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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM
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MAXIMUM STRENGTH 
SHAMPOO • SPRAY • GEL

•  P E T  S Y S T E M  ••  P E T  S Y S T E M  •

A premium shampoo 
great for all coats. Gentle 
and safe for puppies and 

kittens. Outperforms 
oatmeal shampoos.

800-526-7469
www.EQyss.com

The Micro-Tek 
System 

creates the healthiest 
environment for healing.

ALL EQyss PRODUCTS ARE

100%
GUARANTEED

SHAMPOO
Instant relief

Your customers
will thank you

SPRAY 
Leave on formula 

continues working 
for 24 hours

GEL 

Aloe vera based gel
Great for paw pads

ON CONTACT
SOOTHESSOOTHES

Reader Service Card #9159

http://www.EQyss.com
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A fi rst-time dog owner calls 
you to make a grooming 
appointment for her new 

puppy. The owner says that she got 
her Goldendoodle puppy for Christ-
mas. The breeder told her that the 
dog wouldn’t require much groom-
ing; he would mainly need brushing. 
She says that she loves her fl uffy 
boy but can’t see his eyes, and he 
needs to be trimmed under his tail.

The day of his appointment ar-
rives, and you see a ten-month-old, 
85-pound mop of a dog dragging his 
hapless owner all over the parking 
lot. You begin to suspect that you 
are in for a challenging day.

You introduce yourself and wel-
come them as they enter your salon. 
It takes two people to put the dog 
onto a grooming table so that you 

can check his condition and discuss 
the groom with his owner. As soon 
as you touch the dog, it’s obvious 
that his coat is terribly matted and 
will have to be removed.

“But I brush him everyday,” the 
client states defi antly. “I don’t want 
his hair cut short. No, no, no!”

“Yes, I can see that you have 
done a good job on the top hair,” 
you reply. “The outer hair is fl uffy 
and brushed out, but next to his 
skin, the coat is completely felted.”

It’s very diffi cult for owners to 
believe that they are not taking good 
care of their precious pets. Some 
owners will actually argue that 
the lumpiness they feel under the 
brushed out top coat is their dog’s 
muscles.

Every conversation with a 

distressed owner must be handled 
calmly, politely, and professionally. 
This is the point where communi-
cating with and educating your cli-
ent is crucial. They only know that 
they don’t want their pet’s hair cut 
short. You know that besides being 
very uncomfortable for the pet, mat-
ted hair can conceal a multitude of 
serious skin issues and other prob-
lems… and you know that it needs 
to come off.

 Many salon owners keep a 
sample of matted hair to show to 
their clients. Some even display an 
entire pelt that was removed in one 
piece. When the pet owners hold it 
in their hands, they can see that it 
is nice and fl uffy on the top but the 
hair underneath where it attaches 

� By Kathy Hosler �

THE MATTED PET
It’s all about communication and education

Continued on page 8



MENTION DEPT. 523 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

I’m a Groomer
and time is money. I know I’ll 
always pay the lowest prices 
and get everything I need with 
product solutions from PetEdge.

$599
On Orders of $150 or more—

Including Shampoos!
(some exclusions apply)

SHIPPING
EVERY DAY!

*Go to PetEdge.com/
MGTLifetimeGuarantee 

for more info.
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to the skin has become a solid mat.
You must impress upon the cli-

ent that their pet’s well-being and 
comfort is always your number one 
priority and that removing the mat-
ted coat is the only humane solution. 
Take the time to explain to them 
what must be done to remove the 
severe matting from their pet. When 
you show them your display mat, 
explain what a time-consuming and 
diffi cult process it is to separate the 
matted hair from the skin of the pet. 

Educating them will make it 
clear to the owner that you are do-
ing what is best for their pet. Once 
they understand that removing the 
matted hair is necessary, they have 
taken the fi rst step toward forming 
a working partnership with you in 
the future care of their pet. Spend 
as much time as necessary to be 
sure the owner understands what 
you are saying and why the hair 
must come off.

Make sure the owner knows ex-
actly what to expect when they pick 
up their pet so there are no unpleas-
ant surprises for either of you. If you 
have a brochure or any literature 
about matting and the problems it 
can cause pets, give it to the owner 
to take with them and read while 
you are grooming their pet.

Always have them sign a matted 
pet release form before they leave 
your salon. For your protection, it 
is imperative that you take before 
and after photos of the pet, carefully 
documenting any skin issues or 
abnormalities that you fi nd. 

When the owner returns to pick 
up their pet, impress upon them 
how to care for their pet after it has 
had a “smoothie.” Protection from 
sunburn and self-mutilation from 
scratching and biting must be em-
phasized. Rebooking the pet and set-
ting up a regular schedule of groom-
ing appointments will prevent it from 
ever needing a “smoothie” again. 

The best that you can hope to 
achieve in this situation is a happy, 
comfortable pet – and an owner that 
is satisfi ed that their pet received 
the best care possible. 

It’s hair… It will grow back. ✂

You must impress upon the client that their 
pet’s well-being and comfort is always your 
number one priority and that removing the 
matted coat is the only humane solution.

http://www.shor-line.com/celebrate_g2g
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M ake plans today to at-
tend the world’s largest 
grooming show! The 
beautiful Hershey Lodge 

and Convention Center in Her-
shey, Pennsylvania will become the 
weekend home to thousands of pet 
professionals for this phenomenal 
trade show event September 6-9! 

This year’s show has some 
fantastic brand new events sched-
uled… A Rescue Rodeo, an Abstract 
Runway Show, Barkleigh Honors 
Poodle Symposium, Therapy Dog 
certifi cation and a Business Success 
Summit!

The Rescue Rodeo is a groom-
ing competition that uses homeless 
dogs from local animal shelters. 
The focus of the event is to promote 
adoption and create awareness to 
the necessity of foster homes for 
shelter animals. Each local rescue 
group will receive a donation for 
providing an animal to the Rescue 
Rodeo. 

The Abstract Runway Show will 

be featured during the Barkleigh 
Honors Awards Dinner on Saturday 
evening. This show puts an elegant 
twist on creative grooming. Color is 
not allowed in this competition, only 
accessories. Contestants will parade 
their creations down a runaway that 
extends out into the crowd while 
two large screens will also project 
the show for better viewing.   

The Barkleigh Honors Poodle 
Symposium is a series of grooming 
demonstrations held on Friday. Last 
year’s Barkleigh Honors winners, 
Lisa Leady, Chris Pawlosky, Michell 
Evans, Sue Zecco and Jay Scruggs 
will share their expert knowledge of 
Poodle grooming in these four sepa-
rate seminars. 

A Therapy Dog certifi cation 
class is being held Friday through 
Sunday near the Puppy Playground 
area on the garage level of the 
Convention Center. The certifi cation 
process is a 20- minute obedience 
test conducted by Nikki Huntley 
through Therapy Dog International. 

Even if you are not interested in 
certifi cation, this is a great opportu-
nity simply to watch the testing and 
learn more about the process. 

The Business Success Sum-
mit is being conducted by grooming 
legend Melissa Verplank. She is the 
founder of the Paragon Grooming 
School and the author of Notes from 
the Grooming Table. Melissa’s years 
of experience and business success 
will help attendees achieve success 
in their own businesses.         

 Last year, Groom Expo was held 
during one of the largest fl oods the 
area had seen in nearly 40 years 
but still had 4,000 attendees and 
nearly 200 vendor booths. There-
fore, we expect a much larger show 
this year! 

Groom Expo will host various 
grooming contests and dozens of 
educational seminars on grooming, 
animal behavior, boarding, mobile 
grooming, retail, naturals, train-
ing and pet daycare. On Thursday, 

GROOM 
  EXPO
IS JUST AROUND 

THE CORNER!
HERSHEY LODGE &
CONVENTION CENTER

HERSHEY, PA
SEPT. 6–9, 2012

Continued on page 12



        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
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for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?

C

M

Y

CM

MY

CY

CMY

K

grom to grom copy.pdf   8/11/11   2:21:51 PM

Reader Service Card #9163

http://www.dogdryer.com


12 Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

m

a day-long Animal Behavior Con-
ference will be presented by Gary 
Wilkes. 

The following are some of 
the expert speakers scheduled to 
conduct seminars this year. Teri 
DiMarino, Marlene Romani, Melissa 
Verplank, Chris Pawlosky, Sarah 
Hawks, Sue Zecco, Joey Villani, 
Hayley Keyes, Diane Betelak, Kathy 
Rose, Gary Bessette, Gary Wilkes, 

Jay Scruggs, Dawn Omboy, Daryl 
Conner, Suesan Watson, Kim-
berly Raisanen, Danelle German, 
Jonathan David, Kendra Otto, Lisa 
Leady, Michell Evans, Ellen Eh-
rlich, Daryl Conner, Julie Wilkins-
Pantages, Angela Kumpe, Lori Craig, 
Cheryl Purcell, Tip Campbell, Irina 
and Lee Phillips, Debi Hilley, Nikki 
Huntley and Kristie Kingsland. 

Groom Expo will be home to 
exciting grooming competitions with 
generous cash awards! The PetSmart 
GroomOlympics and the following 
breed class competitions will be 
held, Poodle, Salon/Freestyle, Sport-
ing/Terriers and More, All Other 
Purebreds and Creative. PetEdge, 
Lambert Kay, Andis, Conair Pro Pet 
and Nature’s Specialties are sponsor-
ing the competitions.    

The whole weekend will be 
packed with extra events for fun 
and the opportunity to meet and 
mingle with fellow pet profession-
als. On Friday night, a “Prom Party” 
will be held to welcome attendees 
and have some fun! Be sure to pack 
some formal clothes and remember 
the ol’ days from your own prom 
(minus those awful braces)!       

Special package plans ranging 
from V.I.P (all four days admission 
to most sessions, all meals and 
spectator admission to all grooming 
contests) to Weekend packages for 
Friday and Saturday or Saturday 
and Sunday. Of course, seminars 
and admission to contests can also 
be purchased individually.

You won’t want to miss all the 
great items up for bidding at the 
Gifts of Love Silent Auction. Thou-
sands of unique and practical pet 
themed gifts will be featured daily 
from Friday through Sunday.  

The Mobile Round-up is an op-
portunity to stroll through Mobile 
Grooming Vans. You can even bring 
your own to show off and receive a 
free Basic admission.  

A Puppy Playground is avail-
able to view the activity of demo and 
contest dogs and witness some new 
socializing techniques learned at 
training and behavior seminars. 

Don’t waste another minute, 
sign up for Groom Expo today! ✂

For a program book, contact Bar-
kleigh Productions at (717) 691-3388 
or go to www.groomexpo.com.     

ReadeR SeRvice caRd #9164

www.petsngroom.com

Choose your table today!
email: sales@petsngroom.com
phone: 905-335-7122

Prevent injuries to the 
groomer, create more 
control, put less stress 

on the dog

Patented

Increase  Productivity 
from 30-40%!

arm adjustable 
height range of 

22.5“ to 49“ 

never 
Hold Up a 
dog again!

Groom Smarter Not Harder
Viper electric Grooming tables Starting at $1,299

FourStyles

W
20

17

http://www.groomexpo.com
mailto:sales@petsngroom.com
http://www.petsngroom.com
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T he other day I was in one 
of those huge pet food 
megastores. A woman was hav-

ing diffi culty keeping her dog under 
control. She pulled and tugged 
on the dog’s leash and kept up a 
running, one-sided conversation 
with her dog. As the dog continued 
to buck and pitch, her voice got 
harsher. The dog didn’t seem to no-
tice. After about 20 seconds, an em-
ployee showed up and  while waving 
a small treat in front of the dog’s 
face quietly asked the dog to sit. Not 
surprisingly, the dog suddenly paid 
attention to the soft-spoken and 
treat-laden employee. So much for 
“tone of voice.” 

For the last few thousand years, 
people have modifi ed their speech 
when asking their dogs to do things. 
While some owners prefer a harsh, 
loud yell, others favor a “hissed 
through clenched teeth/paramilitary 

command” tone. Regardless of the 
style, the logic behind these meth-
ods is obvious: commands should 
be verbally intimidating. Other 
trainers recommend that you overly 
enunciate the words, while others 
prefer that you bark the commands 
in imitation of your dog’s ancestors. 
As all of these recommendations are 
capable of failure, it’s also obvious 
that real obedience isn’t all about 
being verbally threatening. 

A couple of real-life examples 
point out the fallacy of tonal obe-
dience. The same dog that won’t 
stay even when you scream at him 
can hear a potato chip fall on thick 
carpet from 20 feet away. Before the 
chip has a chance to bounce, the 
dog has unerringly raced to the spot 
and devoured it. The chip has no 
power to intimidate yet has an abil-
ity that many macho owners don’t 
– the ability to get the dog to “come” 

consistently. 
The most powerful proof of this 

phenomenon is as close as your own 
front door. All dogs who live in hous-
es react to the doorbell. No one sets 
out to teach this association. Despite 
the fact that behavior is self-taught, 
the dogs surpass all standards of 
obedience when the doorbell begs for 
attention. Consider this:

1) The doorbell does not have to 
be repeated to get 100% obedience.

2) The dog can hear the doorbell 
faintly from a distance and still give 
100% accuracy and enthusiasm.

3) The doorbell never changes 
its “tone of voice.” 

Few people realize this conun-
drum: a $7 doorbell has better 
control than almost all professional 
dog trainers. Despite this fact, 
owners commit the sin of repeated 

Behavior
by Gary Wilkes

CLIPS

ESCALATING VOLUME
GIVING COMMANDS WITHOUT

Continued on page 16
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www.GroomersBest.com
Call us @ (605) 582-3013

Brandon, SD 57005  
Fax (605) 582-2091  
Email: customerservice@groomersbest.comEmail: customerservice@groomersbest.com GroomersBest

Call us 
www.GroomersBestEmail: customerservice@groomersbest.com

Go with thE BESt!

www.facebook.com/groomers.best

commands, thereby destroying any 
chance of consistent control. The 
assumption is that if Fluffy won’t 
come when called, call again and 
call more loudly. “Fluffy, come... 
Come... COME! ... FLUFFY, YOU 
GET HERE THIS INSTANT!” All 
this bellowing will eventually teach 
Fluffy to wait until you are quite red 
in the face before bothering to follow 
your orders. If you still believe in 
the power of repeated commands, 
let me remind you of something. 
Go ring your doorbell and see how 
many times it takes to get Fluffy’s 
attention. How is it that a doorbell 
does not need to yell or repeat itself 
but humans do?

One of the reasons that these 
erroneous rules have been over-
whelmingly accepted is that they 
can easily become self-fulfi lling 
prophecies. If you get into the habit 
of saying all your commands in a 
loud voice, Fluffy will soon ignore 

soft commands. You have inadver-
tently told her that the sound of 
the command is not as important 
as how loud it is. If you fall into 
the loudness trap, you may soon 
be using multiple commands, as 
well. When Fluffy ignores your soft 
command the fi rst time, you will 
automatically repeat yourself more 
loudly. Now you are convinced that 
it was the volume of the command 
that caused the behavior to fail. If 
you get into this habit of trying your 
commands in a regular tone of voice 
and then escalating the volume, you 
may soon fi nd yourself repeating 
commands until Fluffy obeys.

In nature, animals must listen 
to subtle sounds in order to sur-
vive. The secret behind getting your 
animal to pay attention to you has 
little to do with the volume of your 
voice, the shortness of the com-
mands, or how many times you 
repeat yourself. The real secret to 
obedience is to make your pet’s 
responses connected to predictable 
consequences. If you fi nd your-
self repeating your commands or 
speaking harshly yet getting little 
response, here is a simple program 
for getting back on track. 

When Fluffy ignores your soft command the fi rst 
time, you will automatically repeat yourself more 

loudly. Now you are convinced that it was the volume 
of the command that caused the behavior to fail.

Continued on next page

mailto:customerservice@groomersbest.com
http://www.GroomersBest.com
http://www.facebook.com/groomers.best
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Get some tasty food treats and 
let your dog know you have them. 
Touch a treat to your dog’s nose 
and ask for a simple behavior such 
as “sit.” Make sure you don’t say it 
twice or loudly. If your dog sits with-
in three seconds, offer some praise 
and a treat. Move to a new location 
and try again. If your dog doesn’t sit 
by the count of three, say “wrong” in 
a normal tone of voice and put the 
treats away for about five minutes – 
then try it again. 

Start holding training sessions 
before meals. Use some of your 
dog’s food as treats during the ses-
sions. 

If you ask for a behavior, make 
sure you don’t “give in” and settle 
for less than prompt performance. If 
you don’t get the behavior in a time-
ly fashion, enforce a short 30-sec-
ond time out. During that time, you 
should ignore the dog. At the end of 
the time out, don’t offer any treats 

or affection unless the dog performs 
a prompt version of a behavior in 
response to your request. 

Find something your dog doesn’t 
like that can’t be harmful (e.g. a 
squirt gun). Take a known behavior 
like “sit” and give the command in 
a normal tone of voice. If your dog 
doesn’t do it promptly, say the word 
“NO” and give about three squirts 
to the face, avoiding the eyes. Then 

walk away. Come back a few min-
utes later, show the dog that you 
have a treat, and ask for the same 
behavior. You may have to use the 
treat to regenerate the behavior. Wait 
a bit more and ask for “sit” again. 
In almost all cases, the dog will sit 
“with a will” on the first command. In 
reality it’s not commands that make 
behaviors happen – it is the conse-
quence of behaving correctly. ✂ 

e
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     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

Reader Service Card #9168

http://www.clickandtreat.com
http://www.clickandtreat.com
http://www.clickandtreat.com
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He originated from a pet store. 
When this cute bundle of fur went 
blind shortly after arriving at the 
store, the owner was going to put 
him down. After all, you cannot sell 
a blind dog. One of the employees 
convinced the owner to give her the 
dog. It was soon apparent that, in 
spite of her good intentions, it was 
beyond her capabilities to care for 
a dog that was exhibiting signs of 
distemper, ulcerated corneas, glau-
coma, and giardia. 

In stepped Kristin Edmond, 
Kaeley Blum, and Dr. Andrew 
Pickerstein of VCA Northside Animal 
Hospital in Danbury, CT. They 
adopted him, treated his medical 
conditions, and neutered him. All 
they wanted for Ghost was a good 
home. I met him at VCA, where he 
was named Po, while bringing one 
of my other dogs in for a visit. We 

clicked immediately, and a couple of 
weeks later, he is now snoozing next 
to me as I write this.

I have groomed many blind dogs 
over the years. I have owned blind 
dogs. What they all have in common 
was that they went blind over time. 
They were used to my grooming 
van, the procedures, the noises, and 
where everything was located. Minor 
changes were needed. Ghost is my 
fi rst dog that does not have a clue 
as to what to expect.

Dogs take life’s lemons and 
make lemonade. They adapt. Other 
senses begin to heighten to compen-
sate for the loss of one. How does 
all this relate to grooming? I want 
to make Ghost’s experience with 
grooming a stress-free, pleasant 
experience. Did I mention he is a 
Husky? There is lots of grooming in 
his future.

I’ll start with their enhanced 
hearing. It’s been interesting to 
watch Ghost chase after my Golden 
Retriever by listening to Ricky’s 
huffi ng and puffi ng as he runs. 
While we hear in the 200 to 20,000 
Hz range, dogs can hear up to 
200,000 Hz. They are already more 
sensitive to music. Throw in that 
enhanced hearing and add agitat-
ing music. You now have an over-
stimulated dog, one that is more 
likely to bite. I play music softly in 
the background — nothing jarring 
or loud. My personal favorite is 
Stephen Halpern’s “Chakra Suite.” 
It’s designed for meditation and is, 
therefore, very calming. I am also 
mindful of other background noises 
that I may have become accustomed 
to such as barking dogs and dryers. 
When drying Ghost, I use a Happy 

Grooming the 
BLIND DOG

By Mary Oquendo

Meet Ghost.

Continued on page 20
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ReadeR SeRvice caRd #9171

I’M NOT JUST A GALVANIZED CAGE. 

A Division of Tristar Metals, Inc

 I’M YOUR FAVORITE COLLEAGUE,
OF THE MONTH, 

YOUR EMPLOYEE
  YOUR GO-TO GUY,

AND I’M HERE TO

LET’S GET TO WORK!

Grooming   I  Boarding   I  Animal Sheltering

877.459.7827 www.directanimal.com

EASIER.
 MAKE YOUR JOB 
A LOT 

Groomer_to_Groomer_Galvanized_Cages_R2.indd   1 12/21/2011   3:24:23 PM

Hoodie (RSC #9147) to muffl e the 
pitch of the high-velocity dryer. 

A typical dog has over 220 mil-
lion olfactory receptors compared 
to our 5 million. Ghost is relying 
heavily on his increased sense of 
smell. That can be both a disad-
vantage and an advantage. Strong 
odors, such as bleach, disinfectants, 
and cleaners, may be overwhelming. 
I can use this concept to Ghost’s 
advantage. I scent mark all the 
equipment, table edges, grooming 
arms, etc. with an essential oil. I 
choose an oil that is not common 
to the area. For me, it’s rosemary. 
Using an oil from the pine family 
would be confusing, as pines and 
junipers surround my property. A 
little dab does the trick. He can use 
his sense of smell to “see” where 
everything is located. You can also 
place calming essential oils, such 
as lavender, in a diffuser or on cot-
ton balls strategically around your 
facility. Do not put essential oils on 

plastics such as AC vents, as it may 
cause damage.

Whether Ghost is in the tub or 
on the table, I am always touching 
him. Sometimes it’s with my shoul-
der if both hands are occupied. That 
consistent contact ensures that I do 
not startle him, and a startled dog is 
more likely to bite. If he is in a crate 
or I have not maintained the con-
stant contact, I will use vibrations 
by rattling the cage door or tapping 
the grooming table with a brush 

to warn him before I touch. This is 
also good advice for deaf dogs.

It is amazing to watch this 
blind puppy adjust and fl ourish 
and to see his spirit shine. He runs 
and chases my other dogs, goes 
up and down the stairs by himself, 
and knows when someone is in 
the kitchen (where the treats are). 
It took my husband and me about 
three days to realize that Ghost was 
an inappropriate name for him. So, 
every body, meet Spirit. ✂

http://www.directanimal.com
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Bad Dog!!!  
How many times have I told you,  

not in the house!!!

25 years of making dogs smell good…

THE WORLD’S MOST LUXURIOUS SHAMPOOS
FOR RESERVATIONS CALL: 1-845-268-6500 or Fax: 1-845-268-6237

LES POOCHS FRAGRANCES  PO Box 51, Tuxedo, NY 10987 USA
WWW.LESPOOCHS.COM

A Maison de Raviol Company

1-800-745-4512
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It’s Alive!It’s Alive!

It was a fairly typical Au-
gust. Everyone had already 
shelled out any disposable 

income on their money leeches and 
time bandits… Oops, I mean “kids.” 
Thus, the phone had been eerily 
silent since back to school season 
had reared its ugly head. So imag-
ine my excitement when not only a 
call rang through, but one with a 
trio of dogs right down the dirt road 
from my own abode. Ms. Daisy (my 
mobile grooming van) and I were 
more than ready to hit the road 
and get to grooming again.

After dropping off my own 

leeches at school the next morning, 
I pulled into Ms. Hazard’s drive. As 
soon as I left the tranquility of the 
van’s cabin, I was suddenly thrust 
into a menagerie of critters. There 
were chickens, cats, goats, and 
all other sorts of hooved, clawed, 
and pawed creatures. Out stepped 
Dr. Dolittle herself: Ms. Hazard, a 
short, robust woman whom one 
could not help but like. She was 
all smiles, cheer, and energy — one 
of those people with some form of 
organic Red Bull running through 
their veins. Dancing happily 
around her legs were my challenges 

for the day. There was Gracie the 
Bullmastiff, Ms. Kitty the Cata-
houla mix, and Misty the rescue 
Border Collie mix, all of whom 
needed my attention.

While Ms. Daisy had never 
been claustrophobic in the past, 
I knew that with all three pups in 
her belly, she would be far too full 
to truly move about and groom. I 
opted to take each girl individually 
and then swap for another upon 
completion. Ms. Hazard put the 
other girls out in the back yard so 
that I could easily exchange them 

Continued on page 24
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in case I couldn’t locate her amongst 
the clucking, barking, and other 
barnyard commotion. 

The exchanges went without a 
hitch, as I quickly took each pup 
from their spacious play yard. Luck-
ily, each dog ran up to me without 
hesitation, ignorant of my true 
purpose of being there. The yard was 
probably about a half acre of sand, 
dog toys, and a huge black boulder. 
For some reason, this boulder was 
a great source of amusement, as I 
watched the pack frolic and chase 
around its astonishing girth. I just 
giggled a little and really thought 
nothing of it as I finished up the last 
groom.

Once Gracie was bathed, I de-
cided to put her back into the yard 
with the other girls and then try to 
locate Momma. Somehow I figured 
being drug around a farm by a Mas-

tiff would eventually result in my be-
ing flat on my backside. I opened the 
chain link gate and set the overjoyed 
pup free. Just like her two sisters 
before her, she dashed over to the 
boulder to celebrate. However, this 
time the boulder began to move.

I shrieked realizing that the 
huge black mass was no boulder but 
rather a very filthy pig that had been 
soaking up some rays. It started to 
bound toward me, and being that I 
am no hero, I ran like the yellow-bel-
lied coward that I am. It must have 
been a sight to see this short, chunky 
groomer try to fling herself over the 
chain link fence in horror. I landed 
flat on my back in the dirt safely on 
the other side, huffing and puffing 
almost as loudly as the swine was 
snorting.

As I opened my eyes, there was 

PetLift  Equipment Corporat ion
6008 31st Street East, Bradenton FL, 34203

Manufacturers  of  the Finest
Animal Health Care Equipment

ISO CERTIFIED

Constructed of 3/4" moisture resistant marine 
plywood with fully laminated high-pressure 
laminate inside and out, tops and backs. Double 
walls between all cages . 
HeavyHeavy duty welded door hinges and 1/4" chrome 
plated doors are removable for cleaning. Stainless 
steel hardware throughout. An advanced latching 
system allows for single handed opening and 
closing with a heavy duty 1/2" thick latch with a 
lock hole for maximum security.

Cage -  no.4 Arrangement

Lifts breeds of up to 400 lbs. smooth lifting and lowering 
function. Fabricated 7 gauge steel. entire frame double 
powder coated. 24 x 42 top with skid proof heavy-duty mat 
supported by steel cross bars. Duplex outlet. Adjustable floor 
levelers. 5-year warranty.

8080 - MASTERLIFT electric FIXED-TOP Grooming Table
LOWERS TO 12", RAISES TO 37" LowRiders

New & convenient 
roll-out portable ramp

4 animal restraint eye hooks
Drain basket strainer
Bolt down adjustable feet

Introducing The all new 
“AQUA QUEST WALK IN BATH“

Reader Service Card #9174

Continued on next page
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Increase referrals, add clients and generate more income! 
Personalized Leashes from Campbell Pet Company offer the most inexpensive, 

effective way to market and promote your grooming business. Slip one on a 

groomed dog as you return the pet to its owner. Just like that, you’ve provided your 

client free, safe and easier transport of their pet to the car. And you’ve sent a strong 

message that you’re a groomer that cares. These high-quality, ultra-sturdy nylon 

leashes measure 9/16” x 4’ and are available in 15 colors.

www.campbellpet.com

(800) 228-6364

Powerful marketing with 
a personal touch

ReadeR SeRvice caRd #9175

Ms. Hazard, cheerful as ever, offer-
ing to help me up. “I see you met 
Porkchop! He’s such a sweetie. Just 
gotten too big for the house and now 
has decided to rip off the siding like 
a Twizzler. Are you able to bathe 
him too?” Still regaining my compo-
sure, I went to take a better look at 
my assailant. 

Fortunately there was no way 
Porkchop was going to fi t inside Ms. 
Daisy, let alone the bathtub, so it 
was out of the question. However, 
I did muster up the courage to pet 
him, and we seemed to hit it off, one 
chunky monkey to another. Even 
with future grooms, I brought him 
a little goodie, too, so he wouldn’t 
feel too left out when his sisters 
came back to taunt him in the yard. 
My only request was that he got 
sprayed down a little so at least I 
could see his big, beautiful, pink 
self coming and not be fooled again 
by the boulder miracle. ✂

him, and we seemed to hit it off, one 

http://www.campbellpet.com
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I have to apologize to all my 
readers. I have missed the publi-
cation deadlines for the past two 
issues. In my defense, I’ve been 
a little busy! Not for a moment to 
imply that all of you aren’t busy as 
well, I’ve just found myself in a dif-
ferent kind of busy these days.

We all chose to be groomers be-
cause we love pets, and after nearly 
40 years of grooming, I still enjoy 
working on a nice dog. I love the feel 
of the shears as they pass effortless-
ly through a beautiful, clean coat. I 
will always get a feeling of satisfac-
tion when I look at that freshly fi n-
ished dog. And nothing duplicates 
that warm and fuzzy feeling I get 
when my four-legged friends give me 
kissy faces as my reward for making 
them look and feel good. After four 

decades, I am pleased to report that 
I still love my job.

Never in a million years did I 
think I would ever fi nd myself walk-
ing the halls of the California State 
Legislature in an effort to defend 
what I enjoy doing and what has 
provided me with a very nice living 
for so long. Legislation targeting the 
grooming industry has been perched 
on the horizon for many years, and 
for many years, many of us have 
simply assumed that it would never 
happen to us. Pet grooming is, after 
all, something that does not need 
to be governed. Well, my friends, 
wake up and smell the coffee. The 
day you thought would never come 
is here!

Please allow me to start by say-
ing that I am not anti-legislation. I 

believe that there will be correctly 
composed regulation of the groom-
ing industry some day. That state-
ment has made some enemies for 
me along the way, but like any 
industry, we have a few bad apples 
in the barrel that give us all a bad 
name and need to be weeded out. 
What I am about to relate would 
have been extremely damaging to 
every groomer in the state of Califor-
nia, and eventually it will spill over 
to other areas of the country. 

The state of California, in which 
I am a tax-paying resident and 
have been for the past 12 years, is 
actively pursuing the regulation of 
groomers. SB 969, also known as 
“Lucy’s Law,” was introduced in 
January of this year by a coalition 

CALIFORNIA SB 969

GETTING DOWN to BUSINESS

BY TERI DIMARINO

Continued on page 28



High Quality, Affordable, Skin and Ear care  
products for the Professional Groomer!  

The ONLY FDA compliant sun  
protector on the market for Dogs & 

Horses 
 Epi-Pet Sun Protector is the ONLY FDA com-

pliant sunscreen on the market for dogs and 
horses. According to the Morris Animal Foun-
dation 1/3 of all dogs diagnosed with cancer 
have a tumor that originated on the skin or 
from the skin tissues 

 Ultra-Water Resistant 
 Ultra-Sweat Resistant 
 Non-Greasy 
 Quick Drying  
 Veterinarian Developed 
 Vanilla Scent 
 No CFC’s 

Natural Skin and Ear Care for Pets 

For faster response Scan the 
quick code  

www.epi-pet.com 
866.204.0002 EST 

ReadeR SeRvice caRd #9176
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ReadeR SeRvice caRd #9177

GroomExpo
2012

Thursday
September 6th
1:00pm to 5:00pm

Coreen
Bebawer

Carlos
Carrizo

The highest quality
Slicker Brush made

FREE to each attendee!

of well-intended but grossly misin-
formed individuals. “Lucy,” a Yorkie 
mix, was carelessly injured during 
the grooming process, and while we 
can all agree that there is absolutely 
no excuse for this kind of treatment 
from a groomer, Lucy’s cause has 
been taken up by an animal rights 
faction. 

Ironically these people, all with 
backgrounds in the fi eld of law, 
approached a sympathetic state 

senator out of their home district to 
champion their cause. Legislation 
was drafted; a bill was introduced 
and successfully passed through 
the State Senate. This bill was writ-
ten without consulting anyone with 
knowledge of the grooming industry.

The state of California is broke 
(like so many other states) and will 
not pass any regulation that re-
quires the establishment of a licens-
ing board, which is a very expensive 

proposition. The bill was amended, 
and licensing has been changed 
to “certifi cation.” Understand that 
licensing is mandatory, and certifi -
cation is voluntary. While this fi rst 
appeared to be a move in the right 
direction, careful dissection of the 
bill exposed hidden agendas cloaked 
in the rhetoric of “legalese,” some-
thing most of us just don’t under-
stand. 

Well-intended people who have 
previously defeated legislation kept 
assuring us that this bill could not 
possibly pass, as the state can-
not afford to sink money into this 
project. It was, after all, voluntary. 
Shrouded in the bill were provisions 
to make a non-profi t entity run by 
an appointed, volunteer council, 
thus claiming to avoid any cost to 
the state. The major problem is that 
this governing council was to be 
composed of nearly all non-groom-
ing members. 

www.facebook.com/
groomertogroomermagazine

Wall

Find us on

Like

Groomer to Groomer Magazine
The Official Sponsor of  
Top-Quality Grooming!

Professional Groomers like this.

groomertogroomer.com
Find us online at

Continued on page 30
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WHAT’S NEWWHAT’S NEW
AT GROOM EXPO 2012?AT GROOM EXPO 2012?

THERAPY DOG CERTIFICATION with Therapy Dog International (TDI)

Friday - 10 AM to noon, 2 to 4 PM
Saturday - 10 AM to noon, 2 to 4 PM
Sunday - 10 AM to noon

If you are interested in having your dog tested and certified as a TDI therapy dog,  
contact Peggy Crawford at peggy_crawford@att.net or (864) 303-7172. Each test  
takes about 20 minutes and costs $10, paid to TDI.

ABSTRACT CREATIVE RUNWAY
Saturday Evening  
Between dinner and the Barkleigh Honors Awards

Contestants will showcase beautifully sculpted, simple abstract designs.  
Without any elaborate scenery or costumes, they will compete for prizes  
of $1000, $500, and $250.

RESCUE ROUND-UP
Sunday Morning   
Check-In - 7:30 AM 
Contest Begins - 8 AM 
Awards - 11:30 AM

Groomers will make shelter dogs as cute and healthy as possible to help them 
find forever homes. Rescue organizations will receive a donation for each dog  
provided for the competition, and attendees can contribute toward the dogs’  
adoption fees. All participating dogs are available for adoption. Groomers are  
also competing for prizes of $1000, $500, and $250.

Barkleigh Productions  970 W. Trindle Road • Mechanicsburg, PA 17055
(717) 691-3388 • info@barkleigh.com • www.barkleigh.com • www.GroomExpo.com
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ReadeR SeRvice caRd #9179

Are your clients cranky?
II can make your job easier!

The Air Muzzle® II pet restraint system controls cats
and small dogs safely

• NEW break-resistant 
polymer material

• Used by vets, vet techs 
and groomers

• Ideal for cats and small, 
flat-faced dogs

• Offers an unprecedented level
of bite protection

• Applies quickly and easily 

• Weighs less than 7 oz. 

• Comfortable for pets; they
begin to relax immediately

• Helps ensure pet cooperation

• Translucent ABS plastic is
durable and easy to clean

• A favorite of pet professionals
for more than 10 years

by

Call today and save 800.433.7297 • Offer Code P12AD08 • smartpractice.com/groomer

Part#: 24197

Air Muzzle® is a registered trademark of Soft Paws, Inc., Lafayette, LA and is exclusively distributed by SmartPractice, Phoenix, AZ.      78436_0512 © 2012. SmartPractice. All rights reserved.

OFFER
SPECIAL

$69.95
SAVE $20

Reg. $89.95 See a product demo!
Search: AIR MUZZLE on

TM
Expires 10/30/2012

78436_GroomerAdAirMuzzle_1/2 page Ad  6/1/12  10:10 AM  Page 1

Certifi cations conducted by the 
National Dog Groomers Association 
of America (NDGAA), International 
Professional Groomers (IPG), and 
International Society of Canine Cos-
metologists (ISCC) allow groomers to 
test and acquire the titles of Certi-
fi ed Groomer or Certifi ed Master 
Groomer. This bill would make it a 
“poor business practice” to advertise 
these titles. The only title that could 
be advertised would be the state 
certifi cation. 

This is supposed to be a vol-
untary state certifi cation, but if I 
were not certifi ed with the state and 
advertised myself as a CMG, I would 
be in violation of the law; cease and 

desist injunctions could be fi led 
against me. It would literally take 
away a tool used by consumers to 
distinguish the difference between 
a new groomer and a veteran, one 
who went above and beyond to at-
test his or her skills. I, with 40 years 
of experience at the grooming table, 
would have the same piece of paper 
as a new school graduate, and the 
consumer would not be able to tell 
the difference. To say the least, this 
enraged the certifi cation organiza-
tions as well as the already certifi ed 
groomers in the state.

Word quickly spread within 
the California grooming commu-
nity. Facebook pages and message 

boards shared information, but it 
was diffi cult to get a grasp on what 
was happening. We are pet groom-
ers, and this sort of thing is so out 
of our comfort zone! As time pro-
gressed, we began digesting what 
was happening, and factions started 
pulling together into a unifi ed move-
ment to defeat this bill. 

Moving forward, the bill has 
gone through a progression of read-
ings in the appropriate houses. In 
this case, it started in the Senate, 
and as it passed through the hoops 
there, it proceeded to the Assembly 
to go through the same process. 
During this process, it is tossed 

This is supposed to be a voluntary state certifi cation, but if i were not 
certifi ed with the state and advertised myself as a cMG, i would be in violation 

of the law; cease and desist injunctions could be fi led against me.

Continued on page 32
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www.evolutionshears.com
(877) 560-3057

•  Patented as the next generation of 
ergonomic shears.

•  Customized to your hand and the way you 
want to use your shears.

•  Affordably priced at under $100 dollars.

WWW.SAVURFUR.COM 
savurfur@aol.com

(417) 469-9020 • Toll Free (866) 375-9214 
1194 Bus. 60/63 Suite A • Willow Springs MO 65793

Top quality system includes two 10-foot hoses, 
60 feet of tubing, a sprayer, and 96 meter tips

Works with any type sprayer

3-year limited warranty

Financing available 
(Application online)

Assembled in the USA

AND A NEW LOOK!NEW PRODUCTS
C2

00
1

BATHING SYSTEM

$850

ReadeR SeRvice caRd #9182

back to its originator to be amended 
in an effort to fi nd all the loopholes 
and make it palatable to all con-
cerned. Eventually a bill makes its 
way to the Governor’s desk where it 
is signed into law or vetoed. Please 
understand that this is a very sim-
plifi ed version of what actually goes 
on.

SB 969 was amended six times, 
but it still did not improve from 
the original reading. It got better 
in some areas and worse in oth-
ers. The lopsided council now had 
more groomer representation on it, 
but it is still extremely unbalanced. 
The original bill called for testing, 
but that was removed. Fees were 
reduced to make them more reason-
able, and all a person would have 
to do is prove that they were groom-
ing for a certain amount of time. 

Sounds simple enough, but with 
this easement of the bill came covert 
issues.

The council would appoint a 
“discipline board” to review cus-
tomer complaints. References to 
“gross negligence” appeared with no 
description of what constituted such 
“gross negligence,” what the disci-
pline would be for such an offense, 
or who was going to foot the bill for 
these proceedings. 

Could a simple quicking of a 
toenail be considered “gross negli-
gence”? Perhaps. What about that 
severely matted dog that you have 
to shave down, not knowing what is 
under that pelt? Or the diffi cult pet 
that bites and snaps at the clippers, 
but you work with him and get him 
done anyway? What would the disci-
pline be? We don’t know. 

Groomers seeing this are con-
sidering not taking senior or diffi cult 
animals with special needs, fear-
ing discipline for an unavoidable 
incident. Groomers will close their 
salons, prices will go up, and pets 
will become neglected, as we all 
know that many clients price-shop 
their grooms.

Suddenly we see inserts in the 
latest rewrite regarding anal glands 
and nail trimming. Nails could only 
be trimmed and glands expressed 

could a simple quicking of a toenail be considered “gross negligence”? 
Perhaps. What about that severely matted dog that you have to shave down, 
not knowing what is under that pelt? Or the diffi cult pet that bites and snaps 

at the clippers, but you work with him and get him done anyway? 
What would the discipline be? We don’t know.

Continued on page 34
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QUICK TIPS, DEMOS, INTERVIEWS, AND MUCH MORE!

JOIN JAY SCRUGGS FOR LIVE COVERAGE 
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GROOM EXPO
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SUPERZOO
SEPTEMBER 11—13

NDGAA FUN IN THE SUN
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PET BOARDING 
& DAYCARE EXPO
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*FRIDAY ALL DAY PET TECH COURSE ...“PET SAVER PROGRAM” 

by a certifi ed groomer — not the cer-
tifi ed bather/brusher. This doesn’t 
make a whole lot of sense, since 
the tub is the place where glands 
should be done. Will we see more 
dogs left alone while a groomer goes 
to the tub to express glands on a 
dog? I certainly hope not, but this 
is going to add unnecessary time to 
the pet’s visit in the salon and will 
lengthen the groomer’s work day.

We are fortunate to have had 
a number of people helping us 
behind the scenes. Judy Breton, 
Director of Grooming and Special 
Services for the World Pet Associa-
tion (WPA) lives in Sacramento, and 

it was good having someone based 
at “ground zero.” Barkleigh Produc-
tions stepped up to the plate and hit 
a home run by publishing internet 
blasts to groomers throughout the 
state. They also made it possible 
for me to attend hearings person-
ally. The National Animal Interest 
Alliance (NAIA), an organization that 
supports reasonable animal welfare 
legislation, helped with blasts to 
all their California members. All of 
the certifi cation organizations have 
backed us up every step of the way. 

We have been walking the halls, 
beating on doors, and stating our 
case since this bill made it through 

the Senate. We went offi ce to offi ce, 
making sure all of the members 
of the California Assembly Com-
mittee on Business, Professions, 
and Consumer Protection knew 
our stand. Lobbyists from the Pet 
Industry Joint Advisory Council 
(PIJAC), PetSmart, and Petco joined 
us in our effort; all are as strongly 
opposed to this bill as we are. 

The Assembly committee 
hearing was June 26, 2012. We 
had a good showing of about 20 
concerned, proactive groomers in 
attendance as well as the lobbyists 
for PIJAC, Petco, and PetSmart. We 

We had a good showing of about 20 concerned, proactive groomers in 
attendance as well as the lobbyists for PiJac, Petco, and PetSmart. We all 

wore blue ribbons to signify our unity in opposing this legislation. We needed 
fi ve of the committee members to vote “nay” or against the bill. We got four.

Continued on next page

ReadeR SeRvice caRd #9183
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Reader Service Card #9184 Reader Service Card #9185

Attend top-notch grooming seminars, 
learn the latest grooming techniques 
and trends, compete in the international 
grooming contests, buy the latest 
grooming products and take advantage of 
the many show specials and networking 
opportunities available to keep you a cut 
above the competition. 

at SuperZoo
The National Show for Pet RetailersTM

September 11-13, 2012 
Mandalay Bay Convention Center

Las Vegas, Nevada USA

at SuperZoo

Mark your calendar and make plans 
to attend: www.superzoo.org

all wore blue ribbons to signify our 
unity in opposing this legislation. 
We needed five of the committee 
members to vote “nay” or against 
the bill. We got four.

I had much of this article com-
posed on my flight to Sacramento 
for the hearing, waiting to plug in 
the last couple of paragraphs and 
hoping it would be good news. But 
it is not. Our work just got harder. 
The fight against SB 969 is not over. 
The next step is the Assembly Ap-
propriations Committee, which fo-
cuses on any financial impact a bill 
will have on businesses, consumers, 
and the state. Seventeen people sit 
on this committee, and we need to 

convince at least nine of them that 
this bill does nothing to prevent nei-
ther harm to pets in salons nor any 
potential financial ramifications. 
Any real teeth the bill originally had 
have been removed, but as I men-
tioned earlier, it is not what is writ-
ten in the bill that worries us. 

Every groomer in California 
must now become familiar with 
the legislative system and familiar-
ize their representatives with the 
grooming industry and how this bill 
will financially impact them, their 
customers, and their businesses. 
We must continue to lobby for 
ourselves in a united effort to defeat 
this bill, as it will have a huge im-

pact on the industry in California. 
I received quite a bit of 

feedback on my May article on 
licensing, mostly in favor of some 
sort of watchdog regulation. As 
I mentioned earlier, I am for this 
type of regulation if it is done 
properly with the help of groom-
ers and with the pet’s welfare as a 
primary concern. 

I did, however, get a letter 
from one very irritated anti-legis-
lation groomer who told me that I 
should “mind my own business.” 
Well, my friend, if you happen to 
read this, just know that “minding 
my own business” is exactly what 
I’m doing! ✂

Every groomer in California must now become familiar with the legislative  
system and familiarize their representatives with the grooming industry and how 

this bill will financially impact them, their customers, and their businesses. 

http://www.superzoo.org
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They may not even be in our 
industry but could have something 
relevant to contribute that we can 
adapt to our business. It is for this 
reason that I say to take everything 
you can learn and adapt it so it fi ts 
your sense of style. You may develop 
a technique all your own. This is 
what so many of us have done.

 At Groom and Kennel Expo 
2003, the West Coast champion 
creative groomer Sandra Hart-
ness fi rst introduced me to manual 
airbrushing in the form of blow 

pens. I had never seen such a thing 
and was amazed. A few years later 
at Atlanta Pet Fair, I saw Angela 
Kumpe using an airbrush the night 
before the competition to apply color 
to her fantastic horse design. Since 
then, Kumpe has come a long way 
through trial and error to master 
the airbrush as we saw on the May 
2012 edition of Groomer to Groomer 
magazine. 

Of course I set out to learn how 
to use this technique. I borrowed all 
the equipment from my brother-in-

law, Michael, who is a master at his 
own craft of rebuilding cars for car 
shows. I then decided I needed my 
own stuff, so I called Kumpe to fi nd 
out where to order. She suggested 
Harbor Freight and told me to get 
more than one airbrush gun and 
cleaner, too. 

After some checking around, 
I found my best deal came from 
www.TPCglobal.com/AirBrushDepot. 
There I found a deal with a very 
quiet compressor just like the one I 
had borrowed from Michael. It had 

Brushing Up on 
  New Techniques By Dawn Omboy

I have been a creative styling artist for a long time, and one thing 
I learned years ago is that no one person knows everything. We all 
learn from each other, and everyone has something to share.

http://www.TPCglobal.com/AirBrushDepot


37Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

m

bottles, hoses, and three airbrush 
guns — everything I needed to get 
started, except the India Ink that 
Kumpe also suggested. I found this 
at Hobby Lobby in a multi-pack with 
a rainbow of colors that could be 
diluted with alcohol to help it dry 
more quickly as it is sprayed on the 
dog. You can get the ink at 40% off 
if you pull up Hobby Lobby on your 
smart phone and use their cou-
pon that is always online. Besides 
the fantastic competition grooms 

we have seen, this can be used for 
quick stencil work. I have a lot of 
practice ahead of me… ✂

Dawn Omboy NCMG, Queen 
of Color, Barkleigh Honors Award 
Winner for Contribution to Creative 
Grooming.

www.klippers.com
pawsitiveeducationaltraining.com
groomwise.typepad.com/queen_of_color

ReadeR SeRvice caRd #9187

ReadeR SeRvice caRd #9186

The Liberty of grooming: the new cordless

a division of

n For all type of detachable blades
n Lithium-Ionic battery technology
n Battery runtime: min. 60 minutes
n Battery charging time: approx. 50 minutes
n Low weight: only 1 lb incl. blade  

and battery 

For more information please contact: www.GermanRedClipper.com

A-
VE

12
01

4

NEW!

Authorized dealer: www.cherrybrook.com

A&J SALES & SERVICE

 CALL (800) 447-1957
NEW LOW PRICES FOR THE FAV5 & FAV5 CL

SEPT. 6 - 9  
HERSHEY PA

www.groomexpo.com

http://www.klippers.com
http://www.GermanRedClipper.com
http://www.cherrybrook.com
http://www.groomexpo.com
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Jay Scruggs
Signature Series

Cobra’s  
Available exclusively through

Groomer’s Choice
www.groomerschoice.com
1•888•364•6242

ReadeR SeRvice caRd #9188

P etQuest was held recently at 
The Roberts Centre in Wilm-
ington, OH.  The show fea-

tured educational seminars, groom-
ing competitions and a pet care 
professional trade show. The show 
welcomed nearly 1000 attendees 
with 33 companies offering over 40 
exhibitor booths.     

PetQuest was home to IJA sanc-
tioned breed class grooming compe-

titions. Andis awarded Best in Show 
winner Tara Denean of Port Huron, 
MI a $1200.00 cash prize. The 
breed class sponsors were: Electric 
Cleaner Company, Nature’s Special-
ties, The Groomer’s Mall and Tropi-
clean. The Creative Styling Compe-
tition awarded Angela Kumpe fi rst 
place for her “Gone Fishin” creation 
with a $1500.00 cash prize, An-
gela’s creation also won the People’s 

Choice Award. 
PetQuest featured numerous 

educational seminars. A Barkleigh 
Honors Series with award winners, 
Jay Scruggs, Sue Zecco, Chris 
Pawlosky and Kathy Rose offered 
grooming demonstrations for the 
Cocker, Poodle, Airedale and Drop 
Coated breed. Award winning 
creative groomers, Angela Kumpe 
and Lori Craig were featured in the 
seminar Complete Guide to Sa-
lon Creative. Groomer to Groomer 
columnist and Barkleigh Honors 
winner, Kathy Rose, also offered a 
seminar on grooming the Standard 
Poodle. A Pet First Aid seminar was 
presented by Judy Hudson and 
Judy Routley. A Canine Massage 
seminar was offered by Sherri Shin-
sky. Mobile Grooming topics were 
presented by Tip Campbell Nichols 
and Gina Sutton. Additional speak-
ers were Koko Tanaka, Janice Fehn, 
Susan Kopitz, Nancy Ward, Karla 
Addington-Smith, Amie Haslar, Dan 
Williams and Chuck Simons. ✂

PetQuest 2013 is scheduled 
for the month of June. Date to be 
announced. For more information, 
please visit www.barkleigh.com.

One Spectacula
r Event! 

http://www.groomerschoice.com
http://www.barkleigh.com
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Exciting
 Seminars

Groom Expo

September 6-9, 2012
The hershey Lodge 

& ConvenTion CenTer
hershey, PA

 Over

170
 bOOths!

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com www.GroomExpo.com

W1753

2012

•	grOOming

•	bOarding

•	pet daycare

•	animal behaviOr

•	retailing

•	health

•	training

•	mObile grOOming

ReadeR SeRvice caRd #9178

mailto:info@barkleigh.com
http://www.GroomExpo.com
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PETQUEST 2012 CONTEST RESULTS

BEST IN SHOW CREATIVE STYLING

Level Three Best In Show winner, Tara Denean with Diane Betelak of Andis.
Creative Styling First Place and People’s Choice winner, Angela Kumpe 

with Floyd Hoffman of Tropiclean.

Creative Styling Second Place winner, Lori Craig 
with Floyd Hoffman of Tropiclean.

Level Two Best In Show winner, Mackensie Murphy with Diane Betelak of Andis.

Level One Best In Show winner, Misty Nuss with Diane Betelak of Andis. Creative Styling Third Place winner, Adriane Pope 
with Floyd Hoffman of Tropiclean.



Level Three Best in Class Winner, Megan Kaminski 
with Darrin Schroeder of session sponsor Petzlife.

Level Two Best in Class Winner, Kristen Clyburn with 
Mary Meeks of session sponsor Nature’s Specialties.

Level One Best in Class Winner, Misty Nuss with 
Trevor Vold of session sponsor Electric Cleaner Company.

Level Three Best in Class Winner, Melanie Crowther with 
Bill Franklin of session sponsor Groomer’s Mall.

Level Two Best in Class Winner, Mackensie Murphy with 
Darrin Schroeder of session sponsor Petzlife.

Level One Best in Class Winner, Meredith Cassing with 
Mary Meeks of session sponsor Nature’s Specialties.

POODLES

SPORTING, TERRIERS & MORE

ALL OTHER PUREBREDS

SALON FREESTYLE

Level Two Best in Class Winner, Nikki Bishop with 
Bill Franklin of session sponsor Groomer’s Mall.

Level One Best in Class Winner, Donna Walko with 
Bill Franklin of session sponsor Groomer’s Mall.

Level Three Best in Class Winner, Tara Denean with 
Mary Meeks of session sponsor Nature’s Specialties.

Level Two Best in Class Winner, Trudy Van Arsdale with 
Trevor Vold of session sponsor Electric Cleaner Company.

Level One Best in Class Winner, Melinda Spencer with 
Darrin Schroeder of session sponsor Petzlife.

addiTiONaL ReSULTS:
POOdLeS

Level 2: Second Place, Trudy Van 

Arsdale; Third Place, Heather Quarg
 

Level 1: Second Place, Melinda 

Spencer; Third Place, Kiyomi Brown

SPORTiNG / TeRRieRS & MORe

Level 2: Second Place, Lisa Baxter; 

Third Place, Heather Quarg

Level 1: Second Place, Eric Roman; 

Third Place, Amanda Mac Millan

aLL OTHeR PUReBRedS

Level 1: Second Place, Courtenay 

Bonus; Third Place, Robin Boyd 

SaLON / FReeSTYLe  

Level 2: Second Place, Kristen 

Clyburn 

Level 1: Second Place, Taren 

Denger; Third Place, Susan Kinser 
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For some of you, the answer to 
this question is easy. For most of you, 
the answer to this question is dif-
fi cult. What is the difference between 
hearing and listening? Let’s look at 
the dictionary defi nition of each.

�
Hearing: the faculty or sense by which 

sound is perceived.

�
Listening: to give attention with the ear. 
To pay attention, heed, or obey. To wait 

attentively for a sound. � e skill of receiv-
ing messages to accurately grasp facts and 
feelings to interpret the genuine meaning.

� 

Let’s look at it from a slightly 
different angle, one all of us can 
fully understand. When a dog is 
barking in your salon or kennel, you 
can hear it. While some may tune 
it out after a while, your ears are 
still hearing it. Listening is some-
thing totally different. The defi nition 
above uses a key phrase that will 
frame this entire writing: to give 
attention. Hearing takes little effort; 
listening is work.

Listening is one of the most 
important things you can do to be 
an effective manager or business-
person. We must listen to our staff 
and to our customers - not just hear 
them. Studies prove that 75% of 
effective communication is listen-
ing, though most people only spend 
about 30-40% doing it. If it is this 
much work (and if my job is to make 
your work easier), then I am going 
to delve a bit deeper into the art of 

listening to help you identify each 
of its parts. Baby steps… Master 
one at a time, and when you do, 
you will be a much more effective 
communicator.

1. Listen actively. Here is 
where the work comes in. This 
means you have to put yourself 
and the person you are listening 
to in an environment conducive to 
listening. I know this is not always 
the case, but it should absolutely 
be the case if you are having an 
important discussion with a staff 
member or handling a concern or 
complaint by a customer. Even if it 
means you ask for forgiveness and 
delay the conversation until you can 
change environments, it is worth it 
in the long run. You will be amazed 
by what you miss in a conversation 
when you are distracted by noise, 
time constraints, etc. 

By Joe Zuccarello
“SHHHH… 
  Do You Hear That?!”

Continued on next page
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Now that you have put yourself 
into a listening environment, the 
next step is to keep your mouth 
shut and let the other person speak. 
Purposely try NOT to interrupt or 
form any opinion about what they 
are sharing with you until they have 
finished speaking. A great way to do 
this is to force yourself to take notes 
while they speak. Your brain has a 
hard time writing and thinking at 
the same time, so write while they 
talk. As much as you would like to 
say what you are thinking at that 
point, don’t. 

Ask questions to clarify, and 
encourage the speaker to offer you 
even more information you may 
need to interpret what they have 
said, to form an opinion, and to 
even offer a solution. Write, ask 
questions, and write again. It never 
hurts to say thank you for telling 
you what they had on their mind. 
It’s also perfectly fine to ask for 
some time to let the information you 
just heard “digest” with you for a bit 
before committing to any response. 

2. Judge content, not delivery. 
Many are not great communicators, 
especially if they are upset about 
something. Emotions sway our mes-
sage delivery and often cause us to 
use the wrong inflection, tone, or 
language. Understand this is hu-
man nature, and be careful not to 
form any opinions or actions based 
on their delivery. Some may act out, 
while others become more reserved 
or even “tight lipped.” Picture your-
self as a judge sitting on your bench 
in a courtroom, absorbing all of the 
facts as they uncover themselves. 
You don’t see the judge handing 
down a ruling or interrupting while 
the facts of the case are being aired. 

3. Be responsive. Part of active 
listening is what happens after you 
have the information you need. You 
must have a response, even if it is 
one that will not be to the speaker’s 
favor. While I encourage you to take 
a great deal of interest in what it 

is they are saying, sometimes you 
cannot solve their problem. This is 
rare, however. You should commit 
to some form of response and action 
following these types of conversa-
tions. Some conversations you 
listen to require very little action. 
Sometimes a simple “I understand” 
or “I apologize” can suffice. Some-
times the speaker just wants to be 
heard. When you actually listen to 
them, they feel better about their 
concerns and are encouraged to 
share their concerns with you in the 
future instead of internalizing it and 
leaving or worse, blowing up. 

4. Exercise your mind and 
listen for ideas. Most often, the 
person you are listening to will offer 
you a clue or even something very 
obvious that you can use as part of 
the solution. Instead of having to 
toil over what it is that will make 
them happy, many times they will 
divulge it during their part of the 
conversation. If they don’t, ask 
them. Don’t commit to always giving 
them what they want, but some-
times what they want is less than 
what you would have offered to be-
gin with, saving you time and effort. 

If you take my advice and 
understand thought is faster than 
speech, take time to listen and 
think about what you want to say 
before saying it. After all, we are 
trying to strengthen relationships 
and trust. Both are accomplished 
by active listening and appropriate, 
mutually beneficial responses. ✂

Joe Zuccarello has excelled in 
the pet industry since 1986 and is a 
pet industry consultant and National 
Accounts Sales Manager for Tropi-
clean Shampoo and Fresh Breath 
Made Easy! dental products for dogs 
and cats. To find out more about 
Tropiclean Shampoos and Tropiclean 
Fresh Breath Made Easy! dental 
products, please visit www.tropi-
clean.net or call 800-542-7387

Reader Service Card #9189

http://www.tropi-clean.net
http://www.tropi-clean.net
http://www.tropi-clean.net
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   oardinB g&  daycare

P
E
T

EXPO
Pet Boarding & Daycare maga-

zine and Barkleigh Productions are 
excited to bring the fi rst ever Pet 
Boarding & Daycare Expo to Balti-
more, MD, on November 6–8, 2012. 
Like Groom Expo, Groom & Kennel 
Expo, and other Barkleigh shows, 
the Pet Boarding & Daycare Expo 
will feature several days of both 
educational classes and trade show. 
Unlike its sister shows, however, 
this national conference is specifi -
cally designed for pet care profes-
sionals in the boarding and daycare 
industries.

“We are thrilled by the im-
mensely positive reception this 
magazine has received throughout 
the several months we’ve been in 
publication,” said Cindy Agoncillo, 
managing editor of Pet Boarding & 
Daycare. “For decades, Barkleigh 
Productions has created opportuni-
ties for groomers to receive educa-
tion beyond the pages of Groomer to 
Groomer. It is time to do the same 
for the boarding industry.”

Attendees will have an array of 
class options at the Pet Boarding 

& Daycare Expo. Each session will 
offer up to three different tracks 
of education topics. The fi rst track 
focuses on general topics like busi-
ness, animal health, and animal 
behavior, all of which are useful for 
anyone in the boarding industry. 
The second track focuses specifi cal-
ly on running a successful daycare 
operation, and the third track will 
feature facility design topics with in-
dustry experts on architecture and 
manufacturing.

Education begins with an 
afternoon of classes on Tuesday, 
November 6. Attendees will have 
the opportunity to take one of three 
four-hour classes. 

Red Cross-certifi ed instructor 
Nikki Huntley will present a hands-
on American Red Cross Pet First Aid 
and CPR course to equip pet care 

professionals with the skills neces-
sary to handle medical emergencies. 
Two or three people will share a 
stuffed dog to practice on during in-
struction, and assistants will roam 
the room to offer individual help. 
Included in class fees are the Red 
Cross Dog First Aid Book and DVD, 
which participants can take home 
as a reference.  

Wheeler del Torro, author of 
Growing Your Own Doggie Daycare: 
A Start-Up and Operational Guide for 
Success, will present the fi rst part of 
Dog Day Afternoons’ three-part day-
care certifi cation and accreditation 
course. The seminar will cover the 
design, management, and launch 
(or relaunch) of a successful dog 
daycare business. Participants can 
make arrangements with Dog Day 

cOMiNG THiS NOveMBeR!

Continued on next page

Go to
www.PetBoardingExpo.com

to sign up TODAY!

http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com
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Continued on Page 46

Afternoons to complete the second 
and third parts of the accreditation 
program.

Scott Learned of Design 
Learned, Inc. will present “Design-
ing Your Facility,” a four-part series 
that will address the six primary 
systems that affect the engineer-
ing of the building environment: 
mechanical, plumbing, electrical, 
fi re protection, noise control, and 
architecture. Topics will include air 
quality, water management, lighting 
and electrical systems, and energy 
effi ciency.

Following Tuesday’s educa-
tional classes will be a meet-and-
greet sponsored by Laura Laaman 
and Outstanding Pet Care. This will 

be an opportunity not only to meet 
other pet boarding industry pro-
fessionals but also to learn more 
about Outstanding Pet Care and 
their recent acquisition of the Pet 
Care Services Association (PCSA) 
educational assets.

Classes continue on Wednes-
day, November 7, when Chris 
Murphy will present a four-part, 
day-long class titled “Doggie 
Daycare: Keys to Success.” Susan 
Briggs and Robin Bennett will join 
together to present “Understanding 
Canine Body Language.” They will 
also present a special lunch func-
tion titled “Training Off-Leash Play 
Group Staff,” an informative ses-

ReadeR SeRvice caRd #9190

Go to
www.PetBoardingExpo.com

to sign up TODAY!

ReadeR SeRvice caRd #9191

http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com
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Find us on Twitter!
@barkleighinc

ReadeR SeRvice caRd #9192

sion on the importance and benefi ts 
of formal staff training for off-leash 
play group staff. A special ticket 
is needed for this luncheon. Other 
Wednesday classes include facil-
ity design topics with Rick Bacon 
and Greg Taylor, a seminar with 
Dr. Randy Lynn on Canine Infec-
tious Respiratory Disease Complex 
(CIRDC), and an overview of insur-
ance topics with Governor Insur-
ance’s Jerry Dubos.

Carmen Rustenbeck and the In-
ternational Boarding & Pet Services 
Association (IBPSA) will host a meet-
and-greet on Wednesday evening. 
This time to socialize with fellow 
pet care professionals provides an 
opportunity to learn more about 
IBPSA. Carmen will also present a 
short seminar titled “Sniffi ng Out 
Your Financial Path: The 20 Most 
Important Questions to Ask Every 
Month.” IBPSA will send you home 
with some hands-on materials to 
thank you for attending the meet-
and-greet event. 

Thursday’s educational offer-
ings include “The Fun, Foibles, and 
Financial Feasibility of Dog Day-
care,” a two-part series presented 
by Eileen Proctor. Wheeler del Torro 
will speak on the topics of market-

ing a dog daycare as well as how to 
build and keep a great team. Susan 
Briggs and Robin Bennett will once 
again come together to present two 
seminars. One session addresses 
the partnership between dog day-
care and training services. They 
will also present another special 
lunch function called “Safe and Fun 
Off-Leash Play Groups.” A special 
ticket is needed for this event. Other 
topics include facility design, how 
certifi cation and education can ad-
vance your business, and luxury pet 
care with K-9 Resorts’ Steven and 
Jason Parker.

In addition to plenty of educa-
tional opportunities, the Pet Board-
ing & Daycare Expo will feature 
a two-day trade show event on 
Wednesday and Thursday from 10 
a.m. to 5 p.m. This is the perfect 
opportunity to talk with experts and 
manufacturers, compare prices, and 
take advantage of show specials. 

Barkleigh expects the trade show to 
include nearly 30 vendor booths for 
your shopping pleasure.

The host hotel for the Pet 
Boarding & Daycare Expo is the 
Sheraton Baltimore North, located 
in the Towson business district just 
15 minutes from Baltimore’s Inner 
Harbor. If the Expo’s trade show 
does not satisfy all of your shopping 
desires, the hotel’s skywalk con-
nects directly to the Towson Town 
Center, Maryland’s largest mall. To 
take advantage of Barkleigh’s spe-
cial $129 nightly rate, tell the hotel 
you are with the Pet Boarding & 
Daycare Expo when you make your 
reservation.

Packages include the Do-It-
All (admission to all three days of 
classes, both luncheons, and both 
days of trade show), the Basic (ad-
mission to classes and trade show 
on Wednesday and Thursday), and 
the Basic Deluxe (Basic package 
plus both luncheons). Seminars 
and trade show admission can be 
purchased individually. 

The trade show special, which 
covers admission to both days of the 
trade show, is $15 (pre-registration 
price). Admission for one day of 
trade show is $10 (pre-registration 
price). The trade show is free to any-
one registered to attend an educa-
tional seminar. ✂

For more information about the 
Pet Boarding & Daycare Expo, con-
tact Barkleigh Productions at (717) 
691-3388 or go to www.petboardin-
ganddaycare.com.

Go to
www.PetBoardingExpo.com

to sign up TODAY!

http://www.petboardin-ganddaycare.com
http://www.petboardin-ganddaycare.com
http://www.petboardin-ganddaycare.com
http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com
http://www.PetBoardingExpo.com


February 21–24, 2013

Pasadena Convention Center

Pasadena, C
A

eXCITING SeMINarS!

Grooming and Mobile Grooming 

Boarding and Pet D
aycare

Animal Behavior and Tra
ining

Retailing

Health

Barkleigh Productions

970 W. Tr
indle Road

Mechanicsburg, PA 17055

(717) 691-3388

info@barkle
igh.com

GroomandKennelexpo.com

HUGE TRADE SHOW!

OVER 100 BOOTHS

CREATIVE GROOMING 

SPECTACULAR!
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BREAD & BUTTER GROOMING:  

fAST & EASY
PET TRiMS fOR THE SALON

By  Kathy Rose

Since its acceptance into the 
AKC, the Bichon has become an 
ever-increasing “bread and butter” 
client in my salon. Even though 
many of the little “powder puff” 
dogs that grace my tables aren’t be-
ing shown, I owe it to my clients to 
offer a breed profi le trim, even if it’s 
a bit shorter than the show trim. 

The Bichon Frise breed stan-
dard was adopted in 1988, and 
familiarity with the breed standard 
is paramount to creating a profi le 
trim. This compact, sturdy little 
dog is slightly longer than it is tall 
and has a long, arched neck and a 
level topline. Its high-maintenance 
double coat, with soft undercoat 
and coarser guard hair, will mat 
very easily. Frequent grooming and 

trims shorter than the show ring 
preference are increasingly popular 
with my clients.

Skilled preparation on this coat 
is extremely important and will not 
only enhance your fi nal outcome 
but also trim your time. Start with 
a good coat-brightening shampoo 
followed by a thorough condition-
ing. Force dry to remove the excess 
water, and then fl uff dry so the coat 
is curl free and stands crisply from 
the body. 

Using a 10, clip the “under-
wear” (sanitary), and for the pads, 
use a 30 or 40. To achieve a nice, 
round foot, shortly fi led nails are 
important. Because of the dense 
coat, many Bichons develop ear 

BiCHON fRiSE

BEfORE

AfTER

fig. 1

fig. 2
Continued on next page
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CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

ReadeR SeRvice caRd #9195

WET DOG 
MILLIONAIRE
HOW TO PROSPER IN THE PET GROOMING BUSINESS 

Sue Kopitz

Don’t hesitate. Get started today!

wetdogmillionaire.com
wetdogmillionaire@ymail.com

Sue Kopitz has started TWO successful 
grooming salons and now she is sharing 

her entrepreneurial knowledge in her 
book, Wet Dog Millionaire! Find out how 

to start your own business so you can make 
a better life for yourself and your family.

L2004

ReadeR SeRvice caRd #9194

problems, so make sure to trim 
a ventilation strip (clip or scissor 
the coat directly in front of the ear 
canal). Ear plucking is up to the 
individual, but I fi nd scissoring the 
excess ear hair with ball tip scis-
sors far less invasive than plucking. 
Pluck only minimally.

Begin by blocking in the trim 
with snap-on combs. To start, set 
the body coat length with an “A” 
comb. While standing to the rear 
of the dog, start a bit further than 
midway on the topline (a couple of 
inches behind the withers or where 
the tail naturally breaks over the 
back) and continue back toward you 
to the base of the tail and around 
the sides of the dog (Fig 1). Do not 
clip forward of your midway starting 
point on the topline. 

Switching to an “O” comb, clip 
over the rump only on the back part 
of the rear legs down to a couple of 

inches above the hock. Next clip the 
undercarriage (Fig. 2). The lowest 
point of the chest should reach the 
elbow, so the blade length can be 
adjusted accordingly.

Moving to the front of the dog, 
clip from the jaw line down the 
chest (Fig. 3), making sure to “fall 
off” (pulling the clipper away from 
full contact with the body) just 
below the shoulder, so you do not 
clip into the foreleg (Fig. 4). Lifting 
the ear, clip down the sides of the 
neck and shoulders, again “falling 
off” where the upper arm meets the 
shoulder (Fig. 5). Do not clip behind 
the ear into the crest.

For the legs, switch to a “C” 
comb and clip all four legs. If you 
have a fi dgety dog, try lifting the op-
posite leg (Fig. 6).

Once you have “blocked in” 
the pet with snap-on combs, you 

Find us on 
 Twitter!

@barkleighinc

fig. 3

fig. 4

fig. 5

Continued on page 50
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Reader Service Card #9196 Reader Service Card #9197

must blend the lines of the various 
lengths with your scissors to create 
a smooth transition. It is important 
to remember that you have already 
removed the length from the coat 
with your snap-on combs, so you 
are only tipping the coat with your 
scissors. 

Begin with the “tuck up” (the 
area near the groin where the rear 
leg meets the body) and create a 
very subtle arc with short curved 
shears. Trim the stray hairs from 
the rear legs, making sure the 
inside of the leg is parallel with the 
outside of the leg and the line falls 
straight from the hip. Continue 
forward on the underline with 
straight shears (Fig. 7).

Using long curved shears 
(inverted so you are “scooping”), 
tidy the upper forearm, slightly 
accentuating the shoulder (Fig. 8). 
Then using straight shears, tidy 

the front legs, again creating paral-
lel “posts” (Fig. 9). Finish up by 
rounding the feet. Holding curved 
shears at a 45-degree angle, create 
tight, round feet. It is sometimes 
helpful to create a square and then 
trim the corners to develop the 
round foot (Fig. 10).

The soft, alert expression on 
the Bichon’s decidedly round head 
is a trademark of the breed and is 
difficult to achieve with a snap-on 
comb. However, since using the 
snap-on combs is a shortcut for 
the body and leg work, you should 
have time to scissor the headpiece 
and still have a quick and easy 
trim for your bread and butter 
clients.

The Bichon’s muzzle should 
be shorter than the skull. The ears 
frame the face as part of the entire 
headpiece and should not be evi-

For a Quick Response from Advertisers, please  
use the Reader Service Card Number! 

fig. 6

fig. 7

fig. 8

Continued on next page
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Professional Grooming Formulations 
to Achieve Styling Results 

that Build Reputations.

www.petshampoo.com
1-800-8-CINDRA

Wholesale Pricing Available 
for Grooming Salons

W
19

84

ReadeR SeRvice caRd #9198

dent. When looking straight at its 
face, the eyes should appear to be 
in the middle of the circle that you 
create from the muzzle, cheeks, 
ears, and skull.

Using a 10 blade, clip the hair 
in front of the eyes. First clip the 
eye corners and under the eye (Fig. 
11). Turning the clipper the other 
way, clip upward and outward 
to remove the coat directly above 
the eye. Use caution and keep the 
center of the clipper (not the corner 
of the clipper) over the eye. With a 
15 or 30, clip the coat from the lips 
(Fig. 12).

Using short to medium curved 
shears inverted in a scooping mo-
tion, trim from the corner of the eye 
to the stop and then from the stop 
to the other eye corner. Using long 
curved shears, trim the cheeks and 
ears to frame the face. 

With your long curved shears 
inverted (scooping), trim the back 
skull and down the crest to behind 
the withers. Finish up by rounding 
the back skull and blending the 
neck into the shoulders.

The snap-on comb sizes can 
vary according to the client, and 
you can adjust to the individual. 
However, using the combs I re-

ferred to as the “code,” you can 
still create the proper proportion 
(e.g. substitute the “O” with a “2,” 
the “A” with “1,” and the “C” with 
“O”). Remember that snap-on comb 
use is a time saver. You only need 
to “tidy” the coat after and not re-
scissor the entire dog. 

My bread and butter clients 
love the leaner “summer” trims 
that keep their four-legged friends 
cooler and mat-free. Their refer-
rals keep my salon tables full with 
return bread and butter clients. ✂

For more information on the Bi-
chon, visit www.bichon.org. You can 
order the Bichon Frise Illustrated 
Breed Standard.

ReadeR SeRvice caRd #9199

Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

PetGroomer.comPetGroomer.comPetGroomer.com   
Grooming’s #1 Buy & Sell Spot  ●  Mobile Vehicle Ads  ●  Job Search Help Wanted Ads  ●  Business for Sale Ads 
GroomerTALK℠ Community & Radio  ●  Buyer’s Guide  ●  Galleries & Trivia Fun  ●  Schools, Home Study DVDs 

SM 

Over 15,000 Members  PetGroomer.com Community Since 1997 

New!
MyGroomingSchool.com 

Continuing Education Sources 

Schools & Home Study & More 

fig. 9

fig. 10

fig. 11

fig. 12

mailto:findagroomer@earthlink.net
http://www.petshampoo.com
http://www.petshampoo.com
http://www.bichon.org
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Professional Equipment & Tools for Every Groomer

www.FrankRoweandSon.com
     • (717) 533-4426

Fast & Friendly  
Customer Service

Become part  
of our family -  
Send us your orders  
and sharpening  
Today!

We treat you like you are one of the family!

     • (717) 533-4426

ReadeR SeRvice caRd #9200

C redit card companies are 
cracking down on fraud, and 
that’s a good thing. Unfortu-

nately, measures to stop fraud may 
stop your ability to make purchases 
at a trade show. 

Trade shows are a great way 
to see new products, learn new 
techniques, and get great deals on 
tools of the trade. It is a great place 
to meet lots of vendors and manu-
facturers from all over the U.S. and 
sometimes the world. When you 
stop at a booth and make a pur-
chase, the purchase is usually reg-

istered as being made in the home 
state of the company. 

If you buy something from the 
Ryan’s booth, your credit card will 
think that you purchased something 
in Phoenix, AZ. If you later buy 
lunch at the Mandalay Bay Conven-
tion Center at SuperZoo, your credit 
card company thinks you are in Las 
Vegas. After lunch you stop by the 
Barkleigh booth and buy your “Top 
10 Reasons Why It Costs More to 
Get Your Pet Groomed Than Your 
Own Hair Cut!” T-shirt, and your 
credit card company thinks you are 

in Pennsylvania. 
Making purchases from mul-

tiple states in a day alerts the credit 
card company that there might be 
fraud. Many companies will freeze 
your account until you call the 
company directly. This can be a real 
hassle if you have been standing 
in line to make a purchase only to 
have your credit card decline. 

As an attendee, the best way to 
prevent this is to contact your credit 
card company in advance. Let them 
know you will be attending a trade-
show and making purchases that 
may show up in multiple states. 

It is a good idea to make sure to 
keep good track of your credit card, 
wallet, and purse while at a trade 
show. People get caught up in the 
excitement and often leave items 
behind. It can be daunting to have 
to return to all the booths you vis-
ited in hopes of fi nding your forgot-
ten items. Distracted attendees can 
also be easier targets for would-be 
thieves. Keeping the phone numbers 
to your credit card companies in 
your cell phone (never store the ac-
tual credit card numbers!) can make 
it faster and easier to contact them 
should any of your cards become 
lost or stolen. 

We look forward to seeing you 
at the next trade show. Please stop 
and see us at SuperZoo Las Vegas, 
September 11-13. We are in booth 
#1619! 

TRADE SHOWS AND 
CREDIT CARD FRAUD

http://www.FrankRoweandSon.com
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Quick & Easy Shampoo
•	 Reduces	bathing	time	up	to	30%
•	 Rinses	quickly	and	easily
•	 Eliminates	odors	•	pH	balanced	

Touch Up Shampoo
•	 Spray	on,	lather,	wipe	off	
•	 Perfect	for	quick	clean-ups
•	 Eliminates	odors	•	pH	balanced

22 Professional Groomers Questioned:

1. Did this product take less time to apply?  88% yes

2. Did this product take less time to lather the coat?  94% yes

3. Did this product take less time to rinse?  94% yes

4. Did this product save you time?  82% yes

5. Did this product clean the coat the same
or better than the product you use now?  100% yes

www.norinse.comwww.norinse.com
Clean Life Products

800-223-9348

W
20

19

SaveS 

Time
              and 
SaveS
   WaTer!

*Samples upon request ext. 217 for Sales

Same-day appointments are 
always an interesting topic for 
mobile groomers, because there are 
so many opinions. Some will take 
an appointment on the same day 
the customer calls, and some won’t. 
Let’s take a look at the pros and 
cons of this situation together. I will 
tell you right off the bat that I do 
take same-day appointments, but 
they have to meet strict criteria.

This situation could occur over 
any holiday when many custom-
ers are on vacation. My appoint-

ment book had openings, so every 
time the phone rang, I answered 
it. A neighbor down the street from 
where I was presently grooming had 
seen my van and inquired, “Could 
you stop by and groom my two 
Yorkies?” It just so happened I was 
working a short day. I had the time, 
extra water, and clean towels on 
board. After asking questions and 
talking with her about her pets, it 
was an immediate yes! I groomed 
the dogs; both of them were angels. 
The owner made another appoint-

ment. I was tickled pink, because I 
had picked up a double-dog house 
in my own town, something I am 
always striving for. Had I not an-
swered my phone that day, a golden 
opportunity could have slipped 
through my fi ngers. 

Later in the week, my phone 
rang again. A pet owner had 
brought her Yorkie to work with her 
all the way from New York City and 
wanted to surprise her daughter 
with a freshly groomed pup. Was it 

ReadeR SeRvice caRd #9201

By Ellen Ehrlich
      ellen@rcmgrooming.com

Same-Day 
Appointments for 
Mobile Groomers

Continued on page 54

ellen@rcmgrooming.com

TODAY!

mailto:ellen@rcmgrooming.com
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Pet Pro 2013

January 5-12th

Reservations and Information:
Judith “LUCY” Wheeler

(321) 368-6622 • (800) 677-7506
CruisingLady@ymail.com

Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013
Pet Pro 2013

CaribbeanCruise

Belize

Roatan

Costa Maya

Cozumel

possible to groom her dog the same 
day? After the same discussion, it 
was another yes. I had time to add 
her onto the end of my day, since 
her offi ce building was right on my 
way home and in my own town - an-
other bonus groom. This dog was 
even better behaved than the fi rst 
two. I marveled at my good fortune 
as this little guy gave me each paw, 
as if to say, “Please trim my nails!” 
She made another appointment 
stating, “It is no big deal to bring 
the dog to work with me every four 
weeks.” This little guy is very por-
table. He travels with her in his very 
own carrier purse!

These are two great examples of 
why same-day appointments benefi t 
mobilers. Everything must fall into 
place from the attitude of the owner 
to the time of the phone call, the 
breed, personality, and the loca-
tion of the dog. All the stars have to 
align for same-day appointments to 
work for mobile groomers. When I 

decide to take a same-day appoint-
ment, I explain to the customer 
upfront that this appointment is 
the exception to the rule and urge 
them to make another appoint-
ment and keep it. At the very least, 
you’ve fi lled an empty grooming slot 
with a paying customer who fi ts 
your criteria for a mobile grooming 
customer. You have also been given 
the opportunity explain to the caller 
that mobile grooming is a special 
and exclusive service where people 
pre-book on a certain schedule as 
well as give advice on how an owner 
can better care for their pet.

There are some important 
variables to consider when making 
same-day appointments. 

1. Do you have the time? 
2. How are you feeling at that 

time? Do you have the energy? Are 
you tired? Have you been grooming 
“in the zone?”

3. Is it sunny, cloudy, windy, 

raining, hot, or cold? What are 
the driving conditions? I know that 
if it were January and getting dark 
early, I’d be less willing to take a 
same-day appointment.

4. What breed of dog does the 
caller have? I’m sure you would 
agree that we’d be quicker to add a 
Chihuahua or a Yellow Lab instead 
of a Golden Doodle that hasn’t see a 
hairbrush since Christmas!

5. Have you met your objec-
tives? 

On the fl ip side, some groom-
ers will not give same-day ap-
pointments no matter what the 
reason. I decided to ask some of 
my grooming buddies why they 
do not schedule same-day ap-
pointments, and I got a variety of 
answers. Some groomers don’t like 
to change their plans for the day 
and feel that last-minute callers 
don’t understand the amount of 

Continued on next page

ReadeR SeRvice caRd #9203

mailto:CruisingLady@ymail.com


55Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

m

®

Incorporate
for as little as $99
Visit www.incorporate.com
or call 800-453-9596

Save $25 by scanning this code

ReadeR SeRvice caRd #9204

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

ReadeR SeRvice caRd #9205

ReadeR SeRvice caRd #9206

time it really takes to do a good 
job. Some believe that because 
you are not busy, you must not be 
a good groomer. A grooming friend 
said that if they did accept these 
appointments, it would be sending 
the wrong message to the customer. 
If they were to take a same-day 
appointment, it would appear that 
they often have openings in their 
schedule and are available on short 
notice. Customers might not want 
to make another appointment or be 
willing to get their pet on a groom-
ing schedule. Mobile groomers who 
do not take same-day appointments 
offer the caller an appointment 
down the road, adding them to a 
day that works best for them in 
their schedule. The customer has 
to wait.

Same-day appointments… 
Should we take them? Sometimes 
yes, sometimes no. It’s always a 
gamble. You never really know if 
that appointment is going to turn 
out to be one of your best custom-
ers or a big mistake. At the very 
least, you’ve earned an extra groom 
fee on your own terms. You’ve also 
had an opportunity to have another 
learning experience that will be to 
your benefi t at some point in the fu-
ture. There is always the possibility 
this situation can help you create 
another loyal mobile grooming cus-
tomer because you said “yes” to a 
same-day appointment. This could 
be a lucky day for you and the furry 
friend on your grooming table. ✂

http://www.incorporate.com
http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
http://www.GroomertoGroomer.com
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New Product News
Merck Launches Activyl®

Merck Animal Health, a leading provider of 
innovative animal health products and services, 
announces the U.S. launch of Activyl® and 
Activyl® Tick Plus. Activyl treats and prevents 
fl ea infestations in dogs and cats; Activyl Tick 
Plus, exclusively for dogs, controls both fl eas 
and ticks. Activyl and Activyl Tick Plus will be 
available only through licensed veterinarians.

Activyl is the fi rst fl ea control product to 
utilize metabolic activation, or bioactivation of 
the active ingredient, to kill fl eas. It is a topical, 
once-a-month ectoparasiticide containing 
indoxacarb, a compound never before used in 
animal health, with no known resistance in fl eas. 
Following application, indoxacarb enters the 
fl ea by contact or ingestion and is converted by 
enzymes in the fl ea to an active highly insec-
ticidal metabolite. Fleas stop feeding, become 
paralyzed and die within hours.

Activyl not only kills adult fl eas, but also 
disrupts the fl ea’s life cycle by inhibiting the 
development of fl ea larvae in the pet’s surround-
ings. This aids in the environmental control of fl ea 
infestation and helps prevent re-infestation for up 
to a full month. Activyl is able to control develop-
ing stages of the fl ea in the environment, so there 
is no need for additional insect growth regulators. 

Activyl may also be used as part of a treatment 
strategy for fl ea allergy dermatitis. For more infor-
mation, request Reader Service Card # 9156.  

BIO-MED (Veterinary 
Tar-Sulfur Shampoo)

Bio-Groom announces 
their product, Bio-Med, 
which is formulated for 
temporary relief of itching 
and fl aking of seborrheic 
dermatitis. Bio-Med has a 
baby mild shampoo base. 
It is gentle to the skin and 
coat. It provides relief due 
to scratching and matting. 
Bio-Med has a rich lather, 
non-offensive odor, and 
natural skin pH. Bio-Med 

leaves coat clean, fresh, smooth and manage-
able. For more information, request Reader 
Service Card # 9146.

Humane Healing
Humane Healing has created a line of 

advanced wound care products specifi cally for 
pets that rapidly heals wounds. This groundbreak-
ing technology is applied ONCE A DAY, all natural, 
non-steroidal, non-caustic and antibiotic-free. 
Humane Healing products are clinically proven, 
vet approved, and tested on humans fi rst! Recom-
mended and used worldwide, their products come 
with a 100% money back guarantee. For more 
information, request Reader Service Card # 9152. 

Mustee’s BIGTUB UTILATUB
E.L. Mustee & Sons, Inc. introduces the 

BIGTUB UTILATUB. The 28CF / 28F BIGTUB 
UTILATUB laundry tub is a 40” wide fl oor-
mounted single bowl that’s great for all big 
jobs. The 28CF Combo comes complete with 
swivel faucet with pull-out spout, fl exible 
supply lines and P-Trap. The 28F is sold as a 
tub only. The 13” deep bowl inside dimension 
is 36-1/2” wide by 17-1/2” front to back. For 
more information, request Reader Service 
Card # 9144.



57Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

m

96 PAGES   

IN FULL COLOR!

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388
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BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

80 81
Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

mailto:INFO@BARKLEIGH.COM
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Andis ProClip Pulse Ion
Andis introduces the ProClip Pulse 

Ion, a new medium duty professional clip-
per, equipped with a lithium ion battery that 
provides up to two hours of running time for 
the cordless clipper. Its 5-in-1 adjustable blade 
provides versatility, including #9, #10, #15, 
#30, and #40 blade lengths. The Certifi ed 
Pro Grade clipper is designed for light body 
grooming on thin to medium coat dogs. The 
clipper is equipped with a quiet, yet powerful, 
rotary motor, to keep animals calm during the 
grooming process. The clipper is made in the 
U.S.A. and comes with a 1-year parts and labor 
warranty. For more information, request Reader 
Service Card # 9142. 

Best Shot ‘One Shot’ Brand
Best Shot 

Pet Products 
has improved 
and broadened 
its “One Shot” 
brand offering 
of maximum 
strength deep 
cleaning 
products for 
fall. In addition 
to captivating 

new packaging as well as notable performance 
enhancements to its waterless shampoo spray 
and whitening shampoo products, the com-
pany will introduce a revolutionary new deodor-
izing/deskunk shampoo. For more information, 
request Reader Service Card # 9141. 

Perfect Groom Premium 
Shampoos and Conditioners

Perfect Groom products are made from 
the highest quality, naturally derived ingredi-
ents. Great on all coat types and safe for use 
on dogs, cats, puppies and kittens. The perfect 
blend of premium ingredients professionally 

formulated for Perfect Groom results! Profes-
sional formulas with fun fragrances like Fresh 
Watermelon and Oatmeal Vanilla Cookie. For 
more information request Reader Service 
Card # 9138. 

Quadruped All In One Conditioner
This “pour-on” 

leave-in conditioner 
uses Yucca’s deep 
penetrating proper-
ties to help carry the 
lubrication used to 
expedite brushing out 
mats and undercoats, 
and removal of dead 
hair. All In One Condi-
tioner also facilitates 
the reduction of dry-
ing time. Conditioners 

and brighteners add luster, body, resilience and 
vitality to coats while reducing the amount of 
tangles and mats between groomings thus sav-
ing prep time. Yucca’s medicinal properties also 
soothe sensitive skin. The product offers a long-
lasting fl oral, woodsy scent. For more informa-
tion, request Reader Service Card # 9143. 

New Product News

ReadeR SeRvice caRd #9208

Find us on 
 Twitter!

@barkleighinc
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   oardinB g&  Daycare

P
E
T

NOVEMBER 6–8, 2012
Sheraton Baltimore North

Baltimore, MD
FEATURING
Two-Day Trade Show
and Top Industry Speakers
- Susan Briggs  - Chris Murphy
- Robin Bennett  - Scott Learned
- Eileen Proctor  - Rick Bacon
- Laura Laaman  - Greg Taylor

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

(717) 691-3388
info@barkleigh.com
www.barkleigh.com

EXPO
An Exciting NEW  National Conference for Professionals 

in the Pet Boarding and Daycare Industry

BOARDING • DAYCARE • FACILITY DESIGN • BUSINESS
ANIMAL BEHAVIOR • ANIMAL HEALTH • PET FIRST AID

Reader Service Card #9209

mailto:info@barkleigh.com
http://www.barkleigh.com
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EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos 
and articles on blade and clipper care. Steel 
Blades $4.50, Ceramic $5.50, Regular shears 
$4.50, convex $10. Sharkfi n certifi ed. Trimmer 
blades (5-N-1, Speedfeed) $6.50, 5-N-1 blades 
refurbished (new parts, not sharpened) $10. 
Clipper repair (Andis, Laube, Wahl). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. Est. 
1995. Northern Tails Sharpening Inc, Mobile AL 
& New Orleans LA Call 251-232-5353 
www.northerntails.com.

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! 
(301) 746-4327.

Four different sizes, lots of beautiful prints and 
solids. July 4th, Halloween and Thanksgiving 
holidays are available. New bows available 
on our website. Order early for best selection. 
Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% handmade. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Pet grooming business for sale - $150,000 in 
sunny Bradenton FL. Many repeat customers, 
full professional service, cash fl ow $88,000, 
call John 941-685-1516 or jrgough@aol.com. 
Waugh & Co. Inc.

PET GROOMER to lease facility. 25 miles 
west out of Boston, MA. Prime Location, lovely 
country setting. 1800 square feet.  Also Board-
ing License for dogs. Start 6 months free rent. 
Contact: Iris335@hotmail.com or 301-926-7084.

BLADES & SHARPENING

BOWS & ACCESSORIES

BUSINESS OPPORTUNITY

Call (717) 691-3388 ext 210 
to place a Classifi ed.

Classified 
Advertisements 
GET RESULTS!

 Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Classifieds CALL (717) 691-3388, EXT. 210 
TO PLACE A CLASSIFIED.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening Sharpening 
           Sales & Repair     Sales & Repair     Sales & Repair

ReadeR SeRvice caRd #9210

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

GROOM 
EXPO

September 6 - 9  
Hershey PA

www.groomexpo.com

mailto:JKosakowsky@hotmail.com
http://www.northerntails.com
http://www.elcharbows.com
mailto:jrgough@aol.com
mailto:Iris335@hotmail.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com
http://www.groomexpo.com
mailto:Info@Barkleigh.com


61Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

mFind us on 
 Twitter!

@barkleighinc

CALIFORNIA
GROOM & KENNEL 
EXPO 2013
2/21/2013 - 2/24/2013
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

FLORIDA
NDGAA FUN IN THE SUN 
10/26/2012 - 10/28/2012
Orlando, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

ILLINOIS
ALL AMERICAN GROOMING SHOW
8/09/2012 - 8/12/2012
Wheeling, IL
(847) 364-4547
www.aagrmgshow.com

BACKER CHRISTMAS TRADE SHOW
10/12/2012 - 10/14/2012
Chicago, IL
(312) 578-1818
hhbacker@hhbacker.com

NEVADA
SUPERZOO
9/11/2012 - 9/13/2012
Las Vegas, NV 
(626) 447-2222
www.superzoo.org

PENNSYLVANIA
GROOM EXPO 2012
9/6/2012 - 9/9/2012
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

TEXAS
U. S. PET PRO CLASSIC
11/2/2012 - 11/5/2012
Plano, TX
(972) 414-9715
classic@petstylist.com
www.petstylist.com

WASHINGTON
NORTHWEST GROOMING SHOW
3/15/2013 - 3/17/2013
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

Calendar of Events

CANADA

CANADIAN NATIONAL 
PET INDUSTRY TRADE SHOW
9/16/2012 - 9/17/2012
Mississauga, Ontario CN
www.pijaccanada.com

GROOMING EXTRAVAGANZA
9/29/2012 - 10/1/2012
Edmonton, CN
(780) 986-9802
sales@pupular.com
www.pupular.com

GROOM EXPO
9/6/2012 - 9/9/2012
9/19/2013 - 9/22/2013
Hershey, PA 

PET BOARDING 
& DAYCARE EXPO
11/6/2012 – 11/8/2012
Baltimore, MD

GROOM & KENNEL EXPO
2/21/2013 - 2/24/2013
Pasadena, CA

NORTHWEST 
GROOMING SHOW
3/15/2013 - 3/17/2013
Tacoma, WA

PETQUEST
June 2013
Wilmington, OH

TO LIST YOUR EVENT, SEND IT TO 
ADAM@BARKLEIGH.COM

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

EVENTS

PROVERBIAL WISDOM

Fire goes out 
for lack of fuel, 
and tensions 
disappear 
when gossip 
stops.

Proverbs 26:20
Living Bible

www.facebook.com/
groomertogroomermagazine

Find us on

Your Guide  
to Pet Care  
Products  
and Services!

Volume 5 • 2011

Product  
Listing 
and Index

Company  
Profiles

Buyer$Guide
Your Guide 
to Pet Care 
Products 
and Services!

Buyer

VOL. 29 ED. 6  •  SEPT. 2010

“THE GROOMING INDUSTRY’S TRADE MAGAZINE”

WWW.GROOMERTOGROOMER.COM

Groomer’s
Roundtable
Groomer’s
Roundtable

The Dog
GROOM 

EXPO
Bought

The Dog
GROOM 

EXPO
Bought

Grooming
The English
Springer
Spaniel

Grooming
The English
Springer
Spaniel
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Product 

and Index

Product 
Listing
and Index

Product 
Listing
and IndexVOL. 29 ED. 8                    NOV. 2010

WWW.GROOMERTOGROOMER.COM

“THE GROOMING INDUSTRY’S 
TRADE MAGAZINE”

GROOMOLYMPIAN Series

Grooming the  
    Miniature 

Poodle

GROOMOLYMPIAN Series

Grooming the  
    Miniature 

Poodle

SophieSophie
Behavior Clips:Behavior Clips:

Chocolate 
 Poisoning
Chocolate 
 Poisoning

Retailing 
to    Your 
Client 
Base

Retailing 
to    Your 
Client 
BaseSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophie Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client Client 

SophieSophieSophieSophie
Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:Behavior Clips:

SophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophieSophie

“The Grooming Industry’s 
Business-Building Magazine”

OnlIne

www.groomertogroomer.com

Read Back Issues, Connect with 
Others and More at

W
20

52

mailto:ADAM@BARKLEIGH.COM
mailto:info@barkleigh.com
http://www.groomandkennelexpo.com
mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
http://www.aagrmgshow.com
mailto:hhbacker@hhbacker.com
http://www.superzoo.org
mailto:info@barkleigh.com
http://www.groomexpo.com
mailto:classic@petstylist.com
http://www.petstylist.com
mailto:info@barkleigh.com
http://www.nwgroom.com
http://www.pijaccanada.com
mailto:sales@pupular.com
http://www.pupular.com
http://www.barkleigh.com
http://www.groomertogroomer.com
http://www.facebook.com/
http://www.groomertogroomer.com


62 Groomer to Groomer • Vol 31 Ed 08 • August 2012

G
ro

om
er

to
G

ro
om

er
.co

m

SCISSORS DOWN   |   BY TODD SHELLY

Being ‘That Customer’

I recently received a call from my friend Kelly (the groomer 
from the Iceberg Theory article) asking me if I thought she should 
call a new customer back and cancel. The woman was obnoxious 
on the phone and looked to have all of the makings of a problem 
client. I suggested giving the woman a shot. Kelly did and then 
called me back to say the woman was wonderful in person and 
gave Kelly a big tip.

My advice was not an act of great wisdom. Actually, it came 
from a less pure place. That leads me to a confession I need to 
make. I am the customer that every pet care professional hates. I 
question the experts’ opinions and “shop around” for the person 
who will tell me what I want to hear. Such was the case with my 
search for a veterinarian to care for my dog, Raleigh.

Raleigh was a heartworm-positive rescue that came from 
Raleigh, NC (admittedly, I don’t come up with overly original 
names for my dogs).  Heartworm is nearly nonexistent in northern 
states. After conversations with a few Southerners, I decided that I 
wanted to check out the less traditional “slow kill” method.

For my fellow cold regioners that also aren’t familiar with 
the methods, the fast kill method requires a series of shots 
(usually two) that are very painful for the dog. The shot itself can 
cause death. The dog must also remain inactive for weeks so that 
the dead worms won’t slough o�  and cause a stroke. The slow 
kill method involves shortening the life span of the worms and 
their ability to breed. It usually takes 12 to 18 months. Although 
less likely, the dog could experience a stroke during that time. 
The trade-o�  is a longer time to never feel that your dog is safe 
from a stroke.

The � rst two vets I went to dismissed all of my questions, 
making me feel like they thought the questions were stupid. The 
� rst one asked me what type of dog food I fed my dogs. When I 
told her, she told me I shouldn’t use that brand, because she had 
never even heard of it. She then recommended a supermarket 
brand that had recently been in the news as one of the dog foods 
that was part of the Menu Foods recall. I left knowing I was never 
going to come back. The second � atly stated that he would not 
even consider anything other than the traditional treatment. At 

that point, I was ready to give up and get the shots for Raleigh.
The next morning, I took my dog to work as I normally do. 

She played for a few hours with sta�  members. When we went 
home, she took her daily hour-long swim in the river on the edge 
of my property. Later that night, she had her usual burst of energy 
and wanted to play some more.

I decided I had to try again to � nd out if the slow kill method 
was possible for my dog. I couldn’t imagine keeping such an active 
dog quiet for several weeks. My new search led me to Dr. Albin at 
the Gettysburg Road Animal Hospital. Dr. Albin was quick to admit 
that he had very few heartworm cases and was not very familiar 
with the slow kill method. However, he assured me that he would 
contact colleagues that were more familiar with the process. He 
even answered all of my “stupid questions” without making me 
feel stupid.

A few days later, Dr. Albin came back with a treatment plan. 
Raleigh was given an X-ray that revealed that the heartworms had 
not progressed into her lungs or heart, making her a good candi-
date for the slow kill method. After a year of care and check-ups, 
Raleigh tested negative for heartworm.

I don’t suggest my choice for everyone. For all I know, I 
may have simply gotten lucky. I also don’t mean this as anything 
negative toward vets (I can see the emails now). In fact, I have all 
the praise in the world for Dr. Albin. His “bedside manner” was a 
perfect � t for me.

However, I want to point out that when you have custom-
ers who, like me, ask stupid questions or ask for the outrageous, 
remember that we probably don’t know what questions to ask. We 
are concerned and want to know that we did everything possible 
to � nd the right care for our pet. Most likely, after you endure 
our annoying questions, you will have a loyal and appreciative 
customer for life. Of course, we all know that isn’t always the case. 
There will always be those that can never be satis� ed, but that is a 
topic for a di� erent article.

todd@barkleigh.com

mailto:article.todd@barkleigh.com
mailto:article.todd@barkleigh.com
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ULTIMATE
Competition Series

#40 #40Blade #10/1.8mm(1/16")
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#10 Blade #10/1.8mm(1/16")
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*Wahl “Ultimate” Competition Series Blades cut 2.5 xʼs faster than Wahl Competition Series Blades
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“Rely on Ryan’s”
TM

“Rely on Ryan’s”™

          RYAN’S OFFERS MORE.....

FLAT RATE 
SHIPPING 

EVERY DAY!
On Merchandise Totaling 

$150.00 or More 
Includes Shampoos!
FREE Shipping on Orders of 

$550.00 or More
No Coupon Code Needed

Some Exclusions Apply

Includes Shampoos!
FREE

MIX & MATCH
FOR QUANTITY PRICING
All “TM” Grooming Tools

MIX & MATCH
FOR QUANTITY PRICING

All Desert Sudz
Products Like Sizes

bows•bands•ribbon•polishMIX & MATCH
FOR QUANTITY PRICING

All Midwest Crates MIX & MATCH
FOR QUANTITY PRICING

All “Fancy Finishes™  
Printed Ribbon” 
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M I X & M A T C H Ryan’s Makes Buying at 
the Lowest Price Easy

More Ways to Save
More Brand Names
More Flexibility

More Ways to Save
More Brand Names

 

 
 
 

Paw Brothers® Professional 

Low-Low Super Electric  

Grooming Table

✔ As low as 10”.  Range 10” – 37” H

✔ Dual Foot Pedals

✔ Heavy Duty Motor rated for 250 lbs

✔ Removable Top

✔ Easy Walk on and Walk Off, Even for Big Dogs

✔ 48” x 28” Table

✔ Leg Levelers Included

✔ Powder Coated Steel Base

✔ 42” Telescoping Grooming Arm with Loop Included

This is one of the lowest tables on the market.  Save your back.  No more wrestling with big dogs!  Goes to a low-low 10”. Removable top with non-slip textured surface 

makes for super easy clean up.  Loaded with great features.

❖ PBP89360  Paw Brothers Professional Low-Low Super Electric Table . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $697.97

PBP89112  Telescoping Arm Only 26” – 46” . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $14.97

❖ PBP89115 Stainless Steel Full Overhead Grooming System w/2 Loops   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $49.97

PBP89250  Casters set of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $29.95

 1(800)525-PETS (7387) 

www.RyansPet.com

Up To 
40” High

Down to 

15” Low

Paw Brothers® Professional  

Super Electric Grooming Table

✔ Removable Top  ✔ Single Telescoping Arm

✔ No More Lifting! Table extends from 15” to 40” high

This is one of the most stable professional tables on the market.  The lifting mechanism 

ensures that the table is always evenly supported to prevent wobbling and shaking.  

The super size 49.5” x 25.5” will accommodate any grooming situation. The optional 

stainless steel full overhead grooming system adds versatility. Single arm  included. 

The Super Table has super range lowering to 15” and raising to a full height of 40”.  

The removable top with non-slip textured surface makes for easy cleaning.  Additional 

features include:

✔ Leg levelers  

✔ Heavy duty motor

✔ Powder coated steel base  ✔ 250 lb capacity 

❖ PBP89350 Paw Brothers Professional 

 
Super Electric Grooming Table . . . . . . . . . . . . . . . . . .($749.95) $649.95

PBP89112 Telescoping Arm Only 26”-46” . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.97

❖ PBP89115 Stainless Steel Full Overhead Grooming System w/2 Loops   . . . . $49.97

PBP89250 Casters Set of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29.95

❖ Shipping charges apply. See “Ordering And Shipping Information” page 201 for details.
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Paw Brothers® Professional Super Electric Grooming Table

1 Year 
Limited 

Warranty

$100.00

Foot Control

Arm Adjuster

Optional Full Overhead 

Grooming System

 (PBP89115)

Single Telescoping 

Arm Included

Product Video Available Online
More Info Available Online

When You Buy a Table, Purchase 

a Replacement Top in Another 

Color For Only $39.95

See Page 85 for Replacement Tops

Introductory Special: 

Stainless Steel Full Overhead 

Grooming System ($49.97 value) 

FREE with Purchase!

AS          L
OW       AS     10”!

Arm 

Adjuster
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Original Series  

ea ea/6

ET5498 15” Fox  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$4.39 $3.49

ET5499 15” Squirrel  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.39 3.49

ET5500 15” Skunk . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.39 3.49

ET5501 15” Raccoon . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .4.39 3.49

ET5366 24” Rabbit  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49

ET5367 24” Fox  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49

ET5368  24” Squirrel  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49

ET5369  24” Skunk  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49

ET5370  24” Raccoon  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49

ET5371  24” Chipmunk  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.89 4.49
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Jumbo Skinneeez Assorted  

ea  
ea/6

ET5645 Jumbo Skinneeez Assorted 36” . . . . . . . . . . . . . . . . . $8.39 $7.39

Big Bites 

The Big Bites Skinneeez combines a water bottle and a Skinneeez toy, which your 

dog will love. The convenient velcro opening allows you to change the water 

bottle as needed. 

ea  
ea/6

ET5655  Big Bites Wolf 22”  . . . . . . . . . . . . . . . . . . . . . . . . . . $5.89 $4.99

ET5656 Big Bites Coyote 22” . . . . . . . . . . . . . . . . . . . . . . . . . . 5.89 
4.99

ET5657 Big Bites Jackal 22”  . . . . . . . . . . . . . . . . . . . . . . . . . . 5.89 
4.99
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Flat Cats Assorted  
ea  ea/6

ET5671 Flat Cats Assorted 14” . . . .$3.89  $3.19

Masked Bandits 
ea ea/6

ET5672 Masked Bandits Assorted 12” . $4.19 $3.59

Lil Bites 

Rope Toy

The Lil Bites Rope Toy combines the tug of a rope with 

the sound of a water bottle, making playtime fun again. 

The convenient Velcro opening allows you to change 

the water bottle as needed. 
ea ea/6

ET5659 Lil Bites Rope Toy 11” . . . . . $4.19 $3.59
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Exotic Series  

ea 
ea/6

ET5551 Exotic Series Pink Flamingo 20”  . . . . . . . . . . . . . . . . $6.89 $5.39

ET5552 Exotic Series Ostrich 19” . . . . . . . . . . . . . . . . . . . . . . . 6.89 
5.39
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MIX & MATCH
FOR QUANTITY PRICING

All “ET” Items 

On Pages 196-197

Skinneeez Outback Collection 
ea ea/6

ET5706 . . . Skinneeez Giraffe 14” . . . . . . . . . . . . . . . . . . . . . . . . . .$3.89 $3.49

ET5708 . . . Skinneeez Koala 13” . . . . . . . . . . . . . . . . . . . . . . . . . . . .3.89 3.49

ET5710 . . . Skinneeez Australian Wombat 11”  . . . . . . . . . . . . . . . . .3.89 3.49

ET5723 . . . Skinneeez Platypus 13” . . . . . . . . . . . . . . . . . . . . . . . . . .3.89 3.49

ET5707 . . . Skinneeez Giraffe 20” . . . . . . . . . . . . . . . . . . . . . . . . . .$5.29 $4.79

ET5709 . . . Skinneeez Koala 23” . . . . . . . . . . . . . . . . . . . . . . . . . . . .5.29 4.79

ET5711 . . . Skinneeez Australian Wombat 21”  . . . . . . . . . . . . . . . . .5.29 4.79

ET5724 . . . Skinneeez Platypus  23” . . . . . . . . . . . . . . . . . . . . . . . . .5.29 4.79
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