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If you have a passion for pets.
It’s time you considered PetSmart.
Join our talented Services team at PetSmart, the leading provider
for the lifetime needs of pets and Pet Parents.

• Salon Managers • PetStylists
• Professional Bathers • Pet Trainers

And, we believe hard work deserves great benefits:

• health, dental & vision

• large, developed client base

• company-paid training

• 401 k/RRSP savings plan

• store discount

• full and part-time positions

Apply online at

www.petsmartjobs.com

Equal Opportunity Employer
M/F/D/V.

We screen for drugs.
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Now they can pamper their pets...

Your customers pamper themselves...

     If you enjoy the luxuries of a day Spa, your pet will love the skin treatments of the
SPA Lavish Your Pet collection.  Found in the world’s most prestigious pet spas and salons, 
this elegant collection is formulated with the finest botanical plant and flower extracts. 
    Our scientists have combined plant elements with natural science to create therapies
to enhance your pets well being. 
    Now more than ever your customers are pampering themselves at day spas. This 
segment of the market continues to grow at a healthy 25% annually. Now you too 
can offer luxurious spa treatments to their pets and increase your profits. 
 	 	 	 	 	 	        

	 	 	 	 Call for your Trial Size!

TMSPA

Turn your shop into a Pet Spa!

SPA LAVISH YOUR PET COLLECTION  •   800.542.7387  •   FAX: 636.327.8143  •   WWW.SPALAVISHYOURPET.COM

SPA Starter Kit
• window sign
• all products
• packages
• CD artwork
• counter sign
• brochures
• DVD training
   video

...and increase your profits!
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colors

Now...
	 More Colorful

Enhance the natural colors in your pets coat by using SPATM Colors color support shampoos.
Treat your pets hair like a fine washable.  It cleanses in the kindest way possible while leaving a mere trace of

color without damaging vulnerable hair.  When using SPATM Colors color support conditioner, a deeply
moisturizing yet lightweight base leaves shimmering color, brilliant

luster, ultimate manageability, and a lovely softness.

Call for your Trial Size!



This year marks the 20th anniversary of Groom Expo in
Hershey. I was too busy being a high school student to help
with the very first show, but I’ve been to every show since then.
Although I wasn’t there for it, I have heard the stories of the
amazing success of the first show. It far exceeded expectations
and was a completely sold out event with over 500 people
attending. Of course, now the show attracts over 4,000
pet care professionals.

It only took two years for the show to outgrow the Marriott Hotel that hosted
the event. We went looking for a location that was big enough to house us. What
we ended up with was a facility in “The Sweetest Place on Earth” - Hershey,
Pennsylvania.

We didn’t realize at the time the effect this would have on the groomers
that would attend our shows. For some, going to Groom Expo became a working
vacation. Others were fascinated by the sites and the smell of chocolate from the
nearby factories. But for most, it was a great opportunity to get all hopped up on
sugar from the “chocolate fountain” before attending a seminar or the trade
show. Some marketers use alcohol to get people to loosen up the purse strings.
We use a sugar high.

This is now our 18th year at the Hershey Lodge and Convention Center.
Several years ago we were in danger of outgrowing the Lodge. We figured we had
one year left before we had to find a new facility. Unfortunately, there is nothing
else in the area. By that time Groom Expo was barely known by its real name. It
was simply, The Hershey Show. You can’t very well move The Hershey Show to
Baltimore or Philadelphia.

Lucky for us, right around the time for us to start panicking, the Hershey
Lodge informed us that they were drastically expanding the facility. Groom Expo
has the distinction of being the first show in their convention center. Every one
of our 20 shows has had an increase in attendees, vendors and variety of
speakers.

Like the Hershey show, most of the shows across the country are showing
steady growth. I just came home from the All American Grooming Show in
Chicago. They moved this year into a bigger and better facility. The Atlanta Pet
Fair had to move to a bigger location a few years ago. Next year Groom & Kennel
Expo will be moving into a new facility in Pasadena, CA to accommodate our
growth. Those are just a few examples.

The credit for all of that growth should go to the groomers. Over the last 20
years, groomers have made great strides in changing their industry. They are
more professional and have a desire for continuing education.

So, if you picked up this copy of Groomer to Groomer at Groom Expo, thank
you for attending. If you haven’t ever attended Groom Expo or any other show,
consider attending one. You will be amazed at how much fun furthering your
education can be!
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Photos Needed.
We are looking for pet professionals who have a serious interest in
photography. We would like to be able to use your pictures for back-
ground art for our articles and as possible cover shots if the focus of the
issue calls for it. No payment will be provided but photo credit will be given
in publication. Please send inquiries about what photographs we need for
upcoming issues to Emily Willis at Emily@barkleigh.com.

Copyright September 2008. Groomer to Groomer is published nine times
yearly in Jan/Feb; March; April/May; June; July/August; Sept; Oct; and Nov/Dec
by Barkleigh Production, Inc, 970 West Trindle Road, Mechanicsburg PA 17055.
Postmaster: Send change of address to Groomer to Groomer c/o Barkleigh Pro-
ductions, Inc., 970 West Trindle Road, Mechanicsburg PA 17055. Annual U.S.
subscription rate $25. Outside U.S. $79. year, surface rates. Groomer to Groomer
is free to current Barkleigh Productions, Inc. customers. No part of this publica-
tion may be reproduced without written permission of the publisher. Editorial
offices: 970 West Trindle Road, Mechanicsburg PA 17055. (717) 691-3388
FAX (717) 691-3381 Email: info@barkleigh.com

Cover: Designed by Lucas Colton
Photo Courtesy of Animal Planet and Groomer Has It.
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REQUEST READER SERVICE CARD #5410

eople in the pet care industry
have great big hearts. They always
root for the underdog, go the extra
mile to help someone in need, and
give generously to causes that warm
their hearts. Their caring and com-
passionate natures are evident in
everything that they do.

The Gifts of Love Silent Auction,
held every year at Groom Expo, was
born out of that kind of love.

You have seen the auction items
that range from the useful – clip-
pers, shampoo, and shears, to the
unique – hand made afghans, and
vintage Poodle skirts, but have you
ever wondered what Gifts of Love
International was all about and
how the proceeds from the auction
were used?

Gifts of Love International is
an organization that provides aid
to stricken parts of the world. Funds
raised at the Gifts of Love Silent
Auction have been used to help
the needy in the United States,
Guatemala, El Salvador, Nicaragua,
Albania, and other areas around
the world.

Don Kassebaum and his wife
Barbara, of St. Louis, Missouri,
are the directors of Gifts of Love
International.

A little background
Don Kassebaum was a hair-

dresser for twenty years. In 1976
and 1977 Don won the Missouri

Continued on page 8By Kathy Hosler

Gifts of Love Silent Auction
Making a World of Difference

P
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state championship in hairdressing.
“In 1979, I sold my hair styling salon and

purchased a beauty supply house,” said Don.
“I named it the Cosmos Company.” His sons
joined the business and in 1987 Cosmos developed
the first shampoo system for professional pet
groomers.

Their first unit was placed in Kennelwood
Village, the largest kennel and grooming facility in
St. Louis. Kennelwood’s grooming manager, Judy
Bremer-Taxman, loved the unit and let everyone
know it. Their pet bathing system became a huge
success and the Cosmos Corporation’s pet care

Groomer to Groomer • Vol 27 Ed. 6 • September 2008
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Gifts of Love
Silent Auction
Continued from page 6
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Continued on page 52Don and Barb Kassebaum
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WWProfessional Wholesale Pet Care Products Provider

Wgroom Worldwide

Aaronco | Andis | Bark-2-Basics | Cardinal | Coastal | Coat Handler | Double K | Edemco | Espree | EZCare | Fromm | Groomer’s Best
Groomers Helper | Happy Tails | Heritage | John Paul Pet | Lange | Metro | Muddy Creek | Petlift | Pet Tyes

Pretty Tyes | PVI | Romani | Shor-Line | Stazko | Stylist Wear | T&S Brass | VetLift Medical

A USA Company
http://www.wgroom.com Toll Free 877-783-3784

Grooming Apparel As Low As $1.79

Lease Purchase Options
Layaway Plans

Collars & Leads As Low As $2.10

Package Deals
New Powder Coated Cages by Edemco  

Stronger, More Affordable 
Call Wgroom Worldwide for Pricing

Pretty Tyes
Bows As Low As $9.95

100 Pack

FREE 8-Piece Large 
Comb Set with 

Purchase

Andis PowerGroom Clipper

$134.95

Andis Super 2-Speed Clipper

FREE 7FC UltraEdge 
Clipper Blade with

Purchase

$134.95

Specials

Volume Discounts

REQUEST READER SERVICE CARD #5414
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and two of this
series covered the topics of checking
for proper circulation, dehydration,
bleeding control, abrasions, aller-
gies, breathing problems and chok-
ing. This last part of First Aid Basics
covers water in the lungs, burns,
electric shock, and heat stroke.
Learn vital tips to save our four-
legged friends.

Water in Lungs
Aspiration, or inhaling water

during bathing, sometimes occurs.
If a small amount of water is in-
haled, the pet may be able to cough
it up and clear the airways on their
own. If a larger amount of water
is aspirated, then severe breathing
impairment may be evident immedi-

ately or within a few hours of the
aspiration. If any amount of water is
known to have been aspirated then
both the owner and a veterinarian
should be immediately notified even
if the pet seems to be doing okay.
Edema, or swelling of the lungs, and
pneumonia are possible serious

Groomer to Groomer • Vol 27 Ed. 6 • September 2008
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First Aid Basics
for the Grooming Professional

By Dr. Boyd Harrell
and Sheryl Spangler

Part 3

Continued on page 12

Part one
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THE ULTIMATE IN SHARPENING

www.professionalbladesharpening.com

SERVICE INCLUDES:

Prepaid Shipping*

FREE Clipper Drive*

FREE Blade Wash

FREE Blade Oil

Same Day Service*

Volume Discounts

...and much more!

Over One

Million Tools

 Sharpened!

www.professionalscissorsharpening.com

*DETAILS AVAILABLE ON THE INTERNET OR CALL TODAY!

800.648.4863

GROOMTECH

A Division of:
AMERICAN
 EXPRESS
AMERICAN

EXPRESS

Clippers Not Clipping?

All Clippers Repaired.
Dryers Not Working?

All Dryers Serviced.

Thousands of Parts in Stock

VIP

Refurb Equipment Available

Looking for a Business Opportunity?
GroomTech Service Centers 
Opening Soon Nationwide

PRODUCTS
PRODUCTS
PRODUCTS
PRODUCTS

GROOMTECHGROOMTECH
PRODUCTS FOR PET PROFESSIONALS ONLY

800.898.4766800.898.4766

AMERICAN
 EXPRESS
AMERICAN

EXPRESS

...more reliable...more experienced...more trusted...

SERVICES
SERVICES
SERVICES
SERVICES

GROOMTECHGROOMTECH
SERVICES FOR PET PROFESSIONALS ONLY

800.898.4766800.898.4766

EXPERT DRYER AND EQUIPMENT REPAIRS

SCISSOR SHARPENING BY MASTER CRAFTSMEN

...more reliable...more experienced...more trusted...

Ask for a GroomTech Catalog
800.898.4766
www.groomtech.com
info@groomtech.com EQUIPMENT 

LEASING THROUGH
FIVE POINT
CAPITAL.

LOW
PRICES

PICK UP &

DELIVERY

SERVICE

AVAILABLE

REQUEST READER SERVICE CARD #5416
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®

If your business is pet grooming,
treat it like one. Protect your

personal assets now. Incorporate
or form an LLC today with
The Company Corporation

in 10 minutes or less.

Visit www.incorporate.com
or call 800-453-9596

REQUEST READER SERVICE #5418

complications of water aspiration.
When a dog or cat has aspirated

enough water to cause uncon-
sciousness, appropriate first aid
would include holding the pet up-
side down by the hind legs to allow
water to flow back out the mouth
and nose.

Place the pet on its side with
the head slightly lowered so that
any additional water still in the
lungs has the possibility to escape.
If you are trained in CPR, this would
be a time to check the ABCs and
begin to administer CPR. Do not
attempt CPR if you are not properly
trained. Next, wrap the pet up in a
blanket to help avoid hypothermia
and transport to a veterinary
hospital immediately.

Burns
Most burns seen in the groom-

ing salon are likely to be the super-
ficial type resulting from things
such as water that is too hot,
hairdryers, or from equipment that
has overheated. Signs of burn are
the same as signs for burns in peo-
ple; including red skin, discomfort
and swelling. One major difference
is that pet hair camouflages the

First Aid Basics
Continued from page 10

Continued on page 14
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and there’s only one

(But more than 40 tubs to choose from!)

Jorge Bendersky
www.planetjorge.com

and there’s only one 

(But more than 40 tubs to choose from!)

Photo by Jenn Halpern

1-866-774EVER

www.ForeverStainlessSteel.com

As seen on Animal Planet’s

“Groomer Has It”

There’s only oneJorge

THE MINI TUB
Sized right for

small-to-medium animals.

BUY IT ONCE - IT L ASTS FORE VER

You’ll love it forever!

4163 South 94th Street
Omaha, NE 68127

402-935-0771 or 1-866-774EVER
FAX 402-334-0143 w w w. Fo r eve r St a i n l e s sSte e l . co m

Buy it
once...

THE BIG DOG
STEP-IN TUB

Wider, deeper, lower.

Beautifully crafted of 14-gauge stainless steel,
Forever Stainless Steel tubs are the

strongest and heaviest in the pet industry.

All Forever Stainless Steel tubs feature:
all-welde

Small dogs, cats and exotics. BIG and BIGGER dogs.
The right-sized tub can make a BIG di�erence.

Request Reader
Service #5420
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redness and swelling, making the
signs less obvious to the observer.
Applying cool water as quickly as
possible will help to minimize the
discomfort, redness and swelling. If
a small area is affected, then run-
ning low-pressure cool water over
the area is recommended.

Immersing the pet in cool
water is another option when larger
areas are involved, however do not
use immersion when the burn is
severe and be careful not to cause
hypothermia. Keeping a wet cloth
loosely covering the area may be
a way to give long term comfort
control.

When in doubt, seeking veteri-
nary attention is always advised. Do
not apply ointments and creams to
a fresh burn. Use only the cool
water or cool cloth techniques de-
scribed unless otherwise specifically
recommended by a veterinarian.

Electric Shock
Potential causes for electric

shock in the grooming salon could
be a short and faulty electrical
equipment or from a pet who bites
into an electric cord. If the shock or
electrocution has been caused by
faulty wiring or shorted equipment,
the very first thing to do is to un-
plug the equipment or trip the cir-
cuit breaker. Protect yourself so that
you are not also an electrocution
victim. Next, check the ABCs of CPR
and administer CPR if needed and
you are trained, and transport to
a veterinary hospital as soon as
possible.

Often when the pet bites into a
cord, especially a cat or a puppy
with small needlelike teeth, there
may be a shock and electric burns
of the lips, mouth and tongue. Elec-
trocution and death can result from
biting into an electric cord, and
quite often the trauma is limited to
the mouth. Electric burns to the
mouth may go unnoticed unless the

mouth is opened wide and close in-
spection made with adequate light-
ing. If electric burns are present,
immediate veterinary attention is
recommended.

Heat Stroke
Hyperthermia is the medical

term for heat stroke, and refers to
a pet that has been overheated to
the point of causing symptoms. A
common cause of heat stroke in the
grooming salon is the result of leav-
ing a cage dryer unattended, caus-
ing the pet to overheat. Dogs under
a dryer should never be left unat-
tended, even for short periods of
time. Constant monitoring is an
absolute must.

Signs of heat stroke include
panting or difficulty breathing, and
an increased body temperature
often of 104 or more, and G.I. signs
such as bloody diarrhea or vomiting.
Drooling, decreased responsiveness,
and seizures or coma are also
possible.

First Aid Basics
Continued from page 12

Continued on page 16
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The first treatment for heat
stroke is to remove the pet from the
heat source. Using low-pressure
cool water spray over the pet for a
couple of minutes is a good start.
Keeping cool water soaked towels on
the head and body will also help to
dissipate heat. Use an electric fan to
keep air moving over the pet, taking

advantage of the cooling effect of
evaporating water. Next transport
the pet to a veterinary hospital
immediately.

Pets suffering from heat stroke
may suffer secondary problems
such as shock, kidney problems,
blood clotting problems, brain in-
jury, heart problems, liver problems,
and lung damage. Intravenous flu-
ids combined with other medica-
tions and treatments are often
needed over a period of hours to

days to sustain a serious heat
stroke victim.

Hopefully as a groomer you will
never need to use these first aid
techniques. Although it is likely that
you will use at least some of them
during your career. Practice preven-
tive safety measures to avoid the sit-
uations that can cause a pet injury
or distress as much as possible,
and if the need arises then be as

Groomer to Groomer • Vol 27 Ed. 6 • September 2008
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First Aid Basics
Continued from page 14
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Continued on next page
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EOE

Linda Healy, Pet Services Staffing Manager
In 1996, Linda's success with her vocational grooming school led to a 
position at PETCO, where she developed a training program for Groomers.
She has been with the company ever since. “I love working at PETCO,” 
says Linda. “It's the best job in the world.” Today, PETCO offers a 16-week 
program with mentoring from some of the top Groomers in the industry – 
our own Grooming Salon Managers.

PETS FIRST, BECAUSE OF OUR PEOPLE.

Pet Services
Opportunities 
at PETCO
PETCO offers a unique opportunity 
for experienced Groomers and people
interested in pursuing a career in the
pet grooming industry. Put your love of
animals and people to work in a fun,
high-energy environment. We offer
great benefits and all the tools and
support you need to succeed.

Stop by the PETCO booth at 
the Groom Expo and receive
your drink tickets for the
Groomers Winners’ Circle.

To learn more about careers in 
Pet Services at PETCO, go to 
PETCOJOBS.COM.
PETCO is an Equal Opportunity Employer

Groomer Trainee

GROOM
AT THE TOP.

A close-up on PETCO pet stylists who have made it to the top of the profession, 
and how YOU can be groomed for success with the industry leader.

REQUEST READER SERVICE #5426 REQUEST READER SERVICE #5427

prepared as possible.
Dr. Boyd Harrell and Sheryl Span-

gler are strategic business coaches
and co-founders of Pet Pros Business
Coaching, LLC. Dr. Harrell is a veteri-
narian and former multi-veterinary
practice owner, an international
speaker and a pet health advisor
for Oxyfresh.com.

Sheryl currently owns a grooming
school in the Seattle, Washington area,
is a pet consultant with Oxyfresh.com
and speaks nationally on groomer
health and business topics. They are
formally trained in life, leadership,
health and business coaching and
hold advanced certifications in "The
Model of Human Behavior," the model
of how people interact and what does
and does not motivate them. In addi-
tion, they are certified in the "Strategic
Mindset Process" coaching model,
helping business owners to develop
entrepreneurial habits to drive their
success. They can be reached at
info@PetProsBusinessCoaching.com
or by calling (866) 388-3578.

Knowing how to respond quickly in an emergency
and administer cardiopulmonary resuscitation
(CPR), can save the life of a pet in your care.
Veterinarian, Melanie Mokos, D.V.M., discusses

practical issues of canine CPR and provides a thorough,
step-by-step demonstration of the techniques.
Includes: • Definition of cardiopulmonary arrest

• Assessment of the dog • Preparing the dog for CPR
• Demonstration of breathing and compression techniques

• CPR techniques for one or two people
• Benefits of learning canine CPR

Canine CPR Course
approved by the Illinois

State Board of Education

CANINE CPR

© Copyright 2001 MADE IN THE USA

BARKLEIGH PRODUCTIONS, INC.
(717) 691-3388 • FAX (717) 691-3381 • www.BARKLEIGH.com

#1340 CPR DVD – $27.95 • #664 CPR VIDEO – $27.95

E576
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The Miracle of

COAT REBUILDER • PAW PAD REPAIR

BEFOREBEFORE

AFTERAFTER

STRENGTHENS & REPAIRS
DRY DAMAGED COAT • CRACKED PAW PADS

Repairs cracked paw pads up to
50% faster than normal healing rate

Safe to use on dry noses

Safe for cats too

Visit us on the web
for other unique

products

www.EQyss.com

Actual photos sent in by an EQyss Customer

800-526-7469
Call today for your local distributor

NON
TOXIC

REQUEST READER SERVICE CARD #5428

Every now and then, a special opportunity arises and
you just know things are going to be different. Such

was my opportunity to work behind the scenes as the Profes-
sional Consultant on the Animal Planet production, Groomer
Has It. I don’t think any one project in the industry has
caused so much conversation, as well as controversy, and
involved so many different aspects of our business. I was not
the only one who jumped into the pool, as there were three
judges, twelve groomer contestants and multiple well-known
manufacturers who all put their reputations on the line for
this project. There were contentious moments in the show
that may have had some people grumbling, but there were By

Teri DiMarino

The Young Guy Behind the Big Win:

Artist Knox
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Continued on page 20
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REQUEST READER SERVICE CARD #5430

also the heart-felt emotional times.
All these moments definitely had peo-
ple talking and, as they say, you can’t
buy publicity like that.

Working on the show was a real
treat for me. It was my job to set up
the salon and consult on products
and equipment to be used, as well as
the challenges the contestants were
tasked with doing. Many viewers no-
ticed the “product players” in the
background. Forever Stainless (Re-
quest Reader Service #5398) supplied
the beautiful tubs and tables while
Wahl (Request Reader Service #5399)
clippers were everywhere. MDC Ro-
mani’s ClipperVac (Request Reader
Service #5400) was on the scene and
you had to be blind not to notice all
the Natures Specialties (Request
Reader Service #5401) products in the
background. High Velocity Dryers by
Edemco (Request Reader Service
#5402) and tool caddies by Kennel

Gear (Request Reader Service #5403)
rounded out the salon equipment.
The big prize came from Wag’n Tails
Mobile Conversions. (Request Reader
Service #5404) The $85,000 Elite
Grooming Van was going home with
one very happy winner, along with
$50,000 in cash.

Many of us watched intently as
contestants vied weekly to win chal-
lenges that gave them advantages in
the “game”, only to be picked off, one-
by-one, for what the judges deemed
as less-than-ideal grooming. These
people all had their work cut out for
them and when the dust cleared,
Artist Knox, a four-year groomer from
South Central Los Angeles, was
crowned the winner.

I had an opportunity to speak
with Artist about his new found fame
and got a bit more insight on the
young man behind the big win. I
walked away from my conversation
with Artist refreshed and glowing
with that warm-and-fuzzy feeling one
gets from watching a “Lassie Come
Home” movie.

A struggling kid raised in one of
the toughest areas of Los Angeles,
Artist went on a walk one day to
distract himself while his mom was in
surgery, and stumbled upon a pet su-
perstore. Fixated on the grooming de-
partment, he watched in fascination
and engaged the groomer in chitchat
while peppering her with questions
about her unique trade. Sometime in
the course of the conversation, the
groomer asked Artist if he wanted a
job and said she would train him as a
bather/ brusher. Unemployed at the
time, Artist jumped on the opportu-
nity to learn, which seems to be the
story of this young man’s life. When
opportunity knocks he throws open
the door!

Artist eventually gained enough
experience and moved on to a local
salon. One day the owner of the salon
was preparing to lay him off as it was
slow and there was not enough busi-
ness at that time. As fate would have
it, the salon owner had just received
a call from the casting crew of

Artist Knox
Continued from page 18

Continued on page 22
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Groomer Has It, as they were combing
the area for potential groomers for
the show. She suggested that Artist
apply, which he did. The rest is
history!

Not an avid television watcher
and definitely not a reality-show fan,
Artist’s expectations of the show were
all but non-existent. He went

in with an open mind and exposed
himself to the scrutiny of an industry
that was still very new to him. He
went in determined to do his best
while competing against other, much
more experienced, groomers.

A fervent vegetarian (He won’t
eat anything that has a mother);
Artist is a self proclaimed “open
book”, professing that what you see
on the show is precisely the person
that he is. And, I believe him. He
believes, in spite of reality-show

editing, he was fairly portrayed on the
show. From his perspective, he sees
the show as having a positive influ-
ence on the industry. He feels it gave
the average viewer a peek into the
hard work groomers do on a daily
basis. He believes that if the show
made just one client realize that their
pet needed grooming more often, it
was worth it. His words of wisdom for
future groomers are simple: “Groom
because you like it!”

Artist is a single dad to his two-
year-old son, Ariel, and juggles his
time between making a living and
being a parent; like so many of us.

Groomer Has It has certainly
changed his life and is helping him
achieve a dream. The show allowed
him to see a broader spectrum of
possibilities within his reach and
gave him the confidence to believe
in himself and make things happen.
His goal in life is to maximize his
potential and his passion for groom-
ing is refreshing. With this big win
and national recognition, Artist is
well on his way.
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REQUEST READER SERVICE CARD #5432 REQUEST READER SERVICE #5433

Your Very Own
Business Consultant

in a 2 lb. Package

Want to open a grooming business or 
more effectively manage an existing one?
Find the answers to your questions in this 

shop management experience.
www.aaroncopet.com

Artist Knox
Continued from page 20
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Iheld a hand stripping seminar a few weeks back
for a couple of my customers, the breeder and a

friend. My customer has two wonderful Irish Terrier
show dogs. They have their first champion and the
second on its way with the help of two Terrier experts,

Allison and Joe Sunderman. My customers are commit-
ted to keeping the dogs in a natural coat. Giving this
seminar made me realize that hand stripping is a very
special skill that takes a long time to develop. But with
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Continued on next page

Hand
Stripping

Grooming Tips
By Christina

Pawlosky

FRESH
new addition...

Natural Animal Care Products

Plum Perfect Collection—
a richly fragrant fruit experience for the
pampered pet!
• Facial Cleansing Foam:

Available in: 5 oz & Gallon Refill

• Shampoo:
Available in: 12 oz & 1 Gallon

• Cream Rinse:
Available in: 12 oz & 1 Gallon

• Cologne:
Available in: 4 oz, 12 oz & 1 Gallon

ESPREE ANIMAL PRODUCTS, INC. • 800-328-1317 • www.espree.com

REQUEST READER SERVICE CARD #5435
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C l e a n s e   •   M o i s t u r i z e   •   D e o d o r i z e

ORGANIC
70%

®

Green!TropiClean Goes Green!TropiClean Goes Green!

800.542.7387  •   FAX 636.327.8143  •   WWW.TROPICLEAN.NET

You asked, we listened. TropiClean products
have a fresh new face!

New customer-friendly packaging.

In the entire pet community, the only 100%
biodegradable container available! Bottle and
sleeve completely biodegrade within 180 days
in a commercial compost landfill.

New earth-friendly bottle.

Our products are formulated with therapeutic,
organic extracts.  A gentle bath in Tropiclean
promotes a naturally shiny, healthy coat.

Same luxurious, natural formulas.



Earth Friendly, Green Packaging. Tropiclean gallons and sprays are packaged in bottles made from 50% recycled material and
sleeves made  from a corn, potato and limestone polymer.  The bottle is 100% recyclable and the sleeve will completely biodegrade
within 180 days in a commercial compost landfill.

®

Green Initiative

TROPICLEAN  •  800.542.7387  •  FAX 636.327.8143  •  WWW.TROPICLEAN.NET

fresh . clean . naturalfresh . clean . natural

Call for your Trial Size!

...spend your days in Paradise!...spend your days in Paradise!
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REQUEST READER SERVICE #5437REQUEST READER SERVICE #5436

a true understanding of the way
skin and coat works naturally, it is
obtainable. It is also helpful to have
the right dog, the right customer
and charge the right price.

Irish, of all the long legged Ter-
riers, are easy to learn on as long as
they have a good coat. So lesson
number one is to determine, does
the dog you want to hand strip have
a good coat? On a good coat you
should have no trouble pulling the
dead coat, away from the dorsal
area, with your fingers tips. Always
hold skin tight in front of the area
being stripped and always pull coat
in the direction in which it is grow-
ing, without breaking at your wrist.

All hand stripped breeds typi-
cally have good color when in good
coat. Also a good coat normally does
not grow very long, less then a few
inches, and then it wants to shed.

Long, poorly colored, fluffy coats
should be avoided. These coats are
harder to deal with but not impossi-
ble. They do require a lot more
attention. However, most pet owners
are not going to commit or pay for
this extra service.

Secondly, determine where the
dog is in its coat life cycle. Is the coat
ready to shed or are there lots of
different layers? If there is only one
real layer you can do a few things.
Pull the entire coat, leaving a thin
layer of mostly undercoat, or start
pulling about 1/3 of the coat evenly
all over the dog, including furnish-
ing. This is called rolling the coat.
Then do the same in two to three
weeks and again in a few weeks
after that.

Just remember the life cycle of
the coat. Alive and growing (leave it),
transitional (may pull some), dead
(get rid of it). Also keep in mind that
no one hair has the same life cycle,
with exception of a new puppy. So
to keep a dog at its best you need to

work its coat often. Weekly or
bi-weekly is best for one to two
hour sessions.

Thirdly, your tool collection.
There are so many tools available.
Where to begin? Your fingers are
your best choice. They leave the
coat in its best condition but many
of us do not have the strength in
our hand to do a whole dog with

Hand Stripping
Continued from page 24

Determine where
the dog is in its

coat life cycle.
Is the coat ready

to shed or are
there lots of

different layers?

Continued on page 26
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just our fingers. To assist, chalk can
help grip the coat. But even with
chalk, it can be hard. I like to use a
Dr. Scholl’s foot tool, shaped like a
stripping knife. It has texture that
helps grip coat without cutting.
There are other tools to use but find
stripping knives that are not sharp
so as not to cut coat. Use ones that
only assist in pulling the dead coat
out. I use an undercoat rake spar-
ingly on show coats. I grab a
little undercoat on pet coats.

Fourthly, and most importantly,
teach yourself normal canine struc-
ture and breed standard of the dog
you are working on. Many of the
breeds have grooming guides if you
go on-line to the national club web
site. Guides can be very helpful
when available. The only thing you

may need is hair to fill in some con-
formational faults. Those areas tend
to take more first time stripping so it
is longer and thicker when the rest
of the coat fills in, thus filling in the
fault. The same when you need to
remove a fault such as cheeks.
Pull this area last and shortest.

Get plucking!
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Hand Stripping
Continued from page 25

Cages
• Interior and exterior crafted with Formica® brand laminate.
• Quiet, warm, and easy to clean.
• Shipped assembled, or knocked-down, ready-to-assemble.
• Stackable and economical.
• Variety of sizes & configurations.

Professional, Convenient and Affordable 

Cages, Dryers & Tubs

Dryers
• Dries 1 large or 2 small animals.
• Virtually maintenance free.
• Calm, safe & quiet drying of your pets.
• Fresh air intake.
• Adjustable time & temperature controls.

Ask us how you can save 23% on  ready-to-assemble cages!   
Call 1-800-461-9972

c l a r k c a g e s . c o m

Pennsylvania (215) 922-5564
Dallas (214) 744-5954
Head Office (705) 497-8900
Toll Free         1-800-461-9972
Fax (705) 497-8989

Tubs
• Stainless steel construction.
• Rubber non-skid matting on interior floor.
• Screened drain guard to prevent clogging from hair.
• Easy access pet access ramp.
• Perforated work shelves to accommodate 
 smaller breeds.

REQUEST READER SERVICE #5438

REQUEST READER SERVICE CARD #5439

Most importantly,
teach yourself
normal canine

structure and the
breed standard of

the dog you are
working on.
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coming open. Then, the inevitable "Get in Here....NOW," from
the owner. Then let the cursing begin. A bar full of drunken
GI's wouldn't have anything on some of these owners. The
door buzzer quits buzzing as I watch a man standing out in
the parking lot stomping his foot like a two year old who's
just had his binky ripped away from him. He is yelling and
pointing his finger hither and yon to call his obedient dog
back to his side. The dog of course is not about to come

ou probably all need both hands and feet to
count the number of times you've had one of those
owners who insist that their dog doesn't need to be
on a leash when it comes into your shop. Usually,
it's the macho men type who wouldn't be caught
dead walking a dog on a leash. It's like this big
power trip for them to be able to have Rufus heel
right on into the shop glued to their knee. Trust me;
it hardly ever works for them.

The scenario is pretty much always the same.
I hear the buzzer go off when someone opens the
storm door. Next comes the thump of the big door
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Continued on page 30

REQUEST READER SERVICE #5442

Safe even on your pet’s face!

REQUEST A FREE SAMPLE

Removes all traces of skunk spray from dogs, other
pets, people, cloths, cars, homes– anybody or
anything a skunk has sprayed or anything a
skunk-sprayed animal has rubbed against.

www.thornell.com

TO RECEIVE YOUR FREE SAMPLE
FAX YOUR REQUEST TO (816) 873-3223

CALL (888)-873-3442 OR Email: sales@thornell.com

REQUEST READER SERVICE #5441

He don’t need
no stinkin’

leash….

He don’t need
no stinkin’

leash….
By Bonnie Wonders

YY
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*

*from August 1st – October 31st

5 oz Polish      $2.59

Single Paisley Bandanna $1.20/each 
12-Pack  $.80/each

Small – $11.50 bundle of 12
Medium – $15.00 bundle of 12
Large – $19.00 bundle of 12

Pkg. of 50 $12.50

Luxurious formula creates shine and softness.
Makes up to 11 gallons. 

Size/Quantity Price/Each   Price/Case
Gallon/4 $24.95 $99.80
Gallon/1-3 $26.95
12 oz./12 $4.25 $51.00
12 oz./1-11 $5.25

12-Pack  $.80/each12-Pack  $.80/each

   $12.50

Luxurious formul
Makes up to 11 g

Size/Quan
Gallon/4 $24.95 $99.80

Small, 4 3⁄4 “ long –  $5.50 package of 12
Large, 8 1⁄2 “ long – $8.50 package of 12

Support Breast Cancer Awareness

TM

TM
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REQUEST READER SERVICE #5445 REQUEST READER SERVICE #5446

within 10 feet of this hulk. The chase then is on full
swing. The guy goes right, the dog fades left. The guy
goes left and the dog dodges right. As I watch the guy
with his arms outstretched to their max I have to
laugh. Like he thinks he really is going to catch that
dog with this tactic. You have to understand, the dog
has an entire parking lot that's about 80 feet wide.
The guy's arm span is maybe four feet. Not that I was
ever remotely good at math, but you figure the
odds… they ain't too good.

At any rate, said dog sails past the guy and
heads toward the equipment manufacturing plant at
the other end of the parking lot. As it often gets
pretty hot in that place, the giant bay doors are fre-
quently open and in sails the dog, skidding past sev-
eral guys on forklifts. Now this dog has pretty much
free rein of a plant that takes up more than a city
block.

I glance up at the clock on the wall. Another
grooming appointment that will be a "tad"
late.....sigh......

800-537-7361
Supplying the best brands at the best prices!

AARONCO MacKnyfe Thornell
Alu Coba Classic Stazko
Andis Heritage Anvil
Anvil Hakucho Wahl
Paw Prints McClellan PPP
Hauptner Stylist Wear Mars
Dremel Majesty’s Animal Nutrition

www.groomersmall.com

Experience The Difference Our  
 Premium Service Truly Makes!

REQUEST READER SERVICE #5444 Continued on page 50

He Don’t Need no
Stinkin’ Leash…
Continued from page 28
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It has certainly been a great 2008! So far, it has been a
terrific year for trade shows. Meeting with groomers from
across the country is always exciting and the answers they
seek are varied. Some need to know how to groom
smarter and what products will help them in their day-to-
day operations, while others want to know how to manage
their busy salon and make more money.

And an exciting year for promoting our industry! I’d
like to acknowledge the fantastic team at Groomer Has It.
They gave viewers some insight into the fast-paced world
of pet grooming. I know there are still plenty of our cus-
tomers who think we just play with the doggies all day, but
others have approached us with information they gleaned
from the series. I had the pleasure of watching the pre-
miere of the series at this year’s Intergroom. What a glam-
orous evening! In addition to the Cardinal Crystal awards

dinner and spending time
surrounded by the cream of the
crop of the grooming industry, many
of the stars from the show were also
in attendance. I knew right away that the reality series
would be controversial in the grooming community as
many of the message boards can attest. Still, in the long
run, it was the viewers who decided that they loved the
show and they tuned in faithfully. Congratulations to all
who competed and Artist who won!

I believe that some of the best moments on the show
were those that involved the groomers interacting with
customers. The comments that customers make and the
way they try to belittle a groomer can be exasperating.
I am dedicating this month’s column to dealing with
customers, good and bad (and ugly).

Dear SAGE,
I have a lot of potential customers

who want me to quote grooming
prices over the phone. I am getting
calls that start with "What do you
charge for a...?” I usually give a range,
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REQUEST READER SERVICE #5448 REQUEST READER SERVICE CARD #5449

Salon and Grooming Expert

by Chuck Simons

Advice…SS •• AA•• GG•• EE ••

Continued on page 34
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but a specific price is the last thing I
mention. I've been blessed and
cursed by quoting prices over the
phone.

Someone suggested that I set up
a pre-screening appointment to
quote the dog more accurately, but I
don’t have the time for that.

Have you perfected your ability
to quote over the phone?

Dear Priceless,
I find that it is very easy to quote

prices over the phone. I quote a base
price plus shampoo and tax for the
groom and bath dogs (and cats) with
the caveat, "Not being able to see the
pet, this price depends on their size
and condition."

Unless this is a new puppy
owner calling you for pricing then
they know the drill. They have been
to groomers before and they were ei-
ther not happy with the price or serv-
ice, or they are shopping for a new
groomer. Get through the pricing
quickly. Let them know you will be
able to give them exact pricing when
they get there and you see the pet.

The reason I find it easy to quote

a price is that I have developed a
menu of services. Prices are quoted
based on a formula that includes
size, weight and breed, along with
notations about de-shedding and
other services. This price list is avail-
able as a template. It may be ad-
justed for your region, and yet it is a
system that you can build success
around.

Do not miss this opportunity.
After I quote the price I include one
more statement. “You will find that
our prices are not the highest and
they are not the lowest, but what we
feel is necessary to hire the best em-
ployees and have the most up to date
facilities.”

They might find someone
cheaper but they will not find any-
one better.

“Don't you want the best for
your pet?”

If they do not make an appoint-
ment I invite them to stop by and
tour our facility and meet our groom-
ing team. A more accurate quote can
be given and they can see what their
money is buying.

Dear SAGE,
Do you have customers who

complain about anything and every-
thing to get a discount? Or worse yet
– to get a free groom?

I had a customer who said I was
stupid to think he would pay for a
grooming when we had only bathed
the dog. When I showed him the
notes to prove the dog had been
groomed, he changed his tune and
started complaining that it had taken
too long for the service. He expected
the dog to be completed in less time.
I explained to him that his dog had
been dropped at 9am and was done
by Noon, but he said that since we
had done so little to groom the dog,
it should have taken an hour.

So I showed him his customer
record and that he has been picking
the dog up at noon for more than a
year. There was just no winning with
this guy! When I asked him what he
wanted, he said a free groom. This is
after insisting that the dog had not
been groomed in the first place! I felt
used and abused.

Dear Abused,
Too bad he wasn't at my shop.

I guarantee he would have calmed
down and apologized for his behav-
ior post haste. I am professional to a
point and he stepped over the line.

Do not be rude to my wife or my
staff because I do not need that kind
of business. I am the complaint de-
partment. Let's see him yell at me.
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Continued on page 46

REQUEST READER SERVICE CARD #5451

S•A•G•E Advice
Continued from page 32
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I N S T I T U T E

CALL 303.554.7141   
 BOULDER, CO

Dr. Turie Norman, DVM
Director of Well Animal Institute

ANESTHESIA  
TEETH CLEANING 

FOR DOGS!

ENHANCE 
YOUR CURRENT 

ANIMAL 
BUSINESS!

www.healingtouchvet.com
www.naturalpetproducts.net

REQUEST READER SERVICE CARD #5454

How To Dominate Your Local Market
For As Little As 75 Cents!
By Wes Murph

When the gun went off I had
a hunch the favorite was

not going to win. I mean, how often
does the favorite win? Remember
the upset the US hockey team put
on the Soviets in the 1980
Olympics? Or how about February
10, 1990 when Buster Douglas
knocked out Mike Tyson in Tokyo?
Most recently, who can forget the
bruising the underdog Giants put on
the Patriots in Super Bowl XLII. Talk
about upset!

But then… before my eyes… I
realized I was wrong. The favorite

did win. No… the favorite (Big
Brown) dominated the 2008 Ken-
tucky Derby in every way. Galloping
to an easy victory.

But before I go any further, let
me add, I’m not a fan of horse rac-
ing or animal sports for that matter.
But if I put my personal feelings
aside, there’s a great lesson here.
Let me explain.

I was wrong about the Kentucky
Derby. The favorite, Big Brown won
and by a landslide. But in most
cases the favorite rarely wins.
Maybe it’s too much pressure.

Maybe it’s overconfidence. Maybe
it’s lack of focus and preparation.
Who knows but one thing for certain
is this - Hard work beats talent
almost every time.

To prove this, just ask yourself,
ever seen a smart friend fail to get
those final credits and earn a de-
gree? Or a talented athlete that
flushes his career down the toilet
due to ‘off the field problems’?
Happens every day - right? But
here’s what this means for you.

The best groomer rarely makes
all the money. Rarely dominates a
local town. Rarely scoops up all of
the business. I’ll go even farther and
say the less talented groomer that is
willing to work hard in every area
including: marketing, customer
service, good grooming, product
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Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 • Fax: 845-357-1640Since 1939

The new Air Force® QuickDraw™ Portable Pet Dryer is the latest addition to 
Metro’s family of professional, all-steel, American-made, forced-air pet dryers
– a family that you’ve made number one worldwide in sales, service and overall
customer satisfaction!

The QuickDraw™ features a super-efficient 1.3 HP motor that puts out 18,000 ft./min.
of warm (25-30 degrees above ambient), filtered air.  Enough to thoroughly and
safely dry a large, longhair dog in minutes. Yet, it stands only 9.5" high and weighs
just a hair over 3 lbs. The best power-to-weight ratio of any dryer on the market!™
It’s designed for hard professional use in the shop, at the show or on the road. 
And, with home grooming becoming such a hot category, an MSRP of under $130,
the QuickDraw™ will also be a great moneymaker for you!

Air Force®

Commander®

Air Force®

Master Blaster®

Air Force®

Blaster®

Patents Pending

Meet The First Family’s New “Baby”Meet The First Family’s New “Baby”

220 Volt Models Available

Contact your distributor, professional supplier, or call: 1-800-822-1602 •www.dogdryer.com

M
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specials, attending continuing edu-
cation seminars, reading new books,
using quality products, etc. will beat
the more talented groomer nine
times out of ten. Put simply… who-
ever is most hungry usually wins.

So how can you dominate your
local market for as little as 75
cents? Well, assuming you’re willing
to put in a little extra work, I sug-
gest you mail a monthly newsletter
to all of your ‘A list’ clients. That’s
right! For about 75 cents per client,
a monthly newsletter is the single
most effective tool you can use to
add the ‘right’ clients to your pet
business. (For a sample GroomO-
gram, request Reader Service Card
#5406.)

When I say right clients I’m
talking about clients that value your
work. Clients that pay your prices,

tip extra and get their dogs groomed
regularly. But why should you take
what I’m saying seriously? Well all I
can say to that is this…

I use a monthly newsletter and
watched my business grow from one
to two dogs a day to fifteen to
twenty!

But how do you put together a
newsletter and what should you put
in it? Keep reading:

1. Type out four pages of
newsletter material on a MS
Word document. Put your
personality into it. Tell
stories. Use pictures.
Interview clients. Use cool
quotes. Write in crayon. Make
an offer. Do anything, just
DON’T be boring.

2. Send a digital copy to your
printer and ask for an 11 x
17 front and back, black and
white copy. This should cost
you around 30 cents per
copy.

3. Double fold your newsletter.
Stick a label on it. Staple it
and put a stamp on it. (At
the time I’m writing this a
stamp will cost you 41 cents.)

4. Mail it out to your A list
clients (those that you enjoy
doing business with).

Your total investment will be
around 75 cents per copy. But let’s
break that down even further. Say
you have 200 A list clients, at 75
cents per copy, which comes to
$150 a month (200 X .75). If your
average cost per dog is $40, all you

How to Dominate Your
Local Market for as
Little As 75 Cents!
Continued from page 36

Continued on page 40

“Hard work
beats god given
talent almost
every time.”
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Let’s face it, you love pets,’s face it, you love pets,
but love to make money too.

...pet people
demand the best
for their wittle
schnookems.

A True Love/Hate Relationship by Bootsy Turfwood

Those guys at FURminator® Inc.
know that some people really love
their pets, but really hate the
shedding. You know the ones I’m
talking about. They buy doggie
outfits, talk to their dogs in that
high pitched voice, and when they
drop their dog off to be groomed,
they talk to the dog more than to
you. These pet people demand the
best for their wittle schnookems.
And that’s why they trust your
knowledge and expertise to fight
the one thing coming between
them and their most cherished
family member- the shedding. (The
kids go to any old barber for a hair
cut, but the pets go to you to be
groomed.) And now you can
provide the best in grooming
services by becoming an
Authorized FURminator Shed-Less
Treatment Facility.

Being an Authorized Facility
means you can enjoy the amazing
benefits that come when you offer
the FURminator Shed-Less
Treatment. Although it’s not
guaranteed these benefits include
pet owners talking to you in that
affectionate high pitched voice,
having the service is guaranteed to
make you more profit. Period.
Let’s face it, you love pets, but
love to make money too.

FURminator has had tremendous
commercial success and is known
by millions of pet owners and pet
professionals around the world.
You can use the success of this
multi-patented product to drive
your business by providing the
FURminator Shed-Less Treatment
to shed-hating pet lovers. You’ll be
offering them the convenience of a
hair-free home without the hassle
of doing it themselves. Providing
this extra service is easy to do, and
charging extra for the recognized
and specialized FURminator

Shed-Less Treatment can make
you thousands of extra dollars.
Now you can make the same
business and life changing money
that over 2,000 Authorized
Facilities have, just like that.

The mobile and salon kits have
everything you’ll need to promote
and offer the shed-less treatment at
your facility. The kit’s advertising
arsenal includes brochures with a
section to stamp your business
information, bringing the wagging
tails back to you. Your business
will be listed on the FURminator
website for millions of pet lovers
to see, driving new business to
you. Become an Authorized
Facility now at
www.FURminatorGroomer.com.
Who knows, your clients may even
give you cute wittle nicknames.
But I’m not making any promises.

-bt
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need are 3.75 appointments ($150 /
$40) and you’ve paid for your invest-
ment. What’s more, as you get
better and better at writing a
newsletter you’ll get many more

appointments than 3.75. This
means, you’ll start to make a profit!
And you’ll get piles of referrals!

But the most powerful part of
a newsletter is this, you’ll begin to
develop a strong relationship with
your clients that will get them talk-
ing about you as ‘the groomer every-
one must go to’. And believe me, a
strong client relationship is the only
thing in today’s competitive environ-

ment that will ‘put you on the map’.
But just in case you’re saying,

“Aww, Wes. I don’t have time to
write a newsletter. And I hate to
write. And my computer doesn’t
work. And my kids won’t give me
peace. And my spouse doesn’t
support this.”

Then, for a small fee, there are
services that will write your newslet-
ter for you. All you have to do is
print and mail it. Quite honestly,
there’s nothing (short of landing on
the cover of USA Today) that will
ring your register more than a
monthly newsletter.

Wes Murph runs The Studly
Pooch Pet Spa, which has been fea-
tured on the front page of two local
newspapers and caters to a list of
celebrity clients including famous au-
thors, NFL coaches, MLB players and
CEOs. The Studly Pooch has even
appeared on Cesar Millan’s ‘The Dog
Whisperer’. If you are serious about
getting clients that pay your prices,
tip extra, get their dogs groomed reg-
ularly and refer their friends - send
Wes an email at wes@thestudly-
pooch.com and he will give you infor-
mation on his monthly pet newsletter
service.
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How to Dominate Your
Local Market for as
Little As 75 Cents!
Continued from page 38

Why Certify with IPG?
l The only non-profit 
certification organization

l Once you earn your CMG 
from IPG you have it for life!

l No need for yearly renewal!
l No chance of cancellation!
l IPG is highly respected 
in the industry.

l Many of the top industry 
leaders are IPG CMG’s.

Why don’t you become 
one of them?

E10065

Contest and Group Certification Available 

For more information, contact:
Judy Kurpiel, CMG

120 Turner
Elk Grove Village IL 60007

(847) 758-1938
Guidelines available. Send $10.00 

to IPG at above address.

REQUEST READER SERVICE CARD #5461

Hundreds of stock designs available online! www.AnimalsINK.com (317) 496-8467

Economy Magnets

100 for $65
250 for $99

500 for $160
1,000 for $275

Lanyard Pen

100 for $89
250 for $180
500 for $270

Chewing Gum

100 for $225
250 for $375
500 for $700

1,000 for $1350

lowest

PRICE!

Chewing Gum

Lanyard Pen
Lanyard with removable pen

$25 Set-Up Charge
Price includes one color imprint available in transparent red & blue

full color printing!

Business Cards
New slightly thinner magnet stock!

Economy Magnetic

Full Color, No Set-Up Charge for
first proof. Choose from over

80 stock backgrounds or we’ll
design a card just for you !

Premium Magnets

500 for $260

2-Sided Paper Cards
250 for $85

also available:

full color printing!

$25 Set-Up Charge

through
July 1st, 2008
Any quantity
for $1.35 ea.
(min. 100 packs)

Sugarless gum in custom sleeve

NEW from

full color printing!

NEW

Economy Magnetic

full color printing!

REQUEST READER SERVICE #5460
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There are countless diseases
that can cause pets to

scratch, including inadequate skin
and hygiene care, mange, fungal in-
fections, some bacteria, and the ever
elusive “allergy”. We all have the
handful of clients that come in with
a smelly, flaking, and/or chronically
itchy dog. These pets come with
their own shampoo or request a
shampoo that is “medicated", hy-
poallergenic, or some kind of sham-
poo with oatmeal in it.

The shampoo never seems to
clean the dog very well and certainly
does nothing for the skin condition,
that either stays the same, or gets
worse as the months and years go
by. In most cases, the client has
been to several veterinarians, a pet
dermatologist or two and is frus-
trated beyond imagination that no
one seems to know how to fix Fluffy

who may be smelly, itchy, flaky,
and not nearly as fluffy as Fluffy
should be.

Learning the very nature of
what allergies are and how they
cause symptoms can lead to the dis-
covery of new skin care treatments
and techniques that do indeed help
Fluffy become fluffy and flake free
once more. Allergies brought about
by insect stings and bites as well as
food allergies should be addressed
internally by a licensed Veterinar-
ian, although some proper skin care
and treatment is appropriate.

This article is going to concern
itself mainly with airborne and con-
tact allergies in order to equip the
groomer or stylist with the knowl-
edge to help all of the Fluffys that
they may meet in the course of their
career.

An allergy is the body's reaction

to a substance it can’t tolerate well.
When the body comes in contact
with an allergen (allergy-causing
substance), either through physical
contact, something eaten, or by in-
haling the substance, it produces
antibodies and is called an allergic
reaction. In pets, the allergic reac-
tion can cause various symptoms
including vomiting, diarrhea, respi-
ratory problems, runny nose, hives,
redness, hair loss and itchy skin.

Allergic pets will often lick their
paws, scratch or rub their faces, or
have watery eyes. Repeatedly red or
infected ears can also be a result of
an allergic reaction. The constant
scratching can produce bacterial
skin infections, scarring of the skin
and more hair loss. People can also
develop allergies to any furred ani-
mal, including such common pets

Continued on page 44

Michelle Knowles,
Pet Aesthetician,

Professional Pet Stylist
North American Consultant

for IV San Bernard USA, LLC

The
Elusive Allergy:

A Different Approach
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We know grooming products, and we know the grooming
business. That’s why we offer professional-sized
Fresh’n Clean® products in economical 1 gallon
sizes that are just right for professional groomers.

OATMEAL & BAKING SODA Shampoo
Concentrated formula, 11:1, A wholesome, soothing
blend of natural colloidal oatmeal, ARM&HAMMER®

Baking Soda, aloe vera, pure water, gentle cleansing
ingredients and pleasant scent.

21371 - 1 gallon (128 fl oz) bottle

ORIGINAL “Fresh’n Clean®”
SCENTED Pet Shampoo

Ready to use formula. Cleans,
conditions and leaves a pleasant

scent up to two weeks.
21566 - 1 gallon (128 fl oz) bottle

ORIGINAL “Fresh’n Clean®”
SCENTED Creme Rinse

Concentrated formula, 8:1. Increases
manageability, simplifies combing

and helps break up mats and tangles
21566 - 1 gallon (128 fl oz) bottle

ORIGINAL “Fresh’n Clean®”
FLEA & TICK Scented Shampoo

for Dogs & Cats
Ready to use formula. Kills fleas and

ticks with insecticide. Conditions
and lusterizes.

21566 - 1 gallon (128 fl oz) bottle

SNOWY-COAT®

White Coat Shampoo
Concentrated formula. Enhances the
natural coat color without bleaching.
Ideal for light-colored and spotted

coats, too.
21566 - 1 gallon (128 fl oz) bottle

Fresh’n Clean® leading the pack with products you want in the size you need!

Available Only Through Pet Specialty Distributors.
Questions or comments? 1-800-690-6455, 9am-5pm E.T. for a distributor in your area. 
Church & Dwight Co.,  Inc., Princeton, NJ 08543-5297, ©2007 Church & Dwight Co., Inc.

www.lambertkay.com
#
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as dogs, hamsters, gerbils, rabbits,
and horses. Cat allergens are
especially potent.

Don’t blame the hair! Allergies
are caused by exposure to proteins
that are normally present in the

animal’s saliva, urine or in secre-
tions from glands in the skin. The
animal’s hair or dander does not in
itself cause allergies, although they
do make excellent airborne carriers
for the offending proteins.

In my experience there is no
conclusive evidence that short-
haired animals cause or have fewer
allergies than long-haired, or that
one breed is more hypoallergenic
than another. Each case is an indi-

vidual and must be treated that
way. We all live in different regions,
time zones, and have different
environmental stresses.

I live in the desert where every-
one and everything is very dry and I
administer a large amount of hydra-
tion treatments. I have colleagues
that reside in the mid-west that
have high humidity and are frus-
trated with the curliness of their
Poodles and Bichons. Please make
sure that your client has sought the
advice of a licensed veterinarian and
that you educate yourself about the
animals’ entire health condition.

Currently, the most common
way of treating an animal with a
non-specific, chronic allergic condi-
tion is to shave it “so you can get to
the skin” and then wash it with
some type of oatmeal or "medicated"
shampoo. This method robs the ani-
mal’s ability to stabilize its own skin
and increases the chance of pollen,
toxins or bacteria to make contact
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The Elusive Allergy:
A Different Approach
Continued from page 42

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

REQUEST READER SERVICE #5466 REQUEST READER SERVICE #5467

Continued on page 58

GT1-BV Electric GT20H HydraulicGT20E Electric

HG1 Round Base

6” HEIGHT

42” HEIGHT
LOWBOY™ Electric Grooming Table

6 to 42 inch Adjustable Height

Additional Models Available
Phone: 845-276-2300

E-Mail:
Tables@AscotProducts.com
www.ascotproducts.com

Professional Line of
Grooming Tables

HG7 H Base

REQUEST READER SERVICE #5465
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National Cat Groomers 
Institute of America, Inc.
1215 NE Main St. Suite C
Simpsonville, SC 29681
(864) 787-6889
info@nationalcatgroomers.com
www.nationalcatgroomers.com

Visit us Online 
to find

Great Instructional DVDs 
and Study Packets

available at
NationalCatGroomers.com

J1010

Setting and maintaining standards 
for feline grooming. 

Providing training and education 
for safer handling of cats 

while producing excellent grooming results. 
Offering testing and certification to become

a Certified Feline Master Groomer.

loose hair while drying, 
detangling, and

de-shedding a cat or 
small to medium dog.

Catty Shack Vac 
is a containment drying 
system that eliminates 

See the
Catty Shack Vac 

in action at
NationalCatGroomers.com

Catty Shack
Vac!

NCGIA is the
Exclusive Distributor

of the Catty Shack Vac,
and Distributor for the

amazing Air Muzzle.

Beautiful Cats...
(and Dogs!)
Need The

REQUEST READER SERVICE CARD #5468
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The big bully!
So YES! You will find a number

of customers, who try to bully you
into dropping your price, or give
them free services or otherwise hag-
gle their way to a discount. But a free
groom? No way! You need to lose
that customer or help him to see the

error of his ways. You need to have
some client training instructions.

I know how hard it can be to
give up a customer. But what you
want are Preferred Customers who
appreciate your skills, book their
next appointments in advance and
tip generously. They are out there
and it is your job to find them. (And
lose the users.)

Dear SAGE,
I had a client come in for the first

time in nearly a year. The first time
he brought his dog in we did a bath,
nails, clean feet and de-shed. This
time, the dog is packed with under-
coat and we worked our butts off! It
took a lot more time and effort than
the first visit, and I charged him ac-
cordingly.

Well he just about spit nickels
when he got the bill and made a
nasty comment about the price dou-
bling since last year. After about five
minutes of his ranting, I dropped the
price by $25 and felt like telling him
it would cost less if he didn’t wait a
year between grooms. Besides –
what hasn’t gone up in the last year?
Once a year grooms are the worst!

Dear Once a Year Groomer,
Dogs and cats who are not your

Preferred Customers, (customers who
book their next appointment at
checkout from their last appoint-
ment, for a groom dog - within 8
weeks and a bath dog - within 12
weeks) are subject to all appropriate
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Continued on next page
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S•A•G•E Advice
Continued from page 34

REQUEST READER SERVICE #5469
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charges. Our shop fee is $80 per
hour.

Follow this formula. Base Price +
Shampoos + DeMat/PrePrep Shave-
down + Tax = Once A Year groom.
(All appropriate charges apply.)

I only discount Preferred Cus-
tomers 10% for booking in advance.
Everyone else pays the prevailing
rate.

You paid $25 to get him out the
door? Next time, if there is a next
time, just put him on the phone with
me and I will get him to pay up and
you can send me the $25!

Dear SAGE,
What do you do about cus-

tomers who are late when they pick
up their pet?

We sometimes wait around until
after our posted business hours for

customers who just can’t seem to
make it on time. They forget to call
or otherwise give us some lame ex-
cuse that they were stuck in traffic
and the usual. Meanwhile, we are left
waiting.

Dear Waiting,
Many of us ask for a greater

amount of time than it will take to do
a good job without rushing the
groomer or the groom. We usually
ask for a minimum of four hours so
we have time to accommodate up to
40 dogs a day.

Depending on what employees
show up for work can determine
how our day goes. Also if there is a
full moon and the dogs are going
nuts, we may have a harder time
making the out times. We have a
"call when ready" or ask the owner
to call first to see if they are ready. If
a bather does not show and we have
to do her job, we may run late and
our customers oblige us. Even if one
groom takes a little longer, it affects
all the rest of the grooms down the

line. With that being said, we under-
stand that "poop happens" and we
try to accommodate the clients like
we ask them to accommodate us.

We know who our chronic no-
shows and late pick-ups are and we
make adjustments in the schedule to
allow for them. If they are late pick-
ups, we book them on a day we
know we will be there late, like a
Friday or Saturday. Remember, we
are in a service business and that is
what we give, especially to our pre-
ferred clients. I am there to service
and accommodate them. They in
return accommodate us with tips and
gifts and booking new appointments.

If they were my client, they
would get a friendly warning. If they
did not respond, then we would in-
crease their grooming for the antici-
pated wait.

We would let them know ahead
of time that the groom has increased
by $5.

Then it is their choice whether to
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a divison of Enjoy the

Power
of the
GERMAN RED CLIPPER! 

The #1 choice of professional
groomers in Europe!

Most powerful pet clipper!

Unmatched cutting performance!

Extreme reliability - up to 10 years 
warranty!

Premium quality product “Made in
Germany”!

EXPERIENCE IN PET CLIPPERS 
SINCE 1913!

To order or for more 
information please contact:

www.GermanRedClipper.com or just call 800-447-1957 (toll-free)A-
VE

07
01

9

Continued on page 48

S•A•G•E Advice
Continued from page 46
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PIZAZZ-Y CREATIVE
GROOMING SEMINAR
PIZAZZ-Y CREATIVE

GROOMING SEMINAR

#1575 • Four Hour DVD – $99

With Dawn Omboy
Taped live at Groom Expo

Order On-line

www. BARKLEIGH.com

u
Now on

DVD!

REQUEST READER SERVICE CARD #5474

Kanine
KOOKIE KUTTERS

� SETTER
� POODLE
� MUTT
� TERRIER
� COCKER
� LARGE BONE

� HYDRANT
� KITTY
� COLLIE
� SMALL BONE
� SCOTTIE

Great Holiday
Gift Idea!

Charm your clients and friends with
doggie Christmas Cookies and

Dog Recipe Treats to match.
Kookie Kutters range in size from
2-3/4” to 4-1/2”. Great for breed

club treats, fund raisers, sandwich
cutouts, or a super holiday gift idea!

Order Online at

www.barkleigh.com

Dog Bone Recipes Included Free!

11 Different Kookie
Kutters Available!

Barkleigh Productions, Inc.
970 West Trindle Road

Mechanicsburg PA 17055
(717) 691-3388 • FAX (717) 691-3381

E-mail: info@barkleigh.com
www.barkleigh.com

P5940

Kanine
KOOKIE KUTTERS

book or not for the additional fee.
Most will be on time to save that

five dollar charge.

SAGE Advice Tip: Keep in the
P.I.N.K. when it comes to customers.

Customer relations can be a key
to success in the salon. Stay P.I.N.K.
every day!

P.I. – Personal Information. Try
to learn more about your clients than
just their grooming preferences.
What do they do for a living? Do
they have friends and family in the
area? Do they have hobbies and in-
terests like you?

N. – News. Is there pet news
that relates to your client? Maybe the
breed they own was just featured in
the paper or there is a dog parade in
the area. Give them the news they
can use.

K. – Knowledge. You are the

expert when it comes to making their
dog look its best. Why not impart
some of that knowledge to them?
Help them learn how to best care for
their dog between grooms, ways to
keep their pets happy and healthy,
and other expert advice that lets
them know you care.

That’s all for this issue! Next
issue, we will discuss problem pets.
You can find me on the boards under
the user name Chuck, and I am al-
ways happy to offer SAGE Advice.

Chuck Simons is the inventor of
Groomers Helper®, the leading pet
safety and positioning system for
professional groomers. When he is
not traveling to grooming shows, he
can be found at The Pet Salon in
Margate, NJ, now celebrating its 25th
year in business. You can contact
Chuck by emailing chuck@pet-
shots.com or calling 866-987-2426 if
you are in need of SAGE Advice. Visit
www.sageadvice.biz.

SAGE Advice is a registered
trademark of The Pet Salon, Inc.

S•A•G•E Advice
Continued from page 47
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Proverbial Wisdom
TThhee  wwiissee  mmaann  ssaavveess  ffoorr  tthhee  ffuuttuurree,,  

bbuutt  tthhee  ffoooolliisshh  mmaann  ssppeennddss  wwhhaatteevveerr  hhee  ggeettss..
Proverbs 21:20 Living Bible

REQUEST READER SERVICE CARD #5476

Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

 
 

2 FREE Ad Sections Now!   Help Wanted & Used Tools & Equip. for Sale  

PetGroomer.com 
Expanding with a New Vision for Pet Grooming on the Web 

SM 

SM 

Outfit a Grooming Business  -  Free Planners! TM 

® 

TM 
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Finally, after 15 minutes or so,
in comes the man who owns the dog,
who now has a "leash" fashioned
around his neck made from the
guy's belt. It is SO hard for me not to
say "I told you so," to the guy. You
have to understand we go through
almost this exact same routine every
eight weeks or so. I think my look
said it all. I'm not even saying what I
think HIS look says.

Although it usually is the men
who refuse to do the leash thing,
every now and then there are some
women who are just as stubborn. A
few weeks back one of my customers
who happens to have a very heavy
foreign accent was bringing in her
two Shih Tzus. I saw her get out of
her SUV dressed to the hilt. She is a
surgeon's wife and is always looking
impeccable. Just as I started to open
the front door to go help her get the
dogs out of the vehicle, she plucked
both of them from the back seat at
the same time. One slipped from her
grasp and headed toward the main
street which is the direct route in
front of the PA Turnpike. She

screamed in that foreign voice of
hers and immediately dropped the
other dog to the ground. Now both
dogs were running for the highway.

There she was, all four feet five
inches of her in stiletto heels, run-
ning through the parking lot while
screaming "Zoe! Zoe! Cuum baack
heede.....Thright nooowww." I was
directly behind her in hot pursuit,
but let me tell you that little foreign
woman had wings on those feet!

She had made it to the middle
of North Center Avenue, and had
traffic screeching to a halt as she
darted between cars chasing after
those dogs. By this time I caught up
with one who decided to do her sub-
missive peeing thing right there on
the yellow line. "Some girls just have
no pride at all," I said simply to the
guy who was staring down at her
with his head stuck out his driver's
window. He just raised his eyebrows.

In the meantime, I looked over
in time to see the doctor's wife on
her hands and knees practically un-
derneath the oil pan of a bright yel-
low Hummer. She was ferverently
reaching for the other dog. "Geesh,
lady...GET OUTTA THERE! Are you
nuts or WHAT?" The owner of the
Hummer was yelling. I don't think
he realized what she was trying to do

under his car. I think the poor guy
just thought there was a loony
toon woman trying to get up close
and personal with his undercarriage.
"Her dog is under there!" I yelled to
him. Right about then she
emerged victoriously pulling the dog
out by its topknot and a front leg. It
was yelping....she was swearing....I
think. (It was in another language,
but it didn't sound too good to me.)

We got off the street and traffic
resumed amid a few honks. As we
walked down the parking lot to-
gether, I casually mentioned that it
would probably be best if from now
on she brought her dogs on leash to
the shop. "Oh, I'd hate to do that,"
she said looking at me with a pitiful
grimace. "It seems so cruel to make
the poor things walk around being
pulled by their neck on a rope. I'd
hate to do that to them," she fin-
ished.

And they think I've banged MY
head one too many times?????????
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REQUEST READER SERVICE #5480

BBEECCOOMMEE AA CCEERRTTIIFFIIEEDD DDOOGG TTRRAAIINNEERR!!

TToollll FFrreeee 880000--779955--33229944 •• wwwwww..AAnniimmaallBBeehhaavviioorrCCoolllleeggee..ccoomm

CCAALLLL TTOODDAAYY AANNDD GGIIVVEE YYOOUURR CCAARREEEERR AA BBOOOOSSTT TTHHRROOUUGGHH EEDDUUCCAATTIIOONN

AANNDD CCEERRTTIIFFIICCAATTIIOONN

MentionCode#GG2007 
and get $$110000 ooffff!!

“Alia”

SSttuuddiieess pprroovvee tthhaatt ddoogg oowwnneerrss pprreeffeerr hhiirriinngg cceerrttiiffiieedd ttrraaiinneerrss
AAnniimmaall BBeehhaavviioorr CCoolllleeggee ccaann cceerrttiiffyy yyoouu aass aa pprrooffeessssiioonnaall ddoogg
ttrraaiinneerr wwhhiillee wwoorrkkiinngg aarroouunndd yyoouurr sscchheedduullee;; ssttuuddyy wwhhiillee
yyoouu ttrraaiinn
RReecceeiivvee aallll tthhee bbeenneeffiittss ooff aa ccoommpplleettee ddoogg bbeehhaavviioorr aanndd
oobbeeddiieennccee ttrraaiinniinngg ccoouurrssee wwiitthh aallll tthhee ccoonnvveenniieennccee ooff aann iinn
hhoommee ssttuuddyy pprrooggrraamm
IInnccrreeaassee yyoouurr rreevveennuuee aass wweellll aass yyoouurr ccrreeddiibbiilliittyy bbyy
bbeeccoommiinngg aa cceerrttiiffiieedd ttrraaiinneerr
AABBCC iiss oowwnneedd aanndd ooppeerraatteedd bbyy pprrooffeessssiioonnaall ddoogg ttrraaiinneerrss
wwhhoo uussee ppoossiittiivvee mmoottiivvaattiioonn ttrraaiinniinngg tteecchhnniiqquueess..

AARREE YYOOUU CCEERRTTIIFFIIEEDD??

EEnnrroollll ttooddaayy!!

REQUEST READER SERVICE #5481

He Don’t Need no
Stinkin’ Leash…
Continued from page 30
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division was up and running. They re-
searched and formulated the Tropi-
clean line of natural pet shampoos,
and added the Oxy-Med and SPA
product lines, in time.

Don had a dream. He wanted to
build his business to the point that he
could be a full-time missionary with-
out having to take any income from
the missionary work. In January of
1991, his prayers were answered. Don
and Barb turned the company over to
their sons and began their full time
mission work.

Through the years they have
worked on many projects. In 1992,
Don and Barb helped people recover
and rebuild after hurricane Andrew.
“We organized teams of volunteers
that worked to help restore people’s
lives,” said Barb Kassebaum. “We all
filled warehouses with food, clothes,
and building materials and distrib-
uted them to those who had been
devastated.”

After their work was done in
Florida, Don and Barb studied
Spanish and went to Central America

to help the poorest of the poor.
While they were in Guatemala,

they came to an orphanage where the
conditions were so bad that it broke
Don and Barb’s hearts. The children
were housed in old rotted out trailers.
They existed mostly on what they
could gather from the land.

Witnessing these poor living con-
ditions and the absence of help of any
kind, Don and Barb Kassebaum knew
that they were needed and had been
called to help these children.

They founded Gifts of Love Inter-
national. Its sole purpose is to give aid
to the poor. Although their current
project is to provide homes for widows
and street children in Guatemala,
Gifts of Love International also helps
build churches in Guatemala and the
United States, and has other ongoing
projects as well.

the Barkleigh Connection
“Sally and I met Don and Barb on

the show circuit many years ago, well
before there was a Groom Expo,” says
Gwen Shelly, Vice President of
Barkleigh Productions, Inc. “We be-
came friends and through the years
Don shared with us what they were
doing in the mission field.”

“Holding a Silent Auction at Groom
Expo was one of the ways we could
help,” says Gwen. “Each year the
proceeds from the auction would go
to a very worthy cause.”

One of the first recipients was
Dawn Ringling, a groomer who had
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REQUEST READER SERVICE CARD #5485

Gifts of Love Silent Auction
Continued from page 8

Continued on next page

REQUEST READER SERVICE #5484

This is a photo of a pastor, his wife and their four
children. They live in the poorest of poor situations

and GOLI supports them on a monthly basis.

Barb Don
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been paralyzed from the waist down
in a tragic accident. Money was raised
at Groom Expo to help Dawn buy a
van that was specially modified to
allow her to continue the grooming
career she loved.

Even when the Silent Auction
raised money for a different recipient
each year, big hearted Groom Expo at-
tendees brought donations of clothes,
school items, shoes, toys, and per-
sonal care items that were packed in
semi-trucks and shipped to
Guatemala.

Don Kassebaum encouraged
Sally, Gwen, Judy Bremer-Taxman,
and about a dozen others in the pet
industry to accompany him to
Guatemala to see first hand the con-
ditions there and to meet the people
and understand their needs.

“We visited several villages in
Guatemala,” reports Gwen. “Some of
the places were just like you see on

television – where people live in huts
with dirt floors. We learned very
quickly that their main diet was black
beans and bread.”

“In some of the villages there were
no cars,” said Judy, “We had to ride in
the back of cattle trucks…ones that
had been used all day – and not
cleaned out!”

“Also,” she quickly added, “We
were told to be very careful not to
drink the water or get it in our
mouths because of parasites. We put
masking tape over our mouths when
we took a shower. Can you imagine
having to do that?”

“When we arrived at the orphan-
age,” said Sally, “We found that there
were eight to twelve children sleeping
in each bedroom of the old trailers.
They slept in wooden bunks that had
no mattresses, and the only pillows
they had were sacks stuffed with
straw.”

“We had taken lots of Hershey
candy with us and it was amazing to
watch them enjoy it,” recalls Gwen
with a big smile. “The children had

never tasted candy before.”
Judy didn’t let the language

barrier stop her from entertaining the
children. She brought all her props
and told Bible stories like Noah and
The Ark to a spellbound audience.

“It was a life-changing experience
for everyone who went on the trip,”
Judy said. “You can’t imagine the
poverty. I remember one little boy
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Gifts of Love Silent Auction
Continued from page 52

Continued on page 54

Individuals receiving a touch from God.
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named Bee who’s only toy was a shoe
lace. He weaved it between his fingers
and used it to play different games.”

“The people of Guatemala were
so gracious to us,” Judy continued.
“They had virtually nothing, yet they
were happy. They treated us like roy-
alty and shared everything they had
with us.”

Gwen added, “The Kassebaums
are a very special family. They work
incredibly hard every day to help oth-
ers, yet they always have a smile on
their face and joy in their hearts.
What Don and Barb Kassebaum do
and how they do it is not an easy life –
and, it can be dangerous.”

After experiencing the living con-
ditions in Guatemala, Gwen, Sally,
and the rest of the pet professionals
who accompanied them, understood
the great need for helping these
people.

“I know that there are many poor
people here in the United States, but
there are agencies that they can turn
to for help,” said Gwen. “It is very dif-
ferent in Guatemala. There really isn’t
help for them as we know it.”

“Sally and I have been blessed in
so many ways with our friendship,
families, and Barkleigh,” said Gwen.

“We have had many experiences that
others can only dream about. If we
just give back a little to make life
better for others, it makes our lives
so much better.”

Gwen said to Sally, “From now
on, let’s do the Silent Auction for Gifts
of Love.”

“OK,” Sally replied, “It’s your
project.”

Gwen took that challenge and
began to prepare for the auctions. The
Gifts of Love Silent Auctions are held
at every Barkleigh event and also at
Intergroom.

Obtaining thousands of items in
preparation for these auctions is a
year round project for Gwen. As Gwen
is a born shopper, that part of it is
right up her alley. “I go to gift shows
and look for unique and interesting
items and I buy in quantity. I also
shop online,” said Gwen. “At
Barkleigh we have an entire room set
aside for the Silent Auction items. It is
a lot of extra work for the staff, but,
they love the results!”

The always amazing, and also
practical, Gwen Shelly has started a
new fashion trend at Groom Expo that
has everyone howling with delight –
Slipper Daze. Gwen has invited all the
attendees to share the comfortable
footwear she has become famous for
wearing. During Slipper Daze every-
one is encouraged to pamper their dog

tired feet by wearing the unique and
adorable slippers that are available at
the Gifts of Love International booth.

No one, not even Gwen, imagined
what a tremendous success the Silent
Auction would become. Hundreds of
items are offered each day. They line
the walls and halls of the Convention
Center.

Manufacturers and vendors have
been generous too. Their products are
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Continued on next page

REQUEST READER SERVICE CARD #5488

FFoorr  aa  FFRREEEE  ssuubbssccrriippttiioonn  ccoonnttaacctt......
BBaarrkklleeiigghh  PPrroodduuccttiioonnss,,  IInncc  ••  997700  WWeesstt  TTrriinnddllee  RRooaadd••  MMeecchhaanncciissbbuurrgg  PPAA  1177005555

((771177))  669911--33338888  ••  ((771177))  669911--33338811  FFaaxx  ••  iinnffoo@@bbaarrkklleeiigghh..ccoomm
wwwwww..BBaarrkklleeiigghh..ccoomm  ••  wwwwww..PPeettBBoouuttiiqquueeaannddSSppaa..ccoommE782

The Magazine for 
Upscale Facilities and Retailers!

wwwwww..PPeettBBoouuttiiqquueeaannddSSppaa..ccoomm

REQUEST READER SERVICE CARD #5489

Gifts of Love Silent Auction
Continued from page 53

New church building construction
by GOLI in Sitio, Guatemala.

Don
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showcased and then donated to the
auction. And the Groom Expo atten-
dees really support the auction. In
fact, there have been some hot and
heavy bidding wars over some of the
really popular items at the auction.

Although Gifts of Love Interna-
tional is the main recipient of the
proceeds of the Silent Auction, some
of the money from the Show Close
Auction will be used to help groomers
in need.

Gwen states, “It is especially
gratifying to support worthy causes
when you know where the money is
going, and then actually see tangible
results of your work.”

Changing Lives with Love
In 2007, Don and Barb Kasse-

baum were able to purchase more
than twenty-six acres of land in
Guatemala in order to establish a

farm and provide a home for widows
and street children.

“Miracles along the way have
made it possible,” says Don Kasse-
baum. “Without Gwen, Sally, and
Barkleigh we wouldn’t be able to do
what we do. Every year the Silent Auc-
tions raise more money. Gwen gets
nothing, but she puts so much of her
own self into the project. Barkleigh,
Cosmos, and the other pet industry
supporters are great blessings to us.”

They are in the process of build-
ing homes and barns on the land. The
two-story houses will have eight bed-
rooms in each, with no more than two
children per room. They will have real
beds and nice furniture.

Gardens and orchards will be
planted, and there will be many ani-
mals to help the children learn how
to love and care for them.

“Don tells us that we can’t even
imagine how much Gifts of Love has
changed lives in Guatemala,” says
Gwen. “Some of the children will have
a real home for the first time in
their lives.”

Your support of the Silent Auction,
by donating items and/or bidding
generously, sends the gifts of faith,
hope, and love where they are needed
most.

Open your hearts and….
‘Let the Bidding Begin!’

If you would like to send a
donation; Gifts of Love International,
77 Brook Hollow Court, O’Fallon, MO
63366. (636) 240-1636.
dbkassebaum@mac.com
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Knowing how to respond quickly in an emergency
and administer cardiopulmonary resuscitation
(CPR), can save the life of a pet in your care.
Veterinarian, Melanie Mokos, D.V.M., discusses

practical issues of canine CPR and provides a thorough,
step-by-step demonstration of the techniques.
Includes: • Definition of cardiopulmonary arrest

• Assessment of the dog • Preparing the dog for CPR
• Demonstration of breathing and compression techniques

• CPR techniques for one or two people
• Benefits of learning canine CPR

Canine CPR Course
approved by the Illinois

State Board of Education

CANINE CPR

© Copyright 2001 MADE IN THE USA

BARKLEIGH PRODUCTIONS, INC.
(717) 691-3388 • FAX (717) 691-3381 • www.BARKLEIGH.com

#1340 CPR DVD – $27.95 • #664 CPR VIDEO – $27.95

E576

REQUEST READER SERVICE CARD #5490 REQUEST READER SERVICE CARD #5491

Gifts of Love Silent Auction
Continued from page 54

Barkleigh’s Silent Auction.
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BLADES/SHARP

“Our Only Business” est. 1973. Clipper
blades and scissors professionally sharp-
ened-$5.00. ARCO blades - $6.00. Clipper
overhaul (Andis/Oster) $20.00 labor + parts.
S/H. We ship UPS and charge you the ac-
tual shipping cost. “Fast” 4-5 day service.
Terms: Check, COD (C/C Preferred) COD
fee $8.50. PA Residents add 6% S/T. Frank
Rowe & Son 309-G Hockersville Road,
Hershey, Pa 17033 (717) 533-4426.
frankrowe@earthlink.net or our web
www.frankroweandson.com.

EACH blade examined personally, sharp-
ened to perfection, demagnetized and
tested. Sockets and springs adjusted,
blades individually sealed, READY TO USE.
Sole proprietor w/ 20+ years experience.
FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet
included w/ order - PROMPT RETURN.
Clipper Blades $5, Shears $7, S/H $7. PA
residents add 7%. Johnís Sharpening, 1213
Middle St., Pittsburgh, PA 15212-4838.
(412) 321-1522 JKosakowsky@tmail.com.

The Sharpening Stone LLC. Scissor and
Clipper Blade Sharpening and Repair.
Member of The International Scissor Sharp-
eners Association. Reasonable Prices. Free
Return Shipping. No Payments for 30 days.
Toll-Free 1-888-303-0293. Grande Ronde,
Oregon.www.TheSharpeningStone.com.

ScissorMan International would like to show
you scissors, shears and blades sharpened
with A DIAMOND WHEEL by a NEW HOL-
LOW hone, water cooled process. Results -
an absolute razor sharp edge. Send any
DAMAGED or mishandled BRAND name
shears and/or blades to test the new
process. Exceptional Discounts For Sharp-
ening, As Low As $7.50/pair. Five Times
Intergroom Sharpening Lecturer, (540)
371-8242. www.scissorman.org.

“One Of America’s Favorite Sharpeners”
Sharpener that is also a groomer. Website
has free videos and articles on blade and
clipper care. Blades $4.00, Regular groom-
ing shears $4.00. Mail-in services has 48
hour turnaround, on-site serves the entire
gulf coast. Website has all information. All
blades, all shears, clipper repair. Northern
Tails Sharpening, Mobile Alabama. Call
251-232-5353 www.northerntails.com.

Terrific Blade Sharpening, Quick Turnabout,
Our Mail Order Rate. Clipper blades $5
each, $6 per scissor, Regular thinner $7,
Convex shears and thinners $16 Clipper
repairs Andis $14 +parts Oster $18 + parts.
Return shipping $8.95 add insurance.
Questions call 301-992-5402 / 717-597-
0663. Send to Robbs Edge Express, 13814
Williamsport Pike, Greencastle, PA 17225.

The Sharper Edge of KC provides
excellence in clipper blade and scissors
sharpening services. Free freight. Call
Julie at (913) 238-2504.

FREE BOOK. How to avoid three known
sharpener rip-offs. An educational guide
for choosing a sharpener. Do not call
another sharpener until you read this
information. To get your free copy, go to
www.cmscutlery.com.

BOWS/ACCESS

Wholesale designer bandannas. Rolled-
edged. Per Dozen prices: $6.00 – sm.;
$8.00 – Med.; $15.00 – Lg.; Gigantic
selection. Call Now! (301) 746-4327.

GroomingBows.com/ 200 Models to choose
from. Quality in mind. 100% handmade.
Satisfaction Guaranteed. Call: Edgar
305-945-8903.

Halloween, Thanksgiving and Christmas
are coming. Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

Fancy Originals, One-of-a-Kinds, or Simple
but Unique Quality Finishing Touches. View
online at www.fancibows.com. Groomers
Club Members - 5% discount.

BUSINESS OPPORTUNITY

Earn $100.00 per hour. Easily learn to
sharpen expensive dog grooming scissors
and clippers. As soon as tomorrow you’re
making money. Training and equipment.
(408) 439-9161.

We guarantee you will easily increase your
monthly income dramatically! No investment
required. Once in a lifetime opportunity. Toll
free (800)474-7044.

Great Business Opportunities selling brand
new revolutionary Pet ID Tags, with lost pet
email alerts and 24/7 live customer support.
Email or call for more information,
tom@idtag.com or Tom at 201-852-2757.

Rates: 25 words or less – $50.00. Each additional word – $2.00 each. Help Wanted and Business for
Sale ads must be prepaid. Mastercard/Visa and Discover accepted. Call (717) 691-3388 for issue deadlines.

Classifieds

SHARPENING • SALES • REPAIR
120 Fourth Street • Mt. Wolf, PA 17347

(717) 266-7348 • (888) 742-7745
WWW.PRECISIONSHARP.COM

Precise Cut • Heritage

Over 200 Scissor Models / Sizes
CALL TODAY FOR COLOR CATALOG

Clippers • Blades
Shampoo Products

C-MON®

REQUEST READER SERVICE CARD #5492

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

REQUEST READER SERVICE CARD #5493

Simple to use Track clients & pets	
Online booking	
Print bar code labels
Appointments	
Pictures	 	
Inventory
Over 200 built-in reports
Profit and loss 	Mailing
Full hardware support
Networking

Free Trial
1-888-803-4747
www.123PetSoftware.com

REQUEST READER SERVICE CARD #5494

BOWS AND ACCESSORIES

BLADES & SHARPENING

Call (717) 691-3388
to place a classified!

BUSINESS OPPORTUNITY

Classifieds
Get Results!
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Education

BOOST YOUR SALES WITH CANINE &
FELINE MASSAGE taught in hands-on
workshops by L.M.T. for over 15 years.
New Canine Massage Instructional DVD.
Free brochure: 1-800-251-0007,
wshaw1@bright.net,
www.integratedtouchtherapy.com.

MOBILE

2 for 1 Special on Mobile Grooming Salons!
Did you know that you could by 2 of our
state-of-the art grooming vans for what
some of our competitors are charging for 1?
Did you know that we have been building
for 40 years? Did you know that all of our
Mobile Salons are GREEN and give back to
the environment through our heating sys-
tem and efficient engines and generators?
Did you know that our owners make more
money and pay much less for financing?
With gas prices going through the roof, you
should speak to us today! Ultimate
Groomobiles, Inc. 888-826-5845 and visit
www.ultimategroomobiles.com

Mobile grooming trailer for sale, fully
equipped $10,000, or with tow vehicle
$20,000. Call Tina (760) 217-0292 or
e-mail captgiddy@msn.com.

GR BUS FOR SALE

All breed grooming salon for sale. Cold-
spring, TX. / Houston Metro/ Lake Liv-
ingston retirement area. Excellent year
round business and growing. Same location
since 2003. Owner retiring. Phone: (936)
767-4201. Email: dcboles@eastex.net.

GR WANTED

Need Experienced Salon Manager and
experienced Pet stylist for Salt Lake City,
Northern Utah, apply@Petco.com.

Need Experienced Salon Manager and
experienced Pet stylist for Anchorage, AK,
apply@Petco.com.

Need Experienced Salon Manager and
experienced Pet stylist for Kona Hawaii,
apply@Petco.com.
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MOBILE GROOMING

EDUCATION

GROOMING BUSINESS FOR SALE

GROOMER WANTED

REQUEST READER SERVICE CARD #5496

REQUEST READER SERVICE #5495
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with the skin, thereby increas-
ing the chance of uncomfort-
able symptoms.

These cleansing options
are not without merit under
certain circumstances not cov-
ered here, however, when a
skin condition is unimproved
or worsens with every treat-
ment, there are other solu-
tions to help chronically
allergic pets and their owners
onto the path of skin and coat
wellness.

The first step is to remove
the offending toxin or pollu-
tant from the skin. This is
done using a clay mask and a
cleansing product designed to
take the skin and hair to a
neutral PH. (6.5 - 7)

Secondly, we must replen-
ish the skin with vitamins and
trace minerals, which are the
building blocks and food of
the skin cells themselves.
Lastly, the sebum or natural
oil layer needs to be replaced
using a high quality balsam or
conditioner to keep the vita-
mins and minerals in and pro-
vide another barrier between
the allergen and the body of
the animal.

It should be noted that
this same procedure is basic
facial skin care for us hu-
mans. This regimen should be
followed every week to keep
the skin and hair free of the
problem causing allergens,
and twice weekly if the symp-
toms are severe. If an inch or
so of hair is left on the body
this is one more valuable layer
of protection from the symp-
tom-causing component.

Shaving strips the skin
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The Elusive Allergy:
A Different Approach
Continued from page 44

Animal Planet is now casting Season 2 of the
new, exciting reality show Groomer Has It. Dog
stylists will be competing to become the top
groomer, winning $50,000 in cash and a mobile
unit of their dreams. Do you have what it takes
to be the best? Are you highly skilled with an
amazing personality? Weekly compensation will
be provided during the shoot. For those competi-
tive dog stylists who have what it takes to win and
those interested in being judges, send an e-mail
to: groomerhasit@gmail.com. Please include your
name, age, photo, contact info and brief bio on
your grooming experience.

Season 2
Casting Call

and hair of natural oils, clogs pores and exposes
the skin to bacteria, pollutants and harmful UV
rays. These factors intensify itching, allergies
and irritation. The length of hair will not reduce
allergic symptoms. Regular and proper cleansing
of the skin will.

This same method is helpful when treating
allergies brought about by internal factors.

Some animals with underlying inner disor-
ders will need the help of their Veterinarian who
can prescribe different medications as well as a
knowledgeable groomer or stylist who can ad-
minister a good external skin care program
based on this regimen.

While there are no known cures for airborne
and contact allergy reactions, pets can lead
much happier, stress-free lives when the aller-
gens are identified, avoided and the symptoms
eased through different medications and thera-
peutic spa regimens. A proper skin and coat care
regimen is essential for health, and can help
minimize and prevent many systemic problems
from developing.

Michelle Knowles has apprenticed, volunteered,
worked, owned and managed in salons, kennels, zoos,
and veterinary hospitals across the country.

A professional pet stylist with 20 + years
experience, Michelle is the Spa Director of The Tender
Paw Day Spa At Animal Health Services Surgical and
Diagnostic Center in Cave Creek, AZ. She has an ISB
certification in skin and coat care, extensive experience
with fear and trauma recovery, elderly pets, and a focus
on managing allergic/dermatological disorders. For more
information, please visit www.azpawspa.com. Michelle
is certified by the Na-
tional Dog Groomers As-
sociation of America and
is the North American
skin and coat consultant
for Iv San Bernard USA
pet grooming products.
She can be reached at
info@azpawspa.com or
by calling (480) 488-
6181.

Holly had a chronic
allergy condition that
caused hair loss and
scabbing for 10 of her 12
years. Every avenue was
explored to help her feel
better. She was put on a
weekly Mineral H Ther-
apy regimen using Iv
San Bernard Therapeu-
tic Products, and re-
gained her coat and her
dignity in less than six
months.
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CALIFORNIA
Groom & Kennel Expo 2009
2/12/2009 – 2/15/2009
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

FLORIDA
NDGAA “Fun in the Sun” Seminar

10/24/2008 – 10/26/2008
Orlando, FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

Pet Pro Cruise to Jamaica -
Carnival Destiny featuring Sarah Wilson
1/3/2009 – 1/8/2009
Miami, FL
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

GEORGIA
Atlanta Pet Fair
3/5/2009 – 3/8/2009
Atlanta, GA
(770) 908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS
Pet Industry Christmas Trade Show
and Educational Conference
10/3/2008 – 10/5/2008
Chicago, IL
(312) 578-1818
hhbacker@hhbacker.com

KENTUCKY
PetQuest 2009
(Cincinnati OH area)
7/23/2009 – 7/26/2009
Ft Mitchell, KY
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

SuperGroom 2008
11/15/2008 – 11/17/2008
Lexington, KY
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

MARYLAND
Backer’s Pet Industry Spring Trade Show
4/3/2009 – 4/5/2009
Baltimore, MD
(312) 578-1818
hhbacker@hhbacker.com

MISSOURI
Groom Classic 2009
5/1/2009 – 5/3/2009
Kansas City, MO
(800) 705-5175
minkinternational@comcast.net
www.groomclassic.com

NEW JERSEY
Intergroom
4/16/2009 – 4/19/2009
Somerset, NJ
(781) 326-3376
intergroom@msn.com

NEVADA
SuperZoo
9/15/2009 – 9/17/2009
Las Vegas, NV
www.wwpsa.com

NEW YORK
Pet Fashion Week - Spring Show
2/8/2009 – 2/9/2009
Pier Sixty – New York, NY
(401) 331-5073
petfashionweek.com

Pet Fashion Week
8/22/2009 – 8/23/2009
New York, NY
(401) 331-5073
petfashionweek.com

PENNSYLVANIA
Groom Expo 2008
9/10/2008 – 9/14/2008
Hershey, PA
(717) 691-3388
info@barkleigh.com
www.groomexpo.com

Pet Care Services Assoc.
Convention & Expo
10/28/2008 – 10/30/2008
Pittsburgh, PA
(877) 570-7788
www.petcareservices.org

RHODE ISLAND
28th Annual New England Pet Grooming
Professionals Fall Holiday Festival
10/31/2008 – 11/2/2008
Warwick, RI
(508) 799-5236
lclaf@comcast.net • www.nepgp.com

SOUTH CAROLINA
Carolina GroomFest 2009
5/29/2009 – 5/31/2009
Columbia, SC
(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

TEXAS
U S Pet Pro Classic
10/16/2008 – 10/19/2008
Dallas, TX
(972) 414-9715
classic@petstylist.com
www.petstylist.com

WASHINGTON
Pacific Northwest Grooming Show 2009
3/20/2009 – 3/22/2009
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

WAG Seminar featuring Barbara Bird
10/5/2008 – 10/6/2008
Seattle Area, WA
(972) 414-9715
azocicat@gmail.com
www.wagroomers.com

CANADA
West-Can Groom Fest
10/4/2008 – 10/5/2008
Nanaimo B.C., Canada
Fax (250) 955-0547
groomfest@yahoo.ca

2008 Calendar
SuperGroom 2008
11/15/2008 – 11/17/2008
Lexington, KY

2009 Calendar
Pet Pro Cruise to Jamaica -
Carnival Destiny
featuring Sarah Wilson
1/3/2009 – 1/8/2009
Miami, FL

Groom & Kennel Expo 2009
2/12/2009 – 2/15/2009
Pasadena, CA

Pacific Northwest
Grooming Show 2009
3/20/2009 – 3/22/2009
Tacoma, WA

PetQuest 2009
(Cincinnati OH area)
7/23/2009 – 7/26/2009
Ft Mitchell, KY

Groom Expo 2009
9/17/2009 – 9/20/2009
Hershey, PA

2010 Calendar
Groom & Kennel Expo 2010
2/18/2010 – 2/21/2010
Pasadena, CA

PetQuest 2010
(Cincinnati OH area)
7/22/2010 – 7/25/2010
Ft Mitchell, KY

Groom Expo 2010
9/9/2010 – 9/12/2010
Hershey, PA

2008-2009 Calendar of Events

Show Dates
At a Glance

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381

www.barkleigh.com
www.groomexpo.com

www.off-lead.com

Groomer to Groomer • Vol 27 Ed. 6 • September 2008

GTG Sept 27-6 08:Layout 1  8/22/08  11:22 AM  Page 59



Groomer to Groomer • Vol 27 Ed. 6 • September 2008

gr
oo

m
er

to
gr

oo
m

er
.c

om

60

New Product News
ANDIS GOES GREEN

Andis has thrown its
hat into the green ring with
gusto. The company now
permits only recyclable
packaging for its hair
styling equipment and has
introduced a powder coat-
ing finish for a selection of
clippers that eliminates
hazardous waste as a by-
product of the finishing
process. Formulas for the Andis line of oil
and blade care products have been altered to
derive their oleaginous properties from natu-
ral sources rather than petroleum products.
Andis had been using Styrofoam inside its
boxes to protect its equipment from damage.
The Styrofoam has been replaced by corru-
gated cardboard and materials made entirely
from recycled milk jugs. Request Reader
Service Card #5069.

NEW YORK CANINE CLEAN
Jonathan David from Animal Planet’s

Groomer Has It introduces New York Canine

Clean pet shampoo and
conditioner to the luxury
pet market. This product
incorporates into its for-
mula the exotic South
African Rooibos tea, well
known for its antioxidant
properties, which has
been shown to slow the
aging process and heal
certain skin irritations, and when used regu-
larly, helps condition skin and coat, giving it
a healthy vitality in addition to a fresh, clean
scent that lasts for days. Canine Clean is
presently in select spas/stores in New York
and Miami. Request Reader Service Card
#5502.

DEAD SEA MINERAL SHAMPOO

& CONDITIONERS
Divazi’s Dead Sea Mineral product line

has been expanded to include shampoos
and conditioners. They are made with a mix-
ture of nature’s wonders including unique
minerals from the Dead Sea, famous for

thousands of years
for its therapeutic
qualities. The Dead
Sea Mineral Shampoo
is incredibly fresh
scented. It helps to
soothe irritations,
deeply nourish,
clean, and revitalize the coat.

The Dead Sea Mineral Conditioners are
light and clean scented. They help to soothe
irritations, moisturize and condition, giving
the coat beautiful shine and softness, new
body and bounce. Request Reader Service
Card #5503.

GROOMERS HELPER PRESENTS

NEW LINE OF TABLE CLAMPS AND

GROOMING ARMS
Groomers Helper is

now offering a new line
of table clamps de-
signed to fit any groom-
ing table, including
standard and non-stan-
dard sizes. The current
selection is available in
a powder coat finish in-
cluding a clamp for both ¾ inch and 1 inch
grooming arms. In addition to clamps for
standard size tables, there is a “universal”
clamp available now for non-standard
grooming tables. The clamps feature heavy-
duty welded steel construction, spring steel
tension, and a silicon pad on top to help
keep the clamp from marring the table top.
Request Reader Service Card #5504.

CUCUMBER MELON

ESPREE PRODUCTS
New by

Espree Ani-
mal Products
are Cucum-
ber Melon
Shampoo
and Cucum-
ber Melon Cologne.

A deep cleansing all-purpose shampoo
formulated for any coat or breed. The pairing
of natural ingredients and rich fragrances
makes this shampoo a salon favorite. Cu-
cumber Melon Shampoo was formulated per
the request of our grooming professional
customers! Use with Cucumber Melon
Cologne to enhance and maintain the
fragrance. For more information, Request
Reader Service Card #5505.

REQUEST READER SERVICE CARD #5473
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Giant Klip Kard

Medium Klip Kard

Small Klip Kard

Klip Kards Client Index & Extender Cards
Extenders staple to your Þlled Klip Kard

and add more record space!

Our most popular card! 5” x 8” Klip Kard features a dog 
diagram for notation of old injuries, warts and sensitive areas. 
Sketch the clip right on the card. Emergency permission 
included, plus a size chart for easy sales reference. Includes 
Pet Profile checklist with lots of space on the back for date, 
charges, services, groomer and reminder sent date.

 Giant Klip Kard – White • 5” x 8” 
#500 100 Giant Klip Kards $13.75
#501 500 Giant Klip Kards $59.95
#502 1000 Giant Klip Kards $99.00
Giant Klip Kard – Colored • 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green
#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00
Giant Klip Kard Extenders • 5” x 8” – White
#506 100 Giant Klip Kards Extenders $13.75

 This 4”x 6” card offers space for pet description 
and medical problems, referral, birth date, vet
phone and clip description. Popular Pet Profile
checklist denotes a number of conditions about 
a pet. Back has columns for date, services, 
charges and reminder date.

 Medium Klip Kard – White • 4” x 6” 
#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00
#509 1000 Medium Klip Kards $75.00 
Medium Klip Kard – Colored • 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,
Green or Lavender
#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders • 4” x 6” – White
#513 100 Medium Extenders $11.95

Are your client files a disaster? Do you
forget to get pertinent information over 
the phone? These 3” x 5” client index 
cards will stand up against the daily
abuse of any active grooming salon. 
Space provided on the back for date, 
services and reminder date.

 Regular Klip Kard – White Only • 3” x 5” 
#514 100 Regular Klip Kards   $10.50
#515 500 Regular Klip Kards $39.75
#516 1000 Regular Klip Kards $62.95 

Regular Klip Kard Extenders • 3” x 5”
#517 100 Regular Extenders $10.50

Available Colors

Available 
Colors

u
Put

EssentialInformationat YourFingertips!

Order Online at www.barkleigh.com or call (717) 691-3388!

REQUEST READER SERVICE
CARD #5498
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‘Brilliant Technique’

Constant speed control

Powerful enough to clip
all types of coats

Weighs only 8.8 ounces

Convenience of cord or 
cordless operation

Unsurpassed Cutting
Performance

Clipper or blade never gets hot

5 Blades in One

Extremely quiet, low vibration

TM

Takes advantage
of perfection!

“The Bravura is the most versatile clipper I have.
I can use this clipper with or without the cord

and easily go from a #9 to a #40 blade
with out ever setting the clipper down.
It’s perfect for feet, face & finishing.”

5 Cutting Positions
#9, #10, #15, #30 & #40

Jay Scruggs
Certified Master Groomer

Jay

REQUEST READER SERVICE CARD #5500
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60 Day Unconditional
Money Back Guarantee

We're so sure you're going to love these
shears, that we offer a 60 day unconditional

money back guarantee.

Blender
Thinners

Thinners
46 Tooth
56 Tooth

6.5" Ball
Tipped
Shears

6.5" Shears 7.5" Shears 8.5" Shears 9.5" Shears

ComfortSharp™ By Paw Brothers®
ComfortSharp™ by Paw Brothers® offers a full line of professional, premium
quality shears. All ComfortSharp™ shears are unconditionally guaranteed for
60 days. If you are not satisfied simply return them. ComfortSharp™ shears
were developed for the professional groomer and offer the highest level of
quality, sharpness, and comfort. ComfortSharp™ Shears have professional
high tech features:
� Made of Japanese Cobalt 440C Stainless Steel
� Dial Adjustor
� Rockwell Hardness 59-61
� Convex Hollow-Ground Edge
� Ergonomic Handles with Comfort Grip. The grip allows
the whole hand to be used while cutting, giving total
comfort and control.

� Ball Bearing for Ultra Smooth and
Quiet Operation.

� Each pair comes with a case, 2
replaceable silencers, 2 finger rings,
and a polishing cloth.

� Available 6.5” – 9.5” Right and
left handed in straight and
curved. Ball Tips, Thinners
and Blender/Thinners
also available.

Call or Log On For Your
FREE 212+ Page Catalog!

1-800-525-7387
www.RyansPet.com

C

REQUEST READER SERVICE CARD #5501
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