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ReadeR SeRvice caRd #8885

PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

T3-MC1253_HR HiringAD.indd   1 11/23/10   11:42 AM

ReadeR SeRvice caRd #8999



MAXIMUM STRENGTH 
SHAMPOO • SPRAY • GEL

•  P E T  S Y S T E M  ••  P E T  S Y S T E M  •

A premium shampoo 
great for all coats. Gentle 
and safe for puppies and 

kittens. Outperforms 
oatmeal shampoos.

800-526-7469
www.EQyss.com

The Micro-Tek 
System 

creates the healthiest 
environment for healing.

ALL EQyss PRODUCTS ARE

100%
GUARANTEED

SHAMPOO
Instant relief

Your customers
will thank you

SPRAY 
Leave on formula 

continues working 
for 24 hours

GEL 

Aloe vera based gel
Great for paw pads

ON CONTACT
SOOTHESSOOTHES

ReadeR SeRvice caRd #9000
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F or years I have had a 
major pet peeve with 
customers’ being late 
for their grooming 

appointments. When you schedule 
dogs pretty much every 30 minutes 
and they are worked on continu-
ously from start to finish, the own-
ers better be on time. Unless it’s 
truly unavoidable and involves an 
ambulance, I get really irritated. Ten 
minutes here and thirteen minutes 
there gets under my skin to no end.  

The other week, I called a ha-
bitually late woman to remind her 
of her appointment. I called her at 
8:00 a.m. to give her a heads up on 

her 11:00 appointment that morn-
ing. Assuring me that she’d show up 
on time, she burst through the front 
door of the shop at 11:21. 

I handled it with the greatest of 
tact. “You’re late... again,” I said. I 
wasn’t exactly smiling as I stood 
before her with my arms crossed in 
my best Indian chief stance.

“Oh, I know,” she respond-
ed, not looking a bit apologetic. “I 
was on the computer and forgot 
I was supposed to be here,” she 
remarked. “Here,” she added as 
she thrust the dog’s leash into my 
hand. “He’s matted. If you really 
can’t comb it out, then you can 

shave him, I guess,” she said as she 
turned to leave.

“Gee thanks,” I told her. “I’m 
running behind now as it is, so de-
matting doesn’t look too promising,” 
I threw in.  

That same week, another re-
peat offender tried to put one over 
on me for about the tenth time in a 
year. This woman has constant ve-
hicle excuses. Apparently her 
brand new Escalade has major bad 
luck. Let’s see... So far in the year 
that she’s had it, she’s had two flat 
tires (amazingly both on her way 
in for her grooming appointments 
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Late? 
   Not Me!

By Bonnie Wonders

Continued on page 8

Late?
   Not Me!   Not Me!
Late?
   Not Me!



$599
On Orders of $150 or more—

Including Shampoos!
(some exclusions apply)

SHIPPING
EVERY DAY!

MENTION DEPT. 519 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

“I’m a Groomer
and I shop PetEdge for 
money-saving ergonomic 
tools that provide all-day 
comfort for less.

“

Master Grooming Tools™ Quick Click 4-in-1 
Grooming Tool with Interchangeable heads

Slicker 
Brush

Pin Brush

StripperRake

ReadeR SeRvice caRd #9001
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I’M NOT JUST A BATHING TUB. 

A Division of Tristar Metals, Inc

 I’M YOUR NEWEST TEAM MEMBER,
DEFENSE, YOUR

THE OFFENSE TO YOUR
  PARTNER IN

CRIME, AND THE ONE WHO IS
HERE TO MAKE  YOUR JOB A LOT

EASIER.

LET’S GET TO WORK!

Grooming   I  Boarding   I  Animal Sheltering

877.459.7827 www.directanimal.com

U.S. PATENT # 6,516,752

Groomer_to_Groomer_swiveltub_R1.indd   1 3/29/2012   4:20:53 PM
ReadeR SeRvice caRd #9002

with me) and one bad battery that 
wouldn’t allow the car to turn 
over. Another time it was suppos-
edly a set of bad battery cables 
that wouldn’t allow it to even try 
to start. There was the time she 
claimed to have run out of gas on 
her way to the shop. Once she got 
stuck in her driveway in the snow... 
which is really amazing, since we 
only had less than two inches of 
snow anyhow, not to mention the 
fact that the vehicle is a huge four-
wheel drive.

The last time she called me, she 
said her “truck was on fire.” She 
sounded amazingly calm for that 
one, and as I held the phone closer 
to my ear, I actually felt alarmed 
for her at that moment. I knew 
there was no way to make that one 
up. She’d really have major damage. 

“Oh my gosh! Is it on fire right 
now?” I asked.

“What?” she said on her end of 

the phone.
“Is your car on fire right now?” I 

asked again a little louder.
“No. It’s not on fire,” she re-

plied. “I said I’ve got a flat tire!” she 
said. Oh, so that really made me feel 
better. Her third tire in less than a 
year... I don’t think so.  

There’s a woman who is con-
stantly on her way to North Caro-
lina for a last-minute trip to the 
beach. She apparently wakes up 
30 minutes before she’s supposed 
to show up for her appointment 
and decides to travel 11 hours to 

go south for the weekend. Need I 
mention that she’s actually another 
one with an Escalade? She comes 
in weekly for an appointment and 
misses about every third one for this 
“vacation.”

Another is my own doctor, not 
that I should really call him “my” 
doctor. I mean, I haven’t actually 
seen him for anything for probably 
seven years. I always get the nurse 
practitioner. If I even try to get an 
appointment with him, I have to 
wait at least three months. I can see 

“Is your car on fire right now?” I asked again a little louder.
“No. It’s not on fire,” she replied. “I said I’ve got a flat tire!”

... Her third tire in less than a year... I don’t think so.

Continued on page 10



Ultimate Grooming
Products

for more information call today
1.800.619.1333 • www.petsilk.com • become a friend

ReadeR SeRvice caRd #9003
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ReadeR SeRvice caRd #9004

the NP that day. The only way I’ll be 
allowed to get an appointment with 
him is... I actually don’t even know 
how I’d get one before the three-
month waiting period. 

Of course when he wants his 
mutt groomed, I’m available within 
the week for him. Don’t even ask 
why. I guess I’m hoping if I really 
come down with something horren-
dous, he’d come to my aid. Yeah, I 

doubt it too, but I am still dream-
ing. Anyhow, he’s always 15 
minutes late. Silly me. I’d always 
thought that of all people to be on 
time, it would be someone who also 
works on a tight schedule. 

Last week when he was late 
yet again, I confronted him about 
it. “Why is it that you are always 
late when you have your appoint-
ment with me, yet I am always 

prompt with my appointments with 
you?” I asked him.

“Well, first off, I have rounds at 
the hospital before I come here,” he 
advised me.  “Second of all, I never 
see you. I mean, I don’t think I’ve 
seen you in my office for several 
years,” he admitted.

“Ah-ha!  Exactly another point 
of contention,” I told him. “Why is it 

WET DOG 
MILLIONAIRE
HOW TO PROSPER IN THE PET GROOMING BUSINESS 

Sue Kopitz

Don’t hesitate. Get started today!

wetdogmillionaire.com
wetdogmillionaire@ymail.com

Sue Kopitz has started TWO successful 
grooming salons and now she is sharing 

her entrepreneurial knowledge in her 
book, Wet Dog Millionaire! Find out how 

to start your own business so you can make 
a better life for yourself and your family.

L2004

ReadeR SeRvice caRd #9005

GROOM  
EXPO

September 6 - 9   
Hershey PA

www.groomexpo.com

Continued on page 12



        models with variable 
power control enable you 
to groom all breeds, big 
and small.

Before You Buy, Ask Where It’s Made!

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 Fax: 845-357-1640

1-800-822-1602  www.dogdryer.com

220 Volt Models Available

More Groomers Worldwide Depend on 
American-Made Metro® Air Force® Dryers 

Than All Other Brands Combined!

Now 

US Patent D583,041

The proven high quality of American-made Metro® Air Force® 
dryers has been maintained since we introduced our first model 
over 25 years ago. With a body of steel, they are still the most 
powerful, user-friendly, longest-lasting dryers in the industry. And, 
unlike foreign made dryers, they are still built and backed by the 
same family owned and operated American company in business 
for over 70 years... a company you can always count on for the 
highest level of quality, performance and personalized service.

That Says It All!

The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787.

Bleed: 9? x 11.5?
Trim: 8.5? x 11?
Safety: 7? x 10?

C
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Y
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CY
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K

grom to grom copy.pdf   8/11/11   2:21:51 PM
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YOUR SUPPORT 
GIVES US A REASON TO

CELEBRATE

888.551.4061
www.shor-line.com/celebrate_g2g

sc
an

 fo
r p

ro
duct specs of package

 Plastic Cage Assembly
 Backsplash Tub
 Double Dryer Cage
 Classic Colored 
Grooming Table

 Anti-Fatigue Mat
 Faucet

$7,497

{SILVER GROOmER PACkAGE}

$675

ClassiC 
GroominG 

Tables

Diana, 12 years 
of craftsmanship

YOUR SUPPORT 
GIVES US A REASON TO

CELEBRATE

888.551.4061
www.shor-line.com/celebrate_g2g

sc
an

fofof
r p

ro
duct specs of package

Plastic Cage Assembly
Backsplash Tub
Double Dryer Cage
Classic Colored 
Grooming Table

Anti-Fatigue Mat
Faucet

$7,497

{SILVER GROOmER PACkAGE}

$675

ClassiC 
GroominG 

Tables

Diana, 12 years 
of craftsmanship

ReadeR SeRvice caRd #9007

that I can never get an appointment 
with you when I call? I always have 
to see the NP,” I told him.

“Quite simply because I choose 
to avoid you and tell my staff never 
to let you have an appointment with 
me. In other words... I’m hiding 
from you,” he stated flatly. I thought 
I’d fall against the wall when he said 
that. I actually believed him. At least 
I hoped that he was joking. I don’t 
know, though. Medical people are 
goofy anyhow. Point is, he’s always 
late without apology.

Another guy is a preacher. He 
has to give me his whole itiner-
ary for the day when he makes the 
appointment. Heck, I get his whole 
week. From counseling so and so 
for their marital problems to whom-
ever is in the hospital for whatever 
ailment. Believe me, there’s not 
much “preacherly discretion” with 
him. When he’s late, he’ll tell me 
who’s fooling around with whom 

in order to get out of catching the 
wrath of the mighty dog groomer.

“Ann” always calls me a couple 
hours before her appointment and 
asks what time she’s supposed to 
come in. If I say 11:00, she’ll say, 
“Oh, I’m glad I called! I thought it 
was 2:00. I was going to go shop-
ping at 11:00 for a few hours.” Then 
surprisingly she never shows at 
11:00 and comes in at 2:00 anyhow.

“I told you it was 11:00 when 
you called this morning,” I tell her.  

“I’m so sorry,” she’ll say. “Are you 
sure? I could have sworn you said it 
was 2:00,” she says, shaking her head 
as if she were completely mystified.

I’ve lost count of the people 
who make an appointment with me 
and then find out it’s much cheap-
er at another place. They don’t call 
to cancel with me, of course. I keep 
track of the “no-shows.” Inevitably, 
a couple months down the road I 
get another call from them wanting 

“I told you it was 11:00 when you called this morning,” 
 I tell her.  “I’m so sorry,” she’ll say. “Are you sure? I could  

have sworn you said it was 2:00,” she says, shaking her head  
as if she were completely mystified.

Continued on page 14
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ReadeR SeRvice caRd #9009

an appointment. When I remind 
them that they had one with me a 
few months ago and didn’t call to 
cancel, then they come clean. “Well, 
it was cheaper up the road, but I 
don’t want to go back there again,” 
they’ll almost always say. “Uh-
huh,” is pretty much my response.

I get some of those who just 
felt like sleeping in this morning. “I 
didn’t think you’d mind,” they’ll say.  

“Mind? Who, me? Why on earth 
would I object for heaven’s sake?” 
I can’t wait to see the look on their 
faces when I schedule them for a 
very early appointment and I decide 
to sleep in. I think I might even 
make it for a Monday morning - a 
day when I’m closed all day, any-
how. Shame on me...

The most irritating, though, is 
the kid who brought in his parents 
Schnauzer just the other day. He 
was 25 minutes late. The kid looked 
like a typical “rich” kid who is a 

spoiled brat. (Leave me alone... I’m 
entitled to have my own opinion of 
what a rich kid looks like.) It was 
almost 2:00 in the afternoon, and 
the dog’s appointment was at 1:30.  
In saunters (yes, it was a “saunter”) 
this 18-year-old-looking kid with 
a disheveled bed-head thing going 
on. He’s got on those plaid pajama 
bottoms that were exposing way 
more crack than the proverbial 
plumber. Add to it that he’s got on 
these really big Whoopie Goldberg 
kind of sunglasses. He props him-
self against the counter and tilts 

his head up to look down under 
the sunglasses at me. “This is what 
your job is all about,” he declares, 
holding the leash out to me.  

“Well, first of all, your job was 
not to make me late for my job,” I 
responded in kind. 

He tapped his car key on the 
edge of the counter. “Life is... hec-
tic,” he stated philosophically. With 
that he shrugged and walked out 
the door. 

I should have shown him how 
much more “hectic” it could feel with 
a footprint on his hairy rear-end...

I get some of those who just felt like  
sleeping in this morning. “I didn’t think  

you’d mind,” they’ll say.

Increase referrals, add clients and generate more income! 
Personalized Leashes from Campbell Pet Company offer the most inexpensive, 

effective way to market and promote your grooming business. Slip one on a 

groomed dog as you return the pet to its owner. Just like that, you’ve provided your 

client free, safe and easier transport of their pet to the car. And you’ve sent a strong 

message that you’re a groomer that cares. These high-quality, ultra-sturdy nylon 

leashes measure 9/16” x 4’ and are available in 15 colors.

www.campbellpet.com

(800) 228-6364

Powerful marketing with 
a personal touch
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The Northwest Grooming Show 
was recently held in Tacoma, Wash-
ington at the Murano Hotel and 
Convention Center. The event hosted 
approximately 40 exhibitor booths 
and welcomed nearly 800 pet care 
professionals. 

The show was home to two-
tiered Poodle and All Other Purebred 
competitions and a Creative Styling 
competition. Andis Best in Show 
winner for Open Division was award-
ed to Barbara Prueckel of Doggie 
Style Inc. in Calgary, Alberta, Can-
ada. Deanise Stoops of Purrrscision 
in Sunset Beach, CA won First Place 
in the Barkleigh Open Poodle Class.  
Electric Cleaner Company’s Open 
All Other Purebreds Class awarded 
First Place to Barbara Prueckel. The 
First Place winner for Tropiclean’s 
Creative Styling competition was 
Angela Kumpe with her “Lilly” cre-
ation. Carol Hoover of Yelm, WA won 
the People’s Choice award with her 
design, “Cowboy Up.” 

The show featured educational 
seminars and demonstrations by 
leading pet industry professionals 
on grooming and business topics. 
Kathy Rose, Kendra Otto, Michell 
Evans, Diane Betalak and Jay 
Scruggs offered seminars featur-
ing live grooming demonstrations. 
Speakers and topics included; Teri 
DiMarino with a Brusher/Bather 
Certificate program, Donna Owens 
on First Aid, Adrienne Kawamura 
on Cat Grooming, Joe Zuccarello 
and Nancy Thomas on Business 
Strategies, and Dr. Adelia Ritchie on 
Canine Skin Problems.  

Trade show exhibitors offered 
special show pricing while introduc-
ing and demonstrating new prod-
ucts to attendees. It was a great 
opportunity for groomers to stock 
up on supplies and check out some 
new tools of the trade.

Next year’s show will be held  
May 3-5, 2013. For more informa-
tion, please visit www.NWGroom.com.

REVIEWREVIEWREVIEW

BEST IN SHOW

CREATIVE STYLING

Open Class winner, Barbara Prueckel with Roxanne Zenner of Andis.

Novice Class winner, Sheila Wagner with Roxanne Zenner of Andis.

First Place winner, Angela Kumpe with Joe Zuccarello of Tropiclean.

People’s Choice winner, Carol Hoover with Joe Zuccarello of Tropiclean.



ALL OTHER PUREBREDS • Sponsored by Electric Cleaner Company

POODLE • Sponsored by Barkleigh Productions, Inc.

NORTHWEST GROOMING SHOW 2012 CONTEST RESULTS

Open Class First Place winner, Deanise Stoops with 
Cindy Agoncillo of Barkleigh Productions.

Open Class Second Place winner, Barbara Prueckel with 
Cindy Agoncillo of Barkleigh Productions.

Open Class Third Place winner, Alida Tanney with 
Cindy Agoncillo of Barkleigh Productions.

Novice Class First Place winner, Amy Peck with 
Cindy Agoncillo of Barkleigh Productions.

Novice Class Second Place winner, Deb Riche with 
Cindy Agoncillo of Barkleigh Productions.

Novice Class Third Place winner, Annie Davis with 
Cindy Agoncillo of Barkleigh Productions.

Open Class First Place winner, Barbara Prueckel with 
Trevor Vold of Electric Cleaner Company.

Open Class Second Place winner, Natasha Humeston with 
Trevor Vold of Electric Cleaner Company.

Open Class Third Place winner, Jessica Cave with 
Trevor Vold of Electric Cleaner Company.

Novice Class First Place winner, Sheila Wagner with 
Trevor Vold of Electric Cleaner Company.

Novice Class Second Place winner, Laurel Behnke with 
Trevor Vold of Electric Cleaner Company.

Novice Class Third Place winner, Carol Dawson with 
Trevor Vold of Electric Cleaner Company.



R emember that plant you re-
ceived on Mother’s Day? The 
one you forgot to water until 
you noticed the brown leaves? 

Well, if you caught it quickly, the 
plant could still thrive, but those 
brown leaves would never recover. If 
you let that plant go too long with-
out water, it would not recover and 
die. That’s dehydration. There is no 
difference between dehydration in 
plants and animals.

Dehydration is the loss of nor-
mal body fluids including water and 
electrolytes. The body’s cells are 
now deficient in the water necessary 
to perform vital functions. Dehydra-
tion can cause permanent kidney 
damage, heatstroke, and shock, as 
well as damage to the circulatory 

system. It will also cause organs 
to shut down. Untreated, dehydra-
tion can lead to death in a matter of 
hours.

There are three ways dehydra-
tion can occur: reduced fluid intake, 
an increase in fluid loss, or a combi-
nation of both.

RedUced FLUid iNTaKe 
Their water bowls are unclean; 

nobody likes to drink dirty water. 
Or water is not provided for them 
because the groomer does not want 
the pet to knock it over and rewet 
themselves. Personally, I would 
rather re-dry the pet than have to 
explain to the owner why their pet 
was taken to the veterinarian - or 
worse - why they died in my care. 

As a mobile groomer, I provide water 
for the thirsty pet.

Stressful events (grooming) and 
travel (driving to the groomer) can 
reduce the pet’s desire for water. 

Dogs and cats require a diet 
that is 70% moisture. Most dry 
foods have between 8 and 12% 
moisture content. If supplemented 
foods and water do not make up the 
other 60%, then the pet is living in a 
state of dehydration. This continual 
dehydration damages the kidneys. 
Kidney failure is the number one 
cause of death in cats and the num-
ber two cause for dogs. The basic 
rule of thumb for water consump-
tion is to take the pet’s weight, 
divide it in half, and convert it to 

By Mary Oquendo

DehyDRation
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When does size
really matter?
When does size
really matter?
Mammoth Blade
Combs go the
distance.

Mammoth Blade
Combs go the
distance.

1”, 1½”, 2”, 2½”,
3”, 4”, 5”, 6”,

Come in sizes:Come in sizes:

Just ask theJust ask the

They will tell you!They will tell you!

TM
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ReadeR SeRvice caRd #9012

Are your clients cranky?
II can make your job easier!

The Air Muzzle® II pet restraint system controls cats
and small dogs safely

• NEW break-resistant 
polymer material

• Used by vets, vet techs 
and groomers

• Ideal for cats and small, 
flat faced dogs

• Offers an unprecedented level
of bite protection

• Applies quickly and easily 

• Weighs less than 7 oz. 

• Comfortable for pets; they
begin to relax immediately

• Helps ensure pet cooperation

• Translucent ABS plastic is
durable and easy to clean

• A favorite of pet professionals
for more than 10 years

by

Call today and save 800.433.7297 • smartpractice.com/vet

Part#: 24197

Air Muzzle® is a registered trade mark of Soft Paws, Inc., Lafayette, LA and is exclusively distributed by SmartPractice, Phoenix, AZ.      78416_0512 © 2012. SmartPractice. All rights reserved.

OFFER
SPECIAL

$69.95
SAVE $20

Reg.89.95 See a product demo!
Search: AIR MUZZLE on

TM

Expires 08/30/2012
Offer code: P12GGA08

78416_AirMuzzleAd_1/2 page Ad  5/7/12  8:58 AM  Page 1

ounces. For example, an 80-pound 
dog would need 40 ounces of water 
a day.

iNcReaSed FLUid LOSS
• Overexertion and panting due 

to heat (hot air dryers) or exercise 
(dancing on our grooming tables)

• Medications that cause the 
pet to urinate frequently such as 
steroids and antibiotics

• Illnesses, diarrhea, vomiting, 
fevers, large wounds, and burns (We 
should not groom sick or injured 
pets. In addition, recuperating pets 
need more fluids than normal.)

• Excessive drooling (This can 
be a particular breed issue, such as 
in Newfies and Mastiffs, or an aller-
gic reaction to a grooming product.)

• Pets with kidney disease or 
diabetes are unable to retain fluids 
effectively and urinate frequently. 
When discussing the medical his-
tory of a pet upon check-in, these 

are two conditions to mention spe-
cifically. It’s amazing the number of 
people who do not equate diabetes 
with a medical condition.

SiGNS OF deHYdRaTiON
Young, older, immune-compro-

mised, pregnant, and nursing pets are 
more susceptible to dehydration. Like 
the tell-tale brown leaves of a plant, 
pets exhibit signs of dehydration. 
When signs are apparent, it’s impor-
tant to go to your vet immediately.

• Skin loses elasticity. The 
“pinch test” is a quick way to check 
for dehydration. Pull up the skin like 

a tent and let it fall back down. It 
should return to its original position 
immediately. This is not an accurate 
test for obese pets as their skin is 
already stretched to capacity.

• Lethargic or depressed in ap-
pearance. This pet looks like it has no 
zest for life. It will also be accompa-
nied by sunken or dull-looking eyes.

• The gums are dry and sticky 
to the touch. Even though the heart 
may be racing, the capillary refill 
time is slow. You can check capil-
lary refill time by pressing on a pink 
area of their gums. Normal refill 
time is two seconds or the amount of 

Continued on page 22

Like the tell-tale brown leaves of a plant, pets  
exhibit signs of dehydration. When signs are apparent, 

it’s important to go to your vet immediately.



ReadeR SeRvice caRd #8898

High Quality, Affordable, Skin and Ear care  
products for the Professional Groomer!  

The ONLY FDA compliant sun  
protector on the market for Dogs & 

Horses 
 Epi-Pet Sun Protector is the ONLY FDA com-

pliant sunscreen on the market for dogs and 
horses. According to the Morris Animal Foun-
dation 1/3 of all dogs diagnosed with cancer 
have a tumor that originated on the skin or 
from the skin tissues 

 Ultra-Water Resistant 
 Ultra-Sweat Resistant 
 Non-Greasy 
 Quick Drying  
 Veterinarian Developed 
 Vanilla Scent 
 No CFC’s 

Natural Skin and Ear Care for Pets 

For faster response Scan the 
quick code  

www.epi-pet.com 
866.204.0002 EST 

ReadeR SeRvice caRd #9013
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ReadeR SeRvice caRd #9014

Instant Fresh Foam 
Item # 91022 $4.79 

Clean Teeth Gel 
Item # 91008 $8.25 

Almond Luxury Shampoo 
Concentrated 16-1 
 

8 oz       Item # 82341 $1.95 
Gallon  Item # 82342 $19.50 

St. Joseph, MO 
800-254-8726 

Oster® Golden A5  
Single speed clipper 

with #10 blade 
Item # 25G    

FREE 9” Satin Shear 
With Finger Rest 

With any order $25.00 or more. 
Use coupon code: G2G12 

Coupon Expires 0 7 / 2 9 / 1 2 

Ends  0 7 / 2 9 / 1 2 

time it takes to say “capillary refill.” 
Exercise caution when putting your 
fingers into a mouth of a pet. Many 
do not appreciate your concern.

• Tremors in the back legs is 
also a sign of dehydration.

While physical findings can 
point to dehydration, it cannot 
determine the extent. A complete 
blood count, packed cell volume, 
and total blood protein tests are 
needed to determine the extent (i.e. 
percentage) and cause and to check 
for kidney damage. A complete bio-
chemistry profile is recommended.

MeaSUReMeNTS OF deHYdRaTiON
• Less than 5% is considered 

mild dehydration. The stretched 
skin will return to normal quickly. 
This is not an accurate test on 
obese pets. 

• Between 6 and 9%, there is a 
noticeable delay in the skin return-

ing to normal position. Eyes can 
be sunken and the gums dry. This 
range can cause significant health 
problems in cats.

• Between 10 and 12%, the skin 
does not return to normal, eyes are 
very sunken, pulse is weak, and the 
heart rate is accelerated. This will 
cause significant health problems in 
dogs and can be fatal in cats.

• Between 12 and 15% is life 
threatening for dogs. They will be in 
shock and most likely unconscious.

• 15% is death. 
It does not take long for your 

pet to go from 5% to 15%, and any 
delay in treatment can be fatal.

In mild cases of dehydration, 
you can give the pet fluids by mouth 
or into the cheek pouch with a sy-
ringe. Use Smart Water© or UNFLA-
VORED Pedialyte© instead of water, 
as either will help to replace lost 
electrolytes. Do NOT use flavored 
Pedialyte© or Gatorade©, as they 

contain artificial sugars. Artificial 
sugars are highly toxic to pets as 
they cause an unsafe drop in blood 
pressure. In more serious cases of 
dehydration, the pet needs immedi-
ate veterinarian intervention and 
treatment. The vet will determine 
the proper rehydration dosage using 
IV fluids. This pet will need monitor-
ing at the hospital. The vet will also 
determine and address the cause 
leading to dehydration. 

It bears repeating: untreated 
dehydration can lead to death in a 
matter of hours. There are steps to 
reduce a pet’s risk of dehydration. 
The first is to educate your clients 
on dehydration. As a groomer, 
you do not want to begin with the 
dehydrated pet. While the pet is in 
your care, provide fresh, clean water 
and pay attention to the pet for 
any signs of distress. Prevention is 
always better than treatment. Just 
ask the plant on your counter.
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Adding a touch of color to your 
everyday salon grooms can really 
break up the day and make your job 
a bit more fun than it already is. But 
not everyone is into coloring Fluffy’s 
hair as I am, and that’s okay. One 
person’s idea of style is not neces-
sarily the style of everyone. This is 
what keeps things fresh. Otherwise 
we would all be wearing our hair the 
same way and only have one type of 
clothing in our own wardrobe. 

All grooms are not created equal 
either, and that is a beautiful thing. 
Even if it is just with a little splash 
of color or some strategically placed 

bling, we can change our pet’s style 
each and every time we see them. 
Lately I have noticed that even some 
top groomers like Lisa Leady have 
gotten addicted to “bootie bling.” 

Bootie bling is when you attach 
pretty little sparkly designs to the 
coat in the area of — you guessed it 
— the bootie! This really only works 
on short hair dogs or any dog that 
gets a short haircut, since it would 
not stay very well in a longer coat.

To attach the bling, use a light 
coat of either Aileen’s Tacky Glue or 
Elmer’s Washable School Glue to the 
back side of your bling. Let the glue 

get a bit tacky before placing the 
bling on your dog’s coat. It is very 
important to use water soluble glues 
and not something like super glue, 
which is harsh and uncomfortable 
and can do damage to the skin. Just 
because some glues will say water 
based on the label does not mean it 
is water soluble. If you choose to go 
with glue other than those men-
tioned, read the label and remember 
to stay safe. 

Bling can be purchased in 
packaged designs like butterflies, 
flowers, and even words. They can 
be found in any store that has arts 
and crafts supplies. If you are a 
good shopper, you can usually find 
sparkly things on sale! 

Dawn Omboy, NCMG, is the 
recipient of the Barkleigh Honors 
Award for Contribution to Creative 
Styling.

www.klippers.com 
www.pawsitiveeducationaltraining.com

Adding a touch of color to your 

ReadeR SeRvice caRd #9016
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BootieBootieBootie

By Dawn Omboy

PetLift  Equipment Corporat ion
6008 31st Street East, Bradenton FL, 34203

Manufacturers  of  the Finest
Animal Health Care Equipment

ISO CERTIFIED

Constructed of 3/4" moisture resistant marine 
plywood with fully laminated high-pressure 
laminate inside and out, tops and backs. Double 
walls between all cages . 
HeavyHeavy duty welded door hinges and 1/4" chrome 
plated doors are removable for cleaning. Stainless 
steel hardware throughout. An advanced latching 
system allows for single handed opening and 
closing with a heavy duty 1/2" thick latch with a 
lock hole for maximum security.

Cage -  no.4 Arrangement

Lifts breeds of up to 400 lbs. smooth lifting and lowering 
function. Fabricated 7 gauge steel. entire frame double 
powder coated. 24 x 42 top with skid proof heavy-duty mat 
supported by steel cross bars. Duplex outlet. Adjustable floor 
levelers. 5-year warranty.

8080 - MASTERLIFT electric FIXED-TOP Grooming Table
LOWERS TO 12", RAISES TO 37" LowRiders

New & convenient 
roll-out portable ramp

4 animal restraint eye hooks
Drain basket strainer
Bolt down adjustable feet

Introducing The all new 
“AQUA QUEST WALK IN BATH“



C1957

For more information  
about PetQuest 2012,  

visit PQGroom.com

Barkleigh Productions Inc. 
970 West Trindle Road • Mechanicsburg, PA 17055
www.Barkleigh.com • info@barkleigh.com • (717) 691-3388

ReadeR SeRvice caRd #9017
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T he other day, I punished a 
90-pound Chesapeake for 
jumping on me, and then I 

punished him for knocking over 
the six-year-old boy he lives with. 
I punished him with one of those 
solid menthol inhalers that look 
like a rounded-end lipstick tube. He 
rapidly stopped jumping on anyone. 
A few touch-ups to teach him that 
all people were capable of shoving 
a menthol inhaler near his nose 
and he gave up his jumping. He got 
treats for doing anything other than 
jumping. 

According to the mainstream 
modern dog trainers, this process 
was cruel. They hate “punishment-
based” training, and by any defini-
tion, that is exactly what I did to 
stop the jumping. Punishment-
based training is cruel, right? There-
fore my solution was cruel. 

If you are scratching your head 
trying to connect the word “cruel” to 
a whiff of menthol, it’s because you 
live in the real world. This bizarre 
connection of harmless consequenc-
es to terms like “torture” and “cru-

elty” is the result of the push toward 
“all-positive” behavioral control by 
modern trainers and behaviorists. 
This perspective sounds wonder-
ful. Imagine being able to control 
any dog with scientific, positive 
methods. Now imagine winning the 
lottery, inheriting a 200-carat emer-
ald, having dinner with Lady Gaga, 
becoming Oprah’s personal dog 
groomer, and finding Big Foot — all 
on the same day. All of these things 
are highly improbable to impossible. 
Of them, the ability to control all 
dogs with exclusively positive meth-
ods is the most outlandish. 

As all of you know, some dogs 
don’t like being groomed. Unhappy 
dogs offer a variety of behaviors to 
indicate their displeasure — squig-
gling, wiggling, thrashing, yipping, 
barking, tugging, crying, and last 
but actually most important, biting. 
This leads to the first of many objec-
tions to the “all-positive” ideology. 
There isn’t any all-positive way to 
get a frightened or nasty animal to 
take a treat rather than punctur-
ing your skin. Logically, you have to 

use something “negative” to actually 
block a behavior. In scientific lingo, 
that would be some form or punish-
ment. The problem is that punish-
ment is evil… or is it? 

What is Punishment? 
The scientific definition of 

punishment is pretty simple. It 
describes the presentation or 
absence of anything that causes a 
behavior to decline or stop. It does 
not require that the punishment 
be nasty, evil, risky, dangerous, 
traumatic, or painful. For instance, 
if I want to stop you from eating the 
last piece of salmon at a barbeque, 
I don’t have to hit you on the head 
— I merely need to sneeze on the 
salmon. If I want to stop you from 
attending a movie theatre, I can use 
my cold and flu symptoms again 
and sit right behind you, hacking 
and coughing through the movie. 
A couple of repetitions and you 
will go to a different movie theater. 
Those are examples of presenting 
something unpleasant that causes a 

Behavior
by Gary Wilkes

CLIPS

PunishMenT-Based Training

pun•ish•ment
{ noun } 

the presentation or absence of anything  
that causes a behavior to decline or stop

Continued on page 28
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     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

ReadeR SeRvice caRd #9020

behavior to decline or stop. 
The other kind of punishment is 

when the absence of something you 
desire causes a behavior to decline. 
If your local bakery runs out of your 
favorite cupcakes, your devotion to 
going there may decline. If they stop 
making your favorite cupcakes, you 
may abandon ever going there. In 
this case, the absence of the cup-
cakes has a punishing effect on 
your behavior.  

By the scientific definition, the 
minute you put a dog in a loop, you 
are punishing the dog’s behavior. 
The restraint of the loop decreases 
the dog’s tendency to pitch and 
flounder — universally considered a 
good thing. The loop does not injure 
the dog nor make it go crazy. The 
dog simply adapts, rapidly stops 
fighting, and also stops falling off 
the table. Those are good things, 
too. The same is true of your hands. 
When you restrain a dog’s head to 
get a straight cut, you are apply-

ing punishment. Why? Because 
the presentation of the firm hold of 
your fingers makes the struggling 
decrease. Over time, the struggling 
stops completely. This is also a good 
thing. 

If we looked at this issue logi-
cally, you’d have to come to the con-
clusion that punishment is a good 
thing. It is. Punishment teaches 
dogs to remain calm when they are 
frightened. It prevents them from 
becoming aggressively aroused. It 
allows them to stand still for long 
periods of time so that you can 
make a Schnauzer or Kerry Blue 
look like a million bucks or trim a 
nail without nicking it.

In our modern, touchy-feely 
world, many people have the luxury 
of going through life in a fantasy 
fog. Some of us live in a world where 
Yorkies bite, a jerking dog acciden-
tally gets gouged by scissors, and 
untrimmed nails eventually deform 
a foot. We are not allowed to ig-

nore reality and pretend that a dog 
biscuit will make any dog into an 
angel. We hold dogs still, put them 
in a loop, pull them on a leash, 
hoist them into tubs, and rub soap 
all over their faces. In order to give 
our clients’ dogs the handling they 
need to live good lives, we are the 
ultimate punishment-based profes-
sionals. That is a very good thing for 
our clients and a wonderful thing 
for their dogs. 

My advice for you is that the 
next time a trainer comes into your 
shop pitching their all-positive 
credo, tell them you want to see 
a demo. First, you’d like to see 
them get a Kerry Blue on the table 
without touching it, scissor a Westie 
without a hold on its muzzle, or 
teach a dog to put its own nails in 
the clippers. Then apply the second 
form of punishment — the absence 
of something desired — and show 
them the all-positive way out. 

Go with the Best!

www.GroomersBest.com
Call us @ (605) 582-3013

L1996

Brandon, sD 57005 • Fax (605) 582-2091 • email: customerservice@groomersbest.com
L1996

www.

Brandon, sD 57005 • Fax (605) 582-2091 • email: customerservice@groomersbest.com
L1996

Brandon, sD 57005 • Fax (605) 582-2091 • email: customerservice@groomersbest.com
ReadeR SeRvice caRd #9019
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Pet overpopulation is a prob-
lem all over our country, so we 
have decided to tackle the prob-
lem locally by volunteering to 
schedule the C-SNIP Low-Cost 
Spay Neuter transport for Mont-
calm County. It can be time-con-
suming but very worthwhile. We 
have been involved with low-cost 
spay/neuter since 2002, shortly 
after we opened.

Susan Farrell 
Pawformance Grooming Salon, LLC. 

Greenville, MI

I give a 50% discount to groom 
rescued dogs in foster homes or 
shelters.

Cheryl Wyrick
Pampered Paws Grooming 

Kansas City, MO

We started a lost pet website  
for our city (community) for free  
because we noticed a high volume  
of lost pets in our city.

Sandra Solis
Puppy Palace Etc.

Laredo, TX

Recently a local shelter asked 
me if I would allow them to sell can-
dy bars. The profit helps a local or-
ganization that helps people care for 
their pets in times of lost income. 
If someone has to be hospitalized, 
they will care for their pet, help with 
spay/neutering, etc. I did not think 
my customers would buy them, but 
this organization is making $45 a 
month on my customers right now! 
I end up eating quite a few myself. 
What the hell, I am helping the pets! 

Linda Thornley
The Grooming Oasis
North Providence, RI

We have a “change for change” 
program that collects money for 
local rescues. We donate merchan-
dise from our boutique, and we offer 
discounts for rescue grooms and 
foster parents.

Terri Garretson
Red Dog Spa & Boutique

Chantilly, VA

I try to support any local  
fundraiser that is pet-related. I also 
discount senior owners to make it 
easier for them to care for their pets. 

Carol Harvey
Lorac’s Mobile Pet Spa

Aubrey, TX

The

Groomer’s
Roundtable

 Roundtable Question:
 • How Do You Contribute 
  to Your Community?

Continued on page 32
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Perfect balance, unparalleled sharpness; a  
masterpiece of elegance. Kamisori animal  

grooming shears are used and recommended by  
champion groomers all over the world,  

experience innovative shears truly recognized as  
one of the world’s best.  Summer Sale on now: 

www.KamisoriPet.com | 1-866-387-4306 

Read Groomer to Groomer Online!
www.GroomertoGroomer.com
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Exciting
 Seminars

Groom Expo

September 6-9, 2012
The hershey Lodge 

& ConvenTion CenTer
hershey, PA

 Over

170
 bOOths!

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com www.GroomExpo.com

W1753

2012

•	grOOming

•	bOarding

•	pet daycare

•	animal behaviOr

•	retailing

•	health

•	training

•	mObile grOOming
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I fundraise for local charities 
through change tins, and I also give 
a percentage of my tips if I have an 
“okay” month. 

Victoria Lees
The Dog Spa

Bramhall, Stockport,  
Cheshire, England UK

We foster dogs at our pet hotel 
for Second Chance Dog Rescue to 
provide a temporary home for their 
rescued animals. Our objective is to 
get their dogs adopted while provid-
ing a safe and comfortable place for 
them in the interim. We also hold 
adoption events for them!

Michelle
Bow Wow Beauty Shop

San Diego, CA

I run a grooming day outside 
the shelter once a month and do-
nate a percentage of profits to the 
shelter. 

Julie Buzinski
Lake Villa, IL

We volunteer our grooming ser-
vices for dogs that are strays around 
town by giving them a bath and get-
ting rid of any mats or things that 
might be hurting the animal. 

Tess Hilderbrand
Model Pets Resort & Spa

Lanett, AL

We have recently linked into a 
nationwide pet recovery service from 
our website (www.k9innovation.
com). There is a link and lots of info 
for customers and non-customers 
(anyone in the community). I per-
sonally get emailed with any lost or 
found pets within 50 miles of my 
business, allowing me to email all of 
my customers to aid in the recovery 
of the lost pet. 

Valerie Attrill
Barking Beauties

Walnutport, PA

Recently I have teamed up with 
a local rescue. She mainly rescues 

short-hair dogs, so for a flat-rate 
fee, I bathe them and make them 
look clean. In return she gives out 
my cards to new parents.

Sara Fincham
Shirley’s K-9 Klippery

Whitby, CN

We participate and donate to 
almost every event in the area (tri-
city). I also spend time grooming 
dogs/cats that are at the shelter 
and other rescue organizations to 
make them more adoptable. 

Nicole Kane
Dog Days Delight

Cape Coral, FL

Every year I put on a Blessing 
of the Animals/Pictures with Santa/
Adoption Day at Christmas time. In 
March I put on Pet Idol/Adoption 
Day!

Donna Piche
Wags & Whiskers Pet Service

Vaudreuil, CN

I’m currently helping to get an 
animal shelter started in our town 
and will offer grooming services to 
help get pets adopted. I also helped 
with a low-cost spay and neuter 
clinic and locate homes for pets 

ReadeR SeRvice caRd #9023

Professional Grooming Formulations 
to Achieve Styling Results 

that Build Reputations.

www.petshampoo.com
1-800-8-CINDRA

Wholesale Pricing Available 
for Grooming Salons

W
19

84
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Continued on page 34
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whose owners have passed away. 
Debbie Cobb

Puppy Le Pew Groom & Board
Pikeville, TN

I donate goods and services to 
local charities, schools, etc. and 
donate to the local humane society 
when a pet dies.

Vicki Graves
Rover’s Makeover

Silverton, OR

I volunteer services and grooms 
to at least three shelters locally.

Kerri Wagner
Bark Avenue Day Spa

Lafayette, IN

We will do nail trims with all 
proceeds going to local spay/neuter 
organizations, and we give excess/
old retail to the local thrift store that 
benefits the local SPCA. 

Julia Kurdt
Shampoochies

Charlotte Courthouse, VA

We do seminars to educate the 
public on the importance of health 
and care for their dogs and set an 
example for quality in grooming.

Tina Price
Muna Show Kennels

Shandon, CA

I would love to give free grooms 
for the shelters and help out with 
adoptions and fosters. I still need to 
find out how to do that in my area. 

Amanda Fusco
Mandar’s Mutt Cuts

Virginia Beach, VA

I give free grooming to my cli-
ents who have lost their jobs. 

Dog Splash
Chicago, IL

We do a lot of rescue work here. 
I seem to always have a rescue pet 
looking for a new home somewhere 
in my salon. We are working on 
getting our 501(c)(3) status to be a 
registered rescue group, but it is a 

long, hard battle to get the paper-
work approved. Another thing I do 
here is teach people how to groom. 
I do not charge them a penny but 
insist that they spend 400 hours in 
the shop learning the proper tech-
niques to work with pets, stressing 
safety and common sense. I teach 
compassionate ways to groom the 
pets. It has been working out very 
well for me, for them, and especially 
the pets they groom. 

Suzanne Hentschel
Posh Paws Pet Salon

Macomb, MI

We support local shelters, 
offer free events for shelter/adop-
tion groups, and host a pet garage 
sale two times per year for folks to 
sell/recycle unused pet items and 
then donate leftovers to pet rescue 
groups. 

Jennifer Howard
The Pawty Palace

Katy, TX

ReadeR SeRvice caRd #9026 ReadeR SeRvice caRd #9027

Continued on next page



35Groomer to Groomer • Vol 31 Ed 06 • June 2012

G
ro

om
er

to
G

ro
om

er
.co

m

The city of Beavercreek, where 
my shop is located, is in the process 
of building their K-9 police force. 
The police are welcome to use my 
self-serve pet wash as much as they 
like for free (which happens to come 
in handy for them, as they forgot 
to budget for cleaning the dogs). I 
also donate to as many pet shelter-
related activities as I can to help 
them raise money and hopefully get 
a couple of new clients out of it. 

Amy Howard
Groomingdales

Beavercreek, OH

I love to work on therapy dogs, 
service dogs, and for their owners 
for a reduced rate. I donate to vari-
ous animal charities. I also gladly 
groom a dog to help them find a 
loving home.

Lori Zozulia
Lori’s Canine Massage & Spa

Wood-Ridge, NJ

I have a table at a few animal 
charity events throughout the year. 
I donate gift baskets and sometimes 
do a freebie groom for the local 
shelter if they need one. I also have 
a large flyer holder on my wall with 

information on nutrition, training 
centers, health issues, and adop-
tion. I work with several rescue 
organizations.

Susan Cooper
Susie’s Dog Grooming LLC

New Haven, CT

We collect used cell phone 
equipment for a local shelter group 
(they turn it in somewhere for 
money), and we provide an annual 
gift basket for a raffle sponsored by 
another group.

Barbara Miller
Puppy Pals Pet Grooming

Lake Forest, CA

To give back to animals, we try 
to find good homes for those street 
dogs that we sometimes find. We 
groom them, feed them, and in case 
they’re ill, we take them to the vet. 
When they are in good shape, we 
find them a good home, and they 
become our customers as well.

Angelica Domingo
Angy’s Dog Spa
Mexico City, MX

I stay open to the chance to give 
back to the animals in need. I have 

given away many crates, blankets, 
baskets of tools and goodies, free 
grooming, etc. to non-profits and 
rescue groups. I have also attended 
various rescue functions. 

Cheryl Rogers
Chyann’s Pet Care and Styling

Monument, CO

We collect pet food donations 
and distribute to those who are hav-
ing financial difficulties or live on 
fixed incomes. We also take mone-
tary donations to help with vet bills. 
I am a wildlife rehabilitator as well.

Renee Bartis
Cameo’s Pet Spa

Mebane, NC

I support my community 
schools’ fundraisers with gift certifi-
cates or by placing ads in the school 
newspaper. The parents see this and 
support me as well, especially since 
I do not have “two-legged kids.”

Robin Boyd
Designs By Star

Richmond, VA

ReadeR SeRvice caRd #9028

Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

PetGroomer.comPetGroomer.comPetGroomer.com   
Grooming’s #1 Buy & Sell Spot  ●  Mobile Vehicle Ads  ●  Job Search Help Wanted Ads  ●  Business for Sale Ads 
GroomerTALK℠ Community & Radio  ●  Buyer’s Guide  ●  Galleries & Trivia Fun  ●  Schools, Home Study DVDs 

SM 

Over 15,000 Members  PetGroomer.com Community Since 1997 

New!
MyGroomingSchool.com 

Continuing Education Sources 

Schools & Home Study & More 

GROOM  
EXPO

September 6 - 9   
Hershey PA

www.groomexpo.com

For a Quick Response from  
Advertisers, please use the  

Reader Service Card Number. 

www.facebook.com/ 
groomertogroomermagazine

Find us on
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H ow often do you take 
notice of a pet’s bad 
breath? In any given 

week, how many exhibit telltale 
signs of reddish, swollen, irritated 
gums; yellowing or loose teeth; or 
browning from plaque and tartar 
build-up? Taking a minute to exam-
ine the pet’s mouth before grooming 
presents an opportunity for groom-
ers to safeguard pets’ health and 
provide an extra revenue stream for 
your salon or mobile van business. 
For groomers who are proactive in 
realizing these opportunities, the 
rewards are personal, professional, 
and financial.

Pet dental care Should Be Top-of-Mind 
— You are on the front line of safe-
guarding pet oral health.

Because you, as the groomer, 

see your clients’ pets more often 
than their vets do, you are on the 
front lines of identifying the warning 
signs of poor oral health, which, left 
unchecked and untreated, can lead 
to more serious and more expen-
sive-to-treat health conditions.

Studies show that an over-
whelming 80% of dogs and 70% of 
cats show signs of oral disease by 
age three. Bad breath is an early 
warning of disease, signaling the 
onset of plaque, tartar build-up, and 
gingivitis. Just as in humans, re-
cent health stories demonstrate that 
poor oral health is linked to heart 
disease and other serious medical 
issues. These same conditions in 
pets lead to gum disease, loss of 
teeth, and even worse. The resulting 
harmful bacteria can enter the pet’s 
bloodstream, ultimately causing in-
fection or damage to kidneys, lungs, 

heart, or liver. And the older the pet, 
the more likely gingivitis and peri-
odontal disease is present. These 
conditions are so serious, they can 
shorten a beloved pet’s life. 

Being alert to and checking the 
pet’s oral health also can save the 
expense, pain, and potential risk, 
especially for senior pets, of sedat-
ing the pet under anesthesia for a 
teeth scaling treatment at the vet’s. 

You are a trusted source of client  
solutions to better pet oral health care.

Pet guardians look to groomers 
for advice on many pet care issues. 
You are often a trusted source of 
information, and they depend on 
you concerning alerts on emerging 
health issues. Some may ask ques-
tions on their own. Others may be 
unaware of potential problems, in 

Why Adding  
Dental Care Boosts 
Salon Revenue!

By Bruce Muller

Continued on next page
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A&J SAleS & Service

 cAll (800) 447-1957
ReadeR SeRvice caRd #9029

The Liberty of grooming: the new cordless

a division of

n For all type of detachable blades
n Lithium-Ionic battery technology
n Battery runtime: min. 60 minutes
n Battery charging time: approx. 50 minutes
n Low weight: only 1 lb incl. blade  

and battery 

For more information please contact: www.GermanRedClipper.com

A-
VE

12
01

4

NEW!

Authorized dealer: www.cherrybrook.com

New low priceS for the fAv5 & fAv5 cl

which case, responsible groomers 
can call an oral health problem to 
their attention. 

Advising clients about their 
pets’ bad breath, poor teeth, and 
gum condition positions and en-
hances your status as a pet health 
guardian. Deepen the relationship 
by offering pet dental care services 
and products that will solve these 
problems for them in an easy, con-
venient way that protects their pets’ 
oral health. 

Offering dental care services  
increases client referrals.

Routinely clients talk and 
recommend your standard groom-
ing services to other pet parents, 
friends, and family. Once they ex-
perience how you have taken steps 
to protect and improve their pet’s 
oral health, the all-important word-
of-mouth advertising adds clients 
- and more revenue opportunities - 
with little or no expense. 

How to Set Up a Pet dental  
care Practice

For groomers who recognize 
the satisfaction and value of adding 
pet oral care services, the question 
becomes “How do I do it?” Rather 
than just adding oral care prod-
ucts to your existing inventory line 
(which may or may not sell with-
out a complete understanding of 
their importance, ease of use, and 
effectiveness), a better way is to 

Continued on page 38
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Attend top-notch grooming seminars, 
learn the latest grooming techniques 
and trends, compete in the international 
grooming contests, buy the latest 
grooming products and take advantage of 
the many show specials and networking 
opportunities available to keep you a cut 
above the competition. 

at SuperZoo
The National Show for Pet RetailersTM

September 11-13, 2012 
Mandalay Bay Convention Center

Las Vegas, Nevada USA

at SuperZoo

Mark your calendar and make plans 
to attend: www.superzoo.org

take the lead by offering a compre-
hensive start-to-finish service. That 
increases their knowledge of pet oral 
health issues and makes it easy for 
clients to add your oral care service 
and purchase accompanying products 
for at-home daily maintenance.

The easiest and most productive 
way for groomers to establish a pet 
oral care service is to do the following:

1. Select a comprehensive  
oral care supplier.

Look for a supply source that 
does more than sell you product. 
Some pet product manufacturers/
marketers offer simple client hand-
outs but go beyond the basics. For 
instance, marketers may offer the 
following resources:

-  Educational salon posters to 
display in the reception and staff 
areas

-  Countertop teaching displays 
to help the groomer educate the cli-

ent about the cleansing treatment
-  Exam charts for the groomer’s 

records and for the clients to track 
at-home progress 

-  Easy-to-install equipment to 
perform the cleansing treatment

-  Free client education product 
brochures to distribute to clients

-  Product discounts
-  Free website directory list-

ing to find you as a pet oral health 
groomer

-  Periodic updates with smart 
marketing tips and groomer com-
munity ideas

2. evaluate the pet cleansing  
solution package and ingredients.

You want a complete package 
that is easy to set up with an effec-
tive treatment and product ingre-
dients. Many pet breath fresheners 
contain wood alcohol, which can 
further irritate gingival tissue and 
increase pets’ resistance to daily 

oral care. Instead, look for one that 
is alcohol-free, contains all-natural 
ingredients, and a bacteria-killing 
zinc amino acid complex, proven 
to be effective for freshening pet’s 
breath and killing harmful mouth 
bacteria on contact. It should be 
taste-free without any artificial 
flavors.

Very few clients maintain a daily 
and correct toothbrushing routine, 
so look for a product’s ease of client 
application, which encourages daily 
use. Chews may not reach every 
corner of the pet’s mouth. Sprays 
and drop-in gels applied directly 
onto the pet’s upper molars will be 
spread around the mouth through 
the pet’s natural salivary and lick-
ing action for fresh breath; cleaner, 
whiter teeth; and healthy gums. 
Most important, they head off the 
harmful bacteria growth that devel-
ops into tooth and gum disease. The 
ultimate test: the pet readily accepts 
the cleansing solution.

3. enlist and educate the  
team for results. 

Educate and train your staff 

Q: How many 
groomers 

does it take 
to groom one 

dog?

A: With Help 
From Above, 

just one! 

HelpfromAbove4Pets.com
helpfromabove4pets@yahoo.com
(731) 632-0022 • (866) 389-6648 

above
from

W
20

00

Continued on next page
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as to why the complete pet den-
tal care practice is important and 
valuable to your clients, their pets, 
and to the salon. Alert them to the 
necessity of pet oral exams before 
they groom, client discussions 
about the service, pointing out the 
at-home care product purchase, 
and encouraging the role of the 
pet parent in safeguarding pet oral 
health. The more knowledge they 
have, the more comfortable and 
enthusiastic they are in discussing 
purchasing oral care service and 
products with clients.

4. Track revenue.
Periodically, or at least once a 

month or quarter, track the sales 
of healthcare add-on services and 
products to evaluate sales and 
profits margins. By the end of six 
months, a clear revenue picture 
will emerge. For example, within a 
few months, one salon owner who 

charged $20 per cleansing treat-
ment realized more than $11,000 
additional revenue from add-on 
services and product sales with 
an increased annualized revenue 
stream of $29,000. With a 50% 
increase in product sales alone, 
that figure jumps to $35,000. That 
doesn’t factor in the uncounted 
income from the new referrals her 
grateful clients generated.

Bottom Line
Adding profitable in-salon 

dental care services and products 
helps groomers solve and avoid the 
recurrence of clients’ immediate 
pet health problems and head off 
potentially much more serious and 
expensive-to-treat conditions. By 
doing so, groomers position them-
selves as educators and sources 
of dental health solutions for their 
clients. Make the time to add oral 

care to your services, much to your 
clients’ immense relief and enthu-
siastic endorsement of your salon 
to all who love pets - and in doing 
good, add to your bottom line. 

      
Bruce Muller, with 20 years in 

the pet industry, is Director of Pet 
Products at SmartHealth, Inc. (www.
smarthealth.com), a company with 
nearly four decades of experience 
in providing quality products and 
services for human and pet health 
professionals worldwide. Smart-
Health markets the PlaqClnz Oral 
Cleansing System and PlaqClnz Gel, 
CutisClr 7.0 skin care, and OticClr 
ear care among other pet healthcare 
products. For more PlaqClnz informa-
tion, visit: www.groomeroralcare.com 
for professionals and www.plaqclnz.
com for consumers or contact: Bruce 
Muller at (800) 762-7877, ext. 7225; 
muller@smarthealth.com.
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T ake time to smell the roses?! 
Are you kidding me? I have a 
two-week waiting list, call-ins, 

walk-ins, and staffing problems! 
There is absolutely NO way I can 
even come up for air, let alone take 
some time off. 

Does any of this sound familiar 
to you? If so, you could be heading 
down a dangerous road of exhaus-
tion, burnout, injury, and other life 
turmoil your schedule could thrust 
you into. Too often I see pet profes-
sionals doing everything they can 
to take superior care of the pets 
and pet parents while neglecting 
themselves. Poor diet, lack of sleep, 
stress, short temper, and depres-
sion are some of the tell-tale signs of 
letting your business get the best of 

you instead of you getting the best 
from your business.

While not everyone has the time 
or money to take a vacation, there are 
little things you can do to help cope 
with the everyday grind of your busi-
ness. I have listed some for you to 
consider, but I urge you to pay close 
attention to the signs of your busi-
ness taking its toll on your well-being 
and physical and mental health.

Take a vacation 
I know this seems like it is 

impossible, but whether it is an out 
of town trip or a “stay-cation,” get 
away from reality for a short bit. Do 
something different. Maybe it’s a 
week or even a long weekend, but 
some time away from your daily 

routine to explore new endeavors is 
always a way to relieve stress. Some 
get creative and plan on combining 
a vacation with a trade show. 

Schedule an appointment  
in Your Books... for You 

Yep, make an appointment in 
your grooming books for yourself. 
These little gems of time are price-
less. Get a manicure. Get a facial. 
See your kid’s soccer game. Take 
lunch to your kid at school. Get 
a massage. Eat your lunch at the 
park. Whatever an hour will buy 
you, make yourself an appointment 
and take care of yourself just as you 
take care of your customers.

invest in equipment 
Your job is hard enough. Why 

complicate things by fighting with 
old or shoddy equipment? The 
time and frustration you spend on 
hard-to-use, outdated, homemade, 
and faulty equipment takes more 
out of you than you think. Put a 

ReadeR SeRvice caRd #9034

Gimme a Break!

®

Incorporate
for as little as $99
Visit www.incorporate.com
or call 800-453-9596

Save $25 by scanning this code

ReadeR SeRvice caRd #9035

By Joe Zuccarello

Continued on next page
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plan in place to replace or purchase 
a new piece of equipment at least 
quarterly. Before you know it, your 
hands, feet, and back will feel bet-
ter, and so, too, will your attitude 
and health. 

dress for Success 
I know you get wet, hairy, and 

sweaty every single day. Your hair 
falls, your clothes can tear, and 
your makeup fades. But start every 
day as if it were your very first day 
on the job. You have a responsibility 
to reinforce your reputation. No-
body else can do it better than you. 
In fact, if you have staff, they will 
tend to emulate your efforts, good or 
bad. Take pride in your appearance. 
When you look in the mirror in the 
morning before going to the shop, 
you should ask yourself if you have 
done everything you can to look 
your best for your customers and 
represent you, your staff, and your 

business to the best of your ability. 

charge enough 
Your business is a “for profit” 

business. In other words, unless 
you are a non-profit organiza-
tion, you are in business to make 
a profit and to make as much of a 
profit as you can. While your prices 
should be competitive, be sure you 
are charging enough for the work 
that you are doing. Too many times 
we give away services or products 
because we think our customers will 
think more of us if we do this for 
them. Guess what! Customers value 
what they pay for! Unless you are a 
substandard groomer, don’t charge 
substandard prices. Offer extra 
services and charge for them. If you 
need to raise prices, do it. 

depend on Others 
If you have staff, train them 

and depend on them. If you cannot 

depend on them to provide a certain 
level of service, then you either have 
the wrong people or you just haven’t 
trained/managed them enough yet. 
Define and teach your standards, 
don’t waiver from them, and de-
mand strict adherence and under-
standing as to why you have these 
standards and expect top perfor-
mance. Settle for nothing less.

In summary, take care of your-
self. Don’t settle. Pay close attention 
to your well-being, and do every-
thing you can to make sure you 
have satisfaction with your busi-
ness, your job, and your personal 
life balance. 

Joe Zuccarello is a National Ac-
counts Sales Manager for Tropiclean 
Fresh Breath Made Easy! Dental 
products for dogs and cats. To find out 
more about Tropiclean Shampoos and 
Tropiclean Fresh Breath Made Easy! 
dental products, please visit www.
tropiclean.net or call 800-542-7387.

groomer
  store.com

You need the right grooming products for your salon, 
and you want them at great prices, with no hassle. 

      That’s why you shop at

Go to www.groomerstore.com to order online 
or call 855-229-8045 to order toll free by phone!

Special Offer!
Get $15 off orders over $150!

Use code GTG15 when ordering.Code valid through August 31, 2012.

  Discount Pricing

  Popular and Show Dog   
   Brands for Groomers  
   and Handlers

  Top-notch 
   Customer Service

  100% SATISFACTION 
   GUARANTEE!
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A common complaint that many 
owners have is the problem of tear 
staining in their pets. There is noth-
ing that spoils a pet’s adorable face 
more than wet, dark, smelly stains 
under its eyes. What causes those 
disgusting stains?

Excessive tearing in dogs is 
called epiphora. It can be caused 
by an overproduction of tears. 
There can also be a normal produc-
tion of tears but improper draining 
of the tear ducts. This causes the 
area underneath the eyes to stay 
constantly wet.

The moist area becomes a 
breeding ground for bacteria and 
yeast. The most common is a 
red yeast infection. It produces a 
reddish-brown stain under the eyes, 

but it can also be spread to the 
mouth and the feet by licking.

There can be many other fac-
tors that contribute to this problem. 
High mineral content in the pet’s 
drinking water, ingredients like beet 
pulp in dog foods, dyes in treats, 
and even allergies all can play a part 
in this problem.

Tear staining is not merely a 
cosmetic nuisance; it can also be a 
health problem. It is always wise to 
suggest that your customers have 
their veterinarian give their pet 
a complete exam to diagnose the 
cause of its excessive tearing.

There are multiple approaches 
and many products for dealing with 
tear staining. In order for you to 
educate your clients, you need to fa-

miliarize yourself with the products 
that are available and how each of 
them works. 

Some companies have topicals 
that are applied directly on the 
staining. Others have products that 
are taken internally, and some offer 
a combination of both.

Thomas Labs has a two-product 
approach. “Our I-Stain kit (RSC 
#8988) contains a powder that goes 
right on the pet’s food and drops 
for cleansing under the eyes or 
anywhere staining appears on the 
pet,” says Danny Shouse, Market-
ing Director of Thomas Labs. “We 
use no toxic ingredients, drugs, or 
antibiotics in I-Stain. Our products 
are formulated to help change the 
overall pH balance of the pet so that 

Tear sTain Clear
eliMinaTinG a naSTy ProBleM

by kathy hosler

your clients value your knowledge and expertise 
as a pet care professional, and when they have  
a problem, they expect you to have the answer.

Continued on next page
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the red yeast has no medium to 
grow in. 

“You can use the I-Stain forever. 
It’s a basic good health product that 
contains bioflavonoids, enzymes, 
and probiotics. The I-Stain drops 
use a bacteria-fighting silver solu-
tion technology to make a healthy 
cleaning wash for the eye.”

Eye Envy (RSC #8989) is a topi-
cal tear stain removal system with 
formulations for both dogs and cats. 
Their kit consists of a liquid cleaner, 
a drying powder, and applicator 
pads. The Eye Envy liquid contains 
a cleanser, an astringent to help dry 
the area, an herbal flower extract 
(that acts as a natural antibiotic), 
and an antibacterial. It can be used 
anywhere there is staining on your 
pets. A follow-up application of the 
antibacterial Eye Envy powder helps 
keep the area dry by repelling tears.

Mr. Orlando Miguel, CEO of 
Pet Kiss, says, “Our all-natural Cry 

Baby Tear Stain Remover Combo 
Kit (RSC #8990) is 100% antibiotic 
free. It helps fix the problem from 
the inside out with a unique three-
pronged approach. 

“The Cry Baby liquid contains 
cranberry, chamomile, marshmal-
low, mint, and grapefruit seed 
extracts and is put on the pet’s food. 
It helps destroy bacterial, viral, and 
fungal infections. The Cry Baby 
cleaner is applied on the stains un-
der the eyes or wherever they occur. 
Then the Cry Baby powder coats 
and seals the area — preventing 
tears from penetrating.

“Our gentle, effective blend of 
ingredients is anti-inflammatory, 
anti-acidity, and anti-allergen,” 
continues Mr. Miguel. “It is a safe, 
natural, and effective way to elimi-
nate stains.”

Naturally Tearfree Canine (RSC 
#8991) offers a supplement that 
contains 100% organic herbs and 

is sprinkled on the dog’s food. “Our 
patented product has no antibiotics, 
additives, fillers, or flavoring,” says 
Stephanie Burns, a partner of Natu-
rally Tearfree Canine. “It acts as an 
antifungal, anti-inflammatory, and 
antibacterial. It balances the pH and 
neutralizes the acidity of the saliva 
and tears to prevent new staining. 

“It won’t remove the stains that 
are already present. That hair will 
have to grow out or be clipped off,” 
Stephanie continues. “It will prevent 
any new stains from forming.” 

Another approach to solving 
the problem is the use of antibi-
otics. “Eye staining in pets is a 
serious issue,” says Eliana Ellern, 
CEO of PetsSpark. “It’s very impor-
tant for pet owners to be educated 
about the products that they use 
on their pets and to know how 
to administer them correctly. 
PetsSpark (RSC #8992) contains a 

Continued on Page 44



highly effective antibiotic, but it is 
not a product that is designed to be 
used forever. 

“Antibiotics should always 
be used with respect.” Ms. Ellern 
continues. “A good way to put it 
is — you don’t take Tylenol forever 
to prevent headaches, so don’t give 
your pets antibiotics unless they are 
warranted. Every bottle of PetsSpark 
gives detailed directions on the cor-
rect dosage and length of time the 
pet should be treated.” 

Supporting pets with good nu-
trition and supplementation is the 
track NuVet Labs has taken to deal 
with the overproduction of tears and 
staining. NuVet Plus (RSC #8993) 
helps eliminate tear staining at the 
source. It is a synergistic blend of 
natural vitamins, minerals, antioxi-
dants, enzymes, amino acids, and 
herbs that strengthen and support 
the pet’s immune system.

“If a pet has staining issues, 
there could be an allergy going on 

or a compromised immune system,” 
says Dennis Oellers of NuVet Labs. 
The amino acid L-Methionine, a key 
ingredient that is in our NuVet Plus 
vitamins, acts as an antihistamine 
and helps dry up excess tearing. 

“Our NuVet Plus vitamins are 
made with 100% human-grade 
ingredients that are loaded with 
antioxidants. They help heal and 
inhibit bacterial growth, and they 
have antimicrobial properties. 
Supplementation can help overall 
eye health.”

These are just a few examples of 
the many products that are avail-
able to fight the problem of tear 
staining in pets. No matter what 
product your customers choose to 

use, they can only expect to see 
good results if they follow the direc-
tions accurately. The companies 
that market these tear stain prod-
ucts have labels that are packed 
with product information, ingre-
dients, and detailed directions for 
their use. 

Almost all of them have extraor-
dinary websites that give in-depth 
information about the products, 
their ingredients, and other in-
formation (e.g. how soon you can 
expect results or if they contain 
antibiotics). Many of them welcome 
calls to their customer service de-
partment if you have any questions. 

Familiarize yourself with the 
different products and have some to 
retail to your customers. If you can 
help them solve this smelly, ugly 
problem, their pet will look and feel 
better, you will have an easier time 
grooming it, and you will become a 
hero in the “eyes” of your clients. 
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no matter what product your customers  
choose to use, they can only expect to see good  
results if they follow the directions accurately
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Those cute little black-and-
white critters found in the Ameri-
cas come in a variety of markings 
and are noted for their offensive 
odor. Skunks, or in some regions, 
“polecats,” produce offensive-
smelling oil in their anal glands. 
Just like many mammals, skunks 
release anal gland oil for a variety 
of reasons: breeding, marking ter-

ritory, and most noteworthy, as a 
form of defense against a predator 
or undesirable.

Many mammals produce a 
liquid in their anal glands. As 
groomers, we are familiar and cope 
with the smell of dog and cat anal 
glands, but for the most part, we 
don’t make a big stink about it. 
Most have a tough time dealing with 

the smell of skunk anal glands. 
Even the most experienced groomer 
may feel as defenseless as the pet 
owner when trying to make Fido 
loveable again after a direct hit.  

Spring and early summer can 
be the beginning of skunk season, 
because that’s when many bear 
their young. We all know how defen-
sive mothers can be! If they are not 
bearing young, they are on a quest 
to find the perfect mate. While on 
this great journey of raising young 
or finding a mate, they are also 
foraging for food and water. For 
this reason, man’s best friend has 
a wonderful talent for crossing the 
skunk’s path. 

By full summer through early 
fall, not only are the adult skunks 
foraging around, but their little ones 
are, as well. This is also the time 
of year that dog owners are more 
actively seeking out hiking adven-
tures and letting their dogs run 

The Big 
Stinky

       roses are red,  

             Violets are Blue,
  
       Skunks are cute, 

              But Stinky too!

By Donna Owens, iCMg

Continued on next page

GROOM EXPO
Sept. 6 - 9 • Hershey PA

www.groomexpo.com
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through open fields, all while hum-
ming “Born Free,” so that they and 
their beloved dogs can get closer to 
nature. 

Many times nature gets closer 
than the owner anticipated. If the 
owner is observant enough, they 
may be able to stop Fido before 
he actually picks up the skunk. 
Because skunks are able to squirt 
their anal glands up to 12 feet, the 
owner’s efforts are usually a lost 
cause. Who knew that skunks had 
such impeccable aiming abilities? 

Most of the time, however, the 
owners aren’t participating in an 
assault by letting Fido run free in 
a field. Rather skunks travel in the 
dusk and nighttime hours and hap-
pen upon an owner’s yard to grab a 
free meal and hit the swimming pool 
for a refreshing drink. Sometimes 
the skunk, with young possibly 
in tow, may be raiding the lovely 
fruit trees in the pet owner’s yard, 
or they could be innocently using 

the backyard as a shortcut to their 
favorite feeding grounds or to find a 
mate.

While Fido’s mom and dad are 
blissfully in a deep sleep, these 
ambush skunk attacks occur. Fido, 
being the faithful protector of all 
his kingdom, springs into action to 
confront this uninvited guest. That 
is when Fido gets caught in the 
crosshairs of the skunk. 

Like all good mothers, the 
skunk will spray anyone who is 
within 15 feet of her and the kits 
with her potent evil smell. Some 
male skunks, or those without 
young, have nerves of steel, espe-
cially if they are in the middle of 
eating the yummy pet food that the 
owner left out. At first, the skunk 
may just go into a warning posture 
with some hissing involved to warn 
Fido that he plans to stand his 

ground and that he has the upper 
hand in this situation. Smart dogs 
and small dogs usually heed the 
warning signs, because a mature 
skunk in a defensive posture, 
depending on the type, can look as 
large as a Chow Chow. Large dogs, 
especially large breed puppies, tend 
to rush in before assessing the situ-
ation and grab the skunk to show 
that he’s boss. 

That’s when it happens! The 
skunk sprays a direct hit to the face 
and mouth. Fido drops the skunk 
instantly and realizes that he has 
made a terrible mistake. He experi-
ences the worst taste in his mouth 
in his entire life, his eyes slam shut 
with burning pain, and he gasps 
for air because the tissue in his 
nostrils and his throat are burning 
and swelling, making it difficult to 

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

ReadeR SeRvice caRd #9042

www.facebook.com/
groomertogroomermagazine

Wall

Find us on

Like

Groomer to Groomer Magazine
The Official Sponsor of  
Top-Quality Grooming!

Professional Groomers like this.

groomertogroomer.com
Find us online at

       roses are red,  

             Violets are Blue,
  
       Skunks are cute, 

              But Stinky too!

Continued on page 48

That’s when it happens! The skunk sprays  
a direct hit to the face and mouth.  

Fido drops the skunk instantly and realizes 
that he has made a terrible mistake.
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breathe. 
Fido runs into the house, rub-

bing his face on the carpet and 
couch on the way to the bedroom 
to warn his mom and dad that he 
has failed in his attempt to ward off 
this hideous creature. The owners, 
still asleep, instantly come out of 
their dreams with a horrible smell 
and the faithful pooch whimpering 
and rubbing his face all over the 
satin bedspread that’s covering their 
bodies. 

They spend the rest of the night 
locking Fido in the garage while 
they wash all the bedding, pajamas, 
and themselves. Running through 
the house and everywhere Fido had 
been, the owners, armed with a bot-
tle of Febreze in each hand, spray 
madly for 30 minutes until they 
both stop in exhaustion. Then they 
look at each other and say back and 
forth for 15 minutes, “Do you smell 
anything still?” “I don’t think so, do 
you smell anything?” 

They retire to bed to get what 
few hours of sleep are left before the 
morning grind and agree that they 
are taking Fido to the groomer first 
thing in the morning. Fido spends 
the rest of the night howling “No-

body Knows the Trouble I’ve Seen” 
in deep sorrow from the cold, lonely 
garage.

The next day, they wake up 
bright and early and call your salon 
to ask, “Can you de-skunk a dog 
today?” You reply, “Sure, come on 
down.” A short while later, they 
show up at your beautiful salon and 
tell of the terrible tale, ending with 
“We really can’t smell it that much 
now, but last night it was awful!” 
Meanwhile, your eyes start to burn, 
and you are feeling nauseated. You 
gently reply, “Oh, no… You can still 
smell it! But don’t worry. We will get 
him smelling wonderful again.” 

Then with a smile, you take Fido 
from his owners, who are quickly 
fleeing your establishment and leav-

ing Fido behind. In the back of your 
mind, you’re thinking, “Great. He 
got hit so badly his stench will pos-
sibly linger in the salon for days.” 

You take Fido to the tub and 
use every product you have in 
the place to rid him of the terrible 
stench. This includes the rumored 
latest and greatest product or 
technique — a fool-proof solution 
— only to be disappointed because 
you still smell the terrible odor that 
the skunk has so effectively infused 
into poor Fido’s coat. Next you 
blow-dry Fido, douse him with lots 
of perfume, and give him a beautiful 
bandana. 

Luckily, when you release Fido 
to his owners with all the trappings, 

ReadeR SeRvice caRd #9044

Continued on next page

you take Fido to the tub and use every product 
you have in the place to rid him of the terrible 
stench ... only to be disappointed because you  
still smell the terrible odor that the skunk has  

so effectively infused into poor Fido’s coat.
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their senses are so dulled from the 
ordeal that they think he smells 
great! Meanwhile in the back of your 
mind, you’re thinking, “I think he 
still smells a little skunky.” Does 
this sound familiar? As they hap-
pily drive away in a contaminated 
skunk-smelling car, you think to 
yourself, there’s gotta be something 
that works better. 

When I learned to groom in “the 
olden days,” according to my chil-
dren, we simply used tomato juice, 
shampoo, and a strong-smelling 
dip such as Paramite. That usually 
killed the skunk stench and left the 
dog smelling of fresh clean insecti-
cide! Other de-skunking home rem-
edies that were used included vin-
egar rinses and baking soda scrubs. 
Then came de-skunk rinses, such 
as Odormute (RSC #8994), Nilodor 
(RSC# 8995), and Nature’s Miracle 
(RSC# 8996), which helped neutral-
ize the odor and ended the practice 
of using the smell of chemical dips 
to cover the skunk sent. 

While the home remedies are 
still used today, thankfully there is 
now a large array of de-skunk prod-
ucts from which to choose. Not only 
do we have the above mentioned de-
skunk rinses, but there are sham-

poos, conditioners, and emollients 
that are specifically designed to help 
us de-skunk animals. 

I am often asked what I prefer, 
and many experts will give you their 
method of preference; that informa-
tion can greatly differ. What I do is 
give you a better understanding of 
why the skunk odor sticks so well to 
the coat and what to look for when 
choosing a de-skunk product. 

First of all, skunk anal gland 
oils stick because hair follicles 
are porous, meaning they absorb 
things. Just like hair can absorb 
nicotine odor if you are near a 
smoker, the hair follicle can absorb 
skunk odor. When the actual anal 
gland secretion touches the hair 
or coat (a direct hit), the follicle 
absorbs the secretion, which perme-
ates a deeper stench than just the 
absorption of the odor in the air. 

The anal gland oil is a bile 
enzyme bioproduct; that’s why it is 
necessary to use an enzyme agent 
to initially neutralize the odor. When 
looking for a pre-soak product, look 
for one that is specifically designed 
to neutralize odors -- not just cover 
them up! 

Next, follow up with a shampoo 
that is specifically designed as a 

de-skunk shampoo. If you do not 
have one available, then choose a 
shampoo product that will strip 
the hair follicles. Shampoo prod-
ucts that strip the hair follicles 
are high-detergent astringent-type 
shampoos, and while, yes, it will 
strip the coat of natural essential 
oils and moisture, it will also strip 
and lift all the bad oils and, in this 
case, skunk odor. 

After shampooing, the next 
step is to follow up with a de-skunk 
conditioner. If you do not have a 
specifically designed de-skunk 
conditioner, “apple” conditioner can 
help neutralize odors as well. Then 
apply a pleasant-scented emollient 
rinse. Emollient rinses are made of 
oils and therefore absorb into the 
hair follicle. Emollients are de-
signed not to be rinsed out, which 
keeps the animal smelling great for 
10 to 14 days. The added plus is 
that emollients help repel mosqui-
tos and fleas!

Being an “old time” groomer, 
I still recommend to the owner 
over the phone to use tomato juice 
initially, but I am happy that the 
various products available make my 
de-skunk efforts today more suc-
cessful than in the past.

ReadeR SeRvice caRd #9045
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Animal rescue leagues and 
humane societies are bursting at 
the seams, and an onslaught of de-
signer dog breeders leaves no short-
age of pets requiring “personality” 
trims. As professionals, we should 
be able to offer these “Bread & But-
ter” clients a choice of styles to suit 
the personalities of both the pet and 
their two-legged companions.

Artistic stylists can utilize a va-
riety of purebred profiles, even mix-
ing and matching to accommodate 
the individual pet. Many of the pets 
that enter our salons, although their 
parentage may be unconfirmed, 
have a similar “terrier-like” appear-
ance. Some even wear a harsh, lay-

ered coat that screams hand-strip! 
By tapping into the library of exist-
ing terrier profiles, we can create a 
unique trim to adorn each pet.

As with every clipped trim, a 
professional stylist begins with good 
basic fundamentals: an immacu-

lately washed, dried, and prepped 
dog. If utilizing hand-stripping 
techniques, the bath should follow 
the grooming.

For this session, we have a ter-
rier mix with a decidedly soft coat, 
so clipping is in order. Our goal 
is to achieve a short jacket gar-
nished with light furnishings and 
an expressive terrier-type head with 
eyebrows and beard. The fluffy ears 
accentuate the face and soften the 
expression. All lines should be soft 
and blended.

The blade of choice is dependent 
upon the individual. In this case, #5 
was used on the back and flanks, 

Bread & Butter GroominG:  

Fast & Easy
PEt trims For thE salon

By  Kathy Rose

tErriEr mix trims 

BEForE

aFtEr

tErriEr-tyPE hEad

Continued on page 52
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Read Groomer to Groomer Online!
www.GroomertoGroomer.com

and #7 was used on the throat and 
head. The leg furnishings were 
clipped with a #1 snap-on comb 
placed over a #30 blade. All lines 
were blended with thinning scis-
sors.

Fig. 1: Begin clipping on the 
back of the neck, following the hair 
growth pattern.

Continue clipping down the 
sides, hips, and shoulders. Keep in 
mind that the hair growth pattern 
usually transitions from growing 
straight down the back toward the 
tail to sloping downward toward 
the shoulders, ribs, and hips. Let 
the clipper “fall off” just below the 
widest part of the rib cage, called 
the “spring of rib.” Follow the 
contour of the muscle on the upper 
thigh.

Fig. 2: Working from the front 
of the dog, clip the throat, neck, 

and shoulder.
Brushing against the coat 

growth, “back brush” the coat and 
repeat the clipping.

Fig. 3: On the shoulder, “fall 
off” just above the elbow.

For a natural appearance, fol-
low the hair growth pattern and 
clip down the throat, starting at 
the whisker nodule under the jaw. 
Clip down the chest, stopping just 
above the cowlicks at the breast-
bone.

Fig. 4: Continue clipping the 
topskull, blending into the cheeks.

Sharpen the lines on the 
cheeks by clipping against the coat 
growth pattern from in front of the 
ear to the side whisker nodule. 
Angle down to the whisker nodule 
under the jaw.

ReadeR SeRvice caRd #9046

Fig. 1

Fig. 2

Fig. 3

Fig. 4

Fig. 5

Continued on next page
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Fig. 5: Using a snap-on comb, 
clip down the front and rear legs. 
Make sure to “back brush” and 
repeat to help reduce scissoring and 
blending later.

With the dog standing squarely, 
create the illusion of legs that are 
parallel. Blend the stray hairs for a 
natural look using super blenders, 
Fish Tails, or thinning shears.

Fig. 6: Lift the front leg to blend 
the back of the leg up to the elbow.

Fig. 7: Using blending shears 
(fine thinning shears), blend the 
side skirt for a natural appearance, 
creating a minimal skirt that lies 
close to the body.

Using blending shears, create 
Fig. 6

Fig. 7

Fig. 8

Fig. 9

Fig. 10

Continued on page 54
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Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place
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a smooth underline with a slight 
tuck up.

Holding curved shears at a 
45-degree angle to the table, create 
tight, round feet.

Fig. 8: A round foot can be 
created in the rear by lifting the leg 
and scissoring around the foot. Use 
caution when lifting the leg, mak-
ing sure to support the knee. Avoid 
scissoring across the pad.

Fig. 9: Remove the coat directly 
in front of the ear, called the “ven-
tilation strip,” and the hair on the 
front of the lips with a 10 blade.

Thin the corners of the eyes be-
ing careful not to “bald” this area.

Fig. 10: Blend the clipped area 
of the cheek to the longer beard 
with thinning shears, angling 
the shears from the corner of the 
mouth to just behind the corner of 

the eye.

Fig. 11: Shape the beard from 
the back, angling downward from 
the corner of the eye to the tip of 
the beard with fine thinning shears.

Fig. 12: Create a separation in 
the eyebrows by placing the thin-
ning shears downward between 
the eyes.

Using thinning shears and 
working from the outside corner of 
the nose to the outside corner of 
the eye, create a triangle brow.

Soften and shape the ear fringe 
with thinning shears for a rounded 
appearance.

Fig. 13: Comb the tail coat 
downward and tidy with thinning 
shears to form a “flag” tail.

As with all our “Bread & 
Butter” clients, we should keep 
our minds open and try to think 
outside of the box. Impeccable 
preparation techniques, solid 
skills, continuing education, and 
imagination will have your clients 
returning and praising your name 
to their friends.

Fig. 11

Fig. 12

Fig. 13
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Angela Kumpe, winner of the 2010 Groom & Kennel Expo People’s Choice Award, with “Cherokee Heritage”

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out 
of the competition and lost valuable 
time. I wasn’t sure if I could complete 
him with the time I had left. Kathy 
Rose announced “scissors down” just as 
I added a couple feathers for a head-
piece. After all that coat growth, I just 
didn’t have time to finish what I had 
planned. We still managed to get third 
place and the coveted People’s Choice 
Award. Lori again got first place, and 
the “Lion King” managed to remain 
undefeated.

I decided to go ahead and take the 
design to one more show: Atlanta Pet 
Fair. I just had to complete this design 
that I had worked so hard to perfect. 
Just a couple weeks before Atlanta, my 
mother passed away; I was devastated. 
I had no intentions of going anywhere, 
especially so soon after her death. My 
mother was my soul, my greatest fan, 
my seamstress, and my inspiration. 

In the days before Atlanta, my 
entire family pushed me to go on and 
do what my mom would have wanted 
me to do. “She would want you to go, 
Angela!” is what my dad was telling 
me. I agreed to go but wasn’t sure if I 
would compete. I just wasn’t up to it. 
The night before we left, I told my dad, 
“I will work on my dog, and if I can do 
it, I will. For my mom!” 

It was time to get the dogs ready, 
and I am sure everyone thought I had 
lost my mind. I just kept talking to my 
mom while I was working on Josh, 
just like she was standing there. When 
I was done, I was so excited. It was 
beautiful, and win or lose, I was happy. 
I pulled it together and completed the 
design; my mom would have been so 
proud. We won first place and People’s 
Choice.

Top: Preparing for Atlanta Pet Fair just after Pasadena 
- Angela thought about a more tribal eagle at first.

Middle and bottom: At Atlanta Pet Fair,  
where “Cherokee Heritage” took First Place

ENJOY STORIES  
AND PHOTOS FROM  
BEHIND THE SCENES!

NEW FROM  

BARKLEIGH  

PRODUCTIONS!

$24.95 
FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE
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BARKLEIGHSTORE.COM
INFO@BARKLEIGH.COM

(717) 691-3388

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055
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$19.95

There’s nothing to stop you  
from running a successful  
doggie daycare center.

- Wheeler del Torro, author

A VALUABLE RESOURCE FOR 
ANY PET DAYCARE OWNER!

190-PAGE PLAN FOR SUCCESS
Including 50 pages of sample forms,  

business plans, and checklists!

C1999

The 24th Annual Atlanta Pet Fair 
recently welcomed over 2,000 at-
tendees. The show featured the larg-
est GroomTeam sanctioned grooming 
competition and also certification 
testing by five testing organizations. 

World class speakers offered 88 
lectures on topics such as, groom-
ing, business management, training 
and pet first aid. The entire show 
was carried live on GroomerTV.com.

A small memorial service was 
held for Sally Liddick, founder of 
Barkleigh Productions. Sally was an 

industry icon, who touched the lives 
of most groomers and pet supply 
manufacturers through Groomer to 
Groomer magazine.

Kenchii sponsored the “Fusion 
Party” Saturday evening with enter-
tainment, DJ, and munchies!

Best Stylist In Show, Best 1st 
Time Competitor In Show, and Best 
All Around Stylist were announced 
Saturday evening. Prize money and a 
gold medallion were awarded to the 
Best In Show Winner.

“Smock It to Me” was featured 

after Best In Show, and amazed 
attendees by the creativity of our 
very own smock designers! Followed 
by the Creative Runway Abstract 
Design contenders on the runway in 
their finery with their dogs groomed 
to the 9’s! This competition is fairly 
new to the industry, but draws a 
standing-room-only crowd!

Sunday morning featured a 
“Rescue Rodeo” for the 3rd year, 
one of the most rewarding offerings 
at the show! Shelters provide dogs, 

Industry News

Atlanta Pet Fair Recap

Continued on page 58



57Groomer to Groomer • Vol 31 Ed 06 • June 2012

G
ro

om
er

to
G

ro
om

er
.co

m

   oardinB g&  Daycare

P
E
T

November 6–8, 2012
Sheraton Baltimore North

Baltimore, MD

FEATURING
Two-Day Trade Show 
and Top Industry Speakers

BARKLEIGH PRODUCTIONS
970 W. Trindle Road 
Mechanicsburg, PA 17055

(717) 691-3388
info@barkleigh.com
www.barkleigh.com

EXPO
An Exciting New  National Conference for Professionals  

in the Pet Boarding and Daycare Industry

ReadeR SeRvice caRd #9051
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ReadeR SeRvice caRd #9052

Banners
Advertise Big! 

Highlight your services with these attention grabbing banners. 
6ft. x 2ft. only $49

4ft. x 2ft. only $39

#6390

#6392

#6391

#6393

#6394

#6396

#6395

#6397

#6375 #6376

#6377 #6378

#6379 #6380

#6381 #6382

www.BarkleighStore.com  717-691-3388
W1917

groomers groom them, and dogs will 
look better to find that perfect new 
home. Shelters receive $50 per dog 
they provide and receive prize money 
equal to that of the winning groom-
er’s to help with their rescue efforts.

Sunday afternoon offered the 
designs and presentations by our 
Creative competitors. Standing-
room-only always applies for this 

competition!
The show also featured a Super 

Model Dog Competition and Auction 
that offered attendees the opportu-
nity to go home with an exquisite de-
sign for their salon, and money from 
the raffle ticket sales was divided 
between the shelters providing the 
rescue dogs.

The show’s door prize draw-

ing included two hydraulic tables 
designed by Luther Edmonson, a 
Stainless Steel Tub by Direct Animal, 
and Groomers Helper Kits by Groom-
ers Helper.

Next year’s 25th Anniversary 
Show will be held March 7-10, 2013. 

For more information, request 
Reader Service Card #8976. 

Start a 
Dog Daycare 

BuSineSS...
Add lucrative daycare 

services to your kennel, 
grooming salon or clinic?

Barkleigh Productions, Inc. • (717) 691-3388
info@barkleigh.com • www.barkleigh.com

Order On-Line at 
www.BarkleighStore.com

W1728DVD #6001 - $69.95

GROOM  
EXPO

September 6 - 9   
Hershey PA

www.groomexpo.com
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New Product News
EZ-Groom Introduces  
Uncle Eddie’s Skunk Bath

EZ-Groom is pleased to introduce Uncle 
Eddie’s Skunk Bath, a skunk odor removal kit 
for the professional groomer. The kit contains 
everything needed to de-skunk four to eight 
dogs including one 16 oz. bottle of EZ-Groom 
dEZolve shampoo and other all-natural ingredi-
ents that, when combined, turn into an effective 
odor removal treatment. Also included is a 
mixing bowl and protective eyes drops for the 
dog and gloves for the groomer. A four-step ap-
plication process ensures that skunk-sprayed 
canines will be fresh and odor-free. Uncle Ed-
die’s Skunk Bath is veterinarian recommended 
and cruelty free. The kit comes with easy, 
step-by-step instructions. For more information, 
request Reader Service Card #8997.

Herbsmith Announces  
Sound Dog Viscosity

Herbsmith 
is proud to 
announce an eco-
nomical powder 
of Sound Dog 
Viscosity for dogs 
and cats. Sound 
Dog Viscosity is a 

veterinarian developed, glucosamine - based 
formula that aids in joint support by maintaining 
the normal viscosity of joint fluid. This formula 
also contains Chondroitin, MSM, HA, herbs, 
and flax to better address all aspects of joint 
support. Sound Dog Viscosity powder maintains 
the high standards set by Sound Dog Viscosity 
Soft Chews. The flax seed base also provides 
a higher source of Omega 3 fatty acids for 
additional joint support. Sound Dog Viscosity 
powder is available in three convenient sizes 
and made in the USA. For more information, 
request Reader Service Card #8982.

Tropiclean Redesigns,  
Expands SPA Line

SPA by 
Tropiclean receives a 
new package design 
while also expand-
ing the line with five 
new products. Those 
products include, For 
Him – a new sham-
poo and matching 
cologne, Pure – a 

luxury hypoallergenic shampoo, Paw & Pad – 
a conditioning salve and White Coat. SPA is 
created to naturally pamper pets. The company 
describes the products as being “infused 
with fruit extracts, essential vitamins and soft 
botanicals revitalizing the skin and coat. The 
soap-free, mild-coconut cleanser gently cleans 
and moisturizes, leaving a subtle silkiness and 
lasting fragrance.” The calming aromatherapy 
to soothe and comfort pets during the bathing 
process is a popular feature of the SPA by 
Tropiclean line. For more information, request 
Reader Service Card #8981.

Dog Gone Smart Announces  
Dirty Dog Doormat

Dog Gone 
Smart announces 
the Dirty Dog 
Doormat, a super 
absorbent mat that 
quickly soaks up 
mud and dirt before 
it’s tracked inside. 
Dog Gone Smart’s 
Advanced Microfiber 

Technology, using millions of plush microfiber 
strands, absorbs up to seven times its weight in 
water and mud. The mat features rubber treads 
on its underside that grip the floor to prevent it 
from sliding. Plus, the Dirty Dog Doormat is easy 
to clean and reuse. It dries five times faster than 
ordinary doormats and can be machine-washed 
and dried. Available in both medium (31” x 20”) 
and large (35” x 26”) sizes three colors: Khaki, 
Brown and Maroon, all featuring a whimsical 
paw print design. For more information, request 
Reader Service Card #8980. 

Paw Brothers Professional  
Low-Low Super Electric Table

Ryan’s offers one of the lowest profes-
sional grooming tables on the market. Save 
your back. No more wrestling with big dogs! 
Goes to a low-low 10” and rises to 37”. 
Removable top with non-slip textured surface 
makes for super easy clean up. Loaded with 
great features such as dual foot pedals, heavy 
duty motor and powder coated steel base. 
Comes with a 42” adjustable grooming arm 
and loop. For a limited time get a free stainless 
steel full overhead grooming system with the 
purchase of a Low-Low Super Electric Profes-
sional Grooming Table. For more information, 
request Reader Service Card #8977. 

ABN EAR CURE
Apple Blossom Natu-

rals, a provider in natural pet 
remedies, announces the debut 
of their new 100% natural 
ear infection cure for dogs. 
ABN EAR CURE treats all ear 
infections: bacterial, viral and 
fungal without the vet visit or 
prescription. ABN EAR CURE 
also contains probiotics. The in-
troduction of beneficial bacteria 
coupled with natural anti-viral, 
anti-bacterial and anti-fungal 
ingredients allows the solution 
to cure the infection as well 

as prevent future infections. Other important 
specifications include: just 3-4 drops in the ear 
1-3 times a day, results in as little as 24 hrs, 
de-waxes, no side-effects, people tested, can 
be used on other skin irritations and infections. 
For more information, request Reader Service 
Card #8883.
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EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., Pittsburgh, 
PA 15212-4838. (412) 321-1522  
JKosakowsky@hotmail.com.

“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$4.50, Ceramic $5.50, Regular shears $4.50. 
Trimmer  blades (5-n-1, Speedfeed) $6.50, 
Clipper maintenace (free labor + parts). Mail-in 
service has 48 hour turnaround, on-site serves 
the gulf coast. Website has all information. All 
blades, all shears, clipper repair. Est. 1995. 
Northern Tails Sharpening inc, Mobile AL &  
New Orleans LA Call 251-232-5353  
www.northerntails.com.

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! (301) 
746-4327.

Four different sizes, lots of beautiful prints and 
solids. July 4th, Halloween and Thanksgiving 
holidays are available. New bows available 
on our website. Order early for best selection. 
Elchar Dog Bows (800) 972-5857.  
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% handmade. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Dog grooming business for sale, Smithsburg, 
Md. Established 12 yrs, great location, rental 
building, fully equipped, laundry and office area, 
large clientele and growing. $76,000, 301-824-
3371

Las Vegas (Henderson) Nevada, pet supply 
and groom shop voted ‘Best Of’ 3 years in a 
row, high traffic needs TOP groomers. Ask 
about Lead Grooming position. 702-982-4324 
ayspetsupplies@cox.net

Illinois - 30 miles south of Chicago, 57 inside/
outside runs, radiant heat and a/c, 44 x 32 at-
tached building, 2400 sq ft ranch house on 2 1/2 
acres. Appraised at $525,000, asking $425,000. 
708-481-7720.

Upscale pet boarding and grooming facility for 
sale in sunny New Mexico. Recession proof, 
loyal clientele, vet recommended, beautiful 
facility with 20 boarding spaces and 3 groom-
ers. Lots of grass and trees, 5 additional acres 
for needed expansion or house. Appraised at 
$360,000. Call Annie Daniels (575)-442-3444.  

BlAdeS & SHArPening

BowS & AcceSSorieS

BuSineSS oPPortunityCall (717) 691-3388 ext 210  
to place a Classified.

Classified  
Advertisements 
Get Results!

Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classified ads must be prepaid.  
Call for issue deadlines.  

Agency Discounts Do Not Apply.

Classifieds cAll (717) 691-3388, ext. 210  
to PlAce A clASSified.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening 
       Sales & Repair       Sales & Repair       Sales & Repair       Sales & Repair       Sales & Repair       Sales & Repair

ReadeR SeRvice caRd #9055

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

Use Reader 
Service Cards 

and get 
quick response

 from advertisers. 
See number below every ad. 

CALL (877) 437-7095
WWW.VITALST.COM

� e Ultimate Service Provider � at “Never Skips a Beat”!

50% OFF 
YOUR FIRST SHARPENING ORDER!

199 New Road Suite 61 #194 • Linwood, NJ 08221
Cell: (609) 335-2097

Clipper Blade & Scissor Sharpening
Clipper Repair

40 Years of Sharpening Experience

Rapid Turnaround Time

C
19

95

ReadeR SeRvice caRd #9054

Find us on Twitter!
@barkleighinc
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cAliforniA
Groom & Kennel  
expo 2013
2/21/2013 - 2/24/2013
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

colorAdo
Colorado Groomfest
6/8/2012 - 6/10/2012
Denver, CO
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

floridA
ndGaa fun in the sun 
October 26-28 2012
Orlando, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

illinoiS
all ameriCan GroominG show
8/09/2012 - 8/12/2012
Wheeling, IL
(847) 364-4547
www.aagrmgshow.com

BaCKer Christmas trade show
10/12/2012 - 10/14/2012
Chicago, IL
(312) 578-1818
hhbacker@hhbacker.com

nevAdA
superZoo
9/11/2012 - 9/13/2012
Las Vegas, NV 
(626) 447-2222
www.superzoo.org

oHio
petQuest 2012
6/21/2012 - 6/24/2012
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.pqgroom.com

PennSylvAniA
Groom expo 2012
9/6/2012 - 9/9/2012
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

rHode iSlAnd
nepGp summerfest
7/13/2012 - 7/15/2012
Warwick, RI 
(413) 219-0291
lindacc@nepgp.com
www.nepgp.com

tenneSSee
pet stylists super show
6/1/2012 - 6/3/2012
Knoxville, TN
(865) 769-0598
petstylistsoftennessee.com

texAS
u. s. pet pro ClassiC
11/2/2012 - 11/5/2012
Plano, TX
(972) 414-9715
classic@petstylist.com
www.petstylist.com

wASHington
northwest GroominG show
5/3/2013 - 5/5/2013
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

Calendar of events

cAnAdA
the island GroominG event
6/22/2012 - 6/24/2012
Victoria, British Columbia CN
(877) 388-7401
www.adamsnewedge.com
sales@adamsnewedge.com 

Canadian national 
pet industry trade show
9/16/2012 - 9/17/2012
Mississauga, Ontario CN
www.pijaccanada.com

GroominG extravaGanZa
9/29/2012 - 10/1/2012
Edmonton, CN • (780) 986-9802
sales@pupular.com • www.pupular.com

PetQueSt
6/21/2012 - 6/24/2012
Wilmington, OH

groom exPo
9/6/2012 - 9/9/2012
9/19/2013 - 9/22/2013
Hershey, PA 

groom & Kennel exPo
2/21/2013 - 2/24/2013
Pasadena, CA

nortHweSt  
grooming SHow
5/3/2013 - 5/5/2013
Tacoma, WA

to liSt your event, Send it to 
AdAm@BArKleigH.com

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

EVENTS

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

Proverbial Wisdom

The wise man 
is glad to be 
instructed, but 
a self-sufficient 
fool falls flat on 
his face.

Proverbs 10:8
Living Bible

www.facebook.com/ 
groomertogroomermagazine

Find us on
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sCissors down  |  By Todd Shelly

stress, hives and videotape
It’s been the better part of a year, and I think I am finally ready 

to talk about an incident that took place last year just before the start 
of the inaugural Barkleigh Honors dinner last year. I’m hoping to get 
through writing this without hyperventilating or developing a twitch.

As you probably know, last year was the first ever Barkleigh Honors 
dinner. In an attempt to make it special, several people on our staff put 
a lot of work into preparing it. For example, Lance, a Barkleigh graphic 
designer, spent untold hours putting together video that was to be 
displayed on two big screens during the ceremony. The opening skit 
with Jay was filmed Thursday evening at the show. Lance had to edit it 
whenever he could get a few free minutes. Much of that time was while 
everyone else was enjoying the opening night party.

The night of the awards, I met with everyone that was involved in the 
production for a quick rehearsal. When it came time to run the video, there 
was no video. The hard drive was broken, and we had no back-up. I didn’t 
panic, because I’ve seen computer guys do amazing things to pull data off 
of a hard drive, and we had four very talented people working on it.

After a while, I decided to go up and check on their progress. I was 
greeted by three people with panicked looks and Lucas. Lucas is our Art 
Director. He was optimistic that we would get it worked out. At that 
moment, his opinion was the only one that I chose to believe. I wanted 
to be hopeful. I listened for a few minutes to the four of them doing 
their computer guy talking. It was all Greek to me, so I walked away 
for a while. When I returned, I was given a bleak assessment. I turned 
to Lucas and asked him directly what he thought. I really wanted the 
optimist to give me hope. His exact words were, “You should probably 
make other plans.”

That was the only moment of my life that I can ever remember 
feeling helpless without any idea what to do next. We had heavily 
marketed the awards program as being a multimedia presentation, 
and we had a room full of people who had paid to see just that. For 
a brief moment I thought to myself that I wished the flood that had 
hit Hershey would have caused the show to be cancelled. That was a 
fleeting thought, because, despite the odds, the show was a success. 
But I couldn’t help having a few moments where feelings of failure were 
creeping in.

I needed to get away, so I decided to go back to my room and come 
up with a plan B. All I could come up with was to hand it completely 
over to our host, Jay Scruggs, and tell him to have as much fun with it as 

he could. If we weren’t going to have a formal dinner presentation, we 
were going to have as much fun with an informal presentation as possi-
ble. Who knows, I thought. Maybe we could make it a memorable event 
after all. That thought faded as quickly as it came. Without the video, we 
were screwed. The nominees and winners deserved a top-notch awards 
ceremony, and I didn’t think we were going to deliver that.

A quick shower did nothing to reduce the stress. I made the “dead 
man walking” stroll back down to the dinner. I tried to convince myself 
that they just had to have figured something out. The first person I saw 
from our staff was Adam, our COO, whom I could overhear on his cell 
telling Travis, our in-house computer guru, to get down to the dinner as 
soon as possible. Any optimism was instantly wiped out.

Adam saw the look on my face. I don’t remember if it was horror or 
the look of defeat, but without my saying anything, Adam blurted out, 
“No, it’s not bad. We pulled the video off the hard drive. I want Travis to 
get here to back it up.”

“Are you telling me that we will have the video for the awards?” I 
asked. I wanted to be completely sure before I allowed myself to exhale. 
He assured me that was the case. It was at that moment when all the 
stress was released that I realized just how stressed I was. I later found 
out that they had to use power tools and do a few other things that you 
aren’t supposed to do to a hard drive when trying to retrieve data for 
fear of permanently erasing any data that you could have saved.

The show went on with a few minor hitches – all of which were 
my fault. I started before the intro was played, and I forgot to tell Jay 
about a cue for one of the awards, but none of that bothered me in the 
least. I was thrilled to death that we managed to pull off a presentation 
that required the talents of a lot of people working together.

A few weeks after the show, we had a Groom Expo wrap-up lunch 
meeting at a local restaurant. That is where we go over what went right 
and what we can do better with the show. At that meeting, Adam and 
I presented Lance with the final Barkleigh Honors medal for all his work 
and dedication in putting together almost all the video that was shown. 
He also sat behind the screen, flawlessly cueing up all of the video.

Well, I managed to write all of that without breaking out in 
hives. I think it was actually cathartic. Oh, and the guts of that hard 
drive sit on a shelf in my office as a reminder of how quickly and easy 
it can be to be humbled.

todd@barkleigh.com



New Innovative Lithium-Ion
Technology with Exceptional Power!

Professional Cord/Cordless Clipper

®

Thoroughbred performance meets lithium ion technology

with the Wahl Li+Pro Professional Cord/Cordless Clipper

75min75min

Run Time

2x2x

More Power New & Improved
‘5in1’ Pro Blade

www.wahlanimal.com1.800.PROWAHL ReadeR SeRvice caRd #9056



M I X & M A T C H Ryan’s Makes Buying at the Lowest Price Easy
We Feature Your Favorite Brands and Allow You to Mix & Match 

Styles & Sizes for the Best Prices

1-800-525-7387   Best Prices...Best Brands...TM

www.RyansPet.com
©2012 G&G Distribution Inc. All rights reserved.  Pricing and manufacturer specs subject to change.

Prices good through June 30, 2012 

w
w

w
.ryanspet.com    1-800-525-

73
87

“Rely on Ryan’s”
TM

“Rely on Ryan’s”™

           Your Equipment Deserves the Best!

Ryan’s Offers Sharpening & Repair!

Paw Brothers® Professional 
Low-Low Super Electric Grooming Table

Introductory Special: 
Stainless Steel Full Overhead 
Grooming System ($49.97 value) 
FREE with Purchase!

AS          LOW       AS     10”!

MORE VARIETY! MORE SAVINGS!

Ryan’s Makes Buying at the Lowest Price Easy

PBP89360

ReadeR SeRvice caRd #9057




