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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM
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IT TAKES MORE 
THAN JUST 

SHAMPOO ALONE

ABSOLUTELY THE FINEST 
SHAMPOO SYSTEM EVER MADE

Natural Botanical 
Color Intensifying

MOISTURIZES AND 
VOLUMIZES COAT

PROMOTES HEALTHY 
SKIN AND COAT

MINIMIZES TANGLES 
AND KNOTS

SAVE 
5-10 MINUTES
PER GROOM 

•  P E T  S Y S T E M  ••  P E T  S Y S T E M  •

800-526-7469
www.EQyss.com

PREMIER SHAMPOO
Clean rinsing coat brightener leaves hair 
shaft clean, not coated with by-products. 

Gently lifts excess oils and dirt.

PREMIER SPRAY
Leave on protection shines and 

moisturizes coat. Enhances color.
Cuts static. makes scissoring a breeze. 

clippers glide through the coat.

PREMIER CREAM RINSE 
Instant tangle free brushing 

and the ultimate shine. 
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Off the Top of My Head    by Todd Shelly

Putting on a show requires a lot more e� ort than people realize. Things 
can quickly become overwhelming. Just ask the producers of the Broadway 
version of Spider-Man. They had to stop production a few times, because they 
had people falling from the rafters. A show that teaches groomers how to do a better top-knot 
might not be as glamorous as the musical version of a crime � ghter swinging from buildings on 
webs, but to us it is just as important to give our audience as close to a perfect show as possible.

I sometimes use the analogy of an iceberg. The attendees only see the 10% that is above 
water. The 90% that people don’t see is all of the preparation and craziness that goes with putting 
a show together. I don’t mind if there are breakdowns with the part of the iceberg that is below 
water as long as the section above water looks amazing.

To do that, a show promoter has to be able to delegate responsibilities to other people. For 
me, one of those people is Chanel Owens. She is responsible for getting dogs for our speakers. She 
also often gets dogs for many of the competitors.

I met Chanel several years ago when she was getting dogs for a few speakers. I � gured if she 
can do it for them, she can probably do it for us. We started using her the very next year. The size 
and frequency of the shows that Chanel did grew incrementally. She was able to learn as more 
responsibility was added each year.

Chanel timed her � rst baby perfectly to work around the shows she needed to attend versus 
the shows she could work from home. I assume that was done on purpose. The second baby was 
not so well timed. That child made it impossible to attend the Pasadena show. 

Chanel was kind enough to arrange for all of the dogs.  She just needed someone at the 
show to handle things on that end. That person was Kelly Lewis. Kelly is a groomer from North 
Carolina that has worked for us at several shows. She is smart, motivated, and high energy. I 
� gured she was the perfect person to handle the chaos involved with providing dogs.

I was wrong. I failed to realize that she doesn’t handle stress all that well — and there was 
a lot of that. It is very di�  cult to have one person make all the arrangements before the show 
(Chanel), then have another person (Kelly) handle everything once the dog arrives (if it arrives).

Dogs are arriving at all times of the day and in all types of conditions. Some need to be 
bathed or prepped before the seminar. Some look like they need care but don’t because that is part 
of the presentation. Occasionally, a dog arrives immaculate, and then there are those that arrive 
immaculate but were supposed to arrive � awed.

Saturday morning of the show, it all came crashing down. Dogs that were supposed to arrive 
prepped did not. Kelly spent the morning (starting at 4 a.m.) trying to get all the dogs ready. At 
about 8 a.m., she called me. I answered to hear a long, high-pitched, screaming rant. When she 
� nally calmed down enough to make sense, I asked her what she needed me to do. Apparently, 
she just needed someone to scream at. With the help of phone calls from Chanel, Kelly was able to 
pull o�  getting all the dogs to where they needed to be and in the condition they needed to be.

I let Kelly read this editorial to get her permission to publish it. I don’t want to embarrass her, 
but I think the article does show one of the many areas that present challenges to putting together 
a quality grooming show. Plus, I like my iceberg theory.

Kelly, however, was not so enamored with the theory. She feels that it dismisses all the e� ort 
that is necessary to pulling o�  a good show. She told me she was � ne with the editorial if I added 
one quote from her, so here is the quote I promised Kelly:

You can take that stupid iceberg and stick it up your [ E R R O R :  M a x i m u m 
C h a ra c t e r s  Us e d ]

todd@barkleigh.com
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i am going to admit something 
that I am ashamed of - VERY 

ashamed of. Only because of an 
incident involving a Newfoundland, 
which I told all of you about last 
month, did I fi nally break down 
and change my ways. I have been 
grooming dogs for 29 years and 
have been in denial the entire time. 
No one could tell me otherwise. I 
didn’t need anyone’s advice about 
it. I had been doing this job long 
enough to know what was best for 
me and my clients’ dogs. I wasn’t 
about to be throwing away hard 
earned money on something that I 
have always been able to live with-
out, but I fi nally caved... I bought a 

REAL grooming tub.  
Let me go back a ways, how-

ever, to a time when I fi rst started 
in the grooming profession. I knew 
there would be many pieces of 
equipment that I wanted, and I 
knew I could defi nitely cut corners 
in the budget by making my own 
bathing area.  

I knew exactly how I would 
make the tub area. I needed an old 
claw foot bathtub. They are deeper 
than a regular bathtub, and I knew 
I would need that extra depth for 
doing those large dogs. The tops of 
these tubs are rounded and curled 
under. A frame would be made and 
the tub set into it at the perfect 
bathing height for myself. I would 

have a four-by-eight-foot sheet of 
plywood that would be covered with 
formica-type material. This would 
give me plenty of room to set up 
gallons of shampoo, spray bottles, 
or whatever I needed to be within 
easy reach. The underside of the 
tub would be enclosed with doors, 
and I would have tons of stor-
age space. Giant eyebolts would 
be screwed into the studs on the 
walls behind the tub, which would 
also be covered with formica for 
easy clean up. This would allow me 
to secure any size dog to the tub 
area. Ah, yes. And so it was created.  

It did look nice. I did have tons 
of room to store stuff both under 

Time for a Change

By Bonnie Wonders

Continued on page 8



Some exclusions apply. See our catalog 
or PetEdge.com for details.

$599
On Orders Over $150—
Including Shampoos!

SHIPPING!
MENTION DEPT. 515 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

I’m a Groomer
and PetEdge’s Master Grooming Tools shears 
offer me top quality at an amazing price, 
NOW with a LIFETIME GUARANTEE*
to protect 
my investment!

*Go to PetEdge.com/MGTLifetimeGuarantee for more info.
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the tub and on top of the extra 
counter space. I was able to do 
any size dog in that tub. It was the 
perfect working height for me. No 
dog ever got loose from the mighty 
studded walls.  However, I did go 
through 29 years of grief because of 
that tub on an almost daily basis.  

Unless you’ve had a tub like 
this yourself, you wouldn’t believe 
how easy it is for a dog that weighs 
anywhere between two and 200 
pounds to climb up onto the edge 
of the tub. I mean, this tub had an 
approximate four-inch ledge run-
ning along the back edge of it. I 
have had more German Shepherds, 
Collies, Goldens - you name it - be 
able to get up there and perfectly 
balance all four feet on the edge of 
that tub. Couple this with the fact 
that they are dripping wet, and soon 
the water was running down the 
extra counter space, thus creating 
a rather large “lake” to my immedi-
ate right. You had to be quick to get 

the dog back down into the tub and 
wipe up the water before it fl ooded 
the fl oor. I often wasn’t quick 
enough.

When those dogs keep popping 
up like that, they naturally had to 
splash 30 gallons of water all over 
you. There was no point in doing 
your own hair for the day since you 
were sure to be drowned about 20 
minutes into the job. Of course, add 
this water to that puddle on the 
fl oor.

Then there was the ever present 
dog who seems to have the longest 
arms of any mongrel out there. Nat-
urally, this one could reach over 
the right edge of the tub with amaz-
ing dexterity and speed that enabled 

it to knock over fi ve or six gallons of 
shampoo. Add to that several small-
er bottles of shampoo, of which at 
least one had a cap that was not on 
right. Yes, it falls to the fl oor. Just 
add its contents to the water already 
on the fl oor, and now we’re talk-
ing indoor skating rink.  

Hoisting those big dogs up over 
the edge was no picnic either. We 
tried building a ramp once upon a 
time. That idea didn’t go over very 
well at all with any of the larger 
dogs. The only ones who wanted to 
use it were the mini poodles who 
thought it was some sort of agil-
ity obstacle. They would fl y up the 
thing if they got the chance and 

Continued on page 10
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…I did go through 29 years 
of grief because of that tub on 

an almost daily basis.

A Division of Tristar Metals, Inc
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Grooming   I  Boarding   I  Animal Sheltering

877.459.7827 www.directanimal.com

I’m nOT juST a baThInG Tub. 
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yOuR GREaTEST aLLy,
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 bEcauSE WE’RE GOInG TO

OF TImEbE SpEndInG a LOT
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then run onto the counter space of 
the tub, running back and forth in 
a “catch me if you can” game. 

More than once, I got on the 
snapping end of some of those 
that really didn’t want to be 
caught. The big dogs were just flat 
out refusals. I had two choices at 
the time. Either I make the ramp 
steep because the tub was so high 
or make a ramp that would have 

been almost halfway across the 
grooming room. I chose steep. The 

dogs chose not to be into “spelunk-
ing” or  “kerplunking” or whatever 
it’s called when you go to the top of 
a mountain and jump off. It was a 
steep drop into the tub from the top 
of that ramp. Believe me, when one 
of those 100+ pounders decides that 
it’s turning around and jumping to 
the floor via your face, you rapidly 
decide not to press the issue. Yeah, 
it happened more than once. I gave 
up the ramp idea. 

Pushing a hydraulic table over 
to the tub and using it wasn’t much 
better.  Although I did have a bit 
more success with this tactic, there 
were dozens of times that the dogs 
were so terrified of their flight up to 
the tub’s height that they dropped 
onto their bellies on the table and 
clung to it for dear life. You kind 
of had to push them into the tub 
from there, and it wasn’t pretty. Add 
to that the grooming post always 
seemed to be in the way, and you 
had a gap between tub and table 
edge that was just perfect for having 
a foot fall down through.  

Then there were the fau-
cets. Those infernal, horrible things 
of which only one style could be 
used. I can’t tell you how many 
handles snapped off after cranking 
down on them because you couldn’t 
keep their washers from needing 
constant replacement. Just try find-
ing those types of handles. Every 
plumbing place within a 50-mile 
radius knows me.

It was, however, after doing 
a Newfoundland, which I had to 
re-wash one day with no help, that 
I decided it was time to get off the 
“cheap train” and buy a tub de-
signed just for bathing dogs. I pored 

ReadeR SeRvice caRd #8821
Continued on page 12

…the dogs were so terrified of their flight  
up to the tub’s height that they  
dropped onto their bellies on the  

table and clung to it for dear life.
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over ads for all the brands, read 
countless reviews from other groom-
ers, and searched the grooming 
bulletin boards for advice. I fi nally 
made my decision... Then I changed 
my mind. And changed it again. 

After exactly eight decision 
reversals, my husband stepped 
in. He made the choice, and I was 
relieved. At least if I didn’t like it, I 
would have someone else to blame 
for the next 20 years. I did let him 
know that, of course. That got me a 
pat on the head and a smile.

Several weeks later, the tub 
fi nally arrived. Due to a mix up, 
we had to go to the freight com-
pany to pick it up. Let me tell you 
now - don’t ever, EVER go with my 
husband into a city when he doesn’t 
know exactly where he’s going. We 
left more than an hour early in case 
we couldn’t fi nd the place. Good 
thing, as we got lost thanks to his 
dysfunctional sense of direction. We 
were lost in a fi ve-block radius, and 

he kept going around and around 
those fi ve blocks. He’d go down 
block number three and wind up on 
the outside of number fi ve. Some-
where along there, he went down 
two and four and did the same 
thing. We got to the place two min-
utes before they were to close. They 
weren’t too impressed by us, espe-
cially not with my husband who just 
had to hold them up even more by 
trying to shoot the bull with them 
after they loaded the thing into our 
truck.

Two days, four men, and a gi-
ant pile of cinder blocks later (don’t 
ask), the old tub was out and the 
new one installed. I’d guess there 
was a bit of cursing going on during 

those couple days.
It turns out I should have made 

him do this a long time ago. I LOVE 
the tub. I LOVE the ramp. Dogs 
actually walk right up it with very 
little coaxing for most of them. They 
aren’t stepping into an abyss at the 
end of the plank. The dogs aren’t 
standing in water that takes for-
ever to go down. There are no more 
escapes to the outside edges. I don’t 
have to wipe down walls after every 
dog. Hair is contained when dogs 
are dried in it. It was a very wise 
investment.

Call me sentimental, but I do 
kind of miss getting my smock 
caught on the edge of the metal rail 
going around the “old girl.”

Two days, four men, and a giant pile 
of cinder blocks later, the old tub 

was out and the new one installed. 
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 Classic Colored 
Grooming Table
 Anti-Fatigue Mat
 Faucet

$7,497

$675

New! 
ClassiC 

GroomiNG 
Tables

YOUR SUPPORT 
GIVES US A REASON TO

CELEBRATE

888.551.4061
www.shor-line.com/celebrate_g2g
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duct specs of package

Juan, 7 years 
of craftsmanship,
first graduate of 

our welding school

Plastic Cage Assembly
Backsplash Tub
Double Dryer Cage
Classic Colored 
Grooming Table
Anti-Fatigue Mat
Faucet

$7,497

$675

New! 
ClassiC

GroomiNG
Tables
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PetLift  Equipment Corporat ion
6008 31st Street East, Bradenton FL, 34203

Manufacturers  of  the Finest
Animal Health Care Equipment

ISO CERTIFIED

Constructed of 3/4" moisture resistant marine 
plywood with fully laminated high-pressure 
laminate inside and out, tops and backs. Double 
walls between all cages . 
HeavyHeavy duty welded door hinges and 1/4" chrome 
plated doors are removable for cleaning. Stainless 
steel hardware throughout. An advanced latching 
system allows for single handed opening and 
closing with a heavy duty 1/2" thick latch with a 
lock hole for maximum security.

Cage -  no.4 Arrangement

Lifts breeds of up to 400 lbs. smooth lifting and lowering 
function. Fabricated 7 gauge steel. entire frame double 
powder coated. 24 x 42 top with skid proof heavy-duty mat 
supported by steel cross bars. Duplex outlet. Adjustable floor 
levelers. 5-year warranty.

8080 - MASTERLIFT electric FIXED-TOP Grooming Table
LOWERS TO 12", RAISES TO 37" LowRiders

New & convenient 
roll-out portable ramp

4 animal restraint eye hooks
Drain basket strainer
Bolt down adjustable feet

Introducing The all new 
“AQUA QUEST WALK IN BATH“

ReadeR SeRvice caRd #8825

H yperthermia is when the 
body has reached an 
above normal tempera-

ture, which can lead to stroke, 
coma, and death. With pets, 
this can occur for a variety of 
reasons. This article will focus 
on what happens when a pet 
overheats and the proper fi rst 
aid steps you can take if this 
were to happen at your busi-
ness/salon. I will also focus 
on the most common way this 
preventable accident occurs and 
how to prevent it from happen-
ing to you!

The normal range for a dog’s 
temperature is 100˚ to 102˚ F; 
the same applies to cats. When 
the pet reaches a temperature of 
104˚ F, the pet has overheated, 
and proper measures must be 
taken immediately to cool the 
animal’s brain and body. When 
you recognize at the early stages 
that a pet is suffering from a 
heat-related illness, you can 
usually reverse it and have a 
positive outcome. Signs of heat 
exhaustion initially include 
excessive panting, rapid pulse, 

By Donna Owens, ICMG

First Aid for 
Hyperthermia/Heat Stroke
What All Groomers Need to Know!

Continued on next page
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Go with the Best!

www.GroomersBest.com
Call us @ (605) 582-3013

L1996

Brandon, sD 57005 • Fax (605) 582-2091 • email: customerservice@groomersbest.com
L1996

www.

Brandon, sD 57005 • Fax (605) 582-2091 • email: customerservice@groomersbest.com
L1996

Brandon, sD 57005 • Fax (605) 582-2091 • 
ReadeR SeRvice caRd #8827

T

Start a 
Dog Daycare 

BuSineSS...
Add lucrative daycare 

services to your kennel, 
grooming salon or clinic?

Barkleigh Productions, Inc. • (717) 691-3388
info@barkleigh.com • www.barkleigh.com

Order On-Line at 
www.BarkleighStore.com

W1728DVD #6001 - $69.95

and weakness in the legs, so the 
animal will lie down due to the 
rise in body temperature. As the 
condition progresses and the pet’s 
temperature exceeds 104˚ F, the pet 
is suffering from heat stroke, which 
is life threatening. Outward symp-
toms can include vicious drool and 
change to labored breathing, slow 
heart rate, wine-colored to bluish 
mucous membranes and tongue, 
fi xed pupils, and no response to 
refl ex stimuli. 

The most important thing is to 
cool down the pet. The immediate 

fi rst aid is to get the temperature 
back to normal range and the dog/
cat responsive and normal. If we 
were out on a hike with a dog, for 
example, on a warm summer day 
and this occurred, I would recom-
mend wetting towels and wrapping 
it around the dog’s head and body. 
If available, use a hose or other 
water source. 

In the pet grooming situation, 
heat-related accidents/illness are 
primarily due to animals being left 
unattended in a cage dryer. That is 
why any animal being cage-dried 
should never be left unattended! 

Unfortunately, if this does happen, 
remove the animal from the dryer 
immediately. If there is any type of 
collar or lead on the pet, that should 
also be removed. 

Because we work in a salon, vet 
hospital, or kennel, we usually have 
a bathtub ready and available, so 
the fastest way to cool the pet down 
is to place it into the tub. Next, run 
cool water over the head and body 
of the animal, being careful not to 
get it down its nose and throat. It is 
important to note that cooling off an 
animal too quickly can be extremely 

The most important thing is to cool down the pet. The 
immediate fi rst aid is to get the temperature back to 

normal range and the dog/cat responsive and normal.

Continued on page 16

Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 

ReadeR SeRvice caRd #8826



16 Groomer to Groomer • Vol 31 Ed 04 • April 2012

G
ro

om
er

to
G

ro
om

er
.co

m

Increase referrals, add clients and generate more income! 
Personalized Leashes from Campbell Pet Company offer the most inexpensive, 

effective way to market and promote your grooming business. Slip one on a 

groomed dog as you return the pet to its owner. Just like that, you’ve provided your 

client free, safe and easier transport of their pet to the car. And you’ve sent a strong 

message that you’re a groomer that cares. These high-quality, ultra-sturdy nylon 

leashes measure 9/16” x 4’ and are available in 15 colors.

www.campbellpet.com

(800) 228-6364

Powerful marketing with 
a personal touch

dangerous, so we want to use only 
cool water! Never use ice cold water. 
While cooling the animal with the 
hose, I recommend laying cool, damp 
towels over the pet’s head and body, 
and as the water is running, let the 
water pool in the bottom of the tub. 
This will cool the dog or cat through 
the pads and belly. A cooling fan will 
also help in the cooling process. 

Remain cooling the pet in the 
bathtub until the pet can stand 
on its own, the pulse and respira-
tion return to normal, and the pet 
responds normally. Transport to 
the veterinarian for further evalua-
tion and treatment. A pet that has 
suffered from heat stroke can suffer 
from various other secondary health 
conditions that can be very serious 
and life threatening. In addition, if 
this were to happen just like any 
accident, it should be recorded or 
noted on the client card. Generally 
from that point forward, the pet will 
usually be hyper-sensitive to heat 

and should only be hand dried. 
This kind of accident is com-

pletely preventable. Unfortunately 
due to the improper use of “heat 
element” dryers and poor monitor-
ing practices, this type of accident 
still happens. I’m not saying that 
it’s specifi cally “heat element cage 
dryers.” It doesn’t have to be a “cage 
dryer.” It’s any dryer that heats up, 
be it by design as “heat dryers” or 
through the dryer motor heating. 
In other words, it could be a force 
dryer attached to the door of the 

cage, it can be a stand dryer blow-
ing into a cage, etc. I’ve heard of 
some salons advertising that they 
don’t use manufactured, “heat-
element cage dryers” but instead 
will use a stand or what I use as my 
“fl uff/stretch” dryer, blowing into 
a cage to dry a pet, which, if left 
un-monitored, is just as negligent 
and dangerous! And although many 
cage drying systems have wonder-
ful safety features, such as timers, 
etc., the most important thing in 

Overweight and fl at-faced breeds of dogs and 
cats will overheat much more quickly and at lower 

temperatures than other pets. Shar Peis, for example, 
will overheat inside the body before the odd coat 

would ever get completely dry on the outside.

Continued on page 18
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TICKED
OFF

TM

TM
WORLD’S SIMPLEST TICK REMOVER

Fast and easy to use

Eliminates contact with 
tick during removal

Ideal for pet owners, 
groomers & outdoor enthusiasts

Offer customers the fast, safe
and easy way to remove ticks.
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To Order  Call: 800.433.7297 Fax: 800.898.6475  Visit: smartpractice.com/vet

72
QTY.

Introductory 
Special

$8900
ea

SAVE $10
Use Promo Code:

P12AD04
Expires 5/31/12

77946_Ticked Off_HalfPgAd_77946_Ticked Off_HalfPgAd  2/1/12  9:19 AM  Page 1

the drying of any pet is to monitor 
frequently the health of the pet even 
with those built-in safety features. 
Again, you’re monitoring the pet’s 
safety and health, not whether the 
coat is wet or dry! 

There are a variety of things we 
need to consider, such as the breed, 
age, weight, and health of the pet, to 
prevent misusing the dryers. Over-
weight and flat-faced breeds of dogs 
and cats will overheat much more 
quickly and at lower temperatures 
than other pets. Shar Peis, for ex-
ample, will overheat inside the body 
before the odd coat would ever get 
completely dry on the outside. Elder-
ly pets with health conditions and 
young puppies can overheat quickly, 
as well. An over-stressed animal can 
overheat at a quicker rate. 

In salons, doggie daycares, and 
kennels that have poor ventilation 

or lack of air-conditioning dur-
ing the hot summer months, the 
pets, as well as the humans, can 
overheat. All of us need to have an 
emergency plan of action for how 
we will cool the pets if there are 
high summer temperatures and 
the air-conditioning breaks. All the 
important health conditions and age 
factors need to be considered when 
play time, exercise, group play, and 
training activities occur for those 
pets that are in doggie daycare and 
boarding facilities. Animals can 
overheat through these types of 
physical activities, especially if they 
have the previously mentioned pre-
existing conditions. 

Please do not leave pets unat-
tended, and have an excellent moni-
toring system when drying pets. 
Remember that overheating can be 
caused not just by misusing dry-

ers but also by excessive physical 
activity. You should always consider 
age, breed, weight, and health of 
the animal. Have a successful ac-
tion plan for how you would cool 
the pets should the air-conditioner 
break down. Lastly, know the early 
warning signs of hyperthermia and 
the first aid necessary for the best 
outcome!

Donna Owens has been a 
professional groomer for over 30 
years. She is also a Red Cross Pet 
First Aid and CPR Certified Instruc-
tor and a Certified Animal Hygienist. 
Donna was a 1993 USA GroomTeam 
member and gold medalist. Donna 
remains active in the pet industry as 
a respected industry speaker and 
consultant, salon design consultant, 
grooming demonstrator and contest 
judge. Donna has an Associate Sci-
ence Degree and a California Teach-
ing Credential from USD. She is an 
I.P.G. Master Groomer and I.P.G. 
Certifying Judge.

Read Groomer to Groomer Online!
www.GroomertoGroomer.com
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Things like gem stones, eyeballs 
and small props. First you have to 
remember to only use safe water 
soluble glues such as Elmer’s wash-
able school glue, that I fi nd great 
for doing glitter stenciling work, or 
Aleene’s Tacky Glue that is great for 
gluing items directly onto the short 
coat or even the skin. It is advisable 
to put a dab of glue on the item to 
be glued onto the dog and give it a 
minute to become tacky before plac-
ing on your dog. 

The Original Tacky Glue is 
considered the ultimate in glues 
because it is incredibly versatile, 
dries clear and fl exible so it will 
move with your dog. Both are easy 
to clean up with soap and water as 
they both are water soluble. You 
would never want to use super glue 
or anything of that sort, as it can 

and will do damage to your dog’s 
skin and coat. We would not want to 
risk injury for the sake of a bauble. 

Another great way to attach 
small props and such to the coat of 
the dog is with small latex bands. 
My Jester entry from Groom Expo 
99 (pictured above) had large, heavy 
bells on each of the points on her 
colored collar and very small light 
ones on the points of her hat (which 
was all her own hair). I did this by 
pulling the band through the loop 
on the end of the bells and pulling 
it back through itself so that they 
could be attached to the coat (much 
in the same way you would put a 
bow on your client’s dogs). Attach-
ments properly banded in will stay 
until you remove them.  

For larger props, hot glue your 
bands to your props, do more than 

one so you have stability and not 
a lot of weight concentrated in one 
place. Make sure to practice with 
your dog so you are both comfort-
able with it. I’m sure there must be 
other methods, but these are the 
ones I know of that are tried and 
true and safe.

Dawn Omboy Queen of Color 
is a multiple Creative Champion, 
industry speaker and judge.

Creative Supplies can be found 
at www.klippers.com and www.
pawsitiveeducationaltraining.com 

By Dawn Omboy

Creative 
Attachments
There are many 

groomers that are 
new not only to the 

industry but also new to 
Creative Styling. There is a 
basic question that I have 
seen asked many times over 
the past few months: How do 
I attach things to my creative 
dog safely?

For a Quick Response from 
Advertisers, please use the 

Reader Service Card Number. 
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Solid Gold Holistic Animal Nutrition Center
1331 N. Cuyamaca, El Cajon, CA 92020

Ask your local pet store for a free catalogue. 
If they don’t have a SunDancer catalogue, 
call us at (619)258-7356, M-F, 10am to 5pm 
Pacifi c time. Or e-mail us at sarah@solidgold-
holisitc.com. You can also visit our website at 
www.solidgoldholistic.com.

 The best dog food that you can buy for your dog is the Solid Gold SunDancer. It has no grains 
and no gluten. To control gas production, and maybe bloat in dogs, SunDancer uses tapioca and quinoa, 
called the Food of the Future. The meat is chicken and fi sh, all the Oriental dogs, the Arctic dogs, and 
dogs from England, Scotland, Ireland and water dogs, such as labs and poodles, were fed a fi sh-based 
diet and sea vegetation, such as in our Sea Meal, which is always fed with our dog food. Retrievers, 
terriers and spaniels, were originally from England are included. Sea Meal is effective against allergies 
and scratching.
 Curcumin is the root of the turmeric plant, and is in our SunDancer dog food, Curcumin has a 
4,000 year old history in India for helping a wide variety of health problems. Dr. Oz on TV frequently 
talks about curcumin. Edgar Cayce, the sleeping prophet, said the two greatest gifts from God to Man are 
curcumin and olive oil.
 The Jan. 2003 issue of Cancer Research declared that curcumin has the ability to “suppress 
proliferation of cancer cells.” The October 2010 issue of “Nutrition and Cancer” indicated that cur-
cumin makes chemo more effective.
 Recently, a breeder of Dalmatians talked with our sales person about using our SunDancer dog 
food. He had been feeding a cheap, crappy dog food. He decided to continue to feed the inferior food and 
buy curcumin/turmeric in a health food store and add it to the dog’s food. BIG MISTAKE!
 About a month later he called our store. He asked, “Have you ever seen a yellow Dalmatian?” 
He had one. 
 He had overdosed on the curcumin. First of all, curcumin has to be cooked at a low temperature 
and must be mixed with oils to release the active properties. 
 He rushed the dog to the vets. He never told the vet what he had done. So after extensive and 
expensive test, on the liver and kidneys, costing over $350, he called us.
 We put the dog on our non-curcumin Holistique Blendz dry dog food. Holistic does not mean 
natural or organic. It means that the whole body works together-mind, body and spirit. See the previ-
ous information on problems with white, near white or light colored dogs. White dogs absorb more ultra 
violet light (photo-aging) which may depress the immune system. Holistique Blendz is only 18% protein 
from fi sh, to spare stress on the organs. It is particularly effective on dogs with tear stains. Most of the 
tear stains are on white or light color dogs. So dropping the protein to 18% helps.
 Sissy has an 18 year old Dane mix. She was all gray on the muzzle. After six months on the 
SunDancer, the black came back.

Now for our cute story – “A Wrinkle in Time”
 It was during WWII, Sissy, the owner of Solid Gold, lived in N.J. Her father worked for the 
army getting hard to fi nd products. One summer, he was transferred to New Mexico. Sissy and her 
mother went there for the summer to be with him.
 In the cool of the evenings, the kids would go to a local stable to play with the horses. The kids 
loved to groom the horses. Sissy’s favorite was Fury, owned by Mr. O.
 Mr. O. told Sissy that if she would give Fury a daily brushing, he would teach her how to ride. 
So the entire summer was a delightful experience. Eventually, the summer came to an end, and Sissy 
returned back home.

 It was several years later, after the war was over, that Sis-
sy was reading the paper. She saw a familiar photograph. She 
asked her mother why Mr. O’s picture was in the paper.
 Her mother smiled, it was a picture of Dr. Robert 
Oppenheimer, the Father of the Atomic Bomb in Los Alamos, 
New Mexico. Just a Wrinkle in Time

A WRINKLE IN TIME...read on.
The Indian Solid Gold (Curcumin) and the Solid Gold SunDancer Dog Food



22 Groomer to Groomer • Vol 31 Ed 04 • April 2012

G
ro

om
er

to
G

ro
om

er
.co

m

M illions of happy, well-adjust-
ed adult dogs can’t sit on 
command if their lives de-

pended on it – and it does. Nor can 
they lie down or stay. By contrast, 
millions of American pups can’t 
refrain from soiling the carpet, inad-
vertently puncturing human skin, 
jumping on guests, darting out the 
door, and chewing up shoes – and 
their lives end because of it. The 
overwhelming statistics show that 
the former group will live despite 
their lack of formal repertoires, and 
the latter group stands an 80% 
chance of never making it to their 
fi rst birthday even if they can sit, 
down, stay, and come with 100% 
accuracy. Who’da thought? 

Major pet store chains, com-
munity-sponsored classes, and 
freelance trainers provide training 
for millions of puppies every year. 
Despite this effort, the majority of 
America’s pups never see their fi rst 

birthday. Long before they mature, 
they are taken to shelters, given 
away, or abandoned. Many of these 
lost pups know how to sit, lie down, 
and walk on a leash. Their puppy 
training was effective but ultimately 
useless. No one ever takes a pup 
to the shelter because it can’t do 
simple obedience tasks. Pet owners 
take an animal to a shelter because 
it bites, soils the carpet, chews 
things to pieces, and jumps on chil-
dren and guests. Without solutions 
to these problems, inexperienced 
pet owners eventually dump the pup 
– most often, reluctantly. 

Despite the fact that releasing 
an animal to a shelter is the respon-
sible thing to do, humane zealots 
uniformly denigrate these people as 
being somehow defi cient because 
they draw the line at a bite mark on 
their child’s cheek or repeated de-
struction of their carpets, furniture, 
and other possessions. Virtually 

no shelters have training programs 
proven to stop such behaviors. The 
result is that the next time, the 
person is less likely to take an ani-
mal to a shelter or suggest that to a 
friend. In the world of the humane 
industry, we humans must choose 
to live with dogs rather than teach 
dogs to live with people. Not many 
people accept that choice forever. 

The solution to this problem is a 
reevaluation of which behaviors are 
most important to pet owners and, 
therefore, most important to a pup’s 
survival. Learning how to curtail 
unacceptable behavior safely and 
effectively is the key to this process 
and the key to the pup’s longevity. 
As a groomer, you are a trusted pro-
fessional and confi dant. You have 
more contact with the owners and 
pups than anyone else – more than 
veterinarians, trainers, or shelters. 
If you can steer your clients through 

Behavior
by Gary Wilkes

CLIPS

OBedieNce 
aNd SURvivaL

Continued on next page
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the hazards of puppy ownership, the 
animal lives and you keep a client. 

Practical Matters First
Not every groomer wants to be a 

trainer or provide training services. 
You don’t have to. You do have to 
find someone who can help your 
clients. Here are some of the things 
you need to ask to make sure you 
find the right trainer for your cli-
ents’ dogs. 

1) Can you stop a single behavior 
now? For about half of the dog train-
ing and behavior world, this ques-
tion will cause a seizure. They will 
stammer out some kind of nonsense 
about teaching an alternate behavior 
with treats (read: bribes) or “extinc-
tion” – meaning not giving a treat 
when the dog does the unacceptable 
behavior. These are pipe dreams. 
First, you didn’t teach the puppy to 
sink his teeth into you. It’s a nor-

mal behavior generated by instinct 
whether you reinforce it or not.

Teaching the dog to sit rather 
than jump on you is like suggesting 
that if I teach you French, you will 
never speak English. Animals use 
behaviors that work for them in spe-
cific contexts. If you go to France, 
you speak French. If you meet a 
French man in America, you speak 
French. If you meet an American in 
Paris, you speak English. If the dog 
is taught to sit as an alternative to 
jumping on people, it will still jump 
on people that look like anyone they 
have successfully jumped on, when 
no treat is present, or when they 
simply make a mistake.

2) Trying to extinguish the behav-
ior by withholding reinforcement 
is equally mindless. If you go to a 
vending machine that eats your 
money, that will not stop you from 
using vending machines. You will 
simply seek another one. If that 
one pays off, the behavior of put-
ting money in a vending machine 
regenerates instantly. Extinction 
leaves a permanent possibility that 
the behavior can come back at full 
force at any time. 

Learning to stop a behavior  
now requires knowing how to  
inhibit a behavior – and that  
can only be done by tying an  

Continued on page 24

Teaching the dog to sit rather than jump on  
you is like suggesting that if i teach you French,  

you will never speak english.



24 Groomer to Groomer • Vol 31 Ed 04 • April 2012

G
ro

om
er

to
G

ro
om

er
.co

m

unpleasant consequence to it. You 
can stop a dog from jumping up on 
you by saying “NO” and swatting 
it with a throw pillow. Anyone who 
would rather see a dog dead than 
apply the equivalent of a serious 
pillow fi ght to save their life isn’t 
working with a full deck. There is no 
polite way to say that. Simply being 
in a shelter awaiting euthanasia 
is far more upsetting than a pillow 
fi ght in your own home.

It is considered unethical in all 
of the medical and psychological 
professions to withhold treatment 
known to be effective. Saying “NO” 
and bonking a dog with a pillow is 
effective at immediately stopping a 
dog from jumping on people. It is 
not harmful. It is lifesaving. (Do not 
use a pillow with piping or buttons 
that could scratch an eye. Other-
wise, you are good to go.) 

3) Do you know how to fi x a house-

training issue where the dog soils its 
crate? While most housetraining prob-
lems are not this severe, if a trainer 
understands how to turn around a 
dog that has absolutely no concern 
about where it eliminates, you have 
found someone worth knowing.
 
4) Do you use punishment for 
housetraining? This is a deal break-
er. If a trainer attempts to scold 
or punish a dog for housetraining, 
the dog will normally sneak off and 
make sure no one is watching when 
it must pee or poop. Housetraining 
solutions must be positive – prefer-
ably with treats. 

5) Are you “all positive”? If the 
answer is yes, this is also a deal 
breaker because it demonstrates a 
lack of logic. Putting a dog in a crate 
to stop a behavior like jumping on 
guests is a form of punishment. It 
is not the most powerful or speedi-
est way of stopping the problem, 
but it does work. If someone claims 
they are “all positive,” it means they 
would not use this tool to modify a 
dog’s behavior. Likewise, they are 
implying that the unpleasantness of 
cutting out a mat somehow trau-
matizes a dog. After all, if “harsh” 
treatment causes behavioral trau-
ma, grooming salons aren’t exempt 
in the dog’s mind. This is a clear 
indication that their agenda is more 
important than saving lives. 

Teaching dogs to do mock obe-
dience behaviors without teaching 
survival behaviors is a questionable 
and widespread practice. The most 
common complaint of pet owners 
after taking an obedience class is 
that it didn’t work in the real world. 
Finding a trainer who understands 
the needs of your clients is your 
best tool in keeping pets in their 
homes – and in your salon. 

ReadeR SeRvice caRd #8835

Attend top-notch grooming seminars, 
learn the latest grooming techniques 
and trends, compete in the international 
grooming contests, buy the latest 
grooming products and take advantage of 
the many show specials and networking 
opportunities available to keep you a cut 
above the competition. 

at SuperZoo
The National Show for Pet RetailersTM

September 11-13, 2012 
Mandalay Bay Convention Center

Las Vegas, Nevada USA

at SuperZoo

Mark your calendar and make plans 
to attend: www.superzoo.org

CALL (877) 437-7095
www.vitALst.com

The Ultimate Service Provider That “Never Skips a Beat”!

50% OFF  
YOUR FiRst sHARPENiNG ORDER!

199 New Road Suite 61 #194 • Linwood, NJ 08221
Cell: (609) 335-2097

clipper Blade & Scissor Sharpening
clipper Repair

40 Years of Sharpening Experience

Rapid turnaround time

C
19
95

Putting a dog in a crate to stop a behavior like 
jumping on guests is a form of punishment. it is 

not the most powerful or speediest way of stopping 
the problem, but it does work.

ReadeR SeRvice caRd #8836
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 Natural 
 Tearless 
 Soap Free 
 Hypo-Allergenic 
 Safe for pup-

pies & kittens 

 Every bath shampoo 
 Helps with Allergies 
 Helps whiten/

brighten coats 
 Perfect Medicated 

shampoo 
 Flea Shampoo 

1st Place Ch. The Aris,  
Best Groomed Dog 2011 

Groomed By Anna Calabrese of A Work of Art, Lakeland, FL  

Before Epi-Pet Bath 

For faster response Scan the 
quick code  

www.epi-pet.com 
866.204.0002 EST 

Epi-Pet Cleansing Agent Shampoo 

After Epi-Pet Bath 

The ONLY cosmetic product line 
with a 5 star rating from the APA! 

ReadeR SeRvice caRd #8837
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PetQuest is just around the cor-
ner! This year, the show will feature 
four Barkleigh Honors recognized 
speakers performing live grooming 
demonstrations! Watch and learn 
skills from Jay Scruggs, Sue Zecco, 
Chris Pawlosky and Sarah Hawks.  

The trade show event will be 

held June 21-24, 2012 at the Hol-
iday Inn Roberts Centre in Wilm-
ington, OH. The four day event 
will feature seminars, educational 
programs, IJA Sanctioned Groom-
ing Competitions, including a 
Creative Styling competition, and 
a three-day Trade Show featuring 

over 50 exhibitors.
A wide selection of educational 

programs will be available at Pet-
Quest. Topics will include: grooming 
(live demos), mobile grooming, pet 
health and business skills. The sem-
inars will feature industry leaders 
such as: Koko Tanaka, Janice Fehn, 
Karla Addington-Smith, Nancy Ward, 
Dan Williams and Gina Sutton.    

PetQuest will host the following 
IJA Sanctioned grooming competi-
tions: Poodle; Sporting, Terrier & 
More; All Other Purebreds and Sa-
lon Freestyle. Plus, the crowd-pleas-
ing Creative Styling Tournament will 
be held on Sunday.     

Let’s not forget all the great 
shopping PetQuest will offer! Ex-
hibiting companies will be offer-
ing outrageous show specials and 
discounts to attendees. This will be 
a prime time to stock up on your ev-
eryday supplies and take advantage 
of special pricing on salon equip-
ment. PetQuest will also present a 
Silent Auction from Friday through 
Sunday featuring grooming supplies 
and “fun” odds and ends. All the 
proceeds from the auction will be 
donated to Gifts of Love International 
to help needy children. 

For more information on Pet-
Quest 2012, visit www.PQGroom.
com or call 717-691-3388.

Bardel Bows
www.bardelbows.com

� e Perfect Finishing 
Touch For � e Well 
Groomed Dog

(800) 874-7198
Providing Groomers with 
High Quality American 
Made Bows Since 1989

We’re on 
Facebook!

BardelBows.indd   1 9/1/11   10:14 AM

Providing Groomers with  
High Quality American Made  
Bows Since 1989

(800) 874-7198

The Perfect Finishing Touch 
                         for the 
                 Well Groomed Dog

Bardel Bows

We’re on  
Facebook!

ReadeR SeRvice caRd #8838

MaRK YOUR caLeNdaR FOR

2012!
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B
efore I started Store Vantage 
and Spot Pet Care, my pet 
grooming store outside San 
Francisco, I used to run cus-
tomer service for a private jet 

company. At fi rst, the link between 
the jet set and the pet set might not 
seem obvious, but in reality, what it 
takes to make a high-fl ying billion-
aire happy is just the same as mak-
ing a pet owner delighted with how 
you work with her puppy. 

First and foremost, people are 
people whether they’re rich or poor, 
famous or anonymous. Everyone 
expects memorable, proactive, and 
great service from their service 
provider. The same tactics apply 
for great customer service, whether 

you’re providing a $30 bath for a 
beloved pet or a $30,000 plane ride 
for a Hollywood star. Here are four 
examples from both the high-fl ying 
and tail-wagging perspectives.

Rule #1: Step into your 
customer’s shoes.

To impress a Fortune 100 com-
pany CEO who was fl ying with us 
for the fi rst time, we upgraded him 
to a bigger jet and arranged a limo 
to pick him up at his destination 
instead of his requested town car. 
After the trip, instead of thanks, we 
received a verbal lashing. Why? The 
CEO took a private jet not because 
of its luxuries but because it was 
the only way to make a meeting in 

the middle of Oklahoma. The last 
thing he wanted was to look ostenta-
tious, pulling up in a limo to meet a 
customer who already thought they 
were being charged too much. Les-
son learned! After that screw-up, we 
made sure to learn the purpose of 
the trip so we could plan the fl ight 
from the customer’s perspective.

Our staff applies the same 
rule to pet owners who request odd 
things, such as a cat owner who asks 
us to shave down her shorthaired 
cat every two weeks. We learned that 
the reason for the frequent shaving, 
and her obvious stress, was her new 
fi ancé’s allergy to cats. We made sure 
to go the extra mile by vacuuming 

CUSTOMER SERVICE 
 
for the Jet Set 
 
and the Pet Set

By Carol ine Shin

Continued on page 30
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PROFESSIONAL CARE
C O L L E C T I O N

We are proud to introduce the next evolution in cordless tools, 
specially designed for the serious groomer.
Our new line of energy boosted cordless clippers and trimmers feature longer run 
times, extreme battery power, quicker recharge times and extended product life. 
Combine this with our ultra lightweight ergonomic designs, that are guaranteed to 
stand out in a crowd, and you can feel confident performing any task your groom 
shop, barn, or veterinary office demands.

ReadeR SeRvice caRd #8840
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COMFORT, CALM 
and PROTECT pets   

during the force 
drying     

process! 

 See the amazing difference it  makes at: 

www.happyhoodie.com  
928.978.4959 

 

Created by groomers for groomers                         
 © Copyright 2012 

Saves valuable time  
and frustration 

 
Contributes to the safety of  

            both pet and Groomer 
 

2 sizes per package accommodate 
most dog breed sizes- and CATS! 

Comes in WHITE and BLACK 

Continued on page 32
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loose hair in the cat carrier and 
communicating our admiration of 
her trying to make the new fam-
ily work. She appreciated us being 
mindful of her situation and pays us 
back by referring us to everyone she 
knows. 

Rule #2: Be solution-oriented, 
not defensive.

Here is a common issue in 
private aviation: customers call 
in furious, because the pilots are 
refusing to place their extra bags in 
the cabin once the luggage com-
partment is full, and repeating FAA 
rules that require all luggage to be 
secured on take-off only seems to 
make the problem worse. Angry and 
emotional customers are not in the 
right state of mind to listen to logic, 
so we handled these situations by 
offering solutions. Can we coordi-
nate the luggage to be sent sepa-
rately via FedEx? Can we purchase 
some necessities ahead of time to be 

waiting for them at the hotel? Once 
the customer engages us in solu-
tions, they often calm down enough 
to listen to why the problem oc-
curred in the first place.

As we all know, emotional cus-
tomers are common in the groom-
ing world, too. A few days ago, a 
customer called Spot Pet Care after 
her husband picked up the dog, 
insisting we did not follow her in-
structions for a “puppy cut.” Instead 
of trying to explain that there is no 
universal definition of a “puppy cut” 
(or that her husband’s instructions 
were simply “do what you can”), we 
took a different approach. We apolo-

gized that she was not happy with 
the cut and asked if she could bring 
or send pictures of dogs with the 
haircut she was looking for. After we 
saw the pictures, we also offered a 
complimentary touch-up and asked 
if there were any modifications we 
could do to make the cut closer to 
what she wanted. As we continued 
to offer solutions, she calmed down 
and admitted she should have been 
more specific about her instruc-
tions. Win-win.

Rule #3: Don’t punish everyone 
because of one bad apple.

We used to fly a customer, let’s 
call him Mr. Tardy, who was noto-
riously late for all his flights. One 
time, even his mother had enough 
and ordered the pilots to leave with-
out him. As the plane was taking 

Angry and emotional customers  
are not in the right state of mind to  
listen to logic, so we handled these  

situations by offering solutions.

ORDER TODAY (845) 634-1412 | info@WarrenLondon.com
Like Us on Facebook.com/Warrenlondon

Great Discounts and Weekly Friday Contest Giveaways!
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off, Mr. Tardy was running on the 
tarmac after the plane. He created 
havoc on our fl ight operations, and 
we considered proposing a stricter 
rule around delays. In hindsight, I’m 
glad we didn’t, because we would 
have lost the spirit of why custom-
ers fl y privately and pay the big 
bucks; it’s often not for the luxuries 
but for the fl exibility.

Similarly, the Spot Pet Care staff 
considered taking credit cards with 
each appointment to charge a no-
show fee. Understandably, the staff 
was frustrated as a no-show meant 
we turned away a paying customer 
who could have booked for that 
time. Before we made an emotional 
decision, we ran the numbers and 
found that we only had three to 
fi ve no-shows at most in a month. 
We all agreed that requiring credit 
cards upon booking would hurt the 
business, making the scheduling 
process more cumbersome than it 
needed to be.

Rule #4: Proactively prevent a 
problem before it occurs.

Aspen may be known for its jet 
set lifestyle and residents, but it’s a 
nightmare for everyone in the avia-

tion industry. The airport is sur-
rounded on all sides by mountains, 
and even a little bit of snow and ice 
can create an unsafe take-off situ-
ation with planes often stuck for 
hours or days. Our service team was 
trained on how to warn customers 
(without frightening them) of the 
troubles they may face fl ying to and 
from the area. More importantly, 
we communicated every proactive 
decision we made to lessen their 
discomfort if they are delayed. From 
cars arranged at every backup air-
port to extra snacks if they’re stuck 
for hours, we were able to make the 
customer laud our proactive service 
rather than be frustrated at weather 
we cannot control.

At Spot Pet Care, our staff can 
smell trouble when a new customer 
comes in coddling their shaking 
puppy, asking us 101 questions 
about how we ensure their “baby” 
will not be traumatized. If it’s clear 
the dog is not used to grooming and 
the owner isn’t helping the situa-
tion, our staff makes sure on pick-
up to chat again with the customer 
before bringing the puppy to the 
owner. We reassure them that her 
puppy did well but is still nervous 
to be groomed, and we recommend 

that the owner keeps on giving com-
pliments to the dog today so she can 
start associating grooming with love. 
The customer sees her skittish dog 
as one that needs to be loved, not 
one that needs to be protected from 
the big, bad groomer!

Ultimately, good customer 
service is about properly managing 
emotions and expectations, regard-
less if the customer is fl ying pri-
vately or having her dog groomed. 
It doesn’t hurt to have the patience 
of a saint when dealing with de-
manding customers, but anyone 
can deliver great service with a little 
practice. Your hard work will pay off 
in bounds through a stellar reputa-
tion and raving customers who love 
what you do for them and their pets.

Caroline Shin is the co-founder 
of Store Vantage, a cloud-based cus-
tomer and appointment management 
software service. Caroline is passion-
ate about customer service and has 
spent the bulk of her career working 
for companies, small and large, that 
embrace technology to deliver excel-
lent customer experience. She is also 
the owner of Spot Pet Care, a pet 
grooming store in Northern California.

®

Incorporate
for as little as $99
Visit www.incorporate.com
or call 800-453-9596

Save $25 by scanning this code
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GREAT CUSTOMERS DESERVE
GREAT CUSTOMER SERVICE,

GREAT PRODUCTS, GREAT PRICES!

YOU’LL SEE WHY OUR
CUSTOMER RETENTION

AND REFERRAL
IS AMONG THE HIGHEST

IN OUR INDUSTRY.

PET-AGREE IS NOW OFFERING THE AMAZING 
HONEYCOMB COLLECTION BY SAM KOHL

CALL FOR OUR NEW
SPRING CATALOG!
1-800-734-4228

WWW.PETAGREE.NET

These 7 finely hand-crafted combs fit the hand better and flow more easily through the coat than traditional combs.
Manufactured in England, they are the ultimate quality for the ultimate groomer.

THE

COLLECTION
Honeycomb®

THE

COLLECTION
Honeycomb®

THE

COLLECTION
Honeycomb®

9” Honeycomb® “Detailer” -21 Fine/44 Coarse Teeth

9” Honeycomb® 52 - All Coarse Teeth

9” Honeycomb® 49 - Medium/27 Coarse Teeth

9” Honeycomb® 106 - All Medium Teeth

7 ½” Honeycomb® “Ultra Greyhound” - 43 Medium/22 Coarse Teeth

5” Honeycomb® “Show Ring” 58 - All Medium Teeth

5” Honeycomb® “Pocket Pal” 33 - Fine/17 Coarse Teeth

PET-AGREE IS NOW OFFERING THE AMAZING 

INDUSTRY LEGEND SAM KOHL 
WAS PRESENTED WITH THE SALLY 

LIDDICK LIFETIME ACHIEVEMENT 
AWARD AT THE BARKLEIGH 

HONORS AWARD BANQUET AT 
GROOM EXPO, IN HERSHEY, PA.

Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound”Greyhound” - - 4343434343 Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22Medium/22 CoarseCoarseCoarseCoarseCoarseCoarseCoarse TeethTeethTeethTeethTeethTeeth

KOHL KOHL KOHL KOHL KOHL KOHL 
SALLY SALLY SALLY SALLY SALLY 

ACHIEVEMENT ACHIEVEMENT ACHIEVEMENT ACHIEVEMENT ACHIEVEMENT 
BARKLEIGH BARKLEIGH BARKLEIGH BARKLEIGH BARKLEIGH BARKLEIGH 

AT AT AT AT AT AT AT AT 
PA.PA.PA.PA.PA.PA.

9” Combs - $37007½” Combs - $24005” Combs - $2200

SPRING

SPECIAL

Aaronco Stripping Knives
Designed by Sam Kohl.

Japanese Stainless Steel Blades
Contoured Ergonomic Wooden Handles

Full Length Blade will not break off

See Pet-Agree Catalog
for More AMAZING Products

by Sam Kohl

SPECIAL OFFER $24.00 EACH
SET OF 5 WITH CASE $115.00

37370000

SPRING
SPRING

A. B. C. D.

See Pet-Agree CatalogSee Pet-Agree CatalogSee Pet-Agree CatalogSee Pet-Agree CatalogSee Pet-Agree CatalogSee Pet-Agree Catalog
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SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00SET OF 5 WITH CASE $115.00

Knives
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In February, top stylists from all 
over the world met at the Pasadena 
Convention Center in Pasadena, 
California, to compete in the World 
Cup Grooming Games. All of them 
had their sights set on making their 
dreams come true.

One of those elite groomers was 
Deborah Ryan. She traveled from 
Australia to participate in the pres-
tigious World Cup Grooming Games. 
This is her story.

Deborah Ryan was born in Eng-
land and grew up on a farm. After 
being a veterinary nurse for four 
years, she attended grooming school 
and became an English Qualifi ed 
Professional Stylist. She spent a lot 

of time with “show people” to learn 
the fi ne points of grooming specifi c 
breeds and hand-stripping. Deb 
started her own dog grooming busi-
ness when she was just 19 years 
old.

In 1997, Deb moved to Austra-
lia, where she continued her groom-
ing career. She has been a mobile 
groomer as well as the owner and 
operator of her own salon. But Deb 
was not content with just groom-
ing; she had a burning desire to 
help others, and she found that she 
could do it using many different 
methods.

Deb Ryan strongly believes that 
education is the key to success, and 

she has made it her mission to help 
provide that education to the Aus-
tralian pet care industry. Deb is the 
Grooming Director of Dog Groom-
ing International and Dog Grooming 
Australia. She is the author of DGI 
grooming and training manuals and 
developed courses of instruction to 
help the beginner through the ad-
vanced stylist. She travels through-
out Australia, organizing and con-
ducting workshops and grooming 
seminars, and does tutoring.  

Deb was also awarded the 
Kevin Pakes Perpetual Achievement 
Award, which was presented to her 
for recognition of her service to and 

Deborah Ryan 

‘Down Under’ Groomer 
  on Top of the World

by Kathy Hosler

Walt Disney, the 
legendary visionary 

and creator of Disneyland 
in California once said, 
“All of our dreams can come 
true if we have the courage 
to pursue them.”

Continued on page 36
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achievement in the pet industry in 
Australia.

There was a time when there 
was only one major grooming com-
petition in Australia per year. Deb 
was fascinated by the competitions, 
and she felt a desire to join in. “As 
I watched the grooming competi-
tions, I would say to myself – I can 
do that. I do that everyday in my sa-
lon,” said Deb. “I fi nally plucked up 
the courage to enter a competition.

“The fi rst time that I went into 
the ring, I froze,” recalled Deb. “It 
was just so scary to me. I felt like 
everyone else in there was better 
than me. I managed to fi nish the 
groom, but I wasn’t happy with 
myself.

“The judge for that competition 
was Teri DiMarino,” Deb continued. 
“She gave me the confi dence to try 
again when she said, ‘I can see that 
you know what you are doing – 
you’ve just got to lose those nerves. 
You know how to do it. Just go out 

and do what you do best.’
“I did enter the next competi-

tion,” said Deb with a confi dent 
smile, “and I won Best in Show. If 
I hadn’t received those kind com-
ments and sincere encouragement 
from the judge, I probably wouldn’t 
have entered again.”

Deb has been competing for 
fi ve years now, and she has some 
pretty impressive wins to her credit. 
In 2008, 2009, and 2010, Deb was 
awarded Overall Winner/Best in 
Show for her hand-stripped Terriers 
in the Australian PIAA (Pet Industry 
Association of Australia) Annual 

Grooming Competitions. In 2009, 
she was awarded the Cardinal Crys-
tal Achievement Award for Interna-
tional Groomer of the Year.

“Every time I compete,” said 
Deb, “I listen to everything the judg-
es tell me during the critique, and 
then I try to improve myself. When 
I groom, the only person I compete 
against is myself.”

Deb’s trip to the 2012 Groom & 
Kennel Expo was not her fi rst visit 
to the United States. Still, it takes 
lots of planning and preparation to 
travel from Australia to the United 
States to compete. “I bring all my 
equipment with me,” said Deb with 
a chuckle. “I have bags and bags of 
chalk, my stripping tools, scissors, 
and other things I need.”

Deb did not see the Wire Hair 

 “I WANTED TO MAKE MY DOG PERFECT. 
IN THE RING, IT’S JUST ME AND THE DOG… 
AND I KNOW THAT I AM THE ONLY ONE 
WHO CAN LET MYSELF DOWN.”

Continued on page 38

Professional Grooming Formulations 
to Achieve Styling Results 

that Build Reputations.

www.petshampoo.com
1-800-8-CINDRA

Wholesale Pricing Available 
for Grooming Salons
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BARKLEIGH PRODUCTIONS
970 W. Trindle Road • Mechanicsburg, PA 17055

96 PAGES   

IN FULL COLOR!

BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

80 81
Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!
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Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

PetGroomer.comPetGroomer.comPetGroomer.com   
Grooming’s #1 Buy & Sell Spot  ●  Mobile Vehicle Ads  ●  Job Search Help Wanted Ads  ●  Business for Sale Ads 
GroomerTALK℠ Community & Radio  ●  Buyer’s Guide  ●  Galleries & Trivia Fun  ●  Schools, Home Study DVDs 

SM 

Over 12,000 Members  PetGroomer.com Community Since 1997 

Now Tapatalk App Compatible 

for Mobile Phone Members 
 

Easier Access & Viewing 

for Groomers on the Go 

Canine CPR dvd

Canine CPR 
Course approved 

by the Illinois 
State Board of 

Education

ORdeR Online: 
www.BaRKleiGHSTORe.COm

Barkleigh Productions, inc. 
(717) 691-3388

C1712

Knowing how to respond quickly in an 
emergency and, if necessary, administer 
cardiopulmonary resuscitation (CPR), 
can save the life of a pet in your care.

#1340 CPR - dvd $27.95

Instruction includes: 
Definition of cardiopulmonary arrest •	
Assessment of the dog •	
Preparing the dog for CPR •	
Demonstration of breathing and •	
compression techniques 
CPR techniques for one or two people •	
Benefits of learning canine CPR•	

Veterinarian, Melanie Mokos, D.V.M.,  
discusses practical issues of canine CPR  
and provides a thorough, step-by-step 

demonstration of the techniques. 
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Fox Terrier that she groomed in 
the World Cup Games until the day 
before the competition. “It’s a bit 
terrifying to groom a dog that you 
haven’t done before,” said Deb. “You 
just never know what you will have 
to work with. As it turned out, I had 
a beautiful dog, and I knew I could 
do a good job. 

“I entered the ring to begin the 
competition,” said Deb. “I wanted 
to make my dog perfect. In the 
ring, it’s just me and the dog… and 
I know that I am the only one who 
can let myself down.” 

After the competition was 
over and the judging was fi n-
ished, they began to announce 
the placements. Deb’s heart was 
pounding. She knew that she had 
done her best – but – would it be 
good enough? 

“When second place was an-
nounced, it went to my friend, 
Tammy Colbert,” said Deb. “Then I 

said to myself – Tammy is brilliant, 
a fantastic groomer. This is it; I 
must be out of the running.

“When the judges called my 
name as the winner – well, that was 
it. The fl ood gates opened!” said 
Deb breathlessly. “That was the 
ultimate that I’d just won. Never, 
ever did I think that I’d go Best in 
Show. Best in Show! That was my 
dream come true,” she continued. 
“I received the John Nash orchid. 
Wow! That’s the biggest honor that 
I could ever have. It means that I’ve 
proved to myself that I can do it, 

and now I can help others.
“That’s one of the reasons that 

I started competing,” Deb said 
emphatically. “I’m not very good at 
shouting out, telling people that I’m 
good. I’m better at showing what I 
can do. 

“Winning Best in Show and 
getting on the cover of Groomer to 
Groomer is my ultimate dream come 
true,” said a glowing Deb Ryan. “I’m 
honored. I’m grateful. I’m the lucki-
est person alive! I’m proof that it can 
happen to anyone!”   

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

 “THAT WAS THE ULTIMATE THAT I’D JUST 
WON. NEVER, EVER DID I THINK THAT I’D 
GO BEST IN SHOW. BEST IN SHOW! THAT 
WAS MY DREAM COME TRUE...”
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For more information  
about PetQuest 2012,  

visit PQGroom.com

Barkleigh Productions Inc. 
970 West Trindle Road • Mechanicsburg, PA 17055
www.Barkleigh.com • info@barkleigh.com • (717) 691-3388
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Groom & Kennel Expo 2012 
was held at the Pasadena Conven-
tion Center in beautiful Pasadena, 
California. Nearly 3000 attendees 
gathered February 2-5, 2012 to the 
educational and trade show event. 
Pet professionals were greeted by 72 
exhibitors in 115 booths with new, 
innovative tools and tips to boost 
their business. 

The event offered a large variety 
of seminars on grooming, health, 
training and business skills. Lead-
ing industry speakers included: 
Teri DiMarino, Jay Scruggs, Steve 
Appelbaum, Angela Kumpe, Lori 
Craig, Irina Pinkusevich, Kendra 
Otto, Jodi Murphy, Danelle Ger-
man, Sherri Shinsky, Michell Evans, 

Carol Hoover, Dr. Melissa Hall and 
Deanise Stoops.   

Groom & Kennel Expo 2012 
featured exciting IJA Sanctioned 
grooming competitions throughout 
the weekend. The Nature’s Special-
ties World Cup Grooming Games 
included four classes sponsored 
by Lambert Kay, Conair, Groomer’s 
Choice and Geib. Andis Sponsored 
Best All Around and Tropiclean 
sponsored the Creative Styling com-
petition. 

Nature’s Specialities awarded 
Best in Show winners in all three 
levels. The Champion, Deborah 
Ryan of New South Wales, Austra-
lia, received $2,500 in prize money. 
Level 2 Best in Show winner, Ta-

mara Anderson of Lincoln, CA was 
awarded $1,000; and Level 1 Best 
in Show winner, Sharon Helgeson 
of Albuquerque, NM was awarded 
$500 in prize money. 

Andis’ Best All Around was 
awarded to Deanise Stoops of Sun-
set Beach, CA with a cash prize of 
$1,000. 

As it turned out, Tropiclean’s 
Creative Styling Contest fell on 
SuperBowl Sunday! Therefore, the 
contest was forced to compete with 
everyone’s love of football! We are 
pleased to report that the contest 
still brought in a record crowd, with 
Sunday being the largest day of the 
show for “at the door” registrations. 
The attendees were not disappointed 
as world famous creative groomers 
unveiled amazing transformations 
right before their eyes. Cat Opson‘s 
“Rain Forest Friends” creation won 
fi rst place with a cash award of 
$1,500. The People’s Choice award 
went to Angela Kumpe for her “Cre-
ative Southern Style” design and 
presentation, again securing Ange-
la’s place on the cover of an upcom-
ing Groomer to Groomer magazine!  

An additional show highlight 
was the Gifts of Love Silent Auction. 
Many pet industry products were 
available to the highest bidder, with 
proceeds from the auction going to 
Gifts of Love International, Inc.

For information on next year’s 
Groom & Kennel Expo, February 14-
17, 2013 visit www.GroomExpo.com 
or call (717) 691-3388.

Professional Equipment & Tools for Every Groomer

www.FrankRoweandSon.com
     • (717) 533-4426

Fast & Friendly  
Customer Service

Become part  
of our family -  
Send us your orders  
and sharpening  
Today!

We treat you like you are one of the family!

     • (717) 533-4426

ReadeR SeRvice caRd #8854

Groom & Kennel 
      Expo 2012 
  Brings Another Fun 
  and Exciting Show to 
  Southern California!



is now

Do not adjust your dial.
(but do adjust your bookmarks)

Go to www.groomertv.com today 
to fi nd out what the entire grooming industry has been talking about!
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GROOM & KENNEL EXPO 2012 CONTEST RESULTS
All Photos by Animal Photography

BEST IN SHOW BEST ALL-AROUND

CREATIVE STYLING

World Cup Grooming Games Champion, Deborah Ryan with (from left to right) 
IJA Judges Christine Speerin and Vivian Nash and Mary Meeks of Nature’s Specialties.

Level 2 Best in Show Winner, Tamara Anderson with IJA Judge 
Christine Speerin and Mary Meeks of Nature’s Specialties.

Level 1 Best in Show Winner, Sharon Helgeson with IJA Judge 
Christine Speerin and Mary Meeks of Nature’s Specialties.

Best All-Around Winner, Deanise Stoops with Diane Betelak of Andis.

Creative Styling First Place Winner, Cat Opson with her creation, 
“Rain Forest Friends,” and Joe Zuccarello of Tropiclean.

POOdLeS

Level 3: Sharon Hall, 

Cat Opson, Wendy Wouters; 

Level 2: Tamara Anderson, 

Kwan Kwi Kim, Mimi Hollis; 

Level 1: Sharon Helgeson, 

Anna Stroganova, 

Keiko Shirakata 

SPORTiNG / TeRRieR

Level 3: Deborah Ryan, 

Tammy Colbert, Wendy Wouters; 

Level 2: Tamara Anderson, 

Amber Lewin, Mimi Hollis; 

Level 1:  Allan Roston, 

Cameron Adkins, David Estrada

aLL OTHeR PUReBRedS

Level 3: Deanise Stoops, 

Deborah Ryan, Wendy Wouters; 

Level 2: Wendy Rodriguez, 

Amber Lewin; Level 1: 

Juan Amejia, Natsumi Ishii

SaLON FReeSTYLe 

Level 3: Deanise Stoops, 

Cat Opson, Randae Bither; 

Level 2: Jessica Cave, Tamara 

Anderson, Amber Lewin; 

Level 1: Randi Star, Jessica 

Rona, Patricia Sugihara

cReaTive STYLiNG cONTeST

Cat Opson “Rain Forest 

Friends,” Angela Kumpe 

“Creative Southern Style”, Lori 

Craig “Shake Your Tail Feather”

People’s Choice: Angela Kumpe 

“Creative Southern Style”

addiTiONaL cOMPeTiTiON ReSULTS



Level 3 Best in Class Winner, Sharon Hall with 
John Vasone of session sponsor Conair.

Level 2 Best in Class Winner, Tamara Anderson with 
Dan Dressen of session sponsor Groomer’s Choice.

Level 1 Best in Class Winner, Sharon Helgeson with 
Ed Geib of session sponsor Geib Shears.

Level 3 Best in Class Winner, Deborah Ryan with 
Ron Iorio of session sponsor Lambert Kay.

Level 2 Best in Class Winner, Tamara Anderson with 
John Vasone of session sponsor Conair.

Level 1 Best in Class Winner, Allan Roston with 
Dan Dressen of session sponsor Groomer’s Choice.

POODLES

SPORTING, TERRIERS & MORE

ALL OTHER PUREBREDS

SALON FREESTYLE

Level 3 Best in Class Winner, Deanise Stoops with 
Ed Geib of session sponsor Geib Shears.

Level 2 Best in Class Winner, Wendy Rodriguez with 
Ron Iorio of session sponsor Lambert Kay.

Level 1 Best in Class Winner, Juan Amejia with 
Ron Iorio of session sponsor Lambert Kay.

Level 3 Best in Class Winner, Deanise Stoops with 
Dan Dressen of session sponsor Groomer’s Choice.

Level 2 Best in Class Winner, Jessica Cave with 
Ed Geib of session sponsor Geib Shears.

Level 1 Best in Class Winner, Randi Star with 
John Vasone of session sponsor Conair.
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Getting Down to Business

By teri dimarino

Complementary and Alternative
mediCal treatments

When we hurt, it is normal for us to seek “the magic 
bullet.” By this, I mean the easy fi x that will get us “up 
and running” again quickly with little or no “down time.” 
The pet grooming industry is an extremely strenuous 
one, and contrary to popular consensus, we do not spend 
all day playing with the puppies. We spend long days 
at our tables and tubs, snipping, clipping, bathing, and 
brushing the pets in our salons, taking care to humanely 
control these guys without harm or injury. And we do a 
darn good job of this! In fact, most of us are so conscious 
in our care and handling, we usually risk (and suffer) 
injury to ourselves in our effort to keep these pets safe. 
We also have a tendency to put our own well-being on the 
back burner, waiting for things to get really bad before 
we see a doctor. 

But many of us, myself included, do not like running 
to the doctor every time we twist wrong or strain some-
thing. Yes, rest is good and is usually recommended, but 
that just isn’t in the schedule for many of us. While pre-
scription drugs do help in many cases, sometimes they 
are just a temporary fi x, and you feel bad again when you 
stop taking them. 

While nothing will ever take the place of good medical 
diagnosis and treatment, I feel we must all be proactive 
in our own health care. We must be our own advocates 
to assure that what we do for ourselves is absolutely the 
best treatment options for the affl iction. Sometimes this 
means that we must take our treatment option research 
into our own hands. 

Continued on next page

While nothing 
Will ever taKe 

the plaCe of good 
mediCal diagnosis 
and treatment, i 

feel We must all Be 
proaCtive in our 

oWn health Care. 
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BreatheHealthy.com

Protection For Allergies, 
Pet Dander, Hair, Dust, 

Parasites & much more.

Permanent Microbe Shield® 
KILLS GERMS.

BREATHE
HEALTHY®

BREATHE HEALTHY® 
HI-TECH 

GROOMER’S MASKS

ReadeR SeRvice caRd #8855

Years ago, I discovered and 
took a liking to what is commonly 
called “Alternative Medicine.” The 
world of alternative medicine, as 
it is commonly known, may in-
voke uneasiness to the uninitiated 
person. Visions of mysterious, 
dark rooms with spine-cracking 
and needle-poking individuals with 
voodoo dolls and herbal concoctions 
couldn’t be farther from the truth. 
Alternative medicinal practices have 
been around for centuries, and 
while they are not considered main-
stream in Western society, they 
certainly have their loyal following 
in many areas around the world.

The National Center for Comple-
mentary and Alternative Medicine 
(NCCAM, a department of the 
National Institutes of Health) is the 
Federal Government’s lead agency 
for scientific research on comple-
mentary and alternative medicine 
(CAM). The mission of NCCAM is to 
investigate and define the useful-
ness and safety of complementary 
and alternative medicinal practices 
and their roles in improving health 
and health care through their me-
ticulous scientific investigation.

Complementary and  
alternative mediCine… 
What’s the differenCe?

According to the NCCAM, 
complementary and alternative 
medicine (CAM) covers a group of 
various medical and health care 
systems, practices, and products 
that are not presently considered to 
be part of conventional medicine. 
(Conventional medicine practitio-
ners are considered to be holders 
of Medical Doctor (MD) or Doctor of 
Osteopathic Medicine (D.O.) degrees 
as well as other health care profes-
sionals such as registered nurses, 
physical therapists, psychologists, 
etc.) 

The difference between the 
two terms is that complementary 
medicine is used together with con-
ventional medicine and alternative 
medicine is used in place of conven-
tional medicine. The field of CAM is 
very broad and is constantly chang-
ing. While the boundaries between 
CAM and conventional medicine are 
not cast in stone, CAM practices are 
becoming more popular and may, 

Continued on page 46
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over time, become more widely ac-
cepted. According to a 2007 Nation-
al Health Interview Survey, approxi-
mately 38% of American adults use 
some sort of CAM in their pursuit of 
their own health and well-being. 

Insurance companies are still 
having trouble defi ning what sort 
of CAM they will endorse and cover, 
if any. It is interesting to add that 
Hippocrates (an ancient Greek phy-
sician) noted the moral and spiritual 
aspects of healing and believed that 
successful treatment of an illness 
could only occur with consideration 
of attitude, environmental infl u-
ences, and natural remedies.

In this article we are going to 
take a brief look at some of the most 
common CAM practices. These are 
often grouped into rather broad 
categories, such as natural prod-
ucts, mind and body medicine, and 
manipulative body-based practices. 
Although these categories are not 

formally defi ned, it is benefi cial for 
us to understand them better. Keep 
in mind that some CAM practices 
may fi t into more than one category. 

natural produCts
This area of CAM includes the 

use of a variety of herbal medicines 
(or botanicals), vitamins, minerals, 
and other “natural products.” Many 
are sold over the counter as di-
etary supplements, but they should 
not be confused with the taking of 
common multivitamin, mineral, or 
calcium supplements used to meet 
minimum daily nutritional require-
ments. These common supplements 
are not thought of as CAM.

CAM “natural products” can 
include live bacteria (e.g. probiotics) 
that are similar to what is already 
found in the human digestive tract. 
Let’s face it. As groomers, we often 
do not take care of ourselves as well 
as we should. Eating “on the run” 

is common, and we routinely short 
ourselves in our nutritional needs.

Herbal or botanical treatments 
have been around for centuries. In 
fact, the mummifi ed remains of the 
“Ice man” found in the Alps in the 
early 1990s were found with me-
dicinal herbs. Many native cultures 
continue to use these natural treat-
ments. Common modern day medi-
cations include popular products 
such as echinacea and fi sh oil/ome-
ga-3s. In fact, the National Health 
Interview Survey (NHIS) found that 
over 17% of American adults used 
some form of non-vitamin/non-min-
eral natural product. 

mind and Body mediCine
Mind and body practices focus 

on the connection between the 
brain, mind, body, and behav-
ior, helping to infl uence and use 
the mind to promote good health. 

Continued on next page
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This is the idea behind many CAM 
methods. Whatever your beliefs, 
you must have a certain amount of 
faith in CAM. Results in the differ-
ent methods may vary, and results 
may not be the dramatic “instant 
fix” that many people are looking 
for (although, sometimes they can 
be). This can be frustrating for some 
people who are expecting miracles 
right out of the gate. You must give 
your chosen CAM some time and 
personal dedication.

meditation
Good meditation techniques 

can increase your relaxation and 
your ability to deal with stress, 
which is a big part of our job. The 
intent of meditation is to help us 
relax, increase our calmness, help 
us to focus, cope with illness, im-
prove our psychological balance, 
and improve our overall health and 
well-being. 

yoga
Opposed to how it may appear 

to some, yoga can be a very strenu-
ous routine! There are various 
styles of yoga, ranging from simple 
to challenging, but they typically 
combine physical postures, breath-
ing techniques, meditation, and 
relaxation. Many people routinely 
incorporate yoga into their weight 
loss exercise regime. Yoga can be 
effective in increasing strength, 
muscle tone, and stamina.

aCupunCture and 
aCupressure

These techniques have their 
root in traditional Chinese medi-
cine. Based on the concepts of the 
body’s natural energy, qi (or chi), 
and imbalances in the forces of yin 
and yang, it is believed that dis-
ease or injury disrupts and blocks 
the natural balance and flow of 
the body’s energy. The practitioner 
attempts to remove these blocks 
and restore the flow of the natural 

forces using various techniques. 
Acupuncture and acupressure are 
among the oldest healing practices 
in the world. The typical procedures 
involve the stimulation of specific 
points on the body using techniques 
that include penetrating the skin 
with sterile needles that are then 
stimulated by hand or electricity. 
Herbs, meditation, deep breathing 
exercises, and massage all work 
together in this ancient art. 

Hypnotherapy, progressive 
relaxation, tai chi, and qigong are 
all part of the traditional Chinese 
medicine practices and focus on 
controlled breathing, movement, 
and meditation. These techniques 
may take practice to master, but the 
benefits can be extraordinary. 

manipulative and  
Body-Based praCtiCes

These treatments focus mainly 
on the structure and system of 
the body, including the bones and 
joints, soft tissues, and circula-
tory system. Two commonly used 
treatments fall within this category: 
spinal manipulation and massage 
therapy. 

spinal manipulation
This technique is usually per-

formed by chiropractors or other 
health care professionals such as 
physical therapists, osteopathic 
physicians, and some conventional 
medical doctors. Typically, these 
people use their hands or simple 
devices to apply controlled pressure 
to a joint of the spine, moving it 
beyond its passive range of motion. 
Spinal manipulation is among the 
common treatment options used by 
groomers with back pain. This tech-
nique is also used to treat such af-
flictions as carpal tunnel syndrome, 
migraine headaches, and shoulder 
issues, which are all common in our 
industry. Many a groomer standing 
at their table today owes it to their 
chiropractor. I know I am on a first 

Continued on page 48
ReadeR SeRvice caRd #8858
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name basis with mine.

massage therapy
This term is music to my ears! 

There is nothing like a nice, relaxing 
massage at the end of a busy day, 
but the benefi ts are so much more 
benefi cial than just the “feel good” 
factor. A good massage increases 
blood fl ow and oxygen to the mas-
saged areas. Professional groomers 
have long recognized the calming 
effects that massage can have on a 
stressed pet. What makes us any 
different? It’s hard not to feel good 
after a massage! 

Years ago I went to a massage 
therapist at the recommendation 
of my chiropractor. She did not 
know what I did for a living, but she 
did note that I did something that 
made me pull with my left arm and 
push with my right. After think-
ing about it, I realized that she was 
reading my body like a book. As a 
right-handed groomer, I restrain 
the pet with my left hand while I 
brush or scissor with my right. Pull 
to restrain with my left, and push 
the brush with my right. Wow! I was 
impressed!

Manipulation of the muscles 

and soft tissues is used for a variety 
of health-related purposes. Massage 
can improve job- or sports-related 
injuries. It can relieve pain, increase 
relaxation, reduce stress, anxiety, 
and depression, and aid in your 
general well-being. I see no down-
side in this! Some types of massage 
are more aggressive than others, 
so it is important to talk with your 
therapist and discuss your toler-
ance to aggressive massage. Shiatsu 
massage has its roots in traditional 
Chinese medicine and is usually, 
but not always, coupled with acu-
puncture. It can be a bit deep and 

aggressive but not as aggressive as 
Rolfi ng, which involves very deep 
tissue massage and is considered by 
some to be quite painful! If it hurts, 
tell the therapist to “back off”! 

other Cam praCtiCes
As I mentioned earlier in this 

column, there are many techniques 
that transcend classifi cation in 
just one fi eld. Acupuncture and 
traditional Chinese medicine are 
good examples of this, as they are 
considered to be a part of mind and 
body medicine but are also compo-
nents of energy and natural product 
medicine as well as manipulative 
and body-based practices. There are 
a variety of other alternative meth-
ods, too numerous to mention in 
this column, but here are some that 
many of you may be familiar with. 

Herbs - Traditional Chinese 
medicine may include the use of 
herbs and other natural concoctions 
put together by a trained expert. 
Do not try to medicate yourself, 
as there are many herbs that can 
confl ict with medications you are 
already taking. Many herbal rem-
edies remind me of a challenge on 
Fear Factor, but they can be effec-
tive under the right guidance. My 
acupuncturist uses herbal-infused 
steam along with the needles, so 
there is nothing to ingest.

Pilates helps build strength and 
good health through stretching, 

Acupuncture

Continued on page 50
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exercise, and controlled breathing. 
No one muscle group is overworked 
or underworked. It concentrates on 
core strength, posture, and balance. 

Reiki is a practice familiar to 
many pet groomers, as classes 
are often conducted at grooming 
conventions. It is a therapy where 
the practitioner attempts to trans-
mit a universal energy to a person 
or animal either from a distance or 
by placing their hands on or near 
that person. The intent is to heal 

the spirit and, therefore, the body; it 
has been a beneficial tool for many 
groomers. 

Magnet therapy, also known as 
biomagnetic therapy or electromag-
netic field therapy, is the application 
of magnets to affected areas of the 
body, sometimes in the form of mat-
tresses, blankets, jewelry, or cloth-
ing in an attempt to increase the 
energy and blood flow in the body. 
Many arthritis sufferers find some 
relief in this treatment. 

Homeopathy attempts to en-
courage the body to heal itself by 
giving very small doses of highly 
diluted substances that treat the 
affliction in an approach called “like 
cures like.” Larger doses of these 
substances might produce illness or 
symptoms. This is different from im-
munization or desensitization as it 
uses minute amounts of the offend-
ing substance to treat the affliction 
and not enough to cause illness. 

Continued on page 50



Naturopathy is a system of 
therapy based on preventive care, 
which encourages the body’s abil-
ity to heal itself through the use of 
heat, water, light, air, and mas-
sage as well as dietary and lifestyle 
changes. Some naturopaths use no 
medications, either pharmaceutical 
or herbal. Some recommend herbal 
remedies only. 

Biofeedback is a method of 
training the patient to recognize 
and control physiological informa-
tion of which they may be otherwise 
unaware. Training oneself to control 
“involuntary” processes such as 
blood pressure, brain wave activity, 
or digestion is done with the help 
of monitors. Biofeedback has been 
used to treat conditions ranging 
from stress and sleep disorders to 
migraine headaches, partial paraly-
sis, or incontinence. 

safety and effeCtiveness
As with any medical treatment, 

there can be risks with CAM thera-
pies. Select a practitioner that you 
are comfortable with and ask about 
their training and experience. Get 
recommendations from your doctor, 
friends, clients, or other groomers. 

Communicate with these people! 
Tell them what is wrong. If you have 
fears or apprehensions, discuss it 
with them. Talk with them about 
your expectations and goals of 
the treatments and how long you 
should have to continue with them.

If you plan on taking any sup-
plements, be aware that some may 
interact with medications or other 
supplements. They may have side 
effects of their own or may contain 
ingredients not listed on the label, 
as many of them are not regulated. 
With that said, keep in mind that 

many of these supplements have 
not been tested in pregnant women, 
nursing mothers, or children. 

Tell all your regular doctors or 
health care providers about any 
complementary and alternative 
practices you are considering using. 
This means everything, including 
massage therapy, chiropractics, 
acupuncture, or supplements. This 
will not only give them an idea of 
what you are doing to manage your 
health, but it also tells them that 
you are an active participant in your 
own well-being.

Now go book a massage, then 
let me know how you feel!

An industry veteran, Teri has 
owned and operated successful 
salons and mobiles in Florida and 
California. A winning grooming con-
test competitor, Teri was a member 
of three GroomTeam USA Gold Medal 
teams. A multi Cardinal Crystal 
Award winner and Barkleigh Honors 
Journalist of the Year, Teri is a popu-
lar speaker and judge at seminars 
and trade shows across the United 
States, Canada, Europe, South Amer-
ica, Korea, and Australia.

Teri has written for all the indus-
try publications, calling Barkleigh 
Productions home in the position of 
Industry Consultant and author for 
Groomer to Groomer magazine.
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Reiki

Jay Scruggs
Signature Series

Cobra’s  
Available exclusively through

Groomer’s Choice
www.groomerschoice.com
1•888•364•6242
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Zeus, the mighty Shih Tzu, is 
on your grooming table doing his 
impression of a whirling dervish. 
During his rendition, he kicks your 
brush onto the fl oor. You bend 
over to pick it up, and what fl ashes 
through your mind is, “Oh crap, 
I can’t straighten back up.” Now 
Zeus, who is still in the midst of his 
performance, is in danger of falling 

off and injuring himself.
This is why the fi rst thing I 

teach in my pet fi rst aid class is 
your safety, because if you are 
injured, then the pets in your care 
are at risk. In honor of April being 
Pet First Aid Awareness Month, let’s 
talk about your well-being.

It starts before you arrive at 
work. A strong body and mind is 

more resistant to injury as well 
as more alert to possible dangers. 
Begin your day with breakfast, and 
skip the coffee. You need breakfast 
for the same reason your car needs 
gas; it simply works better with fuel. 
Gasp! You read that correctly. Skip 
the morning coffee, because coffee 
is dehydrating. We already work in 
an environment that dehydrates 
us because of the heat from dryers 
going on all day. If we are in a state 
of dehydration, our organs become 
stressed. Stressed organs lead to 
disease and illness. My basic rule 
of thumb is drink eight ounces of 
water per pet.

ReadeR SeRvice caRd #8877

Taking Care 
 of Ourselves
                 Part One

By Mary Oquendo

Continued on next page
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Let’s look at the safety 
equipment available to us:

1. Protective eye wear shields 
your eyes from hair splinters and 
fl ying debris such as clipped nails.

2. Earplugs preserve your hear-
ing. The dryers are loud. They are 
in a decibel range of 80 to 100. The 
decibel level of jackhammers is 95. 
OSHA states that 15 minutes a day 
at 85 dB or higher is damaging to 
your hearing without protection.

3. Face masks protect your 
lungs from hair and the goop that 
fl ies around when you use HV dry-
ers. Take a look at your walls, and 
you’ll see what’s also in your lungs.

4. Muzzles and other protec-
tive gear, such as Bite Busters (RSC 
#8807), protect your body parts as 
well as your livelihood.

5. Closed-toe, waterproof, com-
fortable shoes. Closed toe shoes 
keep hair splinters out. I used to 
love to wear sandals in the warmer 
weather until the day I got a hair 
splinter in both feet. Waterproof 
shoes keep your feet dry, which is 
especially important in the winter 
months. Dry feet are more re-
sistant to fungus than wet ones. 
Comfortable shoes reduce stress 
on your body.

6. Humane restraint systems, 
such as hip supports and the 
Groomers Helper (RSC #8808), will 
reduce musculoskeletal injuries 
caused by out of control pets... or 
from being knocked out after the 
head butt from that Lab.

7. Well-stocked fi rst aid kits 
should include the number to 
poison control. Attending to inju-
ries quickly will speed healing and 
reduce complications. 

There are changes we can make 

to our work environment:

1. Good quality ortho mats. The 
$20 ones are not going to cut it. 
Everywhere I stand has a mat.

2. Stools. Changing up posi-
tions throughout the day reduces 
stress to your musculoskeletal 
system.

3. Adjustable tables and grates 
for the tub. Working at the right 
height reduces back injuries.

4. Ground Fault Interrupters 
(GFI) outlets installed near wet ar-

eas will prevent electrocution when 
you combine water and electrical 
equipment. 

5. Climate control. If it’s hot, 
turn on the A/C. Neither you nor 
the pet needs heat stroke.

6. Non-slip fl ooring and wrap-
ping up hoses and cords will 
prevent falls and the subsequent 
broken body parts.

7. Good air circulation and air 
cleaners help prevent contaminants 
in the air from fi nding your lungs.

ReadeR SeRvice caRd #8710

Continued on page 54

Be aware of what’s going on around you. 
We work with sharp instruments. It’s why 
there are band-aids in my pet first aid kit. 

muscleWhen you need some friendly

HelpfromAbove
(BECAUSE IT IS MOUNTED ABOVE THE TABLE   AVAILABLE IN CEILING OR WALL MOUNTS)

Get the grooming arm off the table and out of the way!
Get Real Control.  Make it easy on yourself and the dog.

INQUIRE ABOUT OUR INSTALLMENT PLAN

360-degree rotation • Locking points every 45 degrees
Adjustable for all sizes

www.HelpfromAbove4Pets.com
helpfromabove4pets@yahoo.com • (731) 632-0022 • (866) 389-6648 above

from
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8. Cleanliness. Cleaning re-
moves the biologicals, such as hair, 
feces, urine, blood, and dander, all 
of which are common vectors for the 
transmission of zoonotics.

9. Smoke and carbon monoxide 
detectors as well as a fully charged 
fire extinguisher.

10. Consider using a vacuum 
system such as the Clipper Vac 
(RSC #8809). Clipper Vac is a prod-
uct designed primarily to remove 
hair and dander helping to prevent 
the risks of respiratory health is-
sues. The clipping of hair on pets, 
over and over again can cause 
repetitive motion injuries and carpel 
tunnel. The Clipper Vac lifts the hair 
and reduces resistance; making 
clipping very easy, while increasing 
the speed of grooming.    

Be aware of what’s going on 
around you. We work with sharp 

instruments. It’s why there are 
band-aids in my pet first aid kit. Pay 
attention to the pet you’re working 
on. Are they warning you they are 
ready to bite? While some pets don’t 
warn, most do. If you are continu-
ally getting bitten, it might be time 
for some pet behavioral classes. 
Any continuing education not only 
makes you a better groomer, but it 
also keeps your mind sharp. When 
your Zeus knocks something off of 
your table, squat down to pick it up 
rather than bend over. If your back 
spasms, you will need assistance. 
Make sure your cell phone is fully 
charged and in reach if you work 
alone.

As a mobile groomer, I contend 
with more issues:

1. Vehicle must be in good re-
pair (e.g. brakes, tires, and exterior 
lighting). Will our vehicles stop 
when we intend them to? Can other 
drivers see us in fog and low light?

2. Road conditions. Is it safe to 
be on the road, or do I run the risk 
of totaling my van with me inside?

3. Extreme weather conditions 
including high winds, heat, and 
cold. The vans are essentially big 
metal boxes. They are not stable on 
the roads during high winds. I have 
been pushed two lanes over. That 
also got the attention of the other 
drivers on the road. You can bet 
they turned off their cell phones and 
kept their distance from me. The 
vans heat up very easily in the sum-
mer and, by the same token, freeze 
up quickly in winter. This becomes 
the question: can the A/C cool it off 
enough to prevent heat stroke in 
summer or can the heater warm it 
up enough to stave off hypothermia 
in winter?

So many of us are busy look-
ing after everything and everybody 
else that we forget to take care of 
ourselves. How we treat ourselves 
impacts those around us. Honor 
the pets in your life by looking after 
your safety and well-being.

Part Two will cover preventive 
maintenance for us.

ReadeR SeRvice caRd #8865ReadeR SeRvice caRd #8878
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My wife and I recently had a 
rare moment out at the mall - by 
ourselves - without the kids. I am 
not a mall shopper but more of a 
people watcher, but this day we 
actually had some things to get at 
specifi c stores only located at the 
mall. We fi nished our shopping and 
took a few minutes to grab a quick 
lunch at the food court before de-
parting for home. 

A few hours later, we knew 
something was not right. Our 
stomachs started to grumble, our 
bodies started to cramp, and other 
unmentionable actions were about 
to take place, which would result 
in a completely miserable, bed-
ridden weekend. Yep, you guessed 
it. Food poisoning! To those of you 
who have experienced this, you 
know how awful this can be. For 
those of you who have not expe-
rienced this, consider yourselves 
fortunate.

You may be asking yourself, 
“Where is Joe going with this 
story?” I have often written about 
how we should pay close attention 
to our surroundings and how life 
imitates business in more ways 
than we think. This particular oc-
currence reminded me about a va-
riety of times in management when 
I felt that I had exercised some 
disregard for warning signs. That 
“little voice” we all have tries to 
warn us against doing something 
that would eventually come back to 
haunt us. Did my “little voice” sug-
gest we not partake in the food at 
the mall? Yes. Did I listen? No. Did 
I pay for this decision? YES!

By Joe Zuccarello

What is
 

INFECTING 
Your Business?

ReadeR SeRvice caRd #8866
Continued on page 58

a problem employee can 
impact staff morale, customer 
satisfaction and your ability 
to manage effectively. Left 
untreated, they can kill your 
business. Here are some tips 
to help you cure this infection. 
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For all of you who manage 
someone else, the following may 
sound very familiar. Just like the 
food poisoning punishment we 
endured because we didn’t listen to 
our instinct, many of us managers 
make the same mistake of keeping 
on our payroll certain employees 
who cause us distress and discom-
fort. You know who I am talking 
about. Maybe right now you have 
a picture in your mind of someone 
who is, or who was, working for you. 

Sometimes we hire people after 
scrupulous screening, background 
checks, interviews, and even tryouts 
just to find out, once we have them 
on our payroll, they have become an 
“infection” to our business. Harsh 
words of comparison, but give me 
a minute and you will see just how 
true and appropriate this descrip-
tion is. 

This person who you decided at 
one time could benefit (feed) your 
team with their experience, ability, 
or knowledge has, in fact, started 
to impact negatively (poison) your 
staff morale, customer satisfaction, 
your ability to manage effectively, 
and overall daily activities of the 
business. They are an infection. 
They suck the life right out of you. 

They seem to come out of nowhere, 
multiplying by recruiting others to 
their way of thinking and tearing 
down the strength of the business 
you have built. Left untreated, they 
can kill your drive and maybe your 
business.

I have studied many different 
business models over the years, and 
those who require skilled talent (e.g. 
construction, mechanics, artists, 
groomers, etc.) seem to have more 
of these infectious people working 
for them. Although some use their 
infectious powers for good, some will 
purposely or even subconsciously 
use this influence solely for them-
selves and will destroy everything 
else around them. These people 
cause you the most effort, the most 
dismay, and the most pain than 
other employees will. These people, 
because they know their skill is in 

high demand, can sometimes hold 
that over our heads, making us 
their puppets. The people whom we 
have welcomed into our businesses, 
whom we trusted, whom we thought 
had promise, hold us hostage. 

The human body is an incred-
ible machine. If I had a tiny camera 
when I ingested the food that made 
us ill, I bet I would have seen my 
body identify this poison and im-
mediately go into protection mode, 
planning whatever action was 
needed to evacuate the poison as 
quickly as possible and not stopping 
until the infection was completely 
clear. Yes, this effort is exhausting 
and really takes a toll on the body; 
compared to allowing the infection 
to remain, the body is much better 
exhausted and in a rebuilding stage 
than seriously injured or dead. If 

Continued on page 60

Just like your body knows what particles  
are not welcome, you must be able to isolate  

the root cause of the problems and shield  
others from their influence. do this quickly.
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our management style could be 
based on a survival and health per-
spective, then we would be better at 
addressing and curing ourselves of 
this type of employee. 

As you focus on becoming a 
more efficient machine, here is a 
quick prescription to jump-start 
your immune system:

1) Be sensitive to what is ail-
ing you. Learn to read the signs 
and “feel” what is going on. Listen to 
your little voice. It can easily tell you 
when you are about to get sick.

2) Identify the poison. Just 
like your body knows what particles 
are not welcome, you must be able 
to isolate the root cause of the prob-
lems and shield others from their 
influence. Do this quickly.

3) Attack. Voraciously attack 
the infection by putting a plan in 
place to rehabilitate this person or 
to remove this person from your 
business. During this stage, make 
certain the person knows what it is 
you want and what steps you feel 
are appropriate for them to take to 
fix things. After all, not every infec-
tion is discharged, though many can 
be remedied with treatment.

4) Cure. Once you have at-

tacked the situation and identified 
action steps to curing the infec-
tion, put your plan to work and be 
diligent. If you miss a step (dose), it 
could set you back a step or two. 

5) Heal. Continue to strengthen 
the healthy parts of your business 
so that future poisons have a much 
more difficult time even existing 
in your surroundings. Encourage 
loyalty, foster growth and learning, 
accept nothing less than perfect, 
and counsel weaknesses. 

Of course I would have liked 
to add a number six: “Don’t eat at 
the mall.” But that’s not completely 
fair. Things happen to all of us for 
a reason. Open your eyes to your 
surroundings and see what is going 
on around you. Pay close attention 
to the well-being of your business 
and everyone who is affected by it. 

Nobody will take care of your “busi-
ness body” better than you can. 

Stay healthy.

Joe Zuccarello has excelled in 
the pet industry since 1986 and is 
National Accounts Sales Manager 
for Tropiclean Shampoo and Fresh 
Breath Made Easy! Dental products 
for dogs and cats. To find out more 
about Tropiclean Shampoos and 
Tropiclean Fresh Breath Made Easy! 
dental products, please visit www.
tropiclean.net or call 800-542-7387.

ReadeR SeRvice caRd #8869

 continue to strengthen the healthy parts of your  
business so that future poisons have a much more  
difficult time even existing in your surroundings.  

encourage loyalty, foster growth and learning, accept  
nothing less than perfect, and counsel weaknesses.

     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245
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So many of our clients waltz 
into our salons and ask for a “Puppy 
Cut.” What exactly is a puppy cut? 
I interpret a “Puppy Cut” as a trim 
that is kind of fl uffy all over and 
looks like the dog looked when he/
she was a puppy. Right? So let’s 
look at this trim, the Shih Tzu in a 
“Puppy Cut,” the same way as any 
other small, drop coat breed that 
enters our salon. The basics are the 
same, whether you have a Shih Tzu, 
a Lhasa, or any other small drop 
coated breed: a short but fl uffy all 
over trim with a round head… A 
“Puppy Cut.”  

In this case, I used snap-on 
combs (“1” body and “A” legs) and 
then tidied up the stray hairs with 
scissors and thinning shears. The 
length will depend upon the client’s 
desire, pocketbook, and ability to 
keep up with the coat, so you can 
advise accordingly. Usually, leaving 
the legs a bit longer than the body 

looks best but is more diffi cult for 
the client to keep up with, so most 
of the trims I do will be a “0” or “1” 
all over. Tidy up with scissors and 
thinning shears, then fi nish up with 
a round head, slight trim on the 
ears, and tidy the tail. 

Following the coat growth direc-
tion, begin clipping just behind the 
occipital bone (base of the skull). 
Continue clipping down the back, 
sides, and rear.       

Clip the forechest, beginning 
just under the jaw.

While supporting the rear legs, 
clip the undercarriage and rear legs.         

BREAD & BUTTER GROOMING:  

FaST & eaSY
PeT TRIMS FOR The SaLON

By  Kathy Rose

ShIh TZU: 
The ‘PUPPY CUT’

BREAD & BUTTER GROOMING:

FaST & eaSY
PeT TRIMS FOR The SaLON

BEFORE

AFTER
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Create tight round feet (cat 
foot). First create a square by comb-
ing the foot coat outward and trim 
straight across the front of the foot, 
holding your scissors at a 45-de-
gree angle. Next, trim the sides in 
a straight line to form the square. 
Using a curved shear, held at a 
45-degree angle, trim the corners off 
the square to form a round foot.

To complete the round foot, lift 
the leg and scissor around the pad. 
Do not place your scissors across 
the pad.

To complete the front legs, 
lift the leg slightly and scissor a 
straight line upward toward the 
chest. Then, with the dog standing, 
scissor the stray hairs from the out-
side and rear of the front leg.

With the dog standing close to 
the edge of the table and work-
ing from below the table, scissor 
upward on the inside of the rear 
legs and then downward on the 
outside to create parallel columns. 

Using curved shears on the 
rear, round to create a nice curved 
butt. Then tidy the underline, fol-
lowing the natural undercarriage of 
the dog.

While supporting the rear leg, 
tidy the inside and front side of the 
rear leg.

Using thinning shears, blend 
the chest and “erase” the clipper 
marks.

The head
Comb the bangs forward. Using 

curved shears, trim across the front 
of the eyes to the eye corners.

 Lift the long top knot coat be-
tween your fingers and trim across 
the top. 

Using thinning shears, remove 
the excess coat at the eye corners.          

While holding the eyelashes out 
of the path of the scissor, trim the 

bangs to blend with the topknot. 
Hold the scissors at a 45-degree 
angle to form an overhang. Then 
fold the ear back and trim the ven-
tilation strip (the coat in front of the 
ear) and blend. When viewed from 
the side, the eye should be visable.

Finish the face by rounding the 
chin and “softening” with thinning 
shears.

Complete the head by trimming 
the ears and applying bows.

This so called “puppy trim” is 
adaptable to any breed and with 
the use of snap-on combs is an 
easy bread and butter trim for your 
clients. Adapt the length by chang-
ing your snap-on combs; I usually 
advise one length shorter on the 
body than the legs. Remember when 
using a clipper vacuum system that 
everything will be approximately one 
blade length shorter.

OR – Kick It Up with BlInG!
1) Pre-packaged kits complete with  
    crystals and an application tool

2) Separate a small amount of coat 

3) Insert coat through pre-beaded 
    application loop tool

4) Slide beads onto coat strand

5) Ear Bling!
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The Art and Magic of  
Creative Dog Grooming

Barkleigh 
Productions Inc. has 
released a new book, 
The Art and Magic of 
Creative Dog Groom-
ing. The full color 
paperback publication 
measures 8 1/2 x 11 
inches, the size of a 

standard magazine. The 96 page book features 
behind-the-scenes, personal stories from award-
winning creative groomers along with the past 
cover of Groomer to Groomer magazine featuring 
their creation. Groomers such as Angela Kumpe, 
Lori Craig and Dawn Omboy share their chal-
lenges and memories of creative competitions. 
The Art and Magic of Creative Dog Grooming is 
an informative and entertaining look at the art of 
creative grooming. For more information, request 
Reader Service Card #8813.

Supreme Bathing System
Sav Ur Fur introduces The Supreme Bathing 

System, a six-product system developed espe-
cially for groomers who want versatility in flow 
rates and products. The system comes with your 
choice of either six high-flow or three high-flow 

and three low-flow connections. The high-flow 
system comes with one regular nozzle and can be 
interchanged with the undercoat nozzle for drop-
ping undercoats. The multi-flow system comes 
with the Foaming Wand. This system also carries 
a three-year warranty on all parts. Both systems 
come ready to install with all hardware, hoses 
and instructions. For more information, request 
Reader Service Card #8812. 

Professional Care  
Shea Butter Hand Cream

Extra Soothing Shea 
Butter Hand Cream moistur-
izes and heals extra dry 
skin. Espree has created an 
intense hydration formulation 
to soften and repair deeply 
into skin layers. Shea Butter 
Hand Cream heals, softens, 
hydrates and repairs skin 
to provide groomer’s hands 

with the needed essentials to look and feel their 
best. 61.5% Natural and 33% organically grown 
ingredients. Available in a 16 fl. pump container. 
For more information, request Reader Service 
Card #8806.

The Groomer’s Tool Caddy
The Groomer’s 

Tool Caddy is 
designed to safely 
and securely hold 
grooming instru-
ments while keep-
ing them readily 
accessible and pre-
venting accidental 

injury to the groomer or animal. Manufactured of 
sturdy injection molded plastic with an aluminum 
blade cooling shelf, the Tool Caddy features slots 
for up to seven scissors, additional openings for 
combs, brushes, etc., hooks for hanging clippers, 
etc., a tray to hold miscellaneous items, and a 
shelf to hold/cool clipper blades. The Tool Caddy 
mounts to the grooming arm post, is supported 
by the grooming arm clamp, and allows for un-
impeded vertical (up and down) movement of the 
grooming arm post. For more information, request 
Reader Service Card #8798.

EZ-Groom lemon Grass
EZ-Groom, a leading 

manufacturer of all-natural pet 
grooming products, is pleased 
to introduce Lemon Grass, an 
Asian-inspired shampoo. This 
new formula contains lemon 
grass oil, which boasts a subtle 
scent often associated with 
Asian cooking. A natural pes-
ticide and preservative, lemon 
grass oil has been shown 

to have anti-fungal properties. Lemon Grass is 
excellent for deodorizing and freshening even 
the dirtiest pets. Easy to lather and easy to rinse, 
the groomer’s hands will reap the benefits of the 
lemon grass oil extract. The product is appropriate 
for dogs and cats and is veterinarian recom-
mended. This shampoo concentrate is available in 
16 oz. bottles or one gallon plastic jugs. For more 
information, request Reader Service Card #8795.  

New Product News

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

ReadeR SeRvice caRd #8872
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EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$4.50, Ceramic $5.50, Regular shears $4.50. 
Trimmer  blades (5-n-1, Speedfeed) $6.50, 
Clipper maintenace (free labor + parts). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. All 
blades, all shears, clipper repair. Est. 1995. 
Northern Tails Sharpening inc, Mobile AL 
& New Orleans LA Call 251-232-5353 
www.northerntails.com.

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! 
(301) 746-4327.

Four different sizes, lots of beautiful prints 
and solids. Easter, 4th of July and Halloween 
holidays are available. New bows available 
on our website. Order early for best selection. 
Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. 
Quality in mind. 100% handmade. Satisfaction 
Guaranteed. Call: Edgar 305-945-8903.

Dog grooming business for sale, Smithsburg, 
Md. Established 12 yrs, great location, rental 
building, fully equipped, laundry and offi ce area, 
large clientele and growing. $76,000, 
301-824-3371

20+ year grooming salon for sale ,located near 
Gettysburg, Pa. Established clientele, 2 vet 
referals, excellent reputation, may rent building 
if you prefer, or move business. Call  717-677-
9444 ask for Jeff.

DOG SHOW RV 2004 Four Winds Windsport – 
36’ beautiful, roomy and ready for show circuit. 
Lots of room for crates, built-in grooming table, 
44 x 34” jumbo shower, Braun hydraulic lift for 
crates. Queen and sofa bed. New mattresses. 
Two Sony TVs, antenna, satellite, DVD player, 
new tires,  microwave / convection oven, large 
fridge, Workhorse Chassis, $4000 exhaust sys-
tem to improve gas mileage and performance, 
Onan generator 5500, 2 awnings, linoleum 
fl oor for easy cleaning, basement storage for 
grooming and dog show supplies. 27,000 miles. 
Handicap accessible as well. $50,000 OBO. 
717-443-2477 or gwen@barkleigh.com

BLADES & SHARPENING

BOWS & ACCESSORIES

BUSINESS OPPORTUNITY

Call (717) 691-3388 ext 210 
to place a Classifi ed.

Classifi ed Advertisements Get Results!

 Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Classifieds CALL (717) 691-3388, EXT. 210 
TO PLACE A CLASSIFIED.

PROVERBIAL WISDOM

Pride leads to 
arguments; be 
humble, take 
advice and 
become wise.

Proverbs 13:10
Living Bible

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening Sharpening 
           Sales & Repair     Sales & Repair     Sales & Repair

ReadeR SeRvice caRd #8873

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

ReadeR SeRvice caRd #8874

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388
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Calendar of Events

CANADA
THE ISLAND GROOMING EVENT
6/22/2012 - 6/24/2012
Victoria, British Columbia CN
(877) 388-7401
www.adamsnewedge.com
sales@adamsnewedge.com 

CANADIAN NATIONAL 
PET INDUSTRY TRADE SHOW
9/16/2012 - 9/17/2012
Mississauga, Ontario CN
www.pijaccanada.com

GROOMING EXTRAVAGANZA
9/29/2012 - 10/1/2012
Edmonton, CN • (780) 986-9802
sales@pupular.com • www.pupular.com

PROFESSIONALLY GROOMING 
THE PET CAT
Winnipeg, Manitoba CN
5/6/2012 - 5/7/2012
(204) 781-7781 • www.ppgam.org

PETQUEST
6/21/2012 - 6/24/2012
Wilmington, OH

GROOM EXPO
9/6/2012 - 9/9/2012
9/19/2013 - 9/22/2013
Hershey, PA 

GROOM & KENNEL EXPO
2/14/2013 - 2/17/2013
Pasadena, CA

NORTHWEST 
GROOMING SHOW
5/3/2013 - 5/5/2013
Tacoma, WA

TO LIST YOUR EVENT, SEND IT TO 
ADAM@BARKLEIGH.COM

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

EVENTS

CALIFORNIA
GROOM & KENNEL 
EXPO 2013
2/14/2013 - 2/17/2013
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

COLORADO
COLORADO GROOMFEST
6/8/2012 - 6/10/2012
Denver, CO
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

FLORIDA
IACP EDUCATIONAL CONFERENCE
4/19/2012 - 4/22/2012
Orlando, FL
(877) 843-4227
iacpadmin@mindspring.com
www.canineprofessionals.com

NDGAA FUN IN THE SUN 
October 2012
Championsgate, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

ILLINOIS
ALL AMERICAN GROOMING SHOW
8/09/2012 - 8/12/2012
Wheeling, IL
(847) 364-4547
www.aagrmgshow.com

BACKER CHRISTMAS TRADE SHOW
10/12/2012 - 10/14/2012
Chicago, IL
(312) 578-1818
hhbacker@hhbacker.com

MICHIGAN
A PAW ABOVE GROOMING SEMINAR 
5/6/2012
Lapeer, MI
(810) 338-8870
www.kellyspetsalon.com

MISSOURI
GROOM CLASSIC
5/4/2012 - 5/6/2012
Kansas City, MO 
(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA
SUPERZOO
9/11/2012 - 9/13/2012
Las Vegas, NV 
(626) 447-2222
www.superzoo.org

NEW JERSEY
INTERGROOM 2012
4/21/2012 - 4/23/2012
Secaucus, NJ 
(781) 326-3376
www.intergroom@intergroom.com
www.intergroom.com

OHIO
PETQUEST 2012
6/21/2012 - 6/24/2012
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.pqgroom.com

PENNSYLVANIA
GROOM EXPO 2012
9/6/2012 - 9/9/2012
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

RHODE ISLAND
NEPGP SUMMERFEST
7/13/2012 - 7/15/2012
Warwick, RI 
(413) 219-0291
lindacc@nepgp.com
www.nepgp.com

TENNESSEE
PET STYLISTS SUPER SHOW
6/1/2012 - 6/3/2012
Knoxville, TN
(865) 769-0598
petstylistsoftennessee.com

TEXAS
U. S. PET PRO CLASSIC
11/2/2012 - 11/5/2012
Plano, TX
(972) 414-9715
classic@petstylist.com
www.petstylist.com

For a Quick Response from 
Advertisers, please use the 

Reader Service Card Number. 

Read Groomer to Groomer Online!
www.GroomertoGroomer.com
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New Innovative Lithium-Ion
Technology with Exceptional Power!

Professional Cord/Cordless Clipper

®

Thoroughbred performance meets lithium ion technology

with the Wahl Li+Pro Professional Cord/Cordless Clipper

75min75min

Run Time

2x2x

More Power New & Improved
‘5in1’ Pro Blade

www.wahlanimal.com1.800.PROWAHL
ReadeR SeRvice caRd #8875



“Rely on Ryan’s”™

©2012 G&G Distribution Inc. All rights reserved. Pricing and manufacturer specs subject to change. Prices good through April 30, 2012

Coupon code expires April 30, 2012. Must use item numbers and coupon 
code from this ad. Offer good only on items shown. Cannot be combined 
with other special offers on these items.

www.RyansPet.com

coupon code

BARK412
FREE

SHIPPING

COMPLETE BANK OF CAGES

COMPLETE BANK OF CAGES
(No Grates or Pans)

PBP89400K: 
Cage Bank with Dividers, Frame 
with Wheels, Grates & Pans 

$2254.30

PBP89401K: 
Cage Bank with Dividers & Frame 
with Wheels

$1812.30

       SHIPPING! 
ONE MONTH ONLY

S H I P S  F R E E !

S H I P S  F R E E !

ReadeR SeRvice caRd #8876


