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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		

We’re also accepting applications for:
•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers

PetSmart® Groomer
Become a  

©
2010 PetSm

art Store Support G
roup, Inc. A

ll rights reserved. T3-M
C

1253

Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

11/23/10   11:42 AM

READER SERVICE CARD #8248
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up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
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Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.

READER SERVICE CARD #8249
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Off the Top of My Head by Todd Shelly

We now have a robot patrolling the Barkleigh offi ces. That might sound 
like some weird science fi ction movie or soon to be cancelled TV 

sitcom (Robot Boss – coming this fall to FOX). Or, more likely, a TLC show (My 
Boss is a Robot). However, for better or worse, we really do have a robot cruising 
around our facility.

I’ll explain from the beginning. Sally Liddick, the founder of Barkleigh, de-
veloped health problems that made it diffi cult for her to come to the offi ce. She re-
tired, but it wasn’t because she wanted to. It was because she had to. She became 
bored. Her boredom turned into frustration that she was not able to be involved.

Then, I read an article in Sports Illustrated about a boy that had health issues 
that made it dangerous for him to attend school. The isolation from the other kids 
was taking an emotional toll on the boy, which led to a decline in his health. The 
school principal happened to know a company that was trying to market robots 
for personal use. A few days later the boy was set up as a robot.

The boy’s emotional and physical health improved immediately. He felt 
like he was a part of everything again. I immediately thought of Sally’s situation. 
I fi gured it should have the same effect on her. So, a few days later a robot was 
delivered.

The connection is basically Skype on wheels. There is a screen that allows 
for mutual viewing. She can see and hear us and we can see and hear her. She 
maneuvers the robot from her laptop. It feels a lot like playing a video game.

The fi rst day started off with diffi culties getting all the connections right. For 
example, the settings on Sally’s computer prevented us from hearing her and other 
issues like that. We had an entire staff that was anxiously anticipating the robot 
and we couldn’t even get the sound working.

By a fl uke, Skip Bond happened to visit our offi ce that day. Skip does all the 
fi lming at our shows and is now producer and director of our live streaming, so 
he is knowledgeable about audio/visual issues.  After a little bit of effort (nothing 
is easy when it involves Sally), he corrected the problem and the robot was on its 
way.

At fi rst the robot was a novelty as Sally motored around the offi ce saying 
“Hi” to a few employees that she hasn’t talked to in months. It was fun and excit-
ing…for a little while.  Then she started using it to get updated on what everyone 
in the offi ce was working on. Then she started to get involved in their projects. 
Then I started to worry that I may have created a high tech monster.

I managed to distract Sally by inviting her/it to join a few of us for lunch 
in the break room. She did and the conversation quickly turned to typical break 
room conversation. Surprisingly, it did not take long to start talking to Sally as if 
she was there in person. It almost felt natural.

I’m not sure if interacting with a robot as if it is a human being is a good 
thing, or just creepy. We plan to take the “SallyBot” to Groom Expo and other 
shows in the future. If you see her/it there, feel free to come up and talk to her/it. 
You can decide for yourself if it’s creepy.
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Continued on page 8

   was told a great story by one 
of my good customers. Her name is 
Heather, and she owns a Lab and 
a Maltese. I groom these dogs every 
eight weeks, and a couple weeks 
ago, she asked me if I would do her 
father’s 140-pound Labrador. The 
dog had never been professionally 
done before, but her dad had always 
bathed him in the past. She said 
her father was pretty ill, and she 
thought it would be nice if she had 
the dog groomed by me as a sur-
prise. Of course I said yes.

 She brought the dog in, and 
like the proverbial “bull in a china 
shop,” he pulled Heather through 
the front door as if she only weighed 
98 pounds. Actually, she probably 
weighs more like 100 pounds. She 
isn’t very big, and he was taking full 
advantage of the fact. He headed 
straight for a display of beef treats 
like he knew exactly where he was 
going. The only problem was that in 
the process, he wrapped his out-
stretched Flexi around the pole of a 
display rack full of toys. Naturally, it 
was a free for all of latex.

 I unwrapped the dog from the 
overturned pole and instructed 
Heather to come back in a couple 
hours. The grooming process actu-
ally went pretty well for a newbie 
dog and an old lady (me). However, 
any time the door buzzer went off, 

the dog went into overdrive. He 
was sure it was someone that he 
needed to either greet or eat. Upon 
discovering that I would allow him 
to do neither of the above, he settled 
back down. A friendly chap he was, 
though, overall.

 After the dog was done, I put 
him into a holding cage. About 15 
minutes later, Heather walked in to 
pick him up. “So how did you make 
out?” she asked. 

“Well, he was actually very 
good,” I told her. “He sure is nosy, 
though. He wanted to know every-
body that came in,” I added. 

“Oh, yeah. He’s really outgo-
ing. Let me tell you what he did two 
weeks ago,” she said. Here’s how 
her story goes...

My dad had to go into the 
hospital for some treatments, and 
he asked if I could keep Buster. Of 
course I told him it was no problem. 

He never keeps a collar on Buster, 
though, and I always keep one on 
my dogs. For him, I used one that 
I had for one of my old Labs. He 
stayed in the yard and was such a 
good dog that I really didn’t watch 
him that much when he was out-
side. He just hung around, mostly 
under the willow trees. A couple 
weeks ago, I let him out around 
8:00 in the morning. I had to make 
a couple phone calls, and I kind of 
forgot that I had put him outside. 

 About half an hour went by, 
and I remembered that I hadn’t let 
him back in. I went to the door and 
called him, but he didn’t come. I 
went outside, yelling all over the 
place for him, but I didn’t see him 
at all. Now I started to panic, and I 
thought if something happened to 
that dog, my dad would be absolute-
ly crushed. I mean, that dog hardly 
ever leaves his side. I ran into the 

Once a 
Thief
By Bonnie Wonders

i
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I’m a Groomer
and when I need new supplies, 
I count on quality, fashionable 
and affordable product solutions 
from PetEdge.

Shop the Industry’s Leading Section of 
Professional Equipment, Tools, Shampoos & more!

17,000+ products, lowest prices guaranteed

SIGN UP FOR EMAIL SPECIALS &  A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-738-3343
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

MENTION DEPT. 431

SCAN HERE WITH 
YOUR SMARTPHONE

FOR MORE INFO

Mater EquipmentTM

Purple Everyday Pro Tub

Reader Service Card #8251
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“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

Elli’s original Air Force® Master Blaster® still works perfectly after ten years 
of hard professional operation!

“Forced-air dryers are the most impor-
tant investment a groomer makes. 
Nothing else has as great an effect on 
the efficiency of your business. 
I discovered the advantages of Metro® 
Air Force® dryers as a student at the 
New York School of Grooming, so 
when I started my own businesses, 
that’s the brand I chose. They are, by 
far, the most powerful, reliable, longest 
lasting dryers on the market. In fact, 
the original Air Force® dryer I started 
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers 
and three Metro® vacuums. The all-
steel, American-made quality is a big 
factor, but equally important is the 
bend-over-backwards personalized 
service Metro® provides–something 
you won’t get from any other brand!”

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 • Fax 845-357-1640 

220 Volt Models Available

Air Force® Commander®

Air Force® Master Blaster®

Air Force® Blaster®

More grooming salons around the world depend on Metro® Air Force® dryers

 1-800-822-1602• www.dogdryer.comContact your distributor, professional supplier, or call
 than any other brand. Models available for every application. 

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

house, yelling for my husband. He 
came downstairs, and I was fran-
tic, telling him that I couldn’t find 
Buster. He went outside and called 
him with me. There was still no sign 
of the dog, so my husband jumped 
into his truck and went up the lane 
behind our house, which leads to a 
huge farm. This whole time, I was 
scared to death that the dog went 
down to the main highway and got 
run over. (Heather lives very close 
to an extremely busy road that runs 
directly into the middle of the town. 
She had every reason to think that 
he may have been hit.)

 I was really praying that he 
went behind our property to that 
farm. About 25 minutes later, my 
husband came back and didn’t 
have the dog with him. “I drove up 
through the fields at the farm and 
yelled my head off for him, but I 
couldn’t find him. I’ve got to go to 
work right now, though. I can’t be 
any later,” he told me. 

I got so sick to my stomach; 
I thought for sure I was going to 
throw up. I went back outside and 
kept walking around, yelling for 
Buster. He just wasn’t around any-
where. I was so scared of what I was 
going to tell my dad. This was the 
last thing he needed to hear right 
now.

 I went back into the house and 
was crying like crazy. About an-
other hour went by, and my phone 
rang. “Did you lose a dog, by any 
chance?” this guy asked. 

“Oh my gosh, YES!” I yelled into 
the phone. “Where is he?” I yelled 
again. 

“Well, this is Chuck, the man-
ager at Giant Grocery,” the guy told 
me. “Your dog walked into the store 
and went to the bakery. He ate two 
loaves of French bread from there 
and then kind of wandered around 
the store for a while. Apparently, the 
employees thought that he belonged 
to one of the customers and that he 

was a service dog. He’s lying here 
with me at the express checkout. 
Could you come get him?” he asked. 

 I was so happy, but when I got 
to the store I was so embarrassed. 
I couldn’t believe that he crossed 
the highway and didn’t get hit. 
Then he went all the way up to the 
mall and the grocery store and just 
walked right in and helped himself. 
Thank God I put that collar on him, 
because it still had my old dog’s ID 
tag. They wouldn’t even let me pay 
for the bread that he ate.

 I was laughing so hard by the 
end of her tale that I hadn’t even 
noticed Buster lying in the middle of 
one of the retail rooms, happily fin-
ishing a box of elk jerky sticks. His 
taste buds are getting more refined, 
I suppose. Next, he’ll be knocking 
off some liquor store in the hopes 
of scoring some nice red wine to 
go with the French bread and the 
jerky. The guy’s got finesse…

Reader Service Card #8252
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“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

Elli’s original Air Force® Master Blaster® still works perfectly after ten years 
of hard professional operation!

“Forced-air dryers are the most impor-
tant investment a groomer makes. 
Nothing else has as great an effect on 
the efficiency of your business. 
I discovered the advantages of Metro® 
Air Force® dryers as a student at the 
New York School of Grooming, so 
when I started my own businesses, 
that’s the brand I chose. They are, by 
far, the most powerful, reliable, longest 
lasting dryers on the market. In fact, 
the original Air Force® dryer I started 
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers 
and three Metro® vacuums. The all-
steel, American-made quality is a big 
factor, but equally important is the 
bend-over-backwards personalized 
service Metro® provides–something 
you won’t get from any other brand!”

The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.O. Box 149 Suffern, NY 10901 • Fax 845-357-1640 

220 Volt Models Available

Air Force® Commander®

Air Force® Master Blaster®

Air Force® Blaster®

More grooming salons around the world depend on Metro® Air Force® dryers

 1-800-822-1602• www.dogdryer.comContact your distributor, professional supplier, or call
 than any other brand. Models available for every application. 

“Running one of the largest kennels in the 
  Northeast and a booming grooming business, 

   I depend on Metro® Air Force® dryers... I wouldn't 
    even consider any other brand!”

Reader Service Card #8253
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Natural Skin & Ear Care  
for Pets 

For more information contact Epi-Pet  
toll free: 866.204.0002 E.S.T. 

www.epi-pet.com 
E-mail: info@epi-pet.com 

Quality * Affordable * Natural  
Skin & Ear Care Products for All Pets 

Trial Kit 
$20.00 

Includes- 
16oz Skin Enrichment Spray,  

14oz Shampoo, 4oz ear cleaner, & double sided brush 
1 kit per address 

Call to Order 866-204-0002 EST 

Before Epi-Pet 2 weeks After Epi-Pet 

 Use your smart 
phone app to 
scan  the code to 
learn more about 
Epi-Pet 

Before Epi-Pet 

After 1 grooming with the 
Epi-Pet line 

1927 84th
2011

Gift with Purchase

Purchase a Versa Shower and receive a 
free faucet. Purchase a grooming table 

and receive a free anti-fatigue mat.

With our Patented Heat-Free Dryer Cages, our CSA Certified Grooming 
Tables and our Versa Shower featuring the STAMP (STeprAMP) system, 
our Grooming Products are all about quality and functionality. Be sure to visit 
our website frequently over the next few months to learn more about our Year 
End Source and reasons why — we are not like the other guys. Call today and 
rediscover quality, 888.551.4061. Visit www.shor-line.com/grooming_g2g 
for product specific information.

With our 
Tables and our Versa Shower featuring the 
our Grooming Products are all about quality and functionality. 
our website frequently over the next few months to learn more about our Year 
End Source and reasons why — we are not like the other guys. 
rediscover quality, 
for product specific information.

Double Unit Dryer Cage, 
Heat-Free Drying 

Grooming Table,
Electric

$989

$2,850

Versa Shower
$3,295

1927 84th
2011

READER SERVICE CARD #8254

One of the biggest challenges we face as groomers is when 
to demat a dog.
Whether it’s an old dog or a new puppy, how do you 

evaluate the severity of the coat?
For me, it’s always been a struggle. No groomer wants to have 

to shave a dog down to the skin, but at the same time, we all want 
to give our clients what they want. We need to consider the pet. How 
easy will it be to unmat the coat, how much time is it going to take, 
and what is the dog’s tolerance level?

First, you want to try and determine the cause of the mats. 
If I understand what caused the mats, it will help me make the 

decision as to whether or not to take on the challenge.
Is it coat change on a young dog? Somewhere around nine to 

twelve months old all dogs begin to lose their puppy coats and grow 
Continued on page 12

Dematting
When You Should 
and When You Shouldn’t

By Cheryl Purcell
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Natural Skin & Ear Care  
for Pets 

For more information contact Epi-Pet  
toll free: 866.204.0002 E.S.T. 

www.epi-pet.com 
E-mail: info@epi-pet.com 

Quality * Affordable * Natural  
Skin & Ear Care Products for All Pets 

Trial Kit 
$20.00 

Includes- 
16oz Skin Enrichment Spray,  

14oz Shampoo, 4oz ear cleaner, & double sided brush 
1 kit per address 

Call to Order 866-204-0002 EST 

Before Epi-Pet 2 weeks After Epi-Pet 

 Use your smart 
phone app to 
scan  the code to 
learn more about 
Epi-Pet 

Before Epi-Pet 

After 1 grooming with the 
Epi-Pet line 

READER SERVICE CARD #8255
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Continued on page 14

in their adult coats. When this hap-
pens, dogs shed the old coat, and 
it can easily become tangled in the 
new growth. 

Is it from swimming? Nothing 
mats a coat worse than getting wet 
and not being brushed out after. 

Is it from a plain lack of coat 
care? Clients might not understand 
that you have to brush out the coat 
on a regular basis.

Once you determine the cause, 
you have to decide if the coat can be 
saved.

Is it pelted (one giant mat all 
over so that you can’t even see down 
to the skin)? I usually don’t attempt 
to work on this type of matting. It 
is too far gone in my opinion and 
should be taken down smooth all 
over. This is the safest and most 
humane thing that can be done.

Is it spider webby (looks almost 
like cotton candy, but you can still 
see skin when you part the hair)? 
This is the easiest type of matting to 
work on.

Is it one of those situations 
where the matting is only in certain 
areas (like the ears and tail didn’t 
get brushed, or my favorite – the 
body is great but the legs are all 
matted)?

I almost always try to save 
heads and tails.

Now that you have learned the 
cause, assessed the coat, and de-
cided to tackle the challenge, there 
are a couple things you must do 
first. Explain to the client that this 
is a special service, and as with all 
special services, there is going to 
be a fee for it on top of the regu-
lar grooming charges. Sometimes 
this will make the decision for you, 
because a client is unwilling to pay 

for this special service. I personally 
charge by the hour, double what I 
would get for a groom in that same 
hour. For example, if my average 
groom is $25.00 an hour, I charge 
$50.00 for the special services. 
This is very similar to what I charge 
for any other specialty (e.g. hand-
stripping, hand-scissoring, etc.). 
You’ll have to estimate how long this 
process is going to take you and let 
the client know up front. I never 
work on dematting for more than 
two hours or so. If it is going to take 
longer, for whatever the reason, (e.g. 
old dog can’t stand, young puppy 
is wiggly, or the coat is in extreme 
condition), you must let the client 
know that for the safety and well be-

Once you determine the cause, 
you have to decide if the coat 
can be saved. 
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Continued on page 16READER SERVICE CARD #8258

Breathe Easy... 
    with our Patented Laube iVAC Clipper
     

www.LaubeShop.com
Give your lungs a break & get the

cool comfort of the iVAC today.

Ph (800) 451-1355
2221 Statham Boulevard
Oxnard, California  93033

Air Flow Keeps 
Blades Cooler & Cleaner

Sleek & Ergonomic 
EZ Grip Body

Attachments
Included to

Fit All
VacuumsAdjustable 

Suction 
Valve

Hose Attaches at End
WITHOUT Obstructing 

Your Clipping View
(other brands obstruct & have 
combersome ugly attachments)

High-Tech Built-In
Patented Port Sucks Up 
Hair, Debris, Gross Dirt,
Dander, Particles, etc.

TM

Fastest, Lightest Clippers in the World
at 10,000 SPM’s & 11oz. 

Cleaner & Healthier Environment
for You, Our Pets, & Our Planet 

READER SERVICE CARD #8259

ing of the pet, this process is going 
to be a multi-appointment groom-
ing. Always remember to have the 
client sign a pet release form before 

starting.
Now to begin the process – and 

like everything else we do, there is a 
process. 

When I started grooming years 
ago, we didn’t have all the wonder-
ful products groomers have to use 
today. We had a slicker brush, a 
comb, some corn starch (yes, corn 
starch), and as always, good old 
fashioned elbow grease. I will not 
lie – I still have a box of corn starch 
in my salon today, which I fi nd great 
uses for, but that’s a different article 
all together.

First, you’re going to want to 
bathe and condition your pet. I 
know that doesn’t make sense. 
Don’t we tell our clients not to bathe 
at home unless all the mats are 
out? Most of us do tell clients this, 
and it’s because they don’t have the 
same wonderful tools and equip-
ment that we have.

One of the fi rst companies I 
remember making products specifi -
cally for matted coats was Best Shot 
(Reader Service Card #8206). They 
had a three-step process that used 
shampoo, conditioner, and spray. 
These days, there are lots of great 
products to use. I like Nature’s Spe-
cialties’ SUPER EZ DeMATT (Reader 
Service Card #8207), or Tropiclean’s 
D-Mat Brush Out Solution (Reader 
Service Card #8208). Both are good 
conditioners to help demat hair. I 
use an oatmeal shampoo fi rst to 
help with skin irritations that often 
come with matted dogs. 

After following the direction on 
the containers, use a HV blower to 
work out some of the dead under-
coat. Also, it will help break up 
mats. Using a conditioning spray, 
like Nature’s Specialties’ Quicker 
Slicker (Reader Service Card #8209), 
mist the coat and let dry. I have al-
ways found that it is easier to work 
on the coat after it dries. Remember, 
we’re not looking to get a fl uff fi nish; 
we’re working on getting a tangle-
free coat.

When your pet is dry, move 
them to the table to begin the 
brush-out process.

1. Start in a small area and 

Always remember to have 
the client sign a pet release 
form before starting.
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Order while supplies last!
w w w . c h r i s s y s t e m s . c o m

903-389-7949  •  800-654-7006
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Get festive 
this holiday by pampering 
pets with Chris Christensen 
shampooos, now infused with 
four NEW Holiday Scents! 

Holly Berry, Cherry Spice, 
Peppermint & Sugar Cookie

Holiday Red Med. Slicker 
with Groom Grip Handle

Holiday Red Buttercomb

Holiday Red Kool Dry Dryer                             

coming in                   Septembercoming in                   September
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Breathe Easy... 
    with our Patented Laube iVAC Clipper
     

www.LaubeShop.com
Give your lungs a break & get the

cool comfort of the iVAC today.

Ph (800) 451-1355
2221 Statham Boulevard
Oxnard, California  93033

Air Flow Keeps 
Blades Cooler & Cleaner

Sleek & Ergonomic 
EZ Grip Body

Attachments
Included to

Fit All
VacuumsAdjustable 

Suction 
Valve

Hose Attaches at End
WITHOUT Obstructing 

Your Clipping View
(other brands obstruct & have 
combersome ugly attachments)

High-Tech Built-In
Patented Port Sucks Up 
Hair, Debris, Gross Dirt,
Dander, Particles, etc.

TM

Fastest, Lightest Clippers in the World
at 10,000 SPM’s & 11oz. 

Cleaner & Healthier Environment
for You, Our Pets, & Our Planet 

Reader Service Card #8259
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READER SERVICE CARD #8260

Ships fully assembled!

Products built with YOU in mind.

KennelsBathing Tubs

Grooming 
Tables

Cages

Our products are designed for maximum 
comfort, efficiency, safety and ease of use.  
It’s okay to invest in yourself. You are the 
most important part of your business and 
we believe your equipment should do the 
heavy lifting for you. 

Call us today 877.459.7827 or visit  
www.directanimal.com.

Bathing Tub with  
Rotating Ramp*

Fully welded design  
ensures against leaking.
*Patented swing ramp, available only 
through Direct Animal Products.

Ships fully assembled!
Follow us for 
EXCLUSIVE OFFERS!
www.facebook.com/directanimal

Special introductory price!
*For a limited 
time only

Special introductory price!

$1,599.00!

begin breaking up the mats. Sepa-
rate the mat from the surrounding 
hairs. I use my K-9 dryer (Reader 
Service Card #8210) on low for this 
and insert the dematter into the 
top of the mat. Using a curling or 
scooping motion going away from 
the body, cut through the mat verti-
cally several times. You can also use 
thinning shears or a coat king. 

2. Using the wire slicker brush, 
like from Les Pooch (Reader Service 
Card #8211), gently brush the mat 
in varying directions to break it 
apart. Be sure not to brush repeat-
edly over the same area. Clean the 
hair from the brush often to prevent 

brush burn. You may fi nd that the 
mat easily falls apart at this point, 
but if it still seems thick, use your 
mat splitter and some detangle 
spray on it again.

3. Gently comb out what is left 
of the mat with the metal comb, 
like a Greyhound comb. Avoid tug-
ging or pulling on the fur. The mat 
should be split into small knots that 
slide out easily with the comb. If 
the comb is snagging and the knots 
aren’t loosening, repeat Steps 1 and 
2 before continuing further. If the 
pet is able to tolerate this so far, 
continue working on the coat until 
completed.

4. Give yourself and your dog a 
break if the mat removal process is 
taking longer than an hour. Re-
member: more than two hours and 
the client needs to come back in for 
another session.

Lastly, please remember that 
not all coats can be saved, and our 
job as Professional Pet Stylists is 
“humanity before vanity.”

Cheryl Purcell is a Nation-
ally Certifi ed Master Groomer. She 
started her grooming career in 1991 
when she opened a salon with her 
mother, Pooch Paws in Hanover, 
MA. She now operates that same 
salon with her husband, Ron and 
daughter, Krystal. A GroomTeam 
USA Member from 2002 to 2007 and 
fi ve time Cardinal Crystal nominee, 
Cheryl also helped develop a state 
of the art pet grooming certifi cate 
program in conjunction with a local 
community college.

Remember, we’re not looking to
get a fl uff fi nish; we’re working 
on getting a tangle-free coat







Continued on page 18

he other day, I was working with 
a Dorkie – half Dachshund and 
half Yorkie. This little guy is ter-
ritorial, fearful, and aggressive… 
a perfect mix of the two breeds. 

When I fi rst met him, he charged me 
at the front door. I dropped my soft 
briefcase right in front of him, and 
he turned and ran in the opposite 
direction, screaming as if he were 
being killed. After that experience, 
there wasn’t any way he would 
warm up to me. 

Well, not exactly. I knew what 
he needed to jump-start our rela-
tionship. I had the owner put him 
on a six-foot leash, and then I sat 
on the ground. I took the leash, 
and he hit the end of it like a tuna 
– trying to get away from me. Then 
I did something I have done literally 
thousands of times. I pulled him 
about two feet toward me. I waited 
a bit and did it again. I did it one 
last time so that he was touching 
my legs. Then I let him run to the 
end of the leash, where I started the 
process again. 

To conventional trainers, pull-
ing a totally freaked-out dog toward 
you might seem to be a shortcut to 
a nasty bite. In reality, it’s a great 
way to start an immediate relation-
ship, even if the dog isn’t cooperat-
ing. I learned this method when I 
worked in shelters handling hun-
dreds to thousands of animals per 
year. Many dogs come to shelters 
with absolutely no knowledge of 
leash manners. If you try to pull 
them, they splay their legs and hit 

the ground like a sack of potatoes 
– or fi ght the leash violently forever. 
It all starts with a simple thought 
– the dog dislikes the leash pulling 
him toward you. His innate reaction 
to the leash is to fi ght it, not you. If 
you can make him concentrate on 
the leash, he won’t really notice that 
he is being reeled ever closer to the 
evil, scary human. The trick is to 
take this in stages and make sure 
you don’t turn his attention to you 
rather than the leash. 

The primary rule of life is 
that constant force 
causes con-

stant resistance. If something grabs, 
pinches, holds, or pulls you at a 
constant intensity, you will keep 
fi ghting it until you get free. If the 
grab, pull, shove, or pinch changes 
intensity depending on what you 
do, you will rapidly change your 
behavior to neutralize the pull, grab, 
or pinch. That means that if you 
simply put a dog on a leash and 
reel him in, he’s going to fi ght tooth 
and nail. If you take it in stages and 
back off whenever he stops fi ghting, 
he will rapidly become passive. The 
rule is this: if he struggles, pull him 
closer. If he is passive, let him rest 

for a moment and then reel 

Dorkie Behavior CLIPS
by Gary Wilkes

T

Short Stages
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OCTOBER 28, 29 & 30, 2011
The Omni Orlando Resort@

ChampionsGate, FL
WWW.NDGAA.COM

OCTOBER 28, 29 & 30, 2011

NDGAA 26th ANNUAL 

FUN IN THE SUN 
TRADE SHOW, SEMINAR & 
GROOMING COMPETITION

*75+ VENDORS  *EDUCATIONAL LECTURES

*CAREER START CONTEST  *MINI-WORKSHOP

*GROOM TEAM SANCTIONED COMPETITION IN 3 DIVISIONS 

*FRIDAY IN DEPTH EDUCATIONAL SEMINAR W/ANN MARTIN

*DEMO’S     *CERTIFICATION TESTING  *MORE!

The Omni Orlando Resort @ ChampionsGate
1500 Masters Blvd., ChampionsGate, FL  33896

407-390-6664 - Room cutoff Oct. 7th 
Show pre-registration deadline...Oct. 18th

All the really cool dogs will be 
there and so should you!

Beautiful New 

Location!

National Dog Groomers Assoc. of America, Inc. P.O. Box 101, Clark, PA  16113
ph: 724/962-2711    ndga@nationaldoggroomers.com

Continued on page 20

him in a little further. The goal is 
to get him so close that he’s touch-
ing me. This allows me to touch 
him the way his owners do – with 
gentle touching and rubbing. Be 
cautious about the rubbing. There 
is a tendency to keep rubbing for 
long periods of time. It is far better 
if you rub for a second and then see 
what effect it has. Some dogs object 
to prolonged fussing. Again, try to 
present intermittent contact to allow 
the dog to rapidly get used to what 
you are doing. 

If you want to learn how to use 
this technique, here are some tips 
for getting started.

 • I have never been bitten by any 
  dog I handled in this way. That 
  doesn’t mean it is without risk 
  or that you can’t be bitten 
  trying it. On the contrary, if 
  you barge into this, you will 
  probably get nailed. It has 
  to be done correctly. It is 

  simultaneously the most risky 
  (your face is at about the same 
  level as the dog’s teeth) and the 
  safest (you are less threatening 
  if you are lower to the ground 
  and immobile) thing you can 
  do. Since I can’t be there to 
  guide you through it, start 
  cautiously and practice until 
  you feel comfortable. Don’t start 
  with a vicious, demonic dog. 
  Start with a dog that is aloof 
  and uncomfortable with the 
  leash. Gradually work up to 
  handling dogs that are seriously 
  upset about being in the salon 
  or being touched by people. 

 • Smooth Pull: The pull on the 
  leash is a smooth, fi rm pull – 
  not a sharp snap like a choke 
  chain correction. The tension 
  is more like an oar pulling 
  through water. 

 • Eye contact: Use your 
  peripheral vision to watch the 
  dog. Studiously avoid direct eye 

  contact. The idea is for you to 
  resemble an inanimate object. 
  Let the dog fi ght the leash, and 
  try not to draw any attention to 
  yourself. 

 • Touching the withers: Do not 
  touch the dog on the withers. 
  For some dogs, this is a trigger 
  for directed aggression. If the 
  dog is fearfully aroused by the 
  leash, your goal is to be as 
  non-threatening as possible. 

 • Touch the rear end fi rst: Once 
  you get the dog close to you, 
  swing your elbow out and let it 
  touch the dog for a moment. 
  Watch the dog’s reaction. If it 
  has no effect on his behavior, 
  try to touch the dog for a few 
  seconds near the hams or rump. 
  Keep it short and gradually 
  increase the time. 

 • Tension on the leash: When 
  you do this correctly, the dog 
  will be right next to you. 

READER SERVICE CARD #8261
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Petlift Equipment Corporation
6008 31st Street East
Bradenton, FL 34203

Toll Free :: 1-888-388-1159

All our Products are”ISO” Certified International Organization for Standardization
MADE IN THE U.S.A.

Tubs and Tables can ship 

in 2 weeks or less

Standard equipment
  New & convenent roll-out portable ramp
  Four animal restraint eye hooks
  Drain basket strainer
  Four bolt down adjustable feet
 

Optional Optional equipment
  New animal restraint track system
  Faucet, spayer, hose & hose hook  
  Hair traps
  Vacuum breakers
  Floor racks
  Booster rack
  Stainless steel 32 oz. Bottle rack  Stainless steel 32 oz. Bottle rack

Introducing the all new 

   Aqua Quest Walk in Bath 

A total stainless Tub. Fabricated of 
heavy 16 gauge 304 stainless. 

Accommodates breeds up to 300lbs!

Reader Service Card #8262
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	 	 Whichever hand is holding the 	
	 	 leash needs to stay lightly taut. 	
	 	 Look at the direct line to your 	
	 	 face, and then be ready to pull 	
	 	 the leash to the side if the dog 	
	 	 attempts to bite you. This will 	
	 	 turn the dog’s head so that the 	
	 	 teeth do not connect with your 	
	 	 skin.   

The mainstream philosophy 
of modern trainers and behavior-
ists relies on using calm, gentle, 
slow-acting therapy for fearful dogs. 
Apparently they are not under the 
same time restraints as the rest of 
us. Taking weeks to months to get 
a dog comfortable with the process 
of being groomed isn’t practical for 
you, the owner, or the dog. Using 
firm, safe coercion to force a dog 
to come to you is no more invasive 
than putting it in a tub and spray-
ing it with water, blowing it dry, 
brushing its coat, and putting a 
nasty, popping clipper right next to 

its ears. If we let an animal’s irra-
tional fear stop us, we might as well 
close up shop. In reality, dogs are 
highly resilient creatures. As long 
as you give them a way to negotiate 
the fear factor, the vast majority will 
get used to the process of grooming. 
Sometimes this is as simple as tak-
ing a break for a few seconds during 
bathing, brushing, or clipping – but 
you already do that. Teaching them 
to readily come to you on leash 
pays off by making your presence 
and your touch a normal and 
harmless event. 

Gary is an internationally  
acclaimed behaviorist, trainer, 
author, columnist and lecturer. He 
has more than 30 years experience 
working with dogs, including eight 
years of shelter work. Gary Wilkes 
is responsible for the innovation 
and development of clicker train-
ing as a practical methodology for 
dogs and with his former col-

league, Karen Pryor, introduced this 
method in 1992. He currently has a 
full-time, veterinary referral based 
behavior practice in Phoenix, Arizona 
and is an author, a columnist and 
feature writer for Groomer to Groom-
er and Off Lead & Animal Behavior 
magazine. Contact Gary  
at wilkesgm@aol.com or visit  
www.clickandtreat.com.

     Help     your              clients with 
problem      urination, 
house training,       
destruction, aggression 
and more!

www.clickandtreat.com

A collection of more than 60 articles 
about dog and cat behavior from Gary’s 
award winning articles told in an engag-

ing, simple and easy-to-read fashion.
237 pages - $16.95

L1245

Reader Service Card #8264Reader Service Card #8263

Reader Service Card #8265
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Continued on page 24

Are Puppies Immune to 
Dental Disease?

Dental disease gets its start as 
soon as the fi rst puppy teeth erupt. 
Though puppy teeth aren’t com-
monly involved with deep disease of 
the gums and bone like permanent 
teeth are, there are times when 
puppy teeth are a part of severe 
infl ammation and discomfort. Some 
common puppyhood dental issues 
include teeth that are misaligned, 
leading to an overbite or an under-
bite. Crowding of the teeth can lead 
to jaw malformations and debris 
trapped between the teeth, which 
in turn can lead to painful irrita-
tion and oral ulcer formation. When 
the canine teeth are forced out of 
their intended position, they may 
push into the roof of the mouth and 
create a painful indentation, or they 
may be directed toward the cheek, 
causing rub sores. 

When there is a bite or align-
ment problem of the puppy teeth, 

the permanent teeth may also fol-
low suit, leading to lifelong dental 
issues, bite problems, chewing dif-
fi culties, or pain.

What Causes Dental 
Disease in Dogs?

If this question is answered 
fi rst, then everything that follows 
will make more sense. 

Plaque forms on teeth in just a 
matter of hours, which is true for 
people teeth as well. This is ex-
actly why your dentist recommends 
brushing two or three times daily. 

Plaque will form on perfectly 
normal teeth and forms even faster 
when there is a rough or uneven 
surface for the plaque to collect. 
When there is misalignment or bite 
issues, plaque (and later, tartar) will 
form very quickly. Even in perfectly 
formed mouths, at least 80% of dogs 
over three years of age will have 
some form of dental disease.

Plaque starts with “sticky” 

proteins from saliva adhering to the 
tooth surface. Food particles, dead 
cells from the lining of the mouth 
and tongue, and bacteria join the 
saliva proteins to become plaque. 
Again, this happens in just hours.

The plaque will begin accumu-
lating minerals from the mouth and 
within two to three days, the plaque 
takes on a soft limestone-like tex-
ture, which is called “tartar.” With 
time, the tartar continues to harden 
and grow in size. This tartar causes 
gingivitis, or irritation to the gum 
line. The tartar also begins to work 
its way under the gum line, push-
ing the gum away from the tooth, 
allowing food and gunk to accumu-
late, and exaggerating the problem. 
When the irritation and infection 
deepen to the point of damaging the 
“socket” of the tooth, then we call 
the problem “periodontal disease,” 
a form of dental disease much more 
severe than gingivitis. If the progres-
sion continues to go unchecked, the 

Dog Dental Care 
Why Should I Care?

By Dr. Boyd Harrell

Are puppies immune to dental disease? What causes dental disease in dogs? 
What can be done once dental disease is present? How can dental disease be 

prevented? What is the groomer’s role? Why should I care? These are all questions 
that dog owners and groomers alike might ask themselves. The answers may surprise 
you. Let’s take a look at each of them from a groomer’s perspective.

Variable speed control

Compact & light weight

Quiet, easy operation

Anti-static, crush resistant hose

Wall mounted or table top

Perfect for pet groomers

Hand built in America

*ULTRA FAST BLOW DRY CONDITIONER: 16 oz
  "Cut your blow dry time in half, blow out the
   tangle and matts. Saves time and energy,
   make scissoring a pleasure!”

EZ-DRY® III
 • 0 - 60,000 FPM • 14”W x 9”H x 12”D
• 19 lbs., 260 cfm, 19A

EZ-DRY®
• 0-30,000 FPM • 8”W x 8”H x 10”D
• 14 lbs., 130 cfm, 9.8A.

Kelly Knight
Owner – Goin’ To The Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star

Kelly Knight
Owner – Goin’ To The Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star
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Variable speed control

Compact & light weight

Quiet, easy operation

Anti-static, crush resistant hose

Wall mounted or table top

Perfect for pet groomers

Hand built in America

*ULTRA FAST BLOW DRY CONDITIONER: 16 oz
  "Cut your blow dry time in half, blow out the
   tangle and matts. Saves time and energy,
   make scissoring a pleasure!”

EZ-DRY® III
 • 0 - 60,000 FPM • 14”W x 9”H x 12”D
• 19 lbs., 260 cfm, 19A

EZ-DRY®
• 0-30,000 FPM • 8”W x 8”H x 10”D
• 14 lbs., 130 cfm, 9.8A.

Kelly Knight
Owner – Goin’ To The Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star

Kelly Knight
Owner – Goin’ To The Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star

READER SERVICE CARD #8266
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Reader Service Card #8267

tooth will loosen and eventually fall 
out or need to be extracted. 

All of this is bad enough, 
causing bad breath and a painful 
mouth. Some real trouble, though, 
is simultaneously affecting the rest 
of the body. A few of the bacteria 
from dental disease wind up in 
the bloodstream, where they hop a 
ride to other organs, causing micro 
abscesses. At first, these are not ob-
vious, though with time, the organ 
will deteriorate by aging or fail-
ing at a rate faster than it should. 
Often the changes are written off 
as “aging.” Unfortunately, this type 
of aging could have been prevented 
with some attention and effort early 
on in the dog’s life. Once periodontal 
disease starts and other organs are 
involved, the problem can be slowed 
down at best, while cure and re-
versal are not possible. This makes 
prevention the best option.

 

What Can Be Done Once 
Dental Disease Is Present? 

Once dental disease is pres-
ent, veterinary care at some level is 
needed. Certainly regular and pro-
fessional teeth cleaning, followed by 
home care, will be a part of the pro-
cess. Antibiotics may be needed for 
several weeks when dental disease 
is advanced. Medical support for 
damaged organs, like the heart and 
kidneys, may also be needed. Some-
times treatment just isn’t enough - 
the damage is just too great.

 

How Can Dental Disease 
Be Prevented?

Preventing dental disease is 
aimed first at preventing plaque 
build up and secondly at preventing 
mineralization of the plaque. Daily 
brushing is the gold standard, but 
only a few clients are willing to make 

the effort. Much of client resistance 
is due to improper training and in-
structions, which lead to pet resis-
tance and then owner frustration. 

There are also many dental aids, 
like tartar control pet food, dental 
chews and treats, tartar-softening 
enzymes, dental toys, and water 
additives, which can actually be fun 
for the pet and owner alike. The best 
approach is whatever works, and 
what works is generally a combina-
tion of tools.

What Is the Groomer’s 
Role?

Groomers can play a vital role 
by identifying a dental problem and 
by giving good advice on when to 
seek veterinary care and on effective 
home care. 

Here are some examples of ways 
groomers can help:

”Amazing results in the initial pet visit! PlaqClnz is
safe, time efficient and has increased my grooming
and retail revenues.” Angela McMurry,

Bow Wow Boutique., Crystal River, Fl.

PlaqClnz 
Oral Irrigator
2 minute 
procedure

PlaqClnz™ cleans pets’ teeth, freshens breath 
and generates revenue—FAST!

Easy add-on service to increase salon revenues
Complete PlaqClnz Salon Start-up Kit
24-333: $96.99 ($138.81 if purchased separately)

PlaqClnz Pet Finger
Toothbrushes 
Encourage oral and general
health. Brushes gently
remove plaque and food
particles from teeth while
massaging gums. 
24-840 Finger Brush
36 brushes per package.

Qty 1 pkg
Price $21.95 ea

PlaqClnz Pet Toothbrushes 
Maximizes contact with tooth
surface by wrapping
around tooth. Assorted
colors. .007 filament
diameter. 34 tufts.

24-843 PlaqClnz Brush
nonpersonalized
48 brushes per package.
Assorted colors.

Qty 1 pkg
Price $19.95 ea

ALL 
NATURAL
with ZINC 
COMPLEX.

flexing
brush
head

Larger brush surface
area designed just
for pets. 

24-833
PlaqClnz 
2 oz Gel Bottle
(6 included)           

24-832
PlaqClnz 
4 oz Solution           
(1 included)   

Complete PlaqClnz Salon 
Start-up Kit includes:
• 2 Salon posters 11" x 17"
• 1 Oral ALERT Exam Chart
• 1 Oral Irrigator
• 50 PlaqClnz take-home 

client brochures
• 25 Canine Alert oral exam cards
• 6 2 oz Gel Bottles   
• 1 4 oz PlaqClnz Solution

To order call 800.762.7877 and mention offer code P11JA02   •   www.groomeroralcare.com

77179_1110 ©SmartPractice 2010. All rights reserved. 

77179_PlaqClnz_groomer_ad_x  11/30/10  4:13 PM  Page 1
Continued on next page
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	 •	 Point out puppyhood problems 	
	 	 such as dental alignment 	
	 	 problems and crowded teeth
	 •	 Identify retained puppy teeth 	
	 	 and recommend early extraction 	
	 	 of the same (Puppy canine teeth 	
	 	 and incisors are the teeth that 	
	 	 most commonly do not fall out 	
	 	 on schedule.)
	 •	 Bring up the topic of home care 	
	 	 early in the dog’s life
	 •	 Train on proper brushing
	 •	 Have products available 	
	 	 for purchase

Note: Many people have good inten-
tions and would start a program if 
they had the tools in hand. If the 
products are not in hand within a 
day or two of a dental home care dis-
cussion, then often nothing gets done 
– the enthusiasm and desire quickly 
dissipate. Sending them to the pet 
store to pick up products risks the 
program not getting started!

	 •	 Provide handouts with specific 	
	 	 instructions and product 	
	 	 recommendations
	 •	 Stock many, if not all, of the 	
	 	 products you mention in the 	
	 	 handouts, and have them on 	
	 	 display for clients to see, feel, 	
	 	 smell, and hold.
	 •	 Have more than one discussion 	
	 	 on dental care (Sales trainers 	
	 	 say that between three and 	
	 	 seven mentions are needed 	
	 	 before most people are ready 	
	 	 to make a buying decision.)

Why Should I Care?
Your involvement in the pet’s 

well being and comfort is likely to 
be received with gratitude, creating 
a strong bond between you and the 
pet owner. This trust and bonding 
will pay dividends for the remain-
der of the relationship, as the pet 
owner comes to more quickly and 
consistently embrace your recom-
mendations. That will translate into 
a more enjoyable partnership and 
greater profit for the business. I 

don’t know about you, but that is 
reason enough for me to get behind 
a dental awareness and support 
campaign. What are you willing 	
to do?

Dr. Harrell is a 
former multi-veterinary 
practice owner and 
current business coach 
to the pet industry.  He 
currently serves as Med-
ical Director for the SPCA of Florida, 
headquartered in Lakeland, Florida. 
He has been speaking internationally 

and coaching others to succeed in 
business for over 12 years. He is 
formally trained in life, leadership, 
health, and business coaching and 
helps people to understand them-
selves, how others tend to perceive 
them, and how personalities affect 
team building, performance, and 
harmony in the workplace. He also 
coaches all types of businesses in 
the Strategic Mindset process, help-
ing owners develop entrepreneurial 
habits. He can be reached at  
DrBoydHarrell@gmail.com.

Reader Service Card #8268
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Continued on page 28

800-356-4420
www.4420.com

The Shears 
of Choice for 
3 Guinness 
World Records

Proud Sponsors of GroomTeam USA 
International Gold Metal Winners

Made in the USA

W
19

14

ORDER YOUR CATALOG
PerfectProductLLC.com • (267) 614-9185

C8-1-11

By Joe Zuccarello
“Chew on this!”

“It’s estimated that by 
the age of two, 80% of 
dogs and 70% of cats 

have some form of periodontal dis-
ease,” explains Dr. Larry Kornegay, 
president of the AVMA (American 

Veterinary Medical Association. 
“Periodontal infections have been 
linked to diabetes, heart attacks, 
strokes, kidney disease, and other 
life-threatening disorders.” 

WOW! What are you doing 

about this as a pet owner? As a pet 
professional? As a pet owner, I hope 
you have started to adopt a strict 
regimen of oral hygiene efforts to 
battle this problem and the grips it 
can have on your pet’s health. As a 
pet professional, we have an obliga-
tion to the pet owners who trust us 
with their pets’ care to inform them 
of the severity of this problem. As 
a pet professional, we also have an 
obligation to the prosperity of our 
business; without prosperity, we 
won’t have a business and won’t 
be in a position to tell pet parents 
anything. 

In previous writings, I have said 
something very similar to what I am 
about to say. Would you like to give 
yourself a raise? Most groomers can 

READER SERVICE CARD #8269 READER SERVICE CARD #8270
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only make more money if they take 
an extra dog on the books, raise 
prices, or do more big dogs. All of 
these methods will work, but what 
about working smarter and not just 
harder? How?! Sell extra services, 
namely those that not only provide 

you with extra revenue but also 
educate the pet owner and benefi t 
the pet in one way or another. Oral 
care services are perfect add-ons 
that satisfy all of these criteria. 

Look at the numbers again. 
Let’s say you are the only groomer 

in your business, and you can 
groom eight dogs per day. Assume 
you are not great at selling but 
make a concerted effort to ask every 
person who comes through the door 
if they would like you to provide 
an oral care service on their pet. 
(We’ll talk about service choices in 
a minute.) Again, if you are aver-
age in your ability to sell and only 
have two people take you up on 
your offer, that’s an average of $20 
extra in revenue that day. Take that 
number times the number of days 
your salon is open per week, times 
the number of weeks in a year, and 
you have your “raise.” For example, 
$20 x 5 (days per week) x 52 (weeks 
per year) = $5,200. What if you had 
more people working in your salon? 
Two groomers means $10,400; three 
is $15,600 and so on! Not bad, 
huh?!

Now that I have your atten-
tion (money always works!), let’s 

Ear/Skin Issues,
Scratching/Biting,
and Vet Bills

We Understand.  
We Can Help.

Doggy GOO™

Veterinary Dermatologist Formulated

HealthyGOO

Targets / Supports a

HealthyGOO.com™
Join ReSeller > Team GOO!

Targets / Supports a
Naturally Balanced  
Immune System

GOO Launch $$$’s  (877) 495-0665

Balances First Line Innate  
Immune System Defenses

Builds Natural Acquired Immune  
Tolerance to Environmental Allergens
Pre & ProBiotics Foster Healthy GUT  

Immune Response
100% GOO Naturally!

Canine Immune System Health Supplement
NE

W
!

Continued on page 30

“Oral care services are 
perfect add-ons… ”

READER SERVICE CARD #8272 READER SERVICE CARD #8273
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CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

READER SERVICE CARD #8275

talk about the choices you have in 
service offerings. First, there is tra-
ditional tooth brushing. Depending 
on the toothpaste and toothbrush 
(person-type toothbrush or fi nger 
brush) you use, this service can be 
easy to start, and a fair amount of 
dogs will let you brush their teeth 
while others will not. Another choice 
is dental wipes. Yet another choice 
is a new way of addressing the pet’s 
oral care needs, and that is a variety 
of products that are engineered 
to make the entire process easier 
for you and the pet. Based on a 
“no brushing necessary” position, 
products, such as dental gel, breath 
sprays and foams, water additives, 
and a variety of treats and chews, 
not only give you more options to 
address the concern of periodontal 
disease but also give your clients a 
choice of products to use at home 
on a regular basis. 

Dental products are perfect 
additions to your service offerings, 

plus they are a great addition to 
your retail offerings. Many groomers 
will say that dental services offered 
in salons on a “once a month” basis 
has very little effect on the pet’s 
dental health. I beg to differ. I can 
tell you from experience that you 
will sell oral care services by simply 
asking everyone who enters your 
business. You will sell oral care 
products to pet owners who wish to 
take better care of their pet’s teeth, 
since you have brought it to their 
attention that they should be. The 
products you carry should make it 
as easy for the pet owner as pos-
sible. If the product is hard to use 
or the process is hard to do, they 
simply won’t do it. 

When considering adding an 
oral care service to your menu of 
grooming choices, consider the 
relationship you have and need with 
the local veterinarians. The services 
you offer and the products you sell 
for “at home” use may not replace 

the need for a veterinarian’s atten-
tion to the pet’s dental needs from 
time to time. Veterinary dental care 
is expensive and becomes more 
risky as the pets age. If we can give 
our pet owner clients an affordable 
“maintenance” service and product 
offering, maybe the trips to the vet-
erinarian can be more for check-ups 
and quick spot cleaning or polishing 
versus extensive, in depth cleanings 
and extractions, or worse. After all, 
can you imagine what your den-
tist would say and what your teeth 
would look like if you didn’t main-
tain your own oral needs between 
visits? 

Easy Money. Start offering oral 
care services. If you already offer 
oral care services, consider using 
products that are effective and easy 
for you and the pet! 

Joe Zuccarello is a National Ac-
counts Sales Manager for Tropiclean 
Fresh Breath Made Easy! Dental 
products for dogs and cats. To fi nd 
out more about Tropiclean Shampoos 
and Tropiclean Fresh Breath Made 
Easy! dental products, please visit 
www.tropiclean.net or call 800-542-
7387.

Bows • Barrettes • Bandanas
NEW! Grooming/Bathing Supplies

A Better Alternative  
for Bathers!

from ABAB Enterprises LLC

Find ABAB Enterprises Online:
ABABstore.com • ABABstore@aol.com

facebook.com/ABABstore
(877) 592-2847

“For that finishing touch no groomer should be without!”

New to the ABAB Store:

Fitted Towels  
for hassle-free drying! 
No-Drip Aprons  
to keep you dry!

C6-16-11

“The products you carry 
should make it as easy for 

the pet owner as possible ”
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The second of a three part 
series, this article will em-

phasize the growing alignment of 
interaction among the groomer, pet 
owner, and veterinarian. There are 
simple steps that can be taken by 
both the groomer and the veterinar-
ian, which can produce positive 
interaction. The new barrier that 

sometimes challenges that 
relationship is the active input 
from the pet owner. Pet owners 
sometimes become self-educated 
experts on grooming and medicine 
by using their “bible” of information, 
the internet. They challenge both 
the groomer and the veterinarian 
with “facts” they have learned from 

articles by self-proclaimed “expert 
authors,” generally with no basis.

With this new emerging chal-
lenge to both the groomer and the 
veterinarian, it is important for the 
groomer to feel confi dent in his or 
her expertise and for the veterinar-

The Healthy Groomer/
Veterinarian Relationship  
A Benefi t for Both
By Dr. Michael Fleck

Continued on page 34
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®

Incorporate
for as little as $99
Visit www.incorporate.com

or call 800-453-9596

GRO-9944 Groomer 2.1875x2.375:Layout 1

READER SERVICE CARD #8280

ian to feel confi dent in his or her ex-
pertise. Furthermore, when building 
a better relationship between the 
groomer and veterinarian, both pro-
fessionals must respect the bound-
aries of their own expertise. Remem-
ber that, by law, the veterinarian is 
the only professional trained and 
licensed to diagnose and treat pets. 
The groomer is acknowledged (not 
licensed or even universally certi-
fi ed) to style hair artistically and to 
utilize cleansing and conditioning 
products and grooming techniques 
that promote good hygiene for the 
skin and hair coat of the pet.

After presenting over 50 semi-
nars to both groomers and veteri-
narians over the last few years, it 
has become apparent to me that 
progressive groomers can offer a 
lot – not just the stylish cut to the 
pet, but also much related to skin 
health care for the pet. Practicing 
veterinarians, even those including 
grooming as part of their business, 
generally know little about the wide 
scope of talents and capabilities of 
the progressive groomer. To share 
those talents and capabilities with 
the veterinarian requires communi-
cation with the veterinarian. 

The groomer, instead of at-

tempting to treat a pet’s serious skin 
or ear disease, should always inform 
the pet owner of a possible medical 
problem with the affected pet, which 
may require medical attention by a 
veterinarian. As a groomer, instruct 
the pet owner to tell the veterinarian 
that you recognized what appeared 
to be a potentially serious medical 
problem with the pet. Better yet, call 
the veterinary offi ce and speak with 
the veterinarian (if possible) about 
the medical clinical signs. When 
that happens, the veterinarian gains 
respect for the groomer, and their 
offi ce will recommend that their 
patients consider utilizing your tal-
ents for grooming. The result of this 
communication is good pet health 
care, and with the resulting veteri-
nary referrals to you, your grooming 
business grows. 

Finally, there are “ivory tower 
veterinarians” who will disrespect 
groomers and groomers’ opinions 
of the valid pet health issues they 
observed. There are also “arrogant” 
groomers who think they know more 
about the pet’s health than the vet-
erinarian. When putting both sides 
to the test, as it relates to the health 
of the pet (i.e. diagnosis and treat-
ments), the veterinarian will always 

win the debate. I believe that “times 
are changing,” and there is more 
mutual respect than a few years 
ago, but there is a long way to go. 

In the next issue of Groomer to 
Groomer, we will present tangible 
ideas for giving the grooming indus-
try more creditability and expand-
ing the scope of their potential 
functions. We hope to present ways 
to allow groomers to legitimately 
perform more procedures on the pet 
and at the same time build a better 
bond with the veterinary commu-
nity.

Dr. Michael Fleck, creator of Epi-
Pet, combines 30 years of experience 
as a veterinarian and his expertise 
in human facial skin treatment to for-
mulate the fi rst multi-functional line 
of skin and hair coat care products 
for pets. Visit www.epi-pet.com for 
product information.
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The

Groomer’s
Roundtable

Roundtable Question:
• What’s your favorite recent
   grooming product purchase?

Quadruped Dematting Solution 
(RSC #8212). Kerri Wagner, Bark 
Avenue Day Spa, Lafayette IN

K9 II Force Dryer (RSC #8213), 
WAHL stainless steel clip on attach-
ments (RSC #8238). Nikki Elie, Back-
yard Bubble, South Grafton MA

Sonic Clean battery-powered 
toothbrush. Terri Garretson, Red 
Dog Spa & Boutique, Chantilly VA

Deshedding products are amaz-
ing, as well as the ones that speed 
up drying times. Jennifer Howard, 
The Pawty Palace, Katy TX

The Andis deshedding tool (RSC 
#8214). Melissa Longazel, The Lazy 
Dog Salon, Minesville PA

Nature’s Specialty, Quicker 
Slicker (RSC #8209). Darlene 
Nosack, Dolly’s Barking Bubbles 
LLC, Marysville OH

Electric table. I used a ramp 
system for years in my former shop, 
but now on my own. I purchased an 
electric table to serve two purposes:  
1. Large dogs I cannot lift up onto 
my stationary table. 2. When placed 
in front of my raised tub it lifts 
large dogs to get into the tub. Being 
more “old school” in thoughts, this 
electric table has been the best pur-
chase in a long time! Valerie Attrill, 
Barking Beauties, Walnutport PA

“Ultimate” shampoo by Double 
K. I haven’t found a better all 
purpose shampoo yet (RSC #8215).
Tracy Spokes, Blue Ribbon Groom-
ing, Prince George CN

Shark Fins Shears (RSC #8216) 
and PlaqClnz (RSC #8217). Deena 
Holeman, D’tails Dog Salon, 
Portland OR

Groomers Helper (RSC #8218).
Colleen Cogill, Animal Lovers Mobile 
Pet Grooming, Murfreesboro TN

The Clipper Vac works faster, 
cleaner, blades stay cool (RSC 
#8219). Diane Hargrove, Puss & 
Pooch Mobile Grooming Spa & Salon, 
Blairstown NJ

Bark to Basic shampoos (RSC 
#8220). Pam Bach, Star Barks K9 
Klippery LLC, Picayune MS

I love my new fl exible slicker 
brush. Mats are so much easier to 
get out with this tool. Alisa Starks, 
Home Away From Home Pet Board-
ing, Russellville KY

Most recently we have brought 
in the Furminator and Furmina-
tor shampoos. For a long while, I 
resented the fact someone invented 
a 40 Blade on a handle and was 
charging 75 bucks for it. A pet sup-
ply store nearby dropped their Fur-
minators to $25.00 for the item, two  
Furminator de-shedding shampoos 
and a few extra Furminator brush-
es. I was so impressed with how 
well the “large 40 blade on a handle” 
worked, I kicked myself for only 
buying a second one at that price. 
It works, it works VERY well (RSC 
#8221). Danielle Kemper, Phoenix AZ

I bought a grinder that is qui-
eter than my dremel that I used 
for nails. Dogs are more  relaxed 
and less anxious when they hear 
it. Michelle Emery, Groomingdale’s, 
Sunnyvale CA

Recently, the Andis #6 blade 
(RSC #8222). Linda Clafl in, NEPGP, 
Haydenville MA

Nothing new, but love my 
Clipper-Vac and Grandaddy blower 
(RSC #8219), Bathing Beauty 
(RSC #8223), Forever Stainless 
tub (RSC #8224), Kenchii shears 
(RSC #8225)....and so on. Nancy 
Secrist, Easdale: The Best Pet Care, 
Akron OH

READER SERVICE CARD #8283
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The Water Stripper Nozzle by Ro-
mani (RSC #8226). Sandra Seaman, 
Sandy’s Grooming Spa, Kingston NH

My favorite new item that I 
am using in my shop is the Happy 
Hoodie. It not only protects the dog’s 
ears during HV drying, it helps dry 
the head and ears faster.  I always 
leave the Happy Hoodie on while I 
cut nails. Even those dogs that were 
hard to clip nails on before seem 
more content during a nail trim with 
the Happy Hoodie on. Just an added 
bonus I found with this product! 
(RSC #8227). Deborah Lowe, Sandig, 
Cleveland OH

Just tried E-Z Groom products 
and really love them. Especially the 
E-Z Groom E-Z Glide, it works very 
well on de-matting dog’s coats (RSC 
#8228). Janice Faulkner, Fido’s Fun 
House, Phoenix AZ

We just invested in Chris Chris-
tensen brushes and are happy with 
them (RSC #8229). Tamara Janows-
ki, A Green Dog, Oak Creek WI

Vac-Groom attachment for 
vacuum clipping. It works so good 
and so much cheaper! We even set 
it up for two stations for cheaper 
than it would be to get a single mini 
set (RSC #8230). Erin Mccormick, 
Heartstrings Dog Grooming, Blacks-
burg VA

Hydraulic table, Laube Lighten-
ing clippers (RSC #8231), quick-dry 
shampoo/conditioner. Jeri White, 
Rio Grande Groom & Board, Terre 
Haute IN

Not so new to my shop, but I 
love my Prima Bathing System (RSC 
#8232). Cleans to the skin and 
rinses completely. Groomers Helper 
is a must (RSC #8218). I haven’t 
been too impressed with anything 
lately. Can’t wait for something 
new and exciting. I always try new 
products, but I defi nitely have my 

favorites. Amy Landis, The Hairy 
Hound, Richland PA

Oster stand dryer- great (RSC 
#8233), Hydraulic table- love it, 
Tropiclean Spa shampoo- great (RSC 
#8234). Crystal Lefl er, Crystal’s 
Many Paws, Richfi eld NC

Double-sided slickers, I love 
them! Christine Aleman, You Dirty 
Dog, Palm Desert CA

Nature’s Specialties Aloe Re-
moisturizer for dry, itchy skin as an 
added service (RSC #8235). Sherri 
Grissom, Pet Stop, Bowling Green KY

I love ShowSeason’s Results 
Rinse as it has helped my scissored 
coats to look fantastic and I love 
ShowSeason’s Detangling Spray, it 
smells like cherries and goes right 
to the heart of the mat (RSC #8236).
Janie Semprevivo, Wag’ N Wash, 
East Rutherford NJ

Quadruped shampoos and sup-
plies! Awesome products, I would 
recommend to any groomer! (RSC 
#8212). Noela Bourgoin, Nose to Toes 
Grooming, Oakville CT

Chris Christensen’s ear cleaner, 
Mystic Ear. I really like it, it does 
a good job and I like the foaming 
action (RSC #8237). Dorothy Line, 
24th St Haute Dog Grooming Salon, 
Bakersfi eld CA

Wahl Swichblade clipper. I love 
it with the metal combs, also from 
Wahl (RSC #8238). Cheryl Petursson, 
The Purple Poodle, Brandon CN

The Happy Hoodie. I absolutely 
love Happy Hoodie, it calms the 
dogs right down for the drying pro-
cess. It works wonders (RSC #8227).
Tammy McCauley, Wag N Tail’s Mo-
bile Grooming & Spa, Woodland WA

The Groomer’s Helper, I really 
love it (RSC #8218). Julie Lemire, K - 
9 Beauty Clips, Timmins CN

SouthBark’s Blueberry Facial 
(RSC #8239). Shirley Bailey, Bow 
Wow! Barbers, Waxahachie TX

Plaqclnz  (RSC #8217) and The 
Happy Hoodie (RSC #8227). Jim 
Cass, Ace Pet Grooming, Newport 
Beach CA
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 by Dawn Omboy

Basic Creative 
Supplies 

Continued on page 39

Below is a suggested list of 
some things you should have 
on hand in your creative 
box of tricks. 
• Temporary colors: non-toxic 
 artist chalk for small details, 
 blow pens, Magic Color 
 (Pet Society)

• Semi-permanent dyes: Queen of 
 Color (Showseason), Manic Panic

• Longer lasting dyes: Kiss Express, 
 Avatar (best dye for smooth or 
 hard-to-color coats)

• Plenty of tint brushes, toothbrushes, 
 spray bottles, and an assortment of 
 small paintbrushes

• Rubber gloves

• Foil

• Assortment of stencils

• Glitter 

• Extra towels 

• Designated loop for coloring dogs

• Cholesterol cream (to work as a 
 barrier that will protect hair that will 
 remain uncolored)

• Stock up on accessories such as 
 crimp beads, feathers, and hair 
 extensions in a variety of colors.

• Extensions are a great way to add 
 color without commitment.

Sometimes we all need 
a little nudge to get us 

started in the right direction. I have 
been doing “Creative Canine Color-
ing and Designs” into dogs’ coats 
for so long; it is second nature to 
me as well as to the groomers out 
there doing creative competition 
grooming. As I sit here on a plane 
returning home from a groomer 
gals’ weekend, it occurs to me that 
many would like to be able to offer 
little creative touches in their sa-
lons without breaking the bank or 
spending countless hours perfect-
ing a single dog but have no clue 
where to start. By adding simple 
and quick little touches, you can 
really brighten your day and in-

crease your bottom line and client 
base as well. 

My best advertising are the 
dogs walking around town sport-
ing some simple color. It only takes 
one dog neatly groomed with a little 
extraordinary touch to pique the 
interest of friends, family mem-
bers, and even strangers who say, 
“WOW! Where did you get your 
dog done?” And dogs WILL show 
off; they crave attention and get so 
much more of it when they have 
even the smallest touch of color 
added. Try it one time and take 
your dog to the park. Make sure to 
have plenty of your business cards 
in pocket to hand out. You will be a 
crowd pleaser and even stop traffi c. 

READER SERVICE CARD #8285
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www.GermanRedClipper.com or just call 800-447-1957 (toll-free)

• Now for detachable blades!
• Most powerful pet clipper!
• Unmatched cutting performance!
• Extreme reliability - up to 10 years warranty!
• Premium quality product “Made in Germany“!

ENJOY THE POWER of the new

a division of

To order or for more information please contact:

or just call 

NEW:

  Works with

 all type of 

  detachable blades.

Reader Service Card #8287

A&J Sales & Service
U.S. Distributor for Aesculap Clippers

Call For Savings
(800) 447-1957

BOJO Clipper Sales
Dealer & Service Center

615 Summer St. Lynn, MA 01905
Competitive Pricing

(781) 599-8506

To help get you started, I would 
like to offer a little advice on get-
ting supplies for the job. You should 
have a proper stock of dyes, tint 
brushes, and creative accessories 
on hand, which you will need for the 
services you want to offer to your 
clients. Also, know approximately 
how long it will take you to perform 
the service. When you first begin,  
it will naturally take longer, but  
as you become more comfortable 
working with the different products, 
you will be able to apply color in  
a very short amount of time with 

less worry. 
Cover the tabletop with a towel. 

Dogs should never be left unattend-
ed or unsupervised on a grooming 
table. I have an extra grooming table 
set to the side of my regular table, 
on which dogs that are processing 
color can sit, looped for their own 
safety with a designated loop. Usu-
ally there is someone to talk to the 
pet during this time and prevent it 
from shaking the color all over itself 
and the walls. I like the cable loops 
for this, because they clean up eas-
ily, do not absorb color, and can be 

used on other pets without worry 
of “ring around the collar”! Another 
little trick when coloring ears would 
be to wrap the ears with foil after 
appling color and then secure with a 
Happy Hoodie (Reader Service Card 
#8243). This will prevent the foil 
from becoming a projectile should 
the dog decide to shake. 

Instructional DVDs are available 
to help you get started and can be 
found at the Barkleigh store or on  
my website www.klippers.com.  
Supplies can be found at  
www.creativegrooming.com
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B a c k 
Problems

Continued on next page

a     s I lie face down on the acu-
puncturist’s table feeling the tiny, 
thread-like needles being strategi-
cally placed in areas of my back, 
I wonder if I will ever be able to 
live without the nearly constant 
reminder that I have back issues. 
Probably not! I am, after all, a pet 
stylist, and this ailment seems to 
“come with the territory.” Or so I 
thought. Our chosen occupation 
puts us all right in the crosshairs 
of potential back problems. Just 
the sheer basics of the job – stand-
ing, lifting, twisting, and struggling 
– set the stage for us. 

Back problems can be as minor as a 
slight twinge in the neck and a dull ache in 
the shoulders, or it can manifest itself as 
a searing pain starting in the lower back, 
traveling through the groin and down the 
leg or legs. It can be caused by one wrong 
twist while lifting a dog or by sitting for 
hours at a computer desk. It can happen in 
one solitary episode, never to occur again, 
or it can plague a person for a few days or 
a lifetime, turning valuable time into slow, 
painful hours. It robs its victims of sleep 
and can incapacitate the strongest person. 
It can cut a professional pet stylist’s career 
short. 

Eighty percent of Americans will com-
plain about back issues at one point in 
their lives or another, so we are defi nitely 
not alone. Then why do we ignore the issue 

Getting Down to BUSINESS

BY TERI DIMARINO

Coming Soon!

A New Magazine 
for Pet Care 
Professionals 
from Barkleigh!

Sign up today at: www.barkleigh.com
Barkleigh Productions, Inc. • 970 W. Trindle Rd • Mechanicsburg PA 17055

(717) 691-3388 • Fax (717) 691-3381 • email: info@barkleigh.com
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Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

SM Smartphone Ready 
Use Tapatalk App 

☺ State-of-the-Art Community 
☺ Facebook Connect to Your FB Page 
☺ #1 Grooming Buy & Sell & Job Ads 
☺ Home, Mobile, Salon & School Info 
☺ Message Board, Articles, Blogs 
☺ Audio, Video, Chat, Talk Radio 
☺ Buyer’s Guide & Shopping Planners 
☺ Schools & Home Study Guidance 
☺ Ask A Pro Telephone Conferences 

13,500 Members  
2M+ Messages Since 1997 
Free PetGroomerCD™ 
Free Subscription 
20,000+ Photos 

PetGroomer.comPetGroomer.comPetGroomer.com   
Reader Service Card #8289

and continue on when we begin 
having problems? Why do we choose 
to disregard safety procedures that 
take the strain off of us? There is a 
normal, natural degeneration of the 
spinal discs as we age, but pushing 
the envelope, as it were, can hasten 
this natural progression, causing us 
to have problems earlier in life. 

Average groomers pride them-
selves in their safe handling tech-
niques, but how many times have 
you found yourself lifting a larger-
sized dog into a tub or onto a table 
with little or no assistance? How of-
ten has a dog made a sudden move, 
and in an effort to keep the pet safe, 
we make a move that twists some-
thing? Many groomers sacrifice their 
own well-being for the safety of the 
pet. 

Back problems can range from 
something as simple as a pulled 
muscle to a slipped disc, and what-
ever the specific problem, they all 
take their toll on our activity level. 
The back is an intricate structure of 
bones, muscles, discs, tendons, and 
other tissues that extend from the 
neck to the pelvis. All of the com-
ponents work together to provide 
structural support and mobility. 
Injuries can result from sports 
activities, simple housework, such 
as gardening or home cleaning, or 
a sudden trauma such as a car ac-
cident. In the case of pet groomers, 
lifting larger animals, controlling 
squirmy pets, and constant strain 
are enough to bring even the stron-
gest groomers to their knees. While 
the lower back is the most com-

mon site of back injuries and back 
pain, the middle and upper back 
are no strangers to injury. In fact, 
that tugging ache down the side of 
your neck is probably tied to a back 
issue. 

Common Problems
Once again, here is my dis-

claimer: I am a pet groomer, NOT 
a doctor. Your health care profes-
sional should ALWAYS be your first 
source of information. These are 
just some simple examples of how 
extensive back problems are in our 
industry and some suggestions for 
the prevention of further injuries.

What Happened?
Injuries can be muscular or 

spinal, usually radiating from spinal 
structures like the spinal joints, 
discs, and other soft tissues. It can 
relate to a single muscle or a group 
of muscles and can be caused by a 
single injury or straining over time. 
Poor posture can fall into this cat-
egory of chronic strain. 

Muscle injuries are usually 
treated successfully with stretching 
and strengthening exercises as well 

Why do we choose to  
disregard safety  

procedures that take  
the strain off of us?

Continued on next page
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www.FrankRoweandSon.com
orders@FrankRoweandSon.com
     • (717) 533-4426

Blade and Scissor 
Sharpening

Arco Blade  
Sharpening

Clipper Repair  
and Maintenance

GENERATIONS OF SERVICE

     • (717) 533-4426

READER SERVICE CARD #8298

Save 
Thousands!

  

Like new 2008 Dodge Sprinter 
Odyssey Pet groomer conversion 
van. Self contained, spotless inside and 
outside. Own your own business, Diesel 

engine and only 15,300 miles!  

For additional details call 401-769-1199 or go 

to www.AnchorAutoGroup.com
search Pre-Owned then Dodge. W1949

as changing some posture and work 
habits. On the other hand, spinal 
injury treatment is individualized, 
depending on the location and se-
verity of the injury and pain level.

We have heard about herni-
ated or bulging discs. These can be 
the result of a traumatic injury or 
progressive straining and can cause 
extreme pain. Simply stated, the 
discs in our back are like pillows 
that separate each vertebra. When 
one of these pillows has a break or 
tear, it causes the inner lubricating 
material to leak out and enter the 
spinal canal, where it can compress 
nerve roots or the spinal column, 
causing nerve irritation, pain, and 
numbness. Sometimes a disc will 
bulge instead of break, but this can 
also cause serious pain. 

Sciatica is the catchall term 
for one of the most common com-
plaints and is caused by irritation or 
compression of nerves of the lower 
fi ve vertebrae. Pain, weakness, and/
or numbness can shoot through the 
buttocks and down the back of one’s 
leg or legs down to the foot. The se-
verity of the condition is dependent 
on the location and amount of nerve 
irritation. These are usually treated 
with physical therapy and/or anti-
infl ammatory drugs to help relieve 
the pressure and pain, but some-
times surgery is needed to relieve 
the pressure on the nerves.

Heaven forbid if you’ve ever 
had a car accident and experienced 
whiplash. This is a good example 

of an injury that can cause chronic 
pain, requiring ongoing care and 
treatment. Sadly, the normal aging 
process brings an array of progres-
sive problems like arthritis, disc 
degeneration, spinal stenosis, and 
osteoporosis, to name only a few. 
Taking care of ourselves is para-
mount in easing the onset of some 
of these conditions. 

How Do I Find Out 
What’s Wrong?

Obviously, pain in the back is 
your fi rst clue that something is 
wrong. If you are sitting or lying 
still, you may feel what can be lik-
ened to an electrical shock through 
the muscles. These are spasms and 
seem to come in waves with little or 
no initiation. Spasms are usually 
the result of an injury, and we can 
usually pinpoint when and how it 
happened. 

Your doctor may choose to 
perform some X-rays of the af-
fected area. More serious cases may 
require an MRI (magnetic resonance 
imaging) or CT (computed tomogra-
phy) scan. Both of these are non-in-
vasive tools that are used to evalu-
ate spinal abnormalities and are 

very useful in diagnosing herniated 
discs, spinal stenosis, and other 
injuries. Not all back and neck pain 
results in spasms. Nagging stiffness 
and a dull, constant ache are very 
common.

What Are the Most 
Common Treatments?

Typical treatment of back pain 
usually begins with the administra-
tion of an anti-infl ammatory drug 
such as Motrin or Aleve. These OTC 
drugs are usually pretty good at 
bringing down swelling and relieving 
pain, but your doctor may recom-
mend prescription-strength medica-
tions. Some of these medications 
can, however, cause problems for 
people with sensitive stomachs, and 
long-term use should be monitored 
by a doctor. One thing I will say is 
that if you are told to take these 
medications a certain number of 
times a day, take them religiously! 
You may not get the full benefi t of 
the drugs if they are dosed erratical-
ly and do not have an opportunity to 
do their job. 

Ice or heat? It really depends on 
the injury and how soon after you 

Continued on page 44
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begin treatment. Experts agree that 
ice is the first line of defense for the 
first 48 to 72 hours after an injury. 
The cold causes the blood vessels 
in the injured area to constrict, 
therefore avoiding excessive inflam-
mation. Decreasing inflammation 
will help control the pain. After the 
first few days, heat can be applied 
as a “feel good” treatment to relax 
the muscles. Ice should always be 

the “first” aid and should be applied 
after activity – never before. On the 
other hand, heat effectively relaxes 
the muscles when applied before 
activity and not immediately after.

Ice bags can be awkward, and 
while frozen bags of vegetables are 
usually a good substitute, you can 
make your own super-cold ice bags 
by mixing about three parts water 
to one part rubbing alcohol and 

double-bagging it in zip-top plastic 
bags. Remove as much air as pos-
sible before sealing the bag. Also, 
the filled bags should be about one 
inch thick when lying flat on a table. 
These will freeze to a slushy consis-
tency and conform comfortably to 
any area of the body. Just a word of 
warning: these are VERY cold and 
should not be placed directly on 
the skin, as you may risk frostbite. 
Place a towel between your skin and 
the ice pack to protect the skin. I 
keep a couple of these in the freezer 
at all times. 

Warm compresses can be kept 
in zip-top bags and microwaved 
to the desired temperature. Once 
again, do not heat so much as to 
injure the skin. In either case, ice or 
heat should not be applied for more 
than 20 minutes at a time.

Physical therapy and exercise 
are important parts of a successful 
recovery. While the pain may make 
a person not want to move or even 
get out of bed, some sort of super-
vised stretching or exercise should 
be performed to keep injuries from 
getting worse and to keep the sur-
rounding muscular structures 
healthy. Stretching is good exercise 
and is always a good way to start a 
day of busy grooming. Occasional 
stretch breaks during the day can 
be a welcome relief to a tired, over-
worked body and can help prevent 
injuries.

Many groomers are on a first-
name basis with their chiroprac-
tors. Personally, I am a huge fan of 
chiropractic medicine. Coupled with 
massage therapy, chiropractic care 
can help keep our “wheels aligned” 
and our spines healthy. Chiroprac-
tors work on more than just spinal 
problems. They can help with carpal 
tunnel syndrome, shoulder and 
elbow problems, and neck pain. 
Massage therapy is more than just a 
“feel good” experience. Good thera-
peutic massage can help relieve the 
tightness of muscles and tissues www.BarkleighImages.com
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surrounding damaged spinal areas, 
hastening recovery and offering 
some relief. A good therapeutic mas-
sage also helps the chiropractor get 
a better “adjustment” of the spine. 
Regular visits to a chiropractor can 
help keep your body in balance and 
help prevent further injury. On the 
other side of the coin, a good chiro-
practor will not adjust a person un-
less they are fairly certain they can 
help without causing further harm. 

Acupuncture and acupressure, 
while considered alternative treat-
ments in the USA, are therapeutic 
mainstays in many parts of the 
world. I have been a fan of acu-
puncture for years and credit it in 
helping to relieve a lot of my chronic 
pain issues. It is my personal feel-
ing, based on extensive experience, 
that acupuncture is a commitment. 
One or two visits will not yield the 
results you may see with multiple 
treatments, so if you decide to try 
it, stick with it and give it a good 
chance.

Surgery is generally the treat-
ment of last resort. It is usually 
considered after other treatments, 
such as epidurals, have rendered 
no relief. Surgical options should 
always be discussed in depth with 
your doctor. If there is ever any 
doubt, second opinions should be 
sought. Spinal surgery has ad-
vanced tremendously over the years, 
and many procedures that once 
resulted in long recovery times are 
now performed on an outpatient 

basis, depending on the severity of 
the problem. Surgery doesn’t always 
mean that a person’s back problems 
can be eliminated. Like anything 
else, there are no guarantees. If a 
groomer goes back to his or her old 
habits, rest assured they will be 
headed for more trouble down the 
road.

Prevention
Once again, an ounce of pre-

vention is worth a pound of cure. 
There’s nothing worse than being 
out of work because of a simple, 
stupid move. Let’s start with pos-
ture. Sitting or standing straight 
without slouching is paramount. 
While I have always had good stand-
ing posture, I find myself slouching 
over my computer keyboard and 
have to remind myself to sit up 
straight. After sitting for too long, 
my middle and lower back begin to 
ache, and I have to get up, stretch, 
and move around. 

Ergonomics in the workplace 
should be a primary concern. 
Hydraulic tables should be stan-
dard equipment in the salon. While 

many groomers still continue to use 
stationary tables, hydraulic tables 
offer a margin of safety that cannot 
be ignored. Tables should allow the 
groomer to work without bending or 
stretching excessively. The height at 
which you set the table will depend 
on the size of the dog. You do not 
want to have your arms raised too 
high over the pet, and you do not 
want to be bending at the waist over 
a dog. 

The same applies to tubs. 
Waist-high tubs keep us from bend-
ing over the animals while bathing. I 
have known several salons that do a 
lot of larger dogs and installed lower 
tubs to accommodate them. While 
a lower tub may seem like a good 
idea, all of these salons eventually 
took them out, because they made 
the groomers bend over the tub at 
an awkward angle, causing bad 
strain on their backs. Save your 
money and put in a good, waist-high 
tub. While you’re at it, look into 
tubs that have ramps installed. If 
you do not have a tub with a built-
in ramp, look into the purchase of a 
separate ramp. 

Ergonomics in the  
workplace should be  
a primary concern. 

Continued on page 46
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“Where can I find everything  
my clients and dog-owning friends  

need to know about the health  
and happiness of their pets?”

The Dog Owner’s Educational Resource!
Share our links with your friends and clients!

A:
“How can I teach my clients how to care  for their pets between groomings?”

Q:
“How can I educate  my customers  

 
about pet safety?”

“Where can pet owners find  

answers to their questions?”

Barkleigh Productions, Inc. • (717) 691-3388 • www.barkleigh.com • info@barkleigh.com

C1951

If you continually bathe large 
and small dogs, hydraulic tubs 
are available through some suppli-
ers. DO NOT be tempted to pick up 
oversized animals without help. This 
is a proving ground for groomers’ 
back injuries and possible injury to 
the pet. Many salons have a weight 
limit of about 35 to 40 pounds, and 
lifting an animal larger than that 
by yourself can result in injury. Lift 
with your legs and not with your 
back! Please be careful, as this is 
the single most common source of 
injury in our industry.

Hours of standing at a groom-
ing table can take a toll on your 
back, shoulders, and arms. While 
there are some stylists who can 
groom sitting down, I am not one of 
them. Most groomers I know work 
standing up, and this can become 
stressful. Resting a foot on a small 
box (about eight to ten inches high) 
under your grooming table, switch-
ing feet occasionally, helps to take 
stress off your back and legs. 

Standing on hard fl ooring can 
be a real killer. You see hairdressers 
standing on padded mats. Why not 

us? The purchase of a “comfort mat” 
(as some are called), can take stress 
off of our feet, legs, and back. Well-
fi tting shoes with good arch support 
will add to your comfort and stabil-
ity, helping to prevent strain and 
injury.

Neck pain is another common 
complaint in our industry. Hair-
dressers have the same problems, 
as they are raising their arms to 
scissor, comb, and curl. Have you 
ever noticed that right-handed 
groomers have more problems with 
the left side of their necks while 
lefties are bothered by the right side 
of their necks? Take a look at the 
mechanics of grooming. Righties 
will naturally use their right hands 
for their equipment, usually using 
a lighter touch with their shears, 
delicately handling their clippers, 
and keeping the blades lightly on 
the pet’s skin. On the other hand 
(literally), they use the left hand to 

Groom &
Kennel Expo
Groom &
Kennel Expo
February 16 - 19, 2012 • Pasadena, CA

www.groomandkennelexpo.com
Barkleigh Productions, Inc.

970 W. Trindle Road, Mechanicsburg, PA 17055
www.barkleigh.com • (717) 691-3388

Groom &
Kennel Expo
February 16 - 19, 2012 • Pasadena, CA

C1929

February 2 – 5, 2012 • Pasadena, CA

READER SERVICE CARD #8294

Hours of standing at 
a grooming table can 

take a toll on your back, 
shoulders and arms.  

Continued on page 48
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my clients and dog-owning friends  

need to know about the health  
and happiness of their pets?”

The Dog Owner’s Educational Resource!
Share our links with your friends and clients!

A:
“How can I teach my clients how to care  for their pets between groomings?”

Q:
“How can I educate  my customers  
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Advertise Big! 

Highlight your services with these attention grabbing banners. 
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www.BarkleighStore.com  717-691-3388
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hold and control the pet they are 
grooming. This is usually tensed 
with a fi rm, but gentle, hold while 
keeping the animal still. This seems 
to put stress on the holding arm’s 
side, and it radiates up our necks 
into the back of our skulls. Stretch-
ing and massage, along with ice, 
heat, and anti-infl ammatory drugs, 
can usually help alleviate much of 
the pain. Once again, many groom-
ers with this problem swear by their 

chiropractors.
Evaluate your equipment. Older 

shears may be working against you 
by forcing you to strain your hand 
to get the job done. Heavier clippers 
should be replaced with one of the 
newer, lighter-weight models in an 
effort to lessen strain. Every little 
thing helps!

Take breaks. It’s good for you 
and the animals. Build it into your 
grooming time. I know it’s diffi cult 

for the busy salon, but if you don’t 
take a break in your day, you may 
be forced to down the road. Some 
back injuries may be prevented by 
maintaining a healthy weight, lifting 
objects with your legs, and using 
lower-back support when you sit or 
stand for long periods. 

Exercise! We all hate this word, 
but the simple truth is that a strong 
body is less likely to become in-
jured. Groomers historically have 
extremely good upper body strength 
for obvious reasons, but we stand 
(or sit) at our tables or tubs all day 
long with little to no lower body or 
back exercise. Look into putting 
some back-strengthening exercises 
into your daily routine. Once again, 
stretching is very important. I never 
get out of bed in the morning with-
out going through my stretching 
routine. 

Later on in their careers, many 
groomers are forced into taking 
only small pets for grooming. I am 
one of them, and while I really miss 
grooming large dogs, I just can’t 
do it anymore. There comes a time 
in our careers when we just have 
to say “enough” and take care of 
ourselves, leaving the “big kids” to 
the younger groomers. Now go take 
a stretch break, book a massage for 
yourself, and ask for help putting 
that Bouvier into the tub.

An industry veteran, Teri has 
owned and operated success-
ful salons and mobiles in Florida 
and California. A winning groom-
ing contest competitor, Teri was a 
member of three GroomTeam USA 
Gold Medal teams. A multi Cardi-
nal Crystal Award winner, Teri is a 
popular speaker, judge at seminars 
and trade shows across the United 
States, Canada, Europe, South Amer-
ica, Korea and Australia. 

Teri has written for all the in-
dustry publications calling Barkleigh 
Productions home in the position of 
Industry Consultant and author for 
Groomer To Groomer magazine. 

READER SERVICE CARD #8296
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CLIPPER
Maintenance
By Chris Pawlosky,
National Training Manager for Jarden Animal Solutions
Makers of Oster Professional Products
National Training Manager for Jarden Animal Solutions
Makers of Oster Professional Products

Here are some basic clipper 
and blade care tips, which will 
extend the life of your equipment.

After you plug the Oster A5® 
Clipper into your wall outlet, 
turn your switch on. The switch 
is near the cord at the bottom of 
the A5 clipper. How you use your 
switch depends on the clipper 
model you use. Flip your switch, 
and you are ready to clip. Most 
A5® Clippers come with a size ten 
blade. There are many blade sizes 
that can be purchased to fi t the 
A5® Clipper, leaving the coat from 
1/125 to 1/2 inch of coat. Oster 

also manufactures universal 
comb attachments to be placed 
over Oster blades, size #10 to #50, 
to leave even more coat than any 
A5® blade can. Combs are best 
used on clean, mat-free coats but 
can clip through a matted, dirty 
coat if needed.

Notice newer housing of Oster 
A5 Clippers.

When operating Oster A5® 
clippers and blades, keep the 
blade parallel to the body, and 
never cut into a fold of skin. Also 
try to follow the direction the hair 
lays and grows for a smoother 

fi nish. Clipping in the direction 
of the coat growth is also a safer 
process. Anytime you can remove 
undercoat before clipping, you 
will produce a smoother fi nish 
faster. 

Blade care is the same for any 
clipper blade. Start with blade 
wash, which is a solvent used 
to remove all dirt and hair from 
blade surfaces. Use a container 
that can withstand the chemicals. 
I prefer a stainless steel dish for 
single applications or a glass jar 
with a sealable lid, so I can reuse 
the blade wash. 

READER SERVICE CARD #8297
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I first remove excess dirt and 
hair with a bristle brush, which is 
similar to a toothbrush. Submerge 
only the blade while the clipper is 
running. Do this for a few seconds. 
Next, lift the blade and clipper out of 
the blade wash and allow the wash 
to drip while it is still running.

Place your thumb on the blade 
latch release and push in. Remove 
the blade from the latch, and place 
it on a newspaper or paper towel 
to absorb the excess oil. Wipe off 

any liquid that may have splashed 
onto the clipper. Place a drop or two 
of Oster® oil on both rails. Next, 
place a drop or two of oil on the top 

cutting rail of the blade as shown. 
Observing the amount of rail thick-
ness remaining will indicate how 
much blade life you have left. When 
an A5 blade’s rail is flush with the 
back side of the blade surface, it is 
no longer able to be sharpened.

After removing the blade for 
cleaning, brush off excess hair from 
around the hinge assembly.

 Before you begin cleaning the 
inside of the clipper, remember to 
unplug the clipper cord from the 
wall. Remove the screws from the 
faceplate using a Phillips-head 
screwdriver. Once the screws are 
loosened, carefully remove the face-
plate from the clipper front. Observe 
the new faceplate. The large hole in 
the plate is used to stabilize the gear 
post. Grease does come out of the 
face plate. Removing the face plate 
can be messy, so have your paper 
towels and old newspaper ready.

Observe the color of the grease 
in the gear chamber. When it starts 



51Groomer to Groomer • Vol 30 Ed 9 • September 2011

G
ro

om
er

to
G

ro
om

er
.co

m
www.FrankRoweandSon.com
orders@FrankRoweandSon.com
     • (717) 533-4426

Blade and Scissor Sharpening: $6 each
Arco Blade Sharpening: $7 each
Clipper Repair and Maintenance: $20 + parts

OFFICIAL DISTRIBUTORS OF:

Outstanding Customer Service
Premium Grooming Products

Use this coupon code  
and receive FREE  

shipping on any order!

FrankAd1
* Valid for U.S. customers only. 

One per customer.  
USPS Priorty Mail only.

     • (717) 533-4426

READER SERVICE CARD #8298

to look black, I like to use a Q-tip 
to remove it. Replace it with new 
grease. Check the lever. When it 
is worn, it is narrower at top than 
when it was new. Using the clip-
per with a worn lever affects your 
cutting performance. Your cut-
ting blade does not get pushed to 
achieve the entire cutting stroke. 
To remove the lever, simply wiggle it 
and lift up. The link rarely needs to 
be replaced. However, it can crack, 
so be sure to check it. The eccen-
tric can become worn. It is easily 
replaced.

I place a small amount of grease 
in the gear post. After I am done 
fi lling the gear chamber with grease, 
I replace the two plates and the 
screws. 

Next, we will move to the bottom 
of the clipper. Once removed, the 
vent cover can be brushed or rinsed 

off. Replace it when it is clean and 
dry. There is a place for your fi nger-
nail or screwdriver to fi t, so you can 
pry the vent cover off. This cover 
prevents freshly cut hair from being 
sucked into the clipper motor while 
clipping. Once removed, the vent 
cover can be brushed off or rinsed 

off. Replace it when it is clean and 
dry. Remove the screw from the bot-
tom of the clipper. The bottom cap 
comes off easily.

Once it is apart, check and see 
if you have hair built up. If you do, 
use a vacuum to remove it. Brush-
ing it will allow some hair to get 
inside the clipper. This will degrade 
the performance over time. 

The last thing I do is check the 
carbon brushes in the clipper. Using 
a fl at-headed screwdriver, remove 
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the cap that covers the brush care-
fully. The brushes are on springs, 
so be careful not to allow the cap 
to pop off. You can use tweezers or 
hemostats to remove the smaller 
metal cap inside, which holds the 
spring and brush in place. Again, be 
careful; the spring can cause this 
part to jump from the clipper. Here 
are the three parts held under the 
casing cap: the carbon brush at the 
top, the metal cap that holds the 

spring and brush in place, and the 
plastic cover that is placed between 
the metal cap and housing cap. This 
brush is in good shape. When the 
brush is worn, you will hear your 
clipper running louder and getting 
hotter. When you take the carbon 
brush out, look for the O on the 
brush. If you are worn into that, you 
may want to replace it. When you 
replace the brush, make sure the 
concave edge is placed correctly over 
the armature. The brush will only 
fi t one way, so do not force it in. If it 
doesn’t fi t, then rotate the brush a 
quarter turn. 

After replacing all the parts, 
plug the clipper in and turn it on. 
In just a moment you should hear 
the clipper running smoothly. I 
recommend that the blades be done 
weekly and the clipper cleaning 
bi-weekly to monthly, depending 
on how much they are used. Make 
sure the blades are oiled well when 
placing them in storage. Look for all 

our new clippers coming soon from 
Jarden Animal Solutions.

When you are cleaning your 
blades, also observe the cutter and 
comb placement. The cutter should 
be situated evenly on the rails, and 
the cutter should never be visible 
above the comb edge.

Christina is a Certifi ed Master 
Groomer (NDGAA), Professional Han-
dler, Breeder, Pet Store and Groom-
ing Shop owner since 1985. She 
works for Jarden Consumer Solu-
tions/ Manufacturer of Oster Profes-
sional Products, as their National 
Training Manager in the pet division. 
Chris has won the Cardinal Crystal 
Achievement Awards for Groomer 
of the Year, Congeniality and Judge 
of the Year. After winning the Oster 
International Invitational Tournament 
of Champions in 1995, she retired 
from competitive grooming. 

Barkleigh Productions, Inc. • www.BarkleighStore.com • (717) 691-3388
C1930

NEW from the Nash Salon Series

Choose unframed or black frames.
#6417 Set of 3 posters, un-framed (24” x 36”) $99
#6416 Set of 3 posters, framed (24” x 36”)  $175

Pet Trim Style  
Posters

How short is short?  
Now your client can point out 
exactly the style of trim they 

are looking for.

This beautiful color set of three 
posters shows the most popular 
grooming breeds and will decorate 
your client reception area in an  
exciting, attractive, and practical 
way. Your clients will see basic 
breeds in four grooming styles:

Body Contour, Utility Trim,  
Modified Show Trim,           

and Show Trim. 

READER SERVICE CARD #8299
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PetQuest 2011 was held recently at The Roberts Centre in Wilmington, OH. The venue was new this year and 
proved to be an exceptional change for the show! The event featured educational seminars, grooming competitions 
and a pet care professional trade show. The show welcomed nearly 1000 attendees with 38 companies offering 50 
exhibitor booths. 

PetQuest 2011 was home to IJA sanctioned breed class grooming competitions. Andis awarded Best in Show 
winner Michell Evans of Albuquerque, NM a $1200 cash prize. Best All Around winner was also Michell Evans. 
The breed class sponsors were: Electric Cleaner Company, Nature’s Specialties, The Groomer’s Mall and Tropiclean. 
Level 3 Competition winners were: Michell Evans – Poodles, Olga Zabelinskaya - All Other Purebreds, Tara Denean 
– Sporting, Terriers and More and Michell Evans - Salon/Freestyle. The Creative Styling judges awarded Angela 
Kumpe fi rst place with a $1000 cash prize for her “Roman Horse and Chariot” creation. Cindy Oliver won the 
People’s Choice award for her “Monkeying Around” design.

The event included grooming seminars and demonstrations by GroomOlympians: Olga Zabelinskaya, Michell 
Evans, Irina Pinkusevich, Amy Triezenberg, Komako Tanaka and Michelle Breen. Award winning creative groomer, 
Angela Kumpe was featured in the seminar series Creative Grooming for Fun and Profi t, Teri DiMarino presented 
the Brusher Bather Certifi cate program, Kristen Fulton and Emily Rupe presented a Mobile Grooming seminar, Sue 
Zecco and Jay Scruggs offered live grooming demonstrations, a Blade Care Maintenance seminar was presented by 
Randy Lowe, Karla Addington-Smith presented From Grooming Salon to Pet Spa, Joya Griffen presented a seminar 
on skin conditions and Dan Williams offered a seminar on High Velocity Force Dryers. 

PetQuest 2012 dates will 
be available soon. For more 
information, please visit 
www.barkleigh.com.

www.barkleighstore.com • (717) 691-3388

These adorable dogs are printed on quality 2”x 3-1/2”  card stock. 
Great for  grooming salons, kennels and veterinarians. 

Buy only the quantity you need!

#652    100 Pet Apt. Kards     $6.95
#653    500 Pet Apt. Kards     $26.95
#654    1000 Pet Apt. Kards   $39.95

Brown Appt. Kard
#1936    100 Apt. Kards     $7.95
#1937    500 Apt. Kards     $29.95
#1938    1000 Apt. Kards   $43.95

Bathtub Appt. Kard
#1939    100 Apt. Kards     $7.95
#1940    500 Apt. Kards     $29.95
#1941    1000 Apt. Kards   $43.95

Squares Appt. Kard

Pet aPPointment kards

calendar Paws
Red and white sticky-back label with 
space to jot next appointment date and 
time. Your client can affix it to his home 
calendar as an appointment reminder, or 
just as a general reminder to call. Makes 
an excellent eye catching price tag, too! 
Two great sizes.

     5/8” Small Calendar Paws
#601    100 Calendar Paws – Small      $7.95
#602    1000 Calendar Paws – Small    $55.00

     1” Large Calendar Paws
#599    100 Calendar Paws – Large    $8.95
#600    1000 Calendar Paws – Large  $59.95

5/8”

1”

suPer samPler Pack
See Our Cards Before You Buy! 

Try Them on Your Clients!

• Reminder Kards 
• Klient Kards 
• Thanks for  
  Coming Card
• Sympathy Cards
• Klip Kards 
• Kenn-L-Kard
• Kennel Run Card 
• GroomOgrams
• Kennel Sales Slip

• Grooming Sales Slip
• Happy Camper Card
• Pet Report Cards 
• Pet Release Forms
• Little Angel Award
• Pet Care Series
• Groomer to Groomer
   Magazine
• Dental Kards
 ... and More!

#677 1 Super Sampler Pack $9.95Only One Sampler Per Business!

Pet rePort card
Like a teacher, now you can grade 
each pet from an A+ to an F. Did 
you ever forget to convey important 
information to your client? A 
time-saving checklist of common 
recommendations is included, with 
space for your personal comments. 
Plus, it doubles as a reminder or 
appointment card. Great promotional 
tool, too — your clients will tell their 
friends about your “caring” pet report card.

#657       20 – Pet Report Cards      $6.95  
#658       50 – Pet Report Cards    $13.95 
#659       100 – Pet Report Cards    $25.95
#660       500 – Pet Report Cards    $99.00
#661       1000 – Pet Report Cards  $159.95

Pet Report Cards (#PRC)

Indicate Pink, Blue or Tan!

Try Them on Your Clients!

• Groomer to Groomer

$9.95

mA $20 Value for only $9.95

READER SERVICE CARD #8300
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“Grooming shows have certainly 
come a long way in the 26 years that 
I’ve been a groomer,” said an enthu-
siastic Deanise Stoops. “Going to 
shows like the Northwest Grooming 
Show in Tacoma, Washington is how 
a lot of us groomers get our educa-
tion.”

“I have been grooming since I was 
14 years old,” said Deanise, owner 
of PurrrScision Grooming in beautiful 
Sunset Beach, California. “I learned 
to groom by apprenticing and being 
mentored. I also attended Nash Acad-
emy a couple of times to get advanced 
training.”  

Deanise added with a hearty 
chuckle, “I got most of my education 
through the ‘School of Hard Knocks’ 
– and by using the grooming compe-
tition ring as what I like to call the 
‘crash course college class.’ That’s 
how you improve yourself. You work 
your way up from entry level, to inter-
mediate, to the expert level by going 
and competing, challenging yourself, 
and asking the judges for critiques.”

Deanise started competing in the 
breed ring, but for the last 10 years, 
she has been doing creative groom-
ing as well. “When I do creative, I 
always want the dog to have balance, 
symmetry, and a beautiful profile,” 
said Deanise. “I want the dog to look 
groomed – even if it’s covered with 
flowers or butterflies.”

Deanise competed in the Cre-
ative Grooming Competition at the 
Northwest Grooming Show with a dog 
that she had never groomed before. 
In fact, she had never even seen him. 
“Since I am in California and the 
show was in Washington, I was look-
ing for a local Washington dog to use 

in the contest,” said Deanise. “Carol 
Hoover, the groomer who would take 
third place in the Creative Compe-
tition, made the arrangements to 
provide a dog for me. The only thing I 
knew about the dog was that it was a 
white Standard Poodle. I didn’t know 
what he looked like or how much 
hair he had until the night before the 
contest.”

That night, Deanise looked the 
Poodle over and planned out her 
groom. During the competition, what 
started out as a beautiful, but plain, 
white Poodle was transformed into a 
flower garden complete with a fuzzy 
purple caterpillar and a beautiful 
multi-colored butterfly nestled among 
vibrant flowers and vines. Deanise 
took second place in the competition 
with her colorful entry.

Earlier in the year, Deanise had 
a spectacular win at Groom & Kennel 
Expo in Pasadena, California. She 
took first place in the Level 3 Poodle 
Class with a Miniature Poodle that 
she had adopted through a rescue 
group. “It was awesome – a great feel-
ing!” Deanise bubbled. “As a competi-
tor for many years, it is always so 
exciting to win.”

 “I still get a lot out of all the 

shows I attend,” said an upbeat 
Deanise. “And now I have an oppor-
tunity to give back. At the Northwest 
Grooming Show I was also a speaker. 
I gave a seminar on Bichons. Along 
with all the educational information I 
share, I like to put humor in my pre-
sentations. I have fun with the crowd 
and love to entertain them.” Deanise 
recalled, “The Northwest Show had a 
great turnout. There was a lot of posi-
tive energy in that fun crowd.”

“It’s important for groomers to 
attend shows and get continuing edu-
cation. I know how it feels, especially 
when you are a beginner. You need 
your peers; you need that rapport 
with people. You’ve got to make con-
tacts and start networking. 

“Shows like the Northwest Groom-
ing Show are a great place for people 
to get that foundation. It’s a big, big, 
awesome opportunity,” emphasized 
Deanise. “Even if you don’t live near 
each other, with the internet it’s easy 
to keep in touch.” 

Without a doubt, grooming 
shows have come a long way. And 
with groomers like Deanise Stoops 
supporting them and sharing their 
years of experience and knowledge, 
the best is yet to come.

Deanise  
Stoops  
by Kathy Hosler

Deanise Stoops wins second place at Northwest Grooming show in Barkleigh  
Creative Grooming Contest with her entry entitled “Digging in the Garden”. 
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New Product News

Tropiclean Oxy-Med 

Tropiclean’s new Oxy-Med line 
of shampoos, sprays and wipes 
was developed to provide addi-
tional soothing aid with oatmeal and 
Vitamin E extracts. The Oxy-Med 
medicated care line is gentle enough 
for daily use while strong enough 
to clean all the way to the pores, 
lifting away dirt. Routine bathing 
with Oxy-Med leaves the skin and 
coat soft, shiny and looking great. 
For more information, request Reader 
Service Card #8240. 

Pet Wipes
Davis Manu-

facturing has 
released new Pet 
Wipes. The wipes 
make clean-
ing little messes 
easier than ever 
for groomers and 
veterinarians. The 
plastic dispens-
ing canister holds 

160 wipes that have been pre-moist-
ened with a gentle cleanser. A slight 
tug with one hand releases one 6” 
x 7” wipe. The wipes are perfect for 
cleaning pet faces, ears, anal areas 
and paws between baths, remov-
ing loose hairs and allergy-causing 
dander and cleaning accidents. A 
quantity discount is given on orders 
of four and more canisters. For more 
information, request Reader Service 
Card #8144. 

Quadruped Skunk Deodor-
izer & Odor Eliminator Spray 

Quadruped’s 
new Skunk De-
odorizer & Odor 
Eliminator Spray 
eliminates skunk, 
pet and other of-
fensive odors while 
leaving a clean 
fresh scent. The 
spray can be used 
to prevent bring-

ing skunk odors indoors by spraying 
the pet before bringing onto prem-
ises. The product is safe for puppies 
and kittens. For more information, 
request Reader Service Card #8201. 

Ultra Conditioning Face & 
Body Scrub

Epi-Pet 
announces 
the 100% 
natu-
ral Ultra 
Condition-
ing Face 
& Body 

Scrub. The product hydrates both 
the skin and hair coat while con-
ditioning the skin and hair coat, 
softens the skin, increases elastic-
ity of the skin and coat as well as 
calms and soothes the skin. The 
Epi-Pet Ultra Conditioning Face & 
Body Scrub is an exfoliating treat-
ment that helps to soften the skin 
and restore a healthy glow. It can 
be used as both a facial scrub and 
a body scrub. Scrubs are applied in 
a thin layer to the skin (like giving a 
massage) and left on for two to five 
minutes. The slightly grainy texture 
will help remove dead skin cells, 
while hydrating and leaving behind 
healthy glowing skin and coat. For 
more information, request Reader 
Service Card #8202.  

SPA in a SPONGE for DOGS

Spa in a Sponge for Dogs is 
proudly made in the USA with pat-
ented infusion technology. Spa in a 
Sponge for Dogs is easy to use with 
pH shampoo and built in condition-
er all in one. The product contains 
tea tree oil to help prevent hot spots 
and irritation and Aloe for healthier 
skin. Spa in a Sponge for Dogs is 
convenient, easy to hold and use 
and is good for 6+ baths (depending 
on the size of your dog). For more 
information, request Reader Service 
Card #8203.

CERTIFECT
Merial, 

the makers 
of flea and 
tick control 
product 
Frontline 
Plus have 
intro-
duced Certifect, an advanced topical 
solution that provides proven flea 
protection with added tick-killing 
power. Certifect kills ticks in 18 
hours, whereas the current stan-
dard for tick-killing efficacy is 24-48 
hours. It is also the only topical 
product that detaches ticks. Just 
like Frontline Plus, Certifect  de-
stroys the flea life cycle, giving 
dog owners, with the help of their 
veterinarians, a new solution in the 
fight against these pests. For more 
information, request Reader Service 
Card #8204.
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NEON PAWDICURE POLISH PENS

 Warren London has just re-
leased a neon collection for their dog 
nail polish line. Warren London has 
developed a patented water based 
nail polish pen that is safe for dogs. 
The Pawdicure Polish Pen dries in 
under a minute, is so easy to apply 
and can be removed with a non-ac-
etone polish remover. Neon Pawdi-
cure Polish Pens come in four colors; 
Smooch The Pooch Purple, Walk in 
the Park Green, Paw-ty In Pink, and 
Orange You Glad I’m Neon. Warren 
London also sells a white polish pen 
to use as a base layer for dogs that 
have dark nails so that the colored 
pen will show much better. For more 
information, request Reader Service 
Card #8205. 

BIO-GROOM SPRAY SET 
For extra 

hold and tex-
ture, Bio-Groom 
Spray Set is a 
quick drying 
formula that 
will hold the 
coat without 
making it feel 
stiff or sticky. 
The hold will 
even last during 
high humid-
ity. Spray Set 
gives luster and 
smoothness 
to the coat, con-
trols static and 

prevents the loss of natural mois-
ture from the hair.

Spray Set does not contain 
lacquer and will not damage hair. It 
is non-irritating, will not fl ake and  
washes out easily. For more informa-
tion, request Reader Service Card 
#8246.  

FURIZZY DOG GROOMING TOOL

The FurIzzy is a unique dog 
grooming, massage and scratching 
tool, assisting in grooming and the 
removal of unwanted dog hair. The 
product is easy to use and enjoyable 
for pets.

Dog shedding causes health 
problems and cleanliness issues, 
and is generally unpleasant. The 
FurIzzy is designed to control exces-
sive shedding. Using once a day 
helps to reduce the unwanted hair. 
The FurIzzy was developed to take 
the work out of home grooming. 
FurIzzy was tested by an “Inde-
pendent Lab” named Izzy. For more 
information, request Reader Service 
Card #8242.

Save BIG on  
E-mail Specials!

Discounts and specials 
on Barkleigh products 

every month!

Receive e-mail promotions monthly

Call or send  
your e-mail address NOW!

Info@Barkleigh.com • (717) 691-3388

BreatheHealthy.com

Protection For Allergies, 
Pet Dander, Hair, Dust, 

Parasites & much more.

Permanent Microbe Shield® 
KILLS GERMS.

BREATHE
HEALTHY®

BREATHE HEALTHY® 
HI-TECH 

GROOMER’S MASKS

READER SERVICE CARD #8291

Not a member yet?    www.GroomersClub.com
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Blades & Sharpening
EACH blade examined personally, sharpened to 
perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., Pittsburgh, 
PA 15212-4838. (412) 321-1522 JKosakowsky@
hotmail.com.

YOU NOW HAVE A BETTER CHOICE” We are 
also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$4.50, Ceramic $5.50, Regular shears $4.50. 
Trimmer blades (5-n-1, Speedfeed) $6.50, Clipper 
maintenace (free labor + parts). Mail-in service 
has 48 hour turnaround, on-site serves the gulf 
coast. Website has all information. All blades, all 
shears, clipper repair. Est. 1995. Northern Tails 
Sharpening inc, Mobile AL & New Orleans LA Call 
251-232-5353 www.northerntails.com.

Animal Box Distributing. Professional mail order 
scissor and clipper blade sharpening. Call for 
more information 1-800-471-1299

Bows & Accessories
Wholesale designer bandanas. Rolled-edged. Per 
Dozen prices: $6.00 – Sm.; $8.00 – Med.; $15.00 
– Lg.; Gigantic selection. Call Now! 
(301) 746-4327.

Four different sizes, lots of beautiful prints and 
solids. Halloween, Thanksgiving and Christmas 
are ready. New bows available on our website. 
Order early for best selection. Elchar Dog Bows 
(800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. 
Quality in mind. 100% handmade. Satisfaction 
Guaranteed. Call: Edgar 305-945-8903.

Grooming Equipment
STILL HAVING FITS CLIPPING NAILS, SHAV-
ING FEET on sensitive or unruly dogs? For 
39 years, informed professionals use PSDG 
“Clippin’Slings”™ www.protectivespecialties.com/
clipinsling.htm

Business Opportunity
Earn $100.00 per hour. Easily learn to sharpen 
expensive dog grooming scissors and clippers. 
As soon as tomorrow you’re making money. 
Training and equipment. (408) 439-9161.

Start your own pet grooming business. New to 
the American market, to be introduced in Tampa 
Bay Florida. Low entry cost, proven system, great 
opportunity. For more information contact us at 
lara@hydrodog.com.

Successful grooming business for sale. Real $$$ 
maker. Medical status forces sale. Low down 
payment carries. Near Poughkeepsie, NY, 
Call Broker William Smith at 845-255-4111.

Dog grooming business for sale, Smithsburg, Md. 
Established 12 yrs, great location, rental building, 
fully equipped, laundry and offi ce area, large 

clientele and growing. $81,000, 301-824-3371
Grooming Business for sale, Holdenville, OK, 
established 20 years, owner retiring, rental build-
ing, small town, excellent clientele, fully equipped, 
$75,000, call 405-379-5828. 

DOG SHOW RV 2004 Four Winds Windsport – 
36’ beautiful, roomy and ready for show circuit. 
Lots of room for crates, built-in grooming table, 44 
x 34” jumbo shower with removable dog bathing 
tub, Braun hydraulic lift for crates. Sleeps fi ve. 
Queen, single and sofa bed. New mattresses. 
Two Sony TVs, antenna, satellite, DVD player, 
new tires, microwave / convection oven, large 
fridge, Workhorse Chassis, $4000 exhaust 
system to improve gas mileage and performance, 
Onan generator 5500, 2 awnings, linoleum fl oor 
for easy cleaning, basement storage for grooming 
and dog show supplies. 27,000 miles. Handicap 
accessible as well. $79,000. 717-620-9922 or 
sally@barkleigh.com

Groomer Wanted
Make more money and work less. Flexible sched-
ule. Mobile groomers needed in the Tampa Bay 
Florida area. high commission, paid holidays and 
vacation. Great opportunity for the right groomers. 
Email lara@hydrodog.com.

Northwest Animal Care Hospital in Everett WA 
seeks groomer with a minimum of 5-years experi-
ence. Read more about this opportunity and apply 
online at http://www.nwanimalcare.com/careers.
aspx. Or contact nwanimalcare@gmail.com.

Groomer Wanted in Paradise - Pet Planet VI a 
full line dog and cat Pet Supply Store and Doggie 
Day Spa, is looking for an experienced Groomer 
who is willing to relocate to the British Virgin Is-
lands. Interested persons can email their contact 
information to petplanetvi@yahoo.com or give us 
a call at 284-494-9118 for more information.

CLASSIFIEDS

 Rates: 25 words or fewer – $50.00
Each additional word – $2.00 

Classifi ed ads must be prepaid. 
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Blades & Sharpening

Bows & Accessories

Business Opportunity

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

READER SERVICE CARD #8303

Sharpening • SaleS • repair

120 Fourth Street • Mt. Wolf, PA 17347
(717)266-7348 •  (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com W1535

READER SERVICE CARD #8301 READER SERVICE CARD #8302

Groomer Wanted

Call (717) 691-3388, Ext. 210 
to place a Classifi ed.

Classifi ed Ads 
Get Results!

Grooming Equipment

Call (717) 691-3388, Ext. 210 
to place a Classifi ed.
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Sally J. Liddick
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The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.00!Just $15.00!

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures  

• Pet First Aid
 

• Salon Injuries 

• Parasites
 

• Pet Health

• Nutrition

• Dental 
and more!

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

• Safe Grooming 

What every  
successful  

Groomer  
should know! 

Boyd HArrell, dVM

dr. Boyd Harrell is an experienced veterinary practitioner, consul-
tant, speaker and author.

Because groomers have the opportunity to get to know pets and 
their owners, dr. Harrell has recognized the importance of pet profes-
sionals as educators and first line promoters of responsible pet owner-
ship and pet health maintenance. out of a commitment to help ensure 
that they give sound pet health advice to their clients, he has become 
a regular contributor to Groomer to Groomer and off lead & Animal 
Behavior magazines on both pet health and business topics. Feedback 
from those articles written and presentations given was the impetus 
to make this book a reality.

dr. Harrell continues to practice pet medicine and surgery while 
serving as team Coordinator and Hospital director of sPCA, inc. in 
central Florida. He also continues as a pet consultant to oxyfresh 
Worldwide and as a professional speaker, writer and consultant to the 
grooming, veterinary and small business communities.
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“
the only comprehensive 
guide for groomers ...  
a must–have reference  
for your grooming salon!”

            — sally liddick, 
                                                            Publisher of 
                   Groomer to Groomer magazine

Groomer’S GuIDe to 
Pet First Aid, 

injuries & HeAltH

Barkleigh Productions, Inc.
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
www.barkleighstore.com

About the Author

780979 0676249

9 0 0 0 0
ISBN: 978-0-9790676-2-4

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6384        Wonders of Grooming        $15.95

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6325     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6365     Salon Basics      $12.95

#6383     Dog Grooming Quick Tips      $15.95

L1853

#6371

READER SERVICE CARD #8304
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www.barkleighstore.com • (717) 691-3388

Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards  $13.75
#501 500 Giant Klip Kards  $59.95
#502 1000 Giant Klip Kards  $99.00 
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

Available Colors

klip kards            client index & extender cards
Extenders staple to your filled Klip Kard  

and add more record space!

Giant Klip Kard

This 4”x 6” card offers space for pet description and 
medical problems, referral, birth date, vet phone and 
clip description. Popular Pet Profile checklist denotes 
a number of conditions about a pet. Back has columns 
for date, services, charges and reminder date.

Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards  $11.95
#508 500 Medium Klip Kards                    $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,  
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513  100 Medium Extenders  $11.95

Available  
Colors

Medium Klip Kard

groomer system
This loose-leaf Binder System permits an unlimited number of daily 
appointments. It comes  with 150 Daily Appointment Sheets, 52 Weekly 
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated 
by monthly/report dividers, as well. Each groomer can have his/her  
own book or everyone can work out of one... by adding extra pages. 
Satisfaction Guaranteed!

• Space for Time In and Time Out

• Client’s Name and Phone Number

• Pet’s Name and Breed

• Coding Block for Type of Service

• Space for Remarks

• Calendar

• Service Code Directory  

   Makes Entry Quick

• Daily, Weekly and 
   Monthly Income Sheets

• Start Anytime during the Year...

   This Book Never Ends!

#6053   Complete Groomer System           $59.95
#6054   100  Appointment Sheets (White)  $12.95
#690     100 Weekly Sheets (Yellow)      $12.95 
#691     100 Monthly Sheets (Melon)                      $12.95 
#692     50 Quarterly/ yearly Sheets (Dk Orange)   $12.95
#6055   Assorted Reports - 1 Year Supply    $17.95
 includes - 54 Weekly, 14 Monthly, 5 Quarterly
#622     GSM Calendar Page In Plastic Sleeve   $2.95

appointment & income tracking book

READER SERVICE CARD #8300

Sally J. Liddick
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The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

The birth of 
Barkleigh 

Productions 
and the 

misadventures 
of  two lifelong 

friends!

Just $15.95!Just $15.95!JustJustJustJustJust
Regularly $19.95Regularly $19.95

www.BarkleighStore.comwww.BarkleighStore.comwww.BarkleighStore.com

JUST RELEASED!JUST RELEASED!

The story about the birth and success 
of Barkleigh and the friendship that has 

endured a lifetime.

Contains the early library of the 
popular Sally’s Desk column.

300 pages • Lots of photos

TAKING A DIFFERENT PATH
by Sally J. Liddick

• Safe Grooming 
Procedures 

• First Aid

• Salon Injuries 

• Parasites

• Pet Health

• Nutrition

• Dental 
and more!

GROOMER’S GUIDE TO 
PET FIRST AID, 

INJURIES & HEALTH

• Safe Grooming 

What Every 
Successful 

Groomer 
should know!

BOYD HARRELL, DVM

Vol. 1

Articles by MArio Migliorini, 
sAlly l iddick and others

Salon  
BaSicS
Pet  grooMing

Barkleigh Productions, Inc.
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
www.barkleighstore.com
COVER: Julie Pantages competing in the 
Poodle Class at Groom Expo 2007 held in 
Hershey, PA. Photo By Udo Kretschmer 

780979 0676489

9 0 0 0 0
ISBN: 978-09790676-4-8

“Whether you are a new Groomer just opening a business; 
a person considering the Grooming industry; or have been 
grooming for years… there are always ideas and innovations 
from Experts in the Industry that will help you in your quest for 
perfection… wherever you are.

Pet Grooming Salon Basics has a wealth of material for 
the new Groomer. But old dogs can still learn many new tricks. 
If this book gives a new or experienced Groomer one idea 
that saves money, a pet’s life, your physical health, or time, 
then it is worth every dime!

Sally Liddick
Founder of Groomer to Groomer magazine  

and Barkleigh Productions Inc.

ExcItIng toPIcs IncludE:
What’s in a Name

Preventing Accidents in the Salon
Fantastic Finishing Touches

Grooming the Neglected Pet
Tricks of the Trade

Control Counts
Good Telephone Techniques

Equipment Care Maintenance
Correcting Faults and much more!

”

Salon  
BaSicS
Pet  GroominG

DOG GROOMING 
QUICK TIPS
By Laureen Osborne, CMG

This publication contains tips 
and practical advice to help 
improve your grooming 
techniques. Certifi ed Master 
Groomer and author, Laureen 
Osborne, has compiled over 13 
years of experience into the pages 
of this handy reference guide.

WONDERS OF GROOMING 
By Bonnie Wonders

This publication features over 200 pages 
of Groomer to Groomer columnist, 
Bonnie Wonder’s, humorous tales of 
everyday grooming. Through Bonnie’s eyes 
and words, you will be able to relate and 
chuckle about some of your own crazy 
clients.  Laughter is the best medicine; a 
little dose of Bonnie will help you to see 
the humor in your every day grooming life. 

#6324        Wonders of Grooming        $12.00

GROOMER’S GUIDE 
TO PET FIRST AID, 
INJURIES & HEALTH 
By Boyd Harrell, DVM

21 easy-to-read chapters 
covering: Skin disorders, 
ears, hot spots, allergies, 
fl eas and ticks, toenail and 
foot pad problems, anal sacs, 
infections, nutrition, geriatric 
dogs, vaccinations and reac-
tions, dental and much more.

#6326     Pet First Aid      $19.95

PET GROOMING 
SALON BASICS

This book contains 
grooming secrets from 
Sally Liddick, editor of 
Groomer to Groomer 
and Groom-O-Gram; Mario 
Migliorini, author of many 
books on grooming and 
handling; plus other 
grooming authorities. 
Original grooming 
cartoons! 128 pages full 
of illustrations and photos.

#6385     Salon Basics      $10.00

#6372     Dog Grooming Quick Tips      $12.95
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Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

“Top 10” 
producTs

“Top 10” T-Shirts “Top 10” T-Shirts 
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95

3 Sizes!3 Sizes!

Your Salon!

Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at Groom Expo

Fun Poster for Fun Poster for Fun Poster for 
Free Bag Free Bag Free Bag Fun Poster for Fun Poster for 

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

READER SERVICE CARD #8305
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2011 
CALENDAR

FLORIDA
NDGAA “Fun in the Sun” 
Seminar
10/28/2011 - 10/30/2011
Championsgate, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

ILLINOIS
Backer’s Pet Industry 
Christmas Trade Show
10/14/2011 - 10/16/2011
Chicago, IL
(312) 663-4040
hhbacker@hhbacker.com

NEVADA
SuperZoo
9/13/2011 - 9/15/2011
Las Vegas, NV 
(626) 447-2222
www.superzoo.org

PENNSYLVANIA
GROOM EXPO 2011
9/8/2011 - 9/11/2011
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

WISCONSIN
6TH ANNUAL WAPPS 
PET STYLIST INVITATIONAL
10/09/2011
Madison, WI 
wisconsinpetstylists@gmail.com
www.wisconsinpetstylists.org

 To list your event, send it to adam@barkleigh.com

2012 
CALENDAR

CALIFORNIA
CHANGED DATES!!
GROOM & KENNEL EXPO 2012
2/2/2012 - 2/5/2012
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

PET PRO CRUISE 
St. Thomas, Puerto Rico,
Grand Turk & Cacaos Islands
1/7/2012 - 1/14/2012
Miami, FL
(717) 691-3388
info@barkleigh.com
www.barkleigh.com
Judith “LUCY” Wheeler
Offi cial Barkleigh Travel Agent
(321) 368-6622 Cell
cruisinglady@ymail.com
On Facebook keyword: 
2012 Pet Pro Caribbean Cruise

GEORGIA
Atlanta Pet Fair
3/1/2012 - 3/4/2012
Atlanta, GA
(770) 908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

MISSOURI
Groom Classic
5/4/2012 - 5/6/2012
Kansas City, MO 
(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEW JERSEY
Intergroom 2012
4/21/2012 - 4/23/2012
Secaucus, NJ 
(781) 326-3376
www.intergroom@intergroom.com
www.intergroom.com

OHIO
PETQUEST 2012
6/21/2012 - 6/24/2012
Wilmington, OH
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

PENNSYLVANIA
GROOM EXPO 2012
9/6/2012 - 9/9/2012
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

TENNESSEE
Pet Stylists Super Show
5/10/2012 - 5/13/2012
Knoxville, TN
(865) 687-7139
petstylistsoftennessee.com

WASHINGTON
NORTHWEST 
GROOMING SHOW
3/16/2012 - 3/18/2012
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

EVENTS CALENDAR

Canine CPR dvd

Canine CPR 
Course approved 

by the Illinois 
State Board of 

Education

ORdeR Online: 
www.BaRKleiGHSTORe.COm

Barkleigh Productions, inc. 
(717) 691-3388

C1712

Knowing how to respond quickly in an 
emergency and, if necessary, administer 
cardiopulmonary resuscitation (CPR), 
can save the life of a pet in your care.

#1340 CPR - dvd $27.95

Instruction includes: 
Definition of cardiopulmonary arrest •	
Assessment of the dog •	
Preparing the dog for CPR •	
Demonstration of breathing and •	
compression techniques 
CPR techniques for one or two people •	
Benefits of learning canine CPR•	

Veterinarian, Melanie Mokos, D.V.M.,  
discusses practical issues of canine CPR  
and provides a thorough, step-by-step 

demonstration of the techniques. 
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READER SERVICE CARD #8306

PROVERBIAL WISDOM
Good sense is far more valuable 

than gold or precious jewels. 
Proverbs 20:15  The Living Bible

Barkleigh Productions Inc. 
970 W. Trindle Road  
Mechanicsburg PA 17055
(717) 691-3388 • info@barkleigh.com www.barkleighstore.com

3 Sizes!

Fun Poster for 
Your Salon!

Order Online at

“Top 10” T-Shirts 
     and Smocks!

“Top 10” 
producTs
New!

Smock
Special 
Only $24.95

10. Your hairdresser doesn’t wash and clean 
 your rear end.

9. You don’t go eight weeks without washing  
 or brushing your hair.

8. Your hairdresser doesn’t give you 
 a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
 from your eyes.

5. You sit still for your hairdresser.

4. Your haircut doesn’t include a manicure 
 or pedicure.

3. Your hairdresser only washes and cuts 
 the hair on your head. 

2. You don’t bite or scratch your hairdresser.

1. The likelihood of you pooping 
 on the hairdresser is pretty slim. 

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed 

Than Your Own Hair Cut!

© 2008 BARKLEIGH

24 X 36  
Poster  

(No Frame) 
#6060

$39.95

24 X 36  
Poster Framed 

#6043
$59.00

11 X 17  
Clear  

Stand-up  
Frame 

Included 
#6058

$29.95

8.5 X 11  
Clear 

Stand-up 
Frame Included

#6059

$19.95
Huge 
20” x 16” Size

Free Bag 
with any $50 Order!

at Groom Expo

Only $19.95
2XL – $21.95

Do you get tired of hearing the same  
old comments from your clients? 

This cute framed poster will stop all those 
remarks and replace them with a chuckle!

Purple, Black, Pink
S, M, L, XL, 2XL, 3XL

READER SERVICE CARD #8305
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READER SERVICE CARD #8076

Exciting
 Seminars

Groom Expo

September 6-9, 2012
The hershey Lodge 

& ConvenTion CenTer
hershey, PA

 Over

170
 bOOths!

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com www.GroomExpo.com

W1753

2012

•	grOOming

•	bOarding

•	pet daycare

•	animal behaviOr

•	retailing

•	health

•	training

•	mObile grOOming

READER SERVICE CARD #8307 READER SERVICE CARD #8308



U L T I M A T E  C o m p e t i t i o n  S e r i e s  B l a d e s

W H E N  P E R F O R M A N C E  C O U N T SW H E N  P E R F O R M A N C E  C O U N T S

C o m p e t i t i o n  S e r i e s  B l a d e s
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*Wahl “Ultimate” Competition Series Blades cut 2.5 xʼs faster than Wahl Competition Series Blades
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10 0  M i n u t e s  O f  C o r d l e s s  O p e r a t i o n

S l e e k  E r g o n o m i c  D e s i g n

E x c e p t i o n a l l y  L i g h t w e i g h t ,  A m a z i n g l y  Q u i e t

Q u i c k  R e l e a s e  B l a d e

P r o f e s s i o n a l  P o w e r

CUTS 2.5 x ’s
F A S T E R
CUTS 2.5 x ’s
F A S T E R **
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 Seminars

Groom Expo
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 Over
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 bOOths!

Barkleigh Productions, Inc.
(717) 691-3388 • info@barkleigh.com www.GroomExpo.com
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•	grOOming

•	bOarding

•	pet daycare

•	animal behaviOr

•	retailing

•	health

•	training

•	mObile grOOming

READER SERVICE CARD #8308



(7387)
60 Day Unconditional  

Money Back Guarantee

We’re so sure you’re going to love  

Black Diamond™ shears, that we offer a 60 day 

unconditional money back guarantee.

Perfect Groom® Black Diamond™ Shears

The New Diamond Standard for Quality and Excellence

Perfect Groom® Black Diamond™ Shears are engineered 
  .stluser gnimoorg roirepus edivorp ot

• Ultra Sharp Convex Edge Blades Ensure Precision Cutting

• Quality  Japanese Cobalt 440C Stainless steel 

• Attractive Clear “Diamond” Dial Adjuster

• Comfortable and Ergonomic Handle Design

• Clear, Replaceable Silencer
  :sniatnoC hcihW esaC kcalB evitcarttA na ni emoC sraehS llA •

 

Extra Silencers, Polishing Cloth and $3.00 Off Sharpening Coupon

Diamonds may be a girl’s best friend but, 

Black Diamond shears are a groomer’s best friend.

P77500 6” Straight Shear  . . . . . . . . . . . . ($84.95) $74.95

P77501 6.5” Straight Shear  . . . . . . . . . . ($89.95) $79.95

P77502 6.5” Curved Shear  . . . . . . . . . . . ($99.95) $89.95

P77503 6.5” Straight Ball Tip Shear . . . . . ($89.95) $79.95

P77504 6.5” Curved Ball Tip . . . . . . . . . . ($99.95) $89.95

a groomer’s best friend.

” h h
($ ) $

©2011 G&G Distribution Inc. All rights reserved. Pricing and manufacturer specs subject to change. 
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1(800)525-PETS (7387) 

www.RyansPet.com
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Bla

 Special 

Introductory Offer

Save $10 on each pair 

of Black Diamond™

Shears

P77510 7.5” Straight Shear . . . . . . . . . . . ($99.95) $89.95

P77511 7.5” Straight Lefty Shear . . . . . . ($104.95) $94.95

P77512 7.5” Curved Shear  . . . . . . . . . . ($114.95) $104.95

P77513 7.5” Curved Lefty Shear . . . . . . ($119.95) $109.95

P77520 8.5” Straight Shear . . . . . . . . . . ($114.95) $104.95

P77521 8.5” Straight Lefty Shear . . . . . . ($119.95) $109.95

P77522 8.5” Curved Shear  . . . . . . . . . . ($124.95) $114.95

P77523 8.5” Curved Lefty Shear . . . . . . ($129.95) $119.95

P77540 10” Straight Shear  . . . . . . . . . . ($124.95) $114.95

P77541 10” Curved Shear . . . . . . . . . . . ($134.95) $124.95

P77551 6.5” 46 Tooth Thinner  . . . . . . . ($114.95) $104.95

P77552 6.5” 46 Tooth Lefty Thinner . . . ($119.95) $109.95

P77550 6.5” 36 Tooth Thinner  . . . . . . . . ($99.95) $89.95

P77510 7.5” Straight Shear . . . . . . . . . . . ($99.95) $89.95

P77511 7 5” St i ht L ft Sh ($104 95) $94 95

1(800)525-PETS (7387) 

www.RyansPet.com
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www.RyansPet.com 

1(800)525-PETS (7387)

Large Selection of 

TRUE Lefty Shears!

Curved Shears

Included 

Accessories

P77510

P77512

P77520

P77522

P77540

P77541

P77551

P77550

 Special 

Introductory Offer

Save $10 on each pair 

of Black Diamond™

Shears

77522P7

P77540

1-800-525-7387   Best Prices...Best Brands...1-800-525-7387   Best Prices...Best Brands...

www.RyansPet.com
©2011 G&G Distribution Inc. All rights reserved. Pricing and manufacturer specs subject to change. Prices good thru October 31, 2011

Introducing 
Perfect Groom® Black Diamond™ Shears

The New Diamond Standard for Quality and Excellence
Perfect Groom® Black Diamond™ Shears are engineered to provide superior grooming results

• Ultra Sharp Convex Edge Blades Ensure Precision Cutting
• Quality  Japanese Cobalt 440C Stainless Steel

• Full Range: 6”-10”, Straight, Curved, Ball Tipped, Thinners and True Lefty Shears  

• Ultra Sharp Convex Edge Blades Ensure Precision CuttinPrecision Cutting

• Quality  Japanese Cobalt 440C Stainless steel teel 

• Attractive Clear “Diamond” Dial Adjuster

• Attractive Clear “Diamond” Dial Adjuster

• Comfortable and Ergonomic Handle Design

• Comfortable and Ergonomic Handle Design

• Clear, Replaceable Silencer
• Clear, Replaceable Silencer

:snniatnoChcihWesaCkcalBevitcarttAnaniemoCsraehSllA•
Extra Silencers, Polishing Cloth and $3.00 Off Sharpening Coupo

 Sharpening Coupo

Extra Silencers, Polishing Cloth and $3.00 Off Sharpening Coupo

Extra Silencers, Polishing Cloth and $3.00 Off
n

Diamonds may be a girl’s best friend but, 

Black Diamond shears are a groomer’s best friend.
a groomer’s best friend.

Black Diamond shears are a groomer’s best friend.d

Black Diamond shears are a groomer’s best friend.d

Sh
ears
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Curved Shears

Included Included 

AccessorieAccessories

P77510

P77512P77512

P77520P77520

of Black Diamond™

ShearsPerfect Groom® Black Diamond™ Shears Shears

The New Diamond Standard for Quality and Excellence

The New Diamond Standard for Quality and Excellence

Perfect Groom® Black Diamond™ Shears are engineered 
 are engineered 

.sttlusergnimoorgroirepusedivorpot

• Ultra Sharp Convex Edge Blades Ensure Precision Cuttin

• Quality  Japanese Cobalt 440C Stainless s

• Attractive Clear “Diamond” Dial Adjuster
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 Special

Introductory Offer

Save $10 on each pair 

of Black Diamond™

Shears

 Special

Introductory Offer

Save $10 on each pair

of Black Diamond™

Diamonds  may be  a 
g ir l ’ s  best  f r i end,  but 

Black  Diamond TM Shears  are  a 
groomer ’s  best  f r i end.

w
w

w
.ryanspet.com    1-800-525-

73
87

“Rely on Ryan’s”
TM

Diamonds  may be  a Diamonds  may be  a 
 but  but 

Perfect Groom
The New Diamond Standard for Quality and Excellence

groomer ’s  best  f r i end.groomer ’s  best  f r i end.groomer ’s  best  f r i end.groomer ’s  best  f r i end.

5

$104.95
$109.95
$114.95
$119.95

$114.95
$124.95

 Special 
Introductory OfferSave $10 on each pair of Black Diamond™

Shears

READER SERVICE CARD #8309


