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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM

Reader Service Card #9872



•  G R O O M I N G  S Y S T E M  ••  G R O O M I N G  S Y S T E M  •

MICRO-TEK
SHAMPOO
 Instant relief. 

Your customers will 
thank you.

MICRO-TEK
SPRAY

Leave on formula continues working 
for 24 hours.

MICRO-TEK GEL
Aloe vera based gel. Great for paw pads.

A premium shampoo great for all coats. 
Gentle and safe for puppies and kittens. 
Outperforms oatmeal shampoos.

YOUR CUSTOMERS DESERVE THE BEST
FOR A DISTRIBUTOR NEAR YOU PLEASE CALL

  

SCIENTIFICALLY SUPERIOR www.EQyss.com

800-526-7469800-526-7469

MAXIMUM STRENGTH SHAMPOO • SPRAY • GEL

creates the
healthiest 

environment 
for 

healing.

ITCHING & SCRATCHING IN

STOPSSTOPS

The 
Micro-Tek 

System 

The 
Micro-Tek 

System 
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E by Bonnie Wonders-Trent   e

I have been grooming dogs long 
enough to know better than 
to put an unfamiliar dog in a 

cage without a leash still attached. At 
least that’s what I thought I knew... 
Apparently not. Last week I did it at 
least four or five times. Each time I 
thought I’d learned my lesson. Obvi-
ously, I needed that Poodle’s tooth to 
be driven down through the side of my 
pointer finger to really get the message 
to hit home.

A new customer came in with 
what she proclaimed was an “adorable 
little guy that you’ll want to take home 

with you.” 
“So he’s been groomed before?” I 

asked the lady. 
“Every eight weeks for his whole 

life,” she said. 
“How old is he?” I asked, filling out 

a card on him. 
“He’d be about eight years old 

now,” the owner told me. 
I got the rest of the usual infor-

mation from her and then asked how 
she’d like the dog cut. “Oh, just shave 
his feet and face, and make him about 
an inch long on his body with a knob 
on his head and tail,” she instructed. 

“By ‘knob’ you do mean a pom-
pom, right?” I asked giggling. 

“Yes,” she said, giggling back.
This all sounded simple enough, 

and it was a bonus that the dog was 
used to being groomed so often. I 
told the woman when to come back 
for the dog, and as she left, I slipped 
him into a bottom cage in the other 
room. I went into the grooming room 
and proceeded to finish the Lab that I 
had started before the Poodle came in. 
Things were moving along nicely, and 
the Poodle seemed content enough to 
be in the cage room by himself. “Thank 

Come Out!



GroomertoGroomer.com

My customers appreciate my attention 
to detail. With more than 17,000 innovative 
products, I rely on PetEdge as my trusted 
source for the best selection and 
guaranteed lowest prices.

I’m a Groomer

MENTION DEPT. 625 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

v

3–4 
days

1–2 
days

1–2
days

Average delivery 
times by region.

Order by 2pm EST for

Same-Day Shipping

Get it now!

On orders of $150 or more. 
FREE SHIPPING

on orders of $550 or more!  
Some exclusions apply.

Get it for less!

Shipping 
Everyday
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God he wasn’t one of those ‘yappers or 
crappers’” I thought to myself...

I put the Lab’s collar on and led 
him into the cage room. He picked 
a cage to his liking and settled in to 
await his owner’s return. As I closed 
the door to his lock-up, I turned to the 
cage that held the “adorable” Poodle. I 
leaned over and looked in at him as I 
put my hand on the door’s lock. “Hey, 

little buddy,” I said to him, opening the 
door and crouching down a bit to get 
him out. “Come here,” I said sweetly. 

With that, the little bugger came 
flying toward me, teeth bared, just 
daring me to reach for him. With the 
speed of a cheetah, I withdrew my 
hand and slammed the door shut. 
Okay, so maybe it was with the speed 
of an “old” cheetah, but I was faster 

than the “precious” pup was. That’s all 
that really mattered from my point of 
view at that moment. You know how 
your heart pounds for a couple seconds 
when that stuff happens. I needed a 
moment to regroup. 

I pulled over the step stool and sat 
on it for a couple minutes. “Oh, don’t 
be scared,” I said in a reassuring voice. 
I was acting like I was talking to the 
dog, but I think it was more for my 
own piece of mind. “Come here, little 
guy,” I said again, smiling my sweetest 
fake smile. The dog returned the smile. 
Ah, yes... His was definitely more fake 
than mine. He withdrew to the back 
corner of the cage, eyes glaring green 
like they do when they’re super ticked 
off. He pulled his shoulders up to his 
ears and made his body into something 
akin to a Chia pet. Yup. He was really 
not looking too amicable. 

I sat there and talked calmly to 
that dog for at least ten minutes. I 
glanced at the clock and knew I was 
wasting far too much time to stay on 
track with my grooming duties for the 
rest of the day. Boy, this was going to 
throw me off schedule. All my coaxing 

Grooming Trade Show,  
Education and Contests!

Wilmington, OH 
Roberts Conference Centre

www.PQGroom.com

June 20–23, 2013

http://www.PQGroom.com
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SAVE UP TO 50% ON SHAMPOO
Make the bathing process easier and quicker 
while drastically reducing strain and fatigue! 

COSMOS BATHING SYSTEMS has been helping 
groomers and bathers for over 25 years!

cosmosbathingsystems.com
cosmosbathingsystems@yahoo.com  
1-866-974-3787

SCAN THE 
QR CODE 
TO WATCH THE 
COSMOS BATHING 
SYSTEM IN ACTION!

 $ SAVE TIME
WATER
MONEY

was getting me nowhere, and I knew 
the only way to get him out of the cage 
was to loop a noose over him and pull 
him out. 

I retreated into the grooming 
room and came back with a stiff kennel 
lead. I made the loop on it larger than 
necessary and opened the cage door. I 
gently (yes, really gently) plopped the 
lead into the cage. The dog reached for-
ward and smelled the lead. Ahhh, yes. 
This was going to work. He just needed 
time to check it out. He kept his eye 
on me, however. I knew precisely how 
to do this to maneuver the lead over 
the dog’s head. I’ve done it hundreds 
of times over the last 30 years or so. 
I talked to the dog and waited a few 
more minutes until he was comfort-
able with the loop near him. 

I slowly began to raise the lead 
up to the dog’s head. Since it was 
rather stiff nylon, I was able to slide 

it easily over his head. At that exact 
moment when the noose slid onto his 
neck, he exploded. With lightning-
fast speed that apparently could out 
maneuver the elderly cheetah, he 
proceeded to attach his beak to my 
pointer finger.

YEEOW! I fought the urge to pull 
my hand backward from his grip so as 
not to rip more flesh off of me than 
necessary. Oh, come on now... Of 

course I tried to yank my hand out of 
his mouth! Like I would actually have 
the presence of mind or the restraint 
to keep my hand calmly in the little 
monster’s mouth? So yes, I yanked... 
and he didn’t let go. At least I pulled so 
hard that I did manage to get him out 
of the cage. Actually, it was more like 
he was in flight when I jerked back-
ward with him still attached to “ye 
olde finger.”   

At that exact moment when the noose  

slid onto his neck, he exploded. With  

lightning-fast speed that apparently could out 

maneuver the elderly cheetah, he proceeded  

to attach his beak to my pointer finger.

mailto:cosmosbathingsystems@yahoo.com
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        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
same family owned and operated American company in business 
for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?
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Go with the Best!
Walk-Through Bathing Tub

Bathing Tubs

Brandon, SD 57005 
customerservice@groomersbest.com

www.facebook.com/groomers.best

Like us on Facebook to be alerted  
to our bi-monthly specials!

Call us @ (605) 582-3013 | groomersbest.com

Standard  
Bathing Tub

Push back design features  
all of the convenience today’s  

groomer wants and needs.  
Quality construction ensures  
it will continue to pamper  

you for a lifetime!

Made to order. Right or left plumbing.

The Standard Bathing Tub  
is made of solid stainless steel 
for durability. It is the perfect 

tub for bathing pets.  
It will never rust!

My natural instinct at that time 
was to grab at him with my left hand, 
scooping underneath him. He im-
mediately let go of my right hand, 
which thankfully still had the precious 
pointer finger attached to it. I held up 
my right hand looking for the dam-
age. Amazingly, there was hardly any 
blood, and I could see right down into 
the hole on the top of my finger. “How 
weird!” I thought. Then “Holy Cow!” 
As the blood suddenly decided to start 
pumping, I was dripping it everywhere. 

So there I am, still holding “pre-
cious” and grabbing for paper towels. I 
was bleeding like you do when you get 
a facial cut but plopped the dog onto a 
grooming table and secured him with 
a restraint around his belly and one 
around his neck. There was no way I 
was going to put him back into a cage, 
and I wasn’t going to admit defeat. 

I rinsed my finger off in the tub, 
dumped half a bottle of peroxide over 

the finger, slathered it with some triple 
antibiotic ointment, folded up a couple 
paper towels and secured the whole 
mess with electrical tape and a plastic 
bag. Ahh yes... It was triage in the field 
at its best. I would have made a great 
nurse. I’d rather be entertaining the 
troops, but I digress...

From the whole situation, I did 
learn a few things. I can bathe and 

dry a dog with pretty much one hand. 
I can clip and scissor while holding 
out of the way a finger that looks as 
big as a piece of Polish sausage. And 
lastly, that I will never, ever again 
put a dog that I don’t know into a 
cage without leaving myself a way to 
retrieve him. That is, until the next 
time that I forget... ✂

I rinsed my finger off in the tub, dumped half a  

bottle of peroxide over the finger, slathered it  

with some triple antibiotic ointment, folded up  

a couple paper towels and secured the whole mess 

with electrical tape and a plastic bag. Ahh yes...  

It was triage in the field at its best.

mailto:customerservice@groomersbest.com
http://www.facebook.com/groomers.best
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E by Kathy Hosler   e

“W hen you are dog tired 
at night, it may be be-
cause you’ve growled 

all day long.” The author of that state-
ment is unknown, but it speaks loudly 
about how your attitude — good or 
bad — can affect your life.

We all know that grooming can 
be a very high stress job with phones 
ringing, dogs barking, demanding 
clients, equipment breakdowns, and 
more. Almost all groomers deal with 
issues like these on a daily basis. While 

some take everything in stride and 
flourish, others barely survive or wind 
up leaving the profession. What do 
those who flourish do that is different 
from the others?

According to Oprah Winfrey, “The 
greatest discovery of all time is that a 
person can change his future by merely 
changing his attitude.” Groomers that 
possess a positive attitude enjoy a 
huge advantage over those who don’t. 
These groomers don’t have fewer prob-
lems or stressors, but they always find 

a way to handle their difficulties and 
solve their problems. 

“Begin with the end in mind,” says 
Stephen Covey, the author of Seven 
Habits of Highly Effective People. He 
also said, “I am not a product of my 
circumstances; I am a product of my 
decisions.”

Groomers with positive attitudes 
are proactive not reactive. They do 
begin with the end in mind. They 
look at the big picture and try to 
eliminate the negativity from their 

It’s All About Attitude … Yours!
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The Must-Have Muzzles for 
Every Grooming Practice
Originally created for headstrong cats, Cone Muzzles are actually 
a very effective tool for controlling small, rambunctious dogs, as 
well. The Cone Muzzle is so popular because it’s so convenient. 
All sizes of Cone Muzzles can be quickly put onto an animal’s 
head and quickly secured in place at the back of the head with 
the easy-to-use cord-lock. Sturdy, durable and washable, these 
Cone Muzzles can be used time and time again. Available in 
Small, Medium and Large sizes.

www.campbellpet.com

(800) 228-6364

Easy On.
Easy Off.

Originally created for headstrong cats, Cone Muzzles are actually 

n.
Easy Off.

SCAN QR CODE
TO SHOP CONE
MUZZLES NOW!

lives. They don’t constantly complain 
about their problems; they set about 
eliminating them.

You might ask, “How can I be 
upbeat and positive all the time? 
Everyday is full of stress, and I feel 
overwhelmed and not in control. 
It seems that I don’t run my busi-
ness; it runs me.” Whether you are 
a business owner or employee, your 

attitude and the way you look at 
things will determine how you treat 
the pets in your care and the kind of 
relationship you have with their own-
ers. Every day can be a struggle, but 
the way you face your challenges will 
make all the difference.

“The pessimist sees difficulty in 
every opportunity,” says Winston 
Churchill. “The optimist sees the op-

portunity in every difficulty.” Even 
on rough days, an optimistic groomer 
doesn’t broadcast his or her troubles to 
their clients or let it show in the per-
formance of their work. No pet owner 
wants to trust the care of their pre-
cious pet to someone who is grumpy or 
in a bad mood.

Actress Patricia Neal said, “A strong 
positive mental attitude will create 
more miracles than any wonder drug.”

Equipped with a “never say die” 
outlook, these groomers look for the 
best in every situation and strive for a 
successful outcome. Here are a few tips 
to help you become one of them:

Be enthusiastic and never stop 
learning: attend seminars, watch 
grooming DVDs, and enter grooming 
competitions. When you are confident 
in your skills and abilities, it shows in 
everything that you do. 

Offering new services you’ve 
learned or products that you have 

Be enthusiastic and never stop learning:  

attend seminars, watch grooming DVDs,  

and enter grooming competitions. When  

you are confident in your skills and abilities,  

it shows in everything that you do.

http://www.campbellpet.com
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Products built with YOU in mind. Call us for a FREE Catalog 877.459.7827  
www.directanimal.com

Grooming | Boarding | Animal Sheltering

You are the most important part of 
your business and we believe your 

equipment should do the heavy 
lifting for you.

Raises from 8“ to 42”

Introducing the Next Generation of Grooming Tubs 
Our Hydraulic Bathing Tub solves the problem of loading heavy dogs.

NEW!
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888.551.4061     shor-line.com/groomertogroomer

ElitE GroominG tub

one-piece 
backsplash

same tube 
frame as 
our cages

stamp system 
(step/ramp)

radiused corners for 
easy cleaning

supply caddy & 
tub floors included

fre  flo r  everyday

$2,795
Save BIG on  

E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

Find us on 
 Twitter!

@barkleighinc

brought back from seminars will let 
your clients know that you are up on 
all the latest trends in the grooming 
industry.

Use the best equipment that you 
can afford. Time- and labor-saving 
equipment will help make your job 
easier. Ear plugs, anti-fatigue floor 
mats, good shoes, and face masks will 
help protect your body and allow you 
to extend your career.

A groomer with a winning at-
titude follows the Boy Scout motto of 
“Be Prepared.” They regularly main-
tain their equipment and keep repair 
parts on hand, and they make sure 
that they have an emergency fund. If 
their water heater goes on the fritz or 
the generator goes out on their mobile 
van, it is merely an inconvenience – 
not a full-blown disaster. They know 
all about Murphy’s Law (if anything 
can go wrong, it will) and are ready. 

They plan for their future by saving 
and investing, even if they start with 
small amounts of money. Financial se-
curity eliminates mountains of stress 
and gives you a comfortable cushion 
of safety.

One reason smart groomers can 
maintain a positive attitude is that 
they make themselves a priority. It 
is imperative that you respect and 
care for yourself. When you are done 
grooming for the day, you turn off all 
your equipment and let it rest until to-
morrow. But do you allow yourself the 
same consideration? Getting adequate 
rest and sleep is crucial to a productive 
attitude.

Do something just for yourself. 
Schedule a mental health day and allow 
yourself to spend a leisurely guilt-free 
day enjoying something that you never 
have the time to do. 

If you are self-employed, charge 

adequately for the services that you 
perform. Being fairly compensated 
for your labor is essential in keeping a 
positive frame of mind. 

No matter how much you try to 
please them, there are some clients 
that are so unreasonable, demanding, 
or undependable that you are better 
off without them. It’s perfectly okay to 
fire a client like that. 

Get organized. Whether you want 
to computerize all your client infor-
mation or just have all of your tools 
at your fingertips, being organized 
reduces stress and gives you an enor-
mous feeling of empowerment.

Begin each day knowing that you 
have the choice to face every situation 
with an optimistic “Let’s make this 
work!” or with a myriad of “poor me” 
excuses about how unfair life is. The 
choice and the future are yours. ✂

mailto:Info@Barkleigh.com
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Made in the U.S.A.

Quality you can trust

Patented technology

Ergonomically designed

Less wrist pain Super Light from 9 oz.

Keeps Blades Sharp Longer

Quiet

Economically pricedEconomically priced

2 Speed or Variable Speed

2,200 - 10,000 SPM

Uses all snap on style blades

*

**Made in the U.S.A. of U.S. and global parts

THE KING OF CLIPPERS

USA
BRAND

Contact local stocking distributor or
Laubeinc.com (800) 451-1355

®

©2013

Model 831
Model 731

Model 531

Laube Power
Classic 
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“I groom in a tropical paradise 
with nature all around me,” 
says Laurie Sklar. She has 

been grooming in exotic Costa Rica 
for eight years. I often wonder what 
it is like for groomers in different 
countries. I asked Laurie to tell me 
about her experience working in 
Costa Rica. She is originally from 
the U.S. but told me, “I moved here 
shortly after I got married. The plan 
was to spend two years here, but it’s 
been 24!” Laurie was not a groomer 
then. “I’d never even had a dog... 
never wanted a dog. My first dog ever 
in my life showed up the day after 
Thanksgiving many years ago in my 

backyard. I wondered if he was dead. 
I threw him a turkey bone; he woke 
right up. He was a street dog, and I 
named him Ferengi.” 

Street dogs are very common in 
Costa Rica. One source stated that 
there are over a million stray dogs 
roaming the country. “In terms of 
the street dogs, they go with the 
scenery. There are zillions of them, 
and they just live on the street and 
somehow survive,” Laurie told me. I 
found the concept of roaming dogs 
to be troubling. Then I read what a 
writer named R.A. Luis on a Costa 
Rican travel blog wrote: “For some 
people, it is hard to understand we 

grooming 
matters
by Daryl Conner

Grooming in Costa Rica 
Profile: Laurie Sklar

I often wonder what  
it is like for groomers 
in different countries.  
I asked Laurie to  
tell me about her  
experience working  
in Costa Rica.
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are a whole different culture. We have 
dogs... and we love them the way we do 
and period. It is incredible that some 
people would like to change the way we 
love dogs... It is our country! Of course 
there are stray dogs around, but they 
are good dogs most of the time. Not a 
big problem.” 

Laurie said, “I have had quite a 
few dogs since Ferengi showed up, and 
many had health, skin, and coat issues. 
Those dogs sparked the decision to be-
come a groomer. I had no idea what it 
was all about but decided to just do it.” 
She attended a grooming school in the 
U.S. and began attending trade shows. 
“I attended my first show in Burbank, 
California, and took Teri DiMarino’s 
bather/brusher seminar. I wrote down 
everything that she said.” 

So what is it like grooming in 
a tropical paradise? “My clients are 
mostly ex-pats and a percentage of 
Costa Ricans who value their dogs and 
want them to look correct.” Laurie 
said, “Getting them to brush or comb 
them is just as hard here as it is any-
where!” 

Getting the types of grooming 
products that we have in the U.S. can 

be a challenge. There are virtually no 
grooming products sold in Costa Rica. 
This makes it very costly and difficult. 
Getting supplies is one of Laurie’s big-
gest problems. Permission is needed by 
a government agency to legally import 
shampoos, etc., even if it is for your 
own personal pet. For a business, it 
is more difficult and extremely costly, 
as each product has to get permission 
and go through scrutiny. It is virtually 
impossible to do this cost effectively as 
a small business. A lawyer is needed, as 
is plenty of money and patience. 

“And if that does not make groom-
ing seem tricky enough,” Laurie adds, 
“rent prices are sky high, and grooming 
fees are about half of what groomers 
make in the States. Costa Rica is an 
expensive place to live, but grooming 
prices only go so high.” 

I was still fascinated about those 
street dogs! I asked Laurie if she ever 
grooms any of them. “I don’t go and 
grab dogs right off the street on my 
own, though I often feel bad and am 
tempted. Disease is quite probable, 
and they could be fear biters. It is too 
risky, I feel.” 

But she helps street dogs just the 

same. She offers grooming for rescue 
organizations. “I have a few clients 
in my area that rescue dogs. They do 
adoption fairs and other dog aware-
ness events. My client will bring me 
a few for a makeover, and that’s how 
they come to me. She has a standing 
appointment for every Friday. All dogs 
from her were former street/stray 
dogs with stories to tell.” After they 
have been pampered and trimmed by 
a kind-hearted, talented professional, 
their stories take on a happier note, 
because no matter what country you 
are in, grooming matters. ✂

BEFORE AFTER
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M
ark your calendars for June 
20–23, 2013, because PetQuest 
is returning to the Holiday 

Inn Roberts Centre in Wilmington, 
Ohio! Get ready for another weekend 
of seminars, educational programs, 
exciting grooming competitions, and a 
three-day trade show.

Seminar attendees will enjoy a 
wide variety of educational programs 
at PetQuest. Topics include grooming, 
mobile grooming, pet health, business 
skills, and animal behavior. Among 
this year’s speakers are world-re-
nowned industry icons and champion 
groomers.

Thursday’s seminar sessions 
include a full day of grooming demon-
strations by Lisa Leady, the two-time 

winner of the Barkleigh Honors Judge 
of the Year Award. Author of Mobile 
Pet Grooming, Jodi Murphy will ad-
dress mobile grooming topics in her 

four-hour seminar. Also on Thursday, 
Joey Villani will debut a brand new 
seminar on business topics. Up and 
coming speaker Amie Haslar, who 
debuted at PetQuest 2012 to rave 
reviews, returns with a Thursday eve-
ning cat grooming demo.

Seminars on Friday feature a Bar-
kleigh Honors demo series with award 
winners Sue Zecco, Jay Scruggs, and 
Lisa Leady and nominees Kathy Rose 
and Jodi Murphy. On Saturday, fellow 
Barkleigh Honors winner Jonathan 
David will present a grooming demo 
seminar, Robin Bennett will present a 
full day of animal behavior topics, and 
in the evening, Marlene Romani will 
present a Clipper Vac demonstration 
seminar. Educational programs also 

wilmington, ohiowilmington, ohio

june 20-23, 2013june 20-23, 2013

make it your 
summer destination!

make it your 
summer destination!
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Grooming Trade Show,  
Education and Contests!

Wilmington, OH 
Roberts Conference Centre

www.PQGroom.com

June 20–23, 2013

include a session with Angela Kumpe 
and Lori Craig on the rising creative 
trend of airbrushing.

Competitions at PetQuest will be 
GroomTeam sanctioned beginning with 
the 2013 contests. Groomers will have 
the opportunity to compete for prizes 
and GroomTeam points in the open, 
intermediate, or entry skill level. The 
PetQuest grooming contests feature 
five different classes: Poodles, Sport-
ing, Terriers, All Other Purebreds, and 
Salon Freestyle.

Grooming contests at PetQuest 
2013 will also include the exciting 
creative styling competition. Groomers 
will sculpt and color their dogs’ hair 
to transform them into works of art 
as they compete for trophies, prizes, 

and the coveted People’s Choice Award. 
In previous years, PetQuest audiences 
have seen dogs transform into pandas, 
monkeys, “toy” Poodles, and tributes 
to Australia, 101 Dalmatians, and even 
Shark Week.

In addition to the seminars and 
grooming competitions, PetQuest 
attendees will have three full days to 
enjoy the trade show and the many 
show specials vendors have to offer. 
PetQuest is an excellent time to stock 
up on salon essentials like shampoos, 
blades, and bows. Take advantage of 
trade show discounts on your favorite 
products. The trade show also offers 
the unique opportunity to try out 
products and see them in action before 
making your purchase. Smell sham-

poos and test out tables that you’ve 
always had your eye on but have yet to 
buy! Vendors and company representa-
tives will be available to demonstrate 
products and answer any questions 
you might have.

PetQuest is a fun summer destina-
tion for groomers and their families. 
Bring the kids along to watch the excit-
ing grooming contests and see the cre-
ative dogs in person. At PetQuest 2012, 
kids teamed up with several grooming 
competitors for a fun and colorful cre-
ative contest live on GroomerTV. The 
fun is sure to continue in 2013, so save 
the date: June 20–23, 2013! 

More information will be available 
online at PQGroom.com. ✂

Read the magazine online FREE! www.GroomertoGroomer.com

http://www.PQGroom.com
http://www.GroomertoGroomer.com
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BEHAVIOR  CLIPS
by Gary Wilkes

Here’s a simple multiple choice 
question that can help you find out.

Your pet should think its name 
means...

A. absolutely nothing
B. come
C. NO!
D. stop, look, wait for 
     the next command 
The correct answer for this test is 

“D,” which is also the least likely to be 
true. 

One reason for this paradox is 
that while humans think of a name 
in terms of identity, animals respond 
to names as signals associated with 
certain behaviors and consequences. 
A human names a Schnauzer “Blitz” 

to describe the Germanic heritage of 
his breed type, while Blitz thinks his 
name means “run away before the 
two-legged one whacks you with a 
newspaper.” 

The reason for this discrepancy is 
simple: Blitz has inadvertently learned 
that his name actually means “No!” 
For instance, when Blitz moves to raid 
the trash, his owner is far more likely 
to yell “Blitz!” than a simple “No!” If 
his owner consistently uses his name 
and then scolds or punishes him, an 
association between the sound “Blitz” 
and scolding is inevitable. Soon the 
dog will flinch and run when he hears 
his name. 

Some owners go even farther in 

teaching this association. The most 
common variation on this theme is to 
yell the dog’s name and then scream 
“NO!” (“Blitz, NO!”) Supposedly, this 
practice allows you to punish one dog 
while sparing another. The reasoning 
is that if Witchy the Wheaten Terrier 
is minding her own business, yelling 
“Blitz, no!” will affect him but not her. 
While this may be logical for humans, 
a closer look shows that it is confusing 
for dogs. 

First, if Witchy knows her name 
correctly, she is not going to be listen-
ing when you call Blitz. The first thing 
she is going to hear is the word “NO!” 
screamed at her. Though she may be 
perfectly innocent of any offense, she 

A Dog  
Named 

NO!
I was in the market the other day when I saw a little book of potential names for new babies.  
Inside were over 1,000 names and their meanings, with entries like “Peter, comes from a  

Greek word that means ‘rock’” and “Winifred, Old English for ‘washed ashore after a squall.’” 
While humans can obviously understand names that describe personal attributes or conditions, 

have you ever wondered what your animals might imagine their names mean? 
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will assume she is being punished for 
whatever she is doing when she hears 
the word “no!” 

From Blitz’s view, the scene is 
equally confusing. Just as he picks up 
a bedroom slipper, he hears his master 
call his name. He drops the slipper 
and responds promptly by turning to 
face his master. That’s when he heard 
the word “NO!” Instead of thinking 
that picking up the slipper was the bad 
behavior, Blitz is now convinced that 
looking at his owner was the evil act. 
The dogs have each learned different 
lessons from this experience. From 
now on, Witchy may become generally 
leery of her owner, and Blitz will start 
purposely avoiding his name. 

Another common misuse of a 
dog’s name is when it ultimately 
means “come” rather than “attention.” 
The easiest way to teach this is to yell 
the dog’s name when you want to dis-

cover your pet’s location. If Fido is out 
of sight, the easiest way to find him is 
to call the dog’s name. As he shows up 
to investigate your call, it is natural for 
you to praise him for coming. A few 
weeks of enthusiastic greetings and 
the dog has figured out that his name 
means “come and get it.”

While many owners do not see 
the harm in using an animal’s name in 
place of the word “come,” the practice 
hides a dangerous possibility. If Fido 
runs out the front door and across the 
street, you may have a serious prob-
lem. If there are cars whizzing by, you 
must have a way to warn Fido and tell 
him to stay at the same time. That is 
exactly what perfect name recogni-
tion is designed to do. The problem 
occurs when “Fido” thinks his name 
means “come.” In this scenario, you 
cannot get his attention without also 
triggering the command to “come,” 

which may cause a serious accident. 
For those of you who answered “A,” 

you have astute powers of observation. 
Many animals do not react to their 
names at all. One reason for this is that 
a common practice is to constantly and 
inappropriately use the dog’s name. 
“Fifi, sit! Fifi, come! Fifi, this. Fifi, that. 
Fifi, Fifi, FIFI!” The owner simply tacks 
the name onto everything but never 
waits to see if the dog responded cor-
rectly. Soon the name has less and less 
meaning for the dog. 

Of all the answers on our test, 
teaching an animal to stop and pay at-
tention in response to his name is the 
correct one. It allows you to control 
your pet from a distance and ensure 
that he will focus on you in an emer-
gency. Regardless of the fancy-sound-
ing name you pick for your pet, make 
sure your pet knows what it really 
means: stop, look and listen! ✂
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Pebbles is a beautiful little Yorkie 
that I see every two weeks, so 
naturally I am quite fond of her 

and love to play with her coat by braid-
ing it, beading it, and adding some 
HotFix bling or temporary touches of 
color. She is also a very excitable girl, 
so we are sure to keep her salon visits 
short and sweet, getting her back 
into her mom’s arms in the shortest 
amount of time.

One thing I have learned over the 

years is that some clients will be game 
for a touch of color if it is temporary 
and does not compromise the coat in 
any way. Hmmm, how can we achieve 
this, you might wonder? Well, the 
answer is easy. Start by completely 
grooming your Yorkie (or any drop 
coat) as you normally would. For 
Pebbles’ sweet look, we pulled the hair 
on her crown up and into cute little 
pigtails and added my special Pixie’s 
Posies flower bows that I showed you 

how to make in the December issue of 
Groomer to Groomer. 

Next, I would spritz a very fine 
mist of water onto the hair to which I 
wanted to add my touch of color. Take 
the strand of long hair and place it on 
the round of “Pet Chalk” close to the 
body of the dog. With your thumb on 
top of the hair, move the round down 
to the end of the strand while gently 
moving your thumb to coat the hair. 
You may want to turn the strand over 
to do both sides. Lay it down and con-
tinue onto the next strand with anoth-
er color. Once you have achieved your 
desired look, gently brush through. 
You may want to seal it by adding just 
a touch of finishing spray and going 
over it with a flat iron to give it a silky 
smooth finish. Even add some Hair 
Diamonds to bling it out. The color will 
only last a few days and will not stain 
carpet, beds, or furniture. This is a 
quick, great way to add color without 
commitment and without any mess or 
fuss. I guarantee your clients will love 
it, and you don’t need to worry about 
color that just won’t go away. 

This is just one of the many ways 
to use “Pet Chalk,” the new product 
by none other than the Queen of Color 
herself! And as you can see, this shows 
on dark coats as well as light. ✂

Chalking the
Drop Coat

E by Dawn Omboy   e
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G room & Kennel Expo returned 
to the Pasadena Convention 
Center from February 21 to 

24, 2013, for another exciting weekend 
of education, trade show, and compe-
tition. The Expo experienced record 
attendance this year, welcoming over 
3,400 attendees through the doors. 
While many attendees came for the 
seminars led by industry experts, oth-
ers arrived intending to hit the trade 
show floor, where 78 vendors at 106 
booths were waiting with special show 
deals and demonstrations.

Educational programs began 
Thursday afternoon and continued 
throughout the weekend. Lead-
ing off the four days of seminars 
were grooming experts Ann Martin, 
Teri DiMarino, Carlos Carrizo and 
Coreen Bebawer, and animal behav-
ior experts Susan Briggs and Robin 

Bennett. Highlights from the week-
end included a day-long demo series 
with Barkleigh Honors Award-winning 
groomers Michell Evans, Olga Za-
belinskaya, Jay Scruggs, and Chris 
Pawlosky; a day-long seminar with 
Susan Briggs and Robin Bennett on 
off-leash dog play; and seminars on 
creative grooming, mobile grooming, 
animal health, and business.

Among the weekend’s exciting 
events were the GroomTeam-sanc-
tioned grooming competitions. The 
Nature’s Specialties World Cup Groom-
ing Games began Friday morning with 
the Barkleigh Productions Terrier Tour-
nament and continued throughout 
the weekend with the Geib All Other 
Purebreds Tournament, the Earthbath 
Sporting and Salon Freestyle Tourna-
ments, and the Conair Poodle Tourna-
ment. Andis sponsored the $1,000 

Best All-Around Award, which was 
presented to Amber Lewin, who placed 
in the Terriers, Poodles, Sporting, and 
All Other Purebreds Tournaments. 
Nature’s Specialties presented the Best 
In Show Awards on Sunday, with the 
$2,500 top prize going to Jackie Boul-
ton and her first place Poodle.

Sunday afternoon featured the 
Groomer to Groomer Creative Styling 
Contest, where many fierce com-
petitors took to the stage with shears, 
blow pens, chalk, and ingenuity. In 
third place was Laily Azhade Abulitifu 
of Hong Kong with her lotus blossom 
design. Lori Craig, who is no stranger 
to the winners’ podium, took second 
place with “Animals of India.” Winner 
of the Creative Styling Contest was Cat 
Opson with her Sesame Street-themed 
creation, “Creative Street.”

The crowd favorite, however, was 

Groom & Kennel ExpoGroom & Kennel Expo
West Coast’s Biggest Grooming Show 

Gets Bigger and Better THan Ever!

City Hall, Pasadena CA
     PHOTO: BARKLEIGH PRODUCTIONS
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to make it CORDLESS

Sandy Hartness, who won the People’s 
Choice Award for “Think Outside 
the Poodle.” For her entry, Hartness 
applied color and creative styling to 
a white Husky, proving that creative 
grooming is not just for Poodles. Hart-
ness and her creative Husky appear on 
the cover of this issue of Groomer to 
Groomer, an honor she also received in 
2004 and 2005.

Those unable to attend the 
show in person were able to enjoy 
the Groom & Kennel Expo experience 
online through GroomerTV.com. From 
home, groomers around the world 
tuned in to a live broadcast of the 
show’s events, including competitions, 
grooming demos, and interviews. Visit 
GroomerTV.com to watch the coverage 
of Groom & Kennel Expo 2013.

For more information on next 
year’s event, visit GroomandKennelEx-
po.com or call (717) 691-3388. ✂

CREATIVE STYLING SPONSORED BY

First Place Creative Styling winner Cat Opson. Third Place Creative Styling winner 
Laily Azhade Abulitifu.

ABOVE: Second Place Creative Styling winner Lori Craig.
RIGHT: People’s Choice winner Sandy Hartness. PH
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http://www.whitmansharpening.com
http://www.precisionsharp.com
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CONTEST RESULTS
BEST IN SHOW BEST ALL AROUND

POODLE GROUP SPONSORED BY CONAIR

Best in Show winner Jackie Boulton with sponsor 
Mary Meeks of Nature’s Specialties.

Best All Around winner Amber Lewin with 
sponsor Michell Evans of Andis.

First Place Open and First Place Group winner Jackie 
Boulton with sponsor Frank Denello of Conair.

Second Place Open and Second Place Group 
winner Laily Azhade Abulitifu with sponsor  

Frank Denello of Conair.

Third Place Open and Third Place Group winner Cat 
Opson with sponsor Frank Denello of Conair.

First Place Intermediate winner Amber Lewin with 
sponsor Frank Denello of Conair.

Second Place Intermediate winner Jessica Cave with 
sponsor Frank Denello of Conair.

Third Place Intermediate winner Patricia Sugihara 
with sponsor Frank Denello of Conair.

First Place Entry winner Emiko Tanno with sponsor 
Frank Denello of Conair.

Second Place Entry winner Suzanne Marchetti with 
sponsor Frank Denello of Conair.

Third Place Entry winner Heather Wood with 
sponsor Frank Denello of Conair.

PH
O

TO
S 

B
Y 

AN
IM

AL
 P

H
O

TO
G

R
AP

H
Y



GroomertoGroomer.com 37Groomer to Groomer • Vol 32 Ed 4 • April 2013

CONTEST RESULTS TERRIER GROUP SPONSORED BY BARKLEIGH PRODUCTIONS

ALL OTHER GROUP SPONSORED BY GEIB SHEARS

First Place Open and Second Place Group 
winner Randae Bither.

Second Place Open and Third Place Group 
winner Kenichi Tange.

Third Place Open winner Wendy Wouters.

First Place Intermediate and First Place Group 
winner Amber Lewin.

Second Place Intermediate winner Patricia Sugihara. Third Place Intermediate winner Wen Dee Fairall.

First Place Entry winner Tyan Kulsubatit. Second Place Entry winner Heather Wood. Third Place Entry winner David Estrada.

First Place Open and Second Place Group winner 
Shannon Moore with sponsor Ed Geib of Geib.

Second Place Open and Third Place Group winner 
Laily Azhade Abulitifu with sponsor Ed Geib of Geib.

First Place Intermediate and First Place Group  
winner Carol Fellbaum with sponsor Ed Geib of Geib.

Second Place Intermediate winner 
Lisa Jury with sponsor Ed Geib of Geib.

Third Place Intermediate winner 
Amber Lewin with sponsor Ed Geib of Geib.

First Place Entry winner Hyuk Hwan Kwon 
with sponsor Ed Geib of Geib.

NOT PICTURED: Third Place Open winner Kumi Tachikake, Second Place Entry winner Juan Majei
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SALON FREESTYLE/SPORTING GROUP  
SPONSORED BY EARTHBATH

Read the magazine online FREE! www.GroomertoGroomer.com

First Place Open and First Place Group winner Cat 
Opson with sponsor Paul Armstrong of Earthbath.

Second Place Open and Second Place Group winner 
Randae Bither with sponsor Paul Armstrong of Earthbath.

Third Place Open and Third Place Group winner Shannon 
Moore with sponsor Paul Armstrong of Earthbath.

First Place Intermediate winner Patricia Sugihara 
with sponsor Paul Armstrong of Earthbath.

Second Place Intermediate winner Kenichi Nagase 
with sponsor Paul Armstrong of Earthbath.

Third Place Intermediate winner Lisa Jury 
with sponsor Paul Armstrong of Earthbath.

First Place Entry winner Hyuk Hwan Kwon 
with sponsor Paul Armstrong of Earthbath.

Third Place Entry winner David Estrada 
with sponsor Paul Armstrong of Earthbath.

Sporting First Place Open and Group winner Amber 
Lewin with sponsor Paul Armstrong of Earthbath.
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NOT PICTURED: Salon Freestyle Second Place Entry winner Ellise Brown, Sporting Second Place Open winner Tami Ellis and Third Place winner Carol Hoover.
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GROOMERS’ROUNDTABLE

It’s a tie between “He was all 
brushed out last night, but he 
jumped in a puddle after the 
rain this morning” and “well, 
my daughter is supposed to 
brush her, but she doesn’t.” The 
daughter is four. Oh, and “I like 
him with his curls, but when I 
brush him, he gets poofy, and I 
don’t like that look” 

Kimberly Ames 
Shaggy Chic 

Attleboro, MA

I put a sweater on him to come 
to the shop. 

Lynda Bennett 
Grooming By Lynda

Sidney, NE

One woman brings her dog 
in every 5-6 months (even 
though I recommend for her 
to bring her back every 6-8 
weeks). Her American Eskimo 
is matted to the core every 
time and she doesn’t like me to 
shave her down. When I talked 

to her about properly brushing 
to avoid matting, her excuse 
was “I can’t brush her because I 
am allergic to her.” Seriously?! 

Dawn Hough 
Five Points Kennels Inc 

Indianapolis, IN

“My dog has been wearing a 
sweater.” 

Kelli Jo Strabley 
Paws & Claws on the Grove 

Merritt Island, FL

What is the 
worst or most 

comical reason 
you have heard 
for why a dog 
was matted?
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Set your clock for SuperZoo. With new July dates, 

it’s the perfect time to help yourself to all the latest 

grooming products, new ideas, time-saving innovations 

and creative techniques that will set your shop apart.

July 23-25, 2013
Mandalay Bay Convention Center 
Las Vegas, Nevada
 
www.SuperZoo.org

at SuperZoo
The National Show for Pet RetailersTM

Produced by: Find us:

Reader Service Card #9899

GROOMERS’ROUNDTABLE
Driving to grooming salon 
the owner had to stop fast 
and the dog fell on the floor 
and got matted and the 
kids are brushing the dog. 
	 Elizabeth Lisella 
	 K-9 Bath & Body 
	 Nesquehoning, PA

“This just happened on the 
way over here, she had her 
head sticking out of the 
window of the car.” 

Lisa Rojas 
Dreadlocks for Dingoes LLC 

Minneapolis, MN

He rolls on the rug. 
Dawn Andrews 

Love Your Dog Spa & Boutique 
Hudson, NH

“The dog is not matted, she is 
molting. The breeder told me 
that doodles don’t matt they 
molt.”	

Michelle Semken 
Pet Bath And Beyond 

Camp Hill, PA

Oh gosh I could come up 
with millions from 26 years of 

grooming. How would I pick 
one? “He got out last night”, 
“Why would I brush him 
that’s what I pay you for?”, 
“Another dog scared him”, 
“His breeder says he only 
needs to be groomed once 
a year”(this from a Samoyed 
owner),”Matted? I thought 
she was getting fat”	

Deb Molin 
Personal Touch Pet Grooming 

Circle Pines, MN

“We were at the Grand Can-
yon and a big wind came up, 
WHOSHHH around the dog. He 
got matted!” 

Tracy Wright 
Dog Grooming By Tracy 

High River, CN

The cat  
chews  

on his fur. 
Janis Nieman 

Canine Clippers  
Fort Myers, FL

http://www.SuperZoo.org
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4th Annual NDGAA

COLORADO GROOMFEST
Dog Grooming Seminar, Trade Show & 

Grooming Competition

Produced by National Dog Groomers Association of America, Inc.
P.O. Box 101, Clark, PA  16113    ph: 724-962-2711      fax: 724-962-1919     

ndga@nationaldoggroomers.com       www.ndgaa.com

Denver Crowne Plaza
15500 East 40th Ave., 

Denver, CO  80239
303/371-9494   

ROOM CUT OFF... MAY 17th

Exciting Creative 
Styling Seminar

All Day Friday, June 7th

Governor Career Start Contest

NDGAA  Mini-Workshop

Saturday & Sunday
 Trade Show   -  50+ Vendors Trade Show   -  50+ Vendors

Educational Lectures 

Two-day Grooming Competition
Divisions A, B & C,  5 Classes

Div. A Groom Team USA sanctioned competition

Saturday evening Industry Party

Certification Testing

Plus Much Much More!Plus Much Much More!

I saw one severely matted 
dog with the hook of a 
Christmas ornament em-
bedded/causing the mat. 
Same dog couldn’t retract 
his, ah, male part because 
it had also become embed-
ded in mats. 

Beth Cannon
Manassas, VA

I have a little Shitzu that 
comes and each time her 
fur is matted because the cat 
has been digging at the top of 
the dogs head. 

Bonnie Bowman 
Merryway Kennels

Wyoming, NY

“She got that way yesterday 
because she ate a squirrel.”	

Dawn Omboy 
Klippers Pet Shop 

Columbus, GA

The owner couldn’t “find” the 

brush for four months! How 
many stores did she pass in 
those four months? Geez! 

Dawn Chalecki
Doggie Treats Mobile 

Grooming Barnegat, NJ

Ceiling fan — in the sum-
mer — can you believe it?!	

Lindy Moebs
Muttworks 

Grantsville, MD

“He likes the mats, they keep 
him warm,” said about a Labra-
doodle.

Stephanie Haynes 
Lexington, KY

Rolled in  
motor oil on 

the ground, just 
after a bath.   

Garry Lind  
Tarzana, CA

mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
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PROFESSIONAL GRADE
ULTRA QUIET

ENERGY SAVING

PROFESSIONAL GRADE
ULTRA QUIET

ENERGY SAVING

Blaster Line

Wall Mount

Cage Dryer Line

Stand Dryer

Stand Mount

Engineered to Save and Make You Money!
Complete Range of Dryers Including Blasters, Cage & Finishing Dryers!

Extremely Energy Efficient with Superb Performance!
Extremely Quiet! Save Your Ears and the Ears of Your Furry Friends!

Variable Speed, Heat Control, Anti-Static Setting, and Many More Features!
Most Safety Certified Pet Dryers in the World!
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     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

Reader Service Card #9903

“I thought he just had 
thick hair, Ha Ha,” and “The 
kids played with him too 
much.” 

Johnnie Lamb 
Huntsville, AL

One customer with an Old 
English Sheep Dog who 
knew the dog needed 
grooming but the dog was 
very old so he told me he 
had thought for sure the 
dog would die before he had 
to get him groomed. 

Cynthia Stadel 
Aussie Pet Mobile 

Eldridge, IA

Pelted Maltese. “It slipped off the 
car seat on the way to the shop.” 

Liz Streithorst 
Ellisville, MS

Worst one was a lady who said 
she brushes her dog every 
day, but he spent the night at 

a friend’s house and when she 
picked him up he was totally 
matted. Most comical was an 
older lady who swore her 
neighbor’s dog was purposely 
matting her dogs hair up when 
she let her dog out to go potty. 

Lisa Conwell 
Pet Styles Grooming Salon 

Monrovia, IN

“I was in the hospital,” (She had 
a dark tan and a t-shirt that 
read Cancun). Really? Hope 
you’re feeling better? “Oh yes 

tons,” she replies. Hmm!!! 
Diann Becker 

For Pets Sake Pet Grooming 
Southbend, IN

Silliest reason hands down 
is because “he doesn’t like 
me to brush him” or “I just 
don’t have the time so he 
deserves to be the way he is, 
he’s so ornery” 

Terri Allen 
Willow Run Boarding Kennel

Kernersville, NC

“I’ve been brushing him but he 
must have gone out and rolled 
in the wet grass this morning.” 

Carla Ladd 
Ladd K-9 

Spring Valley, MN

What do you 
mean, you have 
to brush them?   

Maria Mannarino
Saint Petersburg, FL

http://www.clickandtreat.com
http://www.clickandtreat.com
http://www.clickandtreat.com
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A few of the best I’ve heard: 
The brush did that to him, 
the kids don’t brush him, 
the wind from the car ride 
over, we bath and let him 
run around to dry. 

Cassandra Robak 
A Groovy Groomer 

Hamilton, CN

He got into the beer. 
Tami Von Thof 

Bed N Bones 
San Juan Capistrano, CA

They used the wrong shampoo 
and when they finished wash-
ing him he was all matted. 

Pamela Cameron 
Chilliwack, CN

“I’ve been brushing her ev-
eryday but you know that 
wind storm we had over the 
weekend? Well I was walking 
her and I actually saw the wind 
whipping her hair into knots!” 

Jonathan David 
Lap of Luxury Dog Spa 

Delray Beach, FL

It was too cold that’s her/
his Winter blanket-jacket. 

Laura Yakubovskt 
El Paso, TX

He likes to roll around 	
with my cat and it gets his 
fur tangled up. I comb him 
four times a week but he 
just LOVES to roll around 
with that silly cat!! 

Marie Leclair 
Gentle Touch Grooming 

Pensacola, FL

The dog was stuck to a mouse 
glue board. 

Donna Glaeser 
Halo House Animal Resort 

Franklinville, NJ

He thinks 
brushing is a 

punishment, so I 
don’t do it.   

Jackie Sullivan  
The Day Spaw
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A s part of my series on the 
business of grooming, I 
thought I would share dif-

ferent ideas that have really worked at 
my own salon. Hopefully you will share 
some great ideas for me to pass along! 
I hope some of these ideas will help 
you boost your bottom line.

Every grooming salon has a 
similar routine. Dogs come in, get 
groomed, and go home. Start to fin-
ish, you are carrying the overhead of 
a complete groom: prepping the dog, 
bathing, drying, and so forth. Groom-
ing is a very labor-intensive service 
and is our biggest category in terms of 
the cost of doing business. 

My salon employs nine people, 

and six of these professionals are 
either finish groomers or bather/
brushers. That’s a serious chunk of 
change every Thursday to meet Fri-
day’s payroll! But let me say right here, 
right now, they are worth every penny. 
I admit I am inclined to boast, but my 
staff is amazing.

What if there were another in-
come stream readily available to you, 
which would add a nice boost to the 
bottom line and simply required a little 
networking and a few extra hours per 
week by your bathing staff? It is a win-
win-win situation for all.

One of the fastest growing catego-
ries in vet care is dermatology. When I 
think back on the 44 years I have spent 

hanging around the Village Groomer, 
I can honestly say that I have never 
seen as many skin issues as I do now. 
Whether it is a change in our envi-
ronment, canine diet and nutrition, 
overbreeding, or whatever the next 
expert wants to attribute it to, dogs 
are suffering from skin conditions and 
allergies like I have never seen before. 

In addition to your local veteri-
narians that receive dermatological 
training in school, there are hundreds 
of certified specialists practicing all 
over the country now, focused specifi-
cally on issues of skin, allergies, and 
immune deficiencies in our canine 
friends. According to the American 
College of Veterinary Dermatology, 

Bottom Line 
Booster #1

Paw Inspiring
by Missi Salzberg
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or ACVD, these vets continue on after 
completing veterinary school and then 
intern and complete a residency in der-
matology. “In order to become board 
certified, the veterinarian must then 
successfully pass a rigorous examina-
tion covering all aspects of veterinary 
dermatology and allergy.” 

In our grooming salons, this 
means that we are having many more 
conversations with our clients about 
the things we see, the odors we smell, 
and the changes we notice in the skin 
and coat health of our four-legged cus-
tomers. Whether it is “elephant” skin, 
hair loss, yeast imbalance, chronic hot 
spots, or itching that is so consuming 
that the dogs are injuring themselves, 
it seems many of our best friends are 
struggling with skin issues.

We, as professional groomers, 

may initially suggest a special bath or 
a diet change, but when a customer 
finally resolves to take their pet to the 
vet, often times the doctor diagnoses 
a skin condition that requires frequent 
bathing. That’s where we come in. Over 
and over, I have heard clients tell me 
that the vet gave them a prescription 
shampoo, and they were instructed to 
bathe the dog once a week, three times 
a week, and in a few extreme cases, 
even daily. Over and over again, I can 
tell you that the client did not follow 
through. So here we have a possible 
solution to heal or at least support 
the improvement of this animal’s skin 
issues, but we have a human client that 
has four kids, a spouse, and a job and 
is already finding a lack of hours in the 
day to juggle their existing dockets!

I recognized this struggle for my 

clients many years ago, and I reached 
out to the vets in my area. We devel-
oped a program that supports the 
vet, the owner, and the pet. When the 
client is instructed by the doctor to 
follow a schedule of bathing, they are 
also informed that my salon will sup-
port them in sticking to the prescrip-
tion schedule, and they are given our 
contact information. We then work 
with the customer, depending on the 
length of time prescribed by the vet, to 
implement a schedule for treatment. 

Here are some examples:
MacIver is a Sheltie with ongoing 

skin issues. The doctor has created 
a schedule for him, which requires a 
weekly medicated bath with a prescrip-
tion shampoo, and he must soak for 20 
minutes on each visit. MacIver’s own-
ers already brought him to us every 
six weeks for regular grooming, so we 
created a program for them where Mac 
gets a bath every Saturday, and on the 

We, as professional groomers, may initially suggest  
a special bath or a diet change, but when a customer  

finally resolves to take their pet to the vet, often times 
the doctor diagnoses a skin condition that requires  

frequent bathing. That’s where we come in.
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sixth visit, he gets his full groom. All 
of those visits that do not require a full 
groom are discounted to make it more 
affordable for the family. In their case, 
they pay at each visit, because that’s 
what works for them.

Humphrey is a Lab that has terrible 
yeast imbalance, and the fungus grows 
very rapidly on his skin. He begins 
to smell funky within a few days of a 
bath, and he’s also elderly and blind. 
He requires compassionate care and 
two baths a week. His vet believes this 
will be necessary for his entire life, 
and he has been to many doctors. This 
regimen of bathing has been the first 
plan that has brought him relief. After 
the first month of bathing Humphrey 
regularly, we offered the customer a 
discounted program, recognizing that 
this frequency would quickly become 
unaffordable, that it really was work-
ing, and that Humphrey was feeling 
significantly better — and we certainly 

appreciated the extra income. That 
customer pays for the full month on or 
around the first, and we see Humphrey 
every Tuesday and Friday. He loves his 
tub time now! We use our Hydrosurge 
and first give him a nice long hydro 
massage with hypoallergenic shampoo 
followed by his prescription shampoo 
according to the vet’s orders.

Java is a Portuguese Water Dog 
with a lifetime of autoimmune issues. 
Her vet, who is a board-certified der-
matology specialist, prescribed for her 
a weekly bath for the long haul. Her al-
lergies manifest as her skin cells dying 
and sloughing off much more quickly 
than the typical average six-week cycle 
of most dogs, so she has an overabun-
dance of flaking and chafed skin. Her 
weekly baths calm her skin, wash away 
dander and dead skin, and slow down 
the process enough to keep her com-
fortable. Her family also pays monthly, 
and on the sixth visit, they get her 

fully groomed at her regular price. It 
has made an enormous difference for 
her comfort. We have also worked with 
her vets on nutritional planning and 
have her on a single protein, single 
starch diet, which also has improved 
the condition of her skin dramatically.

The key to this sort of program 
is efficiency. Done properly and ac-
cording to doctor’s orders, none of 
these treatments takes more than 30 
minutes (except for Annabelle, the 
Newfoundland, so her base price for a 
monthly plan is a little higher). Do the 
math! If your bather/brusher staff — 
not your finish groomers — handles 
these baths, your overhead will be quite 
manageable. In my salon, some of my 
staff members are salaried, so if the 
bathers do the work at the tub and my 
salaried staff dry, the numbers really 
work. It depends on the pay structure 
in your salons, but if you figure out the 
most cost-effective way to handle this 

1-800-344-6337
www.LambertVetSupply.com

Clean Up
Savings!

$14.95*

*Tomlyn 1 gallons-
While Supplies Last.

each

Reg. 39.95 ea

Mention promo
code: CLIPS.

*Sale prices
valid through

May 31, 2013.
Prices subject

to change.
Restrictions
may apply.

• Nova Pearls Sensitive Skin Shampoo, 5:1 Conc.
• Milk Bath Shampoo (Pearls Au Lait, Strawberry or Half & Half)
• Oatmeal & Aloe Vera Shampoo
• Rinses: Pro 3 Dematting Rinse or Nova Pearls Cream Rinse

http://www.facebook.com/
http://www.LambertVetSupply.com
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extra work, it can really add to your 
bottom line. 

If you are in a situation where 
you pay commission, I would treat 
these baths separately. There is no 
reason to pay 50% for these dogs that 
require little to no prep work and take 
such minimal time. You may need to 
structure payment for these dogs in 
a different way, or you are missing 
out on the advantage of this type of 
additional income stream. My bather/
brushers are paid hourly, so they wel-
come the extra time on the clock. How 
you structure the payment depends on 
your pay model.

Come up with a catchy name for 
this type of program so it is easily 
remembered by the vets and vet techs. 
Be sure to put something in their 
hands when you kick off the program. 
When we started this many years ago, 
I personally visited many of the vets in 
the area with a postcard-sized handout, 

explaining the benefits for the owner 
and animal and also the benefit to the 
doctor. Healed and healthy dogs are 
also good for their reputation, right? 

In our area, there are four vet of-
fices that refer people for this service 
regularly. I also recently reached out to 
the new dermatology specialist at our 
local emergency hospital. She has been 
very impressed at the care of the dogs 
and the quick improvement in their 
skin condition. I also invite her or any 
vet to call me personally and share any 
ideas, concerns, or tips so that we can 
best serve those animals when they 
are in our care. Working hand-in-hand 
with the pet’s healthcare provider is 
a powerful way to share information 
and look at the dog more holistically. 
Things you notice in the grooming 
salon may help the doctor hone in on 
what’s going on more quickly. We do, 
after all, see most of the pets we care 
for four to six times more often than 

their vet does (if you are rebooking 
properly, and maybe I’ll do an article 
on that subject next time!).

When a customer loves a pet, tries 
to treat them for a malady like skin 
issues, and the solution is pretty work-
intensive for them, sometimes they 
drop the ball. It’s not because they 
don’t care, but because “life happens.” 
People’s lives are complicated, busy, 
and stressful. By offering them a rea-
sonable, affordable solution, everyone 
wins! First and foremost, the pet expe-
riences relief from their illness while 
the owner is able to care for their pet 
according to doctor’s orders. The vet 
gets the results they want to see, and 
you just added a nice little financial 
padding to your monthly bottom line!

Do you have any interesting ideas 
to share? Let me know! Networking is 
a powerful tool, and we can learn so 
much from each other! Email me at 
villagegroomer@comcast.net. ✂

IT’S DISGUSTING!
STOP DESTRUCTIVE LICKING AND CHEWING WITH THE MOST  
EFFECTIVE ANTI-LICK, ANTI-CHEW TOPICAL AVAILABLE

•  An incredibly safe gel created by Veterinarians 
and Taste Neuroscientists

•  90% success rate with dogs, cats, birds,  
and small mammals

•  Made in the USA for 15 years at FDA  
Certified manufacturing facilities

•  Now available through Frank Rowe & Son!
www.frankroweandson.com/grooming-aids/yuk2e-en.html

www.Yuk2e.com
info@yuk2e.com
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There is a huge variety of sham-
poos in the pet industry: oatmeal, 
aloe, and herbal among plenty of other 
variations. If that weren’t enough, 
medicated shampoos are another op-
tion within the category. Should you 
be offering medicated shampoos to pet 
parents? Savvy grooming operators 
know that offering different options 
can directly increase the bottom line. 
By offering medicated shampoos, 
groomers can offer value-added ser-
vices, for which pet parents will pay 
premium prices. However, how do you 
know what to offer, who to offer the 
treatments to, and what to charge?

Offer the Solution
What to offer? Offer solutions to 

the most common skin maladies. Stock 
medicated shampoos and sprays to treat 

the five most common skin problems: 
bacteria, fungus, allergic reactions, 
seborrhea, and parasitic infestations. 
Medicated shampoos are a requirement 
to treat various types of skin disease 
that pets can develop at any age. These 
types of shampoos help speed up skin 
treatment and diminish the required 
oral medication to treat the disease. In 
turn, this reduces side effects for the 
animal and becomes a cost-effective 
solution for the pet parent.

Learn the Symptoms
Who should you offer these treat-

ments to? This is where the education 
comes in. The professional groomer 
should learn how to identify these five 
common skin problems. Take advantage 
of the many online tools and several 
good books in the industry to help you 

know what to look out for. Don’t dis-
card asking your local veterinarian for a 
crash course on some of the symptoms.

What to Charge
How much can you charge for 

this value-added service? The answer 
is “that depends.” That depends upon 
how much your competitors are charg-
ing for similar services and how much 
veterinarians in your local area charge 
for similar medicated treatments. 
There is no hard and fast rule as to 
what you can charge, but caring pet 
parents are clearly more than willing to 
spend extra money for a quality medi-
cated treatment for their pet.

It’s All About What You Want
Why should this matter to you? 

Aside from wanting to relieve the pet’s 

Medicated Shampoos
E by Richard Ticktin, CEO and Chief Chemist of Synergy Labs   e
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condition and provide the pet parent 
an alternative to save money, supply-
ing and using medicated shampoos 
can also put you in a great position to 
become a more consistent option for 
your customer. You see, medicated 
shampoos usually need to be used at 
least 15 days to six months depending 
on the severity of the skin disease. The 
treatment can start with applications 
two to three times a week and then 
become a once-a-week application, 
keeping in mind any veterinarian 
suggestions. This allows groomers to 
play an important role in helping pet 
parents treat their pets while avoiding 
costly doctor visits and medications.

The Bottom Line
By carrying a line of medicated 

shampoo, you have three possibilities 
that can benefit your business and 
potentially grow it. First, stocking 
medicated shampoo can open a service 

you can provide your customers at a 
higher price point (e.g. giving the pet 
parent the option to use a medicated 
shampoo versus regular shampoo). 
Second, selling medicated shampoo at 
your grooming salon can increase an 
end sale and provide a future solution 
to your customer. Third, the repeat 
service will increase, as the dog or cat 
would require multiple treatments 
with the product.

If this is of interest to you, then 
you will be happy to know that there 
are a lot of companies that provide 
medicated shampoos. Beware: some 
can describe themselves as medicated 

but show disappointing results. To 
determine what products are really 
medicated can be predetermined by ex-
amining its active ingredients. Keep an 
eye out for the main ingredients that 
treat animal skin diseases (see chart 
on this page).

Medicated shampoos can be a suc-
cessful solution to increase your bot-
tom line while providing your custom-
er with an excellent service. For more 
information on medicated grooming 
treatments and/or questions or com-
ments, contact SynergyLabs’ veteri-
narian, Daniela Solomon, by email at 
dsolomon@synergylabs.com. ✂

Skin Disease Type of Shampoo Main Active Ingredients

Bacterial Antibacterial Chlorhexidine, benzoyl peroxide

Fungus Antifungal Ketoconazole, miconazole

Allergies Anti-itch Hydrocortisone, colloidal, oatmeal, sulfur

Seborrhea Antiseborrheic alicylic acid, sulfer, coal tar, benzoyl  

peroxide, selenium sulfide, pramoxine

Parasitic Flea & Tick Permethrin

Only
$96.99

ALL NEW PlaqClnz 
Salon Start-up Kit 
includes:
• 2 Salon posters 11" x 17"
• 1 Oral ALERT Exam Chart
• 1 Oral Irrigator
• 50 PlaqClnz take-home
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• 3 2 oz Spray Bottles
• 1 4 oz Spray Bottle
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Angela McMurry,
Bow Wow Boutique., Crystal River, Fl.
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ALCOHOL FREE
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Your opinion is worth a
lot more than you think!

Our 100% satisfaction guarantee. 
If your customers are not satis
ed, they can 
contact us within 60 days for a full refund.

NuVet Plus® is not only a proven performer for
pets, it’s a proven income generator for your 
business. 

There is no investment required, nor do you
have to carry any inventory.

All you have to do is what comes naturally. Take 
care of your customers and help share the word 
about the bene�ts of NuVet Labs® supplements.

You will receive a generous commission each
and every time your customers place an order. 

To learn more 
call: 
800-474-7044 
Or visit:
 www.nuvet.com

As a trusted groomer your opinion on pet
care is worth a lot; to your customers and 
to your bottom line. Part of working with
clients and caring for their pets is sharing
your experience and valuable professional
opinion. That’s why NuVet Labs® wants you
to know about the health and �nancial
bene�ts of recommending our 
supplements.
 
NuVet Plus® is a natural product that �lls
nutritional gaps, builds healthier immune
systems, and helps pets su­ering from
allergies, skin and coat issues, tear staining, 
arthritis, and more.

Made in the USA

Human Grade Ingredients
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I n part two of this series, focus is 
on the health and safety of the 
primary work area. The three 

important elements are the groomer, 
the pet, and the environment. 

GROOMERS
Eat breakfast. Your body has 

shut down overnight. Breakfast press-
es the restart button and gets things 
going. It’s sort of the same way your 
vehicle works better with gas. I am 
more efficient and less tired through-
out the day when I begin with a meal. 

Drink plenty of water. Before 
my first cup of coffee, I drink a glass of 
water. I want to start the rehydration 
process early. We work in dehydrating 
conditions. If we are not properly hy-
drated, it fatigues our muscles, reduces 
coordination, and can cause muscle 

cramps. Consistently being in a state 
of dehydration can lead to premature 
organ failure. Bring several bottles of 
water to work with you. My basic rule 
of thumb is eight ounces of water for 
each pet I groom and more in warmer 
weather.

Dress professionally and ap-
propriately. I used to love wearing 
sandals in warmer weather, that is, 
until the day I ended up with hair 
splinters in both feet. Now I wear 
closed toe, waterproof sneakers. I am 
on my feet all day long. I buy according 
to quality, not price. In addition, I keep 
a change of clothing in the event there 
is a possibility of transmission of an 
agent between pets. This can occur if 
a pet with a suspected contagion has 
rubbed up against me and deposited 
fomites on my clothing. Fomites are 

inanimate objects, such as hair, that 
can transmit infectious diseases.

Safety equipment includes the 
following:

• Safety glasses to protect your 
eyes from flying debris (e.g. nail clip-
pings, dremel shavings, and hair) and 
face masks to protect your lungs and 
nasal cavities from airborne contami-
nants and hair. If you are not certain 
you really need safety glasses or face 
masks, take a white paper towel and 
tape it near the pet you are drying. 
What shows up on the paper towel is 
also in your lungs and on your corneas.

• Earplugs to protect your hearing, 
as the sound of many high-velocity 
dryers are in the same decibel range as 
jackhammers. 

• Bite Busters is a neoprene sleeve 
for your arm and is invaluable if you 

Shop Safety
Part  T w o

E by Mary Oquendo   e
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AARONCO

Grooming contest champion,  

Olga Zabelinskaya has this to say about 

AARONCO’s HONEYCOMBS®   

"Now that I tried them I will never use any 

other combs. They flow through the hair 

easier and are more comfortable to hold 

than any others around."

www.aaroncopet.com

OLGA LIKES THEM!

are a cat groomer.
• Clipper Vacs will reduce the amount 

of flying hair in the environment.
If you have employees, OSHA 

requires you provide necessary safety 
equipment. 

Change it up. Change your body 
position throughout the day. Stand 
a bit, walk around, stretch here and 
there, work at the right height, and use 
a stool. Buy quality fatigue mats. The 
better ones will reduce stress on your 
musculoskeletal system and last lon-
ger. Electric tables enable you to work 
easily at the correct height. 

Mini Meditations. Grooming 
can be stressful, especially if the pet 
is unruly or the owner is difficult. 
Meditation is simply zoning out for a 
brief period of time to quiet your mind. 
Barbara Bird’s favorite method of shop 
meditation is fluff drying a pet. She 
becomes so focused on the task at hand 
that all the clutter in the background 
fades away. I have a guided meditations 

app on my phone. I put my headset 
on, and five minutes later, I am a new 
person. Another method is to breathe 
deeply while focusing on an object.

Equipment. There are many scis-
sors and clippers to choose from. The 
variations between your choices can 
mean the difference between a com-
fortable and uncomfortable fit. It’s why 
I like to buy my equipment at trade 
shows. I can check the weight and feel 

before I buy. Additionally, I was lucky 
early on in my career to have a manu-
facturer’s representative point out that 
I was holding the scissor incorrectly. 
Improper finger placement will result 
in wrist and elbow strain.

PETS
Maintain control. Use slip leads 

for dogs and carriers for cats if they 
are not on the grooming table or in a 

Meditation is simply zoning out for a  
brief period of time to quiet your mind.  
Barbara Bird’s favorite method of shop 

meditation is fluff drying a pet. She becomes 
so focused on the task at hand that all the 

clutter in the background fades away.

http://www.aaroncopet.com
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crate, as well as keep them in arms’ 
reach. I never rely on the owner’s leads 
and collars, as it is too easy for the 
pet to slip out of them. Pets that are 
out of control can harm themselves or 
you. If you cannot safely groom them 
using humane restraints, then pass on 
them. The risk of career-ending injury 
becomes too high. 

Pay attention to body lan-
guage. Most dogs and cats will give 

signs of impending bites. Many 
groomers, myself included, have been 
caught unaware and have been bitten. 
If you find that you have difficulty 
reading their body language, classes in 
behavior and handling techniques are 
available at many trade shows.

Use quick releases. There are 
two versions. One has the quick release 
built into the loop itself, and the other 
connects the loop to the grooming 

arm. Either works well if you need to 
release the loop quickly. Never loop 
a cat. If a cat needs restraining, use a 
figure-eight harness. 

Special care for elderly pets. 
I use good quality orthopedic mats 
on the table and hip supports when 
grooming elderly dogs. They help to 
reduce stress on arthritic joints. Use 
caution with the hip supports. Heavy 
reliance by the pet on them can cause 
organ damage by prolonged compres-
sion. Work quickly or break up the ses-
sion. Keeping it warmer in winter and 
cooler in summer benefits everybody.

Keep equipment in arms’ reach. 
I have mounted drawers under my table 
where I keep any equipment I need for 
the pet on the table. I have no tools on 
the table as the pet may kick it off or 
step on a sharp object and slice a pad. 

No distractions. While I keep my 
cell phone on me, I do not take calls 

Most dogs and cats will give signs of  
impending bites ... If you find that you 

have difficulty reading their body language, 
classes in behavior and handling techniques 

are available at many trade shows.

azjungle@gmail.com • (520) 858-5364 
Facebook.com/HealthyPetStop

NO INVENTORY, NO PAPERWORK
EARN ADDITIONAL INCOME 

by telling people about our products!

PetFoodBusiness.com

SAMPLES AVAILABLE!

Shipped fresh 
to your client’s door!

Our food 
Is made in the USA 

Has never been recalled 

Is formulated by a holistic vet

DOES NOT contain corn, 
wheat, glutens, dairy, 
artifi cial colors or fl avors
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while grooming. If I am talking on the 
phone, my full attention is no longer 
on the pet. I may miss an indication of 
a bite or distress on the part of the pet.

Equipment safety. These are the 
two best pieces of advice I received 
as a newbie groomer: know where 
the tips of my scissors are at all times 
and where body parts begin and end. 
(Thanks, Terry and Beth!) Check the 
clipper blade temperature frequently 
while clipping. When the blades are 
too hot, swap them out and place on a 
piece of ceramic tile to cool. 

Special note about cats: Cats 
can stress fairly quickly, so check for 
dilated pupils and heavy panting. 
Break up the grooming session if nec-
essary. Keep in mind that stressors for 
cats include dogs and other cats. 

YOUR ENVIRONMENT
Provide a stress-free atmo-

sphere. Employee strife leads to a 
stressful work environment for both 
pet and employee. Pets can pick up 
on our moods and react accordingly. 
Providing locked toolboxes, as well as 
letting go of a groomer that is instigat-
ing the disturbances, may resolve some 

issues. Pets also respond to music. 
Jarring, high-energy music that may 
appeal to us may agitate the pets in 
your care. 

Prominently install video cam-
eras. Laws will vary from state to state 
as to where you cannot place them. 
A live feed on your website is a great 
marketing tool. Having video will also 
resolve any disputes regarding injury 
or employee issues.

Prevent sun glare. I used to 
work in a shop that had a beautiful 
picture window. The only problem 
with it was when the sun was shining 
directly in, it made it hard to see what 
you were grooming as well as dramati-
cally increased the interior tempera-
ture. The problem was solved when the 
owner installed a tinted film. 

Put safety protocols in place. 
Place MSDS, emergency and disaster 
procedures, and other safety guidance 
documents in an easy-to-find binder. 
Make sure all employees are familiar 
with it. Every six months, check that 
the batteries are fresh in the smoke 
and carbon monoxide detectors, the 
fire extinguisher is charged, and the 
first aid kit is fully stocked. Install GFI 

outlets. Water blown off by high-veloc-
ity dryers into the outlets can trip the 
breakers. 

Keep equipment in good re-
pair. Check blades for broken teeth 
and discard. Clean and oiled scissors 
and blades last longer and cut better. 
Cleaning the filters on your dryers and 
vacuums on a regular basis will protect 
the motor. Wrapping up cords will pre-
vent trip and falls. Clean and disinfect 
equipment, tabletops, loops, and leads 
between pets. Store bandanas and 
bows in storage containers to prevent 
cross contamination due to flying hair 
and other debris. 

Keep it clean. Air cleaners work 
to remove bacteria from the air. There 
are units designed for buildings and 
others for small spaces. Avoid the ones 
that use ozone. The EPA has deter-
mined that they are unhealthy for 
people. Tidy up between pets and clean 
at the end of the day, including dump-
ing the garbage and vacuums. 

In part three of this series, the 
focus will be the bathing area. ✂ 
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W hen we buy a new cord-
less clipper, most forget to 
read the fine print in the 

instruction manual or forget to read 
the manual altogether. We look at the 
convenience of things we get for our 
shops, and cordless clippers are at the 
top of the list.

Even though the manual says you 
can leave the handset in the charg-
ing stand all the time or that batter-
ies never obtain a memory and can’t 
be over charged, don’t believe it! We 
summarized what we’ve learned about 
external and internal batteries and 
charging techniques that saved us 
from experiencing dead batteries and 
burned up handsets over the years. 
Take caution over convenience, and 
you’ll be okay.

No matter what the manufacturer 

states or what kind of battery you 
have, there is a chance you will have 
trouble with it if you overcook the 
battery with charging. You will get a 
longer battery life and running time 
from your clipper by a simple tech-
nique change. It involves a little more 
work, but it’s worth it to have your 
clipper running when you need it. This 
new technique can be applied to cord-
less trimmers as well as A5 cordless 
clippers.

Charging
When you get your new cordless 

clipper, chances are the batteries will 
have a charge in them already. How 
much? We don’t know, but I think 
the first initial charge of a battery is 
important to the life of the battery. I 
run the charge out of the battery by 

running the clipper until it is com-
pletely dead. You won’t hurt a thing by 
running your clipper without a blade 
on it. My clipper ran for about 10 min-
utes until the motor slowly came to 
a stop. If you have external batteries, 
do this for each battery. Don’t rely on 
a button on your charging stand that 
says it will deplete the charge in the 
battery. It most likely doesn’t drain it 
like running the clipper would.

Now put the battery or clipper 
in the charging stand (or hook up the 
power cord) and start the initial charg-
ing. This first charge is very important. 
Only charge the batteries until the 
indicator says it’s fully charged, then 
stop charging the battery. Even though 
the manual says the charger will auto-
matically stop charging when it’s fully 
charged, don’t believe that. Take the 

Cordless Clippers and 
Battery Charging

Dos and Don’ts
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battery completely out of the charger 
(you know for certain that stops the 
charging). If charging continues, it 
can overcook the battery, causing cell 
damage, and the battery may not hold 
a charge very long. With your batter-
ies all charged up, you’re ready to start 
grooming.

Running Your Clipper
You may now use your clipper as 

you would any clipper. Let’s say you’ve 
been running it for awhile and you’re 
done with the job you were using it 
for. What do you do now? You want 
to put it back on the charger like the 
manual says you can do. Should you? 
I wouldn’t. Replacing the handset or 
battery back in the charger after short 
runs when the charge hasn’t been 

depleted is what causes “memory” in 
your battery. The battery was designed 
to let the clipper run for a long time, 
but you can teach the battery that it 
only needs to run for short periods of 
time. I’m assuming the battery cells 
adjust themselves to run for short 
periods, because they start to act that 
way. This is why you think the batter-
ies aren’t holding a charge very long or 
are bad. Once they get trained this way 
(memory), there is no re-training them 
to hold a charge longer, at least in my 
experience.

Here is what I started to do with 
my cordless trimmer when I first got 
it. It has an internal battery, a charging 
stand, and a power cord that attaches 
to it so it can run on house current. In 
the five years that I’ve used it, I’ve had 

no problems with battery life, charg-
ing, or any hot handset problems.

I set up the initial charging like 
I stated above. I ran the clipper until 
the battery was dead, charged it until 
it was fully charged, and then stopped 
the charging process.

I ran the clipper for several 
grooms and never put it back in the 
charger. I wanted to run the clipper 
until there was no charge left in the 
battery. This actually took a long time 
to complete. I was surprised by how 
long it took.

When the charge was gone and 
the clipper stopped during a groom, I 
hooked up the power cord and finished 
the job. If you’re using external batter-
ies, change the battery and finish the 
job, and then charge the dead battery. 
Keep the fresh battery in the clipper 
and use it until the charge is complete-
ly gone before changing that one.

I left the power cord hooked up 
to the clipper until it was completely 
charged, then disconnected it. I never 
leave the power cord hooked up or the 
handset in the charging base when I’m 
not using it. I only charge the battery 
when there is no charge left in it and 
only charge it long enough to get it 
fully charged again.

If you change what you’re doing 
now and do what I’m doing, you may 
not have battery problems anymore. ✂

I ran the clipper for several grooms  
and never put it back in the charger.  

I wanted to run the clipper until there  
was no charge left in the battery.
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Bread & Butter Grooming:  

FAST & EASY
PET TRIMS FOR THE SALON

by Kathy Rose

Faux Yorkie
The Long and Flowing Illusion

According to AKC registra-
tion data, the Yorkshire 
Terrier is one of the most 

popular breeds. It is no surprise that 
it is also one of our most prevalent 
bread and butter clients. The long and 
flowing coat crowned by a bejeweled 
headpiece is endearing and beautiful 
to behold. 

With that said, the Yorkie is hand-
some when well kept. For the average 
client, coat maintenance is daunting, 
and they find their little friend’s coat 

looking like an unmade bed minutes 
after grooming. 

The faux trim can be the answer. 
For this trim, the back is clipped short 
and then blended into longer leg and 
side coat. The face remains long with 
a trimmed beard and tied-up topknot 
with or without bangs. For even easier 
care, the belly can be shaved, leaving 
only a shell of longer side coat.

The blade work on the back can 
vary depending on the density of the 
coat and desired look. For this silky 

coat, I used a “C” comb over a #30 
blade. 

The preparation is standard: bathe 
and condition with quality products. 
Anti-static sprays are helpful to keep 
the flyaways at bay. Pads, nails, ear 
cleaning, and sanitary are completed 
before styling.

Fig. 1: Using a #30, shave the top 
1/4 to 1/3 of the ear tips, both inside 
and outside. Use your fingers to sup-
port the ear leather, keeping it flat.

Fig. 2: Trim the eye corners. If 
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Remove tough pet stains and 
odors!

Joey Villani® Pet Stain and Odor Remover products 

are the easiest way to eliminate pet stains and odors.  

Approved by the Carpet and Rug institute, Joey 

Villani® Pet Stain and Odor Remover effectively 

removes pet stains and odors while being safe to use 

on your carpets or any washable fabric.  

Joey Villani® Pet Odor Neutralizer combines a 

powerful odor neutralizer with our own SassyFresh® 

Odor Neutralizer to eliminate pet odors in a single 

step, all without enzymes.

Stain & Odor 
Remover Products 

•  Competitivly priced

•  Non-enzymatic formulas

•  Works instantly - no waiting

•  Pets will not return to the effected area

•  Approved by the Carpet and Rug Institute

•  Removes the toughest pet stains and odors

TECH ENTERPRISES, Inc.  PO Box 259294 Madison WI, 53725-9294  1-800-874-4123  Fax:  1-608-274-3839

PRODUCT ORDER CODE QTY WT L W H CU ITEM UPC CASE UPC

Stain Remover 32 oz 64532-06S 6 15 9.625 9.75 11.37 .618

Odor Neutralizer 32 oz 65532-06S 6 15 9.625 9.75 11.37 .618
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Schools ● Home Study ● Equipment & More 

SM 

Over 17,000 GroomerTALK℠ Members 
10 Web Sites & Over 18,000 Subscribers 

Millions and Millions of Pageviews 

the dog is not cooperative, use thin-
ning shears in this area in order to 
prevent shaving down the length of 
the muzzle. 

Fig. 3: Shave the front of the lips.
Starting just behind the occiput 

and following the coat growth direc-
tion, clip the back, neck, shoulders, 
rump, and sides. 

Fig. 4: It is important to pull 
the clipper away from the body of the 
dog, “falling off” before clipping into 
the longer furnishings. “Fall off” just 
below the spring of rib (widest part of 
the rib cage) just below the point of 
the shoulder and point of the rump.

Fig. 5: Lift the facial coat up and 
forward, and clip from under the ear 
and jaw, down the neck and shoulders.

Fig. 6: With blenders or thin-
ning shears, blend the cowlicks under 
the jaw and throat.

Blend the shoulders and (Fig.7) 
rear where the short coat meets the 
longer coat.

Trim the tail using thinning 
shears for a natural look.

Fig. 8: Round the front feet.
Fig. 9: Using long curved shears 

and following the natural underline of 
the dog, trim the undercarriage.

While continuing to follow the 

Grooming Trade Show,  
Education and Contests!

Wilmington, OH 
Roberts Conference Centre

www.PQGroom.com

June 20–23, 2013

fig. 1

fig. 2

fig. 3

fig. 4

fig. 5

fig. 6

mailto:findagroomer@earthlink.net
http://www.PQGroom.com
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ALL    AMERICAN
GROOMING SHOW

★
GROOMING SHOW

AUGUST 15–18, 2013
WHEELING, IL

WWW.AAGROOM.COM
Reader Service Card #9924
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www.123PetSoftware.com
(800) 376 - 0123

incredibly
smart&incredibly
smart

refreshingly
simple
software that runs your business

underline, round the rear feet. With 
short curved shears, create a “kick 
up” (the illusion of a semicircle on the 
foot).

This head style stays relatively 
true to the Yorkie “look” with a long 
beard, cheeks, and a topknot. It can 
easily be modified for a complete tied 
up topknot or trimmed bangs. For the 
average client, trimmed bangs offer 
more practicality.

Fig. 10: Trim the ear edges with 
small scissors. Always trim from base 
to point, following the coat growth di-
rection. This will assist you in creating 
a cleaner line and aid in the prevention 
of nicking the ear.

Comb the topknot forward and trim 
the bangs across the bridge of the nose. 

Next trim from the outside corner 
of the eye to the stop, and then repeat 
from the other side. Give the dog’s 
head a light shake and repeat.

Comb the beard coat down and 
trim the edges in a semicircular pattern.

Using fine thinning shears, blend 
the outside eye corners to expose the 
eyes when viewed from the side. Soft-
en the look of the bangs by blending.

Fig. 11: To complete the face, tie 

up the topknot from just above the 
outside eye corners to the ear. It may 
be necessary to tidy up the bangs once 
the topknot is in place.

The “faux” trim with variations 
can be utilized on any long and flowing 
coat type such as the Maltese and the 
Lhasa. This trim presents an option 
for the client who desires the longer 
“look” of the flowing coat without the 
high maintenance that goes with it. 
Use of your imagination and thorough 
communication with your client will 
help you to create variations in head 
styles and determine blade length 
choices. This in turn will produce 
happy clients, and happy clients refer 
their friends and expand your base of 
Bread and Butter clients! ✂

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

fig. 7

fig. 8

fig. 9

fig. 10

fig. 11

http://www.123PetSoftware.com
mailto:Info@Barkleigh.com
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SEPT.  
19– 22,  

2013
Hershey lodge  
& Convention  

center

Groom  
   Expo 
Groom  
   Expo 

DCelebrating 25 Yearsd

GroomExpo.com

    The

Grooming  
 Industry’s  
     Premier  
         event
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For a Quick 
Response from  

Advertisers, please use  
the Reader Service 

Card Number! 

www.facebook.com/ 
groomertogroomermagazine

Find us on

Reader Service Card #9850

� e Ultimate Service Provider � at 
“Never Skips a Beat”!

• High-Quality Sharpening Services 
that Save You Money $$$!

• Rapid Turnaround Time
• Quality Control Testing
• Clipper Repair

ONE-STOP SERVICE PROVIDER  Quality Sharpening & Repair Since 1970

25% 
OFF 

New Customers 
Save

First 
Sharpening 

Order
Mention Code 

VAD812 
for discount

Clipper Blade 
Sharpening 

Scissor Sharpening 
and Calibration

Surgical 
Instrument 
Sharpening 
and Repair

Dental Instrument 
Sharpening 
and Retipping

CALL (877) 437-7095
SHIP TO: 199 New Road, Suite 61 #194
 Linwood, NJ 08221

High-Quality Sharpening Services High-Quality Sharpening Services High-Quality Sharpening Services 

WWW.VITALST.COM

new product news

Vetericyn Wound & Skin Care
Vetericyn provides 

immediate-acting, one-step 
wound and skin care prod-
ucts for animals. The sprays 
and gels are non-toxic, 
steroid-free, antibiotic-free, 
and do not contain alcohol 
or tea tree oils. Vetericyn 
doesn’t harm healthy tissue 
and is safe for use on all 
animal species of all ages. 
Based in Rialto, Calif., Inno-
vacyn Inc. is a privately held 

company that provides premier human and 
animal healthcare products based on advanced 
scientific research. All Innovacyn products are 
made in the U.S.A. For additional information, 
request Reader Service card #9927.

RELIQ – A New Natural Solution 
RELIQ is the first and only grooming 

line that has integrated natural mineral with 
nanotechnology — the science of the 21st 
century. It enables the products to be extremely 
effective in cleaning pet’s skin and coat as 
well as follicle maintenance. By doing this, 
cleaning agents are able to work past even the 
toughest coat all the way down to the dog’s 

skin. As a result, cleaning is more effective and 
nutrients better absorbed. RELIQ tear free all in 
one shampoo delivers premium results for all 
skin types with long lasting odor control. It is 
available in 17oz and gallon jug. For additional 
information, request Reader Service card 
#9928.

Dremel Pet Nail  
Grooming Tool 

The Dremel Pet Nail 
Grooming Kit allows you to 
quickly, easily and safely trim 
your pet’s nails. With easy to 
follow instructions included 
in the kit, you’ll be grooming 
pet nails in minutes. Painless 
alternative to nail clippers. For 
additional information, request 
Reader Service card #9929.

OSTER® CAT BLADES
Oster® Profes-

sional Products is ex-
cited to launch a new 
series of Lucky No. 9™ 
cat blades, featuring 
a revolutionary new 
tooth design that 
allows groomers to 
cut through the feline 
coat faster, easier and 
safer than ever before. 
By reducing track lines 
and leaving the coat 
with a clean, smooth 
finished look, the three 
Lucky No. 9™ blades 
are a must-have for 
anyone who wants 
to take the stress 

out of feline clipping and maximize efficiency, 
precision, and speed. Use #30 for pads and 
bad matting, but must be used with Universal 
Guide Combs. Use #10 for bellies, pads, body, 
and lion trims for a smooth finish. Use #7F For 
whole body and lion trims for a velvety finish. 
For additional information, request Reader 

Service card #9930.

Find us on 
 Twitter!

@barkleighinc

http://www.facebook.com/
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new product news

KENNEL SALES SLIPS
Make more money without raising your prices!

With space for all the little extras 
you haven’t been charging for!

 Salesperson or groomer 

 TALLY COMMISSIONS EASILY!

 Number of days, weeks, 
 or months of boarding

 Next grooming appointment

 And much more!

Pack of 100 – $18
Pack of 500 – $74

Pack of 1000 – $107

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388

Available in Packs 
of 100, 500, or 1000!

Lambert Kay Ear-Rite
Insecticidal Ear Wash

Lambert Kay offers Ear-
Rite Insecticidal Ear Wash for 
Dogs, a ready-to-use formula 
that kills ear mites and ticks 
while removing waxy debris in 
the ear canal. The product is 
perfect for all dogs, especially 
those with floppy and/or wet 
ears. For additional information, 
request Reader Service card 
#9932.

Industry news

By popular demand, the New 
England Pet Grooming Professionals 
(NEPGP) is moving its trade show, 
competition and seminars back to 
FallFest, Oct 11-13th, 2013, instead 
of SummerFest. Once again, we will 
be at the beautiful Crowne Plaza, 
Warwick, RI. The NEPGP FallFest 
will feature seminars led by top 
professionals in the grooming field, 
multi division GroomTeam sanctioned 
grooming competitions, a trade show 
featuring the best and newest prod-
ucts at great prices and the Heads Up 
competition and party Saturday night.

For more information, go to 
nepgp.com.

NEPGP Brings FallFest Back  
to the New England Area

For a Quick 
Response from  

Advertisers, 
please use  
the Reader 

Service Card 
Number! 

Reader Service Card #9934
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BARKLEIGH 
CONTESTS 

ARE

GROOMTEAM 
SANCTIONED 

FOR 2013!

GROOMGROOMG TEAMTEAMT
SANCTIONED
G
SANCTIONED
GROOMTEAM 
SANCTIONED 

Groom & Kennel Expo 
(Pasadena, CA) – February

Northwest Grooming Show 
(Tacoma, WA) – March

PetQuest 
(Wilmington, OH) – June

All American Grooming Show 
(Chicago, IL) – August

Groom Expo 
(Hershey, PA) – September

EARN GROOMTEAM 
POINTS AT THESE 
2013 BARKLEIGH SHOWS:

BARKLEIGH PRODUCTIONS
970 West Trindle Road
Mechanicsburg, PA 17055
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

Reader Service Card #9935

mailto:info@barkleigh.com
http://www.barkleigh.com
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Andis Clipper Repair. Parts and blade  
sharpening. Kenmore, WA. (425) 485-1500.  
store@masers.com. www.clipperfix.com

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$5.00, Ceramic $6.00, Regular shears $5.00, 
convex $10. Sharkfin certified. Trimmer  blades 
$6.50, 5-N-1 blades refurbished (new parts, not 
sharpened) $10. Clipper repair (Andis, Laube, 
Wahl). Mail-in service has 48 hour turnaround, 
$5.00 RETURN SHIPPING ALL ORDERS, 
Website has all information. Est. 1995.  
Northern Tails Sharpening Inc, Mobile AL  
Call 251-232-5353 www.northerntails.com.

EACH blade examined personally, sharpened  
to perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St.,  
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now!  
(301) 746-4327.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Four different sizes, lots of beautiful prints  
and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine’s, St Patrick’s Day and 4th of July 

holidays are available. New bows  
available on our website. Order early for best 
selection. Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

 

Dog Grooming Business for Sale.  
Established 14 years. Fully equipped with  
retail pet supplies. Rental building. Great loca-
tion and large clientele. Laundry & Office area. 
Call 1-301-824-3371.

Come to the Bay Area for the grooming job 
you’ve always dreamed about. Our grooming 
salon is so popular we must have more groom-
ers. We’re located in the Silicon Valley area 
where big time tech spenders live and work. 
You can earn $1,000 a week — even more — 
depending on your skills. On your time off enjoy 
San Francisco, the wine country, beaches, 
ocean, redwoods, etc. We’ve got it all and it can 
be yours too, if you are an excellent groomer 
who has a winning personality that attracts and 
keeps clients happy. Must also have a good 
sense of humor, be easy to work with, and  
have outstanding references. If you have these 
qualities, call Wayne at (650) 921-3547. This is 
still the chance of a lifetime for you! 

Blades & Sharpening

Bows & Accessories

Call (717) 691-3388 ext 210  
to place a Classified.

Classified  
Advertisements  
Get Results!Rates: 25 words or less – $50.00. 

Each additional word – $2.00 each. 
Classified ads must be prepaid.  

Call for issue deadlines.  
Agency Discounts Do Not Apply.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Reader Service Card #9936

The Grooming Industry’s 

BEST 
video resource! 

Classifieds Call (717) 691-3388, Ext. 210  
to place a Classified.

Groomer wanted

Reader Service Card #9937

Business FOR SALE

mailto:store@masers.com
http://www.clipperfix.com
http://www.northerntails.com
mailto:JKosakowsky@hotmail.com
http://www.elcharbows.com
mailto:info@precisionsharp.com
http://www.precisionsharp.com
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Klip Kards Client Index & Extender Cards

EXTENDERS STAPLED TO YOUR FILLED 
KLIP KARD ADD MORE RECORD SPACE!

Giant Klip Kard
5” x 8”

Medium Klip Kard
4” x 6”

Regular Klip Kard
3” x 5”

Available Colors

AVAILABLE IN PACKS 
OF 100, 500, or 1000!

ARE YOUR CLIENT FILES A DISASTER? 
These client index cards will stand up against the daily abuse 

of any active grooming salon and will provide you 
with basic information on your grooming client.

Track injuries, sensitive areas, medical problems, services, and more!

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388

Reader Service Card #9938

http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=19&idcategory=185
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=31&idcategory=188
http://www.barkleigh.com/store/pc/viewPrd.asp?idproduct=14&idcategory=190
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Colorado
Colorado Groomfest	
6/7/2013	 — 6/9/2013	
Denver CO	
724-962-2711	
ndga@nationaldoggroomers.com	
www.ndgaa.com

Florida
28th Annual ndgaa  
Fun In the sun Show
10/25/2013— 10/27/2013	
Orlando FL	
724-962-2711	
ndga@nationaldoggroomers.com	
www.ndgaa.com

ILLINOIS
All American Grooming Show	
8/15/2013 — 8/18/2013	
Wheeling IL 	
(717) 691-3388	
info@barkleigh.com	
www.aagroom.com

Pet Industry  
Christmas Trade Show 	
9/20/2013 — 9/22/2013	
Chicago IL	
(312) 663-4040	
hhbacker@hhbacker.com

MISSOURI
Groom Classic 2013	
5/3/2013 — 5/5/2013
Kansas City MO
(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

Nevada
superzoo 
7/23/2013 — 7/25/2013	
Las Vegas NV	
(626) 447-2222		
www.superzoo.org

NEW JERSEY
Intergroom 2013	
4/20/2013 — 4/22/2013	
Secaucus	NJ	
(781) 326-3376	
intergroom@Intergroom.com	
www.intergroom.com

OHIO
Petquest 2013	
6/20/2013 — 6/23/2013
Wilmington OH	
(717) 691-3388	
info@barkleigh.com	
www.pqgroom.com

PENNSYLVANIA
groom expo 2013	
9/19/2013 — 9/22/2013	
Hershey PA	
(717) 691-3388	
info@barkleigh.com	
www.groomexpo.com

RHODE ISLAND
NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick, RI
lindacc@nepgp.com
www.nepgp.com

PetQuest
6/20/2013 — 6/23/2013
Wilmington OH

ALL AMERICAN  
GROOMING SHOW
8/15/2013 — 8/18/2013
Wheeling IL

Groom Expo
9/19/2013 — 9/22/2013
Hershey PA

Pet Boarding  
& Daycare Expo
11/12/2013 — 11/14/2013
Baltimore MD

Groom & Kennel Expo
February 2014
Pasadena CA

Northwest  
Grooming Show
Spring 2014
Tacoma WA

EVENTS

Calendar of events To list your event, send it to 
adam@barkleigh.com

Reader Service Card #9921

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Proverbial Wisdom
The good man 

wins his case by 

careful argument; 

the evil-minded 

only wants to fight.

Proverbs 13:2
Living Bible

wilmington, ohiowilmington, ohio

june 20-23, 2013june 20-23, 2013

make it your 
summer destination!

make it your 
summer destination!

RobeRts ConfeRenCe CentRe

PQ

pqgroom.compqgroom.com

mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
mailto:ndga@nationaldoggroomers.com
http://www.ndgaa.com
mailto:info@barkleigh.com
http://www.aagroom.com
mailto:hhbacker@hhbacker.com
mailto:groomclassic@comcast.net
http://www.groomclassic.com
http://www.superzoo.org
mailto:intergroom@Intergroom.com
http://www.intergroom.com
mailto:info@barkleigh.com
http://www.pqgroom.com
mailto:info@barkleigh.com
http://www.groomexpo.com
mailto:lindacc@nepgp.com
http://www.nepgp.com
http://www.barkleigh.com
http://www.groomertogroomer.com
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The
Ferocious

Flea

Keeping your Pet Flea Free 	 In	many	areas	of 	the	country,	flea	control	is	a	year	round	necessity.	
	 In	conjunction	with	continuing	premise	control,	many	pet	owners	have	great	success	with	oral	or	topical	products	that	are	administered	once	a	month	to	their	pet.	They	come	in	a	variety	of 	brands	like	-	Advantage®, Frontline®, Revolution®, and Program®.		 There	are	specific	formulations	for	dogs	and	cats,	and	most	are	approved	to	use	on	puppies	and	kittens	six	to	eight	weeks	and	older.	Read	and	follow	the	instructions,	making	sure	to	use	the	product	that	is	specified	for	your	pet.	These	products	are	extremely	popular	because	of 	their	once	a	month	convenience,	ease	of 	application,	and	effectiveness.	Most	are	waterproof,	allowing	your	pet	to	be	bathed,	or	to	swim,	without	decreasing	the	product’s	effectiveness.		

	 Also,	keeping	your	pet	flea	free	with	this	continuous	protection,	is	far	less	costly	than	trying	to	eliminate	an	infestation	on	your	pet	and	in	your	home.

Are there any disadvantages to these products?
	 Fleas	have	to	come	in	contact	with	the	product	to	be	killed.	That	means	that	fleas	actually	have	to	get	on,	and	could	possibly	bite	your	pet,	before	they	die.	There	is	also	a	possibility	of 	skin	irritation	at	the	site	of 	application.

Sweet Success
	 Tiny	fleas	can	create	huge	problems.		By	working	with	your	pet	care	professional	and	following	their	recommendations	about	products	and	their	correct	usage,	and	by	diligently	treating	and	protecting	your	pets	and	their	surroundings,	you	and	your	pets	can	kiss	the	ferocious	flea	goodbye.

The
Ferocious

Flea

#PS-5   Barkleigh Productions • Mechanicsburg PA (717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 
Pet Care 

Professional

If  you have a friend who could  benefit from this publication,
please pass it on.

Pet Care Series #5

J872

cause any irritation to himself. Remember that his freshly clipped nails may be sharp and can easily irritate his puppy skin. If you have any 
questions or concerns, contact your groomer 
immediately.

Taking care of your Puppy at home…
 Between professional groomings, you  
may need to brush and bathe your puppy at 
home. Your groomer can recommend and 
supply the equipment and coat care products 
that you will need. 
 She will also be happy to demonstrate the correct brushing and combing techniques that 
you need to learn to properly care for your 
puppy.

Mission Accomplished  
– a Happy Puppy!
 Because you and your professional 
groomer took the time to introduce your puppy to grooming in a step-by-step, gentle, loving 
way, you made your puppy’s all-important 
first visit to the grooming salon a wonderful 
experience that will help him enjoy being 
groomed throughout his life. 

Puppy’s
First Visit 
to the 

Grooming 
Salon
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Your 
Pet Care 

Professional

If  you have a friend who could  
benefit from this publication,

please pass it on.

Pet Care Series #4J776

Ask Your Groomer  
for a Copy  

of
Learning to Brush  

Your Pet 
Pamphlet

sprays that make brushing easier, will 

enable you to make grooming time at  

home an enjoyable experience for you  

and for your pet.

The Big Payoff…a Happy Pet!

 One of  the most wonderful, caring 

things you can do for your pet is to spend 

time together. Make grooming a special 

bonding time between you and your pet.

 If  you begin brushing while his hair 

is short and not tangled, he will be more 

accepting of  it. Start with very short 

sessions and gradually lengthen them as 

your pet learns to enjoy daily grooming. 

Use treats and plenty of  praise to reinforce 

a positive grooming experience.  

 Be sure to use the brushing technique 

that your groomer demonstrated to you, 

also see the pamphlet Learning to Brush Your 

Pet. The importance of  thorough brushing 

followed by a complete combing cannot  

be overemphasized.

 This small investment of  your time  

can pay off  with tremendous benefits in 

your pet’s happiness and well being, not to 

mention his appearance.  

 Working together with your groomer 

to obtain the proper products for your 

pet’s care and to learn how to use them 

correctly, will ensure that your pet looks 

and feels his best at all times. 

When 
Your Pet 
Needs a 

Smoothie

#PS-3   Barkleigh Productions • Mechanicsburg PA 
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Your 
Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.

Pet Care Series #3
J590

 Written by Professional Groomers 
for Your Clients!

Pet Care Series 
Brochures

These quality brochures not only answer 
the constant questions you get from pet owners, 

but they will also help you sell products that work 
and that you personally believe in – products that 

you retail. They will teach your client how to 
care for their pet between groomings, 

which will save you lots of time. 
Great promotional tools as well!

MIX & MATCH PACKS OF 100 
WHEN ORDERING 1000!

AVAILABLE IN PACKS OF 
20, 50, 100, 500, or 1000!

Smoothie

How Often Should My Pet Be Groomed?

	 The	duration	of 	time	between	professional		

groomings	can	vary	greatly	bet
ween	dogs	of 	the	same	

breed.	Coat	condition,	h
air	type,	density,	and	clim

ate	

are	just	some	of 	the	variables.	A	lot	
depends	on	how	

much	home	grooming	you	are	willing	to	off
er	to		

your	pet.
	 Here	are	some	guidelines	suggested	b

y	grooming	

authorities.	Your	profess
ional	groomer	can	be	more	

specific	about	your	pet.	
If 	you	don’t	brush	and	c

omb	

regularly,	choose	the	ear
lier	time	frame.

Afghan	
3-6	weeks

Airedale	
6	weeks

Bedlington	Terrier	
4-6	weeks

Bichon	Frise	
4	weeks

Bouvier	
8-10	weeks

Brittany	Spaniel	
8-12	weeks

Cairn	Terrier	
6-10	weeks

Cocker	Spaniel	
4-8	weeks

Collie	
6	weeks

Dandie	Dinmont	Terrier	
6-8	weeks

Golden	Retriever	
8-12	weeks

Irish	Setter	
8-10	weeks

Kerry	Blue	Terrier	
4-8	weeks

Lakeland	Terrier	
6-8	weeks

Lhasa	Apso	
3-4	weeks

Maltese	
4	weeks

Old	English	Sheepdog	
4-6	weeks

Pekingese	
6-12	weeks

Pomeranian		
12-16	weeks

Poodle	
4-6	weeks

Schnauzer	-	Miniature	
6-8	weeks

	 Standard	
8	weeks

	 Giant	
10	weeks

Scottish	Terrier	
6-10	weeks

Shih	Tzu	
3-4	weeks

Silky	Terrier	
6-8	weeks

Skye	Terrier	
4-8	weeks

West	Highland	White	Terrier	 6-8	weeks

Wire	Fox	Terrier	
6	weeks

Yorkshire	Terrier	
4	weeks

Learning 
to Brush 
Your Pet

#PS-2  Barkleigh Productions • Mechanicsburg PA 17055 

(717) 691-3388 • info@barkleigh.com • www.barkleigh.com

Your 
Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.
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Once It Is Removed, What Should I Do?
Cleanse the area around the bite thoroughly 

and apply an antiseptic to it. If you wish to have 
the tick examined by your pet’s veterinarian 
or your doctor, wrap the tick in a damp paper 
towel to protect it from dehydration (which 
could make it very difficult or impossible to 
identify) and seal it in a plastic bag.

Is There Any Way to Know How Long the 
Tick Has Been on My Pet?

If the tick looks flat, it has probably attached 
recently. If the tick is engorged, it may mean 
that it has been feeding for an extended time. 
The longer a tick has been feeding on your pet 
(or you) before being discovered, the greater 
chance that it will transfer disease. In many 
cases a ‘bullseye rash’ will appear at the site of 
a tick bite.

Proper Disposal of a Tick
Once the tick has been removed, place it in a 

sealed container or a small sealable plastic bag. 
You can add a squirt of tick spray to kill it, or 
simply seal the bag or container and place it in 
the trash. Ticks need humidity to survive and 
will perish without it. Do not flush ticks down 
the toilet. They can survive in the water.

We Are Here to Help You
Ticks are far too dangerous to ignore. Just 

one bite from these tiny terrors could affect you 
or your pet for the rest of your lives. Your best 
defense against ticks and the diseases they carry 
is prevention. 

We can recommend tick removal tools and 
a wide range of the products you may need to 
protect your pets and their environment. Please 
ask for product recommendations that will 
safely protect you and your pet from these tiny, 
treacherous predators.

Ick! 
A Tick!

Protecting Your Pets and Yourself

Pet Care Series #7

Your  
Pet Care  

Professional

If you have a friend who could  
benefit from this publication,  

please pass it on.
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 Inexpensive • Convenient • Colorful

GIVE YOUR CLIENTS A GENTLE NUDGE 
FOR GROOMING!

#205 (R-2)

 Ethel... I think
 this dog is trying to tell 

me something!

W1336

#204 (R-1)

Just A
Reminder

for A
Very Busy

Pet

#202 (M-1)

#203 (MV-1)

#206 (R-3)

J1188

Large and Small�
       We groom 
               ’em all!

#201 (HB-2) #212 (M-2)

W1334

#211 (R-9)#209 (R-6)

L   ve to be 
Professionally Groomed!

Dogs… and Cats, too

❤ 

#207 (R-4)

#208 (R-5)

Just PAWS-ing...Just PAWS-ing...

#210 (R-7)

MIX & MATCH PACKS OF 100 
WHEN ORDERING 1000!

AVAILABLE IN PACKS 
OF 20, 50, 100, or 1000!

Reminder & Klient Postcards

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388
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 Like a teacher, now you can grade each pet from 
an A+ to an F. A time-saving checklist of common 
recommendations is included with space for your 
personal comments. It doubles as a reminder or 
appointment card. Your clients will tell their friends 
about your caring pet report card.

Available Colors Pet Report Cards

Little Angel Award

“This certifi es that _____ has successfully completed a professional grooming in our 
establishment. Your pet has exemplifi ed courage when confronting combs, brushes, clippers, 

and scissors and has shown valor in crossing the waters of shampoo, creme rinse and dip. 
It is with great pride that your pet has been selected as a Paw-fect specimen of beauty 

to be held in highest esteem by this grooming establishment.”

 Indicate color number when ordering.
25 Awards $15
100 Awards $35

Great gift for puppy’s fi rst grooming, 
new clients, promotions, and incentives!

Available Colors

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388
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LIVE COVERAGE 
OF INDUSTRY SHOWS 
& COMPETITIONS

UPCOMING SHOWS: 

INTERGROOM
APRIL 20—22, 2013

PETQUEST
JUNE 20—23, 2013

SUPERZOO
JULY 23—25, 2013

FREE DEMOS, 
TIPS, INTERVIEWS, 
AND MUCH MORE!

SCAN THE QR CODE 
TO VIEW GROOMERTV 
ON YOUR MOBILE DEVICE!

Reader Service Card #9942
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IN FULL COLOR!
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Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

LIVE COVERAGE 
OF INDUSTRY SHOWS 
& COMPETITIONS

UPCOMING SHOWS: 

INTERGROOM
APRIL 20—22, 2013

PETQUEST
JUNE 20—23, 2013

SUPERZOO
JULY 23—25, 2013

FREE DEMOS, 
TIPS, INTERVIEWS, 
AND MUCH MORE!

SCAN THE QR CODE 
TO VIEW GROOMERTV 
ON YOUR MOBILE DEVICE!

Reader Service Card #9943
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Scissors Down   |   by todd shelly
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Wahl...

Producing quality, effective and efficient 

professional clippers and blades to ensure a high 

standard of grooming allowing you to achieve the 

best results for your clients.

Powerful  2-Speed Clipper 
Up To 4700 SPMs

Torque To Clip Even The Tough Areas

Patented Easy To Replace Drive Tip

Lightweight At 11.6 oz.

Smooth, Even Clipping

Cool Running

www.wahlanimal.com      1.800.PRO.WAHL

The perfect grooming combo!The perfect grooming combo!

30 DAY
SATISFACTION

GUARANTEED

Your satisfaction
is guaranteed*

Proudly Made in the 
United States of America

*Quality made products that stand the test of time.
Your satisfaction is guaranteed. If your Wahl does not work to your complete satisfaction within 30 days of purchase, simply call 
Wahl at 1-800-PRO-WAHL for a product exchange or refund. Original sales receipt required.

WITH

U L T I M A T E
Competition Series Blade

Reader Service Card #9944

http://www.wahlanimal.com
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“Rely on Ryan’s”
TM

 

 
 
 

 www.RyansPet.com 
1(800)525-PETS (7387)

See page 56 For 
MatMagic™ Shed 

Control™ Shampoo & 

Conditioner Solution

Paw Brothers® Coat Rakke™ 
✔ The Ultimate Grooming Tool

Dramatically reduce undercoat, quickly, easily, and comfortably. The perfect tool 

for thinning, dematting, and stripping. For best results start with the coarse and 

medium tools to prepare and demat the coat, then use the �ne tools to strip and 

�nish the coat. Achieve a �awless, hand-stripped, smooth look with less time and 

effort. Great on all types of coats. Includes many innovative new features:

✔ Comfortable, contoured handle ✔ Non-slip rubber grip

✔ Stainless Steel Blades

✔ Easily replace blades in one simple step with replacement blade cartridges

✔ Double wide sizes available for working on larger areas more ef�ciently

✔ Rounded teeth ends for safety 
ea ea/6

TM31715 Coarse 8 Blade . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$9.99 $8.49

TM31716 Medium 10 Blade. . . . . . . . . . . . . . . . . . . . . . . . . . . .11.99 10.19

TM31717 Fine 12 Blade . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14.99 12.19

TM31718 X-Fine 16 Blade . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16.99 14.49

TM31719 X-Fine 20 Blade . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18.99 16.19

TM31720 Super Fine 26 Blade . . . . . . . . . . . . . . . . . . . . . . . . . .19.99 16.99

Double Wide
TM31721 Double Wide Coarse 13 Blade . . . . . . . . . . . . . . . . .$15.99 $13.59

TM31722 Double Wide Medium 20 Blade . . . . . . . . . . . . . . . . .19.99 16.99

TM31723 Double Wide Fine 26 Blade . . . . . . . . . . . . (21.99) 17.59

TM31724 Double Wide X-Fine 32 Blade . . . . . . . . . . (23.99) 19.19

Paw Brothers® Coat Rakke™ Replacement Cartridges

✔ Save Time & Money
Easily replace worn or dull blades in one-simple step. Just pop out  

worn blade set and replace with the replacement cartridge. ea ea/6

TM31780 Replacement Blade Cartridge for TM31715 . . . . . . . . . $5.49 $4.99

TM31781 Replacement Blade Cartridge for TM31716 . . . . . . . . . . 5.89 5.29

TM31782 Replacement Blade Cartridge for TM31717 . . . . . . . . . . 6.19 5.59

TM31783 Replacement Blade Cartridge for TM31718 . . . . . . . . . . 8.49 7.69

TM31784 Replacement Blade Cartridge for TM31719 . . . . . . . . . . 8.79 7.99

TM31785 Replacement Blade Cartridge for TM31720 . . . . . . . . . . 9.99 8.99

TM31786 Replacement Blade Cartridge for TM31721 . . . . . . . . . . 7.29 6.59

TM31787 Replacement Blade Cartridge for TM31722 . . . . . . . . . . 9.29 8.39

TM31788 Replacement Blade Cartridge for TM31723 . . . . . . . . . 10.29 9.29

TM31789 Replacement Blade Cartridge for TM31724 . . . . . . . . . 12.29 11.09

Coarse 
TM31715

Medium 
TM31716

Fine 
TM31717

Super Fine
TM31720

Double Wide 
X-Fine - TM31724
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Paw Brothers® The Coat Breakers™
Excellent tools for removing mats and tangles easily without losing coat length. 

Stainless steel blades easily break through mats. The tool has a comfortable 

handle and a removeable blade cartridge. Coat Breaker  

Extra has additional small pins between blades to pull loose dirt, debris and hair 

from coat. 
ea ea/12

TM31735 Coat Breaker With Blade Cartridge . . . . . . . . . . . . . . . . $8.69 $7.82

TM31736 Replacement Blade Cartridge For Coat Breaker  . . . . . . . 4.19 3.77

TM31740 Coat Breaker Extra With Blade Cartridge  . . . . . . . . . . . . 8.69 7.82

TM31741 Replacement Blade Cartridge For Coat Breaker Extra . . . 4.19 3.77

TM31740 TM31741

TM31735

If You Liked The Mat Breaker, You’ll Love The Coat Breakers™!

Rotate Blade 180° 
For Left Handed Use

Replacement 
Blades

Easy Blade 
Replacement

Product Video Available Online

TM31736

20%

MIX & MATCH
FOR QUANTITY PRICING
All “TM” Grooming Tools 

Pages 26-30, 36
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Paw Brothers® De-Matter 
L-Type with Safety Blades

The Paw Brothers® De-Matter L-Type features stainless steel safety blades.  Blades 

easily cut through mats and tangles but prevent accidental cutting of pet’s skin or 

groomers hands.  L-Type grip offers optimal precision and control. 

TM31730 De-Matter L-Type 9 Safety Blades . . . . . . . . . . . . . . . ($9.99) $7.99

TM31732 De-Matter L-Type 12 Safety Blades . . . . . . . . . . . . . . (11.99) 9.59

Paw Brothers® De-Matter
Y-Type with Safety Blades

The Paw Brothers® De-Matter Y-Type features stainless steel safety blades.  Blades 

easily cut through mats and tangles but prevent accidental cutting of pet’s skin or 

groomers hands.  Y-Type rake style grip offers more control through longer coats.

TM31731 De-Matter Y-Type 9 Blades . . . . . . . . . . . . . . . . . . . . ($9.99) $7.99

TM31733 De-Matter Y-Type 12 Blades . . . . . . . . . . . . . . . . . . . (11.99) 9.59

Paw Brothers® De-Matter 
Replacement Blade Cartridges 

TM31743 L-Type 9 Blade Replacement Cartridge . . . . . . . . . . . ($4.29) $3.43

TM31745 Y-Type 9 Blade Replacement Cartridge . . . . . . . . . . . . (4.29) 3.43

TM31744 L-Type 12 Blade Replacement Cartridge . . . . . . . . . . . (4.89) 3.91

TM31746 Y-Type 12 Blade Replacement Cartridge . . . . . . . . . . . (4.89) 3.91

ReplacReplacement Blade Cartridg

MATCH
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-30, 36

Replacement 
Blades

$5.89
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L-Type with
 Safety Blades

Y-Type with
 Safety Blades

20%

FREE replacement blade 

cartridge (TM31736 or TM31741) with 

every 2 Coat Breakers Purchased Mix 

and Match (TM31735 and TM31740).  

A $4.19 value.  While supplies last.

Paw Brothers® Shears
✔ All Shears Are Ice Tempered Stainless Steel

Paw Brothers® Shears are a Premium Quality Line of Shears at an affordable price. Their 

sharp cutting edge gives a smooth and clean cut. All Paw Brothers® Shears are Ice Tempered 

Stainless Steel. Rockwell hardness 55-56.

PB10LS

Paw Brothers® Laser Sharp
Grooming Shears (Narrow Blade)

✔ Light Shear For Finish And Delicate Work 

With Finger Rest
The Laser Sharp Grooming Shear by Paw Brothers® 

is designed with the groomer in mind. It has an 

ergonomic handle with the thumb shank being shorter 

and �nger hole turned inward for more comfort and 

control. The design allows the shear to be opened 

easier, wider and with less effort. The Laser Sharp 

Shears are Stainless Steel Ice Tempered, and have 

thumb inserts.P
aw
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1(800)525-PETS (7387) 
www.RyansPet.com

Curved Shear

  
 

  
ea ea/2

PB10LS 10” Laser Sharp Straight . . . . . . . . . . . . $76.95 $71.06

PB10LC 10” Laser Sharp Curved . . . . . . . . . . . . . . 78.95 71.26

PB85LS 8 1/2” Laser Sharp Straight . . . . . . . . . . . 61.95 55.76

PB85LC 8 1/2” Laser Sharp Curved  . . . . . . . . . . . 64.95 58.46

PB75LS 7 1/2” Laser Sharp Straight . . . . . . . . . . . 55.95 50.36

PB75LC 7 1/2” Laser Sharp Curved  . . . . . . . . . . . 57.95 52.16

PB65LS 6 1/2” Laser Sharp Straight . . . . . . . . . . . 49.95 44.96

PB65LC 6 1/2” Laser Sharp Curved  . . . . . . . . . . . 52.95 47.66

Paw Brothers® Filipino Style Shears (Wide Blade)

✔ Heavy Duty With Finger Rest and Plastic Coated Handles

The wide blade Filipino Style is the work force shear. It’s made to go 

through any coat with ease. It is most commonly referred to as the 

“88” style shear. Now also available in 9 3/4”.  ea ea/2

PB88S 8 1/2” Filipino Style Shear Straight . . . . $44.95 40.46

PB88C 8 1/2” Filipino Style Shear Curved . . . . . . 46.95 42.26

PB65LS

PB46T

Paw Brothers® Thinners
This 46 tooth thinner is newly designed for improved 

blending and thinning of the coat. Perfect for 

working around the face and feet. Ideal for sculpting.

PB46T 7 1/4” Thinner/Blender   ea ea/2

 w/46 Teeth . . . . . . . . . . . . . $51.95 46.76

PB42T 7” Thinner/Blender 

 w/42 Teeth . . . . . . . . . . . . . . 46.95 42.26

PB42T

Paw Brothers® 6 1/2” 
Ball Tip Shear
The perfect shears for shaping. The ball tip allows 

work in all areas from face to feet. Plastic Coated 

Handle.   ea ea/2

PB65SB 6 1/2” Straight . . . . . . . . . $40.95 $36.86

PB65CB 6 1/2” Curved . . . . . . . . . . . 40.95  36.86

Paw Brothers® 
Ball Tipped 4 1/2” Shears
These shears are ideally suited for working safely 

around the eyes, ears, and other sensitive areas. 

Plastic coated handle for comfort.  ea ea/2

PB425S Straight  . . . . . . . . . . . . . . $19.95 $17.96

PB425C Curved . . . . . . . . . . . . . . . . 19.95 17.96

 

PB65CB

PB425S

PB85LC

PB88S

PB75LS

Standard with 2 
Interchangeable Screw Bits

WF20920 . . . . . . . . . . . . . . . . $29.95

Deluxe With 8 
Interchangeable Screw Bits

WF20940 . . . . . . . . . . . . . . . . $49.95

Complete Set of 8 Screw Bits 

for Deluxe Kit
WF20959 . . . . . . . . . . . . . . . . . $9.95

Scissor Lube
Washes away dirt and debris from under the 

pivot while leaving a waxy coating.

WF20700 . . . . . . . . . . . . . . . . . . . . . . . .$5.29

A MUST For 
Every Groomer

Shear Adjustment Kits

SEE PAGE 24 FOR ALL 

YOUR SHEAR 
ACCESSORY NEEDS

Paw Brothers® Hemostats
✔ Lightweight Easy To Use

Chrome Locking ea. ea./12

PB21172 5” Straight . . . . . . . . . . .$4.99 $4.49

PB21173 5” Curved . . . . . . . . . . . . .4.99 4.49

Chrome Non-Locking
PB21174 5 1/2” Straight . . . . . . . .$4.99 $4.49

PB21175 5 1/2” Curved. . . . . . . . . .4.99 4.49

PB21172

PB21174

Buy 2 or More Pair Mix & 

Match and Save 10%.  
While Supplies Last.

$5.89
FLAT RATE SHIPPING 

EVERY DAY!
On Merchandise Totaling 

$150.00 or More 
Includes Shampoos!

FREE Shipping on Orders of $550.00 or More
No Coupon Code Needed

Some Exclusions Apply
“Rely on Ryan’s”™

Ryan’s Makes Buying at the Lowest Price Easy
We Feature Your Favorite Brands and Allow You 

to Mix & Match Styles & Sizes for the Best Prices

©2013 G&G Distribution Inc. All rights reserved.  Pricing, shipping terms and manufacturer specs subject to change.
Prices good through April 30, 2013 

“Rely on Ryan’s”TM 

For Premium Quality Guaranteed
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