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ANNOUNCING THE

NEW HIGH-PERFORMANCE
SHOWEDGE™ BLADE

CUTS A SMOOTH,
SHOW QUALITY FINISH
THE FIRST TIME!

CUTS FASTER!

Andis® has once again developed the
perfect blades for dog grooming.
ShowEdge™ blades out-perform any blade

on the market by providing the smoothest Available in
finish on a dog’s coat without leaving tracks 10SE, 30SE, 4SE,
in the hair. These revolutionary blades cut 5SE, 6SE and 7SE sizes

faster, requiring fewer passes through the
hair, while still achieving amazing

0-364 - ad33

professional quality results.

Follow us on

e
U YUU TUhe READER SERVICE CARD #7818 800.558.9441 | andis.com @_

Andis Company, Sturtevant, Wl USA 201

© 2010



Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

¢ Health, dental and vision

e 401(k) with company match

e Company-paid training

* Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

e Advancement opportunities

e Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.
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o READER SERVICE CARD #7819

®

We love to see healthy, happy pets.

-
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Equal opportunity employer m/f/d/v. PetSmart is a drug-free workplace. I'|;_ x - i -
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£ completa line of highly eliective aualitn greoming produess
Go save ez and neney o these diidenlt timas.

Py |-

it ﬁg&r ks

1st place prize includes

FREE trip to Groom Expo!ll
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celebrating 30 years
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a family of solutions
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Healthy Teeth. Fresh Breath.
No Brushing.

without brushing!

b Helps fight pertodontal diseass
the 81 disease amang dogs -.1n-1' cats

& BO% ol :I-:-|_|'. hioaw signs of o ral disease
by thie i 3"

& Breakthn 'JI' niula of safe natural
ingrsdsents help remove plague

If you've ever thought about offering
an oral care service...
Now the choice is easy!

TROPICLEAN et ares: Wt

www tropiclean.net - (BDO) 524-7387 mimadiataly
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Irina Pinkusevich, along with IJA
judges Gan Wee Yet, Kathy Rose,
Vivian Nash and Sarah Hawks, hold
up the Winner’s Circle trophy at
Groom & Kennel Expo 2011 in
Pasadena CA. Irina won the 30,000
Triple Crown Jackpot at the show.
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Off the Top of My Head by Todd Shelly

Impulse Buying

I n our last issue, Sally Liddick, our “retired” owner, wrote a
column about her love of buying various gizmos, as she
called them. She used the article to glorify what might actually be a
problem obsession: her love of impulse buying.

She finds something that catches her fancy, buys it, and then
insists that everyone must have it. She gets a little offended when she sings something’s
praises to people and they don't rush out to get it. If pressed, she probably would admit that
she gets frustrated when she knows what's best for you, but you just don't listen.

She’s like a kid with a great new toy. It's the greatest thing for a while, but then it gets
put on the shelf and rarely touched again.

| started to notice it a few years ago when Skype first became popular. She loved it so
much that she wrote a column about it. You can see people when you talk to them, which
she said is so much better than just listening to them. She bought everyone at the office a
headset to talk to her at her home office and made them sign up for Skype accounts.

A few weeks ago, we were trying to have a conference call with a few people using
Skype. We've tried this many times with very little success. Nobody seems to know how to
add everyone. We spend a lot of time having this conversation: “Are you there? Can you
hear me now? Now | can hear him, but | can’t hear her. Ok, everyone hang up and I'l call
gveryone back.”

After a while | chime in with, “For the sake of time, can we do this the old-fashioned
way and just teleconference?” That conversation has happened more than once. Oh, and as
for the headsets, that idea lasted less than a week. In fairness to Sally, she does use Skype
as a form of broadband phone, but she abandoned the video aspect of it.

For Christmas, Sally was adamant that | should buy my father an iPad. She bought one
and loved it. The problem is that my father has never been on a computer in his life. | asked
her what she thought he would actually do with one. She replied, “He loves to do Sudoku, so
he could download them onto his iPad.”

An iPad costs about $700. | could buy my father a lifetime of Sudoku books for that
amount. The only use an iPad would get from my father is as a hard surface for his Sudoku
books. And as you can guess, she doesn’t use her iPad very much anymore.

There are many more examples, but I'll end with my favorite. A few years ago, she
became fascinated with the stock market. She invested in a few stocks that had immediate
growth. She decided it was the easiest possible way to make money. At the time she was
still working in the office. Most of the time, however, she was focused on the market. At one
point | was going over an important business matter, but | was getting a blank look from her.
| asked if she were paying attention, and she responded, “No, | was daydreaming about my
stocks.”

She tried to talk everyone into getting involved in the market. She even sat down to
discuss stocks with the 16-year-old who works after school. The only person she was able
to convert to her new obsession was my mother, Gwen. The rest of us were just fools who
wouldn't grasp the opportunity... then the market tanked.

Does any of this actually apply to groomers? Yes! There are a lot of Sallys out there.
Make sure you cater to them by having an aggressive retail sales plan. They might as well
be buying your products, because they will be buying someone’s.

todd@barkleigh.com
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IRINA PINKUSEVICH WINS

Huge $30,000
jackpot won

in Pasadena by
Florida groomer

-

NATURE'S
SR SPECIALTIES.

-,;-' THE NATURAL CHOICE OF PROFESSIONAL
GROOMERS® SINCE 1986

Irina Pinkusevich with her
dog, Lucas, and Winner’s
Circle Sponsor Mary Meeks
of Nature’s Specialties.



Groomers - the innovation and
features you have been asking for
are here with Canine FX!

PGR96CFX
NEW Brushless Motor Clipper

- 45 Ibs. + of torgue giving you the
power to cut through any hair type

- Weighs 50% less than comparable
powered clippers

- Highest quality ground steel blades
.~ give superior cu

- Power and convenience
in one lightweight unit

- 40 minutes run time
on a full charge

- Detachable self-sharpening
stainless steel blade

READER SERVICE CARD #7821 - Powerful and quiet

©2010 Canine FX™ by ConairPRO® - contact us at 203.351.9000 or visit us on the web at www.conairpro.com ¢ 10PR17762
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amazing ...
a tremendous
sense of

accomplishment!”

— Irina Pinkusevich

There wasn't a dry eye on
the stage when Irina Pinkuse-
vich of Hallandale, Florida,
groomed her way to a jackpot
of $32,500.00 This grooming
event, sponsored by Groomer
to Groomer magazine, was held
at Barkleigh’s Groom & Kennel
Expo, an international groom-
ing competition held yearly in
Pasadena, California.

“It felt absolutely amazing
to win this class... a tremen-
dous sense of accomplishment!”
said Irina after her amazing win
on Lucas, her finished Ameri-
can Cocker Spaniel puppy. “He
also is my own personal pet
and my heart dog, There is a
special connection between the
two of us,” said Irina.

Originally from the
Ukraine, Irina is one of the
top professional pet grooming
competitors internationally,
and she has won the coveted
Winners Circle Grooming Con-
test two times in the past three
years. By winning a third time,
she won the jackpot of $30,000
plus $2,500 from the class
sponsor, Nature’s Specialties.

How did Irina prepare for
this contest? “When it was get-
ting closer to the event I found
myself very nervous thinking

Groomer to Groomer * Vol 30 Ed 4 * April 2011

PHOTO BY ANIMAL PHOTOGRAPHY.

Irina Pinkusevich with Winner’s Circle Jackpot Sponsors (from left to right) Dina Perry of Wag’n Tails, Diane Betelak of
Andis, Connie Bailey of PetSmart, Vivian Nash of Nash Academy and Nash Approved, and Ed Geib of Geib Shears.

about it, so [ decided to try

to groom my dog mentally as
many times as possible in-
stead! I did it probably a million
times!” That must have worked,
as she walked away with the
largest purse ever.

$30,000 Jackpot sponsors
were Andis Company, PetSmart,
Geib Shears, Nash Academy,
Nash Approved and Wag'n Tails
Van Conversions. The competi-
tion was very close among three
contenders. Working just as
hard was Olga Zablinskaya of
New Jersey, with two wins as
well going into the contest.

“The whole picture of the
winning dog was my main con-
sideration. The black Cocker
was just the prettiest picture,”
said Judge, Sarah Hawkes. “It
was very close, Olga’s dog was
almost perfect as was Michell
Evans’ dog.”

How easy was it to judge
this class [ asked of Malaysian
judge, Gan We Yet. “It was not
easy at all. The Portuguese
Water Dog, the Toy Poodle and
the Wire Fox Terrier were all
done very well and the rest of
the contestants were strong. It
was challenging but ultimately,
the Cocker Spaniel prevailed

Continued on page 10

JACKPOT SPONSORS

GOLD SPONSORS ($70,000)
-




I’'m a Groomer

und | suved my wrists, us well us my money,
1 with tool solutions from PetEdye.

Our Master Groominy Tools dre top-ranked,
ergohomicdlly desighed, and dre the
best value in grooming.

17,000+ products, lowest prices guaranteed

Petdge

SIGN UP FOR EMAIL SPECIALS & A FREE CATALOG i .

SHOP PETEDGE.COM | CALL 800-738-3343  wewnon veer. a2
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

READER SERVICE CARD #7822
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with the best symmetry and
balance.”

Although there were nu-
merous breeds in the ring,
one wonders how a judge
could come to a conclusion.
Says Gan... “It is the Groom-
er’s ability to arrive at the
most perfect breed profile
which explains symmetry,
balance, purpose and overall
being well put together in
accordance to the American
Kennel Club. Ability to pres-
ent immaculate technical
skills, great approach and
fantastic show presentation
adds a feather in the win-
ner’s cap.”

IJA Team Director,
Kathy Rose was asked what
the considerations were
for her. “Technical: how
smooth the finish, crisp
lines, blending, scissoring or
hand-stripping. Profile: how

¥ BGoverNOR
__msunnmr::E .COM )

Insurance for:
& Pet Grooming Salons & Mobile Grooming Salons

well did each stylist achieve
the ultimate profile for their
breed? And because we felt
Olga and Irina’s dogs were
both of equal difficulty and
had the same time frame,
this did not play into the
decision. Ultimately, the
stylist who groomed the dog
with the least amount of
technical errors and achieved
the closest representation
of the breed took home the
prize. A job well done!”

Irina does have plans
for the money. “I am going
to pay off all my debt and
if anything is left I will put
some back for my nine year
old son’s education and go
on vacation. I have not had
one in five years! Maui, here
I come!”

Have fun Irinal You
earned it.

PHOTO BY ANIMAL PHOTOGRAPHY.

Core IJA Judges with Winner. Left to Right: Sarah Hawkes,
Gan Wee Yet, Winner Irina Pinkusevich, Kathy Rose — Team Director,
and Vivian Nash — IJA Director.

& Keanels / Daycares

# Trainers = Pet Stores [ Boultiques = Velerinarfans = Aﬁnufﬂmrrﬂfm
® Humane Shelfers / Rescoes @ Awlo & Home Insurance

& Azk aboul Preferred Pricing
I- H??ngfI!' EI;GGMER'

1-866- Ig',Eﬂ'NEI'. jHS’URHHEE

Go vemanlns. CcOM

FELY Bow o @

472 Youmgsiown-Klngville Rol S
READER SERVICE CARD #7823

fior Associalion Menalers |

Established
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Elli Lygnos, Troy’s Trims and Treats, Englewood, NJ

“Forced-air dryers are the most impor-
tant investment a groomer makes.
Nothing else has as great an effect on
the efficiency of your business.

| discovered the advantages of Metro®
Air Force® dryers as a student at the
New York School of Grooming, so
when | started my own businesses,
that's the brand | chose. They are, by
far, the most powerful, reliable, longest
lasting dryers on the market. In fact,
the original Air Force® dryer | started
out with is still functioning perfectly!”

“Today we use ten Air Force® dryers
and three Metro® vacuums. The all-
steel, American-made quality is a big
factor, but equally important is the
bend-over-backwards personalized
service Metro® provides—something
you won't get from any other brand!”

Elii’'s Ill‘i!lillaflil' Force® Master Blaster® still works perfectly after ten years
of hard professional operation!

f

More grooming salons around the world depend on Metro® Air Force® dryers
than any other brand. Models available for every application. i

Contact your distributor, professional supplier, or call

Air Force® Blaster®

“® \ir Force® Master Blaster®

®
Family Owned Since 1939 READER SERVICE CARD #7824

Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Avenue., P.0. Box 149 Suffern, NY 10901 e Fax 845-357-1640
The configurations and coloring of Air Force® Commander® and Blaster® brand pet dryers are protecied by US Registered Trademark 3,552,787.
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to honor great achievements

in the grooming industry,” says

Todd Shelly, president of Barkleigh

Productions.

“These achievements will be given to the
industry at large. That recognition includes
exhibitors and vendors, products, blogs, edu-
cators, speakers, judges, writers and more.
Grooming contestants awards will be also

given by the International Judges Association.
Groomers will be involved in the selection pro-

cess.”
The Awards will take place at the 2011
Groom Expo during an Industry Banquet on

Saturday night in conjunction with the crown-

ing of the Best in Show Winners of Level I, II,
and III.

Here are just some of the Categories that
are planned according to Shelly:

Contribution to the Industry
Exhibitor (vendor) of the Year

New Product of the Year
Sponsor of the Year
Blog of the Year
Speaker of the Year
Journalist of the Year

o W
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Grooming Judge of the Year

Up and Coming Speaker of the Year
Humanitarian Groomer of the Year
Pet Volunteer Groomer of the Year

People’s Choice Creative Groomer
of the Year

“One of the awards will be the Sally J.
Liddick Lifetime Achievement Award to honor
the founder of Barkleigh by choosing an
exemplary person for their years of service at
improving the grooming industry,” said Shelly.

We are very excited about bringing this
new event to the industry, Groom Expo and
the national and international stage. We think
it’s time to recognize those who have worked
to build our industry. “This will not be a popu-
larity contest, but a thoughtful experience of
merit,” he said.

Shelly encourages that you send in recom-
mendations. You may nominate yourself or
others. Please send as much information as
possible before July 1, 2011.

Todd Shelly

Barkleigh Productions, Inc.
970 W. Trindle Road
Mechanicsburg PA 17055
todd@barkleigh.com
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QUADRUPED PUT CART

Contact us for FREE SAMPLES of our natural

Arn Inv One Yocca Teariess Suamroo, a general purpose, Flea & Tick, medicated,
anti-itch, whitening and condittoming shampoo

&

ArL In One Yucea Leave-iv Conprmoner, De-marnng Unpercoar Riemovier and Drying A
GET FREE SAMPLES NOW ONLINE AT:
hitp://quadrupedpetcare.com/sample_request_adam.php
or by telephone at: 1-800-638-1135
*AVAILABLE TO VERIFIABLE PET INIUSTRY PROFESSIONALS ONIY

www. quadrupedpetcare.com

READER SERVICE CARD #7825
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earing problems are only a “problem” when we
get older, right? You couldn’t be more wrong!

This is one that I consider a “back
door” disease. It doesn't kill you or
make you sick. It just creeps up on
you and one day it begins to make
your life miserable. You know it exists
but you don't really pay much atten-
tion to it because, after all, it could
never happen to you! But, as it hap-
pens, one day you wake up realizing
you have a problem and by that time
it’s too late to do much of anything
about it. And, the sad part is that the
problem (that you will be saddled with
for life) could have been prevented.

[ didn’t think I had a problem.
While my husband’s yelling was
becoming a bit unnerving, it was
tolerable. [ am not the most quiet
mouse in the neighborhood, and I
was not going to persecute him for
something of which [ am also guilty.
There were times he would walk
into the room and question why I
had the stereo turned up so loud. I
didn’t think it was loud. After all, I'm
a child of the 60’s and “rock & roll”
needs to be loud! Then one summer

14  Groomer to Groomer * Vol 30 Ed 4 « April 2011

we were watching television together.
The doors were open and a refreshing
summer breeze was entering. Sud-
denly he got up and closed the doors.
When I asked why, he answered

“I can’t hear the TV over the noisy
crickets outside.” I said “What crick-
ets? That’s not crickets. That’s just a
cicada in the distance.”

“Honey,” he said, “...we don’t have
cicadas here.” It was then I realized I
had a problem. A visit to the specialist
the next week confirmed my suspi-
cions. Over time I had lost nearly all
of my high-range hearing. But wait...
there’s more! I also had Tinnitus - the
permanent hearing loss that took
crickets out of my earshot forever had
graced me with a constant “hum?”,
sounding vaguely like cicadas.

What could have caused this?
Exposure to loud noises is the most
common reason. As a professional
groomer for nearly forty years, I
have worked, point blank, next to a
noisy high velocity dryer. I made my
employees wear ear protection but,

PROTECTION

BY TERI DIMARINO |

by that time, the damage to my ears
had already been done, although not
yet obvious. I began searching my
background for answers. Perhaps

my parent’s sport of target shooting
was to blame, as the basement of my
childhood home doubled as a shoot-
ing range for the local gun club. As

a child, I was a frequent observer of
the rifle practice and while my father
lived to a nice old age, he was deaf as
a doornail. My brothers and sister are
also experiencing the same issues.
Hmmmm. [ see a pattern emerging.
And what about those great musical
venues I frequented as a teenager that
left my ears ringing for days after the
concert was long over? Could that be
to blame? Gee, three days at Wood-
stock couldn’t have been the sole
cause!

The answer is yes to all of the
above. As pet care professionals we
are exposed to lots of noises. Loud
dryers and barking dogs are the big
offenders, as they are part of the
business. But what is it about these
sounds that can damage our auditory
senses for life?

First, let’s take a look at the
ear. The ear consists of three parts.

Continued on page 16



LEARN PLAN GROW

Dina Perry is bringing her Comprehensive
Mobile Grooming Seminar to your house!

Do you need to know about mobile pet grooming from a true industry expert?

Dina Parmy has bean invohved in grooming for almost 40 years. She was named
Groomes of the Cantury by the Cardinal Cryslal Awards. She has been an
sndusiry leader since 1976, She didn't invent mobie grooming-she just made

it whal i s loday. Dina has "baen these and dong thatl® in har canséer and

shio will share all har sacrals with you

1. Mobile Industry Strategies
2. Buying a Mobile

3. Marketing

4. Pricing

5. Routing and Scheduling

6. Finding & Keeping Employees
7. Running Multiple Mobiles

8. 7 Keys to Success - Summary

For detailed info and samples, see
www.wagntails.com/webinar
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The outer ear consists of the pinna,
which is the part that we see and

the passage leading to the eardrum.
The pinna collects the sound waves
that enter the ear. The outer ear and
the middle ear are connected by the
eardrum. The main features of the
middle ear are three bones called the
malleus, incus and stapes. Sound
waves cause vibration of the eardrum
which is picked up by these three
bones. The cochlea is a spiral shaped
organ found in the inner ear. Tiny
hairs on the cochlea detect the vibra-
tion of the bones and these are sent
as electrical impulses, via the nerves,
to the brain.

Conductive hearing loss is caused
by damage or obstruction in the outer
and middle ear. Sound is unable to
reach the nerve centers of the ear.
Nerve deafness or Sensorineural hear-
ing loss, as it was formally known, is
caused by disorders or damage to the
inner ear or the auditory nerve. This
damage may occur in the hair cells of
the cochlea, resulting in their inability

e Comfortable for pets; they begin
to relax immediately

e Helps ensure pet cooperation

¢ Translucent ABS plastic is
durable and easy to clean

e A favorite of pet professionals
for more than eight years
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Ideal for cats and small, flat-faced dogs!

to transmit messages to the brain.
This hearing loss can be the result

of birth defects, infection or certain
diseases such as mumps, arterioscle-
rosis or Meniere’s disease. But one

of the major causes of Sensorineural
hearing loss is constant loud noises.
Starting to sound familiar? When the
sensitive hairs (cilia) of the cochlea
are damaged, or the fluid in the
cochlea isn’t there, or there is some-
thing else wrong in that part of the
ear, it cannot be repaired. The hearing
loss may happen suddenly or over a
longer period of time and may range
from mild to profound.

Some of the common symptoms
of sensorineural hearing loss are; high
tones become less audible and sounds
appear quieter, distorted and less
clear. Certain consonant sounds, like
“s”, “f” and “z” are not heard. Listen-
ing to conversation becomes difficult
to understand if there is ambient
sound. This can make going to parties
and social events a bit trying, as all
that may be heard is the noisy din of

Make every grooming opportunity safe and profitable!

The NEW Air Muzzle Il pet restraint system
controls cats and small dogs safely

e Helps provide a higher level of bite protection
* Applies quickly and easily, weighs less than 7%20z.

No facial contact
makes it well
accepted by
animals

READER SERVICE CARD #7827

background noise.

Nerve deafness, as it is more
commonly known, is permanent
and incurable. The damage to the
cochlea or auditory nerve cannot be
reversed. While modern medicine is
making huge strides in the treatment
of the deaf with the use of cochlear
implants, these procedures are usu-
ally reserved for the profoundly deaf.
Hearing aids can help, but many of
them just raise the volume and can-
not totally block out the distracting
ambient noise that makes it difficult
to discern conversation.

Tinnitus, from the Latin for “ring-
ing like a bell”, is also a symptom
of sensorineural hearing loss. I can
honestly tell you that this is one of
the most annoying things [ have ever
experienced. The “ringing” or “hissing
[ hear is with me constantly, day and
night. In fact, it appears much worse
at night when everything is nice and
quiet, making the “cicada” noises ex-
tremely evident. In fact, a quiet envi-
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ronment is a tinnitus sufferer’s worst
enemy! On the recommendation from
the American Tinnitus Association
(www.ata.org) I routinely sleep with

a “white noise” machine. This gentle
background sound helps to mask the
hissing sound of my Tinnitus. Ironi-
cally, during the day, I work better
when [ have some kind of background
music or television sound, as this
acts as a disguise for my ever-present
“cicadas”.

Tinnitus can be mild or it can
intensify at times, as there are certain
things that can trigger it. Loud noises
(which is one of the causes) or certain
medications can generate worse-than-
normal symptoms. When [ board
an airplane, I take along my noise-
canceling headphones, as the hum
of the jet engines exaggerate the Tin-
nitus. Aspirin is also one of my “trig-
gers” and I avoid it when I can.

As I said earlier, this condition
can be prevented! The use of ear pro-
tection while utilizing our high veloc-
ity dryers is imperative and should be

mandatory in the drying areas of all
salons. The simple act of wearing ear
plugs or ear muffs can make a world
of difference. Ear plugs, similar to the
ones worn by airport staff when they
work near the jet engines, are very
adequate, but some feel that a larger
ear muff that covers the entire ear
and surrounding area, are more ef-
fective, as they protect the bony areas
surrounding the ear, which many feel
help transport damaging vibrations
to the inner ear. Anything is better
than nothing! Signs should be posted
around noise-intense areas remind-
ing employees to use this simple, but
valuable, equipment.

There is SO much information on
line regarding hearing loss and I could
write volumes about it, but the best
advice will come directly from your doc-
tor. [ am simply a dog groomer who is
paying the price for simply not knowing!
[ am trying to give my fellow profession-
als a “heads up” on a health issue that
may not be evident now, but might rear
its ugly head down the road.
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I'll admit that
o sometimes I tell you
® stories of things that

happen in my business that seem
totally unbelievable. You prob-
ably read them and think, 1: Now,
who’s she kidding? That would
NEVER happen in real life, and
2: How dumb can she be?

In answer to both questions
(in order), I'll tell you that 1: Al-
though sometimes I embellish a
“tad”, the stories are indeed true. I
just don’t know why the odd and
unbelievable happen so often to
me. 2: Yes, [ am admittedly not the
brightest blonde (fake or other-
wise) that ever graced the groom-
ing world. So, in short, I'm often
exceedingly dumb. In fact, just
this past Wednesday, I dropped my
clippers onto the floor and the at-
tachment for the Clipper Vac head
broke off. When I used the super
glue gel to reattach it to the clipper,
I accidentally glued the thing to my
right hand. A very “non-amusing,”
at least in my eyes, 40 minutes
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ensued during that slight mishap!

However, the following is
indeed true. It is very sad on one
hand, as I genuinely like both
of these people. But I am still
scratching my head after this one.

And so it began about two
years ago. One day, in walked a
man looking to be in his early
50’s or so. He had straggly hair, a
denim jacket with a peace sign on
the back, an old tarnished earring
in one ear, (also a peace sign) and
a tattoo of something I couldn’t
figure out on his hand. He was
a rather small man, maybe 5’ 5” or
so and very thin build. In short, he
looked rough. He was accompanied
by a woman who was also very thin
but a couple inches taller than
he. She also had very thin hair
pulled back into a ponytail, and
rather pointed features, but she
seemed pleasant enough.

They came through the door
with their arms hooked into each
other’s, as though they were
steadying one another. After a

SENT
INDED!

3 WonJcrs

couple minutes of talking with
them I noticed it was the man who
indeed needed steadying. He obvi-
ously had something wrong with
him. He spoke slowly and didn’t act
“all there”. I'll admit, by his looks
alone, I was kind of freaked

out. They had a Shih Tzu, they told
me that needed a haircut. I asked
the usual questions about the dog
and I made them an appointment
for the next week.

On the appointed day they
showed up promptly with a cute
little black dog that was certainly a
Shih Tzu, a very HORNY Shih Tzu.
As they watched me peel him from
my left arm as I tried to fasten his
grooming noose to the table, the
man spoke up. “He needs to be
mated. I'm gonna put an ad in
the paper to find a piece for
him. He needs some,” he said,
matter-of-factly. I just smiled,
trying not to laugh out loud. No,

I didn’t go into a lecture about neu-
tering. You would have to be there
Continued on page 20
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to understand.

They left and I did the almost
impossible job of grooming 15 pounds
of horny little goat, complete with the
attitude that goes with one in such a
frenzied state. “Yes,” I agreed. He did
indeed need “some”-thing to alter that
amorous look he had in his protrud-
ing little eyeball. His eye wasn’t the
only thing sticking out during the
whole grooming process, if you get
my drift. As an aside... why is it that
when you stick a Q-tip in a dog’s ear,
it really gets them “going?” Oh, cut it
out! You know what [ mean. Any-
how...

[ finished the job and the couple
came back to pick him up. Quite
pleased with the job, they talked a
little more about various subjects.
They did, in fact, seem to be very
friendly people.

About every 6-8 weeks, right on
schedule, I got a phone call from the

A Lew +imes she broujh-l- +he Joj n without

her man as she'd say her ‘live=in" wasn'+

fu'inj +oo well. Some+imes +he 9% would
come in by himsel€ and make +he aPPoin-l-mcn-l-.

lady asking for an appointment for the
dog. Occasionally, she would say the
typical, “Can you give my boyfriend

a haircut, too?” My reply was usu-
ally that “Sure I can do it, but I don’t
think you'd want to pay for it when
you see him after 'm done.”

There were times when she’d ask
me to tell her husband what time the
dog would be done because she would
be the one to pick him up. A few times
she brought the dog in without her
man as she’d say her “live-in” wasn'’t
feeling too well. Sometimes the guy
would come in by himself and make
the appointment. He was always very

pleasant, and although he would kind
of look skyward when he talked to
me, I could keep up pretty well with
the conversation. He always had that
old peace sign earring in, though. He
never changed it, crappy looking as it
was.

Over the last few months the
woman had been making the appoint-
ments. She would drop the dog off
and pick him up. Several weeks ago
[ saw the lady and she told me that
her man was pretty sick with cirrhosis
of the liver. I genuinely felt badly for

Continued on page 22
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both of them. They always seemed a
pretty tightly knit couple.

Last week the woman called for
an appointment. I gave her one for
Thursday of that week at 10:00. These
people are always prompt when it
comes to showing up for appoint-
ments; however, 10:00 came and went
without either of them showing up. At
about 10:15 I called their house. The
woman answered and I asked if she
had forgotten her appointment. “Oh,
yes, Hon, I did,” she said. “I've been
busy this week and forgot all about
it. Can I re-schedule for the next one
you have open?” she asked.

“Sure, I actually had a cancella-
tion for 12:30 today, if you can take
that one,” I told her.

“That would be great, Hon,” she
said. “T'll see you at 12:30 then.”

“OK,” I said and hung up the
phone.

Trudy turned around and
asked if the woman was taking the
12:30. “Yes, she just forgot this morn-

I VY

ing’s,” I explained to her.

Manufacturer of quality soinkess sieel equs
the grooming and welerinarian indusiry

“Not like her to forget, is it?” she
asked.

“Not at all,” I said.

Two minutes later the phone
rang again. [ answered it to the sound
of a woman near tears. “Hey, it’s
me again,” the same woman said. “I
forgot.You know my cousin died last
night, and I won'’t be able to come
in at 12:30 today,” she told me.

“Your cousin?” I asked, not know-
ing about whom she was talking. She

apparently thought I knew the person.

“Yes,” she replied. “You know my
cousin. My roommate,” she informed
me. [ was so lost at this point I had
no idea of whom she was speak-
ing. I didn’t know she had a cousin
who lived with her. I only knew of
her husband/boyfriend. What really
threw me was that if she also LIVED
with her cousin, how on earth could
it have escaped her that she/he DIED
the NIGHT before?

“I'm so sorry,” 1told her. “I'm
afraid I don’t know your cousin
though. Why don'’t you just call me

605-582-3013
www.groomershest.com

CALL FOR A FREE BROCHURE OR A DISTRIBUTOR NEAR YOUI
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when you're feeling up to making an
appointment?” I offered.

“No, just make one for next week
if you can,” she sobbed.

“How about next Friday at 2:00?”
[ asked, still confused and just trying
to get off the phone now.

“That’s fine,” the lady said. “See
you next week.”

This time as I hung up I looked
over at Trudy, shaking my head in
disbelief. “Now what?” she asked.

“Get this. She just called back
and said she FORGOT her cousin that
she LIVES with died LAST NIGHT!”
exclaimed.

“What do you mean forgot?”
Trudy asked. “How could you forget
something like THAT?” she added.

“I don’t know. I didn’t know she
lived with her cousin,” I said.

“Who’s her cousin?” Trudy ques-
tioned.

“I don’t know,” I replied.

“Is it a man or woman?” she
asked.

Continued on page 24
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Solid Gold SunDancer

A chicken-based dog food is finally here.

Several years ago, Solid Gold decided to develop a chicken-based dog food. Then,
came the bird/avian flu and chickens were contaminated and chicken-based dog
foods were pulled off the market. Solid Gold waited. Then, in 2009-2010 the chick-
en/egg salmonella poisoning caused many chicken-based dog foods to be recalled.

Now, chickens have been given a clean bill of health, so Solid Gold introduced
SUNDANCER. This unique dog food is an advance of all other chicken-based dog
foods on the market. Peas are a good source of protein, but caused gas in many dogs.
However, we researched and found that if tapioca and the grain quinoa were mixed
with peas, gas doesn’t form. So we used these unique ingredients.

Tear stains in some dogs are problems. It is usually an allergy to some ingredients
in the dog’s food. However, we found Chia seed/ AKA Salba, neutralizes this problem. People may
know Chia seed as Chia Pets, that clay head that sprouts “hair” when water is added. But Chia is much more than
a novelty Chia has been called the Ancient Grain of the Future. Aztecs and Mayans mixed the seeds with water to
form a gel. It was taken internally not only as a cleanser to remove irritants in the intestinal tract, but was used for
endurance. It was the only food used by ancient warriors and athletes during an activity. When the gel was applied
topically to wounds or skin irritations, the skin healed rapidly. We also put Chia for internal healing in our Sundancer
dog food.

The most fascinating ingredient in our SunDancer is curcumin, the root from the turmeric plant. It has a 4,000 year
old history for curing a variety of health problems in India. Curcumin is known worldwide as the “Indian Solid Gold”.
That’s a nice déja vu expression. Perhaps, curcumin is most well-known for its use in cancer. The Indians say that
there are 33 channels of cancer,and curcumin address all of them. The University of Maryland Medical Center found
that curcumin lowered bad cholesterol to reduce the cause of stroke. It also reduced pressure on the eye. Curcumin
gives mustard the yellow color and the spice flavor. See http://www.umm.edu/altmed/articles/tumeric-000277.html.
Dr. David H Frig, MBA found turmeric/curcumin inhibited amyloid plaque from forming in the brain which contrib-
uted to Alzheimer’s disease.

In 1958, the U.S. Congress wanted to fund a study for the elimination of cancer using turmeric/curcumin. But the
big pharmaceutical companies put forth such a large lobby, that it was stopped. They said such a study would inter-
fere with the revenue from their cancer drugs. One pharmaceutical person said that if this curcumin were so effective,
they would synthesize it and make it into a prescription drug.

In 1971, President Nixon agreed to begin a new curcumin/cancer study. But the Watergate problem stopped that.

Look for our shiny purple bags of Solid Gold SunDancer dog food. We also use fish to support the DNA of Oriental
dogs, Arctic dogs and dogs originally from England, Scotland, Ireland, and all water dogs (such as labs, poodles, ter-
riers, retrievers, and sporting dogs). If you don’t add fish to these dog’s diet, they may develop allergies in the lower
legs and chew or lick their feet.

Look for the two dancing dogs on the bag of our hermetically, vacuum sealed bags for freshness. Do not pour the
food out into another container. Open the bag, scoop out what you need and close with bag clips or clothes pins. The
act of pouring exposes the food to air. We use no chemical preservatives in our fresh Solid Gold dog foods.

A Funny Story
Sissy, the owner of Solid Gold, was recently at a dog show and it was quite
warm. Someone commented that the news said that the planet, Saturn, with its
rings, was heating up the galaxy. A near-by 10 year old girl standing close by said
she knew what Saturn looked like. She said “that’s the planet with the hula hoops”.

Now, don’t you feel old!
SoLip GOLD
For a catalog or store near you, call or email us at:

Solid Gold Holistic Animal Nutrition Center (619) 258-7356 or (619) 258-1914 (M,W,F 10-5 PST) or

. E-mail us at sarah@solidgoldholistic.com or
1331 N. Cuyamaca, El Cajon, CA 92020 www.solidgoldhealth.com
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‘I don’t know,” I responded.

“How did they die?” she inquired.

“I don’t know,” was again my
answer.

“Did they die in the house?” she
queried.

“I don’t know,” I answered.

“For Pete’s sake, would you quit say-
ing you don'’t know?” she yelled at me.

“Well I DONT,” I shot back. “I
mean I could understand maybe if it
was a long lost cousin that you didn'’t
ever know and they lived far away or
something. Like if somebody called
you last night and said, ‘Hey your
cousin Bertha passed away today. I
know you don’t know her, but just
thought I’d let you know.” THEN, 1
could understand forgetting,” 1 of-
fered.

Two seconds later the phone
rang again. [ rolled my eyes and took
a breath before I answered. It was
another customer calling to make an
appointment. [ made one for her and

hung up the phone.

As [ turned around Trudy was
looking at me waiting for me to say
something. “What?” [ asked her.

“I just figured you were going to
tell me that it was her again calling
to say oops... mistake... cousin is still
alive, or something.”

[ shook my head.”You really have
no shame sometimes, do you?” I
asked her.

“You're the one having the weird
conversations,” she reminded me. I
worked in silence for a while after
this, trying to figure out who the
cousin was that I should know.

The next day I bought a newspa-
per. I scanned the obituaries, trying to
find out who was this woman’s cous-
in. No such luck in finding her name
anywhere in the survivors’ parts.

The next week came, and when
Friday hit, in walked the lady with the
dog. She was joking and bubbly as all
heck. “Sorry about last week,” she of-

fered. “It was so busy with him dying
and everything. So it will just be me
bringing in the dog,” she said.

‘T understand,” I replied. “But I'm
afraid I don’t remember your cousin,”
[ told her.

“Sure you do,” she said, looking
startled. “He was almost always with
me when I’'d come here,” she stated in
disbelief. “That guy with the stringy
hair and the peace signs,” she added
to help my recollection.

“Oh, my gosh! I thought that was
your husband or boyfriend,” I said, as
[ could feel my eyes bugging out.

“Oh, no Hon. That was my
cousin. Everybody thought we were
married though, probably because we
always called each other Babe and
Hon. We got along,” she said. With
that she smiled and headed for the
door. “See you in an hour,” she said
happily.

I'm afraid to say I'm STILL
confused...
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Aloe Vera Jelly

Natural Bandage
Styplic Powder

From the top of his head to the tips of his
toes, your pet deserves only the most natural
solutions to keep him clean, healthy and
shiny. Espree’s all natural shampoos, condi-
tioners, alternatives to pesticides, therapeutic
products and treatment products are made

from only the highest quality, human-grade
ingredients. All designed to solve your
pet’s problems safely and naturally.
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Is it really possible to sell while
you are tucked in for the night, fast
asleep? In today’s high tech world,
computers and the internet make this
easily possible. Below are five easy
ways to sell retail products and pro-
mote your business 24/7:

If you don't already have a blog
for your grooming and pet products
business, now is the perfect time to
start one. Blogs don'’t only give you a
way to easily stay connected with your
clients, but they also will attract new
customers who are interested in tips,
tricks, and specials that you describe.
You can further connect with your
readers by adding a subscription link
to your blog, so that you can send out
monthly newsletters describing spe-
cials and promotions for your prod-
ucts and services to your subscribers.

Utilize popular auction sites,
such as eBay, to sell your products.
Auction sites are very easy to use and
take only a few minutes to set up.
You can upload a digital image, along
with a short description and eBay us-
ers can bid on your products around
the clock. You can select to sell the
product to the highest bidder or enter
a “Buy It Now” price. By using an auc-
tion site, you are able to easily reach
a massive number of potential clients
that might not even be in your area.
This will increase sales because it will
reach people not normally drawn to
your own site.

Create a website that allows us-
ers to book appointments online, view
the services you offer, and promote
sales. You can easily advertise your
products and services online and
even instantly gain additional clients
by allowing your site visitors to book
appointments at any time of the day
or night.

Become involved in an affiliate or
reseller program for your products.
Affiliates do all of the marketing and
advertising for you in return for a

percentage of the sale, or commission.
You can do an internet search to see
which affiliate programs would be
best for you.

Offer a referral program to your
clients, which will inspire clients to
do your marketing for you. By giving
an incentive to your clients to sug-
gest your business to others, you will
attract new clients that you might

Larger 8'2 x 11 Size
Full Color Cover

A low cost way to educate your client
Encourage more business!

717-691-3388 e info@barkleigh.com

Five Ways to Sell While You Sleep

By Christianna Jackson, CMJ Designs

not have reached on your own. Some
grooming software programs make
this easy by allowing you to track
referrals and give credits to customers
who gave the referral.

To learn more about 123Pet software
and booking appointments online visit
wwuw. 123PetSoftware.com, call 1-888-803-
4747, or email sales@cmjdesigns.com
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HEARTWORM DISEASE IN DOGS
A PREVENTABLE CATASTROPHE by Dr. Boyd Harrell

INTRODUCTION

Unlike intestinal parasites the
heartworm parasite lives in the heart
and the major arteries going to the
lungs. The natural host for heartworm
is the dog and members of the dog
family such as foxes and coyotes. It
is, however, becoming an emerging
problem for cats and can even be a
problem for people when an encysted
heartworm is mistaken for a tumor in
a human lung. The increased fre-
quency of diagnosis in cats is likely as
much of an increased awareness and
improved diagnostics, compared to an
increase in frequency.

Heartworm is a serious disease
often ending in death or debilitation
if allowed to go untreated. It is spread
by mosquitoes and is found in all 50
states. It is concentrated primarily
along the southeastern coast line and
along the Mississippi river corridor.

26  Groomer to Groomer * Vol 30 Ed 4 + April 2011

LIFE CYCLE

Adult heartworms live in the
heart and the pulmonary arteries, the
main arteries leading to the lungs for
as long as 3-5 years. Heartworms are
bisexual, having distinct male and
female forms. The females do not lay
eggs like intestinal worms; instead
they give birth to microscopic sized
larvae called microfilaria (a first stage
larva often referred to as L1) that
circulate throughout the bloodstream
- possibly thousands of them per day.

These larvae may live for as long
as three years in the hosts blood while
they wait for a mosquito to take them
on board. When a hungry mosquito
takes in a blood meal, heartworm lar-
vae are also ingested. The mosquito is
a necessary intermediate host and the
only way heartworm can be spread
from one dog to another. (Heartworm

Continued on page 28
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microfilaria may be passed in the
uterus to a mother’s unborn pups,
however, the microfilaria must pass

through the mosquito before they can
grow to adults.) Over the next 10 days

to a few weeks, the larvae mature to
an L2 stage and then to an infective

L3 stage and transfer to the next host
via mosquito saliva which is deposited

around the bite where it now has the
opportunity to enter the host’s skin
through the open bite wound.

The heartworm L3 larva rapidly
molt to the L4 stage within 2-4 days.
The L4 stage will begin to migrate
to the dog’s vessels and mature over
the next three months or so until it
becomes an immature adult in the
bloodstream, which sets up house-
keeping in the heart where it will
attach itself in the right side of the
heart and the main arteries of the
lungs to become a mature adult.
Adults may eventually acquire a
length of a foot or more and number
from a single heartworm to several
hundred. The adult worms mate and
reproduce within 5-7 months of the

initial mosquito bite producing L1 mi-

crofilaria and the cycle begins again.
The effect on the dog and the
severity of symptoms will depend on

Understanding the heartworm life cycle
Is key to understanding the disease
and how we prevent and treat it.

both the number of worms pres-
ent and the amount of inflamma-
tion they produce. The inflamma-
tory response will vary significantly
from host to host. There may be no
signs in an early infection or signs
may be vague, sometimes present-
ing as digestive problems such as
diarrhea. Eventually the pumping
effectiveness of the heart and blood
flow through pulmonary arteries

is diminished and signs develop,
which may include lethargy, cough-
ing, shortness of breath, weight loss,
bloating due to accumulation of
abdominal fluid, pale mucous mem-
branes and possibly collapse and
death. Embolism or blood clots may
form and when released can cause
a sudden death. Arrhythmias may
also spontaneously develop leading
to sudden death. When the liver be-
comes involved jaundice may result.

~ Think natural!
Save a reel
Use Megamazon!

Al natural line
made with
Amazon berries

Commercial info at: (510) 577-0310 - www.mgbweslcoast.com
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PREVENTION

Understanding the heartworm
life cycle is key to understanding the
disease and how we prevent and treat
it. The first heartworm preventive
was a drug call diethylcarbamazine
(DEC) and was available in both plain
tablets and flavored tablets called
Filaribits® which were given daily.
The reason DEC had to be given daily
is because it was only effective against
the L3 larval stage which as we now
know could mature to the L4 stage in
as short of a time as 2 days rendering
the DEC ineffective. Present heart-
worm preventives, whether they are
given orally or topically, are effective
against the L3 and early L4 stages
giving owners a much longer window
of about 30 days before the next dose
is needed. Most heartworm preven-
tives are in the pet’s system at an

Continued on page 29
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effective level for only a day or so and
do all their work in a relatively short
amount of time. There are at least two
preventives that sustain a constant
effective level between doses. One is a
topical called Advantage Multi® and
the other is an injection given every

6 months which at this time is just
being introduced back into the market
with limited information available.

TREATMENT

Adult heartworms can usually
be eliminated through treatment and
sometimes the patient is such a high
risk that adulticide medications may
not be the best choice. The first order
of business then is to determine the
risks vs. the benefits which can lead
to tough choices. If the patient is
determined to be healthy enough to
treat, then the adult worms are killed
using an injectable drug called Im-
miticide® which is the only approved
drug for eliminating adult heart-

_'.pr.dlﬂ.nli.uid.unl.lﬂw
BE 8 covplete gok in

 Leartiner poverh
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worms. At least two injections given
24 hours apart are needed to kill the
worms which die slowly over a period
of several days to a couple of weeks.
This slow kill is actually desirable
because if all the worms died at one
time they might cause an obstruc-
tion in the vessels serious enough to
cause rapid death of the patient. Even
when the worms die slowly, increased
patient activity can cause a clump of
sick worms to be dislodged or a blood
clot called an emboli may form which
can also lead to rapid patient death.

Many veterinarians may recom-
mend a “split dose” treatment, giving
a single dose of Immiticide® followed
by two consecutive daily doses in 30
days. The logic here is that some of
the worms will die with one injection
lowering the burden on the heart and
lungs and allowing the patient to deal
with a more gradual worm kill and
improving the odds for an uncompli-
cated treatment.

In addition to the adulticide injec-
tions additional medications may be
recommended to prepare the dog for a
successful outcome.

Though most dogs with heart-
worm disease can be successfully
treated, not all patients will have a
full recovery to normal and there is

always risk of complications, includ-
ing death, even for a young healthy
victim. Age, intestinal parasites, sec-
ondary conditions, heartworm burden
and length of infection are among the
contributing factors to consider before
entering into heartworm treatment.

It is wise for any owner considering
adult heartworm treatment for their
pet to educate themselves and have
an open conversation with their vet-
erinarian before the treatment begins.

Dr. Harrell recently authored a
book titled “Groomers Guide To First
Aid, Injuries and Health” published
by Barkleigh. He is a former multi-
veterinary practice, a current business
coach to veterinarians and others in
the pet industry as well as a pet health
advisor for Oxyfresh Worldwide. He
presently serves as Medical Director
for the SPCA Animal Medical Center in
Lakeland, Florida. He has been speak-
ing internationally and coaching others
to succeed in business for over fifteen
years. He is a certified Human Behav-
ior Specialist and helps people to un-
derstand themselves, how others tend
to perceive them and how personalities
affect team building, performance and
harmony in the workplace. He can be
reached by emailing boyd@petprobusi-
nesscoaching.com.

your own canine massage practice.

EQUISSAGE:

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)

THE EQUISSAGE PROGRAM
IN CANINE MASSAGE THERAPY

professionally schools the student in the theory and
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing

ad

For a free brochure call:

(800) 843-0224

or write : EQUISSAGE-® P.O. Box 447, Round Hill, VA 20149
Visit our web site: www.equissage.com -

E-Mail: inffo@equissage.com
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The

‘Roundtable

When the grooming industry was
asked by Groomer to Groomer maga-
zine... “What do you do to give back to
your community?” We received a huge
number of responses, most of them
dealt with grooming shelter dogs.
Groomers have a heart of compassion
for pets. Here are some of the variety
of responses we received.

[ am a groomer for P.A.W.S. Pets
Are Wonderful. I do two pro bono
groomings a month for Aids patients
and the elderly. — Joy Bonehill,
Barking Lot, San Francisco CA

We have an annual fundraiser
day and give to our local shelter. I
may host Pet Pics with Santa this year
to do the same. — Wendie Patrick,
T.0.G.S. for Dogs, Bridgewater CN

I volunteer at pet rescue events.
[ either run a nail cutting booth with
all funds going to the group or groom
a few for free to give them a chance
for adoption. — Teresa Clark, Bonnie’s
Grooming, El Cajon CA

We groom the animals that are
in foster care for different organiza-
tions so that they can get adopted
and we also provide coupons for the
new owners so they can keep up on
the grooming. — Lisa Drake, Epi-pet,
Bradenton FL

We regularly donate pet-related
products to charity auction events.
We will also run pet food and supply
drives for the local animal shelter.
— Tracie Bailey, Dog Pawse,
Attleboro MA
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Roundtable Question:
e What do you do o give

I donate a portion of each groom
to charity that are related to my
clients, Make a Wish in the names of
two children sick with cancer — Valer-
ie Polychronopoulos, VIP Pet Grooming,
Homer Glen IL

I donate bath and nails service,
or full grooms to community fund-
raisers, such as bingo, auctions, etc.
[ also give the local repeat clients a
discount for regular groomings and I
discount up to 50% for any family go-
ing through a hard time; job loss, low
income, sometimes I groom their dog
for free. I get lots of calls thanking me
and referrals for helping out. — Lisa
Kerr, Out Of The Dog House Grooming
Service, Borden-Carleton CN

One time a month I have free
nail trims or ear cleaning. I also offer
one free groom if the dog is spayed
or neutered by the next time I see
them. — Krystel Isings, Doggy Wash,
Buckeye AZ

[ offer to donate time and skills
to groom homeless pets. — Jennifer
Glassford, Puppy’s Breath Pet Groom-
ing, New Liskeard CN

[ donate our overstocked and
aged retail inventory to a local shelter
and rescue group and make an annu-
al holiday donation. — Suzanne Uzoff,
Bunker Hill Groomer, Houston TX

In January I called my groomer
friends and we all donated a day to
groom shelter animals at my salon.
The newspaper covered our story
and so did the local television news.

back to your community?

We groomed 11 shelter animals and
subsequently a few got adopted that
week. I had a dog trainer come in and
exercise the dogs after their pamper-
ing. We are doing this again on May
7th. — Tina Standing, Dog Grooming
By Tina, Saint John CN

I give back to the community
by donating my services to the local
Humane Society. Whenever they have
a dog that comes into the shelter and
needs to be cleaned up and groomed
[ do it for free, I figure it’s the least I
can do to help. — Carol Shannon, Two
Paws Up, Blue Ridge GA

[ just recently gave free groom-
ing demos at Pet Expo in Timonium,
Maryland. The creative grooming
of the Baltimore Ravens logo was
the talk of the Expo. It gave me the
chance to answer questions and relay
the importance of regular pet groom-
ing. Ways for customers to “save”
some expense; like proper line brush-
ing and avoiding the dematting fees.
Hot topics were; nail clipping, teeth
brushing and even stripping ver-
sus clipping. Also, every fall Harford
Technical High School has an Open
House that businesses are invited to
attend. I haven’t missed one in over
five years. Just bringing a creatively
groomed dog and discussing the
potential job field open for agriculture
students and what the students can
achieve has been rewarding.

Last July 4th, [ participated in
Kingsville Fourth of July parade in the
commercial float division and received
a First Place trophy. The parade

Continued on page 31



watchers were thrilled to see how I
creatively groomed dogs to match the
theme of the parade. [ was pleasantly
surprised by the number of new cli-
ents I picked up because of the “chip
clips” [ handed out along the route.
The chip clips were better than any
business card! — Ann Schultz, Ann’s
J.E.S. Grooming, Joppa MD

Once or twice a year we offer
a “shave day” This is where we offer
people who cannot afford to get their
pets groomed, a chance to get their
pet shaved down, a bath, or a simple
cut and styling for those who try their
best but, still come up short. My
little way of giving back. — Corella
Hernandez, Plush Pups Pet
Grooming, Minford OH

I always groom “Officer Canines”
for free. I have done it for 21 years
and there is a great feeling of ‘giv-
ing back’ to the ones who give their
lives for us! — Stacy Morgan, Stacy’s
Groom-N-Spa, Anderson SC

I have just applied and been
accepted as a puppy raiser for Leader
Dogs for the Blind. This will be a huge
commitment for my entire family, but
we are really excited. There will be a

good amount of community educa-
tion and participation in this endeavor
and we are looking forward to meeting
some new folks and helping out with
the development of a leader dog that
will have a great impact on some-
body’s life. — Jo Whitman, Whitman
Veterinary Clinic, Chatsworth IL

[ contribute gift baskets to
fund-raising events put on by animal
welfare organizations and give old
inventory to animal welfare organiza-
tions. — Lydia Boesch, Lydia Boesch,
Pinehurst NC

I donate gift certificates, leashes
and cookies for silent auction gifts,
for anyone who asks. I am also
a member of the local compassion
club and I feed feral cats. — Colleen
Hainsworth, Angel Paws Dog
Grooming & Spa, Branford CT

[ have an elderly client with a
limited income and her pet has dia-
betes and is blind. I won't let her pay.
[ always tell her she’s my adopted
“Grammy.” And [ would never let my
Grammy pay me. — Patti llg, Patti Ilg
The Groomer, Aurora OH
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Organize Your
Kennel & Make

More Money
KENNEL SALES SLIPS
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Kennel Sales Slip (#KSS)

Professional Sales Slips for ken-
nel operators! With space for all the
little extras you haven’t been charging
for. These 5-1/2” x 8-1/2” two-part
NCR forms are clean, with no carbon
needed.

#627 100 Kennel Sales Slips ~ $18.50
#628 500 Kennel Sales Slips ~ $72.00
#629 1000 Kennel Sales Slips  $117.50
#630 5000 Kennel Sales Slips  $450.00

RUN KARDS

3” x 5” Run-Kard (BRK)
Run-Kard is completed at each visit
and attached to the run. The back
contains a boarding release for your
protection, which is signed and dated
by the owner.

#594 100 Boarding Run-Kards ~ $10.50
#595 500 Boarding Run-Kards ~ $39.75
#596 1000 Boarding Run-Kards  $62.95
#597 2500 Boarding Run-Kards  $125.00
#598 5000 Boarding Run-Kards  $200.00
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ere’s the setup. You adopted a little bitty puppy

you could carry in your purse. Somewhere along

the line he turned into a 50 pound bull-dozer who
lunges and pulls so hard that he chokes because of the
pressure his collar exerts on his trachea.

Out of sympathy you get him
a harness to evenly distribute the
weight and to protect his neck. You
have now given him a license to tug
you unmercifully. If you are the “No
pain, no gain, my dog is supposed to
ruin my life” sort of person, the ex-
perience of being dragged by a dog is
probably not a problem. For those of
us with lower back trouble, the desire
to take a leisurely stroll is pretty im-
portant. The solution to the problem
is to use a head-halter.

If you've ever been around horses,
you understand the function of a hal-
ter. It fits around the animal’s head
and allows you to hook your lead-rope
under his chin. While you cannot pos-
sibly stop a horse from going where he
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wants when he’s wearing a collar or
harness, controlling his head makes
this possible. That’s why they work on
dogs — the halter allows you to isolate
the muscles that connect the head to
the neck. You no longer have to stop
the whole animal, you just have to
turn the head. Now you have a huge
mechanical advantage. If the dog
lunges forward, a small pull on the
leash causes him to jack-knife. Now
he’s looking 90 degrees left or right of
where he wants to go. Dogs don'’t like
that. Over a series of repetitions, they
learn to keep the leash loose by walk-
ing at a specific distance from your
leg. Voila - heeling.

If you are still having trouble
understanding why a halter is so

S BV CLIPS

B

USING HALTERS

superior to a leash, consider this
nautical analogy. Take a powerful
motor boat and tie a stout rope to the
tip of the bow. Now secure the other
end of the rope to a dock. Tell the
driver to give the boat full throttle and
try to pull away from the dock. As the
boat bucks and tugs against the rope,
the forward movement is redirected.
The harder the boat pushes against
the rope, the more the stern wants to
swing, left or right. All of the power of
the engines is redirected. When a dog
wears a halter, this redirection pre-
vents the dog from moving forward,
unless you want him to. Instead of

a sharp snap of a choke chain (i.e. a
karate chop to the throat) to dissuade
the dog from tugging, a smooth pull is
all that is needed.

Even if you are still in love with
being tugged unmercifully, there is
another reason to use a halter. Many
dogs are protective and aggressive
when they see other dogs in public.
They lunge when they are near anoth-
er dog and are just about impossible

Continued on page 34
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to hold back. The redirection of the
halter is the perfect answer. The most
important thing to a lunging dog is to
see the target. As the dog lunges for-
ward and the leash tightens, the dog’s
head is pulled to the side and he can
no longer see the other dog. They hate
this. If you simply continue to gently
pull the leash and then let it slacken
a bit to give the dog another chance at
lunging, the dog will buck and flit for
a few repetitions and then stand stock
still. Well over 95% of lunging, plung-
ing dogs end up standing still within
less than a minute. Even if your dog
doesn'’t learn it this fast, the mechani-
cal advantage of the collar allows you
to simply continue your walk and skip
the confrontation. In public, a halter
is the most efficient and safest way to
control a dog.

There are two basic designs of
head halters for dogs made by several
companies. One is the Gentle Leader,
designed by Dr. R.K. Anderson, a
veterinarian, and Ruth Foster, a
long time obedience instructor (RSC
#7815). The Gentle Leader consists
of a regular collar, with a loose fit-
ting nose loop that allows you to clip
the leash under the dog’s chin. The
company stresses that it is not a
muzzle. The nose loop merely allows
you to clip the leash under the dog’s

The most important thing to a lunging dog
is to see the target. As the dog lunges
forward and the leash tightens,
the dog's head is pulled to the side
and he can no longer see the other dog.
They hate this.”

chin. Wearing a Gentle Leader, a dog
can eat, drink and breathe with no
restriction.

The other major brand of head
halter is the Halti, designed by Dr.
Roger Mugford, also a veterinarian
(RSC #7816). The Halti is an inte-
grated collar/nose loop that includes
cheek straps to hold the nose loop in
place.

Each type works well as a way of
controlling a dog. The Gentle Leader
comes in several sizes and is very
adaptable to the different shapes and
sizes of various dog breeds. The Halti
comes in more sizes, so you'll have
to probably take your dog to the pet
store for a fitting. Because of the more
complex design, the fit of the Halti is
not as adjustable as the Gentle Lead-
er. An extra-large Gentle Leader, made
for a Great Dane, can be adjusted
down to fit a Border Collie. The Halti
would require two different sizes.
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On the strength side of the coin,
from my experience, the Gentle Leader
comes out on top. I once used the
two collars, side by side on two adult
Newfoundlands, who had a history of
serious aggression. The cheek strap
on the Halti blew out, leaving me with
one hand holding the leash of a very
controlled dog on the Gentle Leader,
and the other hand, holding an empty
collar. When a Halti disintegrates, the
dog is easily capable of slipping out
of whatever remains. In more than 18
years of using Gentle Leaders, with
dogs as big as 250 pound Mastiffs, I

Continued on page 35
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have never known of one that broke.
If your dog is medium-sized, not ag-
gressive toward other dogs, and just
needs a little control while walking, ei-
ther collar will work. If you need extra
control, for a larger breed, or unpre-
dictable behavior, [ would pick the
Gentle Leader. Note: This is simply my
opinion - I don’t take money from ei-
ther company to endorse their product.
A unique feature of the Gentle
Leader is its ability to quickly con-
vert from a halter to a regular collar,
and then back to a halter. Some dogs
adapt so well to a halter, that they
can then reliably go back to wearing a
regular collar. The Gentle Leader can
make this transition almost seamless,
while retaining the option of control,
on demand. The Halti makes this a lit-
tle more difficult, but not impossible.
To make the transition with a Halti, it
is a good idea to have two collars on
the dog. By switching the leash back
and forth between the Halti and the

regular collar, the dog can be taught
to avoid pulling, even with only the
regular collar.

If you are interested in using a
halter to solve your client’s pulling
problem, here are a few tips that can
make the transition easier...

Use lots of food treats while
teaching the animal to be comfortable
wearing the collar. Make sure the dog
will wear the collar calmly before at-
tempting to go for a walk.

Never snap the leash the way you
would with a choke chain. The correct
movement is a firm, steady pull - and
quick release. The halter gives you far
more leverage than a traditional collar
- jerking it sharply, or letting the dog
hit the end of the leash hard is not
advised.

The best use of a halter is as a
walking collar. Leaving it on the dog,
while unattended, may lead to prob-
lems, such as a chewed halter.

If you wish to resell these prod-
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ucts, there is an advantage to the
Gentle Leader - fewer sizes means less
stock. There is also a greater color
selection with the Gentle Leader.

Gary is an internationally ac-
claimed behaviorist, trainer, author,
columnist and lecturer. He has more
than 30 years experience working
with dogs, including eight years of
shelter work. Gary Wilkes is respon-
sible for the innovation and develop-
ment of clicker training as a practi-
cal methodology for dogs and with
his former colleague, Karen Pryor,
introduced this method in 1992. He
currently has a full-time, veterinary
referral based behavior practice in
Phoenix, Arizona and is an author,
a columnist and feature writer for
Groomer to Groomer and Off Lead &
Animal Behavior magazine. Contact
Gary at wilkesgm@aol.com or visit
wwuw.clickandtreat.com.
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GroomOlympian Series

GROOMING THE

SCOTTISH
TERRIER

By Kendra Otto

GroomertoGroomer.com

There are many differences in
opinions on how to correctly clip a pet
Scottie. I'm going to teach you how to
transform my winning ways from the
contest ring into your everyday pet
styles. The Scottish Terrier is one of
the world’s most recognizable breeds.
They are supposed to look short in
length of back, compact in body with
a very keen expression. Not all of the
pets that come in our salon doors, are
built correctly, but at least if we do
the proper trim on them we can make
them look like they are meant to be.
Today I'm giving you the tools to put
a breed standard trim on the dog,
that can be modified according to the
owner’s preference.

You first need to start off with
a clean dog. I recommend a deep
cleansing shampoo and following up
with a conditioner to seal the cuticle
and help prevent breakage. As for
drying, make sure that you completely
dry the dog in the direction you want
the coat to lay, this will also blow
any loose coat out, straighten it and
help prevent clipper marks. Once
dry, brush and comb out completely
and make sure you use a detangling
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spray, this will give the coat more
elasticity, where dry brushing dam-
ages the coat. Do your nails and ears
as usual. The rectum gets shaved
with a # 10 blade, however on a show
dog, the privates don’t normally get
clipped because it takes away from
the substance of the underline. But
as a professional, you can make this
judgement based upon the individual
pet’s needs.

HINT: For those clients that have
very thin furnishings, this is probably
because the coat is very coarse which
makes it brittle and it will break easy.
If the owner doesn'’t like it you can
recommend that the owner buys con-
ditioner to brush into the dry coat at
home on a weekly basis, this will help
strengthen the coat and increase your
product sale.

STARTING WITH THE HEAD:

Step 1: Using a # 9 or a #7fc
(depending in how thick the hair is
on the cheeks) reverse the blade from

the top corner of the ear to the corner
of the eye. And using the same blade
connect your clipper line stopping at
the 3 moles. 2 moles will be by the
corners of the mouth and the other
will be under the jaw.

Step 2: Using a #15 blade, clip-
per the entire back of the ear, leaving
fringe only on the front edge. Using
the tip of your thumb as a general
measurement, place it on the tip of
the ear and this is how much you will
want to clip off the tip of the ear. On
the inside of the ear you will want to
use a #30 blade, clip all hair out of
the inside of the ear, except the tuft

Continued on page 37



of hair on the inside corner of the top
of the ear and the fringe on the front
edge. Finish the ear, by scissoring the

tip and back edge of the ear to remove

any excess hair. Next, comb left over
ear hair out and fold ear in half long
ways, scissor off any hair that sticks
out over the edge of the ear. You have
now created the correct ear.

Step 3:
Using a # 5fc
blade on top of
the head, clip-
per from the
brow bone to
the occiput,
around the top
of the ear (be
careful not to

T CARE SERIES |
‘ﬂ%cuum

» v
i e e,

of the skull between the corner of the
eye and ear to blend in the clipper
line of the cheeks. If your clipper line
is still somewhat visible, use thinning
shears to blend in the lines.

Step 4: Lift the eyebrow up and
cut off the eyelashes, also trim the
corner of the eye and between the
eyebrows with your thinning shears
almost making an inverted “V”. Comb
the eyebrows forward and using
your thinning shears, lay them flush
against the side of the skull and thin
off any of the hair that sticks out over
the side of the head. Next comb the

eyebrow over to the side (grab the long

P-.l Fl-:lfl_':
3 when Fiert Mpsit
Lﬂtrm"g Your Pet P TIN
grush \Needsa | .
_pet \smoothie g |
Yow! §alan
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#PS-3
#0S-2

#PS-2 Learning To Brush Your Pet — Teaches proper brushing techniques to clients

#PS-3 When Your Pet Needs a Smoothie — What clients can expect once severe matting is removed
#PS-4 Puppy’s First Visit — Helps clients prepare a pet for their first groom
#PS-5 The Ferocious Flea — Teaches clients flea prevention

#PS-6 Keep Your Pet Salon Fresh — Instructions on grooming upkeep at home

»

a
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clip into the ear tuft!) and off the sides

pieces from the front corner of the
brow and move aside so you don'’t cut
into them) and trim again to neaten
any sticky-outies. The front of the
brow should not be longer than half
way down the muzzle on the pet trim.
The brow should also blend nicely
into the top of the skull.

Step 5: The beard is the final
piece to give the head it’s signature
“brick look”. Comb the beard down
and thinning shear forward to blend
hair under the eye into the beard. If
you have a very bushy beard, use a
fine coat king or a deshedder to deb-
ulk it so it lays nice.

Continued on page 38
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ON TO THE BODY
AND INTO THE TAIL:

Step 1: Using a #7fc blade, trim
the hair off the throat. If the coat is
thick, you can use a #9, if not, stick
with the #7. Clip no further than the
natural reversed cowlicks on the sides
of the throat and stop at the breast
bone. Clip off the hair on the sides
of the breast bone to create a small

inverted V7. Step 3: Before starting the jack-

et, use a deshedder or a coat king to
debulk the coat for smoother clipper
work and to help keep the proper wiry
texture. Using a #1 attachment comb
clip from the occiput to the tip of the
tail, and on the back of the tail, finish
off the tail by scissoring it to look like
a Christmas tree, wider at the base
and skinnier at the top. Also using
the #1 comb blend straight down
where the ribcage drops off, keep-

ing in mind that the Scottie DOES
NOT get a hula skirt. Also blend off

Step 2: Depending on the coat r
thickness, use a #4 or #5fc to blend
the clipper work from your throat
into the shoulder and blend your
shoulder off just behind the actual
shoulder muscle itself. Blend just
above the elbow where the muscle
drops off.

BREATHE HEALTHY®
HI-TECH
GROOMER’S MASKS

Protection For Allergies,
Pet Dander, Hair, Dust,
Parasites & much more.

Permanent Microbe Shield®

KILLS GERMS.

"l e
L |
AL

com
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to expose the rear thigh muscle and
blend off from the pin bone to the cow-
lick under the tail. Use your thinning
shears to blend in any additional lines.

LAST STOP, THE LEGS
AND UNDERLINE:

Step 1: Pulling the rear leg
behind itself, comb the hair down
around the foot and scissor any
hair that
is sticking
out over the
foot. Put the
foot down
on the table
and round
it as it
stands and
neaten up
the hock.

Step 2: Pick up the rear leg
again and pull it out behind the
dog. Using your thinning or curved
shears, scissor a line that follows the
natural shape of the dog’s leg right
into the tuck up. Make sure you
don’t take too much hair off and that
you don'’t give them a pronounced
tuck up. This breed only gets a slight
hint of a tuck up.

Continued on page 40
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“Safe and effective dental health

products like PetzLife Oral Care,
are the missing link in holistic pet care””
Dr. Michael Fox, BVetMed
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The Healthy, low-fat Rewards for
in-between meals or training, Free of
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Step 3: Pulling the front leg out
in front of itself, comb the hair down
around the foot and scissor any hair
that is sticking out over the foot. Put
the foot down on the table and round
it as it stands.

Step 4: The front leg should be
defined as a post and not a part of
the side skirt, however the front leg
is connected to the chest at the top
by the breast bone. Pick up the front
leg and separate the leg hair from the
underline, thinning shear the leg in
a straight line towards the brisket.
Then put the leg back down on the

Help your clients with
problem urination,
house training,
destruction, aggression
and more!

A collection of more than 60 articles

about dog and cat behavior from Gary’s
award winning articles told in an engag-
ing, simple and easy-to-read fashion.

237 pages - $16.95

www.clickandtreat.com

READER SERVICE CARD #7852
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table and comb up the outside of the
leg and thinning shear the hair off to
about the length of an “A comb”. Do

the same for the back of the front leg.

Step 5: As a general rule the un-
derline should only be off the ground
about an inch behind the front leg.
Connect the underline behind the
front leg into the slight tuck up. Next
pick up the front leg and connect
the underline to the chest. Finally,
thinning shear off any excess coat
between the back legs that hangs past
the hocks.

TRADE SECRET: After the haircut,
and if there are no allergy issues, I
like to use a shine gloss to bring life
back to the coat, this is also another
way to keep your clients coming back

to you, because no one else seems to
get them as shiny as you do!

Kendra graduated from the Great
Lakes Academy of Professional Pet
Styling in 1997 and started competing
in creative styling. She soon moved
onto regular classes and won multiple
Best in Show and Best All Around
groomer awards, the Will Stone Memo-
rial Award and the Liz Paul Scissoring
Award. She has been on the 2007,
2008 and 2009 GroomTeams. Kendra
is on the Chris Christensen Systems
Pro Staff. She works closely with
Woburn Scottish Terriers, and actively
fosters dogs. She works at The Barker
Shop in Countryside IL.

Happy Hoodie

‘ Happy Hoodie
protects and
calms pets
during the force
drying process!
See the difference it makes at:

L \\"l.'l.-hi.ll]ll:i I'I[ll}liil'.l'{r['l.'l

Developed for Groomers by Grosmsrs

928.978.4959
viuli gur webskie for sar kst of distribaisrs
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Personal Training DVD’'s for Groomers

WITH SUE ZECCO & JAY SCRUGGS

www. superstylingsessions.com
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Triple Crown Jackpot sponsored by Andis, PetSmart,

I rina Pinkusevich of Hallandale, FL won the $30,000-%

Nash Academy, Geib Shears and Wag'n Tails at Groom

& Kennel Expo 2011.

After winning First Place in the
Nature’s Specialties Winner’s Circle
Tournament at Groom Expo 2008
and Groom Expo 2010, Irina won
the Triple Crown Jackpot with this
third win. She and Olga Zabelinskaya
were both only one win away from
the jackpot during this competition.
As sponsor for the Winner’s Circle
Tournament, Nature’s Specialties
also awarded Irina another $2,500
for her win, making Irina’s total win
$32,500!

Groom & Kennel Expo 2011 was
held at the Pasadena Convention
Center in sunny Pasadena, Califor-
nia. Nearly 3,000 attendees gath-
ered February 10-13, 2011 to the
educational and trade show event.
Pet professionals were greeted by
70 exhibitors in nearly 100 booths
with new, innovative tools and tips to
boost their business.

The event offered a huge variety
of seminars on grooming and busi-
ness skills. Leading industry speak-
ers included: Dr. John Angus, Lori
Craig, Teri DiMarino, Linda Easton,
Kristen Fulton, Sarah Hawks,

Carol Hoover, Hayley Keyes, Karin
Kretschmer, Angela Kumpe, Randy
Lowe, Donna Owens, Christine Paw-
losky, Irina Pinkusevich, Kathy Rose,
Emily Rupe, Jay Scruggs, Caroline
Shin, Chuck Simons, Sherri Shinsky,
and Olga Zabelinskaya.

Groom & Kennel Expo 2011
also featured other exciting IJA
Sanctioned grooming competitions
throughout the weekend. The Andis
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World Cup Grooming Games included
five classes: Lambert Kay Sporting
Breeds, Conair Poodle, Terriers and
More, All Other Purebreds and Salon/
Freestyle. Each class consisted of
three skill levels.

Andis awarded Best in Show
winners in all three levels. Andis
World Cup Grooming Games Cham-
pion was Michell Evans of Albuquer-
que, NM and she received $3,000
in prize money. Level 2 Best in
Show winner, Deborah Ryan of New
South Wales, Australia was awarded
$1,500; and Level 1 Best in Show
winner, Sharon Helgeson of Albu-
querque, NM was awarded $750 in
prize money.

Groomer to Groomer’s exciting
Creative Styling Contest turned out
fabulous works of art. Lori Craig’s
“Tiger vs. Dragon” creation won the
People’s Choice award and First
Place. Lori took home a prize of

Incorporate
for as little as $99

Visit www.incorporate.com
or call 800-453-9596

THE

COMPANY

CORPORATION’

INCORPORATING WHAT'S RIGHT FOR YOU

READER SERVICE CARD #7855

Groom & Kennel Expo 2011
Big Money, Big Seminars and Big Attendance!

$1,500 for her creation.

Additional show highlights
were: The Mobile Round-up, featur-
ing open access to browse on-site
mobile grooming vans; Gifts of Love
Silent Auction, thousands of pet
industry products were available to
the highest bidder. Proceeds from the
auction were donated to Gifts of Love
International, Inc.

For information on next
year’s Groom & Kennel Expo
visit www.GroomExpo.com or
call (717) 691-3388.

Animal
photography

L L T

We create portraits
your customers will Love!

wiww. animalphotography.com

Complataly Seff-Coatained Professional Studio,

Owver 100 Props, backgrounds and colors
for your customers to choose from,
Porirail Packages ane delivared that dayl

(727)804-6555

We are NOW accepling new clienis!
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NEW DAYS ! \
Saturday - Sunday - Monday

FREE TRADE SHOW ADMISSION with web site pre-registration extended to 4-10-11
April 16,17 & 18, 2011

The Meadowlands Exposition Center, Secaucus, New Jersey
Phone: 781-326-3376, Fax: 781-326-297 1

www.intergroom.com




andis.

Best In Show!
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World Cup Grooming Games Champion « Michell Evans
with ANDIS Representative Diane Betelak

Level 2 Intermediate Best in Class - Deborah Ryan
with ANDIS Representative Diane Betelak

GroomertoGroomer.com

Level 1 Novice Best in Class « Sharon Helgeson
with ANDIS Representative Diane Betelak
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Groomer

Creative Grooming

Creative Grooming - First Place & People’s Choice « Lori Craig
“Tiger vs. Dragon”

Groom & Kennel Expo 2011 Competition Results
(BIS) Best In Show

World Cup Grooming Games Champion
Michell Evans
Best In Show — Level 2
Deborah Ryan
Best In Show - Level 1
Sharon Helgeson

Poodles

Level 3: (BIC) Olga Zabelinskaya, Michell Evans, Deanise Stoops;
Level 2: (BIC) Deborah Ryan, Tammy Colbert, Sharon Hall;

Level 1: (BIC)Yukiko Sato, Crystal Campos, Kim Kwankwi

Sporting / Terrier

Level 3: (BIC) Michell Evans, Deborah Ryan, Irina Pinkusevich;
Level 2: Sharon Hall, Annett Whitlum;

Level 1: Sharon Helgeson, Patricia Sugihara, Crystal Campos

All Other Purebreds

Level 3: (BIC) Michell Evans, Deborah Ryan, Olga Zabelinskaya;
Level 2: (BIC) Sharon Hall, Yumiko Nakamura;

Level 1: (BIC) Casandra Montour, Lisa Jury, Deena Holeman

Salon Freestyle

Level 3: (BIC) Michell Evans, Cat Opson, Marietta Cowan;
Level 2: (BIC) Mimi Hollis, Randae Bither, Jessica Cave
Level 1: (BIC) Tamara Anderson, Lisa Jury, Allan Roston

Winner’s Circle Champion
Irina Pinkusevich

Creative Styling Contest

Lori Craig “Tiger vs. Dragon”, Sandra Hartness “Phobias”,
Cat Opson “Oriental Koi Pond”

People’s Choice: Lori Craig “Tiger vs. Dragon”

Photos by Animal Photography



Groom & Kennel Expo 2011 - World Cup Grooming Games Winners
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Level 3 Expert Best in Class - Olga Zabelinskaya Level 2 Intermediate Best in Class - Deborah Ryan Level 1 Novice Best in Class « Yukiko Sato
with IJA Team Director Kathy Rose with IJA Team Director Kathy Rose and with Judges Gan Wee Yet and Teri DiMarino
and Judge Gan Wee Yet David Goldfarb from Ryan’s Pet Supplies

Sporting/Terrier Class
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Level 3 Expert Best in Class - Michell Evans Level 2 Intermediate Best in Class « Sharon Hall Level 1 Novice Best in Class « Sharon Helgeson
with Hilery Zusi from Lambert Kay with Judge Gan Wee Yet, IJA Team Director
and Judge Sarah Hawks Kathy Rose, Judge Sarah Hawks and
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Level 3 Expert Best in Class - Michell Evans Level 2 Intermediate Best in Class « Sharon Hall Level 1 Novice Best in Class « Casandra Montour
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and Judge Sarah Hawks and Judge Gan Wee Yet

Salon/Freestyle Class
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Level 3 Expert Best in Class - Michell Evans Level 2 Intermediate Best in Class « Mimi Hollis Level 1 Novice Best in Class - Tamara Anderson ©)
and David Goldfarb from Ryan’s Pet Supplies with IJA Team Director Kathy Rose
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Groomer

Creative Grooming

F il

Creative Grooming « Second Place - Sandra Hartness
“Phobias”

Creative Grooming - Third Place - Cat Opson
“Oriental Koi Pond”

Creative Model Dog - First Place
Deborah Ryan, Tammy Colbert and Sharon Halls
“Vine to Wine”
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Moves to a
New Location

etQuest, the largest grooming show in
the Midwest, will be held June 23-26,

2011. This year the event will take place
at a fabulous new location: the Holiday Inn
Roberts Centre in Wilmington, OH. The four-day
event will feature seminars conducted by top
industry experts, add-on educational programs,
IJA-sanctioned grooming competitions including
a Barkleigh Creative Styling competition,
and a three-day trade show featuring over
50 exhibitors.

PetQuest 2011 will feature the greatest
collection of GroomOlympian seminars to date!
Irina Pinkusevich, Olga Zabelinskaya, Michell
Evans, Amy Triezenberg, Michelle Breen, Jen-
nifer Lee and Koko Tanaka will offer grooming
demonstrations. Jay Scruggs and Sue Zecco
will also be featured together for the first time
at PetQuest. Creative superstars Angela Kumpe
and Lori Craig will present a full day of creative
seminars. Chris Christensen Systems is spon-
soring a full day of education by respected dog
show handler Desiree Livingston. The show will
also offer a full day of mobile grooming seminars
and a skin care mini-conference.

“With this new, larger facility that better fits
our needs and an impressive line-up of speak-
ers, we anticipate this to be the best PetQuest
to date,” states Todd Shelly, president of show
organizer Barkleigh Productions.

This is a show you won’t want to miss!
For more information on PetQuest 2011, visit
www.PQGroom.com or call 717-691-3388.

SAVE BIG ON
EMAIL SPECIALS!

Give us your current e-mail address to receive
special savings on Barkleigh Products!

Receive E-Mail Product
Specials Every Month!
INFO@BARKLEIGH.COM
WWW.BARKLEIGH.COM




PET RELEASE TOP 10 POSTER
F O R M S Great Poster for Your Salon!

These cartoon pet release forms convey a little light humor for a seri- Do you g et Too Ten R It
ous subject. They explain, in a gentle way, the owner’s responsibility to the tired Of he ar- op To Get H‘t.“] Costs
groomer and give you the right to obtain emergency treatment for their pet. R More Your ntﬂﬂw
Each pad is a different color. Mix or match. Pad of 50 forms General Pet mng the same Than Your Own Hair
#PR-1 (for most clients), Fuzzy Pet #FP-1 (for matted dogs), and Senior Pet A Yewr harderuer danin ] wand and dean
#SP-1 (for the older pet). old comments ::_ ™
from your ' uu.mln. i
" i ? Tgr huirderyar darind
075 PorRatsssn clients? ool el
i !:'— ] e This cute framed 24” - Fout haindértiet dorinl dean roor pari.
oy, x 36” poster will stop Vout Flerdktribay $aeif i oy It Boegicl
e sl i . e e — all those nasty remarks Frih i i
= :.'.'... - ':_.' ."- _:_ e :th-:.:.__-‘:: and rep|ace it with o ek 128 h“m
= e TR a chuckle from your - Wont Rbrul iR iibade b i
S et T clients. Why not couple o poliom, - L
- B e e = this poster with the Tip :wm"h"m
Sign and turn “lemons X

. Yowdon T bty o wrilih youw babrdrevies

1. The ibdisazd of poa pooperag
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into lemonade!”

— #6060 24x36 Poster/ Unframed $39.95

#6043 Poster/Frame $59

#614 1 Pad - Pet Release Forms — Select One Style  $7.95 #6044 Poster & Tip Sign Special (Reg. $74) $69
#615 3 Pads - Pet Release Forms — Mix and Match $22.95 #6058 11x17 Poster $29.95
#616 5 Pads - Pet Release Forms — Mix and Match $35.00 #6059 815x11 Sign $19.95

#617 10 Pads - Pet Release Forms — Mix and Match ~ $69.00
#618 25 Pad - Pet Release Forms — Mix and Match ~ $149.00

PET CARE SERIES BROCHURES

“Learning to Brush Your
Pet”... is an attractive pamphlet

that will help your clients learn
Wh E' ﬂ how to brush correctly. Don’t

Written by

. > o
ll}f-ﬁ [ take valuable time to answer
Li’ it r ' 3 ; Fﬂu f" P E’t these everyday questions. This PrOfess'onfql
318 1 pamphlet covers the topic in
t(} B‘ u _".I"'rEEdS ﬂ more detail than you could... Groom.ers or
ensuring success in brushing. I
Yﬂ-“ Y Pe t ‘3 ”Fﬂ ﬂt!? ie Great promotional tool, too! P \/‘f your CI'ents'
- Rubber stamp your shop name v P .
in the space provided and leave F‘Wﬁ» \ m‘]’
'. them at vets, shelters, and pet Puppy’s First Visit to the
shops. to the Grooming Salon will help
) your client prepare their pup
When a pet’s hair becomes yooming for grooming. Beneficial be-
severely matted, there is simply fore and after the first groom.
no way to remove it except to s’A on
give the pet a very short The Ferocious Flea helps
haircut, often referred to as a your clients learn how to
‘smoothie.’ protect their pet from fleas!
“When Your Pet Needs a — Helps sell retail products too!
Smoothie,” is a new addition to e
the Pet Care Series. Owners are Keep Your Pet Salon Fresh
. advised what to expect once helps your clients learn how
the matting is removed, and to keep up on their pets
what equipment and products hygiene between visits!
will be recommended. e s
Pet Care Seres
Brushing (#PS-2) Smoothie (#PS-3) Puppy'’s First Grooming (#PS-4) Flea (#PS-5) Salon Fresh (#PS-6)
#631 20 Brushing ~ $9.95 #1844 20 Smoothie  $9.95 #1853 20 Puppy’s First  $9.95 #6013 20Flea  $9.95 #6124 20 Salon Fresh ~ $9.95
#632 50 Brushing $18.50 #1842 50 Smoothie $18.50 #1852 50 Puppy’s First  $18.50 #6014 50 Flea $18.50 #6122 50 Salon Fresh $18.50
#633 100 Brushing  $29.95 #1843 100 Smoothie  $29.95 #1854 100 Puppy’s First $29.95 #6015 100 Flea  $29.95 #6123 100 Salon Fresh ~ $29.95
#634 500 Brushing  $99.00 #1845 500 Smoothie  $99.00 #1855 500 Puppy’s First $99.00 #6016 500 Flea  $99.00 #6125 500 Salon Fresh ~ $99.00
#635 1000 Brushing $180.00 #1846 1000 Smoothie $180.00 #1856 1000 Puppy’s First $180.00 #6017 1000 Flea $180.00 #6126 1000 Salon Fresh $180.00
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INDUSTRY NEWS

SHEAR SPIRIT CD PROVIDES
MUSIC THERAPY AND SPA
EXPERIENCE FOR GROOMING
AND BOARDING FACILITIES

Shear Spirit by Maestro Dennis
Geib, is the first CD designed es-
pecially for Grooming and Pet Care
Facilities. It contains several original
compositions by Geib who has per-
formed the music to relax pets while
away from home.

Pet Care Professionals attest
to the calming effect that it has
on the pets and staff alike. Musi-
cal therapy has long been known
to receive a spontaneous response
from canines in a stressed situation
such as boarding or grooming. It
also will provide a Spa atmosphere
to the grooming salon while impart-
ing soothing musical effects to your
clients as well.

“Shear Spirit will bring peace
and tranquility to grooming salons
and boarding facilities everywhere,”
claims Geib. Dennis Geib is the
brother of grooming shear manu-
facturer, Ed Geib. There are five

Purchase a Lil’ Pup Table

save $198.25

off regular price

+ receive a FREE
Clamp On Grooming
Arm (2 lead)

a $152.00 value

NEWEDEALSIFORYGROOMERSEfFom!

PETREGODRWAREHOUSE

// /e
"'J Grooming
I Eahy

Go to www.pfwh.com or call 1-800-869-8225

L, I"‘."lll-'-q:t

r I ."'Ii"l.r_ '|'_1_|'_

compositions specifically for pets.

For more information go to
www.Getbmusic.com or call 814-
437-1861. The product can also be
purchased at www.barkleigh.com.

Use the
Reader Service Card
for a Quick Response

from Advertisers!

Lil’Pup
Electric

READER SERVICE CARD #7859
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wSave BIG ,.{)
"'E mall Spe ials!

Discounts and specials
on Barkleigh products
every month!

Receive e-mail promotions monthly

Call or send
your e-mail address NOW!

Info@Barkleigh.com e (717) 691-3388

Bl arwren Eawidmegh oo

Now you can order

Barkleigh Products

with ease over the internet!

Dn-Line Store

www.barkleigh.com

READER SERVICE CARD #7859



PET APPOINTMENT KARDS
st | SRS
o, G (= @M

Bathtub Appt. Kard Squares Appt. Kard Brown Appt. Kard
#1936 100 Apt. Kards $7.95 #1939 100 Apt. Kards $7.95 #652 100 Pet Apt. Kards ~ $6.95
#1937 500 Apt. Kards $29.95 #1940 500 Apt. Kards $29.95 #653 500 Pet Apt. Kards ~ $26.95
#1938 1000 Apt. Kards $43.95 #1941 1000 Apt. Kards $43.95 #654 1000 Pet Apt. Kards ~ $39.95

These adorable dogs are printed on quality 2"x 3-1/2” card stock.
Great for grooming salons, kennels and veterinarians.
Buy only the quantity you need!

CALENDAR PAWS | SUPER SAMPLER PACK

See Our Cards Before You Buy!

Red and white sticky-back label with

space to jot next appointment date and Try Them on Your Clients!
time. Your client can affix it to his home
calendar as an appointment reminder, or e Reminder Kards ¢ Grooming Sales Slip
just as a general reminder to call. Makes e Klient Kards » Happy Camper Card
an excellent eye catching price tag, too! 5/8" o Thanks for « Pet Report Cards
Two great sizes. Coming Card o Pet Release Forms

e Sympathy Cards o Little Angel Award
5/8” Small Calendar Paws e Klip Kards e Pet Care Series
#601 100 Calendar Paws — Small ~ $7.95 e Kenn-L-Kard e Groomer to Groomer
#602 1000 Calendar Paws — Small  $55.00 e Kennel Run Card Magazine

e GroomOgrams ¢ Dental Kards

1” Large Calendar Paws e Kennel Sales Slip ...and More!

#599 100 Calendar Paws - Large  $8.95
#600 1000 Calendar Paws — Large $59.95

Only One Sampler Per Business! #6771 Super Sampler Pack $9.95

PET REPORT CARD

Like a teacher, now you can grade
each pet from an A+ to an F. Did
you ever forget to convey important
information to your client? A
time-saving checklist of common
recommendations is included, with
space for your personal comments.
Plus, it doubles as a reminder or
appointment card. Great promotional
tool, too — your clients will tell their
friends about your “caring” pet report card.

Pet Report Cards (#PRC)

#657 20 - Pet Report Cards $6.95
#658 50 - Pet Report Cards $13.95
#659 100 - Pet Report Cards $25.95

RS Indicate Pink, Blue or Tan!

READER SERVICE CARD #7857

WWW.BARKLEIGHSTORE.COM « (717) 691-3388
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NEW ProDUCT NEWS

PAWDICURE POLISH PENS
Warren London has
developed a patented nail
polish pen for dogs. The
Pawdicure Polish Pen is
quick drying, safe for dogs
and easy to remove. Warren
London’s Pawdicure Polish
Pens come in five colors, Red,
White, Pink, Purple and Blue.
It takes about one minute after
shaking the pen and pressing
down the nib to wet the tip with
polish. Once applied, depending
on thickness of application, it
should take less than a minute
to dry. You can remove the pol-
ish using a non-acetone polish
remover or by using Warren
London’s nail buffer blocks.
For more information, request
Reader Service Card # 7814.

Finduson

facebook

www.facebook.com/
groomertogroomermagazme

Wall

Groomer to Groomer Magazine

The Official Sponsor of
Top-Quality Grooming!

@ Professional Groomers like this.

Find us online at

groomertogroomer.com
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Use the
Reader Service Card
for a Quick Response

from Advertisers!

ADVERTISE BIG!

6ft. x 2ft. only $49

y
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o SER‘JICES

'.'.'h '. FIVELY GOHB D PR WERUIR T
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www.BarkleighStore.com 717-691-3388

Barkleigh Productions Inc. « info@barkleigh.com
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New Book from Barkleigh'

A Professional Groomer's Gmde E ﬁl Regularly

$12.95
Chapters Include:

Pre-Ordered!
The New Puppy Phone Call

Introductory Visit

First Appointment

Client Quotes

Sending Home

Tips to Remember

Companion Booklets,

and Educational Marketing Tools

Book Available at

www. BarkleighStore.com |

READER SERVICE CALRD #7862

GRO0M & >,
JOINEL L0 765

February 16 - 19, 2012 » Pasadena, CA

www.groomandkennelexpo.com

READER SERVICE CARD #7863
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NEW PrRODUCT NEWS

BEBE AND CECE DOG SHAMPOO

Bobbi Panter Pet Products
debuts its new line, Bebe and
Cece dog shampoo. The line was
developed for dog owners interested
in treating their pet to something
special, while staying within their
budget. The Bebe and Cece line

are premium products that were
created with a new custom formula.
Priced at a MSRP of $9.99 for a 16
oz. bottle, Bobbi Panter is dedicated
to using quality ingredients in her
new line which includes Precious
Puppy, Oatmeal & Shea Bultter,
Ocean Breeze, Fresh Berry and
Orange Citrus. Bobbi Panter’s
products are made in the U.S. from
custom formulas and hand-selected
gentle ingredients for both dogs and
cats. For more information, request
Reader Service Card # 7807.

ANDIS SHOWEDGE BLADES

Andis
[ siibbbemititiamiiiiin ! has intro-
duced the
ShowEdge
blades to set
a new stan-
dard in blade
performance
for dog grooming. The new blades
clip through fur just once, leaving a
smooth, show quality finish, without
blade tracks and are available in six
sizes. They have a chrome finish to
resist rust and are manufactured
using an exclusive carburized hard-
ening process to extend the life of
the blade. They are available in sizes
10SE, 30SE, 4SE, 5SE, 6SE and
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7SE, which range in size from 1/50”

to 3/8” and can be used with Andis
clippers MGB-2, MGB2, AG and AG2
or with virtually any brand detach-
able clipper. For more information,
request Reader Service Card # 7808.

SPARKLING NAIL POLISH
AND POLISH HOLDER

Davis
Manufactur-
ing has add-
ed four new
colors to its
Sparkling
Nail Polish
collection:
Sparkling
Dark Blue,
Sparkling
Black, Spar-
kling Orange and Sparkling Light
Green. The exclusive nail polishes
are loaded with glitter, durable
and even protective for nails. Davis
Manufacturing also offers a wall-
mountable Nail Polish Holder. The
Holder keeps up to 12 bottles of pol-
ish close at hand while freeing up
valuable drawer, counter and shelf
space. Because it’s made of clear
acrylic, the Holder also doubles as a
display fixture for customers to see
what colors are available. For more
information, request Reader Service
Card #7809.

STORE VANTAGE ADDS
SMS TEXT ABILITIES

l StoreVantage

Store Vantage released an
eagerly awaited feature for Pet
Industry Professionals to save time
and money, SMS Text Messages.
The ability to automatically send
text messages to client’s mobile
phones was a highly anticipated
feature for existing users. The text
messaging services were added to

the existing ability to send Appoint-
ment Confirmation and Reminder
emails automatically to help reduce
costly no-shows and cancellations.
Subscriptions for each service are
$10 per month and include and
unlimited number of emails and text
messages. Now businesses that do
not collect client email addresses
can enjoy the benefits of the auto-
matic Confirmation and Reminder
subscriptions the SMS Text option.
For more information, request Reader
Service Card # 7810.

DOGGY GOO

HealthyGOO.com proudly an-
nounces Doggy Goo. Allergies are in
the top three health issues affecting
today’s canine population, i.e. ear/
skin issues and hot spots.

Research
indicates
that 80-85%
of all allergy
canines; suf-
fer not from
food, but
from envi-

ronmental
sources like grass/weed/tree pol-
lens, mites and molds. To address
this suffering population, under
Medical Director, Dr. Kristin Holm
DVM DACVD, Doggy Goo helps sup-
port and balance first line immune
defenses, supports canine’s natural
ability to build tolerance to offend-
ing environmental and food sources
and via Probiotics, helps support
healthy GUT flora. And best of all,
it’s 100% Natural GOO. For more
information, request Reader Service
Card #7811.

Read
Groomer to Groomer Online!

www.groomertogroomer.com




EXCITING
SEMINARS

Grooming
Boarding

Pet Day Care
Animal Behavior
Retailing

Health [

feghth_ BOOTHS!
Mobile Grooming /S EPTEMBER 8-11, 2011
THE HERSHEY LODGE |

| & CONVENTION CENTER

. | { HERSHEY, PA
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NEw PrRODUCT NEWS

DERMAGIC SKIN CARE

DERMagic Skin Care for Animals

recently introduced the Pawdicure,
a three step treatment to clean and
soothe pet paws and rehydrate ten-
der pads so pets tread comfortably
through each season. The three-

Step DERMagic Pawdicure steps are:

First, wash the paws and pads with
our Certified Organic Shampoo bar,
making sure to lather between the
toes, and rinse. When dry, massage
the DERMagic Skin Rescue lotion
into the areas where there is hair
and let it soak in. Lastly, mas-

sage the organic Cell Restoration

m
Arhi

m Bt
s | —

Creme into the pads. Can be used
as frequently as needed. For more
information, request Reader Service
Card #7812.

Lies will get any man into trouble, but honesty is its own defense.

www.GroomersRe

— Proverbs 12:13, The Living Bible

ference.com

< H,uﬁ.E H Academy

READER SERVICE CARD #7865
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PAW BROTHERS MATMAGIC
SHED CONTROL SHAMPOO
AND CONDITIONER SOLUTION
Paw Brothers® MatMagic Shed
Control™ products promote healthy
skin and coat and help to reduce
shedding. Shed Control™ Shampoo is
formulated with coconut milk, aloe,
jojoba and wheat germ oils to promote
healthy skin and coat. Shed Control™
Conditioner Solution is formulated with
aloe and coconut milk to remoisturize
the skin and coat. Jojoba and other
natural oils condition and improve
the health of the skin and coat. The
solution can be used as a conditioning
rinse or as a leave in conditioner. Both
products contain Vitamins A and E to
fortify and strengthen the hair shaft
to help control and reduce shedding.
For more information, request Reader
Service Card #7806.

MIRACLECORP THE NAIL SHAPER
<z MiracleCorp Prod-

ucts announces the

addition of the pet Nail
- Shaper finishing tool.

The patent pending

Nail Shaper is specially

contoured to fit all pet
nails and is for use by groomers and
pet owners. Complimenting the exten-
sive Miracle Coat pet nail care line, the
Nail Shaper provides an excellent finish
after a nail trim and smoothes rough
nails between trims. The product is de-
signed to fit comfortably in one hand,
the uniquely barrel shaped tool allows
the user to place the nail in the shal-
low bowl of the Nail Shaper and gently
twist. For more information, request
Reader Service Card #7813.
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TAKING A DIFFERENT PATH
by Sally J. Liddick

The story about the birth and success
of Barkleigh and the friendship that has
endured a lifetime.

Contains the early library of the
\ Barkleigh _ | popular Sally’s Desk column.

Productions

O the
fisadventufes 300 pages * Lots of photos
Sf two lifelong o il o = =
. friends! et e e A

The birth of

L1853

WONDERS OF GROOMING

GROOMERS GUIDE To GROOMER’S GUIDE
By Bonnie Wonders

PET FIRST AID, TO PET FIRST AID,

INJURIES & HEALTH
&
| INILTH By Boyd Harrell, DVM

What Every
Successful
Groomer

This publication features over 200 pages
of Groomer to Groomer columnist,
Bonnie Wonder’s, humorous tales of
everyday grooming. Through Bonnie’s eyes
and words, you will be able to relate and
chuckle about some of your own crazy
clients. Laughter is the best medicine;a
little dose of Bonnie will help you to see
the humor in your every day grooming life.

2| easy-to-read chapters
! should know! covering: Skin disorders,
el ears, hot spots, allergies,
* Pet First Aid fleas and ticks, toenail and
R foot pad problems, anal sacs,
"Farasties infections, nutrition, geriatric
dogs, vaccinations and reac-
tions, dental and much more.

* Pet Health

* Nutrition

* Dental
and more!

#6364 Wonders of Grooming $12.00
#6325 Pet FirstAid  $19.95

DOG GROOMING

PET GROOMING
SALON BASICS QUICKTIPS
This book contains nﬂg GI‘IHIIIIEII g By Laureen Osborne, CMG

eI L S S III‘: " i This publication contains tips

Sally Liddick, editor of . ‘m TI Fs and pPracticaI advice to helpP
improve your grooming
techniques. Certified Master
Groomer and author, Laureen
Osborne, has compiled over |3
years of experience into the pages
Dog Grooming Quick Tips ~ $12.00 of this handy reference guide.

Groomer to Groomer

and Groom-O-Gram; Mario
Migliorini, author of many
books on grooming and
handling; plus other
grooming authorities. #6372
Original grooming

cartoons! 128 pages full

of illustrations and photos.

READER SERVICE CARD #7866

www.BarkleighStore

#6365  Salon Basics $12.95




Kl_l P KA R DS Client Index & Extender Cards

Extenders staple to your filled Klip Kard
and add more record space!

Giant Klip Kard

Our most popular card! 5” x 8” Klip Kard features a dog
diagram for notation of old injuries, warts and sensitive areas.
Sketch the clip right on the card. Emergency permission
included, plus a size chart for easy sales reference. Includes
Pet Profile checklist with lots of space on the back for date,
charges, services, groomer and reminder sent date.

Giant Klip Kard — White ¢ 5” x 8”

#500 100 Giant Klip Kards $13.75
#501 500 Giant Klip Kards $59.95
#502 1000 Giant Klip Kards $99.00

Giant Klip Kard - Colored ¢ 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green

#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00

Giant Klip Kard Extenders ¢ 5” x 8” - White
#506 100 Giant Klip Kards Extenders ~ $13.75

Available Colors TR IR [
Medium Klip Kard

This 4”x 6” card offers space for pet description and .
medical problems, referral, birth date, vet phone and Available
clip description. Popular Pet Profile checklist denotes Colors

a number of conditions about a pet. Back has columns
for date, services, charges and reminder date.

Medium Klip Kard — White ¢ 4” x 6”

#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00
#509 1000 Medium Klip Kards $75.00

Medium Klip Kard - Colored ¢ 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,
Green or Lavender

#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards ~ $95.00
Medium Klip Kard Extenders ¢ 4” x 6” — White

#513 100 Medium Extenders $11.95

This loose-leaf Binder System permits an unlimited number of daily ¢ Space for Time In and Time Out
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly  Client’s Name and Phone Number
Reports, 12 Monthly Beports, 4 Quarterly/Yearly Reports sepa}rated o Pet's Name and Breed
by monthly/report dividers, as well. Each groomer can have his/her i .
own book or everyone can work out of one... by adding extra pages. * Coding Block for Type of Service
Satisfaction Guaranteed! ® Space for Remarks
e Calendar

#6053 Complete Groomer System $59.95 « Service Code Directo
#6054 100 Appointment Sheets (White) $12.95 Makes Entry Quick v
#0690 100 Weekly Sheets (Yellow) $12.95
#691 100 Monthly Sheets (Melon) $12.95 e Daily, Weekly and
#692 50 Quarterly/ yearly Sheets (Dk Orange) $12.95 Monthly Income Sheets
#6055 Assorted Reports - 1 Year Supply $17.95 . .

includes - 54 Weekly, 14 Monthly, 5 Quarterly * Start Anytime during the Year...
#622 GSM Calendar Page In Plastic Sleeve ~ $2.95 This Book Never Ends!

READER SERVICE CARD #7857
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CLASSIFIEDS

Call (717) 691-3388 ext 210
to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

Blades & Sharpening

EACH blade examined personally, sharpened
to perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, S/H $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St.,

Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky @hotmail.com.

“YOU NOW HAVE A BETTER CHOICE”
Website has free videos and articles on blade
and clipper care. Steel Blades $4.00, Ceramic
$5.00, Regular shears $4.00. Trimmer blades
(5-n-1, Speedfeed) $6.00, Clipper maintenace
(free labor + parts). Mail-in service has 48
hour turnaround, on-site serves the gulf coast.
Website has all information. All blades, all
shears, clipper repair. Est. 1995. Northern Tails
Sharpening inc, Mobile AL & New Orleans LA
Call 251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged.
Per Dozen prices: $6.00 — Sm.; $8.00 — Med.;
$15.00 - Lg.; Gigantic selection. Call Now!
(301) 746-4327.

Four different sizes, lots of beautiful prints and
solids. Holidays available. New bows available
on our website. Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from.
Quality in mind. 100% handmade. Satisfaction
Guaranteed. Call: Edgar 305-945-8903.

CUSTOM PRINTED DOG BANDANAS, $1.45
each / Minimum Order 50, Design Help is Free,
One Color Imprint / No Screen Charge,
www.thedogperk.com, 763-242-0817

Grooming Equipment

The Tool Saver for Pet Groomers: Stop the
damage every time you drop. Never smash
up your expensive equipment again!
www.thetoolsaver.com (267)614-9185

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen
expensive dog grooming scissors and clippers.
As soon as tomorrow you're making money.
Training and equipment. (408) 439-9161.

We guarantee you will easily increase your
monthly income dramatically! No investment
required. Once in a lifetime opportunity. Toll free
(800) 474-7044.

Grooming business located in beautiful Ashe-
ville NC, a growing recreation/retirement area
with strong customer base and loyal clientele,
water furnished, turn-key, low lease, great fi-
nancial opportunity, owner selling due to illness.
asking $49,000, Call Debbie 828-225-2567

Developer will provide turn-key operation for
qualified dog groomer to start own business,
Elgin or Elk Grove, IL. Dearborn Construction
630-894-1277 ext.11

2008 Pet Pro Dog Mobile Grooming Van for
Sale for $48,500. Client base available at an
additional cost. Atlanta area. Call for details:
770-926-2629 or 404-906-0192; e-mail
elainybastosgrooming@hotmail.com

Check our ad at www.usedgroomingvans.com.

DOG SHOW RV 2004 Four Winds

Windsport — 36’ beautiful, roomy and ready

for show circuit. Lots of room for crates,

built-in grooming table, 44 x 34" jumbo shower
with removable dog bathing tub, Braun hydraulic
lift for crates. Sleeps five. Queen, single and
sofa bed. New mattresses. Two Sony TVs,
antenna, satellite, DVD player, new tires,
microwave / convection oven, large fridge,
Workhorse Chassis, $4000 exhaust system to
improve gas mileage and performance, Onan
generator 5500, 2 awnings, linoleum floor for
easy cleaning, basement storage for grooming
and dog show supplies. 27,000 miles. Handicap
accessible as well. Easily converts to
recreational use. $79,000. 717-620-9922

or sally@barkleigh.com

Classified
Advertisements

Get Results!

SAL’S BLADE SHOP

GREAT PRICES on
Heritage Scissors and Thinners

Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

4065 Millersport Hwy. ¢ Amherst, NY 14228
(716) 689-0623

READER SERVICE CARD #7868

SHARPENING S ‘LES RERAIR

120 Fourth Street e Mt. Wolf, PA 17347
(717)266-7348 » (888) 742-7745
info@precisionsharp.com
www.PRECISIONSHARP.com

READER SERVICE CARD #7870

Work Smarter, Not Harder

Pet business
software that helps

you save time and

READER SERVICE CARD #7871
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KENN-L-KARDS & RUN KARDS At Last! The Most Advanced

Boarding Kennel System
Ever Devised!

S E—

- — - After extensive research, we've de-
4 + 4 : signed a 5” x 8” client record card with
| 4 £ \ ™ ——— all the information the Kennel Operator - ey
. ) o - needs! Kenn-L-Kards contain fantastic e S g ——
= - : Leem Kennel, Medical and Grooming Profiles. Crme
} e _— This easy check system eliminates te- s " e
1 e dious handwriting. Speeds your record ]
! i p———. keeping! Extender Kards double your e G R Tl o aE S
T ey e g record space...just attach to the back of Y it o . 3
.-: T | -—a a full Kenn-L-Kard. :__..-n
L] JF 4B AW
' i - e L o e Bt i
s r—— _f-!-nuu.,_,_,-':?':- ‘"-.-r 9
—— 'Y - - . — - :’: h*h "-ﬁ u
< el e 3” x 5” Run-Kard is completed at ot s g
S A 8 - o B 5. g, 5 i o gy ‘—-,—,,,_r_
. - i each visit and attached to the run. e ey "--'J-m .:"'-."""-in- L
- aw g= ; Contains all the up-to-date informa- o g e 0 ey g v
- —— i S s tion you need about the pet. The back ‘::-q-u.l'::";- -n-._:;":':_--
B - contains a boarding release for your -..,:;::hub::.' 28 et bt
—— .':-_ St protection, which is signed and dated o o P b e s
= e by the owner. You'll wonder how you —
_‘_ SE——— R ———— - ever lived without them! .
” ” ” ”
5" x 8” Kenn-L-Kard (BKK) 5" x 8" Kenn-L-Kard Extenders (Bm 3” x 5" Run-Kard (BRK)
#589 100 Board?ng Kenn-L-Kards $13.75 #901 100 Boarding Kenn-L-Kards Extenders $13.75 #594 100 Boarding Run-Kards ~ $10.50
#590 500 Boardlng Kenn-L-Kards $59.95 #902 500 Boarding Kenn-L-Kards Extenders ~ $59.95 #595 500 Boardlnlg Run-Kards ~ $39.75
#591 1000 Board!ng Kenn-L-Kards $99.00 #903 1000 Boarding Kenn-L-Kards Extenders ~ $99.00 #596 1000 Board!ng Run-Kards  $62.95
#592 2500 Boarding Kenn-L-Kards $215.00 #904 2500 Boarding Kenn-L-Kards Extenders ~ $215.00 #597 2500 Boarding Run-Kards $125.00
#593 5000 Boarding Kenn-L-Kards $350.00 #905 5000 Boarding Kenn-L-Kards Extenders ~ $350.00 #598 5000 Boarding Run-Kards ~ $200.00

GROOMER & KENNEL SALES SLIPS

Make More Money
YOUR PROFESSIONAL QROCUER \ Without RaiSing
Your Prices!

Professional Sales Slips for groomers and kennel
operators! Both have space for all the little extras
you haven’t been charging for. These 5-1/2” x 8-1/2”
two-part NCR forms are clean, with no carbon needed.

Groomer Sales Slip includes space for groomer’s
name, skin treatment, next appointment, bows, medi-
cated shampoo, tangling, bad behavior and more!

Kennel Sales Slip includes space for salesperson
and/or groomer (for easy tally of commissions), number
of days, weeks or months of boarding and charges,
next grooming appointment and much more!

Groomer Sales Slip (#GSS)

#623 100 Groomer Sales Slips $18.50
#624 500 Groomer Sales Slips $72.00
#625 1000 Groomer Sales Slips $117.50
#626 5000 Groomer Sales Slips $450.00
Kennel Sales Slip (#KSS)

#627 100 Kennel Sales Slips $18.50

LT ’ #628 500 Kennel Sales Slips $72.00
— #629 1000 Kennel Sales Slips $117.50
- o
pal S con n" #630 5000 Kennel Sales Slips $450.00
..u‘.
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CALENDAR OF EVENTS

CALIFORNIA

GROOM & KENNEL EXPO 2011
2/10/2011 -2/13/2011

Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

COLORADO

Colorado GroomFest 2011
6/3/2011 —6/5/2011

Denver, CO

(724) 962-2711

ndga@nationaldoggroomers.com

www.nationaldoggroomers.com

GEORGIA

Atlanta Pet Fair

3/3/2011 - 3/6/2011
Atlanta, GA

(770) 908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS

All American Grooming Show
8/11/2011 -8/14/2011

Chicago, IL

(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

MISSOURI

Groom Classic

4/29/2011 -5/1/2011
Kansas City, MO

(800) 705-5175
groomclassic@comcast.net
www.groomclassic.com

NEW JERSEY

Backer’s Pet Industry Spring
Trade Show

4/13/2011 —4/15/2011
Atlantic City, NJ

(312) 578-1818
hhibacker@hhbacker.com

Intergroom
4/16/2011 -4/18/2011
Secaucus, NJ

(781) 326-3376
intfergroom@msn.com

NEVADA
SuperZoo

9/13/2011 —9/15/2011
Las Vegas, NV

(401) 331-5073

WWW. WWwWpsa.com

To list your event, send it to

adam@barkleigh.com

NEW YORK

Pet Fashion Week
8/20/2011 - 8/21/2011

New York, NY

(401) 331-5073
www.petfashionweek.com

OHIO

PETQUEST 2011
6/23/2011 — 6/26/2011
Wilmington, OH

(717) 691-3388
info@barkleigh.com
WWW.pggroom.com

SHOW RING SEMINARS

IN CONJUNCTION WITH
PETQUEST 2011

6/25/2011

Wilmington, OH

(717) 691-3388
info@barkleigh.com
WWww.showringseminars.com

PENNSYLVANIA
GROOM EXPO 2011
9/8/2011 —9/11/2011
Hershey, PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

WASHINGTON

NORTHWEST GROOMING SHOW
3/18/2011 - 3/20/2011

Tacoma, WA

(717) 691-3388
info@barkleigh.com
WwWw.nwgroom.com

2011 Calendar

Northwest Grooming
Show 2011
3/18/2011 - 3/20/2011
Tacoma, WA

PetQuest 2011
6/23/2011 - 6/26/2011
Wilmington, OH

Groom Expo 2011
9/8/2011-9/11/2011
Hershey, PA

Barkleigh Productions, Inc.
(717) 691-3388
Fax (717) 691-3381
www.barkleigh.com
WWW.groomexpo.com

Ears and Tail

Anew solufon ¥ 2 fme consuming problem. - Snaps-10 secure Jeft cover ko nght behind the head
Preven mafs and tangles caused by hair cippings.  Easbic cond and cond locks makie 2 3nug fiL.

Neep the ears away from the face whie shaving,
Eiminale {angies caused by biow dryess.

PRODUCT

ing Covers
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“Top 10” T-Shirts
and Smocks!
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.. 1
On'y $ 19.95 b Purple, Black, Pink | /% i;'
2XL - $21.95 1 S, M, L, XL, 2XL, 3XL

u)T Poster for
Your Salon!

Do you get tired of hearing the same
old comments from your dlients?

24 X 36
Poster
(No Frame)
#6060
$39.95

24X 36

i Poster Framed
nclude:
%6058 #6043

Huge 3
20" x 16" Size

Barkleigh Productions Inc. Order Online at

www.barkleighstore.com

970 W.Trindle Road
Mechanicsburg PA 17055
(717) 691-3388 - info@barkleigh.com

Top Ten Reasons Why It Costs
More To Get Your Pet Groomed
Than Your Own Hair Cut!

10.Your hairdresser doesn’t wash and clean
your rear end.

9. You don'tgo'eight weeks without washing
or brushi r hair.
8. Your hairdresser doesn’t give you

a sanitary trim.
7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn't remove the boogies
from your eyes.

. Yousit still for your hairdresser.

. Your haircut doesn’t include a manicure
or pedicure.

. Your hairdresser only washes and cuts
the hair on your head.

. You don't bite or scratch your hairdresser.

. The likelihood of you pooping
on the hairdresser is pretty slim.

READER SERVICE CARD #7872
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After The Flames .......

her salon, Kerri Roberts of K-9 Corner, Oakdale,

Connecticut, had her long-awaited opening of her
new grooming salon. We recently reported on the fire,
and I now asked Kerri what was the most difficult part
of waiting to open again.

“In the beginning, it was not knowing what [ was
going to do. I didn’t know whether to cut my losses and
go to work for someone else or try to figure a way to
get started again,” Kerri said, “because the insurance
company told us they wouldn’t help to get us up and
running.”

Ultimately, my clients made the decision for me.
With all of their phone calls and support, [ knew that I
had to restart somewhere somehow. The second hard-
est thing was the waiting for everything to happen. I
hated not having an answer for my clients when they
asked how soon I would be grooming again. I felt as
though I was letting them down.”

Eventually Kerri settled on a leased property in a
strip mall approximately one mile from her old salon.

“My clients loved this,” she said. “It was important
for them that I locate in the vicinity where I had built
my business.” The new location carries more traffic than
her old, which she feels will be a plus for future busi-
ness.

Kerri admits to taking a long time to plan her
first salon, but she did not have that luxury this time.
Fortunately, she was able to adapt the same layout
for this new facility, which made it a very efficient
process. “This shop is bigger than the old one, and we
are still getting used to that,” she added.

Newspaper and television coverage also helped

F our long months after a devastating fire destroyed

with her decision to move. The local media not only re-
ported on the devastation of the fire, but also the joy-
ous reopening of her shop. She admits that this was
very valuable advertising, and it didn’t cost anything.

Did her clients wait for her? Absolutely. A down-
side was that some of her clients did not go to another
groomer during the time she was closed. “As a result,
we’re doing some major clean-ups,” she stated.

When [ asked if there were any positives to this
experience, she replied, “It has been very emotional
with a lot of ups and downs. There have definitely
been some pluses. It made me remember how much I
love my job and enjoy grooming. I missed being away

Continued on page 62
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from it. I also didn’t realize how much
my services meant to my clients. The
outpouring of phone calls, letters,
cards and words of encouragement
that I received were eye opening,”
said Roberts. “It makes you feel good
and reinforces your decision to be a
groomer. I also admit it has given me
some time to heal and feel better.”

Kerri also kept in touch with her
clients. “Immediately after the fire we
contacted the phone company and
had them forward all salon calls to
our home. My clients were relieved
that they could still get in touch with
me. Unfortunately, I lost all contacts
in the fire, so as they called, I got all
their information again.”

Kerri reported that opening week
went great. “We were unable to keep
the same phone number for the new
salon even though we were only a
mile from the old location. A record-
ing at the old phone number gave the
new one, and the phone has still not
stopped ringing. We were able to book
the whole first week before we even
opened. With all the bookings, the
phone ringing and clients stopping by,
we were very busy. It felt great to be
back to work!”

Because Kerri had time on her
hands to plan the new salon, I asked
if she had made any changes over her
past facility.

“I had the time to search for used
equipment and good deals on new
equipment, and having the time to
pick up the supplies saved a lot on
shipping costs. We also had some
equipment donated to us. With that
and a nice donation from my father,

[ was able to purchase the tub I had
been wanting for a long time. I had

my eye on the UltraLift Hydraulic Tub
(Reader Service Card #7817), and
decided this was the time to make that
happen. Before this, we were lifting

all the big dogs into the tub. What a
relief it is that we don’t have to do that
anymore! There are still some things
we need to increase efficiency, but we
have what we need to get started now.”

Kerri did not have a lease with
the old salon. Hence, some of the
things were just lost in the fire with-
out any retribution.
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‘I am fortunate enough now that
my sister-in-law is a real estate at-
torney, and she has gone over the new
lease for us to make certain that every-
thing is there and fair. You definitely
need to know what is your landlord’s
responsibility and what is your own
responsibility. Also, the landlord needs
proof that you have insurance on your
shop. [ learned the hard way that you
need to know that he also has insur-
ance and what that would cover for you
if anything were to happen,” she said.

“The insurance was a big issue to
you after the fire. What did you learn
that might help other groomers when
they make decisions on insurance?” I
questioned.

“It was a nightmare! Never take
what they tell you as the final word.
Get an advocate, or somebody who
knows insurance in your corner to
guide you. Make sure you have a good
agent who is willing to fight for you.
And expect that it is a long, slow pro-
cess when you have to put in a claim.
Don’t count on anything happening
right away. But most of all, make
certain you have adequate insurance
coverage, because you never know
when you will need it,” she reiterated.

“If this happens to someone else,
what do you say to them?” I asked.

“Be prepared. Don't give up when
things are looking pretty bleak. If you
are having trouble with your insur-
ance company, get help. Make certain
you understand every little detail of
your insurance policy and fight for
it. Reach out... you will find help in
even the most surprising places. Most
importantly, stay in contact with your

clients. Always have a way that they
can reach you. They need to know
what is going on, and they also want
to help you.”

Several companies came to Kerri’s
aid in this process, and she wanted an
opportunity to thank them publicly.

‘T am still in awe over the help
that we received from various people. I
would really like to send a huge thank
you to Christina and Jerry of Governor
Insurance, Andis, Oster, M.D.C. Ro-
mani, Barkleigh Productions and Trop-
iclean. I also would like to send a very
special thank you to Don Kassebaum
from Tropiclean, Bob Thompson from
Governor Insurance and Sally Liddick.
(I don’t know how I would have made
it through all of this without your as-
sistance and support, Sally.)”

“All in all, was this just a devas-
tating experience or a growth experi-
ence?” I asked finally.

“I have to say that I think it has
been a little of both. It was pretty
heart-wrenching to watch seven years
of hard work go up in flames. But,
the lesson I have learned is not to be
caught short when it applies to insur-
ance. Perform a yearly inventory and
be mindful of equipment upgrades
to cover any product and equipment
loss. The growth experience through-
out this whole ordeal is the caring and
understanding of our friends, family,
customers and the community. Even
people who didn’t own a pet, and who
didn’t even know us, either comment-
ed on how nice the new shop looks or
said they were glad to see us up and
running again. It was a very humbling
experience,” added Kerri.

Making the Spring
Groom-0-Gram Work for You!

The old saying “the early bird catches the worm”is still true. Send a GroomOgram
to each of your clients that haven't been in since last fall. They will be calling you

eventually, but without encouragement they will probably wait until the weather
warms sufficiently. You will want to try to schedule appointments prior to your
busy time. Usually by writing a “discount” or “free gift" on your GroomQOgram, or
just the GOG alone, is enough to get the customers calling when you have time to
work on them! Happy Springtime! Get those appointments filled!
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STORM

POWERFUL CLIPPER UP TO 4700 SPM
POWER AND TORQUE TO CLIP EVEN THE TOUGH AREAS

LINEAR BLADE DRIVE SYSTEM TO DELIVER POWER, SPEED
AND PERFORMANCE WHERE YOU NEED IT

PATENTED* EASY-TO-REPLACE DRIVE TIP—NO NEED TO
TAKE THE CLIPPER APART

LIGHTWEIGHT—ONLY 11.6 0Z (WITHOUT BLADE) AND
PERFECTLY BALANCED TO PREVENT WRIST INJURY

16’ SUPER FLEXIBLE CORD, STAYS FLEXIBLE
BELOW 30 DEGREES

CURVED CASING REDUCES HAIR CLOGGING
ERGONOMIC DESIGNED CONTOUR SHAPE
SMOOTH RUBBER GRIP

“ONE FINGER” VARIABLE SPEED CONTROL

INCLUDES
“ULTIMATE” COMPETITION
SERIES BLADE

HIGHER PERFORMANCE BLADE
WAHL “ULTIMATE” COMPETITION SERIES BLADES CUT 2.5 X’S FASTER THAN WAHL
COMPETITION SERIES BLADES

100% QUALITY GUARANTEED:
TO CUT FUR THE FIRST TIME USED. IF AT ANYTIME ANYONE IS DISSATISFIED WITH THE CUTTING
ABILITY OF A WAHL COMPETITION BLADE, CALL WAHL AT 1.800.PRO.WAHL FOR AN EXCHANGE.

o SAUSHCHION 100% CUT TESTED:
MADE IN THE SRR
of domestic and imporie HAND TESTED BEFORE LEAVING THE U.S.A.PRODUCTION LINE.
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RYAN'S PET SUPPLIES' ),
1(800) 525-7387  paw(ordjhers

Best Prices... Best Brands...-

Y

paw brojihers

Paw Brothers® MatMagic™ Products
Help to Significantly Reduce Shedding, Mats & Tangles

Call or Log on
for Your FREE
Catalog Today

MtMg “Tan gI Rmover Paw Brother
& Coat Conditio De Mtt gT ool

Find uson
Facebook

©2011 G&G Distribution Inc. All rights reserved. Princing and manufacturer specs subject to change.
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