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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
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Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM
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Off the Top of My Head   by Todd Shelly

Now that the year is winding down, I finally feel like I have 
a chance to reflect on what may go down as one of the 

most interesting years we have ever had at Barkleigh.
We started the year with the launch of BarkleighTV.com – the BarkleighTV.com – the BarkleighTV.com

website dedicated to any and all things groomer and pet care 
related. By the end of the year, we had already redesigned the 
website to make it more user friendly. Next year, we will add con-
tent more frequently and increase the amount of unique, original 
content we have on the site.

Speaking of redesigned websites, we have also recently gave 
www.GroomerToGroomer.com a facelift. Now, it is easier to naviwww.GroomerToGroomer.com a facelift. Now, it is easier to naviwww.GroomerToGroomer.com -
gate. We also improved how articles can be read online. You now 
don’t have to use the old e-zine format that sometimes took a 
while to load. However, that format is still available. 

At PetQuest this year, we introduced live streaming coverage. 
Viewers were able to watch competitions live while also seeing 
demos, interviews and everything else that goes on at a grooming 
show.

We introduced a brand new magazine this year. Pet Boarding 
& Daycare made its debut in time to make it to & Daycare made its debut in time to make it to & Daycare Groom Expo and Groom Expo and Groom Expo
SuperZoo this past September. Because of the fall of the SuperZoo this past September. Because of the fall of the SuperZoo American 
Boarding and Kennel Association, a void was created in connect-
ing vendors with boarding facility owners and managers. This 
magazine was created to fill that void. The first issue received 
glowing reviews. Pet Boarding & Daycare will be a bi-monthly Pet Boarding & Daycare will be a bi-monthly Pet Boarding & Daycare
publication starting in January.

Perhaps our biggest accomplishment this year was putting 
together the very first Barkleigh Honors Awards. This was a well 
overdue opportunity to recognize and thank many of the great 
people who have done so much for our industry.

We didn’t meet every goal that we had for the year. We were 
never able to give full launch to BarkTV. That is the site that is 
designed to educate the general pet owner about everything a pet 
care professional would want them to know. However, that gives 
us a good starting point for next year.

todd@barkleigh.comtodd@barkleigh.com
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by Bonnie Wonders
Gift
The

I was thinking about the upcoming 
holidays and remembered that 
there will be the mad rush to get 

all the dogs done for Thanksgiving 
and then again for Christmas. Person-
ally, I love the Christmas rush. Yes, 
the gifts probably have a lot to do with 
it. What can I say? “I am a material 
girl...” Cash especially speaks vol-
umes. 

Seriously, I think what I love 
most about grooming dogs during the 
holidays is that, even though every-
body gets frazzled, the owners are, for 
the most part, in a very good mood. 
Their generosity extends way beyond 
the normal tips. The myriad of $20s, 
$50s, and even a couple $100 bills 
grace my cards. I can’t help but smile 
really big when that happens, and 
then I quickly add their names to my 
“list” for sending out personal thank 
you cards.

Customers bake to excess. I, too, 
bake more than enough cookies for 
gifts and for our own use, but I love 
getting the ones from my customers. 
There are so many kinds that I don’t 
make and many of the same kind that 
I bake, too. I enjoy seeing which of 
us makes a better “Kiss cookie” and 

whose peanut butters actually do 
taste like peanut butter. Thankfully, 
as an extra bonus to myself, I haven’t 
received one of the dreaded fruitcakes 
for at least 15 years or so. That makes 
me smile, too. Those things are really 
hard to recycle...

A couple people always give me 
these giant cashews that they get 
from some fundraising organiza-
tion. They are only sold during the 
Christmas season, and I get about 10 
pounds of them as gifts. One of these 
ladies always puts them into Christ-
mas tins and gives them out to me, 
her dentist, her podiatrist, her MD, 
her garbage man, the mailman, and 
at least 30 other people. She buys 
about 50 pounds of these nuts and 
gives them all away. They’re not inex-
pensive either. 

Last year, she gave me a tin of 
them, and then I saw her four more 
times before Christmas. Each time 

she saw me, she asked if she had 
given me my nuts. I told her “no” each 
time, so she gave me another tin of 
them. I made out with fi ve pounds of 
the prized nuts. Okay, so I only did it 
because we are very close friends, and 
I knew she would eventually catch on. 
Actually, I thought she’d realize it by 
the second time, but as luck would 
have it, I pulled it off four times. On 
the fi fth time, she handed me the tin 
and said, “You know, I do know what 
you’ve been doing. I’m old and rich... 
not senile and stupid.” We both about 
peed ourselves on that one. She really 
is one sharp cookie... or in this case, 
“nut.”

There are the customers who 
give the candles. I get enough Yankee 
candles to open my own gift shop. I 
love those candles! Except for the bal-
sam ones. Yeech! If there is one thing 
that doesn’t smell like a pine tree to 

I get enough Yankee candles to open my own gift 
shop. I love those candles! Except for the balsam ones. 

Yeech! If there is one thing that doesn’t smell like a 
pine tree to me, it’s one of those candles.

Continued on page 8

        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
same family owned and operated American company in business 
for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?
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Reader Service Card #8470

me, it’s one of those candles. I did find 
out that, even without the receipt, you 
can exchange them for a scent you do 
like. I had to laugh the year I asked 
the sales lady at the Yankee store if I 
could exchange a candle that I didn’t 
like. 

“Oh sure,” she said. “It’s the 
balsam, isn’t it?” she asked, leaning 
across the counter. 

“You get a few exchanges on that 
one, do you?” I asked, laughing. 

“It’s the only one I’ve ever gotten 
in four years of working here,” she 
said with a nod. 

Thank goodness I get so many 
of the scents that I do like. One year, 
I had so many that, in addition to 
all the ones that I brought home, I 

decided to burn some at the salon. 
You can never have too much festivity 
at work, you know. I had to put that 
to a screeching halt when I realized 
that I forgot to blow several of them 
out one night after I left work. Yes, 
that little mishap had me running 
back 13 miles to work at 2:57 in the 
morning to extinguish their flames. I 
never mentioned that to the landlord. 
It reminded me of the time I forgot to 
bring my own dog back home after 
a day of work. Yeah, I had to do a 
near-midnight run to retrieve her, too. 
She never let me forget it, either. After 
that, she carried on like a scream-
ing banshee when I turned off the 
grooming room lights at work. But I’m 
getting off track here...

I get Bath & Body Works lotions 
like crazy, too – another gift I adore. 
Each year, this category increases. 
Last year, I got 22 bottles of various 
hand sanitizer lotions. Apparently, my 
customers pay attention when I tell 
them that their dog’s anal glands were 
full and that I expressed them. During 
the Christmas season, I usually break 
into a rendition of “Oh anal gland, oh 
anal gland... how stinky is thy butt 
stuff” in place of the “Oh, Christmas 
Tree” lyrics when I’m at the bathtub. 
Some people do listen you know.

There is even a fond place in my 
heart for the people who give the “less 
than desirable gifts.” Please don’t tell 
me that I’m the only one who gets 
some of these things. These are the 
gifts given by those who are thought-
ful in their own way but are a bit ec-
centric, perhaps. Take last year’s gift 
(please!) of menthol foot balm. It had 
a picture of a pine tree branch on the 
wrapper. Come to think of it, it was 

Continued on page 10

Long after the cash gifts are spent, the written  
thank-yous in their cards to me are there for years to  
come ... Each year, the number of cards grows from  

people whom I think never really pay much  
attention to what I do for their animals. Happily, I  

find that I am wrong, and they want to let me  
know that they do notice.

Reader Service Card #8469



High Quality, Affordable, Skin and Ear care  
products for the Professional Groomer!  

Quality * Affordable * Natural  
Ear Cleaner for All Pets 

 Non Greasy 
 Contains Witch Hazel that helps stabilizes the 

pH of the ear canal 
 Deodorizes 
 Contains Aloe Vera & Tea Tree Oil 
 NO Salicylic Acid 
 Promotes healthy skin in the ear canal 
 Aids in removing wax and debris 
 Safely dries the ear canal using a combination 

of 
    humectants and Witch Hazel 
 Improved way of cleaning the ear and maintain 

the health of the ear 
 Veterinarian Developed 
 Anti-Itch 
 Safe for puppies and kittens 
Available in 3 sizes - 4oz, 16oz and gallons 

Natural Skin and Ear Care for Pets 

For more information contact Epi-Pet  
toll free: 866.204.0002 E.S.T. 

www.epi-pet.com 
E-mail: info@epi-pet.com 

Trial Kit 
$20.00 

Includes- 
3oz  Skin Enrichment  

Spray, 14oz Shampoo, 
16oz Ear Cleaner & 
Double Sided Brush 

1 kit per Salon 

Normal Ear 

READER SERVICE CARD #8470

http://www.epi-pet.com
mailto:info@epi-pet.com
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Reader Service Card #8471

probably a recycled balsam candle. 
At any rate, I was glad it was 

wrapped and that I didn’t open it in 
front of the giver. I put it in the office 
along with several other gifts that I 
received that day. Every time I went 
into the office, I smelled something 
“weird.” It wasn’t until the end of 
the day that I figured I’d better open 
whatever smelled so bad. When I 
opened the package and saw the 

picture of the pine tree, I was curious. 
I opened the containers, and it was 
such a putrid smell emanating from 
them. It just smelled like a combina-
tion of pine and eucalyptus in rancid 
lard or something. It was absolutely 
horrid. I was mystified that something 
could smell that awful and that I’d 
get it as a gift. I turned the container 
over, and it actually had an expira-
tion date. June 1999. This was 2010. 

Eleven years old. Yes, it was laid to 
rest in File 13. I had to smile, though, 
as the lady who gave it to me was an 
elderly customer. Yes, I sent her a 
thank you card anyhow. The wrap-
ping paper was pretty, and she had 
taken the time.

Honestly, though, what I get the 
biggest warmth from are the cards, 
even if a card has nothing in it except 
for the sentiment. I especially appreci-
ate the cards where people have taken 
the time to write a heartfelt message 
thanking me for the care I’ve shown 
their dog.

Long after the cash gifts are 
spent, the written thank-yous in 
their cards to me are there for years 
to come. So many make me laugh, 
yet many more make me cry. Each 
year, the number of cards grows from 
people whom I think never really pay 
much attention to what I do for their 
animals. Happily, I find that I am 
wrong, and they want to let me know 
that they do notice. 

The best ones, though, are the 
cards that come from the people who 
don’t have much disposable income, 
those to whom I give a free grooming 
or a new collar or toy now and then. 
They have so little except for their 
dog and their pride. That free item 
or service just absolutely lights them 
up. I give them that along with a wink 
when I say “no charge.” “Our secret,” 
I say to them. So when I get that card 
and that note at Christmas time, it 
is so worth it. It’s at that time that 
I’m getting back so much more than 
I gave.

Telling you that last paragraph 
does make me feel a bit guilty about 
getting rid of that stinkin’ foot balm, 
though...

HAPPY HOLIDAYS!
In 1989, Bonnie opened Wonders 

Sassy Pup in Central City, Pa. Bonnie 
is the author of Wonders of Grooming, 
a collection of her humorous grooming 
experiences, which is available at  
www.barkleighstore.com.  

http://www.barkleighstore.com


Petlift Equipment Corporation
6008 31st Street East
Bradenton, FL 34203

Toll Free :: 1-888-388-1159

All our Products are”ISO” Certified International Organization for Standardization
MADE IN THE U.S.A.

Tubs and Tables can ship 

in 2 weeks or less

Standard equipment
  New & convenent roll-out portable ramp
  Four animal restraint eye hooks
  Drain basket strainer
  Four bolt down adjustable feet
 

Optional Optional equipment
  New animal restraint track system
  Faucet, spayer, hose & hose hook  
  Hair traps
  Vacuum breakers
  Floor racks
  Booster rack
  Stainless steel 32 oz. Bottle rack  Stainless steel 32 oz. Bottle rack

Introducing the all new 

   Aqua Quest Walk in Bath 

A total stainless Tub. Fabricated of 
heavy 16 gauge 304 stainless. 

Accommodates breeds up to 300lbs!

Reader Service Card #8472
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1927 84th
2011

Gift with Purchase

Purchase a Versa Shower and receive a 
free faucet. Purchase a grooming table 

and receive a free anti-fatigue mat.

With our Patented Heat-Free Dryer Cages, our CSA 
Certified Grooming Tables and our Versa Shower 
featuring the STAMP (STeprAMP) system, our Grooming 
Products are all about quality and functionality. Be sure to 
visit our website before the end of the year to learn more 
about our Year End Source and reasons why — we are 
not like the other guys. Call today and rediscover quality, 
888.551.4061. Visit www.shor-line.com/grooming_g2g 
for product specific information.

Grooming Table,
Electric

$989

Double Unit Dryer 
Cage, Heat-Free 

Drying 

$2,850

Versa Shower
$3,295

1927 84th
2011
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Continued on page 14

 The Importance of 

  ASSESSMENT 
  Before Grooming

By Mary Oquendo

W hen I look back on my life, I see 
days that ended up being turn-

ing points. One such date was April 
9, 2004. That was the day Binngo, a 
nine-year-old Maltese, died from a 
heart attack on my grooming table. 
Afterward, many changes were made, 
including beginning each groom with 
an assessment. It has been almost 
eight years now, and I still begin each 
session with a pet assessment. 

A pet assessment is where I 
go from head to tail with deliberate 
intent and purpose to determine if 

the pet is healthy enough to groom. 
There may have been changes since 
the last time I saw it, especially if it is 
an older pet. On more than one occa-
sion, I have rescheduled a groom due 
to problems found during the assess-
ment. There is no amount of income 
that could compensate for the mental 
anguish over the loss of a pet. I know, 
because I have been there.

For new clients, the assessment 
should be done with the owner pres-
ent. You want all preexisting condi-
tions noted before the owner leaves. 

You do not want to be blamed for 
something that was there beforehand, 
and assessments also serve to reduce 
misunderstandings between yourself 
and the client. In addition, the owner 
sees during the assessment how well 
their pet responds to being handled. 
It presents a good opportunity to 
educate your clients on pet care as 
well as offer and charge for necessary 
extra services. I have always found 
that educated clients are good clients. 
Another added benefi t is that this 

http://www.shor-line.com/grooming_g2g
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assessment demonstrates to the pet 
owner a level of professionalism that 
sets you apart from your competition.

I fi rst look at the pet overall. Is 
he bouncy with bright eyes? Or is he 
lethargic, coughing, or having trouble 
breathing? Are his eyes dull? Cough-
ing may be an indicator of kennel 
cough, respiratory infections, canine 
infl uenza, or a heart condition. Add in 
runny noses and eyes, and you have a 
serious health concern, which you do 
not want in your facility. Watch them 
walk. Does he appear to be in pain? 

The worse bite I ever received was 
from an arthritic Golden Retriever I 
was helping into my van.

If it is a cat, the two things I look 
for are dilated eyes and heavy pant-
ing. Both indicate stress, and a cat 
under stress can have a heart attack 
fairly quickly. 

Before I touch a pet, I keep a 
muzzle close and my face at a dis-
tance. If I am uncomfortable or unable 
to touch him, he goes home. I will not 
risk my livelihood with a potentially 
career-ending bite.

I start with the mouth. Gums 
should be pink except for those 
breeds with mottled or dark gums 
such as Chow Chows. A yellowish 
tinge is an indicator of liver failure. 
Bluish indicates the pet is hypoxic; 
there is no blood fl ow. Pale gums are 
an indicator of shock. Teeth in poor 
shape cause mouth pain, which, in 
turn, creates snappy dogs. Take this 
opportunity to educate your clients 
on dental care. Do you offer dental 
products for sale?

Continued on page 16

READER SERVICE CARD #8479

• Enjoy LIVE interviews with winners
• Candid chats with groomers, judges,  

and speakers 
• All-day coverage during the show 
• Contests will be offered through  

the lenses of fixed and roving cameras.

Streaming LIVE on the Internet!

www.ustream.tv/user/barkleightv 
(or search for “barkleightv” on Ustream.tv)

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com • www.barkleigh.com facebook.com/groomertogroomermagazine

 on the Internet!

PetQuest

Groom
Expo

“The fi rst time you perform a pet assessment, 
it will take longer than with an established 

client. I do not require the owner to be present 
during subsequent assessments; only the fi rst time 
is required. For me, it’s part of the greeting process.”

http://www.ustream.tv/user/barkleightv
mailto:info@barkleigh.com
http://www.barkleigh.com
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Eyes should be bright and dilate 
equally. Unequal dilation or rapidly 
moving eyes may be a sign of neuro-
logical problems. Hardened discharge 
may have irritated and raw skin 
underneath.

Foul odor, redness, discharge, 
and head shaking are all signs of an 
ear infection. I will not clean or pluck 
ears in this condition. Very thick-look-
ing ears may be a hematoma or severe 
matting. Use caution when removing 
severe matting from the ear, as blood 
vessels could rupture as pressure 
from the mat is released.

Arthritis or leg injuries will cause 
pain when moved or touched. A pet in 
pain can bite. Pain in the spine can 
also be neurological in origin.

Check the pads for ingrown nails, 
debris, or cuts. Even well-behaved 
pets may have feet issues. I groom a 
couple of pets that do not get their 
nails done.

If the belly area is distended or 
hard, refer to vet immediately, as this 
could be a sign of bloat. Drooling and 

a very uncomfortable-looking pet may 
accompany it.

Note any lumps, bumps, cysts, 
and warts on the body. You do not 
want to shave them off during the 
groom. Check the skin for irritations, 
wounds, and parasites. Can you 
even see the skin? You have no idea 
what you will find once the matting is 
removed. I have found open sores that 
required veterinary treatment. 

The first time you perform a pet 
assessment, it will take longer than 
with an established client. I do not 
require the owner to be present dur-
ing subsequent assessments; only 
the first time is required. For me, it’s 
part of the greeting process. As I say 
hello to the pet and make kissy faces, 
I simply run my hands over his body 
and pay attention to body language.

Encourage your clients to con-
tinue this at home. Their pets stand 
a better chance of recovery when 
problems are brought to light, as early 
detection means early intervention. 
Recommend following up at their vet 

with any concerns found, and keep 
notes on their client cards. 

The assessment form I use can 
be requested at S2T@pettech.net. Pet 
Tech will allow you to make as many 
copies as you like and give them to 
your clients. Just leave the Pet Tech 
logo intact. Barkleigh makes clients 
cards that you can use to keep notes 
on the pet for yourself. (Request 
Reader Service # 8462)

I may have lost Binngo, but I 
gained a respect for not taking a pet’s 
health for granted.

Mary is the owner of Pawsitively 
Pretty Mobile Grooming Salon in Dan-
bury, CT. She is Certified Master Pet 
Tech Instructor and teaches Pet CPR, 
First Aid and Care as well as offers 
webinars for both the pet professional 
and pet owner. Mary’s blog can be 
found at www.groomwise.com and is 
the author of Let’s Go Fido. Mary is a 
Reiki Master and a Certified Crystal 
Therapist whose practice is solely 
devoted to animals.

Reader Service Card #8480 Reader Service Card #8517

mailto:S2T@pettech.net
http://www.groomwise.com
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H
appy holidays to all of my 
groomer friends! And for 
all of your clients, we have 

a little holiday treat that can be 
easily added to any pet’s attire. Last 
holiday season, I showed you how 
to make those cute little collars that 
could be personalized. This time 
I will show how to make a dapper 
bow tie that can either be worn on 
a ribbon tied around Fluffy’s neck 
or added onto any collar for a little 
extra pizazz.

Cut the felt into strips. The 
width will depend on the size you 
want your bow ties. Also cut the 
string beads apart so you have two 
beads connected by the string in the 
middle. Now you are ready to begin. 

Fold the felt strip so that it 
overlaps in the middle. Now pinch 
the center together, and wrap a 
small rubber band around the 
center, taking care not to crush the 
ends or flatten your bow. Now fluff 
out the ends of the bow and add 
your center. 

If using the beads, this can be 
done by lifting the band with your 
hemostats. Simply slide them under 
the rubber band, and they will stay 
in place. To place your bow tie on a 
ribbon or collar, add a second small 
rubber band and slide on the bow 
tie. If you want to get a little more 
elaborate and add some extra bling, 
skip the beads and hot glue a rhine-
stone or pompom in the center after 
placing the second rubber band on 
the bow. You can make these cute 
little bow ties ahead of time and 
have them on hand when the holi-
day rush hits you.

From the DVD “Creative Canine 
Color & Design”  Queen of Color Dawn 
Omboy, NCMG www.klippers.com

Reader Service Card #8481

Items You Will Need

Red or green felt —  
cut into strips

Holiday ribbon

Rubber bands

String beads
(Mardi Gras type)

Embellishments

Glue gun

Dapper Bow Ties
By Dawn Omboy

http://www.klippers.com
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Everything was so different from 
anything you’d ever dealt with. All 
the different breeds of dogs with their 
different coat types overwhelmed you, 
and all their different personalities 
really threw you for a loop. And what 
about all that new equipment you had 
to learn to use? Do you remember the 
apprehension you experienced the 
first time you ever trimmed a dog’s 
nails? You had to learn to use that 
“weird” nail trimmer on a less-than-
cooperative pooch. And what about 
when you “quicked” your first nail? 
Thoughts of the poor animal bleed-
ing to death ran through your head! 
Then your teacher introduced you to 
the styptic powder. You learned how 
to use it and, eventually, knew that 
everything was going to be OK and 
that things would get easier with time 
and experience.

In due course, you hit your com-
fort level and mastered that foreign 
piece of equipment. Your technique 
improved, and your handling skills 
with the pets got better, making the 
job easier for them and for you. You 
became a proficient nail trimmer! 
Then someone shoved a clipper into 
your hand! Then scissors! But eventu-
ally you accepted the learning curve, 

and introducing new tools became 
routine. “Learn the equipment, and 
it will work for you” became your 
mantra.

As you progressed in the world of 
grooming, you discovered equipment 
that worked or fit your needs better. 
But even the most familiar piece of 
equipment, like a clipper or shears, 
can seem “weird” if you change styles 
or brands. With minor adjustments in 
your technique and a little bit of time, 
these new things begin to feel good, 
like an extension of your hand.  This 
is a comfort level we all eventually 
reach with our tools. So it should be 
relatively easy for us to add a different 
tool to our routine, right? You would 
think so, but I run into a number of 
people who balk at some of my sug-
gestions.

I am speaking specifically about 
the health and safety tools that I have 
been writing about in recent Groomer 
to Groomer issues. While many of you 
have made changes in your salons, 
there are still a stubborn few who say 
that they “just can’t work with that!” 
I’ve had people say to me that they just 
can’t wear “those masks” or that bulky 
set of ear protectors in front of custom-
ers. I ask you, “What’s the big deal?”

My recent trip to Groom Expo 
in Hershey found me lecturing on 
groomer health issues, recapping the 
articles I have written to date on the 
subject.  The roomful of people told 
me that my articles were stirring some 
attention, and they wanted to hear 
more. 

The first topic addressed was 
hearing loss and how beneficial a 
good set of ear-protecting headphones 
can be. We went on to talk about 
respiratory problems and all the nasty 
stuff we inhale on a daily basis. The 
topics of back problems and other 
repetitive motion syndromes were 
covered. Lots of positive feedback told 
me that I had hit a common chord 
with these concerned stylists, but 
there were a number who said they 
just could not get used to using some 
of the equipment or techniques that I 
have been suggesting. While they all 
agreed that I was right, comments like 
“headphones are bulky,” “masks are 
hot,” and “I don’t have the time” still 
echoed throughout the weekend.

First, let me say that I appreci-
ate your anxiety. Anything new can 
be exasperating and difficult to get 
used to, but if you think of it as just 
another new piece of equipment, not 
unlike those first nail trimmers, you 
will master it in no time at all. These 
are tools! We have to use them prop-

New Tools  for the 
 New Year

Getting Down to Business

by Teri DiMarino

Continued on the next page

Do you remember what it was like when 
you were learning how to groom?



erly so that they work for us! And the 
addition of these new tools into your 
salons will benefit your health long af-
ter you step away from your grooming 
table for the last time.

Headphones do not have to be 
bulky! While the more effective ones 
are the larger types that cover the en-
tire ear, there are the smaller earplug 
designs that are less cumbersome. 
People have voiced their concern 
about not being able to hear a tele-
phone ring or a dog that is in trouble. 
Don’t worry about that. The head-

phones will not completely block out 
the important noises such as phones 
or dogs. They do a good job of block-
ing the dull din of the dryer, which 
is our target noise. I know of several 
salons that have installed their dryers 
in a separate room in an effort to cut 
down on dryer noise. While this does 
lessen the sound of the machine, it 
does nothing to reduce the real source 
of the noise, which is the airflow out 
of the nozzle and onto the coat. Wear 
the ear protection! It’s easy!

Masks have been proven to help 

reduce airborne dust, dander, and 
pathogens that float around the salon. 
Anybody who has ever gone to a nail 
salon or had a pedicure can’t help 
noticing the operators wearing masks. 
While the customers are only exposed 
to the salon pollution for short periods 
of time, the workers are getting a full 
day of contact with these impurities. 
What makes our jobs any different? 
We take in dirty dogs with question-
able “stuff” growing in their ears and 
on their skin, grind their nails, wash 

Continued on the next page
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www.GermanRedClipper.com or just call 800-447-1957 (toll-free)

• Now for detachable blades!
• Most powerful pet clipper!
• Unmatched cutting performance!
• Extreme reliability - up to 10 years warranty!
• Premium quality product “Made in Germany“!

ENJOY THE POWER of the new

a division of

To order or for more information please contact:

or just call 800-447-1957 (toll-free)

NEW:

  Works with

 all type of 

  detachable blades.

Reader Service Card #8477

A&J Sales & Service
U.S. Distributor for Aesculap Clippers

Call For Savings
(800) 447-1957

Dealer & Service Center

615 Summer St. Lynn, MA 01905
Competitive Pricing

Reader Service Card #8378

(781) 599-8506

BOJO Clipper Sales

http://www.GermanRedClipper.com
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them, and then dry them, flinging the 
nail dust and “yuckies” into the air all 
around us. It’s not exactly the way we 
would like to think about it, but it’s 
true. I admit that masks can be a bit 
tougher than headphones to get used 
to, but they are well worth the effort, 
even if you only use them for drying 
the pets. 

Yes, a mask might get a bit warm, 
but they don’t have to. A properly 
fitted mask allows little to no air 
to enter over, under, or around the 
mask. I have found that if I “mouth 
breathe,” it gets hot a lot quicker 
than if I “nose breathe,” which makes 
sense. Breathing out one’s mouth, as 
opposed to the nose, produces a lot 
more moisture that gets trapped in 
the mask, making it warm, moist, and 
uncomfortable. Keeping your mouth 
closed (which all good groomers do 
while drying anyway) keeps the mask 
environment much more tolerable. 
Like any new tool, it takes a bit of get-
ting used to. But the end benefits so 
outweigh any convenience of working 
without them. They are taken on or 
off easily and come in some really cool 
designs, making them more appealing 
to customers. We only have one set of 
lungs, and they have to last a lifetime, 
so start saving them today!

Clipper vacuum systems, like the 
ClipperVac ® System by MDC Romani 
(Request Reader Service # 8461), is 
another piece of equipment that takes 
a little getting used to. These systems 
take clipped hair and suck it away 
as we clipper. That in itself can help 
“clear the air” for us. An independent 
study showed that salons using the 
ClipperVac® had considerably less 
groomer pollution floating in the air. 
But some groomers are concerned 
about working with a “hose” attached 
to the clipper. Some consider it bulky 
and awkward, but just like another 
new tool, it takes an adjustment 
period. Personally, I have found that a 

lighter-weight clipper helps counter-
act the minor additional weight of the 
hose. Others prefer a cordless clipper. 
Whatever works for you is great, but I 
know I don’t like clipping poodle feet 
without this useful piece of parapher-
nalia. I groom faster and cleaner with 
it, and the health benefits are tremen-
dous.

Scissors and clippers are some of 
the most common tool upgrades peo-
ple make. While the standard-sized 
workhorse clippers are the mainstay 
in many salons, treat yourself to one 
of the lighter-weight trimmers that 
are available. While not as strong or 
fast as some of their larger cousins, 
these trimmers are great for light 
work, like on the face, feet, and tails 
on Poodles or the trimming of finer 
coats. They also take a lot of weight 
out of a stressed hand. Besides, using 
different sizes of clippers can be good 
for your hand, as it helps you vary 
your routine. 

Upgrading your shears is tremen-
dously helpful. Your shears should be 
working with you, not against you. A 
shear should open and close effort-
lessly, cutting all the hair between the 
blades with each swipe. If you have 
to strain to open or close a shear, 
you are running the risk of injury. 
Another key is if you have any blisters 
or calluses on your scissor hand. 
While it is normal to have a thicken-
ing of skin on the areas of the fingers 
that come in contact with the finger 
holes of the shears, a thickening is all 
it should ever be. You don’t want to 
see a heavy callous, and you definitely 
never want to see a blister. If you do, 
you are over-stressing your hand, and 
injury is inevitable. Get some new, 
good-quality shears now! Reassessing 
your scissoring, brushing, and han-
dling techniques is also a huge help, 
as poor technique will add stress and 
increase the chance of injury.

Varying your routine and taking 

breaks in your day can prevent repeti-
tive motion disorders like Carpal Tun-
nel Syndrome (CTS). Stretching and 
massaging can help relieve symptoms 
of some of the issues groomers have, 
but it is simply too late for some. 
We see these people at conventions 
wearing their trademark wrist braces. 
However, a wrist brace can actually 
be a beneficial tool in the prevention 
of serious CTS. These braces hold the 
hand and wrist in a neutral position, 
helping prevent stress in the sensitive 
areas. Many CTS sufferers really have 
trouble at night, losing sleep while 
their hands are numb and painful. 
Examination of your sleep position 
may show that you are stressing 
your wrist in a non-neutral position 
without realizing it. The use of these 
braces helps assure that your wrists 
are in proper position all night. I hate 
wearing them, but if I don’t, I experi-
ence problems. Once again, it’s a tool 
that I use and will eventually get used 
to. Even if I never totally adjust to 
them, I will continue to wear them, 
because I do not like the alternative.

A tool that you cannot see, but 
each one of us has easy access to, is 
exercise and stretching. As much as 
we don’t like to hear it, exercise can 
assist us in the prevention of physical 
damage and repetitive motion disor-
ders, and it can help us deal with al-
ready existing injuries. A strong back 
has less chance of becoming strained. 
Good core strength helps us with 
our balance. While most groomers 
have almost superhero upper-body 
strength, our lower extremities are 
often weaker by comparison from just 
standing at our tables all day. Get out 
and walk! Or bicycle! Or swim! 

Stretching is another thing that 
is not only helpful, but it feels good, 
too. Getting into a good stretching 
routine is easy. I never get out of bed 
in the morning or go to sleep at night 

Continued on the next page
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Yes, a mask might get a bit warm, but they don’t have to. 
Keeping your mouth closed (which all good groomers do 

while drying anyway) keeps the mask environment tolerable.
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without practicing my three to five 
minute stretching routine. It’s that 
simple. I can call upon this regime 
any time of the day if I start getting 
stiff from sitting at the computer or 
strained from standing at the groom-
ing table. Improving your flexibility is 
a sure-fire injury preventer. Exercise 
and stretching are tools that everyone 
has available to them at any time of 
the day. No purchase required! It just 
takes a little getting used to… like 
anything else that is new.

Now for one of my favorite tools – 
massage. A good, therapeutic mas-
sage can do wonders for you both 
physically and mentally. Massage 
therapy improves circulation and 
helps relieve sore, strained muscles. 
Besides… it feels good! Most chiro-
practors and acupuncturists (both 
of whom I wholeheartedly endorse) 
work hand-in-hand with massage 
therapists (no pun intended). In fact, 
I think of this as an ideal “gift” and 
present gift certificates for massage to 

friends for birthdays. One of the best 
gifts my former employees ever gave 
me was a “spa day,” and I remember 
it well. There are several very busy 
shows that I attend in the course of 
the year, and I try to arrange a spa 
visit for myself at some of the more 
stressful locations. It really is a won-
derful tool that helps get me through 
the weekend. (By the way, this tool 
did not take very long for me to get 
used to.)

This is the December issue of 
Groomer to Groomer. You may not 
have a chance to read this until after 
the holidays, which means you were 
pretty busy. That’s a good thing, but 
now it’s time for you to take care of 
yourself. Take that extra money you 
made grooming all those dogs, and 
upgrade your equipment. How about 
those holiday tips? Those should buy 
a number of nice massage and spa 
packages. And now that the year is 
winding down to the end, you are 
probably starting to think of some 

New Year resolutions. Keep them 
simple. Keep them realistic. Get some 
of those new tools, and vow to incor-
porate them into your daily routine. 
Give yourself time to learn how to use 
them. You’ve done that before. After 
all, we are professional groomers. We 
can get used to just about anything!

Happy Holidays and a very 
healthy, prosperous New Year to all of 
my pet stylist family and friends!

An industry veteran, Teri has owned 
and operated successful salons and mobiles 
in Florida and California. A winning groom-
ing contest competitor Teri was a member of 
three GroomTeam USA Gold Medal teams. 
A multi Cardinal Crystal Award winner and 
Barkleigh Honors Journalist of the year 
award, Teri is a popular speaker, judge at 
seminars and trade shows across the United 
States, Canada, Europe, South America, 
Korea and Australia. 

Teri has written for all the industry pub-
lications calling Barkleigh Productions home 
in the position of Industry Consultant and 
author for Groomer To Groomer magazine. 

Reader Service Card #8483
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Apply Soft Claws in minutes!
   1- Trim the nails
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• Exciting new sparkle colors
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Melissa Fidge
2011 GROOMOLYMPICS 
WORLD CHAMPION

“C ompeting is almost magical to me,” shared 
an elated Melissa Fidge, the newly crowned 

2011 GroomOlympics World Champion. “There’s 
something about getting in the ring and being 
around incredible groomers, having a time limit, 
and having everybody watch you. It’s almost as 
though the entire world disappears, and it’s only 
about you and the dog you are working on, and 
then it just seems like everything goes right. On top 
of that, the best groomers in the world critique you 
and tell you how to improve your skills. It’s price-
less. I love it!”

Melissa didn’t obtain her spectacular grooming 
skills by magic. Years of hard work and practice are 
responsible for her success. “When I was a senior 
in high school, I was looking for my fi rst real job,” 
recalled Melissa. “I went to PetSmart and was of-
fered a position as a bather. Within three months, 
I entered their apprenticeship program. I became a 
groomer and groomed all the way through college.”

Melissa grasped every opportunity to improve 

her skills. “From the very beginning, I worked on 
my scissoring skills,” said Melissa. “I started going 
to dog shows, and I watched the people as they 
groomed Poodles, Bichons, and Kerry Blue Terriers. 
I was mesmerized by the beautiful, velvet-smooth 
texture they would create with their scissors, and I 
was determined to do the same.”

Melissa and her brother then started a jewelry 
design business – which was geared toward dogs, 
of course. The business kept them very busy, and 
for a number of years, Melissa groomed only on a 
limited basis.

About two years ago, she got back into groom-
ing full-time. She worked at a salon that placed 
great emphasis on groomer certifi cation. In 2010, 
Melissa went to GroomFest in Colorado to test and 
become a Certifi ed Master Groomer. 

“That was the fi rst time I had ever seen a 
grooming competition,” said Melissa. “I was amazed. 
I certifi ed with my Poodle that day and vowed that I 

         I didn’t have any expectation 
of winning. When they called 
my name,       I was in absolute shock. 
I couldn’t believe that I could 
win Best in Show my first time 
competing in Level 3!

“

”
by Kathy Hosler

Continued on the next page



was going to try competing.
“Two months later, I traveled to 

Chicago and entered my fi rst com-
petition,” said Melissa. “I ended up 
winning Best First-timer in Show. I 
was completely bitten by the bug of 
competition.

“One of the things that I really 
love is the panel judging system. The 
opinions of multiple people give you 
a well-rounded decision, and you can 
get more critiques. The big thing for 
me is the critique and improving my 
skills.”

The most recent competition that 
Melissa had her sights set on was 
the 2011 GroomOlympics held during 
Groom Expo in Hershey, Pennsylvania. 
The GroomOlympics is a two-day com-
petition that draws the best groomers 
from all over the world to compete in 
its four tournaments. The fi rst place 
winners of each of the tournaments 
then compete against each other for 
the World Championship Best in Show 
title.

“My friend and I and three dogs 
piled into my Mini Cooper,” said 
Melissa with a chuckle. “We drove 
nineteen hours straight through to get 
to the show site. Hershey would be 
my fi rst time ever to compete in the 
Level 3 division.” 

Melissa entered two of the tour-
naments: the Poodle Tournament and 
the Terrier Tournament. Melissa went 
into the competition ring with just 
one goal in mind… to do her absolute 
best – and she did. Melissa took fi rst 
place in both the Poodle and the Ter-
rier Tournaments. “I was absolutely 
fl oored,” said Melissa. “I was shocked 
and so happy. It was unbelievable!”

Her next step was to compete 
for Best in Show. The Best in Show 
Awards Banquet was held Saturday 
evening in the ballroom of the Her-
shey Lodge and Convention Center. 
This year it was broadcast live on US-
tream, allowing groomers all around 
the world to be a part of the exciting 
event.

The 2011 Level 3 Best in Show 
competition had the distinction of 
having as fi nalists two groomers who 
had each won two tournaments. Me-
lissa went head-to-head with Michell 

Evans, the winner of the Salon Free-
style Tournament and the All Other 
Purebreds Tournament.

“I was still reeling from win-
ning both the Poodle and the Terrier 
Tournaments,” said Melissa. “Just to 
be recognized and go up on the stage, 
and being able to stand next to an 
amazing groomer like Michell Evans – 
that was more than enough for me.

“I didn’t have any expectation of 
winning. When they called my name, 
I was in absolute shock. I couldn’t be-
lieve that I could win Best in Show my 
fi rst time competing in Level 3!”

Instantly, Melissa was surround-
ed by a huge crowd of well-wishers, a 
gigantic trophy, the John Nash Memo-
rial Trophy and Orchid, a check for 
$5000, and the knowledge that she 
would appear on the cover of Groomer 
to Groomer Magazine.

“From the moment I started 
competing, what I wanted - and 
what almost everyone wants - was 
to be on the cover of Groomer to 
Groomer,” said Melissa breathlessly. 
“When I fi rst started getting Groomer 
to Groomer, I saw all the amazing 
groomers on the covers and read 
about what they had accomplished. 
To see our industry recognize them 
in this way is awesome.”

Melissa works at a veterinary 
clinic in Broomfi eld, Colorado, called 
The Animal Doctor. Their grooming sa-
lon is called Artistic Pet Grooming, and 
Melissa is the lead stylist. “Everyone 
at The Animal Doctor is so proud and 
supportive of me,” said Melissa. “They 
blew up my win photo and put my 
trophies everywhere. I feel so special. 
I get lots of hugs and congratulations 
every day.”

Then Melissa added, “A lot of 
clients don’t realize how much we 
as groomers do to better our skills. 
We go to seminars and work hard to 
learn the latest techniques. When 
my clients fi rst found out that I’m a 
competitive groomer, none of them 
had ever heard of it – they assumed I 
was talking about dog shows. I had to 
explain to them what grooming com-
petitions are.” 

Now Melissa’s clients know all 
about what it takes to become a Best 
in Show groomer, and when they see 
all of her trophies and winning pho-
tos, they get to share in some of the 
magic Melissa feels when she is in the 
ring. And so do their pets – because 
Melissa Fidge, 2011 GroomOlympics 
World Champion, is the one who cre-
ates that magic every time she picks 
up her scissors! 
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C ucaracha is Spanish for 
cockroach. I have some clients 
with a Chihuahua named 

Cucaracha. Whenever he sees me, he 
dances around with joy and leaps into 
my arms. If you should walk up while 
I am holding him, you would see a 
cutesy-wootsy dog giving affectionate 
kisses. If you approach too closely, 
however, the picture will instantly 
change. Cucaracha generally dislikes 
human beings. If you should try to 
touch Cucaracha while he is in my 
arms, he will attempt to peel your 
fi nger like a grape. If you think he is 
vicious, you are right. The problem is 
that he is vicious AND cutesy-wootsy. 
If you decide to “pet the cute doggie,” 
you will probably pay for your naïveté, 
even if you are the most experienced 
handler on the planet. 

Many of your clients share a ba-
sic assumption that all dogs are nice. 
If a dog is in public, it is assumed that 
he is fairly well behaved, under the 
control of the owner, and interested in 
being petted by the nice human. Even 
on the surface, this faith in canines is 
overly simplistic and may be tragically 

incorrect. 
It is commonly known that 

many pet owners get dogs for protec-
tion without bothering to have them 
trained. Protection-minded owners 
often reinforce this tendency at home 
whenever Fido barks at strangers or 
snarls at the postman. When this type 
of dog is taken in public on a leash, 
all those tendencies remain. 

To compound Fido’s problem, he 
is now on a leash. He is unable to es-
cape whatever dangers appear, since 
he is tethered to his owner. If he has 
any territorial or protective tenden-
cies, this scenario is likely to bring 
them out. In your salon, this process 
takes a sequential path. Initially the 
dog is a danger to you as it comes 
in for its fi rst grooming. After it is a 
regular, it is a danger to other clients 
entering the salon and new hires. 

The second context is the one you 
must guard against. There is no doubt 
that you are a good handler, and even 
feisty dogs will soon come to love 
you. When the uninitiated dog lover 
bends over to pet and “relate” to an 
unsuspecting canine, the components 

for aggression are suddenly present. 
While the human is looking at the 
outside attractiveness of the dog, the 
dog is looking at a major threat in 
human form. The fact that the person 
was raised with that breed of dog 
may not impress the dog. It is not the 
human’s experience with that type of 
dog that is critical; it is that particular 
dog’s experience with those types of 
humans. For salons that allow dogs 
free reign inside the salon, this can 
lead to a serious problem. For those 
that are scrupulous about having all 
dogs on leash as they leave, this may 
still be an issue. 

At grooming salons in major 
pet stores, the front entry is regu-
larly fi lled with multiple dogs in the 
process of coming and going. As a 
groomed dog exits, it pushes forward 
to a swinging half-door and exits as 
the door is opened… right into the 
face of several strange dogs. This is 
a fl ash point that may lead to a dog 
fi ght or a people bite. A simple way 
to cut down on this is to bring a dog 
from the back only after the paper 

Behavior
by Gary Wilkes

CLIPS

Cockroaches 
and Salon Greetings
CockroachesCockroaches

Continued on the next page
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work is done. Otherwise, discussing 
with the owner a simple glitch in the 
bill can cause a dog to stand, waiting 
and snugged up to whatever barrier 
you use at the front of your grooming 
area. Face to face contact with a new 
dog coming in or with a client who 
simply must pet the Cane Corso on 
the head can lead to problems. 

You will never be able to teach 
all your clients to leave other people’s 
dogs alone. You will never be able to 
make them all good with dogs. What 
you can do is control your entry 
and exit practices to cut down on 
flash points that can lead to trouble. 
Here are some concepts that reduce 
the likelihood of aggression. I have 
placed them in the context of your 
own knowledge, realizing that most 
of you already know this stuff, which 
means this could be a reference for 
new groomers or handlers for a first 
contact with a dog they don’t know. 

• If a client decides to bend over 
a dog they don’t know, either po-
litely ask them not to screw up your 
great grooming job (tell them the dog 
is about to be in a dog show) or tell 
them the dog has ringworm. Towering 
over a dog and touching the withers 
is a threat – some react, some don’t. 
If the dog does react and is not a dog 
well-known to you, the client will be 

horrified that you allow vicious dogs 
in your salon. They always think that 
any dog that growls or snaps at them 
is vicious, because they have a way 
with animals. 

• Greet the dog by turning side-
ways and squatting down. The dog 
will feel much more comfortable if you 
are on his level. Towering over a dog 
is perceived as a menacing gesture. 

• Avoid direct eye contact. Dogs 
use eye contact as a way of intimidat-
ing each other. If you lock stares with 
an aggressive or protective dog, it 
may try to bite you. A fearful dog on a 
leash may react to intimidating stares 
by biting in self-defense. Use your 
peripheral vision to watch the dog.

• Offering the back of your hand 
or a fist will not protect you from 
a bite. A dog’s teeth are designed 
to cut through ligaments, tendons 
and muscles. Slowly offer your hand 
underneath the dog’s mouth. Hold-
ing your hand over the dog’s head 
will be viewed as a threat. If you are 
squatting next to the dog, swing your 
elbow so that it lightly touches the 
dog’s chest as a test. Keep your eyes 
upward on the client’s face – this will 
prevent accidental eye contact. 

• Watch for signs that the owner 
does not trust the dog. Well-controlled 
dogs do not usually wear spiked col-

lars that pinch the dog’s neck when 
tightened. Muzzles and harnesses 
often cover the owner’s lack of control 
over the dog.

• Be cautious of allowing children 
to greet strange dogs in your salon. 
Even a playful puppy can acciden-
tally rip a child’s cheek with a claw 
or tooth. Many owners have children 
with them as they run errands, and 
going over the grooming or the bill can 
cause you to miss the four-year-old 
poking his finger in a dog’s eye. 

Gary is an internationally ac-
claimed behaviorist, trainer, author, 
columnist and lecturer. He has more 
than 30 years experience working with 
dogs, including eight years of shelter 
work. Gary Wilkes and his former col-
league, Karen Pryor, are responsible 
for the innovation and development 
of clicker training. His knowledge is 
founded on his experience clicker train-
ing thousands of dogs and includes 
correcting serious aggression, training 
animals with physical and neurological 
disabilities, creating training protocols 
for search and rescue, assistance and 
therapy dogs and consulting with MIT 
on artificial intelligence projects. He 
currently has a full-time, veterinary 
referral-based behavior practice in 
Phoenix, Arizona, and is a columnist 
for Groomer to Groomer magazines.
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T he phones were ringing non-
stop, your prep techs were 
threatening mutiny if you took 

one more dog for the day, one of your 
best clients wanted to add “just a little 
color” in addition to her clip, and it 
had been hours since you went to the 
bathroom. You took a look around the 
grooming room, and it looked like Ed-
ward Scissorhands had been at work. 
Oh, my! A fl eeting glimpse of your 
refl ection in the mirror was downright 
scary: dirty smock, unkempt hair, 
and dark circles under your eyes. “No 
worry. It’s okay,” you told yourself 
and the team. “It’s the holidays. We’ll 
get through it. Just hang on!”

 A few months later, you were 
cleaning everything in sight – even 
those places out of sight. You reorga-
nized fi le cabinets, brought all your 
emails up to date, and even wrote a 
list of products to buy at the spring 
trade show. You color coordinated all 
of your grooming outfi ts, got your own 
hair cut and colored, and were almost 
caught up on sleep. Shucks! You even 
cleaned all the hair out of the laces of 
your tennis shoes. And there you sat, 
waiting for the phone to ring.

Then Spring arrived, and along 
with it came all those outdoor dogs 
ready for their yearly smoothie. 
Sweat ran off the tip of your nose as 
you tried to convince the 150-pound 

Pyrenees that clippers wouldn’t eat 
him. In came a Cocker, and you were 
not sure which end was which since 
he was so matted. The air was full of 
hair, so it must be spring. Well, with 
no time to think, you were already 
behind, and it was only 9 a.m.

- - -
Sound all too familiar? Of course 

it does. We’ve all been there and done 
that. Some of you are still wearing 

the T-shirt! How do you even out the 
workload? If your salon depends on 
the spring and holiday rushes to be 
profi table, you have problems. Take 
a look at your monthly profi t and 
loss (P&L) statements to identify your 
down months. WHAT?! You don’t 
have a monthly P&L statement? You 
should! If you’re not tracking your 
profi tability on a monthly basis, the 
end of the year could hold some cruel 

CANINE MASSAGE THERAPY (CMT)
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the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142
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surprises.
Once you identify the slower 

months, you can put a plan in place 
to increase revenue and even out 
the workload. One obvious option is 
to “rebook.” As your clients check 
out, always ask if they would like to 
book their next appointment. Often, 
we simply say, “Would Tuesday, four 
weeks from today, at 9 be good?” In 
September and October, we ask our 
regular clients if they would like to 
“pre-book” their appointments for the 
upcoming year. We say something to 
the effect of, “We know Thursdays 
work best for you, which is really a 
busy day for us as well. Why don’t 
we go ahead and put you down for 
every third Thursday around 9?” Now 
the client feels special, because we’ve 
gone out of our way to help them get 
Thursday appointments (and we’re 
helping to even out the workload). 

A post on Facebook offering book-
ings for the upcoming year gets the 
phones ringing. By the end of October, 
90% of my Saturdays are pre-booked 
for the upcoming year. My loyal 
clients plan their vacations based on 
their pet’s grooming appointment. I 
had one lady who booked her surgery 
based on Fluffy’s appointment!

Do slower than normal days still 
occur? Not often. However, just let 
a snowfl ake fall and people panic. 
Clients cannot risk coming out to 
get their pet groomed, not with that 
gray sky and a 20% chance of snow. 
Why is it those same folks can drive 
through 12” of the white stuff to get 
to Walmart for hot cocoa and a bag of 
chips? Go fi gure! Those cancellations 

used to really bug me. No more! When 
the client calls to cancel (without a 
real reason like actual ice or snow), I 
put a big ol’ smile in my voice. I agree 
that the 20% chance of snow is cause 
for alarm and no doubt too dangerous 
to risk travel. I assure them I will be 
happy to reschedule for later in the 
week. I can most certainly work them 
in on Friday. Of course, their pet will 
need daycare. “Uh, daycare?” the cli-
ent asks. I sweetly explain that work-
ins take longer, her pet would need 
to be with me for about four hours, 
and the rate for daycare is based on 
size. They suddenly decide to brave 

the dry roads and gray skies and keep 
their appointment! If they choose to 
reschedule, it’s more money for me. 
Win/win for me!

Maybe when school starts in Au-
gust, you experience a slow time. With 
that in mind, monthly specials for 
August, and also in July, should be 
posted on Facebook. We keep a fl yer 
on the check-in desk and give each 
client the opportunity to take advan-
tage of the Spa Special. Spa packages 
really bring in additional revenue 
with a high profi t margin. Even if the 
number of dogs you groom is down, 
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revenue will hold steady or increase. 
You can also offer your current clients 
a free add-on if they bring in a new 
client during your slower periods. 

We will all have those new clients 
who are fi rst-time dog owners. Almost 
all of them, when asked if they would 
like to rebook, will say, “How often 
should Fluffy be groomed?” We always 
suggest four weeks. Now you have 
gotten her booked for the next month 
and hopefully through the end of the 
year. Do you know what happens with 
fi rst-time dog owners? Sure you do! 
They rub all over the dog, they dress 
him, bathe him, and they brush him – 
kinda! What don’t they do? Comb that 
dog out! After a dematting fee or close 
clip, they’re discouraged. Now it’s time 
to educate them. Suggest coming in 
between grooming appointments for 
just a comb-out. The owner gets to 
keep her pet fl uffy, your job is easier, 
the dog’s coat is healthier, and you get 
more income. WIN/WIN!

Plan to bring in a photographer 
and have picture day at the salon. 
The company we use drives up in a 
self-contained mobile unit. We put 
a poster in the window and a notice 
on Facebook a month before picture 
day. Within just a few days, picture 
day was booked solid. Well, did that 

help even out workload? We picked a 
week in July, which is typically slower 
than average. When a client made 
the picture appointment, we asked 
if they wanted to book a grooming 
beforehand so that Fluffy would look 
her best. Bingo! The slow week is now 
busy.

Evening out the workload is not 
that diffi cult. Rebook, pre-book, and 
offer specials. Be ready for 2012. Set 
aside a few hours to plan, plan, and 
did I mention plan?! Brainstorm with 
your team or other groomers, attend 
educational seminars, and do not wait 
until the slow period hits to decide 
what to do (that’s not a good plan). 
Make the upcoming year your most 
profi table one yet, and still have time 
to look professional, eat lunch, and – 
shucks! – even go to the bathroom in 
December.

Nancy Ward owns a holistic 
grooming salon in East Tennessee. 
She has been in the pet care indus-
try for more than 30 years. She has 
spoken frequently at seminars and 
has written articles for national trade 
publications. She offers private consul-
tations to business owners in the pet 
industry.

Run-Kard is completed at each visit 
and attached to the run. The back 
contains a boarding release for your 
protection, which is signed and dated 
by the owner.
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#627 100 Kennel Sales Slips  $18.50
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  Professional Sales Slips for ken-
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needed.
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T o many of us, the title of this ar-
ticle rings a bell. Yep, it’s a song 
from the ever-popular children’s 

program, Sesame Street. As I was 
thinking of a topic for this article, my 
thought process was jilted when the 
doorbell rang and in came my three-
year-old twin nieces! Guess what?! 
Yep, they wanted Uncle Joe to turn 
on the TV, because Sesame Street was 
on. 

Can you remember the different 
Muppet characters? Some of my favor-
ites include Grover, Cookie Monster, 
and the Count. And who could forget 
the infamous Oscar the Grouch? Over 
the years, the program also included 
a number of human characters, such 
as famous astronaut Buzz Aldrin, 
First Lady Laura Bush, comedian Bill 
Cosby, and many more. The pro-
gram covered lighthearted topics like 
birthdays, school days, and vacations, 
while at other times talked about less 
than attractive, but realistic topics 
like bullying, death, and divorce. 

It has been a number of years 
since my sons were young enough to 
have an interest in watching this pro-

gram. When they did, memories of my 
childhood came rushing back to me 
as I sat with them for what seemed 
like an eternity during every 30-min-
ute episode. Just like when I was a 
kid, I somehow turned on the cobweb-
filled, dark, abandoned area of my 
brain where my imagination once 
lived, which most of us turn off when 
we reach a certain age. I used to think 
that all of my neighbors were forever 
going to be just like the neighbors on 
Sesame Street: caring, sympathetic, 
giving, humorous, welcoming, friendly 
(except Oscar!), cheerful, and there to 
lend a hand whenever I need them. 
Okay, for all of you realists out there, 
I knew I was NOT going to have Mup-
pets for neighbors, but cut me some 
slack!

Much like the lessons taught to 

us by these fascinating, fuzzy, loud 
creatures called Muppets, business 
could have its ups and downs as 
well as twists and turns. It seemed, 
though, that no matter what the topic 
lesson was for each episode, the char-
acters relied on the strength of their 
neighbors and friends to pull them 
through the challenges they were fac-
ing. Yes, these lessons taught us how 
to be good neighbors ourselves, but it 
also taught us something even more 
important. 

As I pursued my Master’s Degree 
in Business, I often studied respected 
businesses and well thought-out 
strategies for the perfect combina-
tion to apply to the business I was 
in, ensuring prosperity and success. 

By  
Joe Zuccarello
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Remembering the lessons taught on 
the sidewalks of Sesame Street, one 
lesson rang true time and time again: 
the strength of the neighborhood! 

Think in a broader sense than the 
immediate neighbors and friends you 
may have. Think about those “neigh-
bors” who can impact your busi-
ness with the positive and negative 
things they may say about you, your 
business, or your customers. These 
“neighbors” are referred to as “key 
infl uencers.” Let’s name a few that 
come to mind: veterinarians and their 
staff, breeders, trainers, the Chamber 
of Commerce, local news personalities, 
friends, family, shelters, employees, 
politicians, etc. The list can get pretty 
extensive if you take some time to 
think about it. 

Key infl uencers can be real assets 
to your business. Since many people 
respect and act on their opinions, we 
need to make sure we are at the top of 
their list of pet care providers in our 
area! How? It’s really not that diffi cult. 
You have a talent, and many of these 
people have pets. Instead of staying 
in your “house” and waiting for these 
neighbors to ring your doorbell, go out 
and visit them. Make yourself famil-
iar to them. Use your imagination. 
Give them free or discounted services, 

special treats/desserts during the 
holidays, or information for them to 
supply their customers. One of the 
best things you can do is to drop by 
unannounced from time to time to 
simply say “Thank You.”

BE NEIGHBORLY! It’s a two-way 
Sesame Street. We must  be ready 
to give more than we ever expect to 
receive. Employ this philosophy, and 
you will be amazed by the results. 
Neighborly effort is not an exact sci-
ence. It doesn’t always equal out. But 
what is ONE new customer worth to 
you? Over the course of the pet’s life, 
they are worth thousands of dollars 
to you. This neighborly thing takes a 
little bit of effort, but the effort must 
remain constant. Think of it this way. 
Don’t be that neighbor nobody ever 
sees, nobody ever talks to, and no-
body feels comfortable approaching. 
This type of neighbor is often unjustly 
misunderstood and usually isn’t very 
popular. Sure, you will not be re-
lied upon for anything, but you can 
bet you won’t get help from anyone 
if you ever need it. If you limit how 
many neighbors you visit and become 
familiar with, other neighbors may 
choose a friendlier, more familiar door 
to knock on. 

Client databases change from 

time to time due to people relocating, 
pets or people aging and passing, new 
pets, competition, etc. Likewise, we 
may need new or additional employ-
ees. Just imagine how tapping into 
the wealth of knowledge provided by 
key infl uencers can help grow, or at 
least maintain, our business at a level 
where we feel we can provide superior 
service. Some really great employee 
candidates have come as referrals 
from our neighbors as well. All in all, 
getting to know your neighbors and 
what they can do for you and your 
business is a great way to minimize 
loss and maximize your business’s 
potential. 

Want to make Easy Money?! Take 
a lesson from the Muppets, use your 
imagination, and make sure your 
neighbors know who you are. Sunny 
days…

Joe Zuccarello has excelled in the 
pet industry since 1986 and is the 
National Accounts Sales Manager for 
Tropiclean Shampoo and Fresh Breath 
Made Easy! Dental products for dogs 
and cats. To fi nd out more about Tropi-
clean Shampoos and Tropiclean Fresh 
Breath Made Easy! dental products, 
please visit www.tropiclean.net or call 
800-542-7387.

READER SERVICE CARD #8498

Appointment Cards
with STICKER

Business Cards

Paw Key Tag
flexible plastic

No set-up charge for first proof. Choose from 
over 80 stock backgrounds or we’ll design a 
card just for you!

$35 set-up charge

$35 set-up charge 

•No set-up charge!
•Printing on one side only

Magnet
(economy)

100 for $65
250 for $99
500 for $160
1000 for $275

125 for $86.25
250 for $122.50
500 for $245.00

1000 for $490.00

1 COLOR
250 for $73
500 for $85
1000 for $99

2 COLOR
250 for $105
500 for $125
1000 for $145

Paper
(2-sided)

250 for $85
500 for $125
1000 for $200

FULL COLOR
PRINTING!

FULL COLOR
PRINTING!

Collar Clips
flexible plastic tag
with durable clip 

250 for $142.50
500 for $260.00

1000 for $470.00

Collar ClipsCollar Clips
flexible plastic tag
with durable clip 

250 for $142.50
500 for $260.00

14 colors
available!

Price includes one color imprint.

Removable paw sticker.
Perfect reminder for calendars!

w w w. A n i m a l s I N K . c o m

317-496-8467
info@AnimalsINK.com

1 COLOR

Removable paw sticker.
Perfect reminder for calendars!

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388
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BEFORE

AFTER

Designer dogs have been around 
for as long as I have been grooming. 
We just didn’t call them “designer” 
30 years ago; they were simply called 
mutts. Regardless of the semantics, 
these trendy purse pets are increas-
ingly popular and provide a regular 
source of income for our businesses… 
our bread and butter.   
     
The coat varies depending on the gene 
pool, but the average little “Yorki-
Shon” or “Shih-Poo” sports a soft, 
wheaten-like coat that tends to have 
some structure on the body with silky 
drop coat on the legs. This can be a 
challenging coat for even the most 
experienced stylist to coif. The right 
tools and application of products, 
along with a sound technique, will 
help ease your frustration and provide 
you with a chic, uncomplicated trim 
and an elated client.

The goal is to create a compact, 
little dog with a soft, natural outline. 
Exposing the expressive eyes and cre-
ating a soft curtain of fringe around 
the headpiece, will melt your client’s 
heart. Keep the trim simple and soft.

The bathing and drying process, 

as always, is crucial for a beauti-
ful fi nish, and the products used 
weigh heavily on the outcome. Talk to 
manufacturers and visit the booths 
at trade shows to fi nd out how the 
products work from the people that 
created them. If you are in an area 
with hard water, it is also benefi cial 
to use a water softener. This will cut 
your drying time and stretch your 
shampoo dollar.

With this soft type of coat, use a 
body-building, clarifying shampoo. It 
is acceptable to condition the coat, 
but you must be certain that you 
rinse thoroughly. Follow up with a 
lacquer-free spray that will add tex-
ture to the coat, and avoid products 
that contain silicon or oils, except to 
dematt prior to the bath. When dry-
ing, fl uff the coat in the direction op-
posite of how it grows. Finish up the 
prep work by trimming the sanitary 
“underwear” and pads. 

STYLING WITH 
SNAP-ON COMBS

Snap-on combs, also referred to 
as “guards,” are great tools that can 
help you achieve a fl uffy trim with a 

hand-scissored look in a fraction of 
the time. To achieve this, “block” in 
the trim by removing excess coat from 
the body, shoulders, hips, and rump 
with the “guard” in full contact with 
the coat and body. 

With a starting point just behind 
the occipital bone at the back of the 
topskull, continue straight down the 
length of the back, following the hair 
growth pattern. Follow around the 
undercarriage, stopping before you 
get to the groin, well in front of the 
“tuck-up” where the rear leg meets 
the belly (Fig. 7B).

It is usually advisable to run the 
clipper in the direction that the coat 
grows. However, if there are cowlicks 
or areas that are uneven, clipping 
against the grain (growth) will help to 
smooth out the bumps or “chatter” 
marks from the clipper. 

The dog should be standing, con-
nected to a loop and grooming arm, 
with you stationed to his rear. With 
this positioning, you can clip with one 
hand and control the dog (especially 
those with “sit-down-itis”) with your 
other hand. It is important to estab-

GROOMING DESIGNER DOGS

Continued on the next page

BREAD & BUTTER GROOMING:  

FAST & EASY
PET TRIMS FOR THE SALON

By  Kathy Rose
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lish a habit of only clipping and scissoring 
a dog while he is standing (except for the 
head), because, depending on his position, 
the muscles and bones change the coat length 
and the way it reacts to the clippers (Fig. 7A 
and 7B). 

From this position, and with the guard 
remaining in full contact with the coat and 
body, continue over the rump and down the 
back of the rear leg to a little above the hock. 
Then “fall off,” leaving the coat longer from 
the hock to foot (Fig. 8). 

Using a “skimming” technique (applying 
light clipper pressure without following the 
actual bone structure), clip the outside and 
front of the rear leg, making sure to “fall off” 
just above the knee and hock. To complete 
your clipper work, move to the front of the 
dog. With the guard in full contact with the 
dog, clip well up under the jaw, the neck, 
and down the shoulders to the elbow.

FINISHING
This type of soft, wavy coat is best ad-

dressed with thinning scissors for a natural, 
velvety fi nish. With the exception of the head, 
the majority of the work has already been 
“blocked” in with your snap-on combs and 
clippers. Keep in mind that the fi nishing 

Continued on the next page

“TUCK UP”
FIG. 7B

FIG. 7A

FIG. 8

FIG. 10

FIG. 9

FIG. 11
good time to clean your pet’s ears. After 

cleaning, put cotton balls in his ears to keep 

the water out.   Place a drop of  eye protector in each 

eye to prevent irritation if  some suds should 

come in contact with them.

 Wet your pet using comfortably warm,  

never hot, water. Apply a high quality pet 

shampoo and massage it through his coat.  

Never use any product on a cat, kitten or 

puppy unless it is approved for use on them. 

 Rinse and repeat the shampoo and 

massage. Then rinse very thoroughly. One 

of  the most important parts of  bathing 

your pet is to make sure to get the shampoo 

completely out. Rinse, rinse, rinse.

 Apply conditioner according to 

directions. Again, there are many types.  

Some you spray on and leave in, while others 

are massaged into the coat and the excess 

rinsed out.  Towel dry your pet, then use a hair 

dryer to get him completely dry. Once your 

pet is clean and dry, give him a final brushing 

and a spritz of  pet cologne to complete his 

grooming. Now, your best friend looks, smells, and 

feels great again! 

Keep Your PetSalon Fresh

© 2008 Barkleigh Productions

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your Pet Care Professional

If  you have a friend who could  
benefit from this publication,

please pass it on.
J1004

#PS-6

Salon Fresh

Pet Care SerieS

B r o C h u r e S

Give your 
clients 
the answers 
they want 
to everyday 
questions!

Order Online at www.barkleigh.com  or call (717) 691-3388

#PS-2  Learning To Brush Your Pet – Teaches proper brushing techniques to clients 
#PS-3  When Your Pet Needs a Smoothie – What clients can expect once severe matting is removed
#PS-4  Puppy’s First Visit – Helps clients prepare a pet for their first groom
#PS-5  The Ferocious Flea – Teaches clients flea prevention 
#PS-6  Keep Your Pet Salon Fresh – Instructions on grooming upkeep at home

20 Pet Care pamphlets     $9.95
50 Pet Care pamphlets     $18.50
100 Pet Care pamphlets     $29.95
500 Pet Care pamphlets     $99
1000 Pet Care pamphlets    $180

W1388

#PS-6
#PS-4 #PS-5

#PS-2
#PS-3

Pet Care Series #6

READER SERVICE CARD #8500

mailto:info@barkleigh.com
mailto:info@barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
http://www.barkleigh.com
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consists of a bit of shaping and the 
removal of stray hairs, or the “offi cial” 
groomer term, “sticky-outies.” 

First, level the topline. The clipper 
has followed the contour of the dog, 
so you must guide your scissors to 
create a level topline (Fig. 9). Continue 
across the shoulder and down the 
forelegs, blending and “erasing” clip-
per marks by using a smooth action 
and keeping your scissors on the coat. 
Every time you lift your scissor from 

the coat and place it back down, a 
mark is made in the coat (Fig. 10). 

The soft coat on the legs is 
shaped to form parallel lines when 
looking from the front or from the 
rear. If the coat is very thin or “open” 
on the front of the forelegs or the front 
of the rear legs, leaving it longer here 
will help you to create a cylindrical leg 
instead of a “duck” foot (L-shaped leg 
and foot). Using curved shears, round 
the feet, and then soften it with your 

thinning scissors. To complete the 
body, soften the undercarriage and 
the curved line of the “tuck up.” 

THE HEAD
Begin the head by removing the 

excess hair at the eye corners with 
thinning scissors. Do not shave the 
top of the nose or the entire stop, 
unless there are eye problems pres-
ent or if the client requests it (Fig. 
11). Next, trim the hair in front of the 
eyes, forming a semicircle to the eye 
corners and creating a slight arch 
overhanging the eyes. A client likes to 
see their baby’s eyes, so trim to the 
outside corner. You should be able to 
see the eye when viewed from the side 
(Fig. 12). 

Using a lacquer-free pet hair-
spray, spray the topknot and cheeks. 
(Stiff hair hairsprays, especially those 
with lacquer, can be damaging and 
should not be left in the coat.) Make 

FIG. 12

FIG. 13

FIG. 14

Continued on the next page

www.BarkleighImages.com
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The 

$32,000 
Groom!

See Top Competitors...
Up Close and Personal!
 

Examine Grooming 
Trends with Before 
and After Photos.

 
This exciting and valuable 
reference can aid you in 
being the best you can be.

    Sponsored bySponsored by

717-691-3388 • info@barkleigh.com

READER SERVICE CARD #8449

http://www.BarkleighImages.com
http://www.BarkleighImages.com
http://www.BarkleighImages.com
mailto:info@barkleigh.com
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For more information contact Lucy 

cruisinglady@ymail.com
(321) 368-6622

www.barkleighevents.com

Miami
St Thomas

 San Juan
  Grand Turk

W2036

Pet Pro 
 Cruise

Barkleigh

PetPetPetPetPet ProProProProProProPro
 Cruise Cruise Cruise CruisePet
 CruisePet
 Cruise Cruise CruisePro
 CruiseProPro
 CruiseProPro
 CruiseProPro
 CruisePro
 Cruise Cruise Cruise Cruise Cruise CruisePetPet
 Cruise Cruise CruisePet
 CruisePet
 Cruise

BarkleighBarkleighBarkleighBarkleighBarkleighBarkleighBarkleighBarkleigh

Pet Pro 
 Cruise

Miami
January 7-14, 2012

READER SERVICE CARD #8501

SUPPLIES: (FIG. 17)
Colored chalk
(non-toxic artist chalk, or 
naturally colored chalk 
sticks, blocks, or powder 
for dogs found at dog show 
supply distributors)

Paper towels and/or plastic

Plastic or latex gloves

APPLICATION: (FIG. 16)
• Lightly dampen a chalk 

stick with a paper towel.

• Holding the ear in one hand, 
apply color to the ear fringe, 
tail fringe, or other areas

• Wait a few minutes to dry 
before sending the pet home

sure to cover the dog’s nose and eyes 
with your hand before spraying. Then, 
comb up and outward. Fold the ear back 
and place your thumb on the front of the 
lips. Using your curved shears, scissor 
in a semicircular shape from the beard 
in front of the jaw to the cheek in front of 
the ear (Fig. 13), then use your thinning 
shears to soften (Fig. 14).

Tidy up the stray hairs on the tail 
and ears, and polish off with a bandana 
or bow. Or kick it up a notch and apply 
temporary accent color to the ears and 
tail! (See Temporary Accent Color sidebar.)

Kathy has multiple BIS and Best All 
Around Groomer awards, including four gold 
medals at Intergroom. She has been a medalist 
with GroomTeam USA on four teams and has 
won the Cardinal award for Outstanding Ser-
vice to the Pet Industry. A well respected judge 
and lecturer, Kathy is certifi ed with IJA, United 
Show Managers Alliance, and EGA. Kathy’s 
salon, Pets of Perfection was featured on the 
cover of  Groomer to Groomer Buyer’s Guide 
and serves as an externship sight for the Nash 
Academy. Kathy also did several episodes on 
the Animal Planet’s “Petsburg USA” and was 
the emcee of TLC’s “Extreme Poodles.”

TEMPORARY ACCENT COLOR

FIG. 17 FIG. 16

mailto:cruisinglady@ymail.com
http://www.barkleighevents.com
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The beautiful Pasadena Convention Center 
in sunny Southern California will again be 

home to the largest grooming competition and trade 
show on the west coast. Groom & Kennel Expo is 
scheduled for February 2-5, 2012.

Last year, Groom & Kennel Expo 
welcomed over 2,800 attendees and 
featured nearly 100 exhibitor booths. 
We anticipate an even more success-
ful show this year! 

Groom & Kennel Expo 2012 will 
feature educational seminars to 
sharpen your skills and grow your 
business. Your favorite industry ex-
perts will be on site offering a variety 
of topics including: grooming, animal 
behavior, boarding and day care, spa 
services, business management and 
animal health. 

Plus, the many exhibiting compa-
nies will offer spectacular trade show 
discounts on your everyday sup-
plies as well as your big ticket salon 
necessities. This event is the perfect 
opportunity to stock up and maybe 
even remodel your business!      

Groom & Kennel Expo 2012 will 
also be home to exciting grooming 
contests! The World Cup Grooming 
Games and Creative Styling Contest 
will entertain and educate attendees 
throughout the weekend. Of course, 
an attendee favorite, the Silent 
Auction will be held daily featuring 
hundreds of fun pet themed gifts as 
well as grooming tools and products. 
Silent Auction proceeds are donated 
to Gifts of Love International.    

For more information on 
Groom & Kennel Expo 2012 visit 
www.GroomExpo.com or request 
Reader Service Card #8350.

Groom & Kennel Expo 2012      

Mark your Calendars!
Feb 2-5, 2012

Pet Release FoRms 
  & tiP signs!

A light-
hearted 
way to say 
gratuity is 
appreciated!

#6143 - Groomer Tip Sign
#6144 - Bather Tip Sign

PR1 - General SP1 - Senior FP1 - Fuzzy

81/2 x 11
framed 
counter sign
$15.95 each

Order Online at www.Barkleigh.com or by phone (717) 691-3388

These cartoon Pet Release Forms convey a little light humor for 
a serious subject. They explain, in a gentle way, the owner’s 
responsibility to the groomer and give you the right to obtain 
emergency treatment for their pet.  $7.95 per pad (50 sheets)

W1360

Pet Release FoPet Release Fo
uNEW

READER SERVICE CARD #8484

http://www.GroomExpo.com
http://www.Barkleigh.com


     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

READER SERVICE CARD #8504READER SERVICE CARD #8503

Your Guide  
to Pet Care  
Products  
and Services!

Volume 5 • 2011

Product  
Listing 
and Index

Company  
Profiles

Buyer$Guide
Your Guide 
to Pet Care 
Products 
and Services!

Buyer

VOL. 29 ED. 6  •  SEPT. 2010

“THE GROOMING INDUSTRY’S TRADE MAGAZINE”

WWW.GROOMERTOGROOMER.COM

Groomer’s
Roundtable
Groomer’s
Roundtable

The Dog
GROOM 

EXPO
Bought

The Dog
GROOM 
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Bought

Grooming
The English
Springer
Spaniel

Grooming
The English
Springer
Spaniel
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“THE GROOMING INDUSTRY’S 
TRADE MAGAZINE”

GROOMOLYMPIAN Series

Grooming the  
    Miniature 

Poodle

GROOMOLYMPIAN Series

Grooming the  
    Miniature 

Poodle

SophieSophie
Behavior Clips:Behavior Clips:

Chocolate 
 Poisoning
Chocolate 
 Poisoning

Retailing 
to    Your 
Client 
Base

Retailing 
to    Your 
Client 
BaseSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophie Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client 

SophieSophieSophieSophie
Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:

SophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophie

“The Grooming Industry’s 
Business-Building Magazine”

OnlIne

www.groomertogroomer.com

Read Back Issues, Connect with 
Others and More at

W
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Exciting
 Seminars

Groom ExpoGroom Expo
September 6-9

The hershey Lodge 

& ConvenTion CenTer

hershey, PA

 Over

170
 bOOths!

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com www.GroomExpo.com W

19
58

Groom
20122012

•	 grOOming

•	 bOarding

•	 pet daycare

•	 animal behaviOr

•	 creative grOOming

•	 retailing

•	 health

•	 training

•	 mObile grOOming

& Featuring 
Barkleigh Honors
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Solid Gold Holistic Animal Nutrition Center
1331 N. Cuyamaca, El Cajon, CA 92020

Ask your local pet store for a free catalogue. If 
they don’t have a SunDancer catalogue, call us at 
(619)258-7356, M-F, 10am to 5pm 
Pacifi c time. Or e-mail us at sarah@solidgold-
holisitc.com, you can also visit our website at 
www.solidgoldholistic.com.

Additional research reprinted in the Dallas Morning News, August 16th, 2011. The title of the 
article in the newspaper: “Could This Powder be “Solid Gold’?”
 PubMed, a service of the U.S. National Library of Medicine, lists more than 4,000 studies using 
curcumin as herbal medicine by practicing physicians. 
 Dr. Bharat B. Aggurwal, professor of experimental therapeutics at the University of Texas at M.D. 
Anderson Cancer Center in Houston, has helped produce more than 100 of these curcumin studies. He 
says curcumin has anti-oxidant, anti-infl ammatory, anti-viral, anti-bacterial and anti-fungal qualities. He 
also recommends it for pain management and Alzheimer’s. 
 Further research in the book, “Real Cause, Real Cure,” Dr. Jacob Tertelbaum at the Fibromyalgia 
and Fatigue Centers shows how curcumin blocks the infl ammatory cytokines, helps white blood cells move 
faster, decreases allergic infl ammation and strengthens cells against bacteria. 
 Solid Gold SunDancer dry dog food with curcumin comes in 4, 15 and 33 pound hermetically 
sealed bags. Some dog food companies have reduced the size of their bags to 25 or 28 pound sizes. Not 
Solid Gold. Our bags remain at 33 pounds.
 The Solid Gold Sea Meal is always fed with our dog food. See our catalogue specially for Oriental 
dogs, Arctic dogs, and dogs from England, Scotland, Ireland and all water dogs (labs, poodles – as well as 
terriers, spaniels and retrievers).
 In 1958, the U.S. Congress wanted to fund a study using curcumin and cancer. But the pharma-
ceutical companies lobbied against it. They said it might interfere with their revenue from their cancer 
drugs so the lobbyist stopped the study.
 In 1971, President Nixon tried to have the study begin, but Wa-
tergate ended that.
 Ask your local animal supply store to get in the Solid Gold 
SunDancer dry dog food with curcumin. It is the chicken/white fi sh 
base with tapioca and quinoa to control gas. It is also helpful for tear-
staining, ear infections, bladder stones and chewing at the feet.
 You have tasted curcumin when you eat mustard. Curcumin 
gives mustard its bright yellow color and its spicy fl avor. It’s also called 
curry.  The Indians (in India) refer it to curcumin as Solid Gold for a 
variety of healing problems. 

Research about Solid Gold Sundancer Dry Dog Food with 
Curcumin, it continues to Help in a Variety of Health Problems.

Reader Service Card #8494

mailto:sarah@solidgold-holisitc.com
mailto:sarah@solidgold-holisitc.com
mailto:sarah@solidgold-holisitc.com
http://www.solidgoldholistic.com


Sign up at  www.barkleigh.com/ecards

Barkleigh E-Cards

Everyone loves a card...
 and your customers will never 
feel more appreciated.

from you to them.

W1761

Elegant 4”x 6” card 
is printed with rich 
chocolate ink on ivory 
linen paper. Matching 
envelopes included.

Each out 
  to gRiEving cliEnts

(S3) Ivory Sympathy Cards w/ Envelopes
#6033  5 Sympathy Cards /Env.   $12.95
#6034  10 Sympathy Cards /Env.   $23.95
#6035  25 Sympathy Cards /Env.   $42.95
#6036  100 Sympathy Cards /Env.  $125.00

s y M pat h y 
a R d

“...brings great joy and deep sorrow. May it be comforting to 
know that the loss of your beloved pet is shared by those who care.”

Barkleigh productions | www.barkleighstore.com | (717) 691-3388 | info@barkleigh.com
W1412
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READER SERVICE CARD #8505

READER SERVICE CARD #7857
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Get Ready Tacoma, 
Here Comes 

the Northwest 
Grooming Show! 
The 2012 Northwest Grooming 

Show will be held March 16–18, 
2012 in Tacoma, Washington.  The 
sophisticated Murano Hotel and 
Convention Center will be home 
for the 3-day trade show event. 
Last year, the Northwest Groom-
ing Show welcomed 650 pet care 
professionals and 26 pet industry 
companies. 

The show will feature grooming 
demonstrations and various semi-
nars by award winning groomers 
and well-known industry speakers. 
The show will also be home to the 
exciting Poodle and All Other Pure-
bred grooming competitions, plus 
the crowd pleasing Creative Styling 
competition. The weekend will be 
a great opportunity to learn about 
new products and save money on 
supplies and equipment. Exhibiting 
companies will be offering spec-
tacular show specials and demon-
strating their latest products. 

This is a show you will not 
want to miss! For more information, 
visit www.NWGroom.com. 

(insidE)

R

c

http://www.barkleigh.com/ecards
http://www.barkleighstore.com
mailto:info@barkleigh.com
http://www.NWGroom.com
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www.barkleighstore.com • (717) 691-3388

These adorable dogs are printed on quality 2”x 3-1/2”  card stock. 
Great for  grooming salons, kennels and veterinarians. 

Buy only the quantity you need!

#652    100 Pet Apt. Kards     $6.95
#653    500 Pet Apt. Kards     $26.95
#654    1000 Pet Apt. Kards   $39.95

Brown Appt. Kard
#1936    100 Apt. Kards     $7.95
#1937    500 Apt. Kards     $29.95
#1938    1000 Apt. Kards   $43.95

Bathtub Appt. Kard
#1939    100 Apt. Kards     $7.95
#1940    500 Apt. Kards     $29.95
#1941    1000 Apt. Kards   $43.95

Squares Appt. Kard

Pet aPPointment kards

calendar Paws
Red and white sticky-back label with 
space to jot next appointment date and 
time. Your client can affix it to his home 
calendar as an appointment reminder, or 
just as a general reminder to call. Makes 
an excellent eye catching price tag, too! 
Two great sizes.

     5/8” Small Calendar Paws
#601    100 Calendar Paws – Small      $7.95
#602    1000 Calendar Paws – Small    $55.00

     1” Large Calendar Paws
#599    100 Calendar Paws – Large    $8.95
#600    1000 Calendar Paws – Large  $59.95

5/8”

1”

suPer samPler Pack
See Our Cards Before You Buy! 

Try Them on Your Clients!

• Reminder Kards 
• Klient Kards 
• Thanks for  
  Coming Card
• Sympathy Cards
• Klip Kards 
• Kenn-L-Kard
• Kennel Run Card 
• GroomOgrams
• Kennel Sales Slip

• Grooming Sales Slip
• Happy Camper Card
• Pet Report Cards 
• Pet Release Forms
• Little Angel Award
• Pet Care Series
• Groomer to Groomer
   Magazine
• Dental Kards
 ... and More!

#677 1 Super Sampler Pack $9.95Only One Sampler Per Business!

Pet rePort card
Like a teacher, now you can grade 
each pet from an A+ to an F. Did 
you ever forget to convey important 
information to your client? A 
time-saving checklist of common 
recommendations is included, with 
space for your personal comments. 
Plus, it doubles as a reminder or 
appointment card. Great promotional 
tool, too — your clients will tell their 
friends about your “caring” pet report card.

#657       20 – Pet Report Cards      $6.95  
#658       50 – Pet Report Cards    $13.95 
#659       100 – Pet Report Cards    $25.95
#660       500 – Pet Report Cards    $99.00
#661       1000 – Pet Report Cards  $159.95

Pet Report Cards (#PRC)

Indicate Pink, Blue or Tan!

Try Them on Your Clients!

• Groomer to Groomer

$9.95

mA $20 Value for only $9.95

ReadeR SeRvice caRd #8190

http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=121&idcategory=180
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=124&idcategory=180
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=71&idcategory=180
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=143&idcategory=42
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=145&idcategory=42
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=170&idcategory=47
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=99&idcategory=191
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READER SERVICE CARD #8494

Banners
Advertise Big! 

Highlight your services with these attention grabbing banners. 
6ft. x 2ft. only $49

4ft. x 2ft. only $39

#6390

#6392

#6391

#6393

#6394

#6396

#6395

#6397

#6375 #6376

#6377 #6378

#6379 #6380

#6381 #6382

www.BarkleighStore.com  717-691-3388
W1917

www.barkleighstore.com • (717) 691-3388

These adorable dogs are printed on quality 2”x 3-1/2”  card stock. 
Great for  grooming salons, kennels and veterinarians. 

Buy only the quantity you need!

#652    100 Pet Apt. Kards     $6.95
#653    500 Pet Apt. Kards     $26.95
#654    1000 Pet Apt. Kards   $39.95

Brown Appt. Kard
#1936    100 Apt. Kards     $7.95
#1937    500 Apt. Kards     $29.95
#1938    1000 Apt. Kards   $43.95

Bathtub Appt. Kard
#1939    100 Apt. Kards     $7.95
#1940    500 Apt. Kards     $29.95
#1941    1000 Apt. Kards   $43.95

Squares Appt. Kard

Pet aPPointment kards

calendar Paws
Red and white sticky-back label with 
space to jot next appointment date and 
time. Your client can affix it to his home 
calendar as an appointment reminder, or 
just as a general reminder to call. Makes 
an excellent eye catching price tag, too! 
Two great sizes.

     5/8” Small Calendar Paws
#601    100 Calendar Paws – Small      $7.95
#602    1000 Calendar Paws – Small    $55.00

     1” Large Calendar Paws
#599    100 Calendar Paws – Large    $8.95
#600    1000 Calendar Paws – Large  $59.95

5/8”

1”

suPer samPler Pack
See Our Cards Before You Buy! 

Try Them on Your Clients!

• Reminder Kards 
• Klient Kards 
• Thanks for  
  Coming Card
• Sympathy Cards
• Klip Kards 
• Kenn-L-Kard
• Kennel Run Card 
• GroomOgrams
• Kennel Sales Slip

• Grooming Sales Slip
• Happy Camper Card
• Pet Report Cards 
• Pet Release Forms
• Little Angel Award
• Pet Care Series
• Groomer to Groomer
   Magazine
• Dental Kards
 ... and More!

#677 1 Super Sampler Pack $9.95Only One Sampler Per Business!

Pet rePort card
Like a teacher, now you can grade 
each pet from an A+ to an F. Did 
you ever forget to convey important 
information to your client? A 
time-saving checklist of common 
recommendations is included, with 
space for your personal comments. 
Plus, it doubles as a reminder or 
appointment card. Great promotional 
tool, too — your clients will tell their 
friends about your “caring” pet report card.

#657       20 – Pet Report Cards      $6.95  
#658       50 – Pet Report Cards    $13.95 
#659       100 – Pet Report Cards    $25.95
#660       500 – Pet Report Cards    $99.00
#661       1000 – Pet Report Cards  $159.95

Pet Report Cards (#PRC)

Indicate Pink, Blue or Tan!

mA $20 Value for only $9.95

INDUSTRY NEWS
Nature’s Specialties was award-

ed First Place in the New Grooming 
Product Category of the New Product 
Showcase Awards at SuperZoo re-
cently for their Plum Crazy Foaming 
Facial Wash. Plum Crazy was voted 
for by pet industry retailers in at-
tendance at SuperZoo as one of their 
favorite items from the New Product 
Showcase.  

Plum Crazy is a gentle tearless 
foaming facial wash that can be 
used in the tub or on the go with 
optical brighteners, de-tanglers and 
a long lasting fragrance. Perfect for 
travel, just wash and wipe with a 
damp cloth. The product is safe for 
puppies, kittens and small ani-
mals. For more information, request 
Reader Service Card #8464. 

Making the Winter 
GroomOgram 
Work for You

Oh, you’re busy now with the 
Christmas rush, but January and Febru-
ary are notoriously slow for grooming, 
so you will have to push a little harder 
during those months.

Send out some of our new and 
different reminder cards. Jot a special 
on your GroomOgrams in the remarks 
column. Example: Free box of treats 
with each grooming, 10% off, etc. take 
this slow time to place your GroomO-
grams at animal shelters, etc., and 
meet the owner/operators of these 
establishments.

When leaving your  GroomOgrams 
in establishments, open them. People 
will pick them up to read the cartoon and 
will get your advertising message later.

Save 15% on your next order of  
GroomOgrams with our convenient 
Standing Order program. Just fill out 
the appropriate spot on the order form, 
and you won’t ever have to worry about 
forgetting to order your  GroomOgrams.

And remember, you will always 
have an opportunity to change or 
cancel amounts before each issue. 
No obligation. Cancel anytime. 
No risk whatsoever to you.

How many  GroomOgrams should 
you order? Take the average number of 
dogs that you groom weekly and multiply 
it by twelve. That will provide you with a 
three month supply.

Divide that number in half, if you 
choose to mail postcards and  GroomO-
grams and order that number of each, 
respectively. Plan to have extras to give 
to vets, pet shops and breeders.

http://www.BarkleighStore.com
http://www.BarkleighStore.com
http://www.BarkleighStore.com
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www.barkleighstore.com • (717) 691-3388

great Poster for Your salon!
toP 10 Poster
Do you get 
tired of hear-
ing the same 
old comments 
from your 
clients? 
This cute framed 24” 
x 36” poster will stop 
all those nasty remarks 
and replace it with 
a chuckle from your 
clients. Why not couple 
this poster with the Tip 
Sign and turn “lemons 
into lemonade!”

#6060    24x36 Poster/ Unframed         $39.95
#6043    Poster/Frame                          $59
#6044    Poster & Tip Sign Special  (Reg. $74)  $69     
#6058    11x17 Poster           $29.95
#6059    8½x11 Sign               $19.95

“Learning to Brush Your 
Pet”... is an attractive pamphlet 
that will help your clients learn 
how to brush correctly. Don’t 
take valuable time to answer 
these everyday questions. This 
pamphlet covers the topic in 
more detail than you could... 
ensuring success in brushing. 
Great promotional tool, too! 
Rubber stamp your shop name 
in the space provided and leave 
them at vets, shelters, and pet 
shops.

When a pet’s hair becomes  
severely matted, there is simply  
no way to remove it except to  
give the pet a very short 
haircut, often referred to as a 
‘smoothie.’  
“When Your Pet Needs a 
Smoothie,” is a new addition to 
the Pet Care Series. Owners are 
advised what to expect once 
the matting is removed, and 
what equipment and products 
will be recommended.

Written by  
Professional  
Groomers for  
Your Clients!

#631   20 Brushing       $9.95
#632   50 Brushing       $18.50
#633   100 Brushing     $29.95
#634   500 Brushing     $99.00
#635   1000 Brushing   $180.00

Brushing (#PS-2)
#1844   20 Smoothie       $9.95
#1842   50 Smoothie       $18.50
#1843   100 Smoothie     $29.95
#1845   500 Smoothie     $99.00
#1846   1000 Smoothie   $180.00

Smoothie (#PS-3)
#1853   20 Puppy’s First     $9.95
#1852   50 Puppy’s First     $18.50
#1854   100 Puppy’s First   $29.95
#1855   500 Puppy’s First   $99.00
#1856   1000 Puppy’s First $180.00

Puppy’s First Grooming (#PS-4)
#6013   20 Flea       $9.95
#6014   50 Flea       $18.50
#6015   100 Flea     $29.95
#6016   500 Flea     $99.00
#6017   1000 Flea   $180.00

Flea (#PS-5)
#6124   20 Salon Fresh       $9.95
#6122   50 Salon Fresh       $18.50
#6123   100 Salon Fresh     $29.95
#6125   500 Salon Fresh     $99.00
#6126   1000 Salon Fresh   $180.00

Salon Fresh (#PS-6)

The
Ferocious

Flea

Keeping your Pet Flea Free 
 In many areas of  the country, flea control 
is a year round necessity. 
 In conjunction with continuing premise 
control, many pet owners have great success 
with oral or topical products that are 
administered once a month to their pet. They 
come in a variety of  brands like - Advantage®, 
Frontline®, Revolution®, and Program®.  
 There are specific formulations for dogs 
and cats, and most are approved to use on 
puppies and kittens six to eight weeks and older. 
Read and follow the instructions, making sure 
to use the product that is specified for your 
pet. These products are extremely popular 
because of  their once a month convenience, 
ease of  application, and effectiveness. Most are 
waterproof, allowing your pet to be bathed, 
or to swim, without decreasing the product’s 
effectiveness.  
 Also, keeping your pet flea free with this 
continuous protection, is far less costly than 
trying to eliminate an infestation on your pet 
and in your home.

Are there any disadvantages to 
these products?
 Fleas have to come in contact with the 
product to be killed. That means that fleas 
actually have to get on, and could possibly 
bite your pet, before they die. There is also 
a possibility of  skin irritation at the site of  
application.

Sweet Success
 Tiny fleas can create huge problems.  
By working with your pet care professional 
and following their recommendations about 
products and their correct usage, and by 
diligently treating and protecting your pets and 
their surroundings, you and your pets can kiss 
the ferocious flea goodbye.

The
Ferocious

Flea

#PS-5   Barkleigh Productions • Mechanicsburg PA 
(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 
Pet Care 

Professional

If  you have a friend who could  
benefit from this publication,

please pass it on.

Pet Care Series #5J872

in the space provided and leave 

,” is a new addition to 
the Pet Care Series. Owners are 

Ferocious
FleaFlea

FerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerociousFerocious
FleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFleaFlea

Pet Care Series #5

cause any irritation to himself. Remember that 

his freshly clipped nails may be sharp and can 

easily irritate his puppy skin. If you have any 

questions or concerns, contact your groomer 

immediately.

Taking care of your Puppy at home…

 Between professional groomings, you  

may need to brush and bathe your puppy at 

home. Your groomer can recommend and 

supply the equipment and coat care products 

that you will need. 

 She will also be happy to demonstrate the 

correct brushing and combing techniques that 

you need to learn to properly care for your 

puppy.

Mission Accomplished  

– a Happy Puppy!

 Because you and your professional 

groomer took the time to introduce your puppy 

to grooming in a step-by-step, gentle, loving 

way, you made your puppy’s all-important 

first visit to the grooming salon a wonderful 

experience that will help him enjoy being 

groomed throughout his life. 

Puppy’s

First Visit 

to the 

Grooming 
Salon

#PS-4   Barkleigh Productions • Mechanicsburg PA 

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 

Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.

Pet Care Series #4

J590

Ask Your Groomer  

for a Copy  

of

Learning to Brush  

Your Pet  
Pamphlet

Puppy’s First Visit to the 
Grooming Salon will help 
your client prepare their pup 
for grooming. Beneficial be-
fore and after the first groom.

The Ferocious Flea helps 
your clients learn how to  
protect their pet from fleas! 
Helps sell retail products too!

Keep Your Pet Salon Fresh 
helps your clients learn how 
to keep up on their pets 
hygiene between visits! 

Pet care series brochures

These cartoon pet release forms convey a little light humor for a seri-
ous subject. They explain, in a gentle way, the owner’s responsibility to the 
groomer and give you the right to obtain emergency treatment for their pet. 

Each pad is a different color. Mix or match.  Pad of 50 forms General Pet 
#PR-1 (for most clients), Fuzzy Pet #FP-1 (for matted dogs), and Senior Pet 
#SP-1 (for the older pet).

Pet release  
Forms

#614 1 Pad – Pet Release Forms – Select One Style      $7.95
#615 3 Pads – Pet Release Forms – Mix and Match      $22.95
#616 5 Pads – Pet Release Forms – Mix and Match      $35.00
#617 10 Pads – Pet Release Forms – Mix and Match      $69.00
#618 25 Pad –  Pet Release Forms – Mix and Match      $149.00

ReadeR SeRvice caRd #8190

http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=9
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=155
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=158&idcategory=40
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=347&idcategory=37
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=351&idcategory=36
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=378&idcategory=38
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1263&idcategory=171
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Pet Appointment KardsPet Appointment Kards

PAK - Bathtub
#1936 100 $7.95
#1937 500 $29.95
#1938 1000 $43.95

# 100 $7.95
# 500 $29.95

1000 $43.95

ORDER ON-LINE at

www.BARKLEIGH.com

Barkleigh Productions, Inc.
(717) 691-3388

Two new Pet Appointment Card (PAK) Styles! These adorable cards are
2” x 3 1/2” card stock. Great for grooming salons, kennels and veterinarians.

E1415

NEW!

READER SERVICE CARD #8494

IJA Sanctioned Grooming Contests • Top Industry Speakers 
Nearly 50 Booth Pet Industry Trade Show

March 16-18 • Tacoma,WA
The Hotel Murano N
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NEW PRODUCT NEWS

Econo-Groom
Econo-

Groom never 
dries out hands 
or makes them 
rough and sore. 
Bathe all day 
and hands stay 
soft with Econo-
Groom. Econo-
Groom is tear-
less, dilutable 
16:1, superior quality and optimum 
performance. It brightens, deodor-
izes and conditions. The coconut oil 
base cleans thoroughly and the rich 
Lanolin prevents dryness. With its 
super foam, brilliant results, and 
super mildness; Econo-Groom is ev-
erything a choosy groomer desires. 
For more information, request Reader 
Service Card #8463.   

FurBulous Organic Dog Shampoo
FurBulous 

Dog USDA Cer-
tifi ed Organic 
dog shampoo is 
receiving high 
marks from 
groomers for 
its pH balance 
and treatment 
of sensitive 
skin. This mild, 
hypoallergenic shampoo is made 
from organic essential oils, aloe 
vera and rosemary extract. Low 
sudsing and fast rinsing—groomers 
can complete more baths in a day 
resulting in increased profi ts. It’s 
so mild and moisturizing that many 
fi nd a conditioner unnecessary. Its 
unique spray or pump bottles allow 
one-handed shampoo application 
in hard-to-reach places. Dog own-
ers who have tried it are excited 
about the results. Testimonials can 
be found on-line at furbulousdog-
shampoo.com. For more information, 
request Reader Service Card #8475.

READER SERVICE CARD #8513

PROVERBIAL WISDOM
A son who mistreats his father or mother is a public disgrace.        
     — Proverbs 19:26, The Living Bible

PAK - Squares
#1939
#1940
#1941

http://www.BARKLEIGH.com
http://www.BARKLEIGH.com
http://www.BARKLEIGH.com
mailto:info@barkleigh.com
mailto:info@barkleigh.com
mailto:info@barkleigh.com
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Sally J. Liddick

Taking a 
different 
path
Taking a Taking a Taking a Taking a Taking a Taking a Taking a 
different
Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
differentdifferent
path
different
path
different
pathpathpath

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.00!Just $15.00!

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures  

• Pet First Aid
 

• Salon Injuries 

• Parasites
 

• Pet Health

• Nutrition

• Dental 
and more!

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

• Safe Grooming 

What every  
successful  

Groomer  
should know! 

Boyd HArrell, dVM

dr. Boyd Harrell is an experienced veterinary practitioner, consul-
tant, speaker and author.

Because groomers have the opportunity to get to know pets and 
their owners, dr. Harrell has recognized the importance of pet profes-
sionals as educators and first line promoters of responsible pet owner-
ship and pet health maintenance. out of a commitment to help ensure 
that they give sound pet health advice to their clients, he has become 
a regular contributor to Groomer to Groomer and off lead & Animal 
Behavior magazines on both pet health and business topics. Feedback 
from those articles written and presentations given was the impetus 
to make this book a reality.

dr. Harrell continues to practice pet medicine and surgery while 
serving as team Coordinator and Hospital director of sPCA, inc. in 
central Florida. He also continues as a pet consultant to oxyfresh 
Worldwide and as a professional speaker, writer and consultant to the 
grooming, veterinary and small business communities.
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“
the only comprehensive 
guide for groomers ...  
a must–have reference  
for your grooming salon!”

            — sally liddick, 
                                                            Publisher of 
                   Groomer to Groomer magazine

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

Barkleigh Productions, Inc.
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
www.barkleighstore.com

About the Author

780979 0676249

9 0 0 0 0
ISBN: 978-0-9790676-2-4

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6384        Wonders of Grooming        $15.95

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6325     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6365     Salon Basics      $12.95

#6383     Dog Grooming Quick Tips      $15.95

L1853

#6371
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Canine Calm
Earth Heart Inc. 

offers Canine Calm, a 
natural calming remedy 
for dogs. Canine Calm
is formulated with all 
natural ingredients, in-
cluding pure essential 
oils, such as lavender, 
tangerine and gera-
nium that have been 
traditionally used in 
remedies for relaxation. 
Canine Calm is made Canine Calm is made Canine Calm
in the USA and pack-
aged in a BPA free spray bottle. The 
ready to use spray is easy to use, 
won’t stain or leave a sticky residue 
on materials or fur, and can safely be 
sprayed and rubbed onto the dog’s 
ear tips and abdomen, or directly 
onto bedding or clothing. For more 
information, request Reader Service 
Card #8476.

Barkleigh Productions, Inc. • www.BarkleighStore.com • (717) 691-3388
C1930

NEW from the Nash Salon Series

Choose unframed or black frames.
#6417 Set of 3 posters, un-framed (24” x 36”) $99
#6416 Set of 3 posters, framed (24” x 36”)  $175

Pet Trim Style  
Posters

How short is short?  
Now your client can point out Now your client can point out Now your client can point out Now your client can point out Now your client can point out 
exactly the style of trim they exactly the style of trim they exactly the style of trim they exactly the style of trim they exactly the style of trim they 

are looking for.

This beautiful color set of three This beautiful color set of three This beautiful color set of three This beautiful color set of three This beautiful color set of three 
posters shows the most popular posters shows the most popular posters shows the most popular posters shows the most popular posters shows the most popular 
grooming breeds and will decorate grooming breeds and will decorate grooming breeds and will decorate grooming breeds and will decorate grooming breeds and will decorate 
your client reception area in an your client reception area in an your client reception area in an your client reception area in an your client reception area in an 
exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical exciting, attractive, and practical 
way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic way. Your clients will see basic 
breeds in four grooming styles:breeds in four grooming styles:breeds in four grooming styles:breeds in four grooming styles:breeds in four grooming styles:

Body Contour, Utility Trim,  
Modified Show Trim,           

and Show Trim. 

READER SERVICE CARD #8482

Zututh Canine Toothbrush
Zututh, a new 

canine toothbrush, 
has been designed 
to fit the shape of a 
dogs jaw. Because 
of the “Z” shaped 
brush, dog own-
ers can now reach 
those inset upper 
back molars, which 
are prone to plaque 
build-up. The two 
brushes in tandem 
also increase the 
number of teeth 
that are brushed in 
one motion, thus 
reducing brush-
ing time. Zututh,
is helping dog owners brush their 
dogs’ teeth easier, faster and more 
efficiently than ever before. For 
more information, request Reader 
Service Card #8515.  

SynergyLabs Grooming line 
available in Gallon Sizes

Synergy 
Labs offers a Labs offers a Labs
grooming line 
consisting of 
ten formulas 
that are avail-
able nationwide. 
SynergyLabs 
Groomer’s Blend
shampoos and 
conditioner will 
keep your cus-
tomers wonder-
ing and wishing they knew how you 
get their pooches smelling so clean 
and so fresh! Shampoo formulas 
are Oatmeal Protein, Flea & Tick, 
Herbal Extract, Pure & Simple, 
Shed Defense, Deodorizing, Ultra 
White, Puppy Fresh and Itch Calm. 
SynergyLabs also offers an OatSynergyLabs also offers an OatSynergyLabs -
meal Protein conditioner. For more 
information, request Reader Service 
Card #8514.  

Nikki Green

Nikki Green by Nikki Green by Nikki Green Posh & Co. is an 
Eco-Friendly line of dog shampoos Eco-Friendly line of dog shampoos Eco-Friendly
made without harsh detergents, 
chemicals, artificial coloring or 
toxins that can harm and dull your 
dog’s precious coat. Instead, they 
use only the purest ingredients na-
ture has to offer like 100% con-
sumption-grade olive oil, Mediter-
ranean Sea salt and essential oils 
from all over the world. With Nikki 
Green, your four-legged friend will 
experience a clean so pure, his/
her coat will radiate with a healthy 
glow that only Mother Nature can Mother Nature can Mother Nature
provide. The product is available in 
8oz., 16 oz., 1 gallon and 5 gallon 
sizes. For more information request 
Reader Service Card #8516.

mailto:info@barkleigh.com
http://www.barkleigh.com
http://www.barkleighstore.com
http://www.BarkleighStore.com
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Sally J. Liddick

Taking a 
different 
path
Taking a Taking a Taking a Taking a Taking a Taking a Taking a 
different
Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
different
Taking a 
differentdifferent
path
different
path
different
pathpathpath

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.00!Just $15.00!

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures  

• Pet First Aid
 

• Salon Injuries 

• Parasites
 

• Pet Health

• Nutrition

• Dental 
and more!

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

• Safe Grooming 

What every  
successful  

Groomer  
should know! 

Boyd HArrell, dVM

dr. Boyd Harrell is an experienced veterinary practitioner, consul-
tant, speaker and author.

Because groomers have the opportunity to get to know pets and 
their owners, dr. Harrell has recognized the importance of pet profes-
sionals as educators and first line promoters of responsible pet owner-
ship and pet health maintenance. out of a commitment to help ensure 
that they give sound pet health advice to their clients, he has become 
a regular contributor to Groomer to Groomer and off lead & Animal 
Behavior magazines on both pet health and business topics. Feedback 
from those articles written and presentations given was the impetus 
to make this book a reality.

dr. Harrell continues to practice pet medicine and surgery while 
serving as team Coordinator and Hospital director of sPCA, inc. in 
central Florida. He also continues as a pet consultant to oxyfresh 
Worldwide and as a professional speaker, writer and consultant to the 
grooming, veterinary and small business communities.
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“
the only comprehensive 
guide for groomers ...  
a must–have reference  
for your grooming salon!”

            — sally liddick, 
                                                            Publisher of 
                   Groomer to Groomer magazine

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

Barkleigh Productions, Inc.
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
www.barkleighstore.com

About the Author

780979 0676249

9 0 0 0 0
ISBN: 978-0-9790676-2-4

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6384        Wonders of Grooming        $15.95

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6325     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6365     Salon Basics      $12.95

#6383     Dog Grooming Quick Tips      $15.95

L1853

#6371

http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1563&idcategory=272
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1537&idcategory=73
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1556&idcategory=272
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1554&idcategory=73
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=1564&idcategory=73
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Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards  $13.75
#501 500 Giant Klip Kards  $59.95
#502 1000 Giant Klip Kards  $99.00 
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

Available Colors

klip kards            client index & extender cards
Extenders staple to your filled Klip Kard  

and add more record space!

Giant Klip Kard

This 4”x 6” card offers space for pet description and 
medical problems, referral, birth date, vet phone and 
clip description. Popular Pet Profile checklist denotes 
a number of conditions about a pet. Back has columns 
for date, services, charges and reminder date.

Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards  $11.95
#508 500 Medium Klip Kards                    $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,  
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513  100 Medium Extenders  $11.95

Available  
Colors

Medium Klip Kard

groomer system
This loose-leaf Binder System permits an unlimited number of daily 
appointments. It comes  with 150 Daily Appointment Sheets, 52 Weekly 
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated 
by monthly/report dividers, as well. Each groomer can have his/her  
own book or everyone can work out of one... by adding extra pages. 
Satisfaction Guaranteed!

• Space for Time In and Time Out

• Client’s Name and Phone Number

• Pet’s Name and Breed

• Coding Block for Type of Service

• Space for Remarks

• Calendar

• Service Code Directory  

   Makes Entry Quick

• Daily, Weekly and 
   Monthly Income Sheets

• Start Anytime during the Year...

   This Book Never Ends!

#6053   Complete Groomer System           $59.95
#6054   100  Appointment Sheets (White)  $12.95
#690     100 Weekly Sheets (Yellow)      $12.95 
#691     100 Monthly Sheets (Melon)                      $12.95 
#692     50 Quarterly/ yearly Sheets (Dk Orange)   $12.95
#6055   Assorted Reports - 1 Year Supply    $17.95
 includes - 54 Weekly, 14 Monthly, 5 Quarterly
#622     GSM Calendar Page In Plastic Sleeve   $2.95

appointment & income tracking book

ReadeR SeRvice caRd #8190

• Safe Grooming 
Procedures 

• Pet First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 

and more!

GROOMER’S GUIDE TO 

PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 

Successful 

Groomer 

should know!

BOYD HARRELL, DVM

The only 
Comprehensive 
Guide for 
Groomers!
By Groomer to Groomer 
columnist, Veterinarian, 
Dr. Boyd Harrell, DVM

This 272 Page Book is a Must Have Reference 
for Your Grooming Salon! 
21 easy-to-read chapters covering: 

• Skin Disorders • Ears • Hot Spots • Allergies • Fleas and Ticks • Toenail and Foot Pad problems 
• Anal Sacs • Infections • Nutrition • Geriatric Dogs • Vaccinations and reactions • Dental • much more

W
16

22

Barkleigh Productions Inc. • 970 West Trindle Rd. • Mechanicsburg, PA 17055 • (717) 691-3388 • info@barkleigh.com

$19.95
#6325

New Book from Barkleigh!

http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=185
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=188
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=183
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Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards  $13.75
#501 500 Giant Klip Kards  $59.95
#502 1000 Giant Klip Kards  $99.00 
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

Available Colors

klip kards            client index & extender cards
Extenders staple to your filled Klip Kard  

and add more record space!

Giant Klip Kard

This 4”x 6” card offers space for pet description and 
medical problems, referral, birth date, vet phone and 
clip description. Popular Pet Profile checklist denotes 
a number of conditions about a pet. Back has columns 
for date, services, charges and reminder date.

Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards  $11.95
#508 500 Medium Klip Kards                    $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,  
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513  100 Medium Extenders  $11.95

Available  
Colors

Medium Klip Kard

groomer system
This loose-leaf Binder System permits an unlimited number of daily 
appointments. It comes  with 150 Daily Appointment Sheets, 52 Weekly 
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated 
by monthly/report dividers, as well. Each groomer can have his/her  
own book or everyone can work out of one... by adding extra pages. 
Satisfaction Guaranteed!

• Space for Time In and Time Out

• Client’s Name and Phone Number

• Pet’s Name and Breed

• Coding Block for Type of Service

• Space for Remarks

• Calendar

• Service Code Directory  

   Makes Entry Quick

• Daily, Weekly and 
   Monthly Income Sheets

• Start Anytime during the Year...

   This Book Never Ends!

#6053   Complete Groomer System           $59.95
#6054   100  Appointment Sheets (White)  $12.95
#690     100 Weekly Sheets (Yellow)      $12.95 
#691     100 Monthly Sheets (Melon)                      $12.95 
#692     50 Quarterly/ yearly Sheets (Dk Orange)   $12.95
#6055   Assorted Reports - 1 Year Supply    $17.95
 includes - 54 Weekly, 14 Monthly, 5 Quarterly
#622     GSM Calendar Page In Plastic Sleeve   $2.95

appointment & income tracking book

CLASSIFIEDS

Blades & Sharpening
EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

YOU NOW HAVE A BETTER CHOICE” We are 
also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$4.50, Ceramic $5.50, Regular shears $4.50. 
Trimmer  blades (5-n-1, Speedfeed) $6.50, 
Clipper maintenace (free labor + parts). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. All 
blades, all shears, clipper repair. Est. 1995. 
Northern Tails Sharpening inc, Mobile AL & 
New Orleans LA Call 251-232-5353 
www.northerntails.com.

Bows & Accessories
Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – 
Med.; $15.00 – Lg.; Gigantic selection. 
Call Now! (301) 746-4327.

Four different sizes, lots of beautiful prints and 
solids. Christmas, Valentine’s and St. Patrick’s 
Day are ready. New bows available on our web-
site. Order early for best selection. Elchar Dog 
Bows (800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% handmade. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Business Opportunity
Earn $100.00 per hour. Easily learn to sharpen 
expensive dog grooming scissors and clippers. 
As soon as tomorrow you’re making money. 
Training and equipment.(408) 439-9161.

Dog grooming business for sale, Smithsburg, 
Md. Established 12 yrs, great location, rental 
building, fully equipped, laundry and offi ce 
area, large clientele and growing. $81,000. 
Call 301-824-3371

Successful grooming business for sale. Real 
$$$ maker. Medical status forces sale. Low 
down payment carries. Near Poughkeepsie, NY. 
Call Broker William Smith at 845-255-4111.

DOG SHOW RV 2004 Four Winds Windsport 
– 36’ beautiful, roomy and ready for show 
circuit. Lots of room for crates, built-in grooming 

table, 44 x 34” jumbo shower with removable 
dog bathing tub, Braun hydraulic lift for crates. 
Sleeps fi ve. Queen, single and sofa bed. New 
mattresses. Two Sony TVs, antenna, satellite, 
DVD player, new tires,  microwave / convection 
oven, large fridge, Workhorse Chassis, $4000 
exhaust system to improve gas mileage and 
performance, Onan generator 5500, 2 awnings, 
linoleum fl oor for easy cleaning, basement 
storage for grooming and dog show supplies. 
27,000 miles. Handicap accessible as well. 
$69,000. 717-620-9922 or sally@barkleigh.comBlades & Sharpening

Bows & Accessories

Business Opportunity

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

READER SERVICE CARD #8506

Sharpening • SaleS • repair

120 Fourth Street • Mt. Wolf, PA 17347
(717)266-7348 •  (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com W1535

READER SERVICE CARD #8507 READER SERVICE CARD #8508

Call (717) 691-3388 ext 210 
to place a Classifi ed.

Classi� ed Advertisements Get Results!

 Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

Call (717) 691-3388, Ext. 210 
to place a Classifi ed.

mailto:JKosakowsky@hotmail.com
http://www.northerntails.com
http://www.elcharbows.com
mailto:sally@barkleigh.com
http://www.salsbladeshop.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com
mailto:Info@Barkleigh.com
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Make More Money 
Without Raising 
Your Prices!

Professional Sales Slips for groomers and kennel  
operators! Both have space for all the little extras  
you haven’t been charging for. These 5-1/2” x 8-1/2”  
two-part NCR forms are clean, with no carbon needed.

Groomer Sales Slip includes space for groomer’s 
name, skin treatment, next appointment, bows, medi-
cated shampoo, tangling, bad behavior and more!

Kennel Sales Slip includes space for salesperson 
and/or groomer (for easy tally of commissions), number 
of days, weeks or months of boarding and charges,  
next grooming appointment and much more!

#623   100 Groomer Sales Slips $18.50
#624   500 Groomer Sales Slips $72.00
#625 1000 Groomer Sales Slips $117.50
#626 5000 Groomer Sales Slips $450.00

#627   100 Kennel Sales Slips $18.50
#628   500 Kennel Sales Slips $72.00
#629 1000 Kennel Sales Slips $117.50
#630 5000 Kennel Sales Slips $450.00

Groomer Sales Slip (#GSS)

Kennel Sales Slip (#KSS)

groomer & kennel sales slips

appointment & income tracking book

kenn-l-kards & run kards at last! the most advanced 
boarding kennel system 
ever devised!

3” x 5” Run-Kard is completed at 
each visit and attached to the run. 
Contains all the up-to-date informa-
tion you need about the pet. The back 
contains a boarding release for your 
protection, which is signed and dated 
by the owner. You’ll wonder how you 
ever lived without them!

After extensive research, we’ve de-
signed  a 5” x 8” client record card with  
all the information the Kennel Operator 
needs! Kenn-L-Kards contain fantastic 
Kennel, Medical and Grooming Profiles. 
This easy check system eliminates te-
dious handwriting. Speeds your record 
keeping! Extender Kards double your 
record space...just attach to the back of 
a full Kenn-L-Kard.

#589    100 Boarding Kenn-L-Kards   $13.75
#590    500 Boarding Kenn-L-Kards   $59.95
#591    1000 Boarding Kenn-L-Kards   $99.00
#592    2500 Boarding Kenn-L-Kards   $215.00
#593    5000 Boarding Kenn-L-Kards   $350.00

#594    100 Boarding Run-Kards      $10.50
#595    500 Boarding Run-Kards      $39.75
#596    1000 Boarding Run-Kards    $62.95
#597    2500 Boarding Run-Kards    $125.00
#598    5000 Boarding Run-Kards    $200.00

5” x 8” Kenn-L-Kard (BKK) 3” x 5” Run-Kard (BRK)
#901     100 Boarding Kenn-L-Kards Extenders       $13.75
#902     500 Boarding Kenn-L-Kards Extenders       $59.95
#903     1000 Boarding Kenn-L-Kards Extenders     $99.00
#904     2500 Boarding Kenn-L-Kards Extenders     $215.00
#905     5000 Boarding Kenn-L-Kards Extenders     $350.00

5” x 8” Kenn-L-Kard Extenders (BKX) 

READER SERVICE CARD #8494

http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=64
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=65
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=12
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=56&idcategory=193
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READ 
GROOMER TO GROOMER 

ONLINE!

www.GroomertoGroomer.com

READER SERVICE CARD #8494

 To list your event, send it to adam@barkleigh.com

CALIFORNIA
CHANGED DATES!!
GROOM & KENNEL 
EXPO 2012
2/2/2012 - 2/5/2012
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

COLORADO
Colorado Groomfest
6/8/2012 - 6/10/2012
Denver, CO
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

FLORIDA
PET PRO CRUISE 
St. Thomas, Puerto Rico,
Grand Turk & Cacaos Islands
1/7/2012 - 1/14/2012
Miami, FL
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
Judith “LUCY” Wheeler
Offi cial Barkleigh Travel Agent
(321) 368-6622 Cell
cruisinglady@ymail.com
On Facebook keyword: 
2012 Pet Pro Caribbean Cruise

GEORGIA
Atlanta Pet Fair
3/1/2012 - 3/4/2012
Atlanta, GA
(770) 908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS
All American Grooming Show
8/09/2012 - 8/12/2012
Wheeling, IL
(847) 364-4547
www.aagrmgshow.com

MICHIGAN
A Paw Above Grooming Seminar 
5/6/2012
Lapeer, MI
(810) 338-8870
www.kellyspetsalon.com

MISSOURI
Groom Classic
5/4/2012 - 5/6/2012
Kansas City, MO 
(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA
SuperZoo
9/11/2012 - 9/13/2012
Las Vegas, NV 
(626) 447-2222
www.superzoo.org

NEW JERSEY
Intergroom 2012
4/21/2012 - 4/23/2012
Secaucus, NJ 
(781) 326-3376
www.intergroom@intergroom.com
www.intergroom.com

OHIO
PETQUEST 2012
6/21/2012 - 6/24/2012
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.pqgroom.com

PENNSYLVANIA
GROOM EXPO 2012
9/6/2012 - 9/9/2012
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

RHODE ISLAND
NEPGP SummerFest
7/13/2012 - 7/15/2012
Warwick, RI 
(413) 219-0291
lindacc@nepgp.com
www.nepgp.com

TENNESSEE
Pet Stylists Super Show
6/1/2012 - 6/3/2012
Knoxville, TN
(865) 769-0598
petstylistsoftennessee.com

WASHINGTON
NORTHWEST GROOMING SHOW
3/16/2012 - 3/18/2012
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

EVENTS CALENDAR

Canine CPR dvd

Canine CPR 
Course approved 

by the Illinois 
State Board of 

Education

ORdeR Online: 
www.BaRKleiGHSTORe.COm

Barkleigh Productions, inc. 
(717) 691-3388

C1712

Knowing how to respond quickly in an 
emergency and, if necessary, administer 
cardiopulmonary resuscitation (CPR), 
can save the life of a pet in your care.

#1340 CPR - dvd $27.95

Instruction includes: 
Definition of cardiopulmonary arrest •	
Assessment of the dog •	
Preparing the dog for CPR •	
Demonstration of breathing and •	
compression techniques 
CPR techniques for one or two people •	
Benefits of learning canine CPR•	

Veterinarian, Melanie Mokos, D.V.M.,  
discusses practical issues of canine CPR  
and provides a thorough, step-by-step 

demonstration of the techniques. 
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READER SERVICE CARD #8509

Use the Reader Service Card 
for a Quick Response 

from Advertisers!

http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
mailto:adam@barkleigh.com
mailto:info@barkleigh.com
http://www.groomandkennelexpo.com
mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
mailto:info@barkleigh.com
http://www.barkleigh.com
mailto:cruisinglady@ymail.com
mailto:atlantapetfair@yahoo.com
http://www.atlantapetfair.com
http://www.aagrmgshow.com
http://www.kellyspetsalon.com
mailto:groomclassic@comcast.net
http://www.groomclassic.com
http://www.superzoo.org
http://www.intergroom@intergroom.com
http://www.intergroom.com
mailto:info@barkleigh.com
http://www.pqgroom.com
mailto:info@barkleigh.com
http://www.groomexpo.com
mailto:lindacc@nepgp.com
http://www.nepgp.com
mailto:info@barkleigh.com
http://www.nwgroom.com
http://www.BaRKleiGHSTORe.COm
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Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

“Top 10” 
producTs

“Top 10” T-Shirts “Top 10” T-Shirts 
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95

3 Sizes!3 Sizes!

Your Salon!

Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at Groom Expo

Fun Poster for Fun Poster for Fun Poster for 
Free Bag Free Bag Free Bag Fun Poster for Fun Poster for 

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

ReadeR SeRvice caRd #8196

http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=263
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=264
http://www.barkleigh.com/store/pc/viewCategories.asp?idCategory=155
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Coverage ofLiveLiveLive
Groom & Kennel Expo

February 3-5,2012
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W H E N  P E R F O R M A N C E  C O U N T SW H E N  P E R F O R M A N C E  C O U N T S

CUTS 2.5 x ’s
F A S T E R
CUTS 2.5 x ’s
F A S T E R

C o m p e t i t i o n  S e r i e s  B l a d e s

CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5CUTS 2.5 ’s’s’s’s’s
New innovative patented technology
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#50#50 Blade #50/.4mm(1/64")

ULTRA SURGICAL
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#40#40 Blade #10/1.8mm(1/16")
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ULTIMATE

DETACHABLE BLADE SET 

Competition Series

#40 #40Blade #10/1.8mm(1/16")

SURGICAL

DETACHABLE BLADE SET 
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*Wahl “Ultimate” Competition Series Blades cut 2.5 xʼs faster than Wahl Competition Series Blades
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“Rely on Ryan’s”TM
 

For All Your Containment Needs

ProValu2 24” Pink and Blue Crates

Extra Heavy Duty Wire Cage Base w/
Wheels FREE with Purchase of a Bank of 

Cages (A$59.95 Value)

Extra Heavy Duty Wire Cage Base w/

1-800-525-7387   Best Prices...Best Brands...TM

www.RyansPet.com
©2011 G&G Distribution Inc. All rights reserved. 

Pricing and manufacturer specs subject to change. Prices good thru December 31, 2011

w
w

w
.ryanspet.com    1-800-525-

73
87

“Rely on Ryan’s”
TM

Buy A Paw Brothers® Professional 
Modular Full Bank of Cages and Get 

a B-Air™ Bear Power™ 
Dryer-GBBPD-1 FREE

 (A $109.95 value)

READER SERVICE CARD #8512

http://www.RyansPet.com
http://www.ryanspet.com
http://www.ryanspet.com
http://www.ryanspet.com
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