP89421* Large Modular Cage - 43.5 L x 31.5 H x 26 D” . . . . . . . . . . 227.95

❖ Shipping charges apply. See “Ordering And Shipping Information” page 209 for details.

$1,596.45
Without Pans & Grates

PBP89400

PBP89410

PBCS95C

PBCS95S

PBCS85C

PBCS85S

PBCS65C

PBCS65S

ComfortSharp™ By Paw Brothers®

ComfortSharp™ by Paw Brothers® offers a full line of professional, premium 

quality shears. All ComfortSharp™ shears are unconditionally guaranteed for 60 

days. If you are not satis ed simply return them. ComfortSharp™ shears were 

developed for the professional groomer and offer the highest level of quality, 

sharpness, and comfort. ComfortSharp™ Shears have professional high tech 

features:
✔ Made of Japanese Cobalt 440C Stainless Steel

✔ Dial Adjuster
✔ Rockwell Hardness 59-61

✔ Convex Hollow-Ground Edge

✔ Ergonomic Handles with Comfort Grip.  

The grip allows the whole hand to be used while cutting, giving total comfort and control.

✔ Ball Bearing for Ultra Smooth and Quiet Operation.

✔ Each pair comes with a case, 2 replaceable silencers, 2  nger rings, and a polishing cloth.

✔ Available 6.5” – 9.5” Right and left handed in straight and curved.  

Ball Tips, Thinners and Blender/Thinners also available.

Convex Edge Is Honed 
To Razor Sharpness

Ergonomic Handle 
With Comfort Grip

Balance & Comfort
Ball Bearing  

Smooth Operation

Japanese Cobalt 
440C Stainless Steel

ComfortSharp™  
6 ½” Shears

PBCS75C

PBCS75S

ComfortSharp™  
7 ½” Shears

ComfortSharp™  
8 ½” Shears

ComfortSharp™ 9 ½” Shears

“Dare To Compare”

20

GET $3.00 OFF!
One Premium Shear Sharpening

Send in this coupon with your 

Perfect Groom® Black Diamond™, 

ComfortSharp™, PremiumSatin™ 

Paw Brothers® premium convex edge 

shears and receive $3.00 off.

 .egnahc ot tcejbus sceps rerutcafunam dna gnicirP .devreser sthgir llA .cnI noitubirtsiD G&G 2102© 

 ORIGINAL COUPON 
MUST ACCOMPANY ORDER

Ryan’s Sharpening 

and Repair Center-Ext. 231

“RELY ON RYAN’S”™

$3.00
OFF!

Sharpening 
Coupon

Bonus 
with

Purchase

1(800)525-PETS (7387) 
www.RyansPet.com

C
o

m
fo

rt
Sh

ar
p

™
 S

h
ea

rs
 b

y 
P

aw
 B

ro
th

er
s®

PBCS65S 6 ½” ComfortSharp Shears Straight . . . . . . . . $59.95

PBCS65C 6 ½” ComfortSharp Shears Curved  . . . . . . . . . 64.95

PBCS65CS Combo PBC65C + PBCS65S . . . ($124.90) . . $112.41

PBCS85S 8 ½” ComfortSharp Shears Straight  . . . . . . . $79.95

PBCS85C 8 ½” ComfortSharp Shears Curved  . . . . . . . . . 84.95

PBCS85SL 8 ½” ComfortSharp Shears Straight “Lefty” . . . 84.95

PBCS85CL 8 ½” ComfortSharp Shears Curved “Lefty”  . . . 89.95

PBCS85CS Combo PBCS85C + PBCS85S . . ($164.90) $148.41

PBCS95S 9 ½” ComfortSharp Shears Straight . . . . . . . . $84.95

PBCS95C 9 ½” ComfortSharp Shears Curved  . . . . . . . . . 89.95

PBCS95CS Combo PBCS95C + PBCS95S . . ($174.90) $157.41

PBCS75S 7 ½” ComfortSharp Shears Straight . . . . . . . $69.95 

PBCS75C 7 ½” ComfortSharp Shears Curved . . . . . . . . . 74.95

PBCS75SL 7 ½” ComfortSharp Shears Straight “Lefty” . . 74.95

PBCS75CL 7 ½” ComfortSharp Shears Curved “Lefty” . . . 79.95

PBCS75CS Combo PBCS75C +  PBCS75S  . (S144.90) $130.41

Large Selection of TRUE Lefty Shears!

Combo Sale
Buy a Straight  
and a Curved Shear 
and Save 10%.  

While Supplies Last.$5.89

Introducing! DawgeeeTM Toys
✔ Premium Quality   ✔ Maximum Fun ✔ Affordable Price

EVERYDAY LOW PRICE!

✔ 

 Toys Dawgeee
Affordable Price
 Toys

Premium Quality   

AS LOW AS $1.99
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