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e Most
Innovative

\ Clipper Ever!

* Includes CeramicEdge® # 10 Blade

* Super Duty

clipper for complete
animal grooming

|

ltem #65410

FIVE-SPEED N

* 5speeds -for all of your
toughest grooming jobs

B00.5589441 ¢« www.andis.com
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If you have a passmn for pets.
It’s time you considered PetSmart.

Join our talented Services team at PetSmart, the leading provider
for the lifetime needs of pets and Pet Parents.

* Salon Managers * PetStylists
* Professional Bathers ° Pet Trainers

And, we believe hard work deserves great benefits:

* health, dental & vision * 401 k/RRSP savings plan
* large, developed client base * store discount

* company-paid training * full and part-time positions

PETSMART

Apply online at
www.petsmartjobs.com

Equal Opportunity Employer
M/F/D/V.

We screen for drugs.
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"Pet Esthé" is an esthetic brand for pets,
combining the spirit of Paris and the innovation of Japan.

Pet Esthé’s goal is to rejuvenate your pet.

There are four elements to pet rejuvenation.

These are: improving the coat, improving the skin, improving
the coat color, and the mutual healing of both pet and human.
Our rejuvenation philosophy involves all four.

Your salon can become a fashionable
leading-edge esthefic salon

Pet Esthé. g @

The product will restore the colors of aged dogs' coats to youthful ones me—

ot — ] 4 Aromatic Spa (Aromatic Bath) ——
6 6@ — - " Relaxation with
= @ Pet Esrthle_ a’eromatlc Bath Salts

Revitalizes dlscolored hair
Vivid Color

Highlighting the charm of your pets
Vivid Color extends and intensifies the coloring world

The Pet Esthé Vivid Color system isn able to generate
limitless color shades by changing the combination ratio of
seven Vivid colors and four Medium Colors.

Restores gray hair to its original state.
L/ —

Thalassotherapy
Thalassotherapy for pets

Aromatherapy
Aroma effect + Massage effect

Itis an esthetic treatment for pets
in which aromatic oil and
massaging are applied at the
same time. Your pet is massaged

with your choice of aromatic oil
and coat-strengthening
aromatherapy massage gel. Your

W pet's stress will be relieved, and
i the coat will be improved.

< e i Seeking U.S.
PetEsthé deParis FRance  Distribution

sales@petesthe.com WWW. pei‘esfheocom D”?) MERRY DO BEAUTY PRODUCTS CO., LTD.

; 2-23-24, HYAKUNIN-CHO, SHINJUKU-KU, TOKYO JAPAN

TO KYO . PA RI S Pet Esthénis a registered trademark of Merry Do Bea;ﬂt);\lgﬁli;:\;sjp‘o;x:j




For more information
please visit our new website at

Treat your customers
to a new scent
every month!

\Scen[./

Special Introductory Offer.
Call Today!
800-542-7387

800.542.7387 + FAX 636.327.8143 + WWW.TROPICLEAN.NET



Easy Teeth Rruskiiiij

MNo brushing necessary

No brushing
_ necessary.
4 T

C

©TropiClean Pet Products, 2010. All Rights Reserved. *Sot

Cleaner teeth and fresher breath -

without brushing!

(] Helps fight periodontal disease - =
the #1 disease among dogs and cats =

O 80% of dogs show signs of periodontal disease -
by the age of 3*

If you’ve ever thought about offering R €
an oral care service... Now the choice is easy! %&h
P

Call now for a limited time introductory offer...

when the peta™eS 1 tne pet goes oM™

Ltatilly Guon Begins working Instant
W{OPKLEAN 800.542.7387 www.tropiclean.net immediately Fresh Breath
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Off the Top of My Head by Todd Shelly

Silent Auction

eart pounding. Adrenaline pumping. Anticipation rising. In the next

few minutes, she will find out if she will be rewarded for all of her hard
work and dedication. She reminds herself to try to maintain her composure
when the final results are announced. She is about to experience extreme joy
or anguish. Is she about to learn if she won Best in Show? No, she is about to
see if she won the item she bid on in the silent auction.

Joanne Russell talks about the silent auction in her *Ah-Ha" blurb in this
issue. However, she doesn’t even begin to touch on her passion for the auc-
tion. Probably the best example of her obsession with the auction is to point
out that Joanne brings a few empty suitcases with her to a show to fill with her
silent auction “winnings”. | always found it interesting that people refer to it as
“winning”. They are paying for the item, so they didn’t really win anything.

I have to admit, | wasn’t always the biggest fan of the silent auction.
After along day of working a show, the staff had to stay longer to set up the
auction. | figured we could simply donate the money spent on staff overtime
hours, and everybody would probably come out ahead.

| started to change my mind a few years ago at Groom Expo. For the
first time in a couple years, | happened to be near the tables when the silent
auction was closing. | was floored by the size and energy level of the crowd.
There was a mass group of people following Gwen (the auction guru) as she
highlighted the winners. There were people going back and forth adding bids
right up until the point of the yellow highlighter going across the winning bid.

Frank Brown, our greeter/security guard conducts the countdown to the
auction close. He then accompanies Gwen as she highlights. | realized later
that he is actually doing that in his capacity as security guard. Fights have
been known to break out at the auction close. | actually saw two mothers
nearly come to blows over a pink poodle fray. Each had a pre-teen daughter
that had to have it. As the mothers were screaming the children were crying.
Personally, | was hoping that Frank would use the wisdom of Solomon and
threaten to break the dish and give each of them a half.

Another great side benefit of the auction is it gives Gwen the chance 1o
shop for pet oddities all year long. She gets to use other people’s money to
pursue closeout catalogs and obscure websites for great deals on anything
and everything. She then fills a back room at the Barkleigh office with these
items.

[t's really a win, win, win, win situation. It adds excitement to the show.
Vendors get to donate products that they want to showcase. Gwen gets to
shop all year long and, most important, the grooming industry gets to make a
difference in the lives of less fortunate people around the world through Giffs
of Love International.

T AG—

todd@barkleigh.com
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Ea nfect

“Ear infections are some
of the most common problems
dogs are treated for and range in
severity from hardly noticeable
to severe painful conditions.”

S

hey may include long term

medical management to heal
and (in the worst case scenario) may
be reason for an owner to consider
euthanasia of the pet. One of the
most stubborn and difficult to treat
ear infections is that caused by a
Gram negative bacteria* known as
Psuedomonas aeruginosa, a bacteria
that is often resistant to commonly
used antibiotics.

Some common factors influenc-

ing ear infections are:

¢ Allergies - both airborne
and food types

* Immune problems - includes
immune deficiencies when the
immune system isn’t able to

Groomer to Groomer * Vol 29 Ed 3 « April/May 2010

N\

provide a normal amount of
protection and auto-immune
diseases when the immune
system begins to attack

the patient’s normal cells
and organs.

* Shape of the Ear - the dog’s
ear canal is an “L” shaped cone
with a long vertical section.
When this is combined with
long soft ear flaps the poor
ventilation leads to a warm,
dark, moist environment perfect
for bacteria and yeast to grow.

* Parasites - ear mites are very
small eight-legged tick like
creatures that want to live
in dog’s ears. They create

More Tha, Turt Divtof Earr!

By Dr. Boyd farrell s

inflammation that can lead
to secondary infections from
yeast and bacteria.

* Thyroid Disease -
hypothyroidism or under
active thyroid function is
frequently related to ear
infections.

* Foreign Bodies - Plant awns,
such as those from foxtail,
may lodge in the ear canal and
will sometimes penetrate and
migrate deep into the tissue.

* Heavy Wax and Oil Production
Some dogs may produce
an excess amount of wax, oil

Continued on page 8
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Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

“Forced-air dryers are the most impor-
tant investment a groomer makes.
Nothing else has as great an effect on
the efficiency of your business.

| discovered the advantages of Metro®
Air Force® dryers as a student at the
New York School of Grooming, so
when | started my own businesses,
that's the brand | chose. They are, by
far, the most powerful, reliable, longest
lasting dryers on the market. In fact,
the original Air Force® dryer | started
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers
and three Metro® vacuums. The all-
steel, American-made quality is a big
factor, but equally important is the
bend-over-backwards personalized
service Metro® provides—something
you won't get from any other brand!”

Elli’s original Air Ferce® Master Blaster® still works perfectly after ten years
of hard professional operation!

More grooming salons around the world depend on Metro® Air Force® dryers =
than any other brand. Models availahle for every application. bt

Contact your distributor, professional supplier, or call

“® \ir Force® Master Blaster®

®
Family Owned Since 1939

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 @ Fax 845-357-1640

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
READER SERVICE CARD #6862
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Ear Infections in Dogs
Continued from page 6

or scale which provides an
environment favorable to
bacteria and yeast growth.
Seborrhea is one example.

When any of the above influ-
ences are present it is imperative to
control them in order to resolve the
ear infection. Failure to address or
adequately control any one of these
factors will lead to poor response to
treatment and add to the animals
suffering from this often painful
situation.

In addition to controlling in-
fluencing factors like those listed
above, treatment often includes ear
cleaning and antibiotics both orally
and in the ear. Stains made from
ear swabs before treatment begins
are helpful in identifying yeast and
bacteria which can guide the choice

INATURE'S SPECIALTIES"

The Marural Chaice of Profissiomal Groamers® since 1986

$1,000.°

FREE PRODUCT
GIVERWAY

2 Ways to Win!
1. Drop a business card for
daily drawing.
2. Seven winners will be drawn
from our show invoices.
The winners will be posted on
our wehsite by 04/23/2010

* Come to our booth for a complimentary
gift bag and full details about the giveaway.

(8001 551-7627 USA
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“Failure to address or adequately control
any one of these factors will lead to poor
response to treatment and add to the animals
suffering from this often painful situation.”

of medications used. More severe or
recurrent infections justify collect-
ing ear debris on a sterile swab to
be submitted to a lab to be cultured,
identified and tested for antibiotic
susceptibility/resistance.

It is not unusual to treat for
several weeks before the infection is
conquered. Pseudomonas infections
can be especially stubborn to treat
because the bacteria is resistant to
many antibiotics and it often creates
an odorous, very moist, puss-filled
ear canal that is both painful and
difficult to clean and keep clean. A
special ingredient called Tris-EDTA
is often added to the cleaning solu-

tion because it may weaken the
Pseudomonas cell wall and make

it more susceptible to antibiotics
applied into the ear canal. Even so,
special antibiotics or higher concen-
trations of commonly used antibiot-
ics may be needed to kill this hardy
organism.

Partly because ear infections in
dogs are common and may require
long expensive treatments to con-
trol, not all owners are emotionally
or financially willing to do what is
needed to resolve or control the
problem. Often the end result is a
dog that suffers with a long stand-

Continued on page 10

NATURE'S
SPECIALTIES.

The Natural Choice of Professional
Groomers® Since 1986

Celebrating our new facility,
our new look and our long term
relationship with our customers!

Ask about our
new and improved
Citrus and Berry
Gentle Shampoo

Call (800)551-7627 for our Show Specials

or for a distributor near you!

L1674

www.NaturesSpecialtiesMFG.com
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NEW!

Perfect Paws

NAIL TRIMMER

The perfect pedicure
for every pet

2 different filing grits * 4-speed control

Gently m
\ files and :

\ Smoothes
. hails

BONUS!
Batteries and exira
filing stone included

See Perfect Paws™ in action: www.bamboopet.com

Try our other economical, multi-functional grooming tools:

301 201 401 301
— - 7”3

‘_-__—
5 s ol '& o g
AJL , |
S— / A ~ FurBuster®
Guillotine nail frimmer, . Nail clipper, . Slicker/bristle f g adjustable-size
styptic & file styptic & file brush & combs shedding blade

bamboo.

3 easy ways to order today!
@ Call your local distributor @ Call Bamboo 877-224-PETS (73879 @ Visit www.bamboopet.com

Product design is a TM & ©2009 Munchkin, Inc. Munchkin, Bamboo, FurBuster and Perfect Paws are trademarks of Munchkin, Inc. 16689 Schoenborn St., North Hills, CA 91343.
Protected by U.S. Patent No. 6,827,038, 7,587,992, D507,682.

READER SERVICE CARD #6857
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Ear Infections in Dogs
Continued from page 8

ing uncomfortable ear infection or
euthanasia of the pet.

Frequently dogs with ear infec-
tions find their way to the groom-
ing salon. Numerous groomers
have become concerned about the
possibility of becoming infected
themselves with organisms like
Pseudomonas when cleaning or
handling dogs’ ears. Infections
passed from animals to humans
are referred to as zoonotic infec-
tions and Pseudomonas has little
zoonotic potential. Most Pseudomo-
nas infections are picked up from
soil and water. These bacterial like
to live in moist areas like hot tubs,
swimming pools, sinks and toilets
and can be found on healthy skin,
ears and intestines of people.

Pseudomonas transmission
usually occurs in immune deficient

or immune compromised indi-
viduals such as those with genetic
immune issues, those on chemo-
therapy, diabetic patients, HIV
patients and those weakened by
other diseases. Breaks in the skin
or mucosa (the lining of mouth,
nose and sinuses) increase the risk
factor. The probability of picking
up Pseudomonas from a dog is very
remote, though not impossible.

The best protection for zoonotic
diseases groomers are likely to be
exposed to, including the Pseudo-
monas bacteria, is common sense
and good hygiene. Wearing latex or
vinyl gloves when cleaning ears will
provide an effective barrier to both
germs and odors. With or without
gloving, washing one’s hands after
grooming a pet is recommended.

If contaminated water or fluids

get in the eye or nose then flush
with generous amounts of water
immediately. Wearing protective

Continued on page 12

“Frequently
dogs with ear

infections find

their way to th
grooming salon
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For over 83 years, Shor-Line has been an industry
innovator. We pride ourselves on our commitment
to quality and superior products. We are only as
good as the products we sell. We are our products.

¥

BE=

N

SHOR-LINE

Call today! 888.551.4061

Visit www.shor-line.com/grooming_g2g
for product specific information.

Become a fan on Facebook
and follow us on Twitter.
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PEIE0GE SAVINGS ADD UP BIG

Our brands save you money on basics every day!

SAVE OVER

*600/yr.

when you buy our
Odutmeul Shampoo vs.
the leudiny brand*

SAVE 25%

when you buy the Kit
i
Cord or Cordless T

with LED Light

Master Grooming Tools™ Master Grooming Tools™

LimelLight Trimmer 5900 Series Stuinless
Steel Value Kit
————————————
AS LOW AS ONLY
'| 449 ¢
Razor sharp steel & { B per diluted
with Antimicrobial coating PERFORMANCE | Cu'e i gallon
Top Performunce® 1256 | B
Shumpoos und dilution! £ (X
Conditioners b %
SN —

Top Performunce® 256
Disinfectants

Mauster Grooming Tools™
Silver Series Steel Bludes

16 oz

Just usk when ordering.

*Suvinys ure estimuted bused
on the use of one gullon of

DEDICATED TO BUILDING YOUR PET CARE BUSINESS® shumpoo per week.

FREE CATALOG VISIT PETEDGE.COM OR CALL 800-138-3343
MENTION DEPT. 365

www.petedge.com www.petedge.com/email

READER SERVICE CARD #6859



Ear Infecti inD 1 . .

Continued from page 10 Wearing latex or vinyl gloves when
cleaning ears will provide an effective

eye wear during bathing may barrier to both germs and odors.”

seem like overkill, but is worth
the inconvenience.

pet health advisor for Oxyfresh World- and business coaching and helps people
Dr. Harrell is a former wide. He has been speaking internation-  to understand themselves, how others
multi-veterinary practice ally and coaching others to succeed in tend to perceive them and how personali-
owner and current business business for over twelve years. He is for-  ties affect team building, performance
coach to the pet industry and  mally trained in life, leadership, health and harmony in the workplace. He

also coaches all types of business

Specialized Insurance in the Strategic Mindset process,
p helping owners develop entrepreneurial

for the Pet Industry Since 1986 habits. He can be reached at

Boyd@PetProsBusinessCoaching.com
G or by calling 863-248-4257.

OVERNOR — _
* Gram stain is a stain used by bacteriolo-

INSURANCE AGENCY, INC. gists and medical practitioners to place bacteria
into general categories. Those that take up a dark
blue stain are called Gram positive and those that
stain a light pink are called Gram negative. Bac-
teria are also categorized by their shape, either
rods which are cylinder shaped or cocci which

are rounded. Gram negative rods are typically
the toughest category to treat and Psuedomonas

® Pet Grooming Salons

[l You
Need [s Gov”

® Mobile Grooming Salons

belongs to this group.
® Kennels / Daycares
Help your clients with
® Trainers problem urination,

house training,
destruction, aggressio
and more! |

® Pet Stores / Boutiques

® Veterinarians

® Humane Shelters / Rescues
® Pet Health Insurance

® Auto & Home Insurance

GovernorIns.com =
1-877-PET-GROOMER

(738-4766)

1-866-KENNEL INSURANCE
. : (536-6354) A collection of more than 60 articles
g Estblished 1947 Fax 888.539.0524 about dog and cat behavior from Gary’s
g award winning articles told in an engag-
é Pet Care Services ing, simple and easy-to-read fashion.
9 Associalion . 237 pages - $16.95
g MEMBER [ ] %"M. .
: www.clickandtreat.com
O READER SERVICE CARD #6860 READER SERVICE CARD #6861
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PETL'FF Manufacturers of the Finest

Animal Health Care Equipment

ﬁ Celebrating 35 Years

in Business

! Introducing the all new

Aqua Quest Walk in Bath

A total stainless Tub. Fabricated of
heavy 16 gauge 304 stainless.

Accommodates breeds up to 300lbs!

Standard equipment
New & convenent roll-out portable ramp
Four animal restraint eye hooks
Drain basket strainer
Four bolt down adjustable feet

OptiODzll equipment
New animal restraint track system
Faucet, spayer, hose & hose hook
Hair traps
Vacuum breakers
Floor racks
Booster rack
Stainless steel 32 oz. Bottle rack

r &
—
TUBS - GROOMING TABLES - WET TABLES - POSTS - CAGES - DRYERS - PLUMBING - ACCESSORIES
Pet Lift Equipment Corporation
6340 17th Street Circle East ® by
Sarasota FL, 34243 PE ' ! °

Toll Free :: 1-888-388-1159 @] %'FT
www.petlift.com EQUIPMENT CORP. CAl

READER SERVICE CARD #6882



The ReotesSiond
i) Groomg

Photo by Sherri Regalbuto

Bﬂ Madson Dillon

ou walk into your local pet ing “My hairdresser doesn'’t take head, I would like to share with you
groomer’s shop with your beloved, that long and she costs less!” You some other simple facts that [ have
but temporarily scrappy-looking stand there and ponder why it costs  learned over the many years as both
Poodle, and you’re stunned when more to tidy up your pooch than it a professional hairdresser and a pet
they tell you it will cost $65.00 and  does your own trellis of hair. Aside groomer. That just might shed some
take several hours to clean Snuffy from the fact that most dog’s bodies  light on why your pet’s stylist ranks
up. You respond with a resound- are quadruple the size of a human .
Continued on page 16

-

-

/ '

AT SUPERzZOO

With more than $45,000 of prize money at stake,
the Groomer SuperShow features six GroomTeam USA, Inc.
and United Showmanagers Allance sanctioned contests,
the Rescue Rodeo Contest, $45,000 in prize money
and top-notch pet grooming seminars presented by
Oster Theatre. It's where new techniques, time-saving
innovations and creative inspiration run wild!

The National Show for Pet Retailers™

September 14 -16, 2010 .
Mandalay Bay Convention Center Mark your calendar and start making plans.

Las Vegas, Nevada Www.superzoo.org

GroomertoGroomer.com

READER SERVICE CARD #6863
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CHALLENGAIR:

5 o Crrsefoch My Vi, Gowey e VEloetly

CHALLENGAIR™ & G 0 090 GRS Extremg & Airmax
A/A‘%WX " o A D (onstructed with SuperTough,
X6’ JCrushProof|HoSe. Quiet Clamshell Housing,
Dual Filtration,
Easy Serviceability.

Available in 115 or 230 volts,
Blue or Black Body

[IMATE{GROOMERIGONTEST: e -
QED@W o\

l
30,2®ﬂ® ,. mmm

appllcatlons

RAND [Pﬂ@ $3000]cash
@?cs} Bouble [:g HALLENGA!R"“ )

INDUSTRIES
. O T 7, S T, S

( fm, | . \doublekindustries:com

Winners: based on the greatest improvement in the dog’s appearance info@doublekindustries.com

as well as the best groomed dog. Photo quality is also a factor. (800)/82{1-9449/:1(818)§7/72:2887,
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The Professional Pet Groomer
vs. The Professional

Hairdresser
Continued from page 14

right up there with your hairdresser.

Let’s start with the basics of
plain ‘ol good hygiene. Do you comb
or brush your hair every day? Give
yourself a hand. Unfortunately,
pets have lots and lots of hair/fur
but no opposable thumbs. If you
don’t brush them on a regular
basis, who will?

Here’s a trick you can try at
home: grow dreadlocks (i.e., mat-
ted hair) for a couple of months and
then casually stroll into your hair-
dresser’s shop and ask her to comb
them out for you, both painlessly
and inexpensively.

While a few breeds are born to
wear dreadlocks, most dogs are not
meant to have them. It is painful
and costly to remove these mats. I

"Who likes hgie geoung i Their 02662 For Those unluckﬂ
méy uho do 3@1 hair i There 09rS, hou oﬁen does

355 mffEJEeoL Tod? Labs hope s faﬁfEH for Hou...f'

can'’t stress this point enough. It
takes regular upkeep on your part
to keep your pet mat-free. Telling a
groomer, “I don’t know what hap-
pened -- [ brush and comb my pet
everyday, but I went away for a day
and when I got back this morning
my dog was covered in mats!” is
equivalent to trying to convince your
hairdresser that you didn’t cut your
own bangs.

When you sit down with your
hairdresser, he washes, cuts and
then dries your hair. Before we can
scissor and trim Snuffy’s coat, he

has to be washed in a large bathtub
(sometimes requiring two people to
hold him down), completely dried
(using a force dryer that is louder
and more cumbersome than what
your hairdresser uses -- and if not
careful, can blow a small dog right
off the table), and then de-matted
(again: the less you brush your pet
the longer this process takes). Now,
do all this quickly and skillfully
while constantly being on the look-
out for the “I'm tired of this tugging,
pulling and yanking of my fur”

Continued on next page

$29.95

* AS Cryogen-X #10 Blade

* Kool Lube

* 1/2 oz Blood Stop Powder

* 100 Count Latex Bow Bands
* Moisture Magnet Grooming Towel (like seen on TV)
*51/2” Ball Tip Scissors

* Order Item Number: G2G

Since 1952 UPCO has carried a full line of
grooming supplies at great wholesale prices
Including: shampoos, tables, dryers, clippers, scissors,
nail trimmers, clipper blades and accessories.

800-254-8726 WWW.UPpCO.CcomM

PROFESSIO

We also offer
Blade & Scissor
Sharpening
Services

FREE
CATALOG
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/ TREST SHOT-

CONDITIONER

Up to 8:1 FINISHING SPRAY

Ready to Use

Learn more at
UltraMAXpro.com

WHITENING
pEy SHAMPODO

One Shot Pro Whitening
Shampoo deep cleans and
brightens white and light
coats, manes, and tails.
It reduces discoloration and
stains without harmful bleach
or peroxides. It's natural blend
of concentrated coconut
cleansers, wheat protein,
aloe extract, and rosemary
extract restore your animals
hair to its natural color and
vibrancy.

It can be used together with any of Best Shot’s silk protein
conditioners and finishing sprays to release stubborn
shedding and undercoat too.

bestshotpet.com

ENGINEERED FOR SERIOUS PROFESSIONALS

Make a Masterpiece Out of
a Nightmare In Record Time!™

Best Shot® UltraMAX™ is targeted specifically to serious
professionals who demand results, not promises. Each product
is engineered to tackle the toughest challenges with ease and
guaranteed results!

UltraMAX 50:1 Pro Shampoo

The most versatile concentrated shampoo available. Dilute to
preference specifically for the task at hand. General Purpose
cleaning up to 50:1, Coarse Coats Up to 30:1, Deep Cleaning up to
15:1, Degreaser 1:1.

UltraMAX 8:1 Pro Conditioner
Use for severely damaged, matted, and tangled hair. Technically
advanced hydrating conditioners feature extra Coat Release™
for excessive shedding, thick undercoat, and long drop coats
requiring desired slip and flow.

UltraMAX Pro Finishing Spray

Alcohol free! Offers superior sheen, coat strengthening, and
desired slip. It protects hair from heat and chemical styling,
hydrates coat, soothes skin, eliminates static, and speeds
drying time.

COAT FRESHENERS

Scentament Natural Coat Fresheners are infused
with chamomile, rosemary, rose hips, ginseng, and
sage. They deodorize and condition both coat & skin
enhancing your pets appearance and presence with
many spa inspired fragrances to choose from.

Find a Distributor near you. 1

800 735 5251

BEST SHOT.



NATURAL

Grooming Products . J
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pros use!

Original ULTRA WASH® Shampoo

MAKE A MASTERPIECE OUT OF A NIGHTMARE IN
RECORD TIME! Our legendary all purpose shampoo
works on any coat. Famous for double coated breeds
and de-shedding. Low-foaming formula rinses faster
and helps prevent tangles and static! Its herbal essentials
naturally freshen & deodorize.

ULTRA WASH T00™ Shampoo

FOR USE WITH RE-CIRCULATING BATHING PUMP
SYSTEMS! A significantly higher concentrate of our
original Ultra Wash Shampoo™ with the same
quick-rinse, brush-out, & blow-out benefits. Specially
formulated to further increase your bathing pumps
efficiency with minimal foam build up to save you time,
water, and product. Works with any power bather
system. Simply dilute 1/2 to 1 ounce per gallon in your
bathtub.

FLEA & TICK Shampoo

WHAT FLEA & TICK PROBLEM? HIT’EM HARD WITH
BEST SHOT! Swiftly kill fleas ticks, lice and larvae with
our potent formula. It's fortified with soothing aloe, is
quick rinsing, and finished with our pleasant herbal
scent so you won't have to do any re-bathing. Soap and
detergent free, so it won't wash out monthly spot on
flea treatments. Puppy and Kitten safe.

ONE SHOT® Waterless Shampoo

ALCOHOL FREE - FRESHEN UP ANY TIME! Our self
rinsing shampoo is perfect for last minute touch up
jobs, deodorizing, and unexpected potty messes. Simply
spray on, set, then towel off or blow dry. Features
coconut cleaners, aloe vera, and organic conditioners
so it won't dry or irritate the skin. Great for cats!

LEMON-AID™ Oatmeal Conditioning
Shampoo with Jojoba 0il

MINIMIZE EFFORT AND MAXIMIZE RESULTS! Its pH

balanced blend of gentle cleaners, oatmeal protein,
and jojoba oil soothe sensitive skin, fight dandruff,
and enhance elasticity & moisture retention. Bolsters
body and manageability, rids static, and improves
gloss and sheen for a stunning appearance. Famous
for silky drop coats and smooth coated breeds.

M.E.D.™ Healing Shampoo

FAMOUS FOR ITS MANY EXTRA DUTIES! Stops the
itch cycle and promotes hair growth. Renowned for skin
allergies, eczema, flea bites, sun burn, clipper irritation,
hot spots and seborrhea. Features 100% organic
extracts like eucalyptus, chamomile, and aloe for their
proven antiseptic & healing qualities.

*®_ 256 Disinfectant m

ONE GALLON MAKES 256 GALLONS! Kills Parvo Virus
Distemper & More! Best Shot's 256 all-in-one cleaner,
disinfectant, and virucide is effective against the broadest
spectrum of bacteria and viruses. Approved for animal
care facilities and surgical rooms. Great for fioors, kennels,
crates, table tops, etc. It will even disinfect your scissors
and clipper blades too!

Shop online or contact your favorite
grooming supply catalog or local
distributor!

bestshotpet.com

1

800 735 5251



The Professional Pet Groomer
vs. The Professional

Hairdresser
Continued from page 16

frustration and attempts to bite
your hands and/or face to get you
to stop. It will always puzzle me
why a dog who likes to go swim-
ming hates the tub and why they
will ride in a car with their head
hanging out the window, yet howl,
bite, and try to throw themselves off
the table when sitting in front of the
force dryer.

But beyond the preparation for
a cut, pet groomers take on some
additional tasks. If your own nails
start getting long or unsightly,
you can trim them yourself or
schedule a manicure or pedicure.
Rarely, however, do you expect your
hairdresser to clean up your nails.
Pet groomers do. Your pet needs a
regular “pawacure”. Their nails need
to be cut so when they walk, their
nails don’t hurt their feet. Also, if
you ignore pets’ nails too long their
nail quiks grow longer too and the
mere act of clipping the nails them-
selves can be painful for your pet.

Who likes hair growing in their
ears? For those unlucky men who
do get hair in their ears, how often
does it get matted, too? Let’s hope
it’s a rarity for you...but for dogs,
their ear hair often grows very long,
gets matted and traps dirt and wax
in there. And yes, it’s your friendly
pet groomer who cleans it out dur-
ing that long, seemingly expensive
appointment.

Now comes the really gross part
and everyone’s favorite question
that is asked of a groomer. “Can
you express my dog’s anal glands?”
(Need I elaborate?) I'd love to be
there when you ask your hairdress-
er to take care of that one for you.
My guess is she’ll flat out refuse.
But, alas, pet groomers typically
say “yes” to such a request.

Pet groomers will also help out

if your pet decides one day to go

out and play with a skunk or roll

in something absolutely disgusting
to us, but pure heaven to his little
nose. And we’ll squeeze your stinky
(but probably happy) Snuffy into an
already busy schedule because we
know how badly your nose (and new
sofa) want relief.

Moving beyond the endurance
and dedicated patience of cleaning
up your pet, let’s talk skill. Your
hairdresser’s scissors are about
4 to 5 inches long while grooming
shears are 7 %2 to 12 inches long—

Envirogroom
Professional Pet Products
Seattle, WA
Phone: 206-354-2248

For FREE Samples,
call 877-630-3013

Order online at
Naturalpetshampoo.net

www.ENnVirogroom.c

READER SERVICE CARD #6866

«Wheat and Gluten Free
(Industry first)

« Paraben Free

« pH Balanced

« Non Toxic/Biodegradeable
«Vitamin and Protein Fortified

« Always gentle and mild
for sensitive skin

'f..ﬂour’ ]oél; coomer k98 To leaey over 265 I’ecognizec]
[)P@GOIS, cod Jﬂgpeﬁ ancl vafiéltionﬁ oy STrgleﬁ - Qnuffﬂ

JEhe Roc]le 3@136 130 ]oick Jfr’om 1 OIiFFefeﬂ; 6133166 alonel"

much more difficult to maneuver.
Hairdressers’ clippers have one
blade and about five clip-on combs,
compared to a pet groomer who
has to choose an appropriate blade
from over 17 sizes and 13 different
snap-on combs. Your hairdresser
works off of approximately four
basic hair cut options that she then
personalizes just for you, but your
pet groomer has to learn over 365
recognized breeds, coat types and
variations on styles—Snuffy the
Poodle gets to pick from 12 different

Continued on page 18

We are sure you will enjoy
Envirogroom Professional Products
because of their high quality and value!

+ Easy mix 50:1 and 32:1
Concentrates available in gallon
and 12 oz retail packaging

- Safe to use direct
(without diluting)

+ Premium quality
« Exceptional Value

+The best formulated
shampoo for bathing systems
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The Professional Pet Groomer
vs. The Professional

Hairdresser
Continued from page 17

styles alone!

Ever come close to having your
ear snipped off by your hairdresser?
Probably not (when he asks you to
“hold still” [ assume it’s a no-brainer
for you). Dogs, on the other hand,
don’t always get the message, if you
know what I mean. Hopefully you
don’t claw or bite your hairdresser
(though as a former hairdresser,
myself, I once had a small child
bite my arm while trying to cut his
bangs). Pet groomers have to be
psychic to proactively figure out who
is going to subject them to such oral
abuse. Some dogs will bite for the
simplest things, while other dogs
will sit quietly and give you those
sweet Lassie eyes no matter what
you do to them.

Vﬂ]ite(i: someon® uho loves Bo worl with Qrimals
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Endurance, patience and skill.
All highly respectable attributes
of professionals that care for and
pamper your fluffy soul mates. So
let’s reciprocate the respect. If you
have a 9:00 a.m. appointment on
Wednesday with your hairdresser,
it’s a good bet that you call her from
your cell phone if you are running

Quality Designs That Work

Demonstrate a higher level of care:
Animals can feel it. Clients can see it!

Safety Feature

[IIT‘I] SNYDER
HFE. GO

www.snydermfg.com

800/422-1932

The Leader in Laminated Animal Care Enclosures
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late or can’t make it at the last
minute. It is often the case for pet
groomers, however, that owners
will show up with their pet up to
90 minutes late without any notice.
At that point, your pet’s time slot
becomes the equivalent of flying
stand-by—we really want you to

fly with us but we’ll squeeze you in
only when there is room.

Just as with hairdressers, pet
groomers schedule appointments
weeks in advance and we can just
as easily be completely booked
two to three weeks ahead of time.
Similarly, Thanksgiving, Christmas
and New Year’s Eve are our busi-
est holidays of the year—so fitting a
Newfoundland in on December 24th
without an appointment is next to
impossible; unless we have a can-
cellation (most pet groomers do offer
a cancellation waiting list and would
be happy to put a name on it).

Is my pet ready yet? Not if we
didn’t call you to confirm this. It’s
not that we mind owners asking the
question, it’s just that every time
we receive a call to check on a pet’s
status prematurely, we must first
safely secure the pet that is on the
grooming table or in the tub before
we can answer a phone call. All it
takes is four or five calls of this na-
ture and one naughty pet to throw
our schedules off. Each pet, should

Continued on page 20
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For more information about the entire line of professional grooming products please visit www.biogroom.com or call 800.762.0232
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The Professional Pet Groomer
vs. The Professional

Hairdresser
Continued from page 18

be able to receive our full attention
to details and this requires time.

Most accidents happen when
time is rushed, and the safety of our
staff and pets is our first priority.

Finally, a word to the wise and
the answer to a burning question.
Yes, it is customary for pet groom-
ers to accept tips. He or she just
spent a cozy couple of hours with a
beloved, adorable pet (need I
remind you about some of those
more unusual tasks undertaken
by your groomer?).

Please remember that pet
grooming is a service profession
just as hairdressing. Could you
imagine leaving your hairdresser’s
chair without sufficiently tipping

him? (Ok, maybe you can imagine
this, but can you imagine making a
follow-up appointment to this same
hairdresser without tipping him?!)
Pet groomers should be

considered as a pet’s personal
hairdresser. Even more a feline is to
be groomed...people love to tell how
sweet their cat is but there is only
one simple response to grooming a

All in all a pet groomer’s basic
job description should read:

Wanted: someone who loves
to work with animals, particularly
stinky ones with fleas and like to
roll on the beach for hours. Doesn’t
mind getting completely soaking
wet, cleaning up pee, poop, vomit,
and dealing with anal glands.
Someone with a strong back (and
stomach) who can lift heavy, moving
objects. Likes to play wrestle and
occasionally be dragged across the
room. Has an incredible amount of
self control and can handle a lot of

Dryers
* Dry 1 large or 2 smaller dogs .
* Hands-free drying allows for .
increased revenue .
e Calm, safe and quiet drying .
e Efficient drying time .

CAGES.

Affordable Cages

Cages

Easy to clean

Variety of sizes and configurations
Quiet, comfortable and warm
Ready-to-assemble, or fully assembled
Durable

clarkcages.com
1-800-461-9972
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stress at all times. Someone who is
not afraid to get an occasional love
bite or two. Can handle standing for
long hours while controlling large
sharp pointy objects with precise
accuracy. Pay is acceptable and you
will be able to watch a mangy mutt
be transformed into a beautiful dog.
You may also receive lots of puppy
kisses and hugs, and the occasional
paw-shake and “thank you” bark.
You will know that you have done
well even if you don't hear it directly
from the owner.

[ love my job and without ques-
tion, I love pets and think they
are adorable. They are part of our
grooming family. I have tried and
succeeded at many jobs—f{rom hair-
dressing to building houses to being
a medic in the U.S. army to running
a household as a single mother.
But, [ wouldn'’t trade my job as a pet
groomer for anything.

Please know, however, that I
didn’t just wake up one morning
and say “I'm going to groom dogs
starting today.” I went to school
for training and studied very hard.

[ chose to be a groomer and [ am
here to work with pet owners to
keep their pets well cared for and
healthy.

Special note:

Most groomers see pets about
every four to eight weeks (compared
to visiting your veterinarian one to
two times a year for most healthy
pets). We have our hands on your pet
from nose to tail, so we can often no-
tice changes in your pet from simple
things like the start of an ear infec-
tion to bigger concerns, like a lump
that wasn’t there on your pet’s last
visit, to many other problems such as
fleas, hot spots, and more. In addi-
tion to maintaining good hygiene for
your pet, a groomer can play a valu-
able intermediary role to alert you of
concerns and recommend a visit to
the veterinarian.
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Paris * London * New York

THE WORLD’S MOST LUXURIOUS SHAMPOOS

FOR RESERVATIONS CALL: 800-745-4512 TEL : 845-268-6500 FAX: 845-268-6237
LES POOCHS FRAGRANCES P.O. Box 51 Tuxedo, New York 10987 USA

WWW.LESPOOCHS.COM
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The Bachelor” 77/,rce

Animal advocate, Lorenzo Borghese, is a prince of
a guy. And that’s true. He is a real-life prince, as well
as Founder and President of Royal Treatment Italian
Pet Spa, a line of high-end coat and skin care products
for pets, using natural ingredients from Italy.

Descended from royalty, his paternal grandmother
was Princess Marcella Borghese, founder of
Borghese, a subsidiary of Revion (according to

GTG: Tell us a little bit about your business? How did
it begin and where?

Lorenzo: The Royal Treatment Italian Pet Spa line began
in 2002, when I created a shampoo to help my dog, Belle, with
her severe dry skin. I was so amazed at how good the sham-
poo was that I wanted to share it with the world, so all dogs
would have healthy skin. To do this, I made a presentation
to HSN (The Shopping Network) and they loved the product.
Within three months, the line launched on their network. I have
now been on HSN for 8 years and have expanded the line from
Jjust one product, to several hundred.

GTG: What prompted you to the need for your
product line?
Lorenzo: My dog. She was
suffering and I wanted her to feel
good. Therefore, I began doing
research on why pet shampoos
were damaging her skin. After
two years of research and hun-
dreds of shampoo samples, I
finally found the right formula.
A formula that not only helped
her dry skin, but made her
coat shine like
diamonds.

Wikipedia) and an ancestral tree that includes Pope
Paul V, Napoleon’s sister, a Cardinal and more. Ameri-
can audiences will remember Prince Lorenzo Borghese,
as star of the ABC network show, The Bachelor.

But the true love of his life is his dog, Belle. In
an effort to help her, he developed a line of products
that he now has formulated for the Professional Pet
Groomer. In this issue, we interview Lorenzo.

GTG: What problems do your products solve, that
may be different than others of the same type?

Lorenzo: My products attack dry, itchy skin and a dry
brittle coat. Additionally, I have a line of supplements that help
the joints, shedding and overall pet health.

GTG: [ understand your family had a part in this?

Lorenzo: My family helped me find Italian cosmetic manu-
facturers and Italian fragrance companies so that I could bring
a little bit of Italy to us here in the United States. They offered
the best cosmetic contacts in the world.

GTG: What are you most proud of in your business?
Lorenzo: That it is making a difference. It is helping dogs
live healthier, happier, more comfortable lives.

GTG: Many people will know you from TV? Is your status
still the same or have you found the love of your life?

Lorenzo: I'm still a bachelor but looking for someone to
share my life. Someone with a big heart and who loves animals
as much as I do.

GTG: Besides pet products, what is keeping you busy
these days? Any more TV series?

Lorenzo: I also manufacture many cosmetic brands (all
made in Italy). I'm writing my first book which will be available
this December called, Princess of Nowhere (an historical fic-
tional romance novel) and I just finished filming another reality
show called, Coming to Holland. Lastly, I just launched a new
pet website called, Royalpetclub.com which not only features
my products at vast discounts, but offers important pet blogs,
health articles, contests, free products and is home to a web
series I co-created called, “America’s Next Top Dog.” This
series has an all dog cast and pokes fun at reality TV shows,

A
V \\ celebrities and movies.
U4

GTG: Sounds like fun. We hope you are going to
be involved in the Professional Pet Care Industry
for some time.

B

For more information about the Royal treatment
line, circle Reader Service Card #6871.
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‘Help ar Headac

he:

he pet care industry is booming. This is good news,

but it has its dark side. Your appointment book is over-
i flowing. People have to wait long periods of time to be

on your schedule. Despite raising your prices, you are
overwhelmed, overworked, and stressed. Could adding
employees bring much needed relief or be a curse?

How you acquire and manage employees will mean
the difference between expansion bliss or horror. The
hiring process needs to be well thought out to prevent
major problems.

Continued on page 26

Animal

®
SKUNK-OFF | ~omi2r

Safe even on your pet’s face!
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Removes all fraces of skunk spray from dogs, other
pets, people, cloths, cars, homes— anybody or
anything a skunk has sprayed or anything a
skunk-sprayed animal has rubbed against.

REQUEST A FREE SAMPLE

BUSINESS NAME

We create portraits
your customers will Love!

YOUR NAME

www.animalphotography.com

POSTAL MAILING ADDRESS
Completely Self-Contained Professional Studio.

ey STATE zp Over 100 Props, backgrounds and colors

H O RN E LL PHONE for your customers to choose from.
TO RECEIVE YOUR FREE SAMPLE Portrait Packages are delivered in 3 days!

e FAX YOUR REQUEST TO (816) 873-3223 / / 2 //(57&4. 5’ 5 5 5

www.thornell.com  cALL (888)-873-3442 OR Email: sales@thornell.com
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Deepest Tub Available

One Piece Tub Design

16 Gauge Stainless Steel

Elevated Grate Guide System

3 Heavy Duty Tie-Down Rings
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No bottom rail to trap urine
Door swings in & out

Positive Lock Latch

1/4" Tempered Glass

1 1/4" SS Square Tubing Frame

Slam Latches

Raised Floors
Removable Dividers
Pull-Out Waste Trays
Stainless Steel Doors

DIRECT

ANIMAL PEODUETS . SN
A DIVISION OF TRISTAR METALS. INC.
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Employees, Help or Headache??
Continued from page 24

First, decide if you NEED em-
ployees or just WANT employees. If
vou would like to work less and get
more time off and think that hiring
someone is the answer then STOP!
Employees will take a lot of time
and money to not only train, but
to supervise. It will be a while until
they can be trusted to work inde-
pendently to your standards.

However, if your appointment
book is overflowing and has been
that way consistently for a period of
time through normal market lulls,
then it may be time to hire some
help. The biggest misconception of
potential employers is that employ-
ees will help them increase their
income. This is not necessarily the
case. Employees cost a great deal in
taxes, insurance, and time. The cost
of keeping employees needs to be
figured out before even attempting
to hire someone. Can the business
support another person? Employees
can be a valuable asset to any busi-
ness to help out as well as affording
you a sick day while keeping your

s

business open.

If you decide that you NEED
help, then what kind of help would
be the most beneficial to your busi-
ness? If you find that answering
the phones and dealing with clients
takes you away from the groom-
ing table too much, a receptionist
may be what you need. Or, you may
believe that hiring someone who can
bathe and prepare dogs for groom-
ing would enable you to have more
time with customers or do more
finish work.

Up to your elbows in Poodles
and scissor trims? You probably
need a groomer. Keep in mind that
it may be easier to find and train a
receptionist or bather, than it will a
groomer. List the things that inter-
rupt your grooming day and see
what title would fit those jobs.

The next step would be to visit
your accountant. Who will help you
run the numbers for full and part
time staff and give you an estimate
of what a potential employee may
cost. In doing so, you will be able to
see how many pets have to be added
to the schedule per week to make
that employee worth it. Not all small
businesses can support an employ-

-
-~
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www.laubeshop.com Phone # (805)-240-1300 email@kimlaubeco.com
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A good accountant
will help you run the
numbers for full and part
time staff and give you
an estimate of what a
potential employee
may cost you.

ee. That is where the Independent
Contractor would come in.

Usually, only a full groomer
would fit the criteria for Indepen-
dent Contractors. The criteria of
IC’s is very specific for Federal tax
purposes. The basic benefit of an IC
is the fact that they pay their own
taxes and require no state Work-
men’s Compensation Insurance.
This leads to another decision -
Employee or IC?

While Independent Contractors
may be cheaper to have at the busi-
ness, the downside is that you have
little control over their work qual-
ity and hours. They are basically
self-employed people who are just
renting space from your business
because you both provide the same
or similar services. If they provide a
“poor quality service” then it could
reflect badly on your business and
ultimately, you. On the other hand,
if you find a great groomer, then the

Continued on page 28

Wheat Free-Comn Free Soy Free Vegetarian

Just Like You
Baked Them
Yourself.

But vithout all the uss!
Simply Good For Dogs!
)
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In 1975, Solid Gold introduced Hund-n-Flocken, which was one of the first natural dog foods in the
United States. Hund-n-Flocken (meaning dog food flake in German) had been a top seller in Germany
for 20 years.

Solid Gold dog foods contain natural ingredients. Our goal is to provide the highest quality nutrition to
our pets. We never use soybeans, wheat, or corn, which some dogs are highly allergic to. They can cause
severe skin allergies as well as large vet bills due to hot spots and infections. Instead, we use grains such as
amaranth, millet, and barley. We never use beet pulp, which is a. commeonly used source of fiber in many
other dog foods.

Solid Gold was one of the first to use wild Alaskan salmon. Howevet, in the past few years, government
regulatory actions and depletion of natural schools have made itimpossible to source enough wild caught
salmon. We refuse to use farmed salmon, which ate often fed genetically modified foods and can be
contaminated with PCBs, so we are now using the very clean menhaden herring in all our dry dog foods.
Many of our foods also contain range fed bison, which is an extremely healthy meat being low fat and
humanely raised.

It is very important to read the ingtedient list on yourpet’s foods as you will find many other companies
use meat by products, the most.common being chicken by-products. Solid Gold never uses meat by-prod-
ucts and we only use healthy fats full 6f omega fatty acids like canola oil, salmon oil, and flaxseed oil.

In addition, our food bags are hermetically sealed with a ene way valve that allows air out, but not in. This
helps keep our natural foods fresh.

At Solid Gold, we believe in being honest about our ingredients and our practices. We believe in better
health through diet and nutrition. We answer to a higher power; that of our dogs and cats who look to us
for their well being. They are cherished members of our families and deserve to live long, active lives. We
feel feeding your pets Solid Gold will keep your pets-happy and healthy.

Cute story......
Did you know that the Ancient Chinese word for eclipse is “Shih”, which means “to eat.” If an
eclipse was occurring, the people traditionally beat drums and banged pots to
scare off the “heavenly dogs” believed to be devouring the sun.

For a catalog or store near you call or email us at:
(619) 258-7356 or (619) 258-1914 (M-F 10-5 PST) or
Solid Gold is the only dog food company E-mail us at sarah@solidgoldhealth.com or
that is a member of the Organic Trade —KeMBgz™ www.solidgoldhealth.com
Association, the American J/ W'/"c\\
i iati | i
Nutraceutical Assoc‘lat_“”?’ the @M TRADGN) Solid Gold Health Products for Pets,
Medicinal Food Association, As5©! / the Holistic Animal Nutrition Cent
Nutraceutical Foods Association and 7~ ¢ Holistic Animal Nutrition Center

the Life Extension Association. 1331 N. Cuyamaca SOLID GOLD

El Cajon, CA 92020
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Employees, Help or Headache??
Continued from page 26

boost to your reputation could be
great!

A new employee will have to be
trained and be able to attain the
speed and quality that you desire.
This will all take time, and time
equals money in business. Don’t
try to hire someone at the peak of
the busy season because you are
already in a time crunch.

New employees will make mis-
takes. You will want to have time to
patiently train them to your stan-
dards. Do not schedule extra clients
for at least a month. This way you
will be able to spend time needed to
see that your employee gets off to a
good start.

If you've gotten to the point
where you know you can support
an employee, then plan out the next
steps.

Advertise

The way you word your ad
could save you countless hours
interviewing people that will not be

able to physically do the job. Think
about what this person will need to
be able to do, such as lift at least a
certain weight, have a valid driver’s
license, run a computer program,
etc. Be sure to list these in your
advertisement.

Include how to apply for the
position. Be sure to add, “No Phone
Calls, Please.” if you are already
swamped with client’s calls. Will you
want them to pick up an application
or drop off a resume?

Before the ad is placed, plan
how you want people to apply and
interview. I had people call for an
interview and fill out their applica-
tion at that time. That way I could
answer questions like “What is a
Clipper Vacuum System?”, “What do
you consider to be Certified?” and
my favorite “Will there be notice be-
fore you request a drug screening?”
You'll be able to weed out quite a
few with a well written help wanted
ad and specific requirements for the
interview. Let’s face it, if they can’t
follow simple instructions for the
interview, they probably won’t be
able to do the more daunting tasks
required for a grooming salon.

Personal Training DVD’s for Groomers

WITH SUE ZECCO & JAY SCRUGGS

www.superstylingsessions.com
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The way you
word your ad could
save you countless
hours interviewing
people ...

Application

Writing your application form is
one of the most important parts of
the process. Through the applica-
tion, you will know the experience
and education of the person you
have interviewed. You will have
critical information to reference in
the future like emergency contacts,
social security numbers, and refer-
ences. I would suggest that you get
a basic employment application and
modify it to suit your needs. An ap-
plication can also inform and obtain
consent for things like random drug
and alcohol screening if you include
a signature on the form.

The interview: are they going

Continued on page 30

Save BIG

on EMail

Specials!

Give us your current
e-mail address, and you
will benefit from Barkleigh
product special savings!

Receive E-Mail Product
Specials Every Month!

info@barkleigh.com

www.parkleigh.com
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QUADRUFED PTT CARK

Contact us for FREE SAMPLES of our natural

AL IN ONE Yucca TEARLESS SHAMPOO, a general purpose, Flea & Tick, medicated,

anti-itch, whitening and conditioning shampoo
&
ArLL IN ONE Yucca LEAVE-IN CONDITIONER, DE-MATTING UNDERCOAT REMOVER and DRYING AID

GET FREE SAMPLES NOW ONLINE AT:
http://quadrupedpetcare.com/sample _request _adam.php

or by telephone at: 1-800-638-1135

* AVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY

www.quadrupedpetcare.com
READER SERVICE CARD #6879



GroomertoGroomer.com

Employees, Help or Headache??
Continued from page 28

to be on a “tryout interview” where
they may have to handle a pet, clip-
pers, and baths or just a “sit-down
interview”? Schedule ample time for
each interview. If you are rushed,
you may forget important questions.
The interview is the time to see if
the person is “right” for the job. By
this, I mean that you should see if
fleas, sores, and more are going to
send this new employee running out
the door, screaming. To be blunt,
TRY to gross them out!

You should provide the potential
employee with the hours and days
they would be expected to work and
a description of the duties required
of them. At the end of the inter-
view, never say whether or not you
plan to hire them. Let them know
that you will be in contact as to the
status of the position. Take a few
minutes after the interview to make
notes of your observations and the
answers to the questions you asked
while they are fresh in your mind.

When the interviews are over
and it’s time for your decision,

remember that skills are great, ex-
perience is awesome, but will you be
able to WORK with this person on

a daily basis? You want this person
to be an asset to the business, not a
liability. An employee should lighten
your load and make your working
life easier, not more stressful.

Have an Employee Handbook or
an Employee Duties and Guidelines
sheet. This should have information
about probationary periods, pay,
sick time, duties, rules, and respon-
sibilities. It should also include dis-
ciplinary action and when it will be
used. Almost anything that could go
wrong should be covered, then there
will be fewer misconceptions. You
should also have a planned training
or re-training program for the new
employee.

Your business growth is lim-
ited by the amount of service you
can provide. By adding employees
you can expand and improve your
potential. Employees can add cama-
raderie and valuable input to every
working day. With proper prepara-
tion and leadership, your employees
will be the backbone of a growing
business. For me, hiring was a big

Your business
growth is limited by
the amount of service
you can provide. By
adding employees
you can expand and
improve your potential.

step. I began this journey to find
a bather and now [ have a bather
along with two groomers (that I re-
trained). I feel that my success in
hiring is in taking the time to plan
for this expansion.

Niki Rickett has owned and
operated Custom Clips Grooming
since 1994. Her majors in Business
and Math and a family background
of operating businesses have helped
keep her venture profitable from the
first year. She is currently planning a
large expansion of her business and
looks forward to sharing her “adven-
ture” with her peers.

your own canine massage practice.

EQUISSAGE-

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)

THE EQUISSAGE PROGRAM T
IN CANINE MASSAGE THERAPY v W

professionally schools the student in the theory and
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing

iad

For a free brochure call:

(800) 843-0224

or write : EQUISSAGE-® P.O. Box 447, Round Hill, VA 20142
Visit our web site: www.equissage.com -

E-Mail: info@equissage.com
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The more things change . ..
The more they stay the same.

Helly Lewis

The grooming industry has seen
many new and exciting changes
over the years. Recirculating bath
systems save shampoo and water.
Vacuums attach to clippers to make
cleanup easier. Tables are elec-
tric, (allowing table races to take
place). Yes, I said table races. One
person sits on one table, another
on a different table, press the but-
ton, and whoever gets to the top or
bottom first wins. There are hooks
and loops and nooses and restrain-
ing systems. They allow dogs to be
hitched into place preventing any
movement (except breathing). There
are also bags with zippers and holes
that allow groomers the pleasure of
grooming angry Kitties with ease,
replacing the old concept of a pillow-
case on a rope lowered into water.

Clipper blades have evolved
with new sizes and rust resistant
metals. Scissors have holes in them
to make them lighter. Dryers have
more legs on them (so they don't tip
over and crush the table race con-
testant when bumped). Blades have
REALLY large numbers on them,
preventing the age old mistake of
zapping with a 40 where the 5/8
blade should have gone.

Clippers come with gamma
ray light systems that allow flaw-
less vision into the recesses of the
sanitary void. These lights are also
useful when blinding your table race
opponent right before pushing the
wobbly old four-legged dryer into
them. Of course, the most impor-
tant of all of these improvements is
the addition of pink to everything!

Tables, stools, brushes, clippers,
combs, are all pink. Even dogs
are pink!

In all this chaos of improve-
ment, there is one stable piece of
equipment that remains relatively
unchanged. The one thing every
single groomer in every single coun-
try all around the world has access
to...the almighty nail clipper.

While we lovingly oil and clean
our blades and place our shears in
velvet lined cases, (breathing death
upon the bather who touches them),
nail clippers are usually thrown
in with the random brushes with
rotating pins, razor blade sharp mat
breaking contraptions, combs that
glow in the dark, and the ribbons
that have cutesy sayings about how
much Killer the Chihuahua loves his
groomer. We as groomers should be
ashamed of the travesty that is how
we treat our most valuable piece of
equipment.

Nail clippers clip nails. Duh.
They are also a multi-functional tool
that can be used to do anything.
Yes, anything. I've used them to
snip “Pookie wants to annihilate his
groomer” ribbon to fashion bows.
['ve snipped string off my pants. I
watch in horror as another groom-
er snipped out a mat with them
because her scissors were out of
reach.

This past Christmas, I bought
my first real tree. [ didn’t realize the
thing was going to drag the floor. I
also didn’t realize I could have used
this as an excuse to not buy pres-
ents because there was nowhere to

put them. [ dug out the nail clippers
and trimmed the excess branches
off the bottom of the tree while the
dog shook in fear.

The first warm day this year, I
grabbed my nail clippers and set off
to whack as many branches off of
the Leyland Cypress hovering over
my patio as possible.

Nail clippers also make great
pliers. My latest investment was an
awesome Bowflex/clothes rack. I
bought it used, so of course I had
to attempt to put it together...with
no pliers and a rusty screwdriver [
lifted off my ex-husband at our last
child exchange. The nail clippers
tightened that bolt right on down.
When I tell my five year old to bring
me scissors, she brings the nail clip-
pers. [ have trained her well.

While all those advances and
changes have made our job more
enjoyable, the inventor of the nail
clipper deserves an award for mak-
ing our lives worth living. And now
[ must excuse myself. My daugh-
ter has presented me with a freeze
pop that needs to be opened. Now,
where did [ put those nail clippers?

Groomer to Groomer * Vol 29 Ed 3 * April/May 2010
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The Creative Cat

by Dawn Omboy

The world of Creative Styling is vast and expanding all the time, it
practically has no limits. Many groomers see cats on a regular basis. But
for feline exclusive groomers, Danelle German CFMG and Lindsey Giedel
CFMG, cats are an every day thing. German, Director of the National
Cat Groomers School located in Greenville SC and Founder/President
of the National Cat Groomers Institute of America,Inc. together with the
school’s instructor Lindsey Geidel CFMG, CFCG, have done some amazing
Creative work, and teach it at the school where you can earn a Certified
Feline Creative Groomer status (CFCG) as well as Certified Feline Master

Groomer (CFMGQG,).

German, who has been grooming cats for just over 10 years is all
about cats in an industry that is all about dogs and is looking to change
things. She didn'’t like being left out of everything and wanted to partici-
pate in interesting competitions, such as creative grooming, and prove
it is not just a dog’s world. She has participated in several (dog) Creative
competitions with her fantasy felines wowing the crowd and proving it
could be done even though she was not allowed to place. Her persistence
has paid off and now there is a Creative Cat Competition that was added
by Christine DeFillipo at this year’s Intergroom where German was the

Judge.

When asked, German said that temperament is most important when
choosing a candidate for creative grooming, the feline must be agreeable
to the extra time it takes to complete a creative groom. Most designs take
between 30 minutes to an hour to complete and are done on short coats,
either natural of clipped close . All of her designs are totally done with
clippers, no scissors. Some designs are colored, others are not. As far
as mediums used for color, German says it depends upon how long the
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owner wants the color to last. For tem-
porary use, she will use Blo-Pens so
the designs can be changed frequently.
Sometimes she uses more perma-
nent color choices such as Pet Edge
dyes (RSC #6849), Manic Panic (RSC
#6850). One interesting thing about
cat hair is that it grows outward from
the tip rather than the root like dog
and people hair, says German. This
means whatever color is applied to the
root of the hair, will remain at the root
and never grow outward. Because of
that, to remove any permanent dyes,
the cat must be shaved very close to
the skin.

For more on my interview
with Danelle German, visit
wwuw.klippers.com and for information
on Creative Cat Grooming visit
www.nationalcatgroomers.com

Send ideas and suggestions for
future articles to dawnI@petstore.cc
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Groomer cleans up with easy money!

By Janis O’Neill

Jan’s Grooming

Breeder/Owner

Fantasy Yorkshire Terriers for 20+ years.

As a pet groomer, I'm just like
other business owners that continu-
ally look for ways to create new
sources of revenue without having
to invest hard earned money or
precious time. Not long ago | found
a fantastic program from NuVet
Labs that perfectly fits the bill. As
the owner of a grooming business |
don’t have a lot of time to give, so
for me the best programs are the
ones that are simple, easy, and won’t
take up time that | need for my
clients. NuVet’s program works like
a charm and best of all | didn’t have
to invest one penny to get started,
or even have to sell anything to
make the money. All | have to do
is talk to my clients about NuVet,
hand out some flyers or brochures,
and have them contact the company
if they want to make a purchase or
have any additional questions. In
exchange, NuVet pays me up to 50%
of the retail price of their product
each and every time the customer
orders.

NuVet spent 8 years to develop
the best nutritional supplements
around. They use only the purest of
human grade ingredients and manu-
facture their products in a GMP
(Good Manufacturing Practices)
pharmaceutical lab approved by the
FDA for human product produc-
tion. That kind of dedication to
their products, and the animals that
take them, is literally unheard of
in this industry.Their products are
the best on the market for dogs
and cats that suffer from skin and
coat problems, allergies, arthritis,
and joint conditions, and so much
more. | have full confidence in their
nutritional supplements so when |
talk about the product, and NuVet, |
honestly believe I’'m doing the right

Earn additional income with

no out of pocket

Pet Groomers! Get in on
this new passive income
program from NuVet Labs!

« Help your client’s pet’s health and receive up to 50%
of retail sales - with Little Work and No Investment.

» Thousands of America’s top groomers, vets, breeders,
and kennel owners are already earning income from
this program - you can too.

« No cost to you, not even for shipping!

» Minimal effort to earn extra money. Just hand out flyers
and talk about NuVet to your customers. That’s it!

« No inventory or sales tax to deal with.

« Each time your customer orders from NuVet
you get money.

» BOOST THE HEALTH OF YOUR CLIENT’S PETS
WHILE BOOSTING YOUR INCOME!

NuVet Plus®-Revolutionary
Natural Product

An All Natural Remedy for:
Scratching, Itching, Hot Spots, Allergies, Skin & Coat Prob-
lems, Arthritis, Premature Aging, Digestive Issues, Cata-
racts, Heart Disease, Low Energy levels and General Health.

« Exceeds Good Manufacturing Practices (GMP)
as defined by the FDA for humans.

« 8 years to develop this revolutionary product.

« Over 14 years as one of the best nutritional
supplements in the pet industry.

« No Sugars or Fillers
« Absolute Money Back Guarantee!

expense!

€ ¢ searched for a

I product that would
provide good results for
my clients. NuVet Plus is
a phenomenal supplement
that really works. The
residuals are terrific too!”

Marcia Kaiser,

Owner

The Petstop,
Litchfield Park, AZ

petstopgrooming.com

(¥4 uVet ... is one
product that does

all that it claims to do.
Incredible!”

David Teta, Owner
Ruff Kuts, Inc,

Olive Branch, MS
ruftkuts.com

-
Try it yourself
FREE!

800-474-7044

Nu\ieabsf

www.nuvet.com

For more info - Call Now

thing for my clients.

I’'m proud to count myself as one
of the thousands of groomers, vets,
and breeders that are providing
the very best in pet nutrition while
earning good, additional, income.
The best part is all | have to do is
talk about a product that | actually
believe in! | couldn’t ask for a more

READER SERVICE CARD #6884

simple and easy way to make money
and take care of my customer’s pets
at the same time.

To learn more about the
Groomer’s Program call NuVet
Labs at 1-800-474-7044. Request
Reader Service Card # 6683
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BREATHE HEALTHY?®
I-TECH “Fun to Wear”
GROOMER’S MASKS

Pet Dander, Hair, Dust,
Parasites & much more.

~ Antimicrobial Aegis® Microbe Shield®
is permanent and continues killing
microorganisms even with
repeated washings.

# =

 WWW.BreatheHealthy.com
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1 could see that the
green, so I would be able
se through my left-hand turn
out stopping. Then I saw the dog.
Right in the middle of the in-
tersection was a small, apparently
clueless dog, barking defensively at
the passing cars. I recognized the
dog as a Pembroke Welsh Corgi. As [
slowed down to avoid hitting the dog,
[ opened my car door and called to
the dog. A car whizzed past just as I
called to him and the dog was star-
tled into running toward me. With
a short-legged leap, the dog jumped
into my car, right beneath my legs.
I decided not to try to reposition
him, so I drove carefully the last few
blocks to my house.

As [ pulled into my driveway and
parked, I slipped a lightweight leash
from the glove box. This is the same
type of “throw-away” leash that many
veterinary clinics use. Now that [ had
transported this little guy away from
his normal territory, I was morally
obligated to make sure he didn’t
escape before I could contact his
owner.

[ slipped the leash over his head
and opened the car door. I held the
leash over his head so that he was
mometarily prevented from bolting
out the door. My goal was to slide
my other hand under his belly, and
then lift him up to my side, where
I could comfortably support his
back while retaining control. As my
hand slipped under his tummy, the
Corgi gave a snarl and attempted to
shorten my thumb with his teeth. In

Continued on page 36



EASY add on service
to increase revenue!

PlagClInz Spray and Gel are the only alcohol-free
pet oral care products that reduce plaque
and tartar without brushing. They contain
scientifically proven, natural ingredients including
Zinc complex, which stops odor formation,
interferes with tartar growth and may aid in
healing soft tissue.

Introducing PlagCIinz™
The complete pet oral hygiene system

Use PlaqClnz Spray along with the Oral Irrigator
to quickly clean and freshen pets’ mouths as
an added service to your clients.

You'll find PlagCInz Spray and Gel easy to use
thanks to their neutral pH and taste-free

Cinz

Fresh Breath. Healthy Mouth. Happier Pet.

% *
formula. Even the most finicky dogs and cats will F’?E:sg FZF?EZSZ fg lglizgnz
accept PlagCinz. 1 PlagClnz 1 PlagClnz 2 oz Gel List
Oral Irrigator 4 oz Solution $10.98
. . o . List $24.95 List $12.47 Introductory
Amazing results in the initial pet visit! price

PlagCinz is safe, time efficient and has
increased my grooming and retail revenues!

Angela Mc Murray, Crystal River, FL

Every client is 2
idatel

% PlaqClnz candida

FREE marketing and
sales support materials!
I’'saseasyas1,2,3

Add to your revenue and keep pets healthier by
performing the PlagCinz Oral Cleansing System
on every pet you serve. Here’s how:

1. Offer the first PlaqCInz Pet Oral Health
procedure free at check-in. Give pet BT e
parent a PlagCInz brochure to review. Su Just 30 Seconds!

2. Review the results of the oral ALERT
exam with pet parent at checkout.

- e o P P

- - i ‘, : k.

’ ; Inflamed Gum{
- @FlagClnz (gingivitis)

*FREE with initial order, 3878 Each

Limited time offer. 24 Minimum

@PlacClnz

Fresh breath in just 30 seconds!

PlagCina~
S goes 1o the bacseie cuwc

‘paniesal siybl |l ,8010BIJUBWS @ 6002 60} L6965

3. Ask for the order: “I'd like to send this
bottle of PlagCInz home with you today. It's
easy to use and you don’t even have to brush
your pet’s teeth! Can | add it to your total for
just $20?” Schedule future PlagCInz oral
treatments.

$75 Value

= e 24-332
£ SmartPractice 24352
To order call: e 2 Salon posters 11" x 17"
800.762.7877 ¢ 1 Oral ALERT Exam Chart

www.plaqclnz.com * 1 Oral Irrigator
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¢ 50 PlaqCInz take-home

client brochures
e 25 Canine Alert oral exam
cards
e 25 Feline Alert oral exam cads
¢ 1 40z PlagClInz Solution
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Tips for Saving a Lost Dog
Continued from page 34

case you are wondering, that’s why
the other hand holds the leash up
in the air - as long as [ kept ten-
sion on the leash, he couldn’t bite
my other hand. As soon as my hand
retreated, the dog stopped snarl-
ing and instantly returned to being
“cute.” I changed my tactics and let
him jump out of the car without my
assistance.

Once I had the dog secured in
my house, [ carefully examined his
tags and found out that his name
was “Buster” and that he lived
nearby. I made a quick phone call
and contacted his frantic owner. She
jumped in her car and rushed over
to reclaim her “Baby Buster.” At the
end of our conversation, she advised
me about one aspect of Buster’s
temperament. “Buster really doesn’t
like it when you pick him up. He
has chronic back trouble.”

If my rescue effort with Buster
seemed pretty simple, it was.

From the moment [ saw him in
the street until his reunion with
his family, Buster was reunited in

BIG UPGRADE SPRING 2010

New State-of-the-Art System
Online Groomer Community
Message, Articles, Blogs
Audio, Video, Chat, Talk Radio
Thousands Visit Weekly

PetGroomer.com

the same time as it takes to get a
30 minute pizza. With more than
eight years experience working in
animal welfare and rescue agen-
cies, I am familiar with the process
and have rescued several hundred
animals over the years, in a variety
of situations. However, even with all
that experience, I made a careless
mistake that could have gotten me
injured.

If you are a groomer, it’s a
sure bet you love dogs and hate
seeing one on the streets. It’s also
likely that you will be involved with
a client trying to capture a stray
or rescue a dog. You've probably
already performed street-rescues a
number of times. Obviously, though
hundreds of thousands of rescues
happen every year, not all are suc-
cessful - some rescues end tragically
for the animal, the human, or both.

In our haste to help, we may
inadvertently place ourselves in the
same danger that threatens the ani-
mal. While we are there to offer help
and salvation, the dog is unlikely
to understand or react pleasantly
to our assistance. Frightened and
injured dogs are very likely to bite at
any target that comes toward them
- including a potential rescuer.

Grooming’s #1 Buy & Sell Spot e Mobile Vehicle Ads e Help Wanted Ads e Business for Sale Ads
Groomer Buyer’s Guide e Galleries & Trivia Fun e Schools & Home Study e Over 5,000 Pages

Find A Groomer Inc. PO Box 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
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Realizing that it is very natu-
ral to want to help a defenseless
animal, a jolt of reality may at least
help you do it safely. The outcome of
amateur dog catching is often tragic,
albeit well-meaning. No, I'm not
suggesting that you are an amateur,
[ am merely saying that grooming
doesn’t automatically prepare you
for catching a frightened stray. Just
remember, if you botch the job, the
animal may be killed or injured —
specifically because you tried to
save it. If you accidentally cause an
accident by chasing an animal into
a busy street you may be liable for
any injuries or damages — and you
may also be injured or killed in the
process. When in doubt, call the
appropriate agency to handle the
problem.

If after all these cautions you
still want to offer assistance to a lost
or injured animal, here are some
thoughts that may help you suc-
ceed, safely.

c‘::o The first rule of dog catching
is to avoid getting hit by a car.
It is extremely easy to allow the
animal’s peril to cloud your
judgment. Your humanitarian
goal will not stop a car from
hitting you. Likewise, if someone
swerves to miss you (or the dog
you just scared into the street)
and hits a tree, it’s your
responsibility.

Continued on page 38
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Tips for Saving a Lost Dog
Continued from page 36

u:v:o Try to place yourself between
the animal and a dangerous
situation. If the dog is headed
toward a busy intersection try
to get to the intersection first.
Without appearing to be
interested in the animal, go
beyond it and attempt to slow
or stop it’s progress before it
gets to the intersection. If your
presence does spook the animal,
it will most likely run away from
you -- and the danger.

.:' Bending over to “pet the nice
doggie” is almost universally
perceived as a threat by the
dog. Squat or sit on the ground
to make the dog feel less
threatened. While this

e

(INSIDE)

o

o

strategy makes you less of a
threat, it increases the chance
that you will be injured if

the dog isn't friendly. This is
another good reason to call a
professional animal rescue
worker.

Do not make direct eye contact.

Dogs perceive staring as a
challenge. Look at the dog from
the corner of your eye.

':‘:‘ As the dog approaches, offer

your hand under the dog’s
mouth and nose and allow the
animal to make the first move.
Touching a dog on top of the
head, neck or shoulders may
trigger a bite, or cause the
animal to run away.

Keep a pair of long soft shoe
laces and/or a soft nylon leash
in your car for emergencies.

SYMPATHY
CARD

REACH OUT
TO GRIEVING CLIENTS

S ELEGANT 4”X 6” CARD

IS PRINTED WITH RICH
CHOCOLATE INK ON IVORY
LINEN PAPER. MATCHING
ENVELOPES INCLUDED.

“..brings great joy and deep sorrow. May it be comforting to
know that the loss of your beloved pet is shared by those who care.”

(83) Ivory Sympathy Cards w/ Envelopes
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You can use the shoe lace as a
makeshift muzzle, and the leash
to secure the dog if it is mobile.
Ask your veterinarian to show
you how to restrain an injured
animal.

A good tool for simultaneously
controlling an injured

critter while preserving your
safety is a thick blanket. By
covering the animal’s head or
body you can calm the animal
while limiting its ability to
hurt you.

Secure the animal at your
home, or other safe area. If

you need assistance caring for
or confining the animal, call

the appropriate agency for
handling stray animals in your
area. Do not be surprised if they
cannot offer you immediate help
- they are usually swamped
with calls.

It is unfair to expect a
veterinarian to perform free
treatment for an injured
animal. If you wish to be a
humanitarian, you must be
prepared to accept the financial
responsibility. If you cannot pay
for emergency care, there is a
municipal agency or humane
organization in your area that
may be able to help you.

If you decide to keep the animal
at your salon or other private
home, so be it. Just remember
that unless the dog is on display
at a shelter, it may never make
it home. The best course is to
take the dog to the shelter
closest to where you found the
dog. Put it on display for the
legally required time and then
adopt it out as soon as you

can. This insures the dog won'’t
be destroyed and that you were
diligent in finding the owner.

Continued on next page



Tips for Saving a Lost Dog
Continued from page 34

If you are afraid of disease in
a kennel, vaccinate the dog
for the main canine diseases,
including kennel cough.

®¢ If a dog looks very rough and

unkempt, that is not a sign of
neglect by the owner. Being on
the streets can be very hard on
a dog’s appearance. If the dog
has been lost for a week, it may
look nothing like the last time
the owner saw it.

¥ If a dog is fearful of you, that is
not an indication that the owners
are abusive. The dog may be
entirely sheltered at home and
totally freaked out on the streets.
Never let your imagination
convince you that the owner is
a bad person and doesn’t deserve
to have the dog returned.
Sometimes it is true - but often
it is not.

Gary is an internationally acclaimed

behaviorist, trainer, author, columnist

and lecturer. He has more than 30 years

experience working with dogs, includ-
ing eight years of shelter work. Gary
Wilkes is responsible for the innovation
and development of clicker training as

a practical methodology for dogs and
with his former colleague, Karen Pryor,
introduced this method to the world in
1992. His knowledge is founded on his
experience clicker training thousands of
dogs by veterinary referral and includes

teaching the first clicker training classes,

correcting serious aggression, training
animals with physical and neurological
disabilities, creating training protocols
for search and rescue, assistance and
therapy dogs and consulting with MIT
on artificial intelligence projects. He cur-

rently has a full-time, veterinary referral-

based behavior practice in Phoenix,
Arizona, and is a columnist and feature
writer for Off-Lead & Animal Behavior,
and behavior columnist for Groomer

to Groomer magazines.
wwuw.clickandtreat.com
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as if they were your own.

We all know that groomers can
be all wet at times (especially when
that Husky shakes in the tub) and
while the definitions above focus on
the ‘high seas,” I think we all know
that piracy is the stealing of some-
thing and the perpetrator is appro-
priately called a pirate.

You may be asking “Shiver me
timbers and blow me down! What do
pirates have to do with the grooming
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Gettiing Bown fe BUSINESS

BY TERI DIMARINO

as Defined by WordNet Search - (n) piracy, hijacking on the high seas or in similar
contexts; taking a ship or plane away from the control of those who are legally
entitled to it. (n) piracy, the act of plagiarizing; taking someone’s words or ideas

industry?” Well, have you ever had
clients “stolen” from you? Have you
ever wondered who “owns” the client
list in your salon? Have you ever
“pirated” customers from a former
employer?

Theft of customers has long been
a fear of many a salon owner. Who
owns the rights to the customers?
Who has a right to service these cus-
tomers? Who has the right to contact
these customers? This can be a very
touchy subject and I will now touch
on it; albeit gingerly. | am, after all,
a dog groomer and not an attorney
and, in consideration of space, I will
be brief.

First, we have to ask who actu-
ally “owns” a customer or client list.
Let’s raise a few questions, like who
owns the business? Who pays the
location rent? Who advertises for
the customers? Who pays the bills
for telephone, insurance and main-
tenance of the salon? If a salon em-
ploys people as employees then we
have mentioned the operative word,;
“employ.”

The salon owner pays a person a
predetermined fee or rate to perform
a task. Taxes are withheld from pay-
checks and the “employee” is protect-
ed by the protective blanket of the
salon’s insurance policies and other
amenities. The salon sets the pricing
structure and handles the monetary
transactions. The salon controls the
hours of business as well as the way
the work is done.

Continued on next page



Piracy
Continued from page 40

Under these circumstances, the cli-
ent list is considered the property of
the salon; as the salon has worked
hard to obtain, maintain and retain
the customers.

Now, let’s look at the “Inde-
pendent Contractor.” A true inde-
pendent contractor rents space in
a salon and pays the owner of the
establishment a predetermined fee.
It may be a flat rate or a percentage
of the contractor’s income. The inde-
pendent sets their own prices. They
check in their own dogs and handle
their own monetary transactions.
They maintain their own telephone
and insurance. They advertise their
services and maintain their client
records. They pay all of their own

A PE RS ON is either an independent

contractor or an employee. There is no in between!

taxes and any assistants they may
use. The independent sets their own
hours of operation and retains the
right to advertise their services to
other locations. The customers they
bring in through their efforts belong
to them.

If the independent changes lo-
cation, they are entitled to bring this
self-generated client list with them.
This is commonplace in the hair-
dressing industry and hair stylists
change salons all the time, bringing
their client base in tow. But the pet
grooming industry has huge gray
areas in this regard due to the lack
of knowledge by both groomers and

salon owners regarding the require-
ments of the law. A person is either
an independent contractor or an
employee. There is no in between!
As a salon owner you cannot play
on both sides!

Enter a couple of my favorite
mantras, “Consult an attorney” and
“Get it in writing.” This is just smart
business! It can avoid devastating
issues down the road for everybody.
Large corporations regularly have
their employees sign contracts and
agreements all the time, so why
not us? This will save you a ton of
trouble if a question regarding client

Continued on page 42
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Piracy
Continued from page 41

files, confidentiality or even a former
employee using your salon name in
advertising ever comes up.

An attorney can supply you
with “tools” that you can use to
preserve the privacy of your cli-
ent list as well as other proprietary

QP
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Canines in the Mist

NEVER use legal documents unless you know

precisely where they came from and who drafted them.

information of the salon. Please
understand that laws do differ from
state to state and paying an attor-
ney a fee to “bless” such documents
will save you much more than dol-
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lars. I always liked to know what my
clients did for a living and found my
attorney that way. I like doing busi-
ness with people who do business
with me. You will want an attorney
with experience in business contract
and labor laws. Further experience
specifically in the pet care industry
is ideal. NEVER use legal docu-
ments unless you know precisely
where they came from and who
drafted them. Using a document you
got from a friend, on the internet

or from a book (unless written by

an attorney) can prove risky and
dangerous.

In closing, [ must say that while
[ have never (to my knowledge)
experienced client theft in my salon,
[ have always looked with distain at
people who feel entitled to contact
a customer just to “let them know”
where they are now grooming. [
would like to think that simple eth-
ics would play a roll in preventing
this situation, but sometimes people
overlook ethics in the pursuit of
personal gain.

When an employee slyly begins
making a list of their favorite cus-
tomers along with personal con-
tact information, they are actually
breaking the law and can be liable
for damages. It’s obvious that the
instant gratification of taking that
one client far outweighs any moral
principals this person may foster
and their obvious lack of knowledge
in this area is more than an ethical
breach. It is highly illegal and can
end up costing a lot more money
than they would ever make on the
clients they take with them.

Again: Get it in writing. You will
never be sorry!

(*Special thanks to Trish Finn,
Attorney, law professor and Master Pet
Stylist Meritus www.petcarelaw.com )



e Panfages

15 Best In Show Every Day

by Kathy Hosler

“There’s no bigger rush in the world than when the
judge points at you for the win!” says an exhilarated
Julie Pantages as she talks about her latest victory -
becoming World Champion of the 2009 GroomOlympics.

Julie has experienced that rush countless times
during her impressive career — both in the conformation
show ring and in the grooming competition arena.

Julie began her career while she was still in high

school. She worked weekends as a bather at a kennel, Jﬂ[z'g} Scott and Emmy]ﬂ/l'g’j Flower Girl.

and soon decided that her life’s work would be spent in

the pet care industry. and Technical Institute. She entered her first grooming
In 1997, Julie graduated from the Grooming and competition that same year.

Kennel Management Program at Essex Agricultural ‘I had watched grooming competitions when I was

Continued on next page
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Julie Pantages
Continued from page 43

was in grooming school, and being a
competitive person, I wanted to give
it a try,” said Julie. “I won second
place in my very first competition. It
was a lot of fun and I loved it.”

As Julie continued to enter
grooming contests, she learned

what it is like to compete on a
regular basis.

“It involves a lot of long hours-
staying up late and getting up early
to prep dogs, and often driving very
long distances to get to a competi-
tion site. Most people don't realize
how much goes into preparing the
dogs for a contest.

The competition itself is a lot
of stress, but there’s a big payoff,”
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says Julie. “Even if you don’t place
or win, you’re so proud of your dog
- it’s like artwork and you get to
show it off. Of course I want to win
when I enter, but I also feel like I am
grooming for the audience. When
the competition is over, they compli-
ment me and come up and ask me
questions. To me, helping others is
a big part of competing.”

Julie has become tremendously
successful in the contest ring, pil-
ing up many awards, trophies, and
titles. By entering and placing in
grooming competitions, Julie earned
the points she needed to become
a member of Groom Team USA in
2003, 2005, 2006, 2007, 2008, and
2009.

“Three years ago I qualified to
go to Milan, Italy as a member of
Groom Team USA,” says Julie. “And
this year I was ranked in the Groom
Team Top Ten. Those are really big
honors for me!

“Another accomplishment I'm
proud of is that I have taken Best
In Show awards with three different
breeds in grooming competitions.

“In 2007 [ was voted the Car-
dinal Crystal American Groomer of
The Year. And, 1 have appeared on
the cover of Groomer To Groomer
Magazine four times!” says Julie
and adds, “My mom is really thrilled
about that!

“I was also crowned the
GroomOlympics World Champion
at Groom Expo in 2004, 2005, and
2009.”

PetSmart is a major sponsor of
the GroomOlympics competitions.
Connie Bailey, PetSmart Academy
Field Manager, is a groomer herself
with over thirty years of industry
experience. She shares her thoughts
on the importance of grooming com-
petitions and some of the advances
our industry has seen....

“One of the reasons PetSmart
sponsors grooming competitions is
because we believe in continuing
education for all groomers,” says
Ms. Bailey. “The grooming industry



Julie Pantages
Continued from page 44

has come a long way and we want to
continue to be part of the growth and
excitement.

“Television shows and groom-
ing competitions, along with better
educated groomers from coast to
coast, have helped mold the public’s
perspective of groomers and what
goes on in a grooming salon,” shares
Ms. Bailey.

“This kind of exposure gives pet
parents a better understanding of
what groomers do and they feel more
comfortable bringing their pets to
people who are educated and knowl-
edgeable,” She states emphatically
and adds, “The public now sees that
our industry is very professional. In
this business, a groomer never stops
learning.”

Julie Pantages agrees whole-
heartedly and says....

“Continuing education is impor-
tant because so many things change
in our industry; the tools and equip-
ment we use, the shampoos and
styling products, and the styles and
grooming techniques.

“New things are being introduced
constantly that can make our jobs
easier, and in grooming anything you
can do to save time and still get good
results, is going to save you and your
body in the long run.”

Julie owns Best In Show Pet Sa-
lon in Gloucester, Massachusetts and
she has seen many positive changes
in our industry.

“Everything has become more
posh and salon-like. People spend
more money on their pets now and
want to pamper them with things
like spa treatments and aroma-
therapy,” says Julie. “We don't get as
many of those once a year clip downs
as we used to.”

To better serve her clients’
needs, Julie is planning to enlarge
the size of her business, expand her
retail, and add boarding and day

care services.

In addition to her bustling
grooming business and her busy
competition schedule, Julie is also
a professional handler of Standard
Poodles and has finished many
champions. She has even shown at
the prestigious Westminster Kennel
Club dog show in New York City.

Also, Julie is an accomplished
dog trainer. She used to work for a
Schutzhund trainer and has done a
lot of work with protection and law
enforcement dogs. Her own Minia-
ture Poodle has three obedience titles
and five agility titles.

It seems that almost every facet
of Julie’s life includes dogs in some
way.

That was surely evident when
Julie got married last August. Her
stunning white Standard Poodle,
Emmy, was Julie’s Flower Girl. That
came as no surprise to anyone who
knows Julie and understands how
much her Poodles mean to her.

Julie got up early on her wed-
ding day to groom Emmy to perfec-
tion. Only after Emmy was groomed
did Julie get herself ready for the
ceremony. Then, before the service
began, a beautiful wreath of flowers
was placed around Emmy’s neck.

And now when Julie and her
husband, Scott, get a little time to
relax, their three poodles also share
in the fun.

“We live in Gloucester,” said
Julie. “It’s a really, really gorgeous
area where the movie, The Perfect
Storm, was filmed. We have a twenty-
nine foot boat named Pudlen Around
that we spend a lot of time on. We
take the dogs for long weekends,
sleep onboard and visit the beautiful
beaches.

“I work really hard,” says Julie,
“But I look forward to every day. I
do many different things, and I love
everything I do.

“I don’t sit in an office and look
at the clock all day,” says Julie. “If
anything, [ wish I had more time - I
love working with dogs!”
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If you
haven’t
had the
advantage
of going to

seminar,
you prob-
ably don’t
know
about the
wonderful auctions where you can
save even more! Vendors don’t want to
ship products back from trade shows,
so they donate to auctions like the
Gift of Love International through the
Kassebaums. I have purchased thou-
sands of dollars worth of products,
books and services for pennies on
the dollar. Obviously it helps me, the
charity, the vendors (who don'’t have to
spend extra money) and it gives me a
chance to try new products. That’s my
favorite type of AhHa tip — a win, win,
win situation!

[ save my Buyer’s Guide all year.
I can’t tell you how many times I refer
back to it to find new products, get

Joanne Russell

addresses and phone numbers of prod-

ucts I want to try, or products I like

and want to reorder. It is easy to use
and has manufacturer’s and seller’s

information all in one place.
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INDUSTRY NEWS

GroomTeam Scholarship

GroomTeam USA, Inc. is pleased
to announce exciting changes in
the Lonnie Lange Memorial Scholar-
ship Fund. There are two levels of
awards; one for college education,
with three awards, and the other for
grooming education. The deadline
for applications is April 30, 2010.
GroomTeam USA, Inc. employs the
aid of International Scholarship
and Tuition Services, Inc. of Nash-
ville, TN, a professional scholarship
selection company. The use of this
outside source insures that the
selection of the recipients is profes-
sional, fair and unbiased.

Level 1 - will provide three
recipients with $1000 in college
money. These funds may be used
toward college education in any
field and will be paid directly to the

CANINE CPR
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Knowing howto respond quickly in an emergency
and administer car diopulmonary resuscitation
(CPR), can save the life of a pet in your ca re.

Veterinarian, Melanie Mokos, DV .M, discusses
practical issues of canine CPRand pr- ovides a thor ough,
step-by-step demonstration of the techniques

Includes:  Definition of car diopulmonary arrest
« Assessment of the dog « Preparing the dog for CPR
« Demonstration of br eathing and compr ession techniques
« CPR techniques for one or two people
+ Benefits of lea ming canine CPR
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school. The only stipulation is that
the applicant must be the child,
stepchild or grandchild of a bona
fide, professional groomer. No other
students may apply. This is strictly
for the families of groomers!

Level 2 - is open to any and all
applicants, and provides one recipi-
ent with a full scholarship to their
choice of one of a selected group
of nationally acclaimed grooming
schools approved by GroomTeam
USA, Inc. GroomTeam USA, Inc. will
also provide $1000 toward the pur-
chase of the standard grooming tool
kit available through the selected
school. The participating schools
include Maser’s Academy of Fine
Grooming (Kenmore, WA), Merryfield
School of Pet Grooming (Ft.
Lauderdale, FL), Nanhall School of
Dog Grooming (Greensboro, NC),
Nash Academy of Animal Arts
(Lexington, KY), Paragon School of
Pet Grooming (Jenison, MI) and the
Pennsylvania Academy of Pet
Grooming (Indiana, PA).

For complete scholarship details
please visit www.groomteamusa.com
and go to the Scholarship Fund
page. You can read about the schol-
arships and click on the link at the
bottom of the page or go to https://
aim.applyists.net/groom to begin
the application process. Remember,
the deadline is April 30, 2010 and
all applications must be processed
online.

Any questions regarding the
Lange Scholarship fund may be di-
rected to groomteamusa@aol.com.

Joey Villani’s New Radio Show

Joey Villani, Animal Planet’s
Groomer Has It star, is now a radio
personality. Joey recently became
part of Animal Radio’s Dream Team.
He will be answering listener ques-
tions during the two hour weekly
broadcast on 99 am/fm.



NEwW PrRODUCT NEWS

Animal House Professional
Grooming Products

Animal House is a growing
range of quality grooming products
designed by dog show people for
show dogs. Animal House prod-
ucts are undetectable to the touch,
but give the coat extra volume,
hold, shines and texture without
the use of any harsh chemicals.
There are no silicones, bleaching
agents, harsh salts or chlorides in
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their products. Their product line
includes Mighty White N Brite which
does not dry the coat out or make
the coat harsh, allowing daily use.
Also, Coat Magic is a mat removal
spray that is combed through the
coat. Request Reader Service Card
#6837.

EZ-DRY Wall-Mountable Pet Dryer

EZ-Groom is proud to an-
nounce the EZ-DRY, a wall-
mountable,variable-speed,high

* Space for Time in and Out

e Client's Name and Phone Number

e Pet's Name and Breed

e Coding Block for Type of Service

* Space for Remarks
e Calendar

velocity pet dryer that is compact
and weighs less than 14 pounds.
The EZ-DRY features built-in
mounting holes, allowing the unit to
be easily hung on any wall without
specialty hardware. The EZ-DRY

is quiet so groomers can converse
without yelling over it. It draws over
9.6 amps, eliminating the need for a
dedicated circuit. Adjustable speed
control allows slow air flow around
the canine’s sensitive areas. The
Portable EZ-DRY comes with a nine-
foot cord, nine-foot anti-static crush
resistant hose, concentrator and
spare filter. For more information,
request Reader Service Card #6845.

UltraMAX Advanced
Grooming Products

Best Shot Pet Products
introduces UltraMAX Pro line of

* Service Code Directory Makes Entry Quick
* Daily, Weekly, and Monthly Income Sheets
e Start Anytime during the Year... This Book Never Ends!

This loose-leaf Binder System permits an unlimited number of daily
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated by
monthly/report dividers, as well. Each groomer can have his/her own
book or everyone can work out of one... by adding extra pages.

Satisfaction Guaranteed!

#6053 Complete Groomer System $59.95
Order Online at www.Barkleigh.com or Call (717) 691-3388
READER SERVICE CARD #6902
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natural grooming products. Ultra-
MAX offers a shampoo, conditioner
and finishing spray. UltraMAX50:1
Pro Shampoo is a versatile concen-
trated shampoo, allowing users to
dilute it to preference for the task at
hand. For example, general purpose
cleaning up to 50:1, deep clean-

ing up to 15:1, and degreaser 1:1.
UltraMAX 8:1 Pro Conditioner offers
advanced hydrating conditioners
and is ideal for excessive shedding,
thick double coats, and long drop

coats requiring added slip. UltraMAX

Pro Finishing Spray is designed to
hydrate coat, soothe skin, speed
drying time, and eliminate static.
For more information, request Reader
Service Card #6846.

Earthbath’s New Grooming Foam
Earthbath’s

Totally Natural l /

Grooming Foam for {

Dogs helps control ! _

dander while leav-
ing dogs with shiny,
supple coats. To
give a dog’s coat a
clean shine, pump
out a few hands full
of Earthbath Totally
Natural Grooming Foam, rub it on
and towel it off. No water needed!
Once the coat has fully dried it can
be brushed to a show quality luster.
Not only do dogs look better, the
foam will also help alleviate hu-
man allergy problems by removing
dander from the coat. The product
is available in two different varieties,
Green Tea Leaf and Hypoallergenic.
For more information request Reader
Service Card #6848.

A relaxed attitude lengthens

a man's life; jealously rots it
away. Proverbs 10:12, The Living Bible

Groomer to Groomer * Vol 29 Ed 3 * April/May 2010

Skunk Deodorizer Dirty Dog
Shampoo and Skunk Deodorizer &
Odor Eliminator Spray

Quadruped
releases new Skunk
Deodorizer Dirty
Dog Shampoo. The
product eliminates
skunk and pet odors
by neutralizing,
not masking. This
quick rinsing

E_] i

and quick drying shampoo’s deep
cleansing formula cuts through
dirt and grease without stripping
coats of natural oils. Botanicals help
soothe and moisturize skin while
conditioning coats. Also available
is the Skunk Deodorizer & Odor
Eliminator Spray to eliminate odor
and leave a fresh scent. For more
information, request Reader Service
Card #6847.

Pet Release Form
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Order Online at www.Barkleigh.com or by phone (717) 691-3388
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CLASSIFIEDS

Call (717) 691-3388 ext 210 to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Mastercard/Visa and Discover accepted.
Call (717) 691-3388 for issue deadlines.
Agency Discounts Do Not Apply.

Blades & Sharpening

Frank Rowe & Son - “Our Only Business” est. 1973.
Animal Clipper Sharpening, Sales & Service. Your #1
Place to Buy Professional Dog Grooming Supplies. Blade
& Scissor Sharpening: $6. ARCO Blade Sharpening:

$7. Maintenance & Repair of Andis Clippers: $20+ parts.
“Fast” 4-5 day service. Terms: CC, check, & COD (fees
apply). PA Residents add 6%. www.FrankRoweAndSon.
com 309-G Hockersville Road, Hershey, PA 17033 (717)
533-4426.

EACH blade examined personally, sharpened to perfec-
tion, demagnetized and tested. Sockets and springs ad-
justed, blades individually sealed, READY TO USE. Sole
proprietor w/ 20+ years experience. FACTORY-TRAINED
to sharpen shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades $5,Shears
$7, S/H $7. PA residents add 7%. John’s Sharpening,
1213 Middle St., Pittsburgh, PA 15212-4838. (412) 321-
1522 JKosakowsky @hotmail.com.

“One Of America’s Favorite Sharpeners” Sharpener that
is also a groomer. Website has free videos and articles on
blade and clipper care. Blades $4.00, Regular grooming
shears $4.00. ARCO blades $6.00, Clipper maintenace
(free labor + parts). Mail-in services has 48 hour turn-
around, on-site serves the entire gulf coast. Website has
all information. All blades, all shears, clipper repair. Est.
1995. Northern Tails Sharpening, Mobile Alabama. Call
251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged. Per Dozen
prices: $6.00 — Sm.; $8.00 — Med.; $15.00 - Lg.; Gigantic
selection. Call Now! (301) 746-4327.

The
roomers

lub

Royal

25% off (Plus Free Shipping

for all orders over $50.)

Members Only
Call (212) 644-1958 to Order

realment

e
PET CLUB italian pet spa

\  Have Groomers Club Member ID ready.

Sign Up and Start Saving Today!
www.GroomersClub.com

Four different sizes, lots of beautiful prints and solids.
Holidays available. St. Patrick’s, Easter and July 4th are
coming. Order early for best selection. Elchar Dog Bows
(800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. Quality
in mind. 100% hand made. Satisfaction Guaranteed. Call:
Edgar 305-945-8903.

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen expensive
dog grooming scissors and clippers. As soon as tomorrow
you're making money. Training and equipment. (408)
439-9161.

We guarantee you will easily increase your monthly
income dramatically! No investment required. Once in a
lifetime opportunity. Toll free (800) 474-7044.

EARN YOUR ANIMAL BEHAVIOR DEGREE ONLINE.
Add animal behavior consulting to your business. As-
sociate and bachelor degrees. Dog training, counsel-
ing, animal science. 12-week online semesters. Local
internships. Low cost student loans. American College of
Applied Science. 800-403-DEGREE. www.amcollege.us.
FLEd CIE license 3145.

Education

Celebrating our 20th year anniversary at the Academy of
Dog Grooming Arts. Certified by the lllinois State Board of
Education with Certified Master Groomer instructors. Day
& Evening classes, State & VA funded, student housing
available. 800-333-9034
www.academyofdoggrooming.com

Mobile Grooming

Green Mobiles for over 40 years in our economical, state-
of-the-art Grooming Salons. Earn more money, save on
gas, jump-start business training included in purchase.
Call Ultimate Groomobiles, Inc. 888-826-5845, E: Groomo-
bile@aol.com or tour www.ultimategroomobiles.com.

Deb Becker
Groomers Club
Coordinator

W1682
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New Mobile Conversions, Different Sizes and Styles.
Priced from 15K - 30K. Contact virgostar161@yahoo.com
or 801-360-1668.

Dodge Ram Extended Van 2001, extended roof, 76,000
original miles, great condition , white, great for conversion
to mobile van, was a handicapped transportation bus. has
commercial bus door with steps and handicapped lift for
big dogs. Heavy duty everything. located in Pennsylvania.
$9,500 (717) 691-3388 ext. 202. Request photos. sally@
barkleigh.com

LES]

o

(WAHL
C-MON>®  focecise Cut

120 Fourth Street e Mt. Wolf, PA 17347
(717)266-7348 * (888) 742-7745
info@precisionsharp.com
www.PRECISIONSHARP.com

READER SERVICE CARD #6907

SAL’S BLADE SHOP
GREAT PRICES on
Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

4065 Millersport Hwy. ¢ Amherst, NY 14228
(716) 689-0623

READER SERVICE CARD #6906

SEHARRENING' JS

Work Smarter, Not Harder
o

Pet grooming @
software that helps
you save time and

READER SERVICE CARD #6905
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GROOMER'S GUIDE 10 The only

IR T A‘D’ Comprehensive
\NJE‘\;{‘\:ES S HEALTH Guide for

|
BOYD HARRELL,DVM Groomers!

\What Every By Groomer to Groomer
ScheSSf“‘ columnist, Veterinarian,

Groome“‘ Dr. Boyd Harrell, DVM
should know:

« Safe Grooming
Procedures

« Pet First Aid

« Salon Injuries

o Parasites

il
L

o Nutrition

« Dental

This 272 Page Book is a Must Have Reference
for Your Grooming Salon!

21 easy-to-read chapters covering: Skin Disorders, Ears, Hot . _
Spots, Allergies, Fleas and Ticks, Toenail and Foot Pad problems, g%kﬁ'egsﬁ Tprgggllj;g‘;”s Inc.
Anal _Sacs, Infections, Nutrition, Geriatric Dogs, Vaccinations and Mechanicsburg, PA 17055
reactions, Dental and much more. (717) 691-3388

info @barkleigh.com

\W1622

Available at www.barkleighstore.com
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2010 CALENDAR OF EVENTS

To list your event, send it to adam®@barkleigh.com

COLORADO

Colorado Groomfest 2010
6/4/2010 - 6/6/2010

Denver, CO

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

FLORIDA

PET PRO CRUISE

Mexico, Costa Rica and Panama
1/15/2011 =1/23/2011

Fort Lauderdale, FL

(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

NDGAA “Fun in the Sun” Seminar
10/29/2010-10/31/2010

Orlando, FL

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

ILLINOIS

All American Grooming Show
8/12/2010-8/15/2010

Chicago, IL

(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

Backer’s Pet Industry
Christmas Trade Show

and Educational Conference
10/8/2010-10/10/2010
Chicago, IL

(312) 663-4040
hhbacker@hhbacker.com

KENTUCKY

PETQUEST 2010

7/22/2010 - 7/25/2010

Ft Mitchell (Cincinnati, OH areq), KY
(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

MARYLAND

Backer’s Pet Industry
Spring Trade Show
4/23/2010 - 4/25/2010
Baltimore,MD

(312) 578-1818
hhbacker@hhbacker.com

MISSOURI

Groom Classic 2010
4/30/2010-5/2/2010
Kansas City, MO
800-705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA
Superzoo
9/14/2010-9/16/2010
Las Vegas, NV
WWW.SUPErzoo.org

NEW JERSEY
Intergroom 2010
4/16/2010-4/18/2010
Secaucus, NJ

(718) 326-3376
intergroom@msn.com

Association of Pet Loss

and Bereavement Conference
5/21/2010-5/23/2010

Newark Liberty Airport, NJ

(718) 382-0690

www.aplb.com

PENNSYLVANIA
GROOM EXPO 2010
9/9/2010-9/12/2010
Hershey, PA

(717) 691-3388
info@barkleigh.com
WWW.Qroomexpo.com

RHODE ISLAND

NEPGP 30th Anniversary Fall Fest
11/5/2010-11/7/2010

Warwick, RI

(5608) 799-5236
lindacc@nepgp.com

(Vendors) ritzydog@nepgp.com
www.nepgp.com

TENNESSEE

Animal Care Expo
5/12/2010-5/15/2010

Nashville, TN

800-248-3976
www.animalsheltering.org/expo

Pet Stylists Super Show
5/14/2010-5/16/2010
Knoxville, TN
865-687-7139

www.petstylistsoftennessee.com

gh

DNSjincy

2011 Calendar

Pet Pro Cruise
Western Caribbean
1/15/2011 - 1/23/2011

Groom & Kennel Expo 2011
2/10/2011-2/13/2011
Pasadena, CA

Off Lead Expo, Show Ring
Expo and & Grooming Summit
6/7/2011 - 6/12/2011

Gray Summit, MO

PetQuest 2011
7/21/2011 -7/24/2011
Ft Mitchell, KY
(Cincinnati Areq)

Groom Expo 2011
9/8/2011-9/11/2011
Hershey, PA

Barkleigh Productions, Inc.

(717) 691-3388  Fax (717) 691-3381
www.barkleigh.com
WWW.Qroomexpo.com

CANADA

Canada Grooms
6/5/2010-6/7/2010
Oakyville, Ontario CA
tony@petsupplyhouse.com
wWww.petsupplyhouse.com

Canada Grooms
11/20/2010-11/22/2010

Oakyville, Ontario CA
1-800-268-3716
info@petsupplyhouse.com
www.petsupplyhouse.com/canadagrooms



A Professional Groomer's Gmde Regularly

= $12.95
By Kathy McGee ‘f' ek Just $9.95
Chapters Include: 2, & 2 Pre-Ordered!
The New Puppy Phone Call : -é;

Introductory Visit

First Appointment

Client Quotes

Sending Home

Tips to Remember

Companion Booklets,

and Educational Marketing Tools

Book Available at

www. BarkleighStore.com

W1623 . ,"@: % !
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BARKLEIGH

See the newest visual info for
the Pet Pro. We have Barkleigh

Show Coverage, News,
Interviews, Facility Tours,
Groomer Video Tips, Company
Profiles, and More!

NEWLY ADDED:

Creative Grooming from &RooN EXPo
Groomer News and Notes

Puppy Mill Rescue by Jon Bannon

Education from £reoM Exve  www.BarkleighTV.com

w1627




Groom-0O-Grams

Exciting digest-sized newsletter becomes
your own personal Salon Newsletter!

Contains grooming and health information, stories,
and cartoons that present a professional image to
your community. Give them at each appointment.
Groom-O-Grams will encourage better home care
and more frequent appointments.

Use it as a reminder card! Many groomers report a
fantastic 50-100% response.

GroomOgrams are a fantastic promotional tool! Your
grooming clients will give it to their friends. Leave them Standing OrderProgram'Save 15%
anywhere there are pet owners — humane societies, :
veterinarians, kennels, pet shops, and breeders. on your next order of Groom-0-Grams!

GroomOgram will keep your clients coming back while Mark Your Order Form! No ob[igation to

teaching them proper “between grooming” care. Over 10 :
million Groom-O-Grams have been distributed by caring futurep urchases. (ance“myt e

groomers like yourself.

an tip o

o comPa
ok just &

o will B2 il
:v ot e Skin's
bt &

2 i, botpings 107 Seasonal issues are available after February 10 (Spring), -()-
Yo o e May 10 (Summer), August 10 (Fall) and November 10 (Winter). GROOM-0-GRAMS J
oy 2 Each issue deals with the seasonal grooming needs of pets. Current Season Unless Sp@(lﬁ@d.’
T;::‘\‘r‘(u‘?‘ e may S e of wnderc dm-,‘w«\.v‘_“ A #565 25 Groom-O-Grams $10.50
e s e s #566 50 Géoom-oéG(r;ams 218.00
onyous B i focus O e e P00 g calon OmET : : ) #567 100 Groom-O-Grams 25.50
Fra « Give to Your Clients at Each Visit ol
et 5 B3 s onee? o . #569 300 Groom-O-Grams ~ $70.50
g ere - Leave at Vets, Clinics and Humane Societies #570 400 Groom-O-Grams  $88.50
o . #571 500 Groom-O-Grams  $95.00
« Encourages future appointments #572 1000 Groom-O-Grams  $169.00

. #573 2500 Groom-O-Grams  $358.00
« Educates Your Clients

« Doubles as an Appointment and Reminder Card
« Undated — Use Them Anytime!

Revolving Reminder System Business and
T Appointment Cards

#131 _ !
Index Guides ‘ ‘ s~  Business Cards
'- High quality
black raised
Your Shop, Kennel or Clinic Name printing on
Your Personal Quote, Special Service or Product crisp white
Your Name Your Address
‘Your Phone Number City, State and Zip Car d StOCk.
OIN T~
Jour PETS NEXT A7 Choose one
of our stock
logos FREE.

Boost your income without ¢

getting onenew Client! &

Keep a steady flow of clients

in your grooming shop year round!

Get your clients in every 4, 5 or 6 weeks with
this complete ready-to-use system!

High quality black raised printing on crisp white card
stock. Choose one of our stock logos FREE.
Instructions: Circle logo of your choice and print your

Mnahiiiss = six lines of type clearly on the Order Form. Allow three
. a prg ; n
by ,:,,i“:“““ to four weeks delivery time.
- i e
* #1-31 Index Guides , Pets #662 1000 Business Cards ~ $49.95
® 200 of our most popular Reminder #663 1000 Appt. Cards $49.95
Cards (50 each: R-2, R-4, R-5, R-7) RevORNOREITIerS #665  Extra Line of Type $2.95
o |nstructions for instituting a evolving neminaer ystem #666  Custom Logo $19.95
Successful Reminder Program. #676 1 Revolving Reminder System $59.95 #667  Custom Layout $25.00

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION



Sympathy Cards

—2
~e

%

& Loving * P

Your clients will be touched by your thought-
fulness with this beautiful French fold, baby
blue parchment sympathy card. It is delicately

o)

Elegant 4” x 6” card is printed with

rich chocolate ink on ivory linen paper.
Inexpensive and easy to send. Matching
envelopes included.

(53) Ivory Sympathy Cards w/Envelopes

#6033 5 Sympathy Postcards /Env. $12.95
#6034 10 Sympathy Postcards /Env.  $23.95
#6035 25 Sympathy Postcards /Env.  $42.95

#6036 100 Sympathy Postcards /Env. $125.00

Model Dogs

These mini-sized Yarn Dogs can be
groomed into a variety of breeds. Show
your clients what your grooming really looks
like. Decorate your salon with your own
true workmanship. Dog has a hard plastic
form imbedded with white yarn plugs. Yarn
can be sprayed with color to make more
realistic. Also, great for students, to teach &

grooming and brushing techiques without "

harming a real dog. Brushing instructions - h./’

included as well as recommendations for

grooming from top groomers. Needs 2-4 |
hours of brushing before grooming. After Gr ‘ooming

i \

: {
Before Grooming ¥
M ) ) #6031  Model Dog $99.00
M‘ RN #6032 2 or more Model Dogs ~ $89.00 ea.
FECAY O n

embossed with silver foil lettering found only
on the best “card shop” cards. You will be
proud to send it. Matching blue parchment

envelopes are included. Be sure to carry
extras for retail sales to your customers.

(5-2) Blue Sympathy Card w/Envelope

#524
#525
#526
#698

#696

5 Sympathy Postcards /Env. $12.95
10 Sympathy Postcards /Env.  $23.95
25 Sympathy Postcards /Env.  $42.95

100 Sympathy Postcards /Env. $125.00

(Sﬁ)@rhpathy‘Pasta‘ers |
#518
#519
#520

(INSIDE)
Brings great joy and deep sorrow. May it
be comforting to know that the loss of your
beloved pet is shared by those who care.

Envelopes
Available!

Elegant 4” x 6” postcard is
printed with rich chestnut ink on
buckskin parchment and taste-
fully embossed with gold foil
lettering. Inexpensive and easy
to send. Just address and mail.
Ivory suede envelopes (optional)
for a more personal touch.
BACK: May it be a comfort to
know that we share your feelings
and extend our deepest sympathy.

(S1-E) Sympathy Cards w/Envelopes

5 Sympathy Postcards $7.50 #6033 5 Sympathy Postcards /Env. $10.95
10 Sympathy Postcards ~ $12.95 #6034 10 Sympathy Postcards /Env.  $19.95
25 Sympathy Postcards  $23.95 #6035 25 Sympathy Postcards /Env.  $38.95

100 Sympathy Postcards $75.00

Pet Report Card

#6036 100 Sympathy Postcards /Env. $110.00

Like a teacher, now you can grade each pet

from an A+ to an F. Did you ever forget to convey
important information to your client? A time-sav-

ing checklist of common recommendations is

included, with space for your personal comments.
Plus, it doubles as a reminder or appointment card.
Great promotional tool, too — your clients will tell their

friends about your “caring” pet report card.

Pet Report Cards (#PR()

#657 20— Pet Report Cards $6.95
#658 50 - Pet Report Cards $13.95
#659 100 - Pet Report Cards $25.95
#660 500 - Pet Report Cards $99.00
#661 1000 - Pet Report Cards ~ $159.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION

Little Angel Award

The Award Sez ... This certifies that has successfully completed a
professional grooming in our establishment. Your pet has exemplified courage
when confronting combs, brushes, clippers, and scissors and has shown valor in

crossing the waters of shampoo, creme rinse and dip. It is with great pride that
your pet has been selected as a Paw-fect specimen of beauty to be held in high-
est esteem by this grooming establishment.

Little Angel Award

Little Angel Awards (#LA)

#648 20 Little Angel Awards
#649 50 Little Angel Awards
#650 100 Little Angel Awards
#651 500 Little Angel Awards

Groomer's

You will be proud
topresent these
finely lithographed
awards to all your
clients. The goodwill
generated will be
“money in the bank”
in new and repeat
clients. A great gift
and advertising tool!

$12.95
$29.95
$49.95
$150.95



Klip Kar ds Client Index & Extender Cards

Extenders staple to your filled Klip Kard
and add more record space!

Giant Klip Kard

Our most popular card! 5” x 8” Klip Kard features a dog
diagram for notation of old injuries, warts and sensitive areas.
Sketch the clip right on the card. Emergency permission
included, plus a size chart for easy sales reference. Includes
Pet Profile checklist with lots of space on the back for date,
charges, services, groomer and reminder sent date.

Giant Klip Kard — White ¢ 5” x 8”

#500 100 Giant Klip Kards $13.75
#501 500 Giant Klip Kards $59.95
#6502 1000 Giant Klip Kards $99.00

Giant Klip Kard - Colored ¢ 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green

#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00

Giant Klip Kard Extenders ¢ 5” x 8” - White
#506 100 Giant Klip Kards Extenders ~ $13.75

Available Colors |° F0 8 10

Medium Klip Kard

This 4”x 6” card offers space for pet description g
and medical problems, referral, birth date, vet Avallable
phone and clip description. Popular Pet Profile Colors

checklist denotes a number of conditions about
a pet. Back has columns for date, services,
charges and reminder date.

Medium Klip Kard - White ¢ 4” x 6”

#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00
#509 1000 Medium Klip Kards $75.00

Medium Klip Kard - Colored ¢ 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,
Green or Lavender

#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards ~ $95.00
Medium Klip Kard Extenders ¢ 4” x 6” — White

#513 100 Medium Extenders $11.95

— - - Regular Klip Kard

Are your client files a disaster? Do you

e ST el — forget to get pertinent information over
f:;? the phone? These 3” x 5” client index
mm EI cards will stand up against the daily
e e abuse of any active grooming salon.
e Space provided on the back for date,
- g i :’ services and reminder date.
NAME AGE CHE.§
it 0 EASY O FAR O DIFFICLLT 1 Regular Klip Kard — White Only ¢ 3” x 5”
MEDICAL PROBLEMS. SPECIAL INSTRUCTIONS: 3 #514 100 Regular Klip Kards ~ $10.50
- #515 500 Regular Klip Kards ~ $39.75

#516 1000 Regular Klip Kards $62.95

s e Regular Klip Kard Extenders ¢ 3” x 5”
#517 100 Regular Extenders ~ $10.50

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION



Pet Care Series Brochures

“Learning to Brush Your Pet”...
is an attractive pamphlet that

will help your clients learn how

to brush correctly. Don’t take
valuable time to answer these ev-
eryday questions. This pamphlet
covers the topic in more detail
than you could... ensuring success

PoppY
First Vst
fo The

When
Your Pet
Needs a

Le arning |
to Brus™ |

| . in brushing. Great promotional yoomM nY
,u/r Pet \ SmOOi'hle tool, too! Rubber stamp your shop
YO name in the space provided and Sa on

leave them at vets, shelters, and
pet shops.

When a pet’s hair becomes
severely matted, there is simply
no way to remove it except to
give the pet a very short haircut,
often referred to as a ‘smoothie.’
“When Your Pet Needs a
Smoothie,” is a new addition to
the Pet Care Series. Owners are
advised what to expect once the

\hu Series 13

e

i

Written by
Professional
Groomers for
Your Clients!

Puppy’s First Visit to the
Grooming Salon will help your
client prepare their pup for
grooming. Beneficial before and
after the first groom.

The Ferocious Flea helps
your clients learn how to
protect their pet from fleas!
Helps sell retail products too!

Sorias 2 ¥ matting is removed, and what g Vare Series #5
B G \ equipment and products will be Pet Care Seres ——
— recommended.
. . e .
Brushing (#PS-2) Smoothie (#PS-3) Puppy’s First Grooming (#PS-4) Flea (#PS-5)
#631 20 Pet Care Series — Brushing ~ $9.95 #1844 20 Pet Care Series - Smoothie ~ $9.95 #1853 20 Pet Care Series - Puppy’s ~ $9.95 #6013 20 Pet Care Series—Flea ~ $9.95
#632 50 Pet Care Series — Brushing ~ $18.50 #1842 50 Pet Care Series - Smoothie ~ $18.50 #1852 50 Pet Care Series - Puppy’'s ~ $18.50 #6014 50 Pet Care Series - Flea ~ $18.50
#633 100 Pet Care Series — Brushing ~ $29.95 #1843 100 Pet Care Series - Smoothie  $29.95 #1854 100 Pet Care Series - Puppy’s  $29.95 #6015 100 Pet Care Series — Flea  $29.95
#634 500 Pet Care Series — Brushing ~ $99.00 #1845 500 Pet Care Series - Smoothie  $99.00 #1855 500 Pet Care Series — Puppy’s  $99.00 #6016 500 Pet Care Series - Flea  $99.00
#635 1000 Pet Care Series - Brushing $180.00 #1846 1000 Pet Care Series - Smoothie $180.00 #1856 1000 Pet Care Series — Puppy’s $180.00 #6017 1000 Pet Care Series -~ Flea $180.00
oATE EST parE DATE BOARDNG BROOUANG . iz & s
’(enn-‘ .’(ards At Last! The Most Advanced
Gl i Boarding Kennel
e : = N UnN KRArdas systemEverDevised!
§ RO E_____ j%;‘}. ]
H N After extensive research, 3” x 5” Run-Kard is
o e B e we've designed a5” x 87 " —— (S completed at each visit
e i Qe client record card with . QAE SIS ST and attached to the
e i TRl all the information the s e — run. Contains all the
3 Hoaworm D 1 ol o DATE m T
P —— s > Kennel Operator needs! = “™" i il | up-to-date information
— EMERGENCY PHONE

ey Kenn-L-Kards contains o

0w JCaced O Semabat [ Spec

o o o you need about the

REFERAED Y — DET G K D8 G 10N 208 fantastic Kennel, Medical i S pet. The back contains
GDoG LA CIOTER s s and Grooming Profiles. MS,’::"””’”ammeownemfm,s ol a boarding release for
eE_______ iy i W grant fesi H i
A ou aF amex E Tk-us-easy che(_:k system pos bgsr;n;.gnf:}frzfz;; ;{ﬂo_zms g esattsmgny your protection, which
o p— PEEH HSTRUGTONT I BELONGIOS ccomarmen | Sliminates tedious NaNd- | e iy 1 iuing gy Y 2 811 expensg, gl 0y is signed and dated
o =] AU /BELONG aad . et bl 8,
P ——— e writing. Speeds your o fday 24101 my got during f[sysg,f,/,};ﬁfg’:‘;;y Noher naceseary e by the owner. You'll
R 0%t record keeping! Extender ,fm;ss‘:zgy’fs’ 9 el 20585 10 exase it gy i wonder how you ever
Gt Kards double your record s boaring lac%”;ﬂﬁ;;z%ﬁ,a, s aﬁ;ﬁgﬁﬁ“ 10 prevent iy o lived without them!
- prs Easdy . e 2
B JAmEL, space..justattach to the /e bpyaruggs gy 0 ALY il o g HO
0 K € g Pt ) 9B TGS SO back of a full Kenn-L-Kard. ,::”,’”gj ot agroe roaaygfff,gﬁjjf;f;rummmw&wd To—
/e k- ot
atthe discretion of 2 3greed date of pigg., it
", QI e kennel owne;, PEkup may b oypy < A,
"y QU - - :

5”x8” Kenn-L-Kard (BKK) 5”x8" Kenn-L-Kard Extenders (BKX) - 3”x5”Run-Kard (BRK)

#589 100 Boarding Kenn-L-Kards $13.75 #901 100 Boarding Kenn-L-Kards Extenders ~ $13.75 T oa #594 100 Board!ng Run-Kards ~ $10.50

#590 500 Boarding Kenn-L-Kards $59.95 #902 500 Boarding Kenn-L-Kards Extenders ~ $59.95 #595 500 Boardln_g Run-Kards ~ $39.75

#591 1000 Boarding Kenn-L-Kards $99.00 #903 1000 Boarding Kenn-L-Kards Extenders ~ $99.00 #596 1000 Board!ng Run-Kards  $62.95

#592 2500 Boarding Kenn-L-Kards $215.00 #904 2500 Boarding Kenn-L-Kards Extenders ~ $215.00 #597 2500 Board!ng Run-Kards  $125.00

#593 5000 Boarding Kenn-L-Kards $350.00 #905 5000 Boarding Kenn-L-Kards Extenders ~ $350.00 #598 5000 Boarding Run-Kards ~ $200.00

Calendar Paws

Red and white sticky-back label
with space to jot next appointment
date and time. Your client can affix
it to his home calendar as an
appointment reminder, or just as

a general reminder to call. Makes

5/ ua

* Reminder Kards
¢ Klient Kards
e Thanks for

° GroomOgrams

e Kennel Run Card

¢ Kennel Sales Slip

Super Sampler Pack

See Our Cards Before You Buy! Try Them on Your Clients!

o Little Angel Award
¢ Pet Care Series
e Groomer to Groomer

: . Coming Card e Grooming Sales Slip Magazine
fm <|e>_;_cellent ety e L SPrice tac, e Sympathy Cards e Happy Camper Card ¢ Off Lead Magazine
00: Two great Sizes. 1" o Klip Kards o Pet Report Cards * Pet Boutique & Spa

e Kenn-L-Kard
5/8” Small Calendar Paws

#601 100 Calendar Paws — Small
#602 1000 Calendar Paws — Small

1”Large Calendar Paws
$7.95  #599 100 Calendar Paws - Large $8.95

$55.00 #600 1000 Calendar Paws - Large $59.95 Only One Sampler Per Business!

* Pet Release Forms

#677

Magazine ... and More!

1 Super Sampler Pack ~ $9.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION



Pet Appointment Kards

at

SMTWThFS

Your Pet's Next
Appointment is:

at

AM
PM

SMTWThEFS

This black metal holder will put

Display Holder

PI”“%‘“ ; ’v.,’jﬁ\ your Groom-O-Grams, and
croomCicran Sympathy cards, at your client’s
It's FREE! fingertips for maximum appeal.
Special built-in “angle” feature for
s best viewing and response.
@ rai
GHOOMU)GRAVE R Buy several to place at Vets,

I Kennels, Pet Shops, etc. Keeps
: your Groom-O-Grams and
Sympathy Cards neat and easy
to remove.

Attractive header cards for Sympathy
Cards will promote sales.

For peg-board or counter top use.
Width is adjustable from 2-1/2” to 7.”

#685 Display Holder $5.95
#686 Display Holder for GroomOgrams ~ $5.95
#687 Display Holder for Sympathy Cards $5.95
#688 5 Display Holders $26.95
#689 10 Display Holders $49.95

These adorable
dogs are printed
on quality
2'x3-1/2”
card stock. Great
for grooming
salons, kennels
and veterinarians.
Buy only the
quantity you need!

Bathtub Appt. Kard

#1936 100 Apt. Kards  $7.95
#1937 500 Apt. Kards  $29.95
#1938 1000 Apt. Kards $43.95

Squares Appt. Kard

#1939 100 Apt. Kards  $7.95
#1940 500 Apt. Kards  $29.95
#1941 1000 Apt. Kards $43.95

Brown Appt. Kard

#652 100 Pet Apt. Kards  $6.95

#653 500 Pet Apt. Kards  $26.95
#654 1000 Pet Apt. Kards $39.95

Kanine Kookie
Kutters

Sizes range from 2-3/4” to 4-1/ 2”.
Great for breed club treats, fundraisers,
sandwich cutouts, treats for your
customers’ pets or kids, dough ornaments,
and more. Dog Bone Recipes included FREE!

Poodle, Cocker, Scottie, Terrier,
(ollie, Setter, Mutt, Kitty, Large
Bone, Small Bone, and Hydrant

. , ‘ #700
#706

> |

#701 #704
#707 #703

#710 Kookie Kutters — 2 Bones + Hydrant $8.50

#711 Kookie Kutters — 7 Dogs + Kitty $19.95

#712 Kookie Kutters — Complete Set $27.95
Kookie Kutters — Individual (Indicate #) $3.95

Great for Pet Shops, Groomers,

Gi ft Cer ti ﬁcate Kennels, Trainers and more!

These elegant parchment
certificates, bordered with paws,
are “just paw-fect” for gift-giving.
Great for pet shops, Groomers,
Veterinarians and Kennels. A nice
way to show appreciation for
referral customers, too.

Rubber stamp your business
name in the corner. Stub
attached for your records.
Certificates come with beautiful
matching envelopes.

Gift Certificate (#G()

::.t»:st»? E203000 K500 0 000000, 03 Gifi Cort

2 ificate €8s @
H
¢ Dateee W,
& «
g This Certificate Entitfes *
o A Vialue Of.
g Presented By - :é:‘
- s

Q,‘ B T T ——. aigwﬂ“ Dayl Awthorizd s, _ g
S X33 00003 000153 00 5500003 00 02 MO 12 0 30 e o

08 07303 m.-m:st».cm.'m:-t»:ataw

#603 10 Gift Certificates/Envelopes $9.95
#0604 25 Gift Certificates/Envelopes $22.00
#605 50 Gift Certificates/Envelopes $40.00

#606 100 Gift Certificates/Envelopes
#607 500 Gift Certificates/Envelopes  $299.00
#608 1000 Gift Certificates/Envelopes $500.00

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION



The Wonderful World of Terriers

Sarah Hawks

Sarah will cover hand-stripping, breed
profile, coat texture, carding (removing
undercoat), tools, chalking, products, bath-
ing of the hand-stripped coat, and how to
satisfy your clients.

Sarah will show six long-legged Terriers,
many of which are show dogs: Airedale,
Soft Coated Wheaten, Lakeland, Wire Fox,
Kerry Blue and Welsh; and six short-legged
Terriers: Cairn, Norfolk, Norwich, Sealy-
ham, Scottie and Westie. She will discuss

following seminars:

Kerry Blue
e Cairn, Norfolk And Norwich

Lakeland, Welsh
® Scottie, Sealyham And
West Highland Terrier

Pam Dennison Training DVDs

Camp R.EW.A.R.D.
for Aggressive Dogs

Accredited by APDT Realizing Excellence With

Attention, Redirection and Desensitization.
For pet pros, trainers or pet owners of any level,

this seminar teaches how to manage, train and start

the desensitization process with an aggressive dog in
a positive, pro-active and effective manner.

#1403 Camp REW.ARD.-DVD $29.95

CAMP
REWARD.
(e AGGRESSIVE DOUGS

Positive Solutions for Solving
Standard Behavioral Problems

For pet pros and trainers of any level, this semi-
nar will address typical problem behaviors using
positive training methods. Behaviors discussed are:
jumping, pulling on leash, not coming when called,
charging through doorways, nipping, stealing and
guarding objects, etc.

#1405 Positive Solutions - DVD  $29.95

Cat Grooming
Made Easy!

Debbie Beckwith, CMG

Is it a CAT-astrophe when you put clipper to feline in
your grooming salon? Do you think the words EASY and
CATS should not reside in any grooming program? Well,
Debbie thinks differently. “I firmly believe that cat groom-
ing should be done by cat-lovers,” says Debbie. Now, if
you have passed that first step to “feline finessing” then
join Debbie for tips on handling, nail clipping, carding,
trimming and bathing techniques. Cat grooming could
just turn out to be a great income source for you.

#1420 Cat Grooming Made Easy! - DVD $49.95

Be A Card Shark!

Make Money
Carding and Bathing

How to Be
a Card Shark

Make Money Carding and Bathing

Featuring:
Jud
Judy Bremer-Taxman Beeer-
Want cash in a flash? Money in minutes? Taxman

Learn to card a dog properly and find out how
to double your money! For services that sell
themselves, watch, learn and “cash in” when
you go home!

#1570 Be a Card Shark! Make Money
Carding and Bathing (DVD)

This. DV shows you 48 the tgs asd ks yeus st 19 b the
gt sl when It coomes do caclng, Make you chert
and e pess el or they 1 the ‘Jackpot.”

$49.00

the nuances of each of the various breeds.
The Set of 4 DVDs includes all of the

¢ Airedale, Soft-Coated Wheaten,

e Min. Schnauzer, Parson’s Russell,

#1577 The Wonderful World Of Terriers

o Set Of 4 (DVD) $125.00
< Lo e #1588 Airedale, Soft-Coated Wheaten,
Kerry Blue (DVD) $49.95
#1591 Cairn, Norfolk And
Norwich (DVD) $49.95
#1589 Scottie, Sealyham And
West Highland Terrier (DVD) $49.95

That Old Vac Magic

(Vacuum Grooming)
Debbie Beckwith, CMG

Vacuum grooming at its best. Tried it? Like It?
Messed up? Don’t know what to do with it? Vac
grooming could be the best way in modern pet styl-
ing. From short cuts to scissored looks, join Debbie
for futuristic money making, easy styling, and clean
grooming with no hair flying in your face, dropping
on the floor or clogging your lungs with the help of a

vacuum system.

#1590  Min. Schnauzer, Parson’s Russell,

Lakeland, Welch (DVD) $49.95

That Old :
Vac Magic

{Vacuum Grooming)

Featuring
Debbie Beckwith

Debbie shows us her secrots of vas droming
i Dabibie for Auturissic meney making, sasy styling
and clean groming.

Taped Live al £RoohEXTe

#1899 That Old Vac Magic (Vacuum Grooming) $39.95

Handstripping
& Carding Clinic

Debbie Beckwith, CMG

This program unveils the truth about
how stylists can add harsh coat hand
stripping and carding skills to their
everyday grooming techniques. Go
the extra mile for your customers who
prefer the attention to detail, and make
more money, too, by adding this extra
professional service.

Learn how to hand strip dogs from
mixed breeds to simple terriers. Find
out how to cheat on terriers with
clippers, yet maintain better color and
texture with carding skills. Learn tricks
on double-coated breeds from Afghans
to Shepherds, and Whippets to Grey-
hounds. Carding skills will enhance the

Handsiripping
And Carding Clinic

L

n:‘; e tige

Tl
e

proper look of many breeds, help with
the natural shedding process and add
easy $$$ to your income. Hey, works
for cats too.

#1409 Handstripping & Carding
Clinic - DVD $59.95

Grooming Equipment Clinic

Randy Lowe

Randy talks about everything that clips in this two-
hour seminar. From clippers and blades to shears, Randy

CRSTHMIN
Ql‘JIPMIENTv

offers his expertise from his thirteen years of experience ; ( IC

in the sharpening trade.

Randy talks about the eight biggest problems with
blades, and some easy fixes that you can perform with-
out sending them off to a sharpener. He will go over the
major clippers and discuss things that you can do to fix

and repair, before you replace.

The second part of this program is devoted to Shears.
Here are just some of the topics: What are the differences
in scissors? German style vs. Japanese style edges? What
does Rockwell hardness mean? Should you buy Stain-
less, high carbon, cast aluminum, ceramic or a combina-

tion? And What about “hot dipped”, cast or stamped?
#1567 Grooming Equipment Clinic (DVD) ~ $39.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION



Dawn Omboy
Creative
Grooming DVDs

Everyday Creative Grooming

In this four-hour comprehensive coloring and styling
demo seminar, Dawn will transform one dog into a small
work of art before your very eyes. There will be a demo on
jazzing up those little matted clipper strips that will have
them coming back for more, and sooner!

This class will blow you away and unleash your
creative side. Dawn will even tell you how to intro-
duce your clients to the wonderful world of color and
creativity. Then you too can make the world a more
colorful place, one dog at a time.

ge 100Min ﬂ

Featuring
Dawn

#1877 Everyday Creative Grooming
- 4 Hour DVD $99.95

You will learn that the world of grooming
can be full of rich color and beautiful carv-
ings. Dawn will show you how to achieve
them with proper balance.

Dawn will cover topics from temporary
to semi-permanent color, from coloring the
entire dog to using stencils, to just adding a
little touch of pizzazz that will tantalize and
complement your client’s pet.

It will cover products, and how to use
them, as well as a live demo on black dogs.
Finishing touches will also be covered.

And for the wannabe creative competi-
tion groomer, or for the seasoned creative
groomer, Dawn will share freely from her
winning “bag of tricks” that may put you up
on stage at the Barkleigh Creative Styling
Competition or improve your techniques in
the competition ring.

#1575 Pizazzy Creative Grooming
Seminar (4 Hours) DVD ~ $99.00

Holiday
Decoratmg Tlps

nmcmbw

Holiday Decorating Tips

Dawn offers endless possibilities to help insure
family pets are a part of the festivities.

Dawn will show you how to apply holiday pat-
terns in a snap, including candy canes and wreaths
that glitter.

#1895  Holiday Decorating Tips $39.95

Taped Live
al
FATINYS

L o 10 sy ol Datema m B B
chating Candy Cares. and wesattm St giier.

Stenciling 101 :
STENCILING 101

Did you ever want to put just the right design on Featuring
adog but are not good at freehand? Want a special Sewn Smhoy,
design for just the right occasion but can't find the m
right pattern or size? Well, this is your chance to find
out how. In this one hour class you will learn the basics
of stenciling patterns onto your groomed pets. It only
takes a few minutes to rack up on this fun and easy il

nped u -
,suwfmxw\_
"w\
Learn baskes of stencilng patterna ol
your groomed pets.

income that will help set you apart from the competi-
tion. You will also learn how to make stencils to suit
your specific needs.

#1896  Stenciling 101 $39.95

Animal Behavior Conference
Sarah Wilson

This Exciting Conference Includes:

¢ Understanding Breed History

¢ Hardwiring...What does it mean?

¢ Understanding subtle changes in behavior
¢ What makes a dog a serious threat

* Avoiding the triggers...or removing the danger
¢ Three things that make a dog dangerous

* Simple ways to assess problem behaviors
¢ Helping reactive dogs

e s it miscommunication... or medical?

¢ Red flags in behavior

e Safety handling tips

#1676 Animal Behavior Conference - Set of 5 (DVD) $199.95
#1677 Animal Behavior Conference - Set of 7 (CD)  $59.95

CD’s DVD’S
#1679 How Breed History Influences Behavior $9.95 #1678 How Breed History Influences Behavior $29.95
#1681 Reading Stress and Threat in Dogs $9.95 #1680 Reading Stress And Threat in Dogs $29.95

#1682 What Makes a Dog “Dangerous” $9.95 #1683 What Makes a Dog “Dangerous” $29.95
#1685 Behavior Problems $9.95 #1684 Behavior Problems $29.95
#1686 Helping the Reactive Dog $9.95 #1687 Helping the Reactive Dog $29.95
#1689 When is Aggression Not Aggression $9.95 #1688 When is Aggression Not Aggression $29.95
#1690 Handling Dogs Safely $9.95 #1691 Handling Dogs Safely $29.95

Grooming the New Designer Dogs

Grooming the New

DESIGNER DOGS Suesan Watson

We are all getting them now, all those little or
big Mixed Breeds, no, wait, “Designer” Dogs. The
owners have no clue what their pet should look
like because they never want it to look like what it
really is.

Sue can give you suggestions that can help you
deal with those clients and make their decisions
easier for them and their fancy designer dogs.

#1897 Grooming The New Designer Dogs  $39.95

Judy Bremer-Taxman

Spend a fast paced two-hours laughing and learning in
a seminar to make extra money in minutes! What's the se-
cret? “First, learn to work smarter, not harder,” says Judy.
g i Then add a few new simple extra services and watch your
S taphoticys MY income jump $4,000 to $10,000 per year!
st iryi Can't believe it? Can't sell extra services to your
; customers? This seminar is your answer. Every detail, and

advantage, will be presented to you step by step!
#1787  Add-On Services: Money in Minutes  $49.95

Liva from Groom Exps!

Doggie Repair Kit HowtoHelp
Fix a Client's Pet
Doggie Repair Kit Gary Wilkes

How to Help Fix a Client's Pet

Learning to stop unacceptable behavior is the key
to keeping dogs alive. Most dog owners seek help at
the last minute - and last minute solutions are the only
ones that are going to save the dog’s life. This pre-
sentation will describe what it takes to stop the most
common canine catastrophes in an effective, safe and
proactive manner. Don’t miss it - you won’t find this
information anywhere else.

#1413 Doggie Repair Kit - DVD  $49.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION
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Pet Release
Forms

These cartoon pet release forms convey a
little light humor for a serious subject. They ex-
plain, in a gentle way, the owner’s responsibility
to the groomer and give you the right to obtain
emergency treatment for their pet.

Each pad is a different color. Mix or match.
Pad of 50 forms General Pet #PR-1 (for most
clients), Fuzzy Pet #FP-1 (for matted dogs),
and Senior Pet #SP-1 (for the older pet).

#0614 1 Pad - Pet Release Forms — Select One Style
#615 3 Pads — Pet Release Forms — Mix and Match
#616 5 Pads - Pet Release Forms - Mix and Match
#617 10 Pads — Pet Release Forms — Mix and Match
#618 25 Pad — Pet Release Forms — Mix and Match

Syt
~ N‘U’:’ &

Groomer & Kennel Sales Slips

¥
our BOARD-WG KENNEL

Make More Money Without
Raising Your Prices!

Professional Sales Slips for groomers and kennel
operators! Both have space for all the little extras
you haven’t been charging for. These 5-1/2” x 8-1/2”
two-part NCR forms are clean, with no carbon needed.

Groomer Sales Slip includes space for groomer’s
name, skin treatment, next appointment, bows, medi-
cated shampoo, tangling, bad behavior and more!

Kennel Sales Slip includes space for salesperson
and/or groomer (for easy tally of commissions), number
of days, weeks or months of boarding and charges,
next grooming appointment and much more!

Groomer Sales Slip (#GSS)

. #623 100 Groomer Sales Slips $18.50
‘ #624 500 Groomer Sales Slips $72.00
~ #625 1000 Groomer Sales Slips $117.50
~ #626 5000 Groomer Sales Slips $450.00
- Kennel Sales Slip (#KSS)
< CR——— #627 100 Kennel Sales Slips $18.50
ToT8L Q #628 500 Kennel Sales Slips $72.00
R APEOMTIENT 15 #629 1000 Kennel Sales Slips $117.50
= g #0630 5000 Kennel Sales Slips $450.00
A EAW ey Dyt
—_—
SENIOR PET FORM
20 Pet Release care
‘{ “hd PETS AuE:
3 Formwy
s =
@(/} 2 il Your pel is imporfant fo us. Bocause wa cane, we
. 1/‘ Pat's Name: want fo assure you thal overy effort will be made o
\\; | make your senior pal's wvisih as pleasant as possible,
Your Pat is impartant o us. | Cecasionally, grooming can expose a hidden medical 1 !
we want fo assu o | problem or aggravate @ current one.  This can cccur C Ve
make your pel's during or afier grooming, Il " "

#680
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#682
#683
#684

Professional

Groomar

In the best interast of your pet. we request your
ission 10 obtain i troatment

for your pet, should it become necessary
Your Professional Groomer
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Klip or Kenn-L-Kard Special
Klip Kard or Kenn-L-Kard Special...

includes 250 Klip Kards or Kenn-L-Kards, one File Box and one Set of Alphabetical Index Guides.

Regular Klip Kard Special $21.95
Medium Klip Kard Special $28.95
Giant Klip Kard Special $34.95
Kenn-L-Kard Special $34.95
Super Kennel Special $68.95

Super Kennel Special...
Includes File Box, Set of Alphabetical Index Guides, 250 Kenn-L-Kards and 500 Run-Kards!

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6910 FOR MORE INFORMATION
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“Top 10” T-Shirts
and Smocks!

10w d g2 ight weeks with

o:gv 524'95

Only $ 1 9. 95 ‘ ; Purple, Black, Pink 4";3 :

206k — $21 95 . T Tt3sey orety 4 S, M, L, XL, 2XL, 3XL

Fun POSter f or Top Ten Reasons Why It Costs
Your Sa’on ! More To Get Your Pet §roomed

. ) Than Your Own Hair Cut!
D Oy ou get t”Edthear mg thesame 10.Your hairdresser doesn’t wash and clean

old comments from your dlients? your rear end.
. You don’lﬁght weeks without washing

or brushi ur hair.

. Your hairdresser doesn’t give you
asanitary trim.

7. Your hairdresser doesn’t clean your ears.

. Your hairdresser doesn’t remove the boogies
from your eyes.

Poster 5. Yousit still for your hairdresser.

(No Frame)
#6060 . Your haircut doesn’t include a manicure

$39.95 or pedicure. el

. Your hairdresser only washes and cuts
Poster Framed the hair on your head.
S?gj‘;o . You don't bite or scratch your hairdresser.
. Thelikelihood of you pooping

on the hairdresser is pretty slim.
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Dog groomed by Lori Craig
Photo by Animal Photography
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From The National Cat Groomers Institute

We Recommend WAHL

The Wahl Switchblade: The Switchblade is great for fast shave downs. It goes right through thick, matted cat hair with no trouble at
all. Use a #10 blade at all times and work in reverse. Set the variable speed dial to the highest setting and get the job done quickly.
These clippers truly are "a must" for shaving down cats.

@

Wahl Bravura: The Bravura provides a smooth, suede-like finish that is unequalled by any other clipper. Its cordless feature makes it
easy to use, while the battery indicator lets you know how much life is left. The Bravura is fantastic for quick belly shaves and sanitary
clips as well as doing the final work on lion cuts. It also works great for ruff trims, skimming off the excess coat while leaving it looking
natural and untouched.

Tips: Keep the adjustable blade set on #10 and work in reverse for the smoothest finish possible. Keep the Bravura off of the charger
until the battery runs completely down.Then charge completely before using again.

Wahl ChroMini: The ChroMini is fantastic for a quick, easy, effortless trim of the toe tufts on a cat. Its cordless feature makes it easy to
use.

Wahl KM2 - For clipping with suction (a MUST for doing those Comb Cuts!) the KM2 is the answer. Attach it to the suction hose and
use a #30 blade with a metal snap-on comb. This will provide a nice "trim" that can range in length from 3/8" to 1" depending upon
the comb used. The KM2 also works great with suction and a #10 blade for doing lion cuts without the hairy mess to clean up
afterwards.

Tips: If using a Clipper Vac by Romani keep the flap closed completely to utilize full suction. If using a Taxi Vac by Hanvey set the
variable speed to 6 o'clock and adjust accordingly, depending upon the coat thickness and hair type. Be sure the cat is bathed, dried,
and completely combed out prior to doing the Comb Cut.

miniARCO.

The Ultimate Trimmer
"Customers can request some pretty °
creative designs on their pets. 4oz Trimmer

TAKES ADVANTAGE
OF PERFECTION!

Thankfully the miniARCO allows me to Lo .
B . . . . Astonishing Cutting Power
safely and efficiently clip cat hair. When doing a creative .
ut on a cat, the miniArco is perfect for the fine detail work involved and it clips through 45 min. Cordless Convenience
he hair smoothly while the trimmer is unbelievably quiet with no vibration."

. Exceptionally Lightweight
Amazingly Quiet
Low Vibration

Quick Detachable #30 Blade Set

(WAHL)

www.wahl.com
1.800.PROWAHL

(for more on this see our step-by-step demonstration in the DVD entitled "The Comb Cut")

Videos Are Available For Purchase Online At www.nationalcatgroomers.com READERISEESERSS
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RYAN'S PET SUPPLIES M) Yo,
1(800)525-7387  paw(brojhers

Best Prices... Best Brands...

ww pawbrothers com

pa brajher )

professional

Paw Brothers® Professional

Stainless Steel Tub
v’ 100% Premium Grade 304
PBP89710 Tub ....... ($699.95) $599.95

1-800- 525 /7387

www.RyansPet.com

ww-pawbrothers e

TH

professional

Paw Brothers® Professional

Electric Groomlndg Table

v Heavy-Duty, Fast and Quiet Operation
v’ Dual Sided Foot Controls

v’ 400 Ibs. Plus Capacity

ea. ea./2 .
PBP89205 Electric Table. . ..... $697.95 $647.95 = \
(VAVATATAV,V Rya nsPet.com
Expires June 30, 2010. ©2010 G&G Distribution Inc. All rights reserved. Pricing and manufacturer spec's subject to change.
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