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ANNOUNCING THE

NEW HIGH-PERFORMANCE
SHOWEDGE™ BLADE

CUTS A SMOOTH,
SHOW QUALITY FINISH
THE FIRST TIME!

CUTS FASTER!

Andis® has once again developed the
perfect blades for dog grooming.
ShowEdge™ blades out-perform any blade

on the market by providing the smoothest Available in
finish on a dog’s coat without leaving tracks 10SE, 30SE, 4SE,
in the hair. These revolutionary blades cut 5SE, 6SE and 7SE sizes

faster, requiring fewer passes through the
hair, while still achieving amazing
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professional quality results.

Follow us on
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Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

¢ Health, dental and vision

e 401(k) with company match

e Company-paid training

* Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

e Advancement opportunities

e Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.
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We love to see healthy, happy pets.
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Quality Products for
Advanced Animal Care

OuRrR NEw DRYERS ARE THE MoOsST
EFFECTIVE, DURABLE, RELIABLE
8 VERSATILE AVAILABLE

200951

Forood dir Do

ALL MODELS WITH SUPER TOUGH,
mmm DuAL FILTRATION, EASY SERVICEABRILITY,

'SATISFACTION GUARANTEED. 115 OR 230 VOLTS, BLUE OR BLACK BODY,

QUALITY SHAMPOOS,
'CONDITIONERS & CnL"ﬁ*ETﬁ‘E
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1st place prize IIIIIlI!
FREE trip to Groom Expoll!
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Healthy Teeth. Fresh Breath.
No Brushing.

without brushing!

b Helps fight pertodontal diseass
the 81 disease amang dogs -.1n-1' cats

& BO% ol :I-:-|_|'. hioaw signs of o ral disease
by thie i 3"

& Breakthn 'JI' niula of safe natural
ingrsdsents help remove plague

If you've ever thought about offering
an oral care service...
Now the choice is easy!

TROPICLEAN et ares: Wt

www tropiclean.net - (BDO) 524-7387 mimadiataly
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Back to Boutique

A few years ago, Sally and | were at a pet industry show
and noticed that at least half of the booths were selling
boutique type items. There were a huge number of new companies
that sold clothes, jewelry and accessories for dogs.

It did not take a genius to recognize this emerging trend. |
looked at it through the eyes of a businessman. At the time | didn't have a dog, so | didn't
look at the products from the perspective of a consumer.

That led us to create Pet Boutique & Spa magazine. The magazine did well for a few
years, but when the recession hit, boutique items and spa services were hit very hard. We
suspended the magazine with the thought that someday we might bring it back.

As often happens with an idea that is not at the forefront of the mind, we pretty much
moved on from it. Out of sight, out of mind you could say. That was until | finally adopted a
dog, Raleigh. As you may remember from an earlier editorial, Raleigh is a rescued dog that |
adopted and take to the office every day.

That is when the boutique and spa subject became front and center again. Because
Raleigh is a girl, a few people in the office felt that she should look more like a girl. The
biggest offender is Maggie, our advertising sales rep. At best, Maggie is dog obsessed. At
worst, she is a self-proclaimed nutcase. Maggie can't stand that this sweet girl dog has to
live her life without the pretty things owed to any self-respecting dog.

| tried to explain to Maggie that a dog doesn't know or care how it is dressed or if it is
properly accessorized. A dressed up dog is for the owner's pleasure, not the dog. With that
said, I'd be thrilled to dress Raleigh as a biker dog or in Penn State football garb. Of course,
that is unacceptable to Maggie.

It remained a friendly joke until one day | heard a commotion outside my office. |
was on a business call, so | closed my door and finished the call without giving it a second
thought (my office is by a high traffic area, so it's common to have to shut my door). When |
came out of my office, | found Maggie and Sherri, our administrative assistant, on the floor
with the dog giggling like a couple of school girls. The bright red nail polish made it impos-
sible to miss why they were so amused. In their minds, Raleigh took her first steps towards
looking like a proper girl dog.

As luck would have it, Ralejgh had a vet appointment that very afternoon. Upon seeing
Raleigh the vet smirked and said, “My, doesn't she look pretty. Did you do that yoursel?” |
tried to explain, but realized the vet was on to the matters at hand. A few days later, a friend
came in to visit me at the office. She took one look at the dog then looked up at me and
exclaimed, “Todd! Your dog is wearing nail polish. What are you going to do next, carry her
around in your purse?”

Since then, | have waged a battle with Maggie over Raleigh’s look. | entered her as
Brian from Family Guy for the company Halloween party. Maggie dressed her in a sweater
for our ugly Christmas sweater contest. Raleigh also now wears a pink faux diamond
encrusted name tag.

| did have to concede that Raleigh loves all the extra attention she gets when she is
dressed up. She doesn't mind the costumes or bling at all. And on the spa side, I'm certainly
willing to splurge to get my girl special treatment.

So, with that said, | hope you enjoy the rebirth of Pet Boutique & Spa as this month’s
special supplement to Groomer to Groomer.

todd@barkleigh.com
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just KNEW it would finally hap-

pen to somebody other than me

for once! After all these years
of making a fool of myself in front of
clients, UPS guys, the mailman and
anyone else within missile range, the
tables have finally turned. Call it a
late gift of the holiday season, if you
will.

By the time you read this,
Thanksgiving will be a distant
memory for you. But alas, for me,
it was the holiday that gave me the
insight that [ am not the only klutz
in my corner of the state. It was a
MasterCard moment for me. One
that was TRULY “priceless.” It was
the best non-paying job I could
have ever gotten.

[ didn’t have to defend myself
for charging the grooming rates that
[ do. I didn’t have to listen to the
“Groomer so-and-so charges less
than you do,” speech. I didn’t have
to answer 50 questions about “Have
you ever groomed a Yorkie before?” [
didn’t even have to wipe up a single
pile of dog pee.

It was actually free both to and
from me. It was the most enjoyment
[ have EVER had from not getting
a single cent from a customer and

Groomer to Groomer * Vol 30 Ed 3 « March 2011

It was one of those momentary things. Like when
people say they get into a car accident and their
whole life flashes before their eyes!

having them practically RUN out of
my place. It made the remaining two
hours of grooming in my day just

fly by. It made me wish I had the
foresight to have security cameras or
something going. I could have been
in contention for the grand prize on
a ridiculous reality show.

And here’s EXACTLY what hap-
pened ...

[ got a call from some guy in
the morning about cutting the nails
on a basset/beagle mix. That’s all
he wanted done. He asked when he
could come in for it and how much
it would be. I gave him the price and
told him that he could stop in any
time during the day, as long as it
was before 6:00 that evening.

My helper left around 4:00 and
there I was, all alone except for the
Bichon that I was drying. The buzzer
on the door went off and I looked out
front to see a thin guy about 6 feet
tall with a Basset looking dog. I fig-
ured this must be the one that had

called for the nail clipping.

“I'l be right out,” I told him as
[ turned off the force dryer. He was
standing in front of the counter
squeaking the latex toys in their
display. I took the Bichon into the
cage room and placed her in one of
the cages.

“Are you here for the nails?”

[ asked the guy as I stepped out
around the corner to the front room.

“That’s what I called you about.
You said I could come by any
time,” he said defensively.

“Yes, now is fine,” I told him.

The dog looked to be almost as
wide as she was long. I was guessing
her to go at least sixty pounds or so.
I decided to just have the guy bring
her back and help me lift the dog
onto the table.

“Come on back,” I said to him.
The guy followed me into the groom-
ing room all the while pulling the
dog who had put the brakes on the

Continued on page 8
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whole way back. I stopped in front
of the larger of the two grooming
tables. “I'll help you get her up
here,” I told him as I leaned down
toward the dog.

“It’s a boy,” the man said.

“0.K., then I'll help you get HIM
up,” I said still leaning over the
animal. The guy then pulled the dog
backwards, away from my reach.

“I don’t need any help. I'll pick

up my own dog,” he said with an
arrogant tone in his voice for some
reason.

Now, you and [ both know how
heavy those short legged dogs can
be. Especially if they decide to fight
you on the way up. I had a feel-
ing that this was going to be one of
those dogs that wasn'’t going to be
overly cooperative. As he tried to
reach under the dog the legs went

J VMOX  Forltchy Allergy
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out from under the beast. Now
he was lying flat out and the man
couldn’t get hold of him.

“It really would be easier if you
let me get one end and you take the
other,” I offered once again.

“I said I'll get him myself! [ don’t
need YOUR help,” the guy snapped
at me.

“FINE,” I said in that tone that
women use when what they really
mean is more like “You're an idiot.”

The man yanked up on the
dog’s neck with one hand under
his collar and the other under the
animal’s chest. The dog was horribly
off balance as the owner picked him
up. The dog started doing that “fish
thing” that one does when they have
been caught and they are flopping
around at the end of the line. The
guy was near to losing his balance
as he was near to losing his grip on
the dog. Just as he was trying to get
the dog’s body onto the grooming
table it happened...

It was one of those momentary
things that had to have happened
so fast, yet seemed to go on for five
minutes. It was like when people say
they got into a car accident and their
whole life flashed before their eyes.
That they think of a hundred things
they would say or should have said
to their loved ones.

[ don’t know for sure if the dog
caught his hind foot or feet in the
waistband of his owner’s pants or
if his pants were just exceedingly
loose. All T know is that as the guy
struggled with trying to keep hold
of the dog, he lost his pants in the
process. And I DO mean lost. Those
babies hit the ground and I suddenly
stood looking at a guy with his pants
on the floor and ABSOLUTELY no
underwear in sight....not a stitch.
He was totally naked from the waist
down, STILL holding onto the writh-
ing dog.

I saw and thought so much in
those few seconds which seemed to
go on forever. In that short span of

Continued on page 10
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Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

“Forced-air dryers are the most impor-
tant investment a groomer makes.
Nothing else has as great an effect on
the efficiency of your business.

| discovered the advantages of Metro®
Air Force® dryers as a student at the
New York School of Grooming, so
when | started my own businesses,
that's the brand | chose. They are, by
far, the most powerful, reliable, longest
lasting dryers on the market. In fact,
the original Air Force® dryer | started
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers
and three Metro® vacuums. The all-
steel, American-made quality is a big
factor, but equally important is the
bend-over-backwards personalized
service Metro® provides—something
you won't get from any other brand!”

Elli's original Air Force® Master Blaster® still works perfectly after ten years
of hard professional operation!

More grooming salons around the world depend on Metro® Air Force® dryers
than any other brand. Models availabie for every application. e i

Contact your distributor, professional supplier, or call

Air Force® Blaster®

“® \ir Force® Master Blaster®

C;)amily Owned Since 1939 READER SERVICE CARD #7755

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.0. Box 149 Suffern, NY 10901 e Fax 845-357-1640
The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protected by US Registered Trademark 3,552,787.



time I saw IT ALL. His butt was as
hairy as a goat and I saw a large ball
of lint in the “plumbers crack” area.”

[ had NO idea what to do.....or
say.....] was frozen in place. [ don’t
know if [ should have asked if he
needed help (again) or tried to reach
for the dog before the guy totally lost
his balance and fell on the floor. I
don’t think I uttered a word. If I did,
[ really don’t recall what it was. [
guess | should have turned away or
closed my eyes or SOMETHING. I do
remember thinking, “Just drop the
dog, drop the dog....drop the dog.”
That thought did seem to last me
forever.

He must have zoned in on the
telepathy thing, because he finally
did release his grip on the dog. I
DO recall the only sound I made at
that point. There was the guy, his
face redder than red reaching for his
pants and I burst out in laughter.

[ mean [ absolutely howled. Tears
came out and it began to get dif-
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ficult for me to catch my breath. I
think I was near convulsing for the
fit of laughing. In those few short
moments the scene kept replay-
ing in my mind in an endless loop.
My power of speech was completely
gone.

The man finally got his pants up
and without even fastening them,
grabbed for his dog, who was at this
point sitting under the other groom-
ing table. Me, I was still laughing
hysterically. “I can’t do this now,” is
all the guy said as he held onto his
pants with one hand and his dog’s
leash with the other. He all but ran
through the shop to the front door.

All this, and [ was left in an
incredible position. I had no one to
tell. There [ was, all alone. Everyone
had gone home from the adjoin-
ing businesses and my helper was
gone. I tried to call home and I got
the answering machine. [ called my
sister and only got her machine, too.
[ pranced around the shop like a cat

[
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that had caught the prize mouse and
had no one to tell.

[ couldn’t wait to get home to
tell my husband how my day went.

[ finally had something out of the
ordinary to tell him. As soon as I

hit the door I ran over to him and
grabbed him by the hand. “Come sit
down, I GOTTA tell you what hap-
pened today,” [ said ready to burst.

[ relayed the whole story in
great detail to him and was once
again overtaken by fits of laughter.
Dave sat quietly as I told the details
of the “event.” “So how’s THAT for an
exciting day?” I asked as I tried to
catch my breath.

Still quiet, he sat pondering my
tale. Finally he got up and looked
directly at me as he reached down
and patted my hand. “Are you
sure it was “Lint?” He asked, as he
headed for the kitchen for a cup of
coffee.

In “hind”-sight, maybe I'm not
certain ...

Keanels / Daycares
® Aanufacturers / Distributors
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ip dysplasia is a common
H condition for large breeds of

dogs and a lesser problem for
smaller dogs. Some breeds have a
higher incidence than others, such
as the German Shepherd Dog, Lab-
rador Retrievers, Golden Retrievers,
Saint Bernards, Great Danes and
other giant breeds. Even though
giant breeds are more prone to hip
dysplasia, just about any size and
breed could be affected.

Dysplasia means abnormal
growth and hip dysplasia is a de-
generative condition of the hip joint
resulting from abnormal develop-
ment during growth. So one might
ask “If hip dysplasia is a growth
problem, why is it that most dogs
diagnosed with the disease are ma-
ture dogs?”

That is a fair question and
the answer is that hip dysplasia

12 Groomer to Groomer * Vol 30 Ed 3 « March 2011

A QUICK OVERVIEW

by Dr. Boyd Harrell

is a progressive disease, that is, it
worsens with time. More severely af-
fected dogs will show signs early on,
possibly at 6 months of age or less.
Many more dogs are able to tolerate
the condition in their developmental
period and possibly for a few years
more until the arthritis and the dis-
comfort level reaches a threshold at
which signs start.

Symptoms are those of arthritis:
limping, slow to rise, stiffness in the
rear legs, decreased activity levels
and in severe cases; possibly loss of
appetite, wasting of muscles in the
hips and rear legs, pain associated
with pressure on the hips or forced
movement of the rear legs. It is also
interesting that the severity of the
signs seen on x-rays don’t always
match with the amount of lame-
ness one might expect, suggesting
that individual pain tolerance is an

important factor in how lame any
given patient may become.

The hip is a ball and socket
joint with the head of the femur or
thigh bone (the ball) seated into the
acetabulum (the socket) of the pel-
vis. Normal hips have a deep seated
ball and smooth edges around the
socket. Dysplastic hips have a shal-
low socket, which in the worst cases
may even allow the ball of the joint
to move upward and partially out of
the socket.

This condition is called sublux-
ation, and as you might imagine is a
very uncomfortable situation due to
bone rubbing on bone and the liga-
ments and tendons being stretched
as the hip partially dislocates.
Though changes associated with
hip dysplasia are often bilateral (ex:
affecting both hips) some dogs will

Continued on page 14
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have one normal hip and one dys-
plastic hip, referred to as unilateral
hip dysplasia.

So what causes a dog
to develop hip dysplasia?
The causes can be multiple.
Genetics can be a huge influence
and multiple genes are involved,
making selective breeding and
genetic selection more difficult
than most would imagine. Mating
two dogs free of dysplasia does not
guarantee that the offspring will
not develop the problem. Selective
mating will, however, significantly
reduce the chances of producing
affected offspring. The Orthopedic
Foundation of America (OFA) is one
organization that will review x-rays
of dogs and grade their hips as
normal or some degree of dyspla-
sia. By allowing only certified hip
dysplasia free dogs into a breeding
program the incidence of dysplasia
can be significantly reduced.

ml-

66DOGS THAT GROW QUICKLY, ARE POORLY
NOURISHED OR ARE OVERWEIGHT PLACE AN
ADDITIONAL BURDEN ON THE HIP JOINT...”

To complicate the picture,
environmental factors also influence
hip dysplasia development. Dogs
that grow quickly, are poorly nour-
ished or are overweight place an
additional burden on the hip joint
making hip dysplasia more likely to
develop and/or add to any genetic
factors in play.

How is Dysplasia Diagnosed?
Hip dysplasia is diagnosed with a
combination of a physical exam to
check for laxity in the joint, ab-
normal gait, range of motion and
discomfort. Next an x-ray is needed
to evaluate how deep the ball fits
into the socket of the hip and to see
if there is any roughness around the
socket, a flattened ball, bone spurs

or other signs of a diseased hip.

If a dog has hip dysplasia
what are the treatment options?
There are two categories of treat-
ment: medical and surgical. Often
the two are combined.

Medical management might
include restricted exercise, weight
loss, warmth; including a warmed
or well insulated bed, injections,
physical therapy, massage, pain
medications, anti-inflammatory
medications and natural supple-
ments to support healthy cartilage.

There are several surgical
options and only a simplified
description of the more common
options will be mentioned here.

Continued on page 16
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a ramp

snmu_lmz

not like the other guys

- -

33,297

Versa Shower

REDISCOVER QUALITY

Shor-Line has been a leading industry craftsman for 84 years. We have done so by reinventing
established product designs and engineering new innovative products. We are committed to
continuous product improvement and our products showcase genuine quality, not like the other
guys. Call today and rediscover quality, 888.551.4061. Visit www.shor-line.com/grooming_g2g

for product specific information.

Cat Suite Assemblies
starting at $1546

Use your smartphone to scan this
QR Code or visit www.shor-line.com -
for more product information. .
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What would a 50% increase in revenue per pet do for your bottom line?

The same pet owners that use at home services like lawn care, housekeeping and carpet
cleaning pay extra for the convenience to have a mobile pet stylist come to their home.

MobileYAdvantages

Groom Fewer Pets For More Income-

You would often have to groom up to 10-12 dogs in @ salon to make the same
money grooming & pets in a mobile when you compare overhead costs.

Schedule Your Own Hours-

Closing a storefront early is almost impossible, even if you're done grooming by 2:00pm. Mobile
allows you to schedule the dates and times youw want to work. You have more time for family and friends.

Less Stress on Your Mind and Body-

How does your body feel after grooming & pets compared to 10 or 127 How
many years will you be grooming if you keep doing 10 or more pets a day?

ffﬁ}ﬁ.‘"’f_ﬁ Let us show you how to take your best clients mobile.
111| AT Go to www.wagntails.com or call (800) 513-0304.
\ ﬂ" Witz &F

a'il' Hn.":'+ = According to a necent survey at wwiw, petgroomer.com,suneeys.him the national average for
o mobile stylist ks 561,00 per pot companed 10 a stationary salon sverage at 540,00 per pet.
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Juvenile Pubic Symphysiodesis
is primarily a preventive surgery.
The idea is to cause the two halves
of the hips to fuse together more
quickly than they would on their
own. This welding of the pelvis
halves reduces some of the rotation
of the socket that would otherwise
occur, helping to keep the ball
seated more deeply which in turn
creates a more stable hip joint less
prone to degenerative changes. This
procedure is done on pups at risk
of dysplasia which are less than five
months of age.

Triple Pelvic Osteotomy (TPO)
is a surgery done on young dogs
of about 8-18 months that do not
yet have severe signs of dysplasia.
The technique is designed to move
the acetabulum into a position that
causes the ball to be seated more
deeply. This in turn will minimize
further deterioration of the joint.

Femoral Head Ostectomy is a
procedure that basically removes

the head of the femur (the ball of the
hip) leaving the hip to be supported
by muscles in much the same way
that muscles suspend the shoulder
blade from the rib cage. This elimi-
nates bone on bone contact and
comforts many patients.

Total Hip Replacement for dogs
is pretty much the same as for peo-
ple. The existing diseased ball and
socket are replaced with synthetic
materials creating a smooth gliding
joint that does not stress surround-
ing muscles, ligaments and tendons.
Because this surgery is expensive,
quite often only one hip is replaced
which allows the dog to transfer
most of the weight to the replaced
hip taking enough strain off the
remaining dysplasic hip to signifi-
cantly improve the pet’s comfort.

To summarize, hip dysplasia is
a condition primarily of large breeds
of dogs that leads to degenerative or
arthritic changes in the hips. There
is a heavy genetic influence and

sound breeding programs that can
reduce the chances of offspring be-
ing affected. Environmental factors
are influential and providing good
nutrition and preventing obesity,
especially in the prepubic period, is
healthy business even if your pet is
not one in the high risk group for
dysplasia.

Dr. Harrell recently authored a book
titled “Groomers Guide To First Aid, Injuries
and Health” published by Barkleigh (RSC
#7567). He is a former multi-veterinary
practice owner and current business coach
to the pet industry and pet health advisor
for Oxyfresh Worldwide. In addition, he
presently serves as Medical Director for the
SPCA Animal Medical Center in Lakeland,
Florida. He has been speaking interna-
tionally and coaching others to succeed
in business for over fifteen years. He is a
certified Human Behavior Specialist and
helps people to understand themselves,
how others tend to perceive them and how
personalities affect team building, perfor-
mance and harmony in the workplace.

He can be reached by emailing
boyd(@petprosbusinesscoaching.com.

Joff
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nail caps for dogs

Turn every nail trim into

2 20 transaction!

e Generate a 800% return on investment
¢ Get repeat business—caps must be

replaced every 8 to 12 weeks

e Save time and mess—they’re easy to apply

e Each kit contains 72 applications

Apply Soft Claws in minutes!
1- Trim the nails
2- Apply adhesive to caps
3- Apply caps to nails
4- Observe for 5 minutes

To order call:

800.433.7297 [1SmartPractice

Soft Claws is a registered trademark of Soft Paws, Inc., Lafayette, LA. Patents #7,069,879, #D564,713S7, 703,419; other patents pending. Product components made in USA and China. Distributed exclusively by SmartPractice®, Phoenix, AZ.
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$20 OFF

K9 GROOMER’S KIT

List $180.00 Net $160.00
Mention offer code P11JA3
Hurry Offer expires 4/30/2011
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Matural and Organic
= —<ontents listed on
, ““wevery Shampoo and
b Conditio

espree
o Espree proudly formulates products with human-
e grade ingredients that represent the essence of
LaER ]

nature and life, from renewable and sustainable
botanical, vegetable and mineral sources. Almaost
every Espree product contains more than 957%
natural ingredients and more than 50% organic
ingredients. All Espree products are Free of SLS,
parabens and other harsh chemicals.

Iree.

Become afiend M 4 | www.espree.com « BOO 328 1317 natuml wholesome pet care



Aloe Vera Jelly

Natural Bandage
Styplic Powder

From the top of his head to the tips of his
toes, your pet deserves only the most natural
solutions to keep him clean, healthy and
shiny. Espree’s all natural shampoos, condi-
tioners, alternatives to pesticides, therapeutic
products and treatment products are made

from only the highest quality, human-grade
ingredients. All designed to solve your
pet’s problems safely and naturally.

- BOD3ZB1M7 Become o kend B d



The

‘Roundtable

[ use the Tropiclean Spa brand
Facial Scrub (RSC #7717) and have
just ordered the Ultra Max Pro line
(RSC #7718). Lisa Kerr, Borden-
Carleton CN

Fromm Dog food! (RSC #7719)
Vicki Graves, Silverton OR

Breath-less Brushless
Toothpaste. (RSC #7720) Chicago IL

Soy candles that really make
my shop not smell like dirty dogs or
shampoos. Vickie Smith, Phenix City
AL

The Davis Products work won-
ders, I purchased their spa collec-
tion shampoos and hair products
that enhance the coat and leave the
dogs relaxed and refreshed. (RSC
#7721) Tess Hilderbrand, Lanett AL

The Starmark interactive toys
are great for my training clients and
grooming clients. (RSC #7722)
Jennifer Lavelle, Brookhaven PA

[ just recently purchased Plag-
clnz, I have spoken to owners about
it and everyone seems very interest-
ed in it. [ just hope that it delivers
on its promises. (RSC #7723)

Sara Fincham, Whitby CN

Spa shampoo and cologne.
Lisa Calderon, Ahoskie NC

FURminator. Done properly (a
competitor of mine offers it, but doesn’t
do a very good job). I add $34.00 to a
$33.00 brush/bath on a Lab over 80
Ibs, it has great results and people

Roundtable Question:
e What retail products have

return for this service. (RSC #7724)
Amy Howard, Beavercreek OH

Espree Facial Cleanser. (RSC
#7725) Robin Hughes, Russellville KY

Some retail items that are
selling well: Whole Life treats
(RSC #7726), Red Dingo tags (RSC
#7727), Angels’ Eyes (RSC #7728).
Renee Bartis, Mebane NC

We have started to carry Pege-
tables (RSC #7729). The dogs love
them. Also, some select gourmet
treats. Sarah Weiss, Winamac IN

Angels’ Eyes. (RSC#7728)
Bridget Edgington, Port Angeles WA

Premier Spray Collar (RSC #7730)
and Puppy Bumpers (RSC #7731)!
Donna Anderson, Richmond VA

[ purchased the Kokos Pet Spa
Vitamin Shower and [ have seen
vast improvement in the condition
of the skin and coat of clients that
have previously suffered from skin
problems. (RSC #7732) Elena
Jordan, Fort Washington MD

The Blueberry Facial (RSC
#7743) followed by the blueberry
spritz spray. One sniff from the
clients and they’re hooked! Lynn
Holmes, San Luis Obispo CA

Eye Envy (RSC #7733) and
Oxy Fresh (RSC #7734) Oksana
Fagenboym, San Ramon CA

Nuvet Nutritional Supplements.
[ was skeptical, but tried it because

recently worked for you?

it didn’t cost me anything; in fact
they paid me! It really works. I know
a dog that had thousands of dollars
in vet bills and nothing was work-
ing for her yeasty, smelly, bald, raw,
itchy skin. She stunk! Nuvet com-
pletely eliminated her coat issues
and ear infections. She even tried

to jump in the tub last time. [ am

a believer. Excellent product. (RSC
#7735) Becca Curry, Maricopa AZ

Skunk-Off Yeah!! After years of
products that didn’t do the trick,
even trying the douche rinse. I was
thrilled to receive this product in a
sample and now buy it regularly.
This time of year in my area I have
MANY calls about skunked dogs.
(RSC #7736) Gail Grogan, Woodbury
Heights NJ

It’s been around for a while,
but the SPA brand Facial Scrub. Its
“tearless” and a little goes a long
way. (RSC #7717) Auston Gross,
Grandville MI

Puppy Pinata has been sell-
ing very well (RSC #7737). We also
now stock the Universal Soft brush
with the “open teeth.” It is the only
brush we use in the shop and they
fly off the shelf. (RSC #7738) Beverly
Stecker, Weston FL

Use the

Reader

Service Card
(RSC) for a

Quick Response
from Advertisers!
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THE YEAR AHEAD

Very few occupations are with-
out risks: especially jobs involv-
ing any kind of physical labor. Pet
grooming is no exception. In fact,
our profession is peppered with
its own unique set of work related
issues. We knew the risks when
we got into grooming or at least we
should have been aware of the po-
tential hazards.

Some of these are repetitive mo-
tion problems, such as carpal tun-
nel. Others manifest themselves as
sensitivities to some of the products
we use. Then there are the ones that
can be caused purely by the physi-
cal exertion of the job, like trying
to pick up that struggling ninety
pound Labradoodle without help.
And what about the injuries that, to
a certain extent, are out of our con-

Kennel Connection
Py Fis & S2adi-0f-th-5rT windomws-Sddid Softacins
progeem o organiae your bisingss” Tined of fippag
thimugh indax cands looking kor 8 pal's infrmatbion?
Spending hours svery night balancing the boolos
after the dany's bosrding and grooming aciites?
Deners. iwar wtll cabernidin' risiad B weBCaIoN 7

Kannal Connecion can refo thal old calsmdar b
mialip adl of your ofhr Sasks quichnr and sasker
instantly with a simple dick of your mouse!

Sald by modute:
Boardng /! Iia'rm"-r'g Diary Carm [ Training / F'irhmn;
Mz Faalurning

[t

& Crochi Card Processing
# QuickBooks ™ Divecilink

« Compliale imsniory Conlol

# Montheal-a-Glance Calendar

Call us TOLL FREE
SEB-4B6-4343

Downlaad 3 FREE full min.g dema today!
READER SERVICE CARD #7762
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trol, like inadvertently getting torn
up by an aggressive cat that you
are trying to handle. Many of these
physical issues can be avoided.
Others are, unfortunately, part and
parcel or our chosen profession and
we must do our best to circumvent
potential problems before they dra-
matically shorten our careers.

For the next twelve months I
will be putting health issues, that
are common to groomers, under the
proverbial microscope. I am talk-
ing about the physical problems

The Shears
of leo/ce for

Proud Sponsors of GroomTeam U!
International Gold Metal Winners

R

BY TERI DIMARINO

many of us experience: issues with
our neck, back, knees, wrists and
hands. Hearing problems, while
preventable, are abundant. Aller-
gies, skin problems and respiratory
issues are also on the agenda. How
about our exposure to sick dogs
and their “accidents” that are all too
common in our salons?

Our industry seems to have its
share of emotional issues too. De-
pression and burnout generally top
the list. And, has anybody out there

Continued on page 20

Madé'in the USA
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Come See us at: ‘

Groom & Kennel Expo
Pasadena, Calif.
Feb. 10-13, 2011

Booth #3401 & 403y

Sold thru one ol ow
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ever given much thought to the
issues of fertility problems and mis-
carriages? How about birth defects
and learning disabilities among our
children?

Just how common are these
problems? How are we affected
by the equipment we use or the
chemicals to which we are exposed
on a daily basis? What can we do
to make our jobs safer for us, our
families and the pets in our care?
There are organizations that have
taken these subjects under their
collective wings, so to speak, and
[ will be consulting with them and
presenting you with as much topical
information as possible.

While this column is short,
please realize that it is more than
just a column. It is a request. Please
accept this “column” as an appeal
from me to you that you help and

What can we do to make our jobs safer for
us, our families and the petsin our care?

guide me with my research over the
next twelve months. I am looking
to simply identify experiences and
problems.

[ am also hopeful that you have
identified solutions. What industry
related issues have YOU experi-
enced? What have you done to
prevent, improve or correct these
conditions in your life? I invite you,
the Groomer to Groomer readership,
to contact me directly through my
e-mail address: teri@barkleigh.com.
[ welcome open dialog on any issues
that you care to share with me and
your fellow readers. This subject is
very important to us all and your
assistance will help me to broaden

the scope of given issues and then
narrow them down to potential solu-
tions.

[ am first and foremost a dog
groomer. [ have been a groomer for
nearly forty years and I would not
trade the experience for anything. I
would, in retrospect, change some
of the things I have done and some
products and equipment that I have
used. [ am talking about things that
have had an adverse effect on my
life and well being; many years after
the fact. Let’s all put our collective
heads together and raise our com-
munal awareness. The things we
learn today will help the groomers
of today and tomorrow.

ENJOY THE POWER of the new (FAVS

AESCULAP

a division of B/ BRAUN

® Now for detachable blades!

® Most powerful pet clipper!

A-VE09026

¢ Unmatched cutting performance! eWN:
® Extreme reliability - up to 10 years warranty! orks \N'\"‘;‘
0
® Premium quality product "Made in Germany"! all t:‘(‘:\: p\ades

To order or for more information please contact:

www.GermanRedClipper.com or just cat 800-447-1957 (toll-free)
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eoen’s Pealy Gy, The Chicken or the Eqg -

- which did more damage with salmonella poisoning?
1 gl When you get to the Pearly Gate of Heaven, don’t forget to look down to the base for the Doggie Door because
- all dogs go to Heaven.
DoggieDoor  1f v,y read the last Solid Gold ad explaining the damage that GMO (not God Move Over) but genetically modified

organism did to chickens/ eggs and crops, then you know that there are far-reaching consequences. 90% of all corn has
been Genetically Modified to be unable to reproduce (called Terminator Corn). This forced farmers to buy new corn every
year rather than saving this year’s seeds to plant next year.

This Terminator Corn was fed to some chickens in the mid-west, it weakened their immune systems. Their eggs became infected with sal-
monella poisoning and the eggs were recalled. Soon after, the chickens died of salmonella poison. The farmers ground up the chickens and sold
them to some dog food companies.

Solid Gold has never had a chicken-based dry dog food. A few years ago, we were going to put one out. But then came the bird/avian flu and
chicken-based foods were pulled off the shelves. Solid Gold waited for years for safety reasons. In the spring of 2010, Solid Gold Sundancer
chicken-based dog food was being developed. Suddenly, the news warned that chicken-based dry dog foods were pulled off the shelves due to
chicken salmonella poisoning. Two well-known American dog foods were banned worldwide.

Then, things got worse. Some mills didn’t clean out their machines after they made the chicken-based dog foods. So when the venison, duck or
rabbit food became cross-contaminated with salmonella, dogs got sick. They were told to clean out their warehouses and ran big sales to get rid
of the food quickly. They couldn’t tell which were contaminated and which were not.

If you had a dirty pot in your kitchen, you wouldn’t put food into it until you cleaned it out. But some dog food companies did just that.

History - In 1975, Solid Gold produced the first natural dog food in the U.S., Solid Gold Hund-N-Flocken (lamb & fish). It had been a top seller
in Germany for 20 years. Then, other dog foods copied us.

In 1985, Solid Gold produced the first holistic dog food in the U.S. Fish is the only source of protein at 18%. It is called Holistique Blendz and it
is suitable for older dogs and dogs with a white coat, who do well on reduced protein due to photo-aging. Other dog food companies copied us.

In 2000, we produced the first bison and salmon dog food — Wolf King, Wolf Cub and Just a Wee Bit for the smaller dog. We used only hook and
line caught wild salmon. If small salmon were caught, they were thrown back.

Other companies copied us. But they used big nets. Soon, Alaskan wild caught salmon were fished out. We were told that only farmed salmon
was now available. We said “NEVER?” Farmed salmon are fed GMO Terminator Corn. The corn can’t reproduce. The salmon which were fed this,
are sterile and cannot reproduce. The dogs fed this salmon also may not be able to reproduce. That was the end of wild caught Alaskan Salmon.

A lady who raises Pomeranians said that for the last two years, she had not been able to get any litters. She had fed a salmon based dog food,
which was fed GMO corn.

Solid Gold now gets its fish from the cold-waters of the East Coast- nothing farmed. (Atlantic salmon oil)

Some poultry farms sold the chicken manure to farmers. Within a few months, cilantro and celery from these farms were recalled for salmonella
poisoning. Some dairy farms bought the chicken manure for their pastures. The cows developed pus in their udders, developed cancer tumors
and died young.

Whenever Solid Gold feels that chicken is safe to use, you will see our sparkling purple Sundancer bags. We are also introducing Chia/Salba
ingredients into the food. Chia is called the Ancient Grain of the Future. Chia is frequently seen as a clay head with green grasses growing out of
it. But it is much more than a decoration. Chia has the ability for endurance, and when mixed with water, it heals wounds. It helps with diabetes,
epilepsy, heart conditions and bone and joint problems.

Solid Gold uses hermetically sealed/vacuumed packaged bags, so we don’t use any chemical preservatives. After you open the bag, close it with
a clothes pins or bag clips. Do not pour the contents out into another container. Pouring exposes it to air.

Solid Gold is the best pet food you can feed your dog. Look for Sundancer this spring. To receive a free catalogue and a list of stores near you,
call (619)258-7356, M, W, F 10am to 5pm, California time.

NOW FOR A CUTE STORY

Farmer Jones was the most negative man in the world. Farmer Smith was his next door neighbor and a very happy fellow. “Ain’t a beautiful
day?” Farmer Smith would smile

“Huh! “replied Farmer Jones “If it don’t rain soon, the corns going to burn”

Next day: Ain't’ it nice it’s raining? asks Farmer Smith,

“Huh! If it don’t stop soon the corn’s going to drown” replied Farmer Jones.

One thing the two had in common was their love of duck hunting. They would compete vigoursly every day and took pride in their hunting
dogs. Yes, every year Farmer Jones proved to be the best man with the best dogs.

Then, one year, Farmer Smith got the best hunting dog he had ever come across. “Just wait until Farmer Jones sees this-he’s gotta say something
positive” And so they went duck hunting. As luck would have it, a flock of ducks flew overhead, Farmer Smith took a shot and a duck dropped
right in the middle of the pond. “Watch this.” he grinned at Farmer Jones. “Dawg-go get that duck” he ordered his new dog. The dog ran nimbly to
the edge of the pond, and without breaking stride, walked on top of the water, picked the duck up, walked back to shore and deposited the duck at
Farmer Smith’s feet, with not a feather out of place. “Well” smiled Farmer Smith “What do you think of my new dog?”

“Huh!” answered Farmer Jones “dumb dog can’t even swim.”
For a catalog or store near you, call or email us at:

(619) 258-7356 or (619) 258-1914 (M-F 10-5 PST) or

Solid Gold is the only dog food company

that is a member of the Organic Trdde REMBER~ E-mail us at sarah@solidgoldhealth.com or
Association, the American ,c \‘ www.solidgoldhealth.com
Nutraceutical Association, the O/EZ ,mo'“'f‘

Medicinal Food Association,
Nutraceutical Foods Association and
the Life Extension Association.

Solid Gold Health Products for Pets,
the Holistic Animal Nutrition Center
1331 N. Cuyamaca

El Cajon, CA 92020
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t the Barkleigh Groom

Expo in Hershey, I gave

a presentation on train-
ing, specifically for groomers. After
it was over, one of the groomers
thanked me for not assuming that
she wanted to add training services
to her business. She simply doesn'’t
want to be a trainer or behaviorist,

but she wanted to know how to find

a good one when her clients needed
that service. That is a really good
question.

It’s obvious that if your cli-
ent has a dog with a deal-breaker
behavior, you will probably lose the
client if someone can'’t fix the prob-
lem. Statistically, eight out of ten
dogs do not see their first birthday.
The primary reason they don't is
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that their owners cannot control
their behavior. The reality is that
some seemingly innocuous behav-
iors are actually lethal; eating ined-
ible objects, jumping fences, aggres-
sion and constant barking, to name
a few. If you can fix the problem or
refer to someone who can, you will
have a grateful client and future
referrals ... if not, not.

Experience vs. Thinking

There are two basic categories of
trainers in this country, traditional
versus modern. Traditional trainers
tend to stick to methods that have
proven their effectiveness in many
settings for many years. Modern
trainers lean toward academic
sources for their information and

HE RIGH

by Gary Wilkes

There are two basic
categories of trainers

in this country:
Traditional and Modern.
Which style is right for
you and your clients?

usually reference “learning theory”
and “scientific methods” when vali-
dating their style.

These groups are very much
like oil and water in the context
of the Gulf Oil Spill. Meaning they
don’t mix well. When modern train-
ers make a reference to traditional
training, they usually imply abusive,
harsh treatment and archaic meth-
ods. Traditional trainers generally
think that modern training is wimpy
and undependable. This type of
rhetoric distorts the strengths and
weaknesses of each philosophy and
won'’t automatically help you find a
good trainer.

Currently, these two groups
are separated into two professional

Continued on page 23



organizations, Association of Pet Dog
Trainers (APDT) and the Interna-
tional Association of Canine Profes-
sionals (IACP). Each of these groups
provides a test that leads to a certi-
fication. This allows their members
to put letters after their names, just
like board certified surgeons and
registered nurses. Whether or not
these certifications assure compe-
tence is questionable.

A friend of mine recently passed
a trainer’s certification test by
answering the questions based, not
on how she actually trains, but on
what she thought they wanted to
hear. The problem is that neither
the tests themselves nor those who
pass them are required to prove
that their methods work or that they
actually use approved methods.

A fine trainer might flunk the test
while a hack trainer might pass by
simply spitting out phrases learned
at training conferences or on the
internet.

Along with these two groups
are the National Organization of
Dog Obedience Instructors (NADOI)
and an alphabet soup of groups
who assert a connection to sci-
ence and academia. Most of these
groups require academic credentials
that would allow bored elementary
school teachers to train dogs for a
short time and then start adding
letters after their names. Imagine
a grooming certification for hu-
man stylists that only required six
months experience and no proof
of competence with the myriad of
breed styles, coat styles and highly
difficult scissoring that is the mark
of a professional groomer.

Even the highly educated get a
pass on proving their expertise. The
certification for veterinarian behav-
iorists qualifies them to prescribe
psycho-tropic drugs, but does not
require that they demonstrate com-
petence actually handling the types
of animals they will ultimately treat.
If their role in solving a behavior
problem is primarily drug therapy,

they have extensive training in that
area. If you want them to actually
go in the field and train a dog not to
bite strangers you may be disap-
pointed in your choice.

There is no veterinary school
that teaches budding behaviorists
how to stop unwanted behavior ...
or something as simple as teach-
ing a dog to walk on a loose leash.
If they have any knowledge of that,
they got it from a dog trainer, not
a science text book. To put this in
terms you might appreciate, imagine
telling someone over the phone how
to scissor a Bichon even though
you've never been trained to do the
job yourself.

With this rush to capture
market share through “proof” of
expertise, the large pet store chains
cut through the smoke and mir-
rors and simply created their own
certifications. They put their train-
ers through a course of instruction
and then give them a piece of paper
that says they are certified trainers.
“She’s certified because I say she’s
certified” is a great way to side-step
the issue.

There are several internet based
training “colleges” and “universi-
ties” that do the same thing. In

your quest to find the right trainer
for your clients, you will simply

have to look at things other than

a piece of paper. Some great train-
ers are not certified and some lousy
trainers are, and vice versa. The
broader point is that there really

is no trustworthy certification that
would help you through this maze of
credentials.

Traditional Trainers

The systematic training of large
numbers of dogs came from the
trenches of World War 1. The Ger-
mans used dogs as couriers through
the trenches. Between the wars,
this methodology was used to create
The Seeing Eye, the first successful
use of dogs to help large numbers of
disabled people.

In WWII, the tradition of mili-
tary dogs continued and expanded.
At the end of the war, hundreds of
military dog handlers came home
and applied their new skills to a
new career. They may not have
been academics, but they knew how
to train dogs. Over the next thirty
years, the vast majority of pet dogs
were trained by this standard. Con-
trary to current beliefs, traditional

Continued on page 24

your own canine massage practice.

EQUISSAGE-

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)

THE EQUISSAGE PROGRAM
IN CANINE MASSAGE THERAPY

professionally schools the student in the theory and
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training is not inherently harsh. No
method can be constantly nasty and
still be effective.

After the 1960’s, Americans
softened their view of the world. Any
method of training that included
aversive control came under attack.
Some of the criticism of the military
style training was valid. Many dogs
do not thrive under stern handling.
However, the attack on tradition
doesn’t focus on specific issues, but
simply assumes that all dogs will be
traumatized if they are trained with
a choke-chain. This is illogical.

While some dogs at obedience
competitions do hang their tails,
some engage in the most rigorous
competitions with tails flying. The
same is true of field trials, an event
that relies heavily on shock collars
to create consistent performance. If
shock collars are innately damag-
ing, why do the vast majority of the
dogs wag their tails while compet-
ing? Why do they greet their owners

As a groomer, recommending the
right training services does not
require that you join the battle

between tradition and modernity.

enthusiastically if they are so hor-
ribly abused?

Traditional trainers don’t get off
the hook in the illogical accusations
arena. There are still many trainers
who refuse to use food in training
because it supposedly creates a dog
that is dependent on treats. Hunt-
ers have rewarded their dogs with
a part of the kill for thousands of
years with no ill effect on the dog’s
hunting ability. To not use food
treats simply wastes your clients’
time and sometimes fails to spark
the interest of the dog, which leads
to a program heavily weighted to-
ward unnecessary force.

TUBS # TABLES » CAGES ¢ ACCESSORIES

605-582-3013

WWW.I00m thes ! com

# [imawiar M° 1 W
-Ihl Ieminbis w 41" Ty
Higaght Rempe v 1§ 10 1

o ﬂ$499

* Bamanmir A8 074 05
w ks Aveschly w 147 L W
& kel ) g, M e Wiesd

omily 639

o yramime 47 05
® Je el b= 307 L A

= oy mmaie Pl 'R “'iu:dﬂ-ul

"l||-|i|‘|ilgl| J-'l-'rlll-ln

only 995

CALL FOR A FREE BROCHURE OR A DISTRIBUTOR NEAR YOU!
READER SERVICE CARD #7768

24 Groomer to Groomer * Vol 30 Ed 3 « March 2011

The problem with this perpetual
argument is that it isn’t relevant
to professional training. It’s simply
a spitting match between oppos-
ing ideologies. An objective analy-
sis yields a far more flexible and
dynamic approach. There are times
when forceful methods are the per-
fect solution for head-strong dogs.
There are also times when overbear-
ing handling can ruin a sensitive
dog. Sometimes the same dog needs
to be wooed and coerced through a
series of training sessions to get the
right combination. Dogs are far too
complex to be treated identically in
all situations.

As a groomer, recommending
the right training services does not
require that you join the battle be-
tween tradition and modernity. Your
job is to find the person who knows
how to solve problems and provide
effective, safe training for your cli-
ents’ dogs. If a dog loves to leave the
property, you might consider getting
to know the local distributor for
underground containment systems.
If a dog is so wired that he can’t sit
still, you may have to know a good
veterinarian with additional cre-
dentials to prescribe an appropriate
medication. If a crusty ex-military
trainer can housetrain a Yorkie, run
with it. If a modern trainer claims to
use exclusively positive methods but
loves to use head-halters, a punish-
ment device, your clients’ dogs will
still be better behaved on leash;
even if the trainer doesn’t know how
that collar works or that using it
actually breaks their commitment to
“positive” training.

My advice is that you use your

Continued on page 25
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own knowledge of dogs and then
follow up on your recommendations.
Keep track of who you sent where
and then check back after the train-
ing is over. Stick with the people
who get the results and please your
clients; otherwise your clients won’t
be pleased with you.

Ten Questions to Ask
a Prospective Trainer:

What kind of training do you
do? Don’t assume that any one
trainer is going to be appropriate for
every situation. Just as you have
multiple suppliers for your salon’s
products and equipment you may
need to have knowledge of several
trainers and their specific strengths
and weaknesses.

Are you a good teacher? Dog
Training includes training the
owners. How well does the trainer
teach? Request a presentation for
your staff to find out. Use your
staff’s dogs and solve some real
problems in real time. Get a con-
sensus from your employees to help
you make a decision. If the trainer
is reluctant to display his or her
methods to your staff, that might be
a reason to look elsewhere.

What kind of training have
you done? Five years experience
teaching dogs to sit means you can
teach dogs to sit. That doesn’t mean
you have any experience solving a
housetraining problem. Likewise,
teaching rudimentary obedience in
a parks class or mega-pet-store isn’t
automatically connected to stopping
a dog from biting a child or even
darting out the front door.

How many dogs have you
trained? To be a good trainer you
have to know dogs. That requires
handling hundreds rather than doz-
ens. While someone may feel they
have a gift with animals, earning
mastery is a matter of proving your
ability over and over, again. Given a
choice between someone who claims
to have an innate ability to handle
animals and someone who’s han-

dled thousands of dogs, Il take the
latter, every time.

Private or Group

Group classes may be all your
client needs. However, groups limit
the individual attention for each
student. Anything more than gen-
eral control, on-leash, should be
handled privately.

[s the training in-home or at
a facility? Any serious problem
requires one-on-one training in the
home. You have to see the behavior
at its worst with all the factors that

hic Designer Cindy Agoncillo

Larger 8'%2 x 11 Size
Full Color Cover

A low cost way to educate your ¢
Encourage more business!

717-691-3388 e info@barkleigh.com

cause and maintain it. Sitting in an
office and filling out a questionnaire
is rarely sufficient. Likewise, meet-
ing at a facility devoid of everyday
items makes it very difficult to
recreate problem behavior. If a dog
surfs kitchen counters, you need
a kitchen to elicit the behavior and
eventually must fix the problem in
the kitchen that triggers the behav-
ior.

What training materials do you
use or recommend? Most owners
need some kind of written or visual

Continued on page 26
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guide to help them train their dog.
Handouts that go along with a train-
ing program help insure success. If
a trainer has not prepared materi-
als for clients they should at least

be able to name a selection of books
and videos they make available.

If a trainer pitches a specific tool,

the incentive may be profit and not
effectiveness. Not every dog needs

a choke chain, shock collar, head
halter or other device. If a trainer has
developed a favorite tool it may indi-
cate they offer cookie cutter train-
ing, which of itself is neither good
nor bad. Some people offer services
limited to their skills; which is bet-
ter than someone who claims to be
able to train everything, but does not
have the experience to back it up.

Do you handle behavior prob-
lems? Which ones? Very few trainers
are effective with tough behavior is-
sues. Knowing how to create an obe-
dience trial champion or agility dog
has nothing to do with being able
to stop a dog from ingesting socks.
There are some behaviors that are
difficult to fix that do not respond
well to experimentation. When
someone says they can fix behavior
problems you should require some
tangible proof including what they
did, how long it took and how long
the behavior remained arrested.

Do you work with veterinar-
ians? There are several behavioral
problems that can be the result of
disease or illness. My last Cattle
Dog, Tuggy, had Cushings Disease.
The first symptom was unexplained
urination in the house. If I had
only addressed the housetraining,

[ would have disguised the keys

to diagnosing his disease. Anyone
who wishes to work with behavior
problems should have ready access
to veterinarians who can help de-
termine whether the behavior may
have its roots in a medical problem.

How do you stop a single
behavior, now? A fashionable dog
magazine recently printed a regular
column that offered a solution to the
common frustration we have over
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When someone tells you to assume
that a dog is going to destroy things,
they really want you to drop your
expectations, not of your dog’s
behavior, but of their expertise.

unacceptable behavior. We should
lower our expectations and all will
be well. The column was written by
a highly respected behaviorist...with
letters after her name. To buttress
her position she quoted another be-
haviorist (with the obligatory letters)
as saying, “People shouldn’t get a
puppy unless they are willing to lose
one very expensive pair of shoes.”
The author’s comment was “Truer
words were never said.”

The letters I will place after that
little offering are B and S, in that
order and without a space between.
Think about this for a second. What
if pup ingests the pieces of the shoe
and they create a gastric obstruc-
tion? Ask your vet, it’s a common
occurrence. An obstruction invari-
ably leads to major abdominal sur-
gery and possibly death. If you can’t
stop a dog from eating an expensive
pair of shoes, how do you stop a dog
from ingesting anything? What if
it’s a hunk of a cheap shoe? If you
can stop a dog from ingesting hunks
of cheap shoes, why wouldn’t you
teach your clients to stop a dog from
ingesting anything of value?

There’s the rub. When someone
tells you to assume that a dog is go-
ing to destroy things, they really want
you to drop your expectations, not
of your dog’s behavior, but of their
expertise. They don’t want to admit
that they don'’t have a clue about
how to stop a puppy from ingesting a
pair of shoes, a cherished teddy bear,
your passport, a bottle of prescription
medication, pairs of glasses, wedding
rings, your cat’s food or any other
thing, dangerous or not.

If you are interviewing a trainer
or behaviorist and they tell you

that there isn’t any way to stop a
behavior immediately, teach them
the error of false statements in
public. Spritz a mild soap solution
in their mouth every time they open
it. Repeat as needed. Then find a be-
haviorist who doesn’t blow bubbles
when they talk.

Final note

It is beyond the scope of this
article to tell you how to control
the behavior of dogs and cats in
the real world. Feel free to browse
my website at www.clickandtreat.
com or email wilkesgm@aol.com for
information based in reality and
proven to be effective.

Gary is an internationally ac-
claimed behaviorist, trainer, author,
columnist and lecturer. He has more
than 30 years experience working
with dogs, including eight years of
shelter work. Gary Wilkes is respon-
sible for the innovation and develop-
ment of clicker training as a practi-
cal methodology for dogs and with
his former colleague, Karen Pryor,
introduced this method in 1992. He
currently has a full-time, veterinary
referral based behavior practice in
Phoenix, Arizona and is an author,
a columnist and feature writer for
Groomer to Groomer and Off Lead &
Animal Behavior magazine. Contact
Gary at wilkesgm@aol.com or visit
wwuw.clickandtreat.com.
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BY KATHY HOSLER

he Lap of Luxury Dog

Spa — doesn't it sound

fabulous? Just hearing
the name made me eager to visit it
and see what it’s all about.

The spa is located between
Boca Raton and Delray Beach in
Florida at The Shoppes at Addison
Place. It’s in a two plaza strip-mall
that is situated among more than
one hundred gated communities,
where the homes sell from five-
hundred-thousand to several million
dollars each.

[ drove in and found a parking
space between a Mercedes and a
Bentley. Yes, this is definitely a very
upscale area.

Continued on page 28
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The entrance to the spa was
beautifully landscaped with palm
trees and lush greenery. Stately
entryway pillars invited me into a
world where pampering is the order
of the day.

[ was met by Lap of Luxury’s
new owner, Jonathan David, star of
Animal Planet’s Groomer Has It and
Dogs 101.

Upon entering the 2200 square
foot spa, [ was surprised by the
spaciousness and pleased by its
friendly atmosphere. The high ceil-
ing with its exposed ductwork and
abundant lighting has a very clean
and futuristic look. The cheer-
ful white walls accented by lots of
stainless steel and glass compliment
the spa’s white with silver motif.

[ almost have the feeling of be-
ing on a Hollywood movie set. There
are framed posters from Groomer
Has It showcasing Jonathan, and
also a television playing episodes
from Dogs 101 that featured Jona-
than.

My inner shopper sprang to
life when [ saw the entire left side of
the store lined with mini-boutiques,
each one with its own theme.

Ready for adventure, I headed
for one that had all kinds of giftware
and jewelry, the next was overflow-
ing with doggie dress-up and play-
wear, another is filled with all kinds
of travel items, I see a huge selec-
tion of interactive game toys, and
further down designer strollers for
owners to carry their precious pets.

But then, my eyes were drawn
to the grooming salon area located
on the right side. Awesome! Every
groomer’s dream is a pretty accurate
way to describe it. What a set-up!

The show-stopping salon is
completely enclosed by glass, which
creates a wonderful open feeling for
the stylists, the dogs, and their own-
ers. There is no crowded, dark, back
room grooming here.

[ asked Jonathan about the
glass enclosure. “The salon set-up is
a big thing for me,” says Jonathan.

28 Groomer to Groomer * Vol 30 Ed 3 « March 2011

“ We are the most
expensive salon
in all of Florida ...
But once people
try us and see
the difference in
grooming, they
stay with us.”

“I want people to be able to see
everything we do and know exactly
what is going on with their dogs at
all times.”

There are five grooming sta-
tions. Each one is equipped with a
hydraulic table and other state of
the art grooming equipment. The
mirrors and cabinetry are all built
into the wall and fully stocked with
products the stylists use. The dryers
are suspended on a floating arm
that comes out from the wall. Every-
thing is well organized and roomy,
and the lighting is fantastic.

[ walked into the bathing room

located in a separate alcove on the
left. It’s a beautiful room where

the color theme of white and silver
continue. It houses their washer
and dryer. The bathtub is made of
stainless steel (of course), and there
is a bank of thirty-six stainless steel
holding kennels where the pets may
rest while they are waiting for their
owners to pick them up.

“We groom about thirty dogs
per day,” says Jonathan. “We have
two groomers and me, and we have
three bather/fluffers. We offer many
grooming services from our Aqua
Spa Bath, (a basic bath and blow-
out), to the Elite Full-Body Groom,
(hand-scissored grooms).” Before be-
ing released to its owner, every dog
is gone over by Jonathan personally
to insure the groom is perfect.

“We are probably the most ex-
pensive salon in all of Florida,” says
Jonathan. “But, once people try us
and see the difference in grooming,
they stay with us.”

Returning to the grooming
salon, [ saw some owners watching
through the glass while their little
baby was being styled. Because the
spa is designed with so much open
space, the dogs being groomed are
comfortable and not stressed. There

Continued on page 30
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is very little barking. The relaxing
atmosphere invites you to linger,

whether you watch the dogs being
groomed or browse the boutiques.

“Lots of our clients drop their
dogs off, then go for breakfast or
lunch at one of the outdoor cafes in
the mall,” says Jonathan.

Still others were like me, fasci-
nated by the wonderful retail items.
[ just had to explore all the unique
offerings. As I looked at a doggie
dining set in a tropical tangerine
color, a doting owner and her freshly
groomed Maltese were choosing a
new ruby-red patent leather pet
carrier designed exclusively for the
Lap of Luxury.

[ picked up a gorgeous collar and
leash set made of white python and
chrome and another made from Sting-
ray. You can't find that just anywhere.

In the funwear section, a little Yor-
kie was modeling a Kiss polo shirt from
the Paris Hilton Collection (RSC #7744).

There was a fabulous four post
Marilyn Muttroe (RSC #7745) bed
with Swarovski crystals encrusted
in bone shapes. It came with a pil-
low and blanket, and a price tag of
$2250. Oh, a dog’s life...I should be
so pampered.

Jonathan tells me that they
have just opened their Treat Bar
and it’s a real hit with their four-
legged clientele. “We offer a wide va-
riety of premium treats and chewies,
and everything is made in the USA.
We won't sell any foods that are not
derived from the USA.”

The Lap of Luxury is also very
involved in community activities and
with the local rescue groups and
animal shelters. They host events to
raise funds for these organizations
and to help adopt pets. The owners
can even bring their own pets with
them to these functions.

The Spa has brought in experts
to speak on pet nutrition, offered
pictures with Santa, organized a
Singles Night at Yappy Hour, and
more. Other stores in the mall have
even joined with them to help pro-
mote these events.

They will soon begin training
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classes for puppy socialization and
also basic and intermediate obe-
dience, with more services in the
planning stages.

When it comes to filling all their
client’s wants and needs, no one
does it better than Jonathan David
and the staff at the Lap of Luxury
Dog Spa.

[ should know. I got to experi-
ence being in the Lap of Luxury, if

only for a day.

]
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66 When it comes to
filing all their client’s
wants and needs, no
one does it better than
Johnathan David and
the staff at the Lap of
Luxury Dog Spa.
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GIVE YOUR SALON A FACELIF 17

By CHRISTEIN SERTZEL

few years back, I decided that I needed to make some changes in my grooming business.
[ added additional services and retail items. The result was that my salon was invigorated!

Here are some ideas to boost your revenue without grooming more pets. Give your Salon

GroomertoGroomer.com

a Facelift!

BOUTIQUE OR SPECIALTY RETAIL ITEMS

If you don’t want the extra work of retail, or
lack the space, consider specialty retail. Wheth-
er it be at-home grooming supplies, gourmet
treats, nutritional and vitamin/mineral supple-
ments, flea and tick care, collars and leashes,
breed specific gifts, or seasonal supplies and
gifts; give it a try! If you are strong in recom-
mending the products you carry and know
many owners could use them then offering
specialty items is a must!

EXPANDING YOUR BUSINESS

Do you have a knack for baking? Do you
have an eye with a camera? Do you organize a
great party? Then why not utilize your talents
to grow your business? You could add pet
photography, gourmet treats, or host play dates
or pet birthday parties at your salon to generate
more revenue.
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BRANDING YOUR BUSINESS

[ took my passion for supportive care and en-
compassing grooming and created my own line of
skin and coat care products for dogs, Canine Spa
Therapies. These are products that address skin
and coat care issues that I commonly saw in my
salon. They offer all natural topicals for overall
better health and relaxation during a grooming
session. [ offered pet care through these products
that no other salon in my area was offering. There
is no better way to specialize in a service than to
offer supplies and products that carry your own
name and business credo behind them. And with
creative and dedicated marketing, the products
you believe in will be what your clients reach for
when they care for their pet. Sell what you use
and use what you sell. It does take time and mon-
ey to brand your business, so do not enter into it
lightly. Do your research and get the education
you need to do it the right way.

Continued on page 34
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cre ondlcos. T onec s ine traveling advertise everywhere!

canine sports medicine therapist for

a German Shepherd Schutzhund ONCE YOUR FACELIFT ness will grow in the avenues that
team, and I got to travel all over, IS COMPLETE, HOST A you pursue. Deciding to turn your
including overseas, by caring for GRAND RE-OPENING business around or to start new
their animals. Not only can you add Re-invent your business. Host a  from the ground up takes resolve
this to your existing business, if you  gpecial day and advertise it every- and dedication. Your outlook must
can’t groom or want to change your  yhere, Whether it is a new coat match your business plan in order
career focus, this field is a wonder- ¢ aint new services, or a total to succeed.
_ful one. It is rewardipg, and gratify- revamp and build out, be excited
ing work, and lucrative as well. about it! Focus your energy and To learn more about the full
you'll see yourself and your busi- line of Canine Spa Therapies
BREED FUN DAYS ness rewarded. Skin & Coat Care Products, visit
Book all dogs of the same breed Remember that your busi- www.ShowSeasonGrooming.com.

and have a meet and greet for the
owners and a play day for the dogs.
Offer seasonal treats and promotion-
al gifts that spotlight the breed. Offer
add-on services in the salon that are
simple to do and can be offered at a
discounted or special price to pro-
mote the day’s events for owners.

DAY SPA STAYS AND
WEEKEND SPA RETREATS

If you have the staff, the time
and the space, look at adding day
care and integrate that with client
grooming visits. Many clients enjoy
knowing their pet is at the Spa
getting pampered while they are at
work or running errands. You could
offer your regular grooming clientele
an extended stay option when they
are leaving on vacation. Not only
will you groom their pet while they
are gone, ensuring it is not a matted
mess when they return, but you'll
also have added revenue by having
them stay with you. Much can be
done for “boarding” pets, without
having a complete boarding facility.
Be sure to have all of your bases
covered for the best of care while
they stay. Be sure that your own

5 pets are safe, and everyone is cur-

g rent on vaccines and interacts well

§ with each other. You'll likely find,

¢ through word of mouth, that this WHEN YOUR MOTHER WINS A LITTLE ANGEL AWARD FOR BEING

. service grows quickly WELL GROOMED AND WELL MANNERED, T'LL PUT HER PICTURE BACK UP,
3

34 Groomer to Groomer * Vol 30 Ed 3 « March 2011




\ - : ; \ by, A

™

SimPI}/ Pure

imply the Besf'
Enjoy all 5 »

. s " ,f

Simply Pure Shampoos -

b N Sesfor $20

T,

:;qu,@
-i. ’a
L _l‘_-"‘_ I[‘...“:‘ll

£,

1-1 N "FREE shipping™

=

- B

[

Five unique varieties made with
reverse osmosis ultra purified
water for a naturally pure
bathing experience

Conditioning Shampoo
Coat Brightening Shampoo

Jatmeal & Aloe Shampoo

ucumber Melon Shampoo
Deep Cleaning Shampoo

codweys

Find us on
Facebook

All available in a ] - -Dm
‘professional grade gallon (50:1) and. 16 oz. retail (ready-to-use) -

*Call and mention code SP0411. Offer applies to 16 oz. size only.
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SPA SERV'CES selli;llg luxury in today’s economy

BY JOE ZUCCARELLO, SALES MANAGER, TROPICLEAN

SPA Services offered in groom-
ing salons continue to amaze pet
parents and are some of the most
talked about topics between pet
owners and their friends and family.
With the trend of pet humanization
still going strong, a growing majority

see pets as a beloved member of our
family and naturally want the very
best for them.

This desire for our pets’ well
being has driven pet professionals
to consider offering supplemental or
extra service offerings to drive sales

and enhance the pet and pet owner
experiences with our businesses. I
can hear it now, “Joan, you won't
believe what I treated my dog Buddy
to while he was at the groomer to-
day? After all it is his birthday and
he deserves it!”

GroomertoGroomer.com

W
(o)

PET AprointMEnT KARDS

Two new Pet Appointment Card (PAK) Styles! These adorable cards are
2"x 3 1/2" card stock. Great for grooming salons, kennels and veterinarians.

Your Pet's kexi Appaidfmest is
SR

ok o)

Wil P Pt
Appoirimant &

1)

ik

SWMIwThisd

PAK - Squares

"
PAK - Bathtub w
#1936 100 ] #1939 100 $7.95

This may sound very familiar
to you. Word of mouth referrals
remain the top method of getting
new customers. A referral for good
grooming is one thing. A referral for
good grooming with exciting extra
services purchased during the ap-
pointment is a BONUS!

Facial Scrubs, Paw Treatments,
Aromatherapy, Massage, Acupunc-
ture, Hydro-Therapy,

Tread Mill Workouts, Oral Care,
Nail Painting, and other pet
pampering services continue to pop
up in salons all over the world. If
you are not taking advantage of this
services phenomenon at some level

§7.95 -
#1937 500 $29.95 #1940 500 $29.95 you may be missing out. If you are
#1938 1000 $43.95 #1941 1000 $43.95 offering some or all of these ser-

Barkleigh Productions, Inc.

(717) 691-3388
E1415

ORDER ON-LINE at

www.BARKLEIGH.com
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vices, or if you are contemplating
starting to offer these services, you

Continued on page 37



are probably asking yourself how
you can go from groomer extraordi-
naire to salesperson extraordinaire.
Believe me, selling is MUCH easier
than grooming! You are the expert
and your clients rely upon your
expertise to recommend beneficial
services for their pets.

[ have written about three sell-
ing “rules” below, which if you follow
my advice, will help you prove to
yourself you can be successful at
selling, and in turn, reap the re-
wards of your efforts.

Somebody once told me; “Those
with money are still spending
it.” This is the first rule of selling. I
know it is hard to believe, but there
are plenty of people out there still
spending their money on what some
may consider frivolous or unneces-
sary things. Almost every market
has a population of people in it that
can afford to live a lavish lifestyle.

To understand the buying pat-
terns of such people, we need to
ask ourselves this question. Why
do people spend money on luxury
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#PS-2 Learning To Brush Your Pet — Teaches proper brushing techniques to clients

#PS-3 When Your Pet Needs a Smoothie — What clients can expect once severe matting is removed
#PS-4 Puppy’s First Visit — Helps clients prepare a pet for their first groom
#PS-5 The Ferocious Flea — Teaches clients flea prevention

#PS-6 Keep Your Pet Salon Fresh — Instructions on grooming upkeep at home

With the trend of pet humanization sfill
going strong, a growing majority see pets
as a beloved member of our family and

naturally want the very best for them.

items anyway? One reason could be
they can afford it, so why not? An-
other reason could be they want to
keep up with the Jones’. Yet another
reason may be they value the prod-
uct or service so much that they
couldn’t fathom going without it.

Let’s focus on the “value” rea-
son [ just mentioned. Why do we
focus on the value factor? Value is
an equalizer of economic classes.
Whether you are white collar or blue
collar, all appreciate value.

What is value? Some would
define it as the validation between
price and product. These people
would likely agree if the product
or service is offered at a fair price
compared to alternative products

Fiest Vet
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#pS-3 #PS-4
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or services, they see value in the
purchase. Oh, if it were that simple!
Really, value is more often defined
by the individual’s perception of
what is a fair price for the non-mon-
etary emotional fulfillment a pur-
chase gives them. In other words,
“How will this make me feel after I
buy it?” or “How will I feel if I don’t
buy this?”

Many feel guilty about leaving
their pet at a pet resort or even at
the grooming salon for a brief period
of time, so they place a high value
on providing the pet an enjoyable
experience while they are apart.
Some would argue this doesn’t

Continued on page 38
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20 Pet Care pamphlets
50 Pet Care pamphlets $18.50
100 Pet Care pamphlets $29.95
500 Pet Care pamphlets $99
1000 Pet Care pamphlets $180

$9.95
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make the pet miss their owner any
less, but [ can guarantee it makes
the owner feel better about leaving
their pet! That’s emotional value!

[ have truly seen people arrive
at very nice pet resorts in a vehicle
that looks like they live in it, only
to come in and spend hundreds
of dollars on their pet. This is the
second rule of selling. Don’t judge
a book by its cover. In this case,
don’t judge a customer by their ap-
pearance. Another version of this
rule could be applied when you
assume that because you think a
product or service is expensive, so
too will the customer. Making this
mistake could result in losing the
sale because you didn'’t even ask or
the customer gets upset because
they didn’t know the service was
even available. In either case, the
customer loses, the pet loses, and
you lose.

The third, most important rule

in selling is the easiest rule of all.
Just ask. Ask every customer if
they would like to buy what you are
offering. Pick your favorite two or
three items or services you offer and
ask every customer if they would
like to buy them. Is it really this
simple? YES! Try it. More will say

no” than will say “yes,” but com-
pared to not asking at all, the “yes-
ses” will have a huge impact on your
income. Don’t be pushy. You are
just asking. Nothing more. If they
say no, that’s ok. Don’t beat yourself
up about it.

Here’s your challenge. Starting

tomorrow (or today if you are the
ambitious type), ask every customer
to buy your extra services, and you
will sell more than you ever have.
If you have staff, teach them to do
this also. Do this every day, every
week, every year, and you will love
the results!
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Tropiclean launched its revolutionary
SPA Lavish Your Pet product line in 2003
and since has helped transform thousands
of grooming salons across the country
and worldwide into grooming “SPAs”.
Identifying the beginning of the SPA trend,
Tropiclean developed a variety of luxurious
premium level shampoos and conditioners
incorporating the ultimate ingredients nec-
essary to set this line apart from the tra-
ditional shampoos in grooming shops. The
intent, from the beginning of this line, was
to assist the Pet Professional in generat-
ing more sales dollars and providing a pet
owner and their pet a unique, high quality,
pampering experience. More can be learned
about the SPA Lavish Your Pet product line
by visiting www.tropiclean.net.
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PET BouTIQUE & Spa PRODUCT NEWS

Pony Express Carrier
and Walking Vest

Pet Flys introduces the Pony
Express Carrier and matching Walk-
ing Vest. Both are made of faux
suede with faux shearling lining for
comfort, are machine washable and
available in five original styles: Dixie
Doe, Baby Burro, Puppy Love, Cour-
age or Betsy Ross. The products are
made in the USA. For more informa-
tion, request Reader Service Card
#7747.

CLASSIFIEDS

Having fits trying to shave feet,

clip nails, remove mats from unruly,
sensitive, aggressive dogs? You need
to see www.ProtectiveSpecialties.com/
clipinsling.htm

SAVE BIG ON
EMAIL SPECIALS!
Give us your current e-mail

address to receive
special savings on

Barkleigh Products!

Receive E-Mail Product
Specials Every Month!

INFO@BARKLEIGH.COM
WWW.BARKLEIGH.COM

Bumper Bed

West Paw Design is introduc-
ing its eco-friendly Bumper Bed
for dogs and cats in two new floral
patterns. Match a center pillow in
the new pink-tone Monaco pattern
or the blue-tone Breeze pattern with
six outer bolster options to find
the right blend for your customer’s
home decor. Each Bumper Bed is
stuffed with recycled IntelliLoft cre-
ated from reclaimed plastic soda
bottles that have been turned into
an ultra soft and durable fill. An
extra-large Bumper Bed reuses 108
twenty-ounce bottles. Sizes XS to
XL. For more information, request
Reader Service Card #7746.

BreatheHe

Nikki Green
Olive Oil Shampoo

Posh & Co is proud to introduce
Nikki Green Olive Oil Shampoo line
for dogs. The products are eco-
friendly dog shampoos made with-
out harsh detergents, chemicals,
artificial coloring or toxins that can
harm and dull a dog’s coat. Instead,
only the purest ingredients nature
has to offer, like 100% consump-
tion-grade olive oil, Mediterranean
Sea salt and essential oils from all
over the world are used. With Nikki
Green, four-legged friends will ex-
perience a clean so pure, their coat
will radiate with a healthy glow that
only Mother Nature can provide. For
more information, request Reader
Service Card #7714.

BREATHE HEALTHY®

HI-TECH =

- GROOMER’S MASKS

Protection For Allergies,
Pet Dander, Hair, Dust,
Parasites & much more.

Permanent Microbe Shield®

KILLS GERMS.

un

aIth)-(.com
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GroomOlympian Series

GROOMING THE
IRISH WATER
SPANIEL

By Michell Evans
and Melissa McMunn

GroomertoGroomer.com

The breed standard states that
Irish Water Spaniels are “a smart,
upstanding, strongly built, mod-
erate gundog bred for all types of
shooting, especially for water-fowl-
ing. Great intelligence is combined
with rugged endurance and a bold,
dashing eagerness of temperament.
Distinguishing characteristics are
a topknot of long, loose curls and a
body covered with a dense, crisply
curled, liver-colored coat contrasted
by a smooth face and a smooth ‘rat’
tail.”

Grooming this breed starts with
a clean straight coat. To achieve
this, bathe the dog, blow out most of
the water with a forced air dryer and
then heat straighten it with a brush
and a relatively hot, but not forced,
air dryer. The pads and sanitary ar-
eas should be clipped and the nails
trimmed.

Use a #10 or #7 blade to clip
the cheeks and throat in the same
pattern as a Poodle except for one
very important characteristic, the
beard, which is sometimes called a
goatee. The hair on the throat and
muzzle forms a natural pattern
making it easy for you to follow. The

40 Groomer to Groomer * Vol 30 Ed 3 « March 2011

natural pattern forms more of a U
shape than a V shape. The chin and
muzzle hair will already be short,
but should be neatened (Picture #1).

PICTURE #1

With the dog standing in a
stacked position and with the muz-
zle parallel to the table, run your #7
blade up the larynx until it comes
to rest just above the Adam’s apple.
It is important that when the dog is
in a stacked position, the goatee is
hanging from the jaw line and not
protruding forward from the throat.
Make sure that the goatee does not
come forward from the corner of the
mouth and it should not be longer
than the ears. Leaving the goatee
more forward under the jaw line will

COMPLETED GROOM

shorten and broaden the muzzle
and taking it farther back will create
a longer leaner muzzle.

Use your #10 blade to clip the
entire tail with the grain of the hair,
but leave two to three inches of coat
on the top of the tail at its base.
This coat will become part of your
top line (Picture #2).

In order to make this groom
simple, I propose blocking in your
body coat with attachment blades
the first time you groom the dog.
After that, I hope you will have the
confidence to make your own judg-
ments as to what lengths, in what
areas, will best make your Irish Wa-
ter Spaniel fit the AKC standard.

PICTURE #2

Continued on page 42
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GROOM EXPO 2010 WINNER'S CIRCLE CHAMPION
% IRINA PINKUSEVICH

Irina Pinkusevich (center) with
Nature’s Specialties representatiy
Bob Harris and Mary Meeks.
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Clip the area from about two
inches behind the occiput to about
the middle of the top line, leaving
hair approximately two inches in
length. The neck should appear
long, arching, strong and muscu-
lar. The shoulder should appear
moderately laid back. Clip the rest
of the top line, including the croup,
leaving the hair approximately one
inch in length. Leave the area just
in front of the tail and the coat at
the base of the tail to be rounded
with scissors.

The back should appear to be
broad with a rounded croup. Even
though it is acceptable for the Irish
Water Spaniel to be slightly higher
in the rear, it is more appealing to
the eye to make the top line level.
Clip the shoulder and area outside
of the shoulder points to about an
inch in length, leaving an apron and
showing the return of the upper
arm. The shoulder should appear
moderately laid back and powerful,
but not heavy. The forechest should
appear to be moderate.

Clip the ribs leaving the hair
about two inches in length. Leave a
slight skirt by falling away from the
body with your clippers when the
ribs turn under. The ribs should ap-

PICTURE #3

pear to have a barrel shape. Clip the
thighs about two to three inches in
length, leaving enough coat to cre-
ate parallel lines when viewed from
the rear. The hips are to appear
wide with muscular, well developed
thighs. Clip the area from the point
of rump to the deepest part of the
rear angulation leaving that area

of hair two inches in length. The
dog should appear to have moder-
ate rear angulation with good width
through the thigh (Picture #3).

Now that you have this basic
blocking accomplished, scissor all of
these parts together. Trim the brisket
coat to appear to extend to the el-
bow. Continue your underline, keep-
ing it almost level. The loin should
appear short, wide and muscular
without a tucked up appearance.
Round the ribs and shape the apron.

/ Think naturall
Save a troel
Use Megamazon!

All natural line
made with
Amazon berries

Commercial info at: (510) 577-0310 - www.mgbwesicoast.com
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The forechest should appear to be
moderate and the ribs should appear
well sprung. Trim the feet to appear
large and round and create cylinders
with the front legs. Trim the rear
legs to balance with the front. Hocks
should appear to be set low.

As well as the rat tail, the top-
knot of the Irish Water Spaniel is an
essential characteristic of the breed
(Picture #4). The topknot should not
be trimmed in an exaggerated or ex-
cessive manner and should obstruct
the eyes. Comb the topknot forward
and trim the bangs so that they
lightly graze the muzzle. You can
use thinning shears to thin the coat
over the eyes so the dog can see a
little better (Picture #5).

From the portrait view, the
topknot is trimmed to blend with the
ear. There is no separation between
the topknot and ear as with a Poodle.
The area of the topknot over the oc-
ciput and on the top skull is used to
blend into your long arching neck
and should give a domed appear-
ance. The area above the cheek in
front of the ear is trimmed to blend
with the ear, so that it gives the
impression of a softly drawn curtain.
The ears are to frame the face and

Continued on page 43
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PICTURE #4

PICTURE #5

are layered. The ears are never
to be longer than the breast
bone and never all one length.

The final step in creating
the style of the Irish Water
Spaniel is to wet the coat to
bring back the curl. Spray the
body coat with a bottle of wa-
ter and pat it with your hand.
Do not wet the legs. They
should be left fluffy. Wet the
topknot and ears just enough
to style them, but not enough
to flatten them. Blot the coat
with a towel to remove excess
water and allow to dry natu-
rally (Picture #6).

[rish Water Spaniels are
not a common breed to turn
up in grooming shops. Tuck

é N
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this article away and when
you get the call you will be
ready. Happy Grooming.

Author: Michell Evans
ICMG, NCMG, Owner of The
Grooming Tutor LLC, Michell is
a multiple Best in Show and
Best All Around winner. She
has received the Liz Paul Best
Scissored Poodle award. She
was ranked 3rd in 2010. She
will be traveling to Belgium in
2011 to compete for the United
States. She has groomed and/
or handled 24 different breeds
for AKC including Irish Water
Sapniels. She works very hard
to bring the most sensible and
current information to you
through her tutoring business.
For more information please
visit www.groomingtutor.com.

Co Author and Photogra-
pher: Melissa McMunn has
had a passion for Irish Water
Spaniels since 1990. She ob-
tained her first in 1992. Melissa
breeder/owner/ handles in
conformation, obedience, agility,
hunt tests and dock diving. The
photographs for this article fea-
ture Ch.WS N LA For The Love
O’The Game RN. “Rugby” spe-
cializes in reading with children
at Judith A. Resnik Elemen-
tary School in Gaithersburg,
MD. Rugby the Reader Dog is
registered with National Capital
Therapy Dogs, Inc. He is the
dog with whom Michell won BIS
at Hershey Groom Expo 2010.
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New England
Pet Grooming
Professionals
Fall Fest

Review

Barkleigh Creative Runway Lights up the Northeast!

WARWICK, RI — With over
700 people in attendance, the New
England Pet Grooming Professionals
hosted their 30th Anniversary Fall
Fest at the Crown Plaza in War-
wick, RI November 5-7, 2010. It
was a multi-leveled event: edu-
cational seminars, three levels of
competitons, and a trade show
with many vendors. Headliners
included: Chris Pawlosky, Eric
Salas, Judy Hudson, Barbara Bird,
Kendra Otto, Jody Murphy, Dr. Liz
Hassinger, Bob Harris and Chuck
Simons.

-
[

This year’s events included
a PomAdorable scissoring contest
sponsored by “Chicken Joe” Taylor

of Groomer Has It on Animal Planet.

Kendra Otto was the winner of the
$500. Winner takes all. Eric Salas
called it “a show with heart.” The
top Open Level competition was a
GroomTeamUSA sanctioned event.

The next FallFest will be
moving to July and will be called
the NEPGP Summerfest held on
July 15-17th, 2011.

Continued on page 46

Personal Training DVD’s for Groomers

WITH SUE ZECCO & JAY SCRUGGS

www. superstylingsessions.com
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Pictured clockwise from top left: Creative contestants Tara
Lamper with “Irish Tapestry,” Jill Pipino with “Toy Story,”
Susan Vickers with “Groomer Slayer” and Linda Kay
ONeil with “Eye of the Tiger.”

Photos by Animal Photography
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See the newest visual info for
the Pet Pro. We have Barkleigh

Show Coverage, News,
Interviews, Facility Tours,
Groomer Video Tips, Company
Profiles, and More!

NEWLY ADDED:

Creative Grooming from &RooNA EXVPo
Groomer News and Notes

Puppy Mill Rescue by Jon Bannon

Education from £reoM Exve  www.BarkleighTV.com
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A Professional Groomer's Guide ;.; % Regularly
By Kathy McGee : pitEs

y [aALy . 4 Just $9.95
Chapters Include: £ & » Pre-Ordered!

The New Puppy Phone Call u* i
Introductory Visit g ! f

First Appointment

Client Quotes ' E

Sending Home
Tlps to Remember ' ﬁ
Companion Booklets, ;
and Educational Marketing Tools i P . [ A
L. ot - .
Book Awvailable at Q’ ﬁf . ) '

www. BarkleighStore.com Ty 'q FREE SHIPPINGI
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NEPGP Competition Results

Sporting Poodles 2nd — Kendra Otto
Entry Sponsored by PetEdge 3rd — Lindsey Dickens ARKlElG“
1st — Julia DeGiovanni Entry
2nd — Mary Erickson st — Laureen Behan SPECIAL AWARDS
3rd — Nancy Serabian 2nd — Jason Ronn Taxi EEKING
Intermediate 3rd — Emily Morelli Kelly Knight
1st — Lisa Correia :
. Intermediate Best Groomed Poodle

2nd — Mgry Finlayson 1st — Lisa Correia Lindsey Dickens NEw AUT“ORS
3rd — Chiloe Hunt .
o 2nd — Mary Finlayson Spider

pen 3rd — Debbie Davis "
1st — Jennifer Lee 0 Olga Zabelinskaya -
2nd — Amy Triezenberg pen Trinket

3rd — Greta Dalrymple

Terrier

Entry

1st — Sara Szymanski
2nd — Allison Lavotato

1st — Lindsey Dickens
2nd — Olga Zabelinskaya
3rd — Kendra Otto

BAA Sponsored by
Nature’s Specialties

Jennifer Lee
Daquiri
Jennifer Lee

Sailor
Jennifer Lee

44
Our industry needs new

books to keep up with the
pace and changes of groom-
ing,” says Sally Liddick,

3rd — Heather Budney Entry L .
. : CH, Majesties Delight :
Intermidiate Emily Morell Lise Coreia co-owner of Barkleigh
1st — Mary Finlayson BAA Intermediate Will Stone Joulie Productions.
2nd — Lisa Correia Lisa Correia . } g
3rd — Debbie Davis Erin Andrianoff This has been one
Open E?gsgyplgir::kens EeSt Firsé Emef industry that has been lack-
. aureen Behan .

;SB— Jﬁ”g'fer '—D‘?ek PomAdorabl ing a large resource of good

na — Lindsey Dickens BIS Sponsored by OmAdorable . L
3rd — Tara Denean Andis Company Kendra Otto educatlional materials and
MIX/AOP Entry Barkleigh Creative Runway Barkleigh hopes to change
Entry Carol Horton Tst— Tara Lamper that in the future.”
1st — Carol Horton “Irish Tapestry” :
ond — Emily Morell BIS Intermediate 2nd — Linda Kay O'Nei Books are needed in all
3rd — Danielle St.Louis Lisa Correia - J‘lllfyée Of the Tiger” aspects Of grooming, board_

ra — Jill FIpIno 5 .

Open BIS Open Toy gtoryn ing and pet business... pet

1st — Julie Pantages

2nd — Lindsey Dickens

3rd — Erin Andrianoff
McLaughlin

Mobile - Wages - Commission - Design
Floor Plans - Outfit Grooming Business
Education - Start Business - Tool Tips
Where Jobs Are - Add-on$ - Trivia
We're just getting started! It's FREE /

* Please cover $3.95 S/H, a $19.95 value free.

Call, write or order online. No catches!

Jennifer Lee (Scottie)

Scissoring Awards
1st — Julie Pantages

People’s Choice, Honorable

Mention — Susan Vickers

“Groomer Slayer”

PotGroomer CD

Amazing Info - Career Tools - Fun

USA Grooming Prices Survey Results - Rare!

Listen to Audio Interviews & Lectures

Vi)

styling, pet spa, animal
behavior in the grooming
salon or boarding facility,
ergonomic aspects, groomer
health, pet massage, add-on
services and more are being
accepted.

If you have a book
1dea, send it with one
sample chapter to
Sally@Barkleigh.com.

If you already have a
printed book, and would like
consideration on republish-

ing it, please send a copy to:
Sally Liddick,
49 Longwood Drive,

D & r/ﬂ/n faYalaaY~-\a _"~Yaa
etsroomer.cConl
T
Grooming’s #1 Buy & Sell Spot e Mobile Vehicle Ads e Help Wanted Ads e Business for Sale Ads
Groomer Buyer’s Guide e Galleries & Trivia Fun e Schools & Home Study e Over 5,000 Pages

Mechanicsburg PA 17050

S
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Find A Groomer Inc. PO Box 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
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The Northwest Grooming Show
will be held in Tacoma, Washington
at the Murano Hotel and Conven-
tion Center on March 18-20, 2011.
The three day trade show event will
host pet product exhibitors, groom-
ing competitions and educational
seminars.

Seminars will feature well-
known pet industry experts with live
grooming demonstrations by award

The Northwest

Grooming Show

Exner, Michell Evans and Deanise
Stoops. Educational topics include:
Brusher/Bather Certification, Pet
First Aid/CPR, Canine Massage,
Marketing Your Business, Retailing
and more. Grooming demonstra-
tions will offer instruction on hand-
stripping, salon freestyle grooming,
scissoring techniques, Portugese
Water Dog and Sporting Breeds
grooming and more.

will be held on Saturday morn-
ing followed by the Poodle class in
the afternoon. Sunday will feature
the crowd-pleasing Creative Com-
petition. Make sure to bring your
cameras!

Trade show exhibitors will offer
special show pricing while introduc-
ing and demonstrating new prod-
ucts to attendees, making it a great
time to stock up on supplies!

The Northwest Show will also be
home to exciting grooming competi-
tions! The All Other Purebreds class

winning groomers. Speakers in-
clude: Donna Owens, Teri DiMarino,
Sherri Shinsky, Carol Hoover, Molly

For more information on the
2011 Northwest Grooming Show, go
to www.nwgroom.com.

Help your clients with
problem urination,
house training,
destruction, aggression
and more!

M—

e Space for Time in and Out

e Client's Name and Phone Number
e Pet's Name and Breed

e Coding Block for Type of Service

e Space for Remarks

e Calendar

e Service Code Directory Makes Entry Quick

* Daily, Weekly, and Monthly Income Sheets

e Start Anytime during the Year... This Book Never Ends!

—
—

This loose-leaf Binder System permits an unlimited number of daily
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated by
monthly/report dividers, as well. Each groomer can have his/her own
book or everyone can work out of one... by adding extra pages.
Satisfaction Guaranteed!

#6053 Complete Groomer System $59.95

Order Online at www.Barkleigh.com or Call (717) 691-3388

READER SERVICE CARD #7785

A collection of more than 60 articles
about dog and cat behavior from Gary’s
award winning articles told in an engag-

ing, simple and easy-to-read fashion.

237 pages - $16.95

www.clickandtreat.com

READER SERVICE CARD #7786

GroomertoGroomer.com
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Due to a recent ruling by
GroomTeam USA Board of Directors,
Barkleigh will not offer GroomTeam
sanctioned competitions for the next
two-year cycle, according to Todd
Shelly, President of Barkleigh Produc-
tions, due to the Conflict of Interest
Policy dated November 8, 2010.

“Though well intended, we believe
this policy would leave Barkleigh Pro-
ductions open to litigation from com-
petitors. There are many cracks in
the policy that are not addressed. We
feel it is not fair to our top competi-
tors to risk losing their GroomTeam
points by competing at one of our
events and then having those points

i

BROOGMING SEMINARS & CONTESTS
PET INDUSTRY TR ADE SHOW

March 18-20, 2011

MUR ANO CONVENTION CENTER ¢ TACOMA, WA

Barkleigh Productions e (717) 691-3388
“WG ROOMlcom info.@barkleigh.com

READER SERVICE CARD #7787

GroomertoGroomer.com
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Exciting Changes for Barkleigh
IJA Grooming Contests in 2011

Barkleigh will not seek GroomTeam
sanctioning for next two-year cycle

denied after the fact,” states Shelly.

“In the absence of GroomTeam
points, many exciting changes are
planned for competitors at Barkleigh
shows,” says Shelly. Contestants are
encouraged to watch for new an-
nouncements as things develop.

Barkleigh plans to continue to
place emphasis on international com-
petitions. As more countries come on
board with IJA’s panel judging sys-
tem, more international opportunities
will become available to winners at
Barkleigh events. Poland, Australia,
and South Korea have already offered
IJA shows.

The IJA cycle will run for just
one year. The top competitor will win
bigger opportunities to compete at
an IJA international show of their
choice. A new awards structure will
begin in 2011 with point ratings
given to every competitor’s groom-
ing. This point system will determine
the Best Technical and Professional
Groomer in various categories during
the year and will culminate in an
awards ceremony in 2012 at Groom &
Kennel Expo.

“We at Groomer to Groomer
magazine plan to increase profes-
sional opportunities for top competi-
tors to speak, demonstrate, write and
use their skills at Barkleigh shows
and in the magazine, since IJA does
not place limits on competitors,” says
Todd Shelly. “It is also our goal to
create opportunities for those com-
petitors to become spokespersons to
the general pet owning public for top-
ics involving pet care and responsible
ownership.”

Read Groomer to Groomer Online!

www.groomertogroomer.com




GroomTeam Announces Lonnie Lange Memorial Scholarship

GroomTeam USA, Inc. is pleased
to announce the launch of the appli-
cations for the Lonnie Lange Memo-
rial Scholarship Fund. There are
two levels of awards; One for college
education, with two awards, and the
other for grooming education. The
deadline for applications is April
30, 2011. GroomTeam USA, Inc.
employs the aid of The International
Scholarship and Tuition Services,
Inc. of Nashville, TN, a professional
scholarship selection company. The
use of this outside source insures
that the selection of the recipients is
professional, fair and unbiased.

Level 1 will provide two recipi-
ents with $1000 in college money.
These funds may be used toward
college education in any field and
will be paid directly to the school.
The only stipulation is that the ap-
plicant must be the child, stepchild
or grandchild of a bona fide, profes-

sional groomer. No other students
may apply. This is strictly for the
families of groomers!

Level 2 is open to any and all ap-
plicants, and provides one recipient
with a full scholarship to their choice
of one of a selected group of nation-
ally acclaimed grooming schools
approved by GroomTeam USA, Inc.
GroomTeam will also provide up to
a maximum of $1000 toward the
purchase of the standard grooming
tool kit available through the select-
ed school. The participating schools
include Maser’s Academy of Fine
Grooming (Kenmore, WA), Merryfield
School of Pet Grooming (Ft. Lau-
derdale, FL), Nanhall School of Dog
Grooming (Greensboro, NC), Paragon
School of Pet Grooming (Jenison, MI)
and The Pennsylvania Academy of
Pet Grooming (Indiana, PA).

For complete scholarship details
please visit the GroomTeam USA,

@00, &
ONEUEXP

Inc. website (www.groomteamusa.
com) and go to the Scholarship
Fund page. You can read about the
scholarships and click on the link
at the bottom of the page or go to
https:/ / aim.applyists.net/ GROOM
to begin the application process.
Remember, the deadline is April 30,
2011 and all applications must be
processed on line.

The Lonnie Lange Memorial
Scholarship Fund is intended to help
the families of hard working pet
stylists, like you. It is made possible
through the generous contributions
of our Premium Sponsors, Andis,
Wahl, 44/20 Shears and Groomers
Helper, as well as the continued
support of the numerous manufac-
tures, distributors and groomers.

Any questions regarding the
Lange Scholarship fund may be di-
rected to groomteamusa@aol.com.

BN

7}*
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February 16 - 19, 2012 » Pasadena, CA

www.groomandkennelexpo.com

READER SERVICE CARD #7788

Groomer to Groomer * Vol 30 Ed 3 « March 2011

GroomertoGroomer.com

a
NG



GroomertoGroomer.com

o
o

by Dawn Omboy, NGMG

ou have seen the sparkle
and shine in the Creative
Ring on those fantastic
and magical grooms done
by the creative stylists. Now is the
time to bring some of that pizzazz
to your everyday salon dogs. There
are many ways to utilize Davis’
Glamour Glitter (RSC #7748) that
will make you shine in your clients

\\

Ilhl.lh

\

11

\\\

eyes and give you that winning
edge over your local competitors.

First, as we all know you can
simply sprinkle a little sparkly
magic over your finished dog but
[ like to seal it with a bit of hair
spray to make it hold better. An-
other thing I like to do is “paint “
designs onto the ears, or any part
of the dog with short coats for

PERFECT TOGETHER

S g

Acclaimed by Induwsley leaders
2% lomg needed delinilive bogk
on mahile grooming

MHDI"I"'G

WL AaroRc opat.com

Al pew Fnd Ediliop
Full color iMosiratlbons
Upaated Breed groups

imfnlamroncopel.cam

READER SERVICE CARD #7789
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Opal sporting the IJA logo

that matter, with a small bristle
paintbrush dipped into washable
Elmer’s school glue and into the
glitter. This will allow you to be pre-
cise with your application and have
virtually no waste.

You can apply freehand or use
a stencil of your choice. Make sure
to allow a minute to dry and you

Continued on page 51

E mall*SpeclaIs'

Discounts and specials
on Barkleigh products
every month!

Receive e-mail promotions monthly

Call or send
your e-mail address NOW!

Info@Barkleigh.com e (717) 691-3388




may also seal your design with a
bit of Davis Glitter adhesive for ex-
tra staying power. Just a light mist
over the glitter is all you need.

Another thing I love to do with
Davis Glamour Glitter is dip the
tip of a freshly painted wet nail
into the glitter giving it a glitzy
French pedicure, with so very
many colors of Davis quick drying
polish and Glamour Glitters the
color combinations are endless.
No occasion will ever be left out
again; from holidays to matching
the owner’s outfit!

You can easily add designs in
glitter to the nails too! Dip a small
paint brush into tacky glue and
paint on the dry freshly painted
nail, then lightly dust with Davis
Glamour Glitter, blow off excess
and Whala! So stock up today and
take advantage of this unique add
on service.

Barkleigh Products

with ease over the internet!

O
Bar
On-Line $tore

www.barkleigh.com

. .
READER SERVICE CARD #7790

Another tip; I usually place Like to see some of your tips

a sheet of paper under the foot and ideas in print? Send them to
of the dog so that I may save any dawn@klippers.com.

extra glitter that blows off the Dawn owns and operates
nail or whatever part of the dog Klippers in Columbus, GA and

[ happen to be using it on. is well known in the grooming

industry for her creative work.

For a Quick Response from Advertisers, please use the Reader Service Card Number.

PET RELEASE FORMS
& TIP SIGNS!
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Order Online at www.Barkleigh.com or by phone (717) 691-3388
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NEw PrRODUCT NEWS

PAW BROTHERS DENTAL SPRAY
COMPLETE AVAILABLE AT
RYAN’S PET SUPPLIES

Paw Brothers has added

Dental Spray Complete to their den-
tal product line. Paw Brothers Dental
Spray Complete is a 2-in-1 formula
that freshens breath while helping to
reduce plaque and tartar. Paw Broth-
ers Dental Spray Complete fights
bacteria that cause bad breath and
helps to reduce the accumulation

of plaque and tartar. It has a fresh
mint flavor and can be used on dogs
or cats. For more information, request
Reader Service Card #7740.

WAHL PRESENTS THE
ULTIMATE LINE OF
COMPETITION SERIES BLADES
Now
professionals
can cut their
clipping time
in half with
the faster
cutting
ability and
smoother

{wARL)

[ RET R ey

Fampaidiims Seview
feeding ﬂn -"j
capability of

the New Ultimate Competition Series
Blades. The new Ultimate line of
blades features a high performance
blade, cutting 2.5 times faster than
previous blades. The smooth feeding
of the Ultimate Blade leaves no clip-
per tracks. The Competition Series
Ultimate Blades have every charac-
teristic a professional looks for in

a USA quality manufactured blade
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with the new midnight color for easy
reference and fits most standard
detachable blade clippers. For more
information, request Reader Service
Card #7716.

INSTANT BRANDING FOR SALONS
Private
Label Enter- Private Label
prises has
introduced a
new product
line available
for all pet
related busi- '
nesses. This ~ Enteprprures
line offers pet
businesses a way of instant brand-
ing without the up-front or on-going
cost of hiring a marketing firm.
Private Label Enterprises, through
exclusive contracts with two of the
nation’s leading pet manufactures,
offers small to medium-sized pet
related businesses top quality USA
made pet products covered with
each business’ full information.
The company has two catalogs
with over 50 different types of prod-
ucts that can be private labelled, as
if they were custom manufactured
for each individual business. For
more information, request Reader
Service Card #7742.

NATURAL YUCCA MEDICATED

TEARLESS SHAMPOO
Quadruped

offers new Natural

Yucca Medicated

Tearless Shampoo.

The Mojave Yucca’s

natural cortisone-

like properties

make this product

the perfect choice for

use on pets to allevi-

ate itching, sensitive

skin, “hot spots,”

dermatitis and i

other skin-related T

disorders. Natural anti-bacterial
and anti-fungal properties aid in
the treatment of most fungal and
bacterial problems. Natural mint
scent leaves coats deodorized and
clean smelling. Yucca Shampoo is
gentle and deep-cleaning and is also
an excellent general purpose bath-
ing product. Yucca Shampoo is safe
for puppies and kittens. For more
information, request Reader Service
Card #7715.

PET PALS VITAMINS

Introducing Pet Pals Vitamins,
recommended by the Natural Vet,
Dr. Shawn Messonnier. The prod-
uct line includes: Get Up & Go — a
joint support formula with joint
nutrients, omega-3 fatty acids, and
antioxidants for healthy tissues.
ScratchyDog — to maintain healthy
skin and coat with allergic skin
conditions. Young-4-Life — a daily
antioxidant supplement to help
prevent or delay age-related degen-
erative conditions. Calming Bliss
— a natural calming supplement for
nervous, stressed or excited pets.
Daily Love — a vitamin and mineral
supplement for any healthy dog or
cat. For more information, request
Reader Service Card #7741.

Use the
Reader Service Card

for a Quick Response
from Advertisers!
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NEW PrRODUCT NEWS

INDUSTRY NEWS

SCISSORMAN THE ULTIMATE SHEAR

These shears have been tested to be
extremely comfortable and light for groomers
who do a lot of scissoring, which is the reason
behind the name of “Pain-Free Scissoring”! The
7.5 inch curved and straight are only 2.4 oz. The
travel distance between fingers while scissoring is
minimal, and does not force the hand to close the
palm which results in the “Pain-Free” feeling, even
after a long day at work. In one day, if you groom 6
dogs, thats over 6000 clamping motions that your hand
will have to suffer through! “We have of course, kept to our
word to keep ALL shears super sharp with the best steel
and most affordable prices for true quality,” says a company
spokesman. For more information, request RSC #7749.

Be sure you know a person well before you vouch for his credit!

Better refuse than suffer [ater.  proverbs 1115, The Living Bible

www.GroomersReference.com

"\!:hﬁ.s H Academy

READER SERVICE CARD #7793
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GROOMERS ON DEMAND
Groomers On Demand, LLC.
(G.0.D.) is an online Temporary
Staffing Agency for Pet Profes-
sionals. It allows salon owners,
veterinary hospitals, kennels, etc.,
to search for potential employees
through a website of pet profes-
sionals seeking employment. The
website offers portfolios and history
of each candidate, including work
history, schooling, degrees, and
personal information. G.O.D. LLC. is
looking to revolutionize the way Pet
Professional businesses find em-
ployees, and be the one-stop website
for all the needs of a Pet Profession-
al. G.0.D. LLC. is quick and easy to
access and will alleviate the need
to place want ads, interview, test,
and train new employees in your
office. For more information, request
Reader Service Card #7713.

Finduson

facebook

www.facebook.com/
groomertogroomermagazine

Wall

Groomer to Groomer Magazine

The Official Sponsor of
Top-Quality Grooming!

@_ | Professional Groomers like this.

Find us online at
groomertogroomer.com
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TAKING A DIFFERENT PATH
by Sally J. Liddick

The story about the birth and success
of Barkleigh and the friendship that has
endured a lifetime.

Contains the early library of the
\ Barkleigh _ | popular Sally’s Desk column.

Productions

O the
fisadventufes 300 pages * Lots of photos
Sf two lifelong o il o = =
. friends! et e e A

The birth of

L1853

WONDERS OF GROOMING

GROOMERS GUIDE To GROOMER’S GUIDE
By Bonnie Wonders

PET FIRST AID, TO PET FIRST AID,

INJURIES & HEALTH
&
| INILTH By Boyd Harrell, DVM

What Every
Successful
Groomer

This publication features over 200 pages
of Groomer to Groomer columnist,
Bonnie Wonder’s, humorous tales of
everyday grooming. Through Bonnie’s eyes
and words, you will be able to relate and
chuckle about some of your own crazy
clients. Laughter is the best medicine;a
little dose of Bonnie will help you to see
the humor in your every day grooming life.

2| easy-to-read chapters
! should know! covering: Skin disorders,
el ears, hot spots, allergies,
* Pet First Aid fleas and ticks, toenail and
R foot pad problems, anal sacs,
"Farasties infections, nutrition, geriatric
dogs, vaccinations and reac-
tions, dental and much more.

* Pet Health

* Nutrition

* Dental
and more!

#6364 Wonders of Grooming $12.00
#6325 Pet FirstAid  $19.95

DOG GROOMING

PET GROOMING
SALON BASICS QUICKTIPS
This book contains nﬂg GI‘IHIIIIEII g By Laureen Osborne, CMG

eI L S S III‘: " i This publication contains tips

Sally Liddick, editor of . ‘m TI Fs and pPracticaI advice to helpP
improve your grooming
techniques. Certified Master
Groomer and author, Laureen
Osborne, has compiled over |3
years of experience into the pages
Dog Grooming Quick Tips ~ $12.00 of this handy reference guide.

Groomer to Groomer

and Groom-O-Gram; Mario
Migliorini, author of many
books on grooming and
handling; plus other
grooming authorities. #6372
Original grooming

cartoons! 128 pages full

of illustrations and photos.

READER SERVICE CARD #7794

www.BarkleighStore

#6365  Salon Basics $12.95
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SYMPATHY
CARD

REACH OUT
TO GRIEVING CLIENTS

ELEGANT 47X 6” CARD

IS PRINTED WITH RICH
CHOCOLATE INK ON IVORY
LINEN PAPER. MATCHING
ENVELOPES INCLUDED.

(INSIDE)
“..brings great joy and deep sorrow. May it be comforting to
know that the loss of your beloved pet is shared by those who care.”

(S3) Ivory Sympathy Cards w/ Envelopes

#6033 5 Sympathy Cards /Env. $12.95
#6034 10 Sympathy Cards /Env. $23.95
#6035 25 Sympathy Cards /Env. $42.95
#6036 100 Sympathy Cards /Env.  $125.00

Barkleigh Productions | www.barkleighstore.com | (717) 691-3388 | info@barkleigh.com
w1412

READER SERVICE CARD #7795

One-Year
U.S. subscrlptlon
(4 issues)

FREE To Canadian Groomers!

—

www. CANADIANGROOMER net

READER SERVICE CARD #7796
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Organize Your
Kennel & Make

More Money
KENNEL SALES SLIPS

s i

nT me =
Thom pw ol w5 FTE den Pl

Kennel Sales Slip (#KSS)

Professional Sales Slips for ken-
nel operators! With space for all the
little extras you haven't been charging
for. These 5-1/2” x 8-1/2” two-part
NCR forms are clean, with no carbon
needed.

#627 100 Kennel Sales Slips ~ $18.50
#628 500 Kennel Sales Slips ~ $72.00
#629 1000 Kennel Sales Slips  $117.50
#630 5000 Kennel Sales Slips  $450.00

RUN KARDS

3”x 5” Run-Kard (BRK)

Run-Kard is completed at each visit
and attached to the run. The back
contains a boarding release for your
protection, which is signed and dated
by the owner.

#594 100 Boarding Run-Kards ~ $10.50
#595 500 Boarding Run-Kards ~ $39.75
#596 1000 Boarding Run-Kards ~ $62.95
#597 2500 Boarding Run-Kards  $125.00
#598 5000 Boarding Run-Kards  $200.00

www.barkleigh.com
(717) 691-3388 Wi417

READER SERVICE CARD #7797



CLASSIFIEDS

Call (717) 691-3388 ext 210
to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

Blades & Sharpening

EACH blade examined personally, sharpened
to perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, S/H $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St.,

Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky @hotmail.com.

“YOU NOW HAVE A BETTER CHOICE”
Sharpener that is also a groomer. Website has
free videos and articles on blade and clipper
care. Blades $4.00, Regular grooming shears
$4.00. ARCO blades $6.00, Clipper maintenace
(free labor + parts). Mail-in services has 48
hour turnaround, on-site serves the entire gulf
coast. Website has all information. All blades, all
shears, clipper repair. Est. 1995. Northern Tails
Sharpening, Mobile AL & New Orleans LA Call
251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged.
Per Dozen prices: $6.00 — Sm.; $8.00 — Med.;
$15.00 - Lg.; Gigantic selection. Call Now!
(301) 746-4327.

Four different sizes, lots of beautiful prints and
solids. Holidays available. New bows available
on our website. Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose
from. Quality in mind. 100% handmade. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Grooming Equipment

The Tool Saver for Pet Groomers: Stop the
damage every time you drop. Never smash
up your expensive equipment again!
www.thetoolsaver.com (267)614-9185.

. . 4065 Millersport Hwy. ¢ Amherst, NY 14228
Business Opportunlty (716) 689-0623

Earn $100.00 per hour. Easily learn to sharpen
expensive dog grooming scissors and clippers.
As soon as tomorrow you're making money.
Training and equipment. (408) 439-9161.

We guarantee you will easily increase your
monthly income dramatically! No investment
required. Once in a lifetime opportunity. Toll
free (800) 474-7044.

L1244

/Mo

Order
Online!

(717)

[ ')
E.., i

- Display your Grooming
in your Salon

« Create Works of Art to Sell
- Great for Grooming Students
« Create almost any Breed

« Used in Grooming
Contests Worldwide

www.Barkleigh.com

T R -

De[Dog

691 3388

\
One Model Dog

$79 #6105

READER SERVICE C

ARD #7798

Dog grooming business for sale, Smithsburg,
Md. Established 12 yrs, great location, rental
building, fully equipped, laundry and office
area, large clientele and growing. $81,000,
301-824-3371.

Classified Ads

Get Results!

SAL’S BLADE SHOP

GREAT PRICES on
Heritage Scissors and Thinners

Groomers Edge Shampoos
Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

READER SERVICE CARD #7799

SHARPENING S ‘LES RERAIR

120 Fourth Street e Mt. Wolf, PA 17347
(717)266-7348 » (888) 742-7745
info@precisionsharp.com
www.PRECISIONSHARP.com

READER SERVICE CARD #7800

| WorkSmarter NotHarder
l e .);
._‘p

Pet grooming
software that helps
you save time El:nd

READER SERVICE CARD #7801
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New Book from Barkleigh!

0 5 GUIDE TO Th |
OETFIRST AID,  [[iiliec e
INJURIES SHEALTH ettt XY

Groomers!

By Groomer to Groomer
columnist, Veterinarian,
Dr. Boyd Harrell, DVM

BOYD HARRELL,DVM
\What Every
guccessful
Groomer
should know!

« Safe Grooming :
Procedures ol N

« Pet First L.\'\d WS —y '*L . “
« Salon Injuries ﬂ —
" 159~
° P tes >
aras t 1 9 5

; « Pet Health ".'1 #5301

o Nutrition

-
« Dental el T
endmore! [ 289

b

This 272 Page Book is a Must Have Reference
for Your Grooming Salon!
21 easy-to-read chapters covering:

» Skin Disorders » Ears ® Hot Spots ¢ Allergies ¢ Fleas and Ticks ¢ Toenail and Foot Pad problems
* Anal Sacs  Infections ¢ Nutrition ¢ Geriatric Dogs ¢ Vaccinations and reactions ¢ Dental ® much more

READER SERVICE CARD #7802

W1622

Barkleigh Productions Inc. ¢ 970 West Trindle Rd.  Mechanicsburg, PA 17055 ¢ (717) 691-3388 ¢ info @barkleigh.com



(CALENDAR OF EVENTS

CALIFORNIA

GROOM & KENNEL EXPO 2012
2/16/2012 -2/19/2012

Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

COLORADO

Colorado Groomfest 2011
6/3/2011 - 6/5/2011

Denver, CO

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

FLORIDA

NDGAA “Fun in the Sun”
Seminar

10/28/2011 - 10/30/2011

Orlando, FL

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

GEORGIA

Atlanta Pet Fair

3/3/2011 - 3/6/2011
Atlanta, GA

(770) 908-9857
atlantapetfair@yahoo.com

ILLINOIS

All American Grooming Show
8/11/2011 - 8/14/2011

Chicago, IL

(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

Backer’s Pet Industry
Christmas Show
10/14/2011 - 10/16/2011
Chicago, IL

(312) 663-4040
hhbacker@hhbacker.com

MISSOURI

Groom Classic

5/20/2011 - 5/22/2011
Kansas City, MO

(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEVADA

SuperZoo

9/13/2011 - 9/15/2011

Las Vegas, NV, (646) 447-2222
WWW.SUPErzoo.org

NEW JERSEY
Intergroom
4/16/2011 - 4/18/2011
Secacus, NJ

(781) 326-3376
infergroom@msn.com

NEW YORK

Pet Fashion Week
8/20/2011 - 8/21/2011
New York, NY

(401) 331-5073
petfashionweek.com

OHIO

PETQUEST 2011
6/23/2011 - 6/26/2011
Wilmington, OH

(717) 691-3388
info@barkleigh.com
WWW.pggroom.com

PENNSYLVANIA
GROOM EXPO 2011
9/8/2011 -9/11/2011
Hershey, PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

RHODE ISLAND
New England Pet

Grooming Professionals

7/15/2011-7/17/2011
Warwick, RI

(608) 799-5236
lindacc@nepgp.com
WWwWWw.nepgp.com

TENNESSEE

Pet Stylists Super Show

5/12/2011 - 5/15/2011
Knoxville, TN
(865) 687-7139

www.petstylistsoftennessee.com

WASHINGTON
NORTHWEST
GROOMING SHOW
3/18/2011 - 3/20/2011
Tacoma, WA

(717) 691-3388
info@barkleigh.com
WWW.Nnwgroom.com

To list your event, send it

to adam@barkleigh.com

-".h
oductionsjinc
EVENTS

2011/2012

NORTHWEST
GROOMING SHOW 2011
3/18/2011 - 3/20/2011
Tacoma, WA

PETQUEST 2011
6/23/2010 - 6/26/2011
Wilmington, OH

GROOM EXPO 2011
9/8/2011 -9/11/2011
Hershey, PA

GROOM &

KENNEL EXPO 2012
2/16/2012 - 2/19/2012
Pasadena, CA

Barkleigh Productions, Inc.
(717) 691-3388 * Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com
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New!

“Top 10” T-Shirts
and Smocks!
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On'y $ 19.95 b Purple, Black, Pink | /% i;'
2XL - $21.95 1 S, M, L, XL, 2XL, 3XL

u)T Poster for
Your Salon!

Do you get tired of hearing the same
old comments from your dlients?

24 X 36
Poster
(No Frame)
#6060
$39.95

24X 36

| rlar(r_jed Poster Framed
nclude:
%6058 #6043

Huge >
20" x 16" Size

Barkleigh Productions Inc. Order Online at

www.barkleighstore.com

970 W.Trindle Road
Mechanicsburg PA 17055
(717) 691-3388 - info@barkleigh.com

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed
Than Your Own Hair Cut!

10.Your hairdresser doesn’t wash and clean
your rear end.

You don’tigoleight weeks without washing
or brushing your hair.

. Your hairdresser doesn’t give you
a sanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn't remove the boogies
from your eyes.

. Yousit still for your hairdresser.

. Your haircut doesn’t include a manicure
or pedicure.

. Your hairdresser only washes and cuts
the hair on your head.

. You don't bite or scratch your hairdresser.

. The likelihood of you pooping
on the hairdresser is pretty slim.

READER SERVICE CARD #7803
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GIZM

love kitchen gadgets.

And I have bought

numbers of them

over the years. I
probably started with the
ChopOmatic, then the
MinceOmatic, and the
VegOmatic. I bought two
of the dehydrators, but
that’s another story.
Ron Popeil and I have
had a wonderful ongoing
relationship for many
years. I love everything
he offered and for the
most part bought almost
everything he had.
My kitchen was the better
for it. I was faster and

smarter than my neighbors.

Since I am retired I find
myself pursuing the internet to
find easier ways to do kitchen
stuff again. Always taken by a
gadget, I found the One Touch
can opener. This little thing
just sits on top of the can and
vibrates its way around it. No
hanging the can on an opener
or having a big appliance out
on your countertop. This little
palm sized battery-operated
can opener just rotates around
on the top of the can and in
moments it’s done. How smart

O

The Last Word

by Sally Liddick

is that? I would've called it
the Can Bug though. Because
that’s what it looks like and
how it acts as it jiggles its way
around a can of peas.

[ have a long-standing
carpal tunnel problem from
grooming. Even surgery only
alleviated the pain, but didn’t
give me back the dexterity that
I needed. So, now I've been
looking for an easy way to peel
potatoes. I recently ordered two

Continued on next page

Making the Spring
Groom-0O-Gram Work for You!

Here's a neat way to circulate your Groom-0-Grams and drum up
some business! Give some short pet care demonstrations at your child’s
pre-school or elementary school. Once the demonstration is over, hand
out a Groom-O-Gram to each child with a pet treat or a cookie attached.

Make sure that your business information is visible on the Groom-0O-Gram
because when the children head home and tell their parents about the
great pet care demo, you will be getting some grooming calls! This is
also a great idea for senior citizen groups, scouting troops, church youth
groups, etc. You can also contact the local Chamber of Commerce and
ask to be placed on the speaker’s listing. This list is sent to civic and
social organizations for use when they are needing a speaker .

Groomer to Groomer * Vol 30 Ed 3 * March 2011
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items from Amazon. The Presto Peel-
a-meal and the Rotato. Hey, if one
is good, two would be better. The
Presto arrived first. It was the size
of a crockpot and was as noisy as a
jet plane taking off in my kitchen.
But it did the job and made the cut-
est little round balls of their former
selves. So what if it made me deaf.
The potatoes were clean of peels.
Then the Rotato arrived. It sat
on my table for a week as [ needed
nothing more in my life than the
Presto. Last night, I decided to give
the Rotato a chance. It was smaller
than the Presto and I was a little
dismayed to see that it was hand-
cranked. No modern marvel like the
Presto. But I stuck a potato on it
as shown, moved the little blade to
the top of the potato and cranked.
It was love at first use. This simple
gizmo removed the potato skin in
the most fun way in just seconds.

PetQuest o

And the side benefit is that I have a
beautiful long snaky peel for which
[ had not yet found a use. It even
removed most of the eyes and each
potato took very little touch up.

So how does all this kitchen
talk relate to grooming? Actually
lots. How many grooming gizmos
have you bought in your lifetime?
How many of them could save you a
great deal in time, effort and health?
[ believe that there are lots of them
and you're behind the eight ball if
you're not buying. Perhaps each one
would not end up being just your
cup of tea. But you may find some
wonders out there that, like my Ro-
tato, will knock your socks off.

Some are expensive like the
Clipper Vac, lighted hydraulic
table or floor model cage dryer.
Some are a lot less costly like mat
splitters, Furminators and more.

[ know of a new product coming

June 23-26, 2011
HolidayInn Roberts Center

Wilmington OH

Top Industry
Speakers

BIG Pet Care
radeho

62 Groomer to Groomer * Vol 30 Ed 3 « March 2011

on board that will remove matting
painlessly and without mess. Get
in line for that one.

So, open up your mind and
your pocketbook. If one gizmo
doesn’t quite work the way you
hoped it would, chalk it up to a
learning experience. I guarantee
there are gizmos out there for
grooming that will outperform
your expectations and help you in
many ways. It’s the cost of doing
business. But if you are not trying
something new, your grooming job
just gets older and more tedious.
And you will become stale, burned
out and broken down.

Go through this magazine
again or visit a grooming trade
show and try something new. There
are lots of grooming gizmos, and
one is sure to benefit you. Hey,
anyone looking for a slightly used
PeelOmatic?
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TR LRI ‘ WAH I® - ST B

SATISFACTION
GUARANTEED

STORM

POWERFUL CLIPPER UP TO 4700 SPM
POWER AND TORQUE TO CLIP EVEN THE TOUGH AREAS

LINEAR BLADE DRIVE SYSTEM TO DELIVER POWER, SPEED
AND PERFORMANCE WHERE YOU NEED IT

PATENTED* EASY-TO-REPLACE DRIVE TIP—NO NEED TO
TAKE THE CLIPPER APART

LIGHTWEIGHT—ONLY 11.6 0Z (WITHOUT BLADE) AND
PERFECTLY BALANCED TO PREVENT WRIST INJURY

16’ SUPER FLEXIBLE CORD, STAYS FLEXIBLE
BELOW 30 DEGREES

CURVED CASING REDUCES HAIR CLOGGING
ERGONOMIC DESIGNED CONTOUR SHAPE
SMOOTH RUBBER GRIP

“ONE FINGER” VARIABLE SPEED CONTROL

INCLUDES
“ULTIMATE” COMPETITION
SERIES BLADE

HIGHER PERFORMANCE BLADE
WAHL “ULTIMATE” COMPETITION SERIES BLADES CUT 2.5 X’S FASTER THAN WAHL
COMPETITION SERIES BLADES

100% QUALITY GUARANTEED:
TO CUT FUR THE FIRST TIME USED. IF AT ANYTIME ANYONE IS DISSATISFIED WITH THE CUTTING
ABILITY OF A WAHL COMPETITION BLADE, CALL WAHL AT 1.800.PRO.WAHL FOR AN EXCHANGE.

100% CUT TESTED:
HAND TESTED BEFORE LEAVING THE U.S.A. PRODUCTION LINE.

READER SERVICE CARD #7805



RYAN'S PET SUPPLIES )0,
1(800) 525-7387  paw(brojhers

Best Prices... Best Brands...

me 10 ANOTNeE

avorite FPal

B Y PAWBROTHERS.
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0 . Paw Brothers® Laser Sharp

0 .
Paw%;hers Grooming Shears . ,"'f’
"‘-'_‘_...-‘-"‘_'—F__. e L HI {"TI = =

\YYAVVAVY‘] &'v/w, IKiK—" com.

Find us on
©2011 G&G Distribution Inc. Al rights reserved. Pricing and manufac Facebook
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