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Some call it grooming, we call it artistry.

Early in your career it was all about getting it right. It still is, but now you approach
your client as you would a canvas. You choose only the best tools that provide the
performance and control needed to create a show-winning result. That's why you
select Andis® tools, like the Pulse lon cordless clipper now available in an assortment
of colors. This powerful, Lithium-lon, rechargeable clipper with a 5-in-1 adjustable
blade available makes it easy to be inspired. And all Andis clippers come with the
power and blade quality you expect from an industry leader. Go ahead, take a bow
and claim your place among the Masters.
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Become a
PetSmart Groomer

PetSmart, America’s leader in grooming
services, needs qualified associates. Work in
a professional environment that uses the most
up-to-date equipment to provide safety and
comfort for pets in our care.

PetSmart groomers receive full-time
benefits*, including:

e Health, dental and vision

* 401(k) with company match

* Company-paid training

* Tuition reimbursement

e Paid vacation, holidays and sick days
* Generous store discounts

* Advancement opportunities

* Cell-phone service discounts

* Many company-provided supplies

We're also accepting applications for:
e Salon Managers

* Professional Bathers

¢ Pet Trainers

Not a groomer yet? Enroll in our Certified
Grooming Academy, which you could
complete within six months. You'll enjoy
competitive salaries and great benefits,
including commission and tips!

Apply at petsmartjobs.com

* Ask about eligibility requirements.
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We love to see healthy, happy pets.™

l

' READER SERVICE CARD #10250
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* GROOMING SYSTEM -

IT TAKES MORE THAN JUST SHAMPOO ALONE
ABSOLUTELY THE FINEST SHAMPOO SYSTEM EVER MADE
Natural Botanical
Color Intensifying

MOISTURIZES AND
VOLUMIZES COAT

PROMOTES HEALTHY
SKIN AND COAT

PREMIER
SHAMPOO

Clean rinsing coat
brightener leaves hair shaft
'/ clean, not coated with by-
 products. Gently lifts excess
i/ oils and dirt. Bring out the
true color of your grooms.
Whiter whites without a “whitening” shampoo.

MINIMIZES TANGLES
AND KNOTS

" SAVE

5_ 1 o Blacks so dark your clients won’t believe it.
. PREMIER SPRAY
MINUTES Leave on protection shines and moisturizes coat.
PER GROOM Enhances_color. ths static. Makes scissoring a
" . breeze. Clippers glide through the coat.
g p! PREMIER CREAM RINSE
Instant tangle free brushing and the
= MORE DOGS ultimate shine. Conditions dry, brittle hair.
PER DAY The softest coats you’ve ever touched.
= MORE $

YOUR CUSTOMERS DESERVE THE BEST
FOR A DISTRIBUTOR NEAR YOU PLEASE CALL

800-526-74@

5,
£

Find us on

GROOMING PRODUCTS" f Facebook WWW
=8 Faceboo .

SCIENTIFICALLY SUPERIOR
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Please identify your dog, maam.

| CAN’T BELIEVE MY EYES!

e’ve all had our share of

chuckles, I'm sure, with

confusing some of our
grooming clients. I remember a whole
host of times that we tried to fake out
some customers. I recall when there
was a Chow brought in to be put into
a “puppy” cut with a five-blade, and at
the same time, there was a Pom also in
the shop to be cut the same way. When
the Chow’s owner came to pick him
up, we handed her the Pom. Looking
beyond puzzled, I told her apparently
her dog had “shrunk” in the wash. I
swear for about three seconds, I think
she actually thought it WAS her dog,.

More times than I can remember,

Groomer to Groomer « Vol 32 Ed 8 « August 2013

= by Bonnic Wonders-Trent

I've had dogs (especially Shih Tzus)
that did indeed look very much alike.
The owners of these dogs constantly
show up early to pick them up. They
coo and fuss over the dog as [ am
working on it, thinking that it is their
own. These dogs generally eat up the
attention, and the unaware customer
is totally without a clue. One time, an
owner was making such a fuss over
the dog on the table that the dog got
overly excited and lifted his leg all
over the front of the woman’s shirt.
“My God! What’s wrong with you?”
the owner exclaimed to the dog. “She’s
NEVER done that before,” the lady said
to me.

GroomertoGroomer.com

“Well, first of all, this isn’t your
dog. Secondly, it’s a boy,” I said smiling,
as I raised my eyebrows.

“Oh... Ugh,” was her response as
she rolled off 20 yards of my paper
towels.

There was a lady that had never
had her dog groomed before, and I re-
ally worked hard to save enough of the
matted coat to make it over into a re-
ally nice puppy cut. When the woman
came in to get the dog, I brought it out
and set him on the counter. “There you
go,” I told the lady smiling.

“What?” The lady looked at the
dog and then back to me.

“Does he look better to you now?”



Floa fr Tick
Shampoo




her the dog, and she loaded her into
her car. I went back into the groom-

*“I did think it was odd that she was so calm
when you brought her out. She usually drags

ing room to work on another pooch,
and I noticed a collar that obviously
me all over the place. I like this one better.?®  belonged toalarge dog hanging on

the board. I walked over and pulled
the collar off its hook. I looked at the
ID tag on it and said aloud to Lou,

I asked her. Suddenly, with all the force of a sumo . . ) )

“This one is really pretty. I wish wrestler, she reached across the coun- Why is Nugget's collar still here? You
mine could look like this,” she said, ter and fisted me in the shoulder so must have put”the wrong collar on her
patting the dog. hard that I fell backwards into the wall. when she left. )

“This IS yours,” I told her. “Get OUT!” she squealed. “Is this really Theld the co.llar in my hand, and

“Yeah, right” was her only re- him?” she said excitedly. On_e of the Labs in the cage roo’m was
sponse as she continued bopping the “Yes, it really is,” I told her as I gomg ‘absc.)lutely nuts. The dog’s tags
dog on top of his head. stayed backed up against the wall in were jingling as I held up the collar.

“Yes, it is,” I said again, laughing. case of another punch. She was finally Suddenly we both looked at the crazed

dog in the cage. “NUGGET!” Lou and
I both yelled. We instantly knew that
we had given the lady the wrong dog.

“NO WAY!” she said, taking a step ~ convinced that he was hers, and she
or two backwards. “Uh-uh... NO WAY!”  was beyond thrilled. I was just glad

she exclaimed again. not to be punched again.

“YES way,” I told her. I recall many, many years ago With the speed of an elf, Lou was out

Again, she stepped forward up to when we had several black Labs in the the door and racing up the park-

the counter, squinting her eyes and shop at the same time. When one lady ing lot. Thank God the woman was

turning her head sideways at the dog. came to pick up “Nugget,” we gave stopped at the top of the parking lot

waiting for traffic to slow down. Lou

‘ &\ ) TMVE
WATER
(D % 55 92\

SAVE UP TO 50% ON SHAMPOO
Make the bathing process easier and quicker
while drastically reducing strain and fatigue!

COSMOS BATHING SYSTEMS has been helping
groomers and bathers for over 25 years!

SCAN THE

OR CODE

TO WATCH THE
COSMOS BATHING
SYSTEM IN ACTION!

c COSMOS
BATHING SYSTEMS

save time - save water - save money

cosmosbathingsystems.com

cosmosbathingsystems@yahoo.com
1-866-974-3787

READER SERVICE CARD #10253
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A (Groomer’s
Best Frie~d

For 28 years, groomers like you have relied

on Metro® Air Force® dryers to deliver quality
service. Our full line of American-made dryers are
powerful, user-friendly, long-lasting and backed
by nearly 75 years of industry experience.

Don't your clients

Aeserve the vest?

| mETRO §

Deliberately made better in the USA®

e Durable all-steel construction

e Cuts drying time by 75%

e Promotes healthy skin and coat

e Variable speed control for grooming
all dogs, big and small

Model B-3V

BE= rorseadoiorl .« DOGDRYER.COM | 1.800.822.1602

The configuration and coloring of the Air Force® Blaster® is a US Registered trademark of Metropolitan Vacuum Cleaner Company, Inc.

READER SERVICE CARD #10254
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banged on the back of her car to get
her attention and told her that she
had the wrong dog.

When she came back into the shop
with Belle the Lab, she only had one re-
quest. “Could I just keep this one? She
behaves so much better than Nugget,”
she said, laughing hysterically. “I did
think it was odd that she was so calm
when you brought her out. She usually
drags me all over the place. I like this
one better,” she said with an imploring
look. “Uh, no,” was my only response.

Yesterday was a really good one,
however. I had finished doing a Yorkie,
and Lou placed him into one of the
cages in the holding room to await his
owner. A couple hours went by, and
we were almost done for the day. I
was putting the finishing touches on a
Maltese, and the Yorkie’s owner came
in to pick up her dog. I heard her out
front chatting with Lou, and as Lou
was running the woman’s credit card

through, the woman asked if she could
go into the cage room to see her dog.
“Sure,” Lou told her.

I am doing my thing in the groom-
ing room across the hall, and I hear
the woman making a total fuss over
her dog in the other room. “OH, how
precious you are!” the lady was saying
to her dog. “Don’t you feel better now

that you've had a bath?” she continued.

“Wait till the nice woman gets you out
of here, and we’ll go get you a special
treat,” she told her dog.

Right about then, Lou walked into
the cage room, and I could hear her
asking the woman in a puzzled voice,
“Who are you talking to?”

“My Quigsley,” the lady told Lou as
she was apparently looking into a cage
talking to her dog. Then I heard Lou’s
response.

“Uh, there’s nobody in that cage.
Your dog is over here,” she said, point-

ing to a set of cages on the other side

Want to Be a Top Groomer?

Then put our exien'ence to work for you!

www.Learn

GroomDogs.com

We have hundreds of “How To” grooming videos

from the top _proessionals in

..and many, many more
top groomers can be your
personal coaches!

Whether you are a beginner, an experienced veteran,
competition stylist or just starting out in your new career,

we can help you create raving fans while
making more money in less time!
Unlimited viewing of 100s of high
definition streaming video lessons on your
computer, laptop, notebook, smartphone or tablet!

Join Today!
==

the industry.

learnjﬁrbomDags:ng

READER SERVICE CARD #10255
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of the room.

“What? Well who is in here?” the
lady asked, apparently peering deeper
into the cage.

“Nobody. It’s just an empty cage,”
Lou told her in a voice that I just knew
had a slanted-eyed look to go with it.

“Oh! There you are!” the woman
said to her dog as Lou steered her to
the cage that actually did hold Quigs-
ley. Lou opened the cage and handed
the lady her dog. “He’s beautiful!” I
heard her tell Lou. “But that other dog
is really pretty, too,” she added as she
turned to leave.

I swear it was totally simultaneous
when Lou and I both ran into the cage
room as the front door closed. “Do you
see a dog in there?” Lou asked, point-
ing into an empty cage. “The question
is do YOU think I see a dog in there?” I
asked as I squinted my eyes at her... <

/Oawc/uéew

all natural dog treats

wheat-free « com-free « 50‘9-Frec - vegetarian

Dogs with food a"crgics?
Try our g,rain-Frcc flavors!

Just like you baked them yourself-..
but without all the fuss.

«Great for use in bulk bins, treat
bars, customer giFts, etc.

« Available in retail bags and bulk

*No salt, suagar, Prcscrva’cives,
chcmicals, lyes or animal Produc’cs

Call today For‘
FREE samples!

630-882.8555

Made in the CISA

www.pawduketreats.com

READER SERVICE CARD #10256



QUADRUPTD PET CARKT

Contact us for FREE SAMPLES of our products.

Our natural products are innovatively designed to meet the special needs required
by the professional pet groomer. An example is the use of the extract of the Mojave
Yucca plant in select shampoos that offer tearless and instant elimination of fleas
and ticks. Another feature of the Mojave Yucca that we maximize is Yucca’s
ability to cause the body to create its own cortisone, naturally and safely alleviating
skin-related problems, such as “hot spots,” itching and dermatitis .

ORDER YOUR FREE 16 OZ. SAMPLES
of our Yucca shampoos and other outstanding products

ONLINE NOW AT:

http://quadrupedpetcare.com/sample_request_adam.php
or by telephone at: 1-800-638-1135

* AVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY

www.quadrupedpetcare.com

READER SERVICE CARD #10257
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THE DARK CLOUD

HANGING OVER YOUR SALON

s if you don’t have enough

headaches in keeping a suc-

cessful salon going, there is
a dark cloud hanging over your head.
That cloud makes clients’ dogs disap-
pear. That’s because some of your
clients’ dogs aren’t growing hair any-
more; they aren’t breathing, either.

During the eight years I worked in

shelters and 25 more working as a be-
haviorist, 've heard many thousands
of people tell me why they couldn’t
keep their dog. The most common
reasons are behavioral. Either the dog
did something unacceptable or it didn’t
do something that was required. There
are several groups entirely dependent

Groomer to Groomer « Vol 32 Ed 8 « August 2013

on a supply of dogs to keep them in
business. Groomers, vets, and daycare
and kennel operators need dogs to stay
in their homes to be successful. Un-
fortunately, many of them didn’t get
the memo. Training is a prerequisite

to creating and maintaining a long-
standing relationship with a client.
Untrained dogs tend to disappear into
that dark cloud.

A rarely recognized aspect of life
in the U. S. is that tens of millions of
dogs will die before they are a year
old - every year. As a result, groomers,
veterinarians, and kennel and daycare
operators lose a considerable number
of clients. How many is unknown.

GroomertoGroomer.com

Most dog professionals don’t routinely
look at their cold client files and make
a call back to find out. The process is
time consuming. A significant number
of your lost clients moved, changed
their phone numbers or email address-
es, or simply don’t take your call. It’s
easy to chalk it up to the competition
— the client went elsewhere.

However, the best place to find
America’s Lost Dogs is at a shelter or
rescue group. Many of the animals
surrendered at shelters once had
grooming, veterinary care, and daycare
in their background. Behavior special-
ists also get a hint that when a client
declines training for a dog with a seri-



_ T —— — Biodegradable
“An elderly lady contacted me to come and give her fairly large mixed AE T

breed dog a bath. It was a mess and stunk to the heavens on high. .
‘The lady told me that she was ashamed because the dog had LOEND
not been bathed in 5 years. | told her that | just received a free
‘sample of Grimeinator, a shampoo that was supposed to remove
‘any kind of odor, even 5-year stinky dog odor. | bathed the dog
as | would any other with the Grimeinator shampoo...
nothing extra. When | finished drying the dog, she was fluffy,
- soft and smelled wonderful. Not one bit of that 5-year
smell was left anywhere on that dog! | am impressed!!! | will be’ _
purchasing Grimeinator shampoo for as long as | am in business!
Thank you for making such a great product!” 3

- Todd Herndon, - Groomz 2 Go Mobile Pet Grooming |

. GRIME/WATTR

UBLE 9711 Mason Ave., Chatsworth, CA 91311

/ 818-772-2887 - 800-821-9449 . fax 818-886-0218
INDUSTRIES nfo@doublekindustries.com « www.doublekindustries.com

READER SERVICE CARD #10258
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ous behavior problem, it’s likely that it
will soon stop growing hair or needing
vaccinations. While we may not know
the name of the groomer, vet, or ken-
nel that just lost a client, we know the
most common outcome of a behavior
problem left unsolved. “Cloud time”

for Rover.

GETTING RID OF THE DARK CLOUD

The first step in conserving clients
begins with realizing that all dogs
need training. As infants, they are
rewarded for standing on their hind
legs and leaping upward to get human
attention. Whelping boxes and kiddy
gates ensure this. What is cute for a
12-pound puppy is entirely unaccept-
able for a 60-pound Standard Poodle.
From the day the pup comes into your

2 GOoVERNOR

INSURANCE AGENCY. INCL??

>

GovernorIns.com

® Pet Grooming

® Trainers

P.O. Box 770 Vienna, OH 44473
Serving the Pet Industry Since 1986

® Mobile Grooming
® Kennel/Pet Daycare

® Auto & Home

[

Fove RN:!“Q

Let our Experience, Dedication and Commitment

to the Pet Industry Work for You!

® Our Team of Licensed Agents has decades of
Specialized Pet Industry Insurance experience!

® Sponsored and attended 100’ of Pet Industry
Tradeshows and Seminars...Monitoring and Responding
to the ever changing needs of the Pet Industry.

@ Proud history of providing customized Insurance
coverage to 1000’s of Pet Industry Businesses

across the nation.

“A Nationwide Team...With HomeTown Service”

“The Governor Insurance Pet Industry Staff”

goé,%/ry, ﬂééeq, Christina & Andrea

1-877-738-4766 ® 330-539-9999

info@Governorins.com /=)

shop, that dark cloud is hanging over
the dog’s head. Unless corrected, it can
be a one-way trip to a shelter or rescue
for even well-bred, highly expensive
dogs. Additionally, housetraining is
a huge problem for new dog owners.
Many dogs are not fully housetrained
at the critical “year of age” milestone.
Not many people care if their Bichon
smells of lavender if their carpet smells
like urine.

These are typical problems that
a groomer can head off before the
owner runs out of patience. There is
a big bonus to injecting yourself into
the behavioral life of a dog: the owner
comes to trust that you are a valuable
advisor, confidant, and friend. When
problems arise, which could end their
relationship with their dog, you will
be the person they seek for advice. To
keep the client, you need to be in a
position to advise them and steer them

Groomer To

(GGroomer
B ONLINE

"The Grooming Industry’s
Business-Building Magazine”

- I_‘ [

Read Back Issues, Connect with
Others and More at
www.groomertogroomer.com

READER SERVICE CARD #10259
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No More Pullling On Heavy Ramps...

Groomers are RAVING about our foot-operated swivel ramp.

1o
56’//9'?/

US Patent #6,516,752

” l ” [ g J You are the most important part of

ANIMAL PRODUCTS your business and we believe your
A Division of TriStar Metals, Inc equipment should do the heavy

lifting for you.

Call us for a FREE Catalog 877.459.7827
www.directanimal.com

Grooming | Boarding | Animal Sheltering

Products built with YOU in mind.

READER SERVICE CARD #10260



toward effective training. That doesn’t
mean you have to provide the training
but merely that you know enough to
counsel them wisely.

To achieve a better behavioral
handle on your client, include behav-
ioral information in your client files.
Whether they are current clients or
new dog owners, having information
about their dog’s training history can
help you greatly. If a dog is fractious
at your salon but great at training
classes, there may be existing obedi-
ence behaviors that can make the dog
easier to groom. This gives you an op-
portunity to discover a trainer that is
good at what they do. If a client’s dog
is behaviorally perfect, find out how it
got that way. Having a go-to name for
effective training is a powerful thing.
Creating formal obedience behaviors is
not a be-all, end-all, but it’s a great way
to head off problems like aggression
before they become life threatening.

Obviously, the easiest way to
ensure that your clients are getting the
training they need is to ally your salon
with a local trainer who can accom-
plish a few things in a timely and cost-
effective fashion. It can easily turn into

a mutual back-scratching relationship.
You refer clients to the trainer, and
the trainer refers clients to you for
grooming. The key to establishing this
relationship is to have a protocol that
allows you to track the progress of the
clients you refer to a specific trainer.
This allows for direct feedback from
your clients, which can determine if
you have the right trainer or not.

Here is a short list of the most le-
thal dog behaviors. If you can fix them
or find someone who can fix them, the
dog lives, you keep your client, and
everyone will live happily ever after.
When you are interviewing trainers,
focus on the most common behaviors.
Try to pin down the trainer’s actual
experience in terms of years and de-
gree of difficulty. Most good trainers
work with at least one veterinarian.
Ask which one and if you can call for a
recommendation. Make sure you check
any professional references, and ask
the trainer if they know how to deal
with the following behaviors:

Jumping on people
Destroying objects

Improper elimination

Kennej
Connection

P

IONG.0 g

The World’s Premier Pet Care
Software just got 250 times better!

Introducing Kennel Connection 6.0 with
over 250 new features to help you manage
your pet care business even better!

=0 Some features include:

Software for ALL Pet Care Businesses!

JARDI

> Install on an unlimited number of computers in your facility!

> Built-in support for hardware such as a cash drawer, receipt printer,
credit card mag stripe reader, bar code scanner and more!

> Unlimited discount options section!

> Unlimited package options, sell a package for anything!

> New e-mail options added such as Thank You e-mails,
e-mails by Breed, notes added to estimate e-mails, and more!

> Added many new commission options, including different
rates for services or per module!

> Pets in for grooming or daycare can now be booked
into a boarding run!

> Added the ability to search for receipts and invoices!

> Added a customizable Loyalty Program!

> AND S0 MUCH MORE!

scheduler and retail point-of-sale, all in one!

Walking on a leash
Darting out the front door
Biting

Knocking down kids
Stealing food

Harassing other pets

Obedience behaviors
(name recognition, stay and come)

I wish I could direct you to a cer-
tification or professional organization
that would make finding a trainer easy,
but I can’t. None of the groups claim-
ing to represent professional trainers
or behaviorists include certifications
based on actual performance in front
of expert trainers. All of the tests are
written. One friend of mine desired a
dog training certification and confided
that she passed because she answered
with what the review board wanted to
hear - not how she actually trains. In
the world of professional dog training,
there is nothing analogous to a groom-
ing certification. That being said, there
is nothing that prevents you from re-
questing a personal demonstration of
a trainer’s talents. Your dog-handling
savvy and feedback from your clients
will tell you what you need to know. If
you get this right, that dark cloud can

turn into a sunny day. &<

Groom
EXpPO

S
SEPTEMBER 19-22

To see a list of all the new features, visit our website and
click on the “New Features” button & Download our 30 day trial!

www.KennelConnection.com
888-486-4343
Sales@BlueCrystalSoftware.com

READER SERVICE CARD #10261

HERSHEY LODGE
& CONVENTION CENTER

www.GXroomEXPO.com
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THE PERFECT GIFT
Quality you can trust
Patented technology
Ergonomically designhed
Less wrist pain

Less blade heat

Quiet

@000 6

/
S

& Economically priced

AN
\G\)a‘\ ‘)e“ @ Twist & lock cordpack
(o) A
h}g \l c\‘\")ass @ 2 Speed or Variable Speed

-

Only 6.5”
Only 8 oz.
With 7,500 SPM’s
Fits all shap on blades

(Cordless option coimg soon)

“Cont m@@[?
ﬂ_—@ﬂﬂa m| (800)145i1-1355

THE KING OF CLIPPERS
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CELEBRATE 25 YEARS OF

GROOM EXPO

he Hershey Lodge and Con-

vention Center in Hershey,

Pennsylvania, will once again
welcome nearly 5,000 groomers and
pet care professionals through its
doors for Groom Expo, the world’s
largest grooming show. Celebrating
its 25th anniversary, Groom Expo will
feature a bustling trade show, world
class education, and GroomTeam-
sanctioned grooming competitions
in addition to special events like the
Barkleigh Honors Awards. Save the date
for this silver anniversary: September
19-22, 2013.

In celebration of Groom Expo’s
anniversary, this year’s show features
“The Legends of Grooming: Business
Success Summit,” a special seminar
series that features industry icons
from the past 25 years. Judy Bremer-
Taxman, Melissa Verplank, Karla
Addington-Smith, Dina Perry, Marlene
Romani, Teri DiMarino, and Kathy
Rose will share their business tips

Groomer to Groomer « Vol 32 Ed 8 « August 2013

and tricks with seminar attendees on
Saturday and Sunday.

For the first time ever, Alison
Rogers, Head Groomer at Harrods Pet
Spa in the UK, will share her semi-
nar, “Grooming with European Flair.”
Learn how to apply a European style to
your clients in this four-hour seminar
series, which includes demonstrations
on four popular breeds, including the
Poodle and Bichon Frise. Groom Expo
will also feature the world debut of
“Reality Grooming” with Kendra Otto.
Included in this four-hour series are
demonstrations on the Shih Tzu, Scot-
tish Terrier, Poodle, and Doodle. This
seminar focuses on the lessons Kendra
learned in the competition ring and
how she applied them to the grooming
table in her salon.

For the first time at Groom Expo,
champion groomer Irina Pinkusevich
will demonstrate the techniques of
Japanese Freestyle, which she learned
during her travels to Japan. Also mak-

GroomertoGroomer.com

ing its Groom Expo debut is “Dogfather
Knows Best” with Joey Villani. In this
four-hour seminar series, Joey shares
the business knowledge he gained
from decades in the grooming indus-
try. Ben Gonzales of StoreVantage will
also be on hand for the eMarketing
Symposium, a four-hour seminar
series that will help you improve your
business marketing strategies. Sympo-
sium topics include growing a success-
ful business, smart email marketing,
referrals and customer retention, and
online advertising.

Those interested in animal
behavior topics will be excited to see
Robin Bennett at Groom Expo. She will
present a four-hour animal behavior
seminar on Friday in addition to one-
hour sessions throughout the weekend.
Groomers who offer daycare services or
are looking to expand into the daycare
market should check out Friday’s semi-
nar with Chris Murphy, the world’s
leading expert on doggie daycare.
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Whether you need a sleek, powerful corded clipper for

all-day longevity, or the cordless flexibility of Lithium+lon
technology, Oster® Professional has the tools for you.

Runs up to 2 hours on
a single charge

Quick-charge capability
Includes charging stand

Uses all A5™ blades
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Aside from the incredible edu-
cational opportunities, one of the
main attractions at Groom Expo is the
contest ring, where groomers compete
for trophies and cash prizes. For the
first time in several years, competi-
tors at Groom Expo will also compete
for GroomTeam points. Contestants
can enter in the entry, intermediate,
or open level for the five breed classes:
Poodles, Terriers, Sporting, All Other
Purebreds, and Salon Freestyle. Breed
classes compete on Friday and Satur-
day, and the Best in Show winner will
be announced Saturday evening prior
to the Barkleigh Honors Awards.

Groomers can also compete Sunday
morning in the Rescue Round-Up con-
test, where local animal shelters provide
contestants with dogs that are currently
looking for a home. Each local rescue
group that provides a dog for the Rescue
Round-Up will receive a monetary dona-

tion from Barkleigh Productions.

Sunday afternoon features the
most colorful grooming competition of
the entire weekend. During the creative
styling contest, groomers use color
and styling to transform their dogs
into artistic displays that resemble
underwater scenes, spaceships, cartoon
characters, and more. Winners receive
trophies and cash prizes, and the
winner of the coveted People’s Choice
Award gets to appear on the cover of
Groomer to Groomer magazine.

Groomers also have the op-
portunity to showcase their artistic
talents in the abstract creative runway
contest, which returns to Groom Expo
for a second year. For this competition,
groomers rely not on color or props
but on the abstract designs they have
cut and carved into the hair of their
dog or cat. This elegant and breathtak-
ing competition follows Saturday’s
Best in Show awards prior to the Bar-
kleigh Honors Awards.

The Third Annual Barkleigh Honors
Awards is a prestigious event that
recognizes groomers’ accomplishments
from the past year. With categories like
Blog, Speaker, and Judge of the Year,
the awards honor groomers who go
above and beyond with their contri-
butions to the industry. While some
winners will be determined by popular
vote, other categories, like Competi-
tive Groomer of the Year, will use a
point system based on contest wins.
This exciting event is a celebration of
grooming and the people who bring
out the best in the industry.

From the trade show and semi-
nars to grooming contests and special
events, there is a lot to see and do
at this year’s show. Mark September
19-22 on your calendar and help us cel-
ebrate the 25th anniversary of Groom
Expo. For registration and additional
information, visit GroomExpo.com or
call (717) 691-3388. <

Are your clients cranky?

AIR MUZZLE Il can make your job easier!

'OFFER

and small dogs safely

« NEW break-resistant
polymer material

« Used by vets, vet techs
and groomers

« |deal for cats and small,
flat-faced dogs

SPECIAL

$69.95

Air Muzzle® is a registered trademark of Soft Paws, Inc., Lafayette, LA and is exclusively distributed by SmartPractice, Phoenix, AZ.

Call today and save 800.433.7297 - Offer Code P13AD08 - smartpractice.com/groomer

SAVE $20

Reg. $89.95
Expires 10/31/2013

The Air Muzzle® Il pet restraint system controls cats

« Offers an unprecedented level « Helps ensure pet cooperation
of bite protection

« Applies quickly and easily
« Weighs less than 7 0z.

« Comfortable for pets; they
begin to relax immediately

79623_0613 © 2013. SmartPractice. All rights reserved.

« Translucent ABS plastic is
durable and easy to clean

« A favorite of pet professionals
for more than 10 years

Part#: 24197

See a product demo!
Search: AIR MUZZLE on

(11 Tube]

(3 SmartPractice q
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Vetericyn

—asy to Use, Easy to Sell

One-Step Wound & Skin Care

Product Features
o Non-toxic

e Steroid-free, antibiotic-free, no
alcohols or tea tree oil

¢ Does not sting

e Safe for the eyes, outer and mid
ear, nose and mouth

¢ Does not harm healthy tissue

¢ Reduces irritation

¢ Safe for use on all animal species
¢ Safe for use on animals of all ages
¢ No rinsing required

¢ Non-staining (after application
on wound)

Vetericyn® animal wellness products are innovative topical solutions for the care of wounds and irritations. Vetericyn
is non-toxic, steroid-free and antibiotic free. Vetericyn Wound and Skin Care is intended for the OTC management
of skin abrasions, lacerations, minor irritations, cuts and intact skin. Safe for use on all animal species.

e Vetericyn Skin Care products dry on your freshly groomed pet completely without a sticky, oily ,._Vetencyn
or odorous residue leaving no signs of product application.

¢ Ear conditions such as “Cocker Ear” can be soothed and controlled using a combination of POP kit
Vetericyn Ear Rinse and HydroGel. Spraying the HydroGel on the outer ear after flushing with a}:gilaol:]lf
Vetericyn Ear Rinse will help sooth inflamed tissue while it coats and helps protect the ear from sa.‘{,n.

contaminants.

e \/etericyn soothes irritated skin caused from clipper burns.

e Vetericyn helps prevent bumps and irritations on your pet’s skin caused by
“hand-stripping”.

www.vetericyn.com
1(866) 318-3116
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JODI & MACKENSIE
~ MURPHY

FIRST MOTHER AND DAUGHTER
TO MAKE GROOMTEAM USA

f you were to ask any groomer

who has ever been in the com-

petition ring if they would like
to be a member of GroomTeam, their
answer is likely to be a resounding
“Yes!” Becoming a member of Groom-
Team is not easy; it’s an honor that you
have to earn. The only way to get on
GroomTeam is by entering GroomTeam-
sanctioned competitions and earning

Groomer to Groomer « Vol 32 Ed 8 « August 2013
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points with your placements. The
top four point earners enjoy an even
higher honor: becoming members
of the traveling GroomTeam. They
are sent — all expenses paid — to
compete against top groomers from all
over the world.

Jodi Murphy and her daughter,
Mackensie Murphy, have both earned
memberships on GroomTeam USA.

GroomertoGroomer.com

They are the very first mother and
daughter in the United States to ac-
complish this incredible feat.

Jodi Murphy has been one of the
top four point earners every year that
she was on GroomTeam. She has been
on the Traveling GroomTeam twice, go-
ing to Spain and Italy and taking gold
at both competitions. She competed
against 42 elite groomers from all over



LEARN PLAN GROW

Dina Perry is bringing her Comprehensive
Mobile Grooming Seminar to your house!

Do you need to know about mobile pet grooming from a true industry expert?

Dina Perry has been involved in grooming for almost 40 years. She was named
Groomer of the Century by the Cardinal Crystal Awards. She has been an
industry leader since 1976. She didn't invent mobile grooming-she just made

it what it is today. Dina has "been there and done that" in her career and

she will share all her secrets with you.

1. Mobile Industry Strategies PO, 1o
2. Buying a Mobile et
3. Marketing | s
4. Pricing
5. Routing and Scheduling
6. Finding & Keeping Employees
7. Running Multiple Mobiles

¥ 8. 7 Keys to Success - Summary

P CSentedIBYRK & & jr——— v S

For_dtailed info and samples,
www.wagntails.com/webinar,

800-513-0304
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the world when she won the Oster Invi-
tational Tournament of Champions.

Mackensie is hot on her heels with
many impressive grooming competi-
tion wins. The most recent was this
June when she won Best In Show at
the NDGAA GroomPFest in Denver,
Colorado. Mackensie has become a
GroomTeam member after only two
years of competing and has her sights
set on being one of the top five point
earners this year.

What makes their story even
more fascinating is that neither one
of them set out to enter the contest
ring — or even to become groomers.
Jodi Murphy was in her thirties and
had three small children when she
started grooming. “I moved to another
state, and I had difficulty getting my
dogs groomed to my satisfaction,”
“That’s when I decided
that I would learn to do it myself.” Jodi

recalls Jodi.

mﬁ GROOMER

became a bather at a shop and worked
there for about a year, picking up
grooming tips as she worked.

“I went to my first Barkleigh
show in Pasadena and saw the mobile
grooming vans,” says Jodi. “I knew
immediately that I wanted to have a
mobile business. At that point, I had
to go out and seek knowledge, because
I really didn’t know anything. I was so
determined to learn; I went to trade
shows and seminars and took private
lessons,” Jodi continues.

“I worked with breeders and han-
dlers trying to perfect my skills. I didn’t
develop bad habits, because I worked
with professionals, and I learned the
correct way to do things from the
start,” says Jodi. “Within three years of
starting to think about grooming, I was
a GroomTeam member.”

Mackensie’s route to becoming
a groomer and earning her spot on

fSHORCLINE

QQMING SHU WEH (

SAME TUBE FRAME AS

ONE-PIECE ™,
BACKSPLASH

)
N

¢ OUR CAGES
i

, RADIUSED CORNERS FOR
EASY CLEANING

A
i SUPPLY CADDY &
TUB FLOORS INCLUDED

FAvR@NG]

888.551.4061 | shor-line.com/g2g
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GroomTeam was different from her
mother’s. “When Mackensie was about
ten years old, she would bathe dogs for
me on the weekends,” says Jodi. “She
went with me to seminars and compe-
titions, and while she enjoyed them,
she showed no real interest in learning
to groom.”

When Mackensie went to college
in Cincinnati, Ohio, she got a job as
a bather to earn extra money. “It was
while I was in college that I decided to
learn grooming,” says Mackensie. “In
the beginning, I didn’t want my mom’s
guidance. [ wanted to do it all on my
own. I guess I was a little on the rebel-
lious side,” says Mackensie with a smile
and quick laugh. “When I was growing
up, I had a grooming education on
a silver platter available to me, but I
didn’t take advantage of it.”

“When Mackensie told me that
she wanted to become a groomer, I
was surprised,” says Jodi. “I had mixed
feelings. Part of me wanted her to get a
good job with benefits, vacation time,
and stability. We all know that when
you groom and work on commission,
it can be tough when you go through
slow times and have bills to pay.

And it’s a really strenuous job.” Jodi
continues, “But when I saw how good
Mackensie was, I thought ‘Wow, this is
her calling!’

“Sometimes when Mackensie
came home from college, she and I
would go out in my mobile van and
team groom a dog. [ would groom one
side of the dog, and she would groom
the other, and I never had to go over
her work. We groom so much alike!”

It wasn’t long before Macken-
sie decided that she also wanted to
compete. “I went into the ring the first
time fully prepared,” shares Mackensie.
“I felt that [ needed to be really ready
because of who my mother was. I had
really big shoes to fill, and it kept me

For all the latest pet industry news, visit
www.GroomerToGroomer.com
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from going into the ring for a while,
but now it doesn’t bother me at all.”

Once Mackensie experienced the
excitement and thrill of a competition
and the feeling of accomplishment and
victory that came with it, she knew
she had found her passion. “As soon as
one contest was over, [ was planning
for the next,” exclaims Mackensie. “I
couldn’t get enough of it!”

Do you think that being Jodi
Murphy’s daughter made life in the
competition ring easier or more dif-
ficult for her daughter? Actually a little
bit of both. “I remember my first com-
petition,” says Mackensie. “I was in the
ring in the first-timer competition, and
another first-timer asked me whom I
had learned from. I motioned toward
my mom, who was at ringside, and the
girl immediately said, ‘That’s not fair...
She’s famous...You shouldn’t be in here
with first-timers.” So in the beginning,

I really felt that I had to prove myself.
“T've definitely benefited, too,”
continues Mackensie. “I have access to

my mom’s contacts and the breeders
she knows, and I've learned a lot from
her friends. At the same time, it has
made me work harder. I don’t want

to be known only as Jodi Murphy’s
daughter; I want to pave my own way.”

From the very beginning, Mack-
ensie set her sights on becoming a
GroomTeam member. Proving that the
apple doesn’t fall far from the tree, it
was a short two years from her first
competition until she joined the ranks
of GroomTeam.

Now that Jodi and Mackensie
have both earned the distinction of
being GroomTeam members, what
advice do they have for anyone inter-
ested in joining them? “Do the best
job you can do. Get critiques; they are
super important. Then go home and

immediately fix your mistakes,” says
Mackensie. “That way, you won’t make
the same mistake again.”

“Stay focused and remember why
you are there,” encourages Jodi. “Do
your homework. What you do before
the competition is crucial. Go in with
a well-prepared dog, then do your best
and have fun!”

And don’t forget, the top four
point earners become members of the
traveling GroomTeam. “Being on the
traveling team is phenomenal! It is the
most exciting thing to represent your
country,” says a beaming Jodi. “All the
countries send their best groomers.

It’s such a rush to be able to win when
you are competing against 14 different
countries and taking the gold medal. It’s
an unbelievable feeling. I can’t wait for
Mackensie to experience that, and I'm
going to be right there with her!” <

Easy
Easy

Small, Medium and Large sizes.

The Must-Have Muzzles for
Every Grooming Practice

Originally created for headstrong cats, Cone Muzzles are actually
a very effective tool for controlling small, rambunctious dogs, as
well. The Cone Muzzle is so popular because it's so convenient.
All sizes of Cone Muzzles can be quickly put onto an animal’s
head and quickly secured in place at the back of the head with
the easy-to-use cord-lock. Sturdy, durable and washable, these
Cone Muzzles can be used time and time again. Available in

On.
Off.

SCAN QR CODE
TO SHOP CONE
MUZZLES NOW!

PET COMPANY

www.campbellpet.com
(800) 228-6364
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Top quality products made
by a company that gets it.
Because they’re more
than just pets.™
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SETTING UP

USINESS

PART TWO: MARKETING

he wind gently ripples

through the rows of corn. You

hear a voice. “Build it. They
will come.” Oh, wait. That is a movie.
Never mind, you have to market your
business if you want clients to come.
We successfully navigated City Hall
and opened up our new venture in
mid-March. Now we need clients.

BUSINESS NAME, TAG LINE, AND
MISSION STATEMENT

A business name should clearly in-
dicate to potential clients what you do
(e.g. “Hands and Paws — Reiki for All” as
opposed to “Mary’s House of Healing”).

The tag line is a one-sentence
slogan that sums up your business
(e.g. “Your Whole Family’s Source for
Reiki”). The tag line goes on your busi-
ness cards, website, brochures, and an-
swering machine outgoing message. It

Groomer to Groomer « Vol 32 Ed 8 « August 2013

2 by Mary Oquendo &

is included when you answer the phone.
“Hi, Hands and Paws — Reiki for All,
Your Whole Family’s Source for Reiki.
Mary speaking, how may I help you?”

A mission statement is two to
three sentences that describe your
business’s purpose and appears on your
website and brochures. “Our focus is to
bring new concepts for wellness. A ho-
listic experience that honors the innate
healing intelligence while integrating
the whole family, including pets!”
DOMAIN NAME AND WEBSITE

A domain name is the location for
your website on the Internet. Our do-
main is www.handsandpawsreiki.com. It
should be easy to remember, spell, and
not similar to an existing business in
your area. Cutesy names may be fun but
not if potential clients cannot find you.

There are many hosting companies

GroomertoGroomer.com

to choose your website and domain
name from, such as Vistaprint, Yahoo!,
WordPress, and GoDaddy. Many of
them have easy-to-use templates that
make design a snap for us non-techy
people. The hosting company websites
can walk you through the entire setup
process online. They also have sales
staff that can help but will also try and
upsell you on available options. It is
important to have access to your own
site to update when needed. Upload
many pictures to your website, includ-
ing any awards and accolades. Most
people are visual and love to look at

pictures. [ know I do.

ONLINE SEARCH VISIBILITY
Everybody searches online for
services. It is important to be listed
on the three biggies, which are Bing,
Google, and Yahoo!. GetListed.orgis a
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Here’s what’s included with the Starter Kit:

e 4 hottles of Brighter Bite dental rinse 8 0oz o Brighter Bite dental rinse samples
e 4 bottles of Brighter Bite dental spray 4 0oz e Brochures / handouts
e 4 bottles of Brighter Bite dental gel 4 oz e Attractive window sign

What Our Customer Say!

“My customers love all of Pet Kiss
products!”

Ruffing It — CO

“Pet Kiss dental products keep my
customer’s pets’ teeth sparkling clean!”
Island Dog — FL

100% natural No Brushing Required
For Dogs and Cats Improves pet’s oral health

To order call: 800.684.2600 | Email: sales@petkiss.com | www.petkiss.com
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In order to enhance your visibility, you need

engaged users. An engaged user is someone

who comments, shares, and likes your content.

free site that lists all search engines as
well as how to list with them.

LOGO

Alogo is a graphic symbol for your
business. Hire a professional. We are
lucky and have a family member who
designs greeting cards. She designed
our logo in exchange for placing a rack
of her cards in our shop. A professional
will design it in several formats as well
as in black and white. The software a
magazine or newspaper uses will deter-
mine which format is needed. Your
logo should go on your website and all
print material.

PRINT MATERIALS

Print materials include business
cards, flyers, brochures, and banners.
Magnetic business cards are great, be-
cause they always end up on the refrig-
erator. Always ask permission before
hanging flyers in an establishment. Do
not place them on car windows, as most
people find it annoying and toss them.

SIGNAGE

Business signs should be visible to
road traffic. Zoning may have a say in
the form or type of signage and height
and size restrictions. Application fees
may apply. Sandwich boards are less of

an investment, but many towns do not
allow their use.

SOCIAL MEDIA

We have a Facebook page for
Hands and Paws. There are two ways to
promote. The first is paying Facebook
to do it for you. The second is doing
it yourself. Guess which one is more
labor intensive.

In order to enhance your vis-
ibility, you need engaged users. An
engaged user is someone who com-
ments, shares, and likes your content.
The more you engage users, the more
Facebook posts in newsfeeds. I post fre-
quently — sometimes several times a
day. When I post on my business page,
I share on my personal page. In addi-
tion, I have some awesome friends who
like, share, and comment on the posts.

One of the nicer options on Face-
book business pages is creating events.
It allows your business to make an

Proudly made in the U.S.A

“To me it’s the Mercedes
of bathing tubs.”

“I love my Groomer’s Best stainless steel dog bathing tub. |
have some back problems but | can groom four big poodles
in one day without back aches because it’s so easy. And |
can blow dry them in the tub too. My husband has done
some welding and he’s in awe of the workmanship that’s
behind this. It’s so well made. And as far as | can see using
it, | don’t know who designed it, but whoever it was, they
had everything in it that makes it more comfortable for the
groomer — you know convenience, comfort, and
performance. To me it’s the Mercedes of bathing tubs.”

Evie Moder
Poodle Enterprise
North Kingstown, Rhode Island

Groomer’s Best

813 Birch Street | Brandon, SD 57005
www.GroomersBest.com

605-582-3013

Email: customerservice@groomersbest.com
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40 YEARS OF EXPERIENCE!

WITH SHARPENING AND REPAIRS F

At Frank Rowe & Son we truly value our

customers.We make sure that you always
experience a fun and family-friendly nﬁ%’,ﬂ:ﬁ'g“’g

environment with our company. 5 ﬂ ,
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Frank Rowe & Son Inc.
has moved to a new, bigger and better location!
Look for us at 26 S. Union St., Middletown, PA 17057.

OFFIGIAL DISTRIBUTOR OF
animology anNdis.

pet care excellence
NOW AVAILABLE!

Animology’s award winning
grooming shampoos and sprays
are the product of choice for
puppy many professional groomers

love and championship show dog
owners around the world. Now
Animology’s line of professional
grooming products are available
in the U.S. exclusively from
Frank Rowe & Son!

FEI\T“RE“ Excel Variable 5-Speed Clipper
RODUC

e Powerful, rotary motor clipper for
complete animal grooming
¢ Variable, 5-speed clipping - use lower
speeds for cooler running and clipping
around sensitive areas, and higher speeds
for prettier coat finish
e Equipped with a 4x4 blade drive
with 25% more blade torque
e Detachable blades for easy
changing and cleaning

¢ New Innovative technology Professional
Cord/Cordless lithium-ion clipper
e New & improved 5-level adjustable blade
set is low maintenance & easy to clean
e 75 minutes of cordless runtime
e Chip controlled motor for constant speed
control & amazing cutting power!
e A multi-level battery capacity display
also has an indicator light to alert when
blades need to be oiled!

TURED VoIt Li+ION Cordless Clipper
T .

The Volt clipper is designed with Heavy Duty
Cordless Power and extreme Run Times in
mind. This unique product features a detach-
able Li-lon battery that runs up to 2hrs on a
single charge, while also providing quick
charge capability to further extend your
cordless cutting time.

FrankRoweAndSon.com | 717.616.8646 Lke pson
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Newsletters keep your business in
clients’ thoughts, even if they don’t
open the email. Include a free giveaway,

special, or coupon. The open rate increases,

and clients are more likely to visit.

event such as a Grand Opening, Adop-
tion Days, Meet the Groomers, Mini
Workshops on Pet Care, etc., and send
invitations to your friends and post in
groups. (Always ask the group adminis-
trator before posting in a group.) There
are several local pet groups in my area
that have a Facebook page on which I
am allowed to post.

I also network with like profes-

sionals on Facebook and LinkedIn.
LinkedIn is the professional busi-
ness networking equivalent of
Facebook. LinkedIn is where I found
a freelance journalist to help write
our press release.

Social media includes blogs and
Twitter. Typepad and WordPress are on-
line services that will pair a blog with

your website. Both have free and paid

Improve service
and lower costs.

866-889-0877

www.primabathing.com

. rfect addition.to any
“The Prima Encore 1° a obile groomer, it Saveg
8rooming salon- most importantly
Me time, shampoo a;ally penetrates through

Water! This system '
“Oats and leaves them squeaky clean!

tis quite amazing!”
JODI MURPHY

Visit our website to see what other groomers have to say
about the Prima Bathing System.
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versions. I have an account with both.
Blogging can increase your visibility
through online searches. Twitter allows
you to send short updates to anyone
that follows you on Twitter. Include
these links on your website.

PRESS RELEASE

A press release is where you notify
all the local media of the opening of
your business or to announce achieve-
ments and honors. If you live in a large
metro area, it is important that the
release is well written. They will toss
anything that has to be edited. If you
want to write your own, there are free
templates located on the web to assist.
A press release may also garner the
attention of the other departments at
the newspaper who may wish to do an
article on your business. As a result,
one of our larger daily newspapers is
doing an article on us.

T |

Iwitter!
@barkleighinc

Quick & Easy Signup [

SO

- R -/

Start your FREE 30-day trial today

~oSimple - Powerful ¢ Affordable

Pet Grooming Software
on the Web

www.groomsoft.com
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PAID ADVERTISEMENTS

Be choosy; print advertising is ex-
pensive. Talk to other area merchants
and see what works for them. Always
track where your clients are coming
from to see what is effective. Once you
place an ad, I guarantee the first people
you hear from are other providers
looking to sell you a service, such as
insurance and their ad space. Inquire
about writing articles in exchange for
ad space. Many smaller papers are
willing, and the added benefit is that it
sets you up as the area expert. Online
coupon services, such as Groupon and
Living Social, as well as local radio will
spotlight your company in exchange
for a fee and discounted services for
their audience.

MAILING LISTS
Other established associations

and businesses may already have a
large mailing list and are willing to
share if there is something in it for
their clients. We partnered with our lo-
cal animal shelter. The shelter calls the
program “Pet Partners” and announces
the partnership by putting our busi-
ness information on their website

and in their newsletter. We give the
shelter 5% back on anyone who uses
our services as a result of their mailing
list. Our landlord is the owner of the
adjacent golf course. The golfers re-
ceive a coupon good for 10% off if the
appointment is made within a week.
The golf course posts the offer via their
website and Facebook page.

NEWSLETTERS

Mail Chimp and Constant Contact
make it easy to send newsletters. There
is newsletter software available for the
do-it-yourselfers. Newsletters keep

your business in clients’ thoughts,
even if they don’t open the email.
Include a free giveaway, special, or
coupon. The open rate increases, and
clients are more likely to visit. I include
a short article, that month’s calendar
of workshops, any specials, and an-
nounce the monthly winner. To reduce
my workload, the short article is linked
to my blog. I do not have to write two
separate articles, and it brings traffic
to my blog.

MEETUP

Meetup.com is very popular in my
area. It is an online source of local area
groups, meetings, workshops, and
fun things to do. The cost is $72 for
six months, and you can list all your

events and workshops.

OPEN HOUSE
Invite other area professionals,

BEAUTEIES LOCATION g MIRITTERT ORLANDONHUR! e
<

Educational & Skill Enhancing Seminar

2 St ANNUAL FUNJINATHE'SUN

: G'overnor Career Start Contest Groomi“g seminar! ﬁﬂ e Snﬂw &
, Grooming{Competition

NDGAA Mini-Workshop

%szndc:n;;}“mn er 2201 & 27y
e 5

Educatlonal Lectures
—
Two~day Grooming Competmon -

1&@
Ve

Divisions A, B & C, 5 Classes

Div. A Groom Team USA sanctioned competition

Saturday evening Halloween Party
w o
Certification Testing
- =
Plus Much Much More!

v -
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ESPREE

such as veterinarians, pet sitters, and

(yes) other groomers to an open house.

Let them see what you offer and your
willingness to work with rather than
against them. It afforded us the oppor-
tunity to meet other area profession-
als who were very eager to network.

It has led to a monthly networking
breakfast, where we discuss marketing
among other topics. Of course, on the
flip side, we got a scathing email from
another professional regarding unethi-
cal behavior. She did not like the way
something was worded on our website.

BROADCAST CLUBS

Many schools have broadcast
clubs, one of which is coming to our
shop to film us for a school project. We
will get a copy to put on our website
when it’s done.

POWER OF THE DONUT
Visit local area veterinarians

and daycare facilities. Bring donuts

The Liberty of grooming: FAV5 Hybrid®

Powerful clipping capacity

For SnapOn blades

of all current makes

Authorized dealers:

\.'gumﬂk.\u,_’(
£

ACherrybrmk 1*1

W
ey,
‘..n'.<

PREMIUM GROOMING SUPFLIES

www.cherrybrook.com

For more information please contact: www.GermanRedClipper.com

A & J Sales and Service

42 A-Frame Drive | West Burke, VT
05871 1-800-447-1957 -
ajsales@myfairpoint.net

and business cards. It shows appre-
ciation and puts a friendly face to
the business.

EVENTS

This is my favorite form of mar-
keting. I love events. All you need is
a table, chair, banner, business cards,
and brochures. Municipalities, animal
shelters, and organizations all use
full-day events as a form of fundrais-
ing or promotion. Most are fairly
inexpensive, though some can be very
pricey. It is a great opportunity to
meet and talk to potential clients in a
fun atmosphere.

CHILD INVOLVEMENT
Girl Scouts, Boy Scouts, 4-H Clubs,

daycares, preschools, and public and
private schools are always looking at
area professionals to present a fun
activity. Kristie Kingsland of “As the
Tail Wags” in Oviedo, Florida, brings
materials for a coloring contest for

Optional

=)

Corded

PROFESSIONAL PRODUCTS
& MOTE!

www.proproductsandmore.com
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preschoolers pre-printed with her
contact information. Those pictures go
home and are hung on the family re-
frigerator. She also invites Girl Scouts
and their parents into her shop for an
informational lecture and tour, which
earns them a badge and appreciation
of their parents. There are a lot of mar-
keting avenues to explore. Some will
work, and others will not. Every local-
ity seems to have a different mindset.
A friend of mine, who lives several
hours south, had great success putting
up flyers in her local gyms. I did the
same. [ never saw a single client.

As the wind ripples gently
through the rows of corn, the voice
you hear is really saying, “Build it up;
they will come.” <

For a Quick Response
from Advertisers, please

use the Reader Service
Card Number.

NEW

A-XX13012

Precision;
& s

www.whitmansharpening.com www.precisionsharp.com
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COLUR

= by Angela Kumpe &

have offered creative styling in

my salon for many years now,

and I have always had a good cli-
entele for it. Now it seems that more
and more of our customers are asking
for creative services. I give the media
credit for most of this new interest.
Every once in a while, there will be a
blast of creatively groomed pooches
that go viral throughout the Internet
and other media outlets. While most
of them are making fun of the grooms
and accusing the groomers of abuse,
they are still piquing the interest of
the general public.

This just happened a couple
months ago. Some of my grooms, along
with many other stylists’, were circu-
lated around the Internet and media.
Afterwards I had customers coming
in extremely excited to have seen my
work everywhere. They were not in the
least affected by the fact that most of
the articles were written in a negative
light. As a matter of fact, it gained
me new customers due to my custom-
ers bragging about the photos and
spreading them throughout social sites
like Facebook. I am sure that many
groomers get requests for some sort of
creative styling from time to time.

Groomer to Groomer « Vol 32 Ed 8 » August 2013

Most customers do not want “ex-
treme” grooming, but many of them
would love a small touch of color on
their pets. I know that not all groom-
ers know how to apply color, and
many are afraid of color. It can be hard
to know where to start. I want to tell
you about a new product that just may
help you start offering color to your
clients. It is very fast, easy to use, and
reduces the risk of “running.”

Unlike other types of dye, this
color requires no processing time.
With other dyes, you must apply the
dye and then allow it to set for 15-30
minutes in order for it to stain the
hair. Most dyes also have a tendency
to “run” while rinsing, which trans-
fers color to areas you were trying to
avoid. Many groomers have tried these
types of colors, and after achieving
bad results, they just give up. The new
color I am going to show you will allow
any groomer to offer highlights in a
beautiful collection of colors without
the time of processing and the hassle
of color running while rinsing. This
color application is for simple high-
lights, not full color jobs. However,
that’s what most clients are willing to
pay for. It is ideal for streaks in ears,

GroomertoGroomer.com
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Stop camouflaging tear stains...remove them!

o, ®
B

Safe! Simple! Effective! All Natural!

Eye Envy is a topically applied tear stain remover that safely removes unsightly
stains - typically within a week. Once stains are removed, once a week
treatment is recommended to prevent reoccurrence.

Contains NO bleach, peroxide,steroids, antibiotics, alcohol or preservatives.

For more information, visit us at:

WWW.eyeenvy.com 1.866.EYE.ENVY or 310.530.5341  email: eye_envy@yahoo.com
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tails, and topknots. The color kit comes
with a heat shield to protect the dog
from the heat of the flat iron or from
hot steam.

To apply, simply select a strand of
hair to be colored, slip the heat shield
over the strand, place a piece of foil
behind the strand of hair (to contain
the mess), spray on the Touch of Color
Dye, fold foil, and heat with a flat iron.
You will hear the steam in the foil.

The only way that this color does not
take is if you do not heat it enough.

Of course you are using heat to set the
color, so you need to be sure that you
do not burn the dog with the iron. Also
be aware that the foil will be hot to

the touch, so be cautious not to burn
yourself or the dog with the foil. I use
a hair clip to hold the heat shield in
place and a hair clip to hold the foil in
place. If you are unsure whether or not
you have heated the color long enough,
you can apply heat with the flat iron

a second time after removing the foil.
Sometimes I use the heat from the flat
iron to dry the strand of hair almost
completely. This will assure that you
have applied enough heat.

If you are new to color or are
experienced in using color and want
to be able to offer a new fast service
to your clients, you can see a video
of the application process go to

www.creativek-9.com. &<
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PET GRO OF

INTEGRITY

KINDNESS
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Paw Inspiring
by Missi Salzberg

OUR NEW ENGLAND
GROOMING FAMILY

PART 2

Welcome back. We pick up our story of my New England grooming family...

or the past several years, I

have been invited to host and

emcee the Fall Festival for my
home show at the NEPGP. It has been
an honor and so much fun. It has also
been an eye-opener to be privy to how
hard the board members of this orga-
nization work all year leading up to the
show and then the show itself. When
the NEPGP first began running the
trade show, there were only a few trade

Groomer to Groomer « Vol 32 Ed 8 « August 2013

shows running throughout the year.
The industry was smaller, there were
fewer manufacturers, and I would say
the pie was divided into larger pieces.
With the great success of the trade
shows, the growth and increasing
respect for our trade, as well as many
new innovations and vendors coming
on the scene, there are more shows
throughout the country.

The past few years, between this

GroomertoGroomer.com

change in our industry, as well as a
struggling economy, attendance at our
New England show has fallen. It is sim-
ply a different world out there, and or-
ganizing a big show has gotten tougher
on the volunteers. It was concerning to
me, and I found myself worrying about
the future of the organization.

Flashback to Groom Expo several
years ago.

Sally Liddick approached me after



Essential tools..

Kennels Pet Beds
& Cages

Disinfectants
& Cleaners

Computer
Software

Retail Artificial
Products Grass

Grooming
Products

Business Agility/
Insurance Playground
Equipment

And more!

get them here.

(g Daycareg

Nov. 11-14, 2013

Sheraton Baltimore North

Baltimore, MD www.pbdexpo.com
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The NEPGP will continue to offer the

educational programs it set out to provide

its membership with over 40 years ago

and will have the time and energy and

resources to continue 1ts mission.

one of my seminars on retailing. She
shared with me that the attendees
loved the program, and she asked me
if I would consider writing an article
for this very magazine. I was thrilled.
I had known Sally for many years and
had incredible respect for her as a
businesswoman. Easy Money was the
article, and I was with Barkleigh as a
writer and teacher for many years.
The other part of that conversa-

tion, however, was on my mind at the
NEPGP show last year. Sally had said
to me that the industry was going to
change, and she knew in her heart that
I would be a part of that change. At the
time, I really didn’t think anything of
it besides it being a huge compliment,
but the industry had changed tremen-
dously since that conversation, and
Sally had already been thinking about
it 20 years ago.

After Sally’s death, her business
partner at Barkleigh, Gwen Shelly,
handed the reins to her son Todd and
Adam Lohr, although she continues
to keep tabs on these youngins! Todd
and [ have become very good friends,
and he invited me back into the
Groomer to Groomer fold last year. I
also have been working on GroomerTV
and some other projects with him. I
had a strong feeling at that NEPGP
show that somehow Todd and I could
brainstorm some ideas regarding the
tradeshow, considering the over-
whelming success of Groom Expo and
other Barkleigh endeavors.

What came out of that brain-
storm is not what I expected at all.

I wanted to figure out a way to keep
the integrity and flavor of our NEPGP
show but clearly needed help with

the marketing and production side of
things. After several meetings with
Todd and current board members over

- voLuTion

Macke [Fer Creomers, By Crecmerss

WWW.EVOLUTIONSHEARS.COM
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INSIDE THE NEW 4+, EDITION

BICHON FRISE

| |
| Coat Characteristics: |

+  Minimal Shedding

AKC Breed Group:

Hon-Sparting

Equipment Required

Slicker Brush
Metal Comb

Saline Solution
Hairmostat® Hair Puller
Ear Cleaner

Ear Powder

Cotton Balls

Dematting Tool

Nail Grinder or Nall Trimmer
{medium pliers-type)

Electric Clipper

#15 Blade

#10 Blade

#4, 45 Blade

#1 Snap-On Comb {or longer)
#2 Snap-On Comb

Scissors

Thinning Shears
Conditioner

Curved Scissors

TinyThin® Thinning Shears

Grooming Instructions

1. Ear Cleaning: First lightly
dust the inside of the ears with
ar powder, pulling out any dead
hair from the ear canal with your
fingers or a Hairmostat® hair
puller. Then, clean the inside of
using cotton balls lightly
dampened with an ear cleaner.

‘Wipe the corner of the eye and
under the eye with a cotton ball
moistened with saline solution to
remove ey ris.

3. Clip the hair from between the
pads of the feet with a #15 blade,
Use the clipper to remove any hair
hanging off the edge of the pads.

Cut or 1 the nails,
removing only that part of the nail
thar grows out beyond the quick.
Be careful not to cut into the
quick.

Understanding the Lines:

n urad for chippinsg patl

indicales & Gafinc! patiem with athar hait Ranging
ower it

Indicates 3 disinct patiern line with no blsading

Becomes longe.

3. Clip the hair away from the
anal area, about one-half inch on
either side of the anus, with a #10
blade. Never put the blade in direct
contact with the anus,

6. Clip the hair from the stomach
area, from the groin to the navel,
using a #10 blade.

Brush the coat qui
slicker brush or dematting tool to
loosen any tight mats.

ly with a

5. If the dog is on a regular,

frequent grooming schedule, the
body pattern will be put on after
the bath. If there is excessive coat,
remove it by presetting the body
pattern before you bathe the dog

Y. Bathe thoroughly using
shampoo appropriate for the
individual coar, then rinse. Repeat
bath and rinse. Apply conditioner
and rinse thoroughly.

10. Partially dry with high-
velocity dryer to remove excess
water and loosen mats. If desired,
cage dry until slightly damp, or for
better results continue with high-

ocity dryer until 95 percent dry.
Then fuff dry until 100 percent dry
and straight,

11. Comb through the coat
afrer brushing to be sure no small
tangles remain

12, Fluff up the hair on the body
and legs with your metal comb.

13. Leaving the neck to scissor
later, start three to four fingers
behind the withers and hand
scissor or clip with a #1 or longer
snap-on comb, back to the base
of the tail. Do not clip into the
tail. The topline should be level.
If the owner desires a shorter clip

for ease of maintenance, a shorter

. hew breed illustrations
. hew grooming instructions
. hew grooming diagrams
. alternate styles and pet trims

. 193 AKC Breeds
. 648 full color pages
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the course of the next few months, I
am thrilled to share with you that the
NEPGP and Barkleigh Productions will
work as partners on this year’s trade
show! We will honor the flavor and
traditions of our New England show
with the support and show production
expertise of Barkleigh.

The NEPGP will continue to offer
the educational programs it set out to
provide its membership with over 40
years ago and will have the time and
energy and resources to continue its
mission. Barkleigh will transition over
the next few years to include the New
England show as part of its family of
successful trade show events while
honoring the traditions and years of
hard work by our New England board
members, past and present. Barkleigh
will also provide our NEPGP with
advertising support and assistance to
continue our educational mission. It

really is a win-win-win. NEPGP will
return to its roots of education and ex-
cellence, Barkleigh will produce another
successful trade show, and our New
England grooming community and in-
dustry vendors will take part in a great
show right here in our own backyard!

Linda Claflin reflects on her years
with NEPGP and looks ahead:

“I went to my first New England
Pet Grooming Professionals (NEPGP)
seminar and competition in the early
1980s and thought I was a pretty good
groomer. [ was blown away by the qual-
ity of work back then and continue to
be inspired. I joined as member M174
and am proud to say that today, we are
just about to the M2500s. It was sug-
gested I join the Board and have served
my organization for over 20 years.

“For the past seven years, I have
had the challenge of being the Show

Coordinator. From a person who was

afraid to turn on the computer and
was freaking out that ‘replacing these
contents’ would erase everything, I
feel proud to have tested myself, learn
and grow in more than just organiza-
tional skills. I am one of those who can
benefit and have benefitted from the
principles of NEPGP. I am thrilled to
have the Barkleigh staff partner with
us at our fall show so [ can immerse in
the energized atmosphere and receive
what I have been working to give. Bar-
kleigh is as good as it gets.”

Those of you that know our New
England family know Mr. Tony and
Mrs. Toni. Let me share with you one
of the reasons finding support from
Barkleigh has been such a relief for me,
personally. Mrs. Toni is like my auntie.
She is family to me, as are Linda, Sue
Pratt, and so many other people in this
organization.

Over the last few years, the lives

Use T5% - 90% less water?
Use T5%:-90% less shampoo?*

fo Mvufb affouﬁ.'

1-866-774-3837 |

[na tub that will never wear out?
Now, W %Y MWWA@

*In “Y” Model tubs with recirculating
pump, compared to hand bathing .
US Patent #7080608 |

|

| ]

F OREVER STAINLESS STEEL.

www.ForeverStainlessSteel.com
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And I'm
Caroline

A little over four years ago, we opened Spot Pet Care, our
own pet grooming business in Mill Valley, California... just over the
Golden Gate Bridge from San Francisco.

We loved our new pet business, but we quickly found that we were always short on time. Basic
tasks, like calling customers to remind them about their appointments and keeping our paper
calendar up to date, took up so much of our day. We knew activities we should do to grow our
business, but they always got pushed to “tomorrow.”

To solve these problems we developed...

StoreVantage

Store Vantage helps us manage our schedule, keep track of what makes each customer happy,
and build our business. Our system:

Lets clients book online, when it’s convenient for them,
so we don’t miss out on appointments.

Eliminates no-shows through beautiful and personalized
appointment reminder emails and text messages.

Brings clients to visit more often by automatically sending
a “we miss you” email after they haven’t been in for a while.

Generates positive reviews from our loyal clients by asking for
feedback after each visit and posting the glowing reviews on
our website and Facebook page for everyone to see.

0000

Store Vantage started as a simple solution for Spot Pet Care, but today, hundreds of pet grooming
salons across the country use it to run and grow their businesses. Learn more about Store Vantage
and see how it can help you succeed.

Sincerely,

Sincerely Signup Today at
Ben and Caroline

Co-Founders, Spot Pet Care and StoreVantage

www.storevantage.com
Visit us at Groom Expo!
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of both Toni and me have changed
dramatically. My mother’s illness and
the birth of my daughter have made
me really reevaluate my own time and
my own energy. Toni has had her share
of health issues, and she and Mr. Tony
are still hard at work in their groom-
ing and kennel business. She has been
needing to slow down, but her love

of this organization and these people
she has come to love made it very hard
to let go. We had a conversation one
day about this, and I felt clear that
something had to give. When I saw
Toni and Linda at Intergroom, it was
like a huge weight had been lifted. To
be able to continue the mission of the
organization and keep the integrity of
this show that so many people have
worked so incredibly hard on for years
was a dream.

“I have a long involvement with
NEPGP, and I hold its core principles
very close to my heart. With Barkleigh
taking the management of the trade

show, I can think about what makes
NEPGP as vital to the industry as a
whole. That is our educational mis-
sion to provide an oasis of learning,
a renewal of vitality instead of the
seeing grooming as the ‘same thing’
every day. Between the trade show, the
member duties, and the logistical dif-
ficulties, this has been a rigorous task
but also a labor of love. I am thrilled
to ‘pass the baton’ to Barkleigh so I can
renew my input while receiving the es-
sence of our group. Barkleigh is at the
top of the trade show world, and I can’t
think of a better partnership for our
group.” — Toni Coppola

“‘Just wanted to say what pleasure
it gives me to write about some early
times with the New England Pet Groom-
ing Professionals. NEPGP has ALWAYS
been my favorite grooming group (and
way back when, there were several
state/regional associations), so I speak
from the heart. I always adored going
there. I think I was one of the first

groomers asked to judge Best Groomed
Dog in Show and was always treated
with the greatest respect, no matter
who was show chairman or president
of the group. And I will never forget
the support NEPGP members gave to
me when [ organized Intergroom.” —
Fondly, Shirlee Kalstone

“I am pretty sure I joined when it
first began — I think 1978 or 9, when
it was MAPDG. When I decided to
make grooming my career, I jumped in
and got involved. Meeting Sue Pratt
was one of the best things that ever
happened to me. She got me involved
with competing, certification testing,
and being on the board of directors.

I served as secretary, vice president,
and then president, which also led to
being the contest and trade show co-
ordinator along with Patty Allard and
a host of other dedicated members.
The association was now NEPGP, and
after 15 years of running a successful

OLGA LIKES THEM!

AARONCO’s HONEYCOMBS®

"Now that I tried them 1 will never use any

other combs. They flow through the hair
easier and are more comfortable to hold

than any others around."
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show, I stepped down and went on to
help coordinate other shows. When
H.H.Backer wanted to add a grooming
competition to their already success-
ful trade show, Patty and I came high-
ly recommended by Shirlee Kalstone.
So now we are on our eleventh year
of co-coordinating the H. H. Backer
Celebration of Style competition in
Chicago, IL. I was also asked to take
over coordinating the National Dog
Groomers Association of America’s two
grooming contests each year, which

I have been doing now for several
years. This all stemmed from get-
ting involved with a totally volunteer
group of groomers who took pride in
their profession and helped make a
better way for future groomers. I owe
this group many many thanks!” —
Sincerely, Sue Zecco, NCMG

Find us on

facebook

www.facebook.com/
groomertogroomermagazine

S

SEPTEMBER 19-22

HERSHEY LODGE
& CONVENTION CENTER

www.GroomEXPO.com

I cannot thank Todd and the folks
at Barkleigh enough for their openness
and willingness to hear our collective
voice and understand what this organi-
zation and this tradeshow have meant
to so many people. It has been a labor
of love for this New England grooming
family. Sleepless nights, endless board
meetings, tired backs and feet — and

yet when you read these quotes and

SENSE]

SHEAR SYSTEMS

you hear these voices, it has been a
joyful journey, albeit sometimes a little
dysfunctional and nutty. Just like one,
big, happy family.

My gratitude to everyone that
responded to my request for quotes.

My never-ending respect to all
who have served on the board of this
organization. &<

www.senseidog.com
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am amazed at the things people

will throw away. One such thing

was a perfectly good two-year-
old Pomeranian. Cupcake had been a
client’s dog, and the client asked me
to re-home her before moving to New
York. “Sure”, I replied. “No problem.
Drop her off.” I kept her at the salon,
and we all fell in love with her. [ in-
terviewed people for three weeks and
seemed to find something wrong with
everyone who wanted her. I took Cup-
cake home with me just to spend the
night, since it was Thanksgiving and
everyone deserved to be somewhere
and have something to be thankful for.
That was six years ago.

Cupcake is such a cute little dog.

She is big on personality, and of course
she loves attention, be it spending
time cuddling on the couch or being

Groomer to Groomer « Vol 32 Ed 8 » August 2013

COLORFUL TAILS FROM THE

CREATIVE SIDE

% by Dawn Omboy &

www.queenofcolor.com

pampered on the grooming table. For

me, this is another perfect canine color
candidate. I am going to show you how
to get this beautiful colorful tail.

STEP 1. I cover my table top with

GroomertoGroomer.com

a “Fit to be Dried” waterproof cover. I
like the white one just for the addition-
al artwork. I can see the product on the
white cloth, and it is never on my table
top. Set out the color products you

will be using (in the order you want to
apply them), enough brushes to apply
them with, plenty of hair clips, some
foil (optional), and a flat iron.

STEP 2. [ use hair clips to hold
hair out of the way so I can begin to
color each section one at a time.

STEP 3. [ was doing this quick,
so next I applied a thin line of color
product on the first section at the base
of the tail (Photo 3a). Next, I brushed
in the color much the same way you
would line brush, making sure to coat
all the hairs in that section (Photo 3b).
Using a hair clip large enough to fit
comfortably around the tail, clip up the



~ CELEBRATING 25 YEARS=
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section you just finished before releas-
ing the next (Photo 3c).

STEP 4. Follow step three for each
additional section. Make sure to use
a different brush for each color used.

If you like, you can use just a bit of
foil to wrap each section. Sometimes I
even use a bit of paper towel wrapped
around the colored hair just to keep
the color separated. Placing a soft pa-
per towel under the tail will also help
keep unwanted color off the dog’s rear
during the dying process.

STEP 5. As a shortcut to process-
ing time, I placed foil over the hair (not
the tail itself) and heated it by pressing
it with my flat iron. This method will
quickly set most hair color products,
cutting your processing time down
to just a few minutes. This tail was
done with Pet Esthe and Avatar dyes. I
rinsed the tail only five minutes after
I heat set it. If you use this method,

be very careful, as the foil heats very
quickly and can burn if it is in contact
with the skin of the dog.

STEP 6. Rinse the tail in cool (not
cold) water until the water runs clear.
Add some conditioner, then dry it, tidy
up your dog, and enjoy your work! A
colorful tail from the creative side is
sure to bring many smiles. I know it
works for me!

Visit Dawn at www.queenofcolor.
com for more pictures and tips on cre-
ative supplies.

Making the world more colorful,
one dog at a time... &<

To see videos of
grooming competitions,
demos, interviews

and much more, go to

GROOMERTV com

Portable & Lightweight
b Includes Filter, 10" Hose,
o & 2 Blower Tips

Manufacturers of
the World’s Finest Animal &

Industrial Vacuums, Blowers & Dryers
800-456-9821 ¢ Osseo, WI 54758

www.electriccleaner.com
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GROOMING ¢
MATTERS / | -

by Daryl Conner ! w

TWISTER SISTERS

uburbs of Oklahoma City

were pulverized by a massive

tornado this spring. Seventeen
miles of populated areas were demol-
ished. Other storms followed. Homes
were destroyed; families were left with-
out a place to go. And of course, pets
suffered, too. People in the grooming
industry didn’t sit idly by.

Lori Craig, internationally known
for her extreme skill in creative groom-
ing, was without power for a week
after the first big storm hit. “Imme-
diately following the first tornado, I
knew there were so many homes where
pets were displaced, lost, whatever.

I knew dogs would be covered with
insulation, debris, and dirt. I am a busy
body; staying home is no good. For
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several days after the storm, I went to
the temporary animal shelter in Nor-
man, the Moore Animal Shelter, and the
Animal Resource Center to help out.
kind of got a head count and realized

I couldn’t take care of grooming all of
the animals myself.

“I put it out on Facebook that I re-
ally needed help. I had hoped some of
the local groomers would join me, and
three — Melissa Wallen, Rachel Jones,
and Meg from Diamond in the Ruff —
joined in. Then we had all these amaz-
ing volunteers from out of the area,
too. Jennifer Walker’s friend from
Kansas had a mobile van, and then
Melissa Leytem and her sister Michelle
Sheilds joined with another van. Those
four ladies and myself cleaned up the

GroomertoGroomer.com

Animal Resource Center pets — 50 dogs
and 30 cats — using the mobile vans. I
was lucky enough that the ARC had an
indoor bathing area, where I worked.
One day I was unable to go in to help,
and groomer Rachel Jones drove from
Broken Arrow, which is several hours
away, to pitch in. We got the first load
of pets completely done. The animal
shelter volunteers were amazing. They
sent in shipments of towels and linens
and kept the freshly groomed pets
pristine so they will be adoptable.”

She continued, “The head of the
Moore Animal Control asked if I could
get more mobile groomers to come
help out, as they had a huge adop-
tion push scheduled, and they had
planned a date to have unaltered pets



spayed and neutered. They needed the
pets cleaned up before surgery. I put
another plea for help out on Facebook.
Our community has been hit by bad
storms before, and we have learned
that we have to pull together. So I just
asked for help, and the grooming com-
munity didn’t disappoint me. Melissa
Laytem, Barb Hoover and her sister
and nephew, Cassie Elkins, and Gracie
Freese all drove from Kansas and
Missouri to help us. Janelle Duncan-
Norsworthy came, too.

“They all worked their tails off to
help. Groomers brought all their own
equipment and even put together
makeshift tubs out of Rubbermaid
storage bins. After driving all night,
they grabbed about four hours of
sleep, and then we worked all the next
day to groom about 73 more dogs. We
had to work in rotation: healthy dogs
first, then dogs from the Moore Animal
Shelter, and then some known sick
pets that were in isolation. One really
neat thing is that the USDA and ASPCA
were helping, too, making sure that
the animals were well cared for. They
provided us with a huge air condition-
er. The animals were being housed in

wwvascmvl
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My shop is in a strip mall, and the storm

peeled the roof off. There were torrential

rains and flooding on the ground, so my

shop suffered alot of water damage. If 1

could tell groomers one thing, itis this:

review your insurance coverage!”

a big metal building, and the weather
is hot.”

I asked Craig why she did what she
did, volunteering and organizing the
effort to help the animals. “Because it
had to be done,” she stated simply.

With the storm victim dogs and
cats all groomed, Craig was off to
Tennessee to attend the Super Stylist
show. Once there, she was sitting in a
restaurant and saw on the television
that another huge storm was headed
right for her hometown. She called to
make sure her family was safe. “It was
the first time in my husband’s entire
life that he actually went into the

storm shelter.”

While Craig’s home escaped dam-
age, her business was not so fortu-
nate. “My shop is in a strip mall, and
the storm peeled the roof off. There
were torrential rains and flooding on
the ground, so my shop suffered a lot
of water damage. If I could tell groom-
ers one thing, it is this: review your
insurance coverage! I had liability-
only insurance. Luckily my landlord
is working to help me out, and I had
a lot of my grooming tools with me at
the show.”

Word soon spread in the groom-
ing community that one of our own

your own canine massage practice.
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““I put between four and ten hours a

day into working on the fundraising.

It’s pretty much another full time job.”

had suffered damages from the storm.
Misty Geiczys, a stylist from Colum-
bus, Ohio, said, “When we heard that
Lori Craig’s shop had been damaged -
well, everyone knows her, and it put a
face to the cause. Betty Day contacted
me. She wanted to do something to
raise money for groomers who had
been affected by the tornadoes. She
didn’t want to handle the money, and I
am good at being organized.

“Betty and I, with help from Sandy
Hartness and Lisa Leady, started col-
lecting donations to be auctioned off

as a fundraiser. I had hoped to have

a few auctions a day. We started a
Facebook page called Oklahoma Twister
Relief for Groomers. There is a UK
group, too. We have friends across the
pond that wanted to help out! That
group is headed by Su Eld-Weaver.
The donations started to flood in. We
have auctioned off over 190 items and
currently have raised over $14,000. We
hope to hit our goal of $20,000 within
the next two weeks.”

All the funds raised (minus the
Paypal fees), will go directly to groom-
ers who suffered storm damage.
Misty is in the process of opening her

own business. She currently man-
ages three grooming businesses and

is also instructing a new groomer. ‘I
put between four and ten hours a day
into working on the fundraising. It’s
pretty much another full time job. I
catalog all the donated items and cross
check every detail. I finish working on
it around 2 to 3 a.m. after 've putin a
full day at work.”

Lori, Misty, and all the “Twister
Sisters” involved in grooming pets and
raising funds echoed their gratitude
toward all the groomers who donated
money, tools, and supplies, and the
incredible generosity of industry
manufacturers who gave freely of
their goods to help stylists get back on
their feet after the disastrous storms.
“People in the grooming industry are
amazing. [ am so proud to be a part of
all this,” said Craig. Because grooming
matters. <

Manufacturers of the Finest
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Equipment Corp.

Animal Health

Introducing the all new
“AQUA QUEST WALK IN BATH”

4 animal restraint eye hooks
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Care Equipment

Mini-Bath

Our Mini-Bath is ideal for bathing felines and
small canines. Beautifully crafted of 16 gauge
stainless steel, this tub is a welcome addition to
any facility. All our tubs are crafted with fully
welded, seamless edging. Tall stainless backsplashes
have been Petlift tubs’ signature design for over

45 years. All tubs are formed out of a solid sheet
of high quality grade SS. Heavy duty legs are made
of stainless steel with added cross rails for stability.
Legs are equipped with adjustable feet.
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2HP  Dual Speed i1 Year Warranty

B-Air products are ETL Certified and OSHA Compliant
meeting quality, health, environmental, safety and social accountability standards
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FIXING LOOSENING SHEARS
WITH PLUMBERS TAPE

Groomer to Groomer « Vol 32 Ed 8 « August 2013

% by Jeff Andrews &

1l you need to get started

are the two scissor blades,

plumbers tape, and the
scissor screw. Plumbers tape is
white, very stretchy, and made to
fill in the threads of a pipe. It comes
on a roll that is usually blue and
costs about 50 cents. Please don’t
use liquid LockTite. This will run
down inside the pivot of the shear
and actually tighten everything,
and you can’t loosen it up.

First, cut off about an inch and
a half of the plumbers tape. It’s
uncanny to work with, but try to
keep it hanging straight. If there
is a Teflon washer available, make
sure it’s on the screw near the head
before wrapping the tape.

With your fingers, wrap the
tape around the screw threads while
pulling tightly. This will cause the
tape to fill the threads and make
the screw fit snug in the shears.

Wrap the tape clockwise
around the screw. You'll thank me
later!

After wrapping the plumbers
tape around the screw, get the shear
blade with the beveled hole. This
is the side that the screw inserts
through. Put the screw through
the hole as shown. If it’s too fat

GroomertoGroomer.com

with tape, take some of the tape off
or redo it with less tape. Line the
screw up over the hole in the other
shear blade as shown.

Get your screwdriver. Position
the screwdriver and begin thread-
ing the screw into the other scissor
blade. You will feel the screw going
in and tightening up the tension of
the shear.

A suggestion now is to check
the tension of the shear as you're
tightening the screw. The tape acts
as a compression fitting, so if you
tighten the screw too much and
have to back it off, the screw may
loosen up again. Try to get the
tension set as you're tightening the
screw. The tape will compress the
joint better.

This method can be used on
anything where the screw keeps
loosening up. &<

Jeff Andrews is a World Class
Sharpener and owner of Northern
Tails Sharpening, Inc. He is an author
and pioneer of many equipment main-
tenance videos and how-to articles
that are appreciated by groomers
worldwide at no cost. Jeff is a member
of NDGAA, IPG, and NAPCG, and
still grooms at his shop in Mobile, AL.
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etQuest enjoyed another

successful year at the Roberts

Centre in Wilmington, Ohio.
This past June, Barkleigh Productions
welcomed 1,100 groomers to Pet-
Quest, where they attended education-
al seminars, watched grooming com-
petitions, and shopped from nearly 50
vendors in the trade show hall.

Several speakers debuted new
educational programs at PetQuest
this year. For the first time ever in
North America, Irina Pinkusevich
led a popular seminar on Japanese
Freestyle and also demonstrated this
unique style during the class. Joey
Villani also presented a new semi-
nar, “Dogfather Knows Best,” which
included a lot of helpful business
advice for both new groomers and
industry veterans.

Other popular seminar topics
included cat grooming with Amie
Wright, creative grooming with An-
gela Kumpe and Lori Craig, and the
Barkleigh Honors Series featuring Cat
Opson, Jay Scruggs, Irina Pinkusevich,
and Sue Zecco. Also available at Pet-

Quest were Teri DiMarino’s standard
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Brusher/Bather Certificate Program,
a Terrier demo series with Lisa Leady,
and mobile grooming seminars with
Jodi Murphy and Tip Campbell.

This year at PetQuest, groom-
ing competitions were GroomTeam-
sanctioned, allowing the winners to
earn GroomTeam points. Groomers
competed in five different breed
classes: Poodles, Sporting, Terriers, All
Other Purebreds, and Salon Freestyle.
Olga Zabelinskaya took home Best All
Around Groomer with placements in
four of the five breed classes, including
three first place wins. Mackensie Mur-
phy, who placed first in the Sporting
class and second in All Other Pure-
breds, claimed Best in Show.

The creative styling contest was
an exciting competition at this year’s
PetQuest. The winner of the contest
was Angela Kumpe with “Batman.” Her
entry featured superhero Batman and
his sidekick Robin, while Lori Craig’s
creative groom featured villains like
the Joker and Harley Quinn. In second
and third place were Cat Opson’s
“Creative Street” and Cindy Oliver’s
“Barkershop Quartet,” respectively.

GroomertoGroomer.com
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"REVIEW & RESULTS

Though all of the competitors wowed
the crowd with their grooming and en-
tertaining presentations, the Sesame
Street-themed “Creative Street” was
met with cheers and resounding ap-
plause, making it the clear winner of
the People’s Choice Award. Groomer
TV live streamed the event, sharing
footage of the competition as well as
exclusive demos and interviews with
groomers watching from home.

In addition to shopping at the
trade show and enjoying the semi-
nars and competition, groomers at
PetQuest enjoyed some down time in
the evenings. Attendees gathered on
the hotel’s outdoor patio, where many
competed in cornhole, a popular lawn
game. Tim Wright, husband of speaker
Amie Wright, provided music and ka-
raoke, which was entertaining for the
singers as well as their audiences.

This year’s PetQuest was a fun
weekend full of education, shopping,
and top-notch grooming. Mark your
calendars for next summer, and check
pqgroom.com for information about

next year’s show. &<
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Mackensie Murphy with Andis representative, Michell Evans. Olga Zabelinskya.

Groomer To

Groome[‘ CREATIVE STYLING CONTEST

First Place winner, Angela Kumpe.

Second Place winner, Cat Opson.
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Don leads the children
to Sunday church serV)
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Rictured fromiLeftaDaniel(orphanage director),
Elias, Jesica, Raquel (house paren ), Alex, Damari S,
MerlyNuanitopMargaritaybulceiDaniel, Jenny, §

Do

6 6 here does the
money from
the silent auc-

tion go?” It’s a question inevitably
asked at each of Barkleigh Produc-
tions’ grooming expos, where
attendees can bid on everything
from dog beds and pet-themed
welcome mats to cordless clippers
and bottles of shampoo.

To answer simply, all pro-
ceeds from the silent auctions are
donated to Gifts of Love Interna-
tional, an organization founded
by Don and Barb Kassebaum, the
original owners of Tropiclean Pet
Products (Cosmos Corporation),
to help people around the world
rise out of poverty. Gifts of Love
International provides aid primarily
to Guatemala by establishing an
orphanage and leadership school,
supporting several churches in
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some of the country’s most danger-
ous neighborhoods, and delivering
clothes, shoes, and other supplies
to the poor and needy. Gifts of Love
International has a long history
with Barkleigh’s silent auctions. In
the 1990s, Don wanted to take a
group of groomers to Guatemala
so that they could see the work the
organization was doing there. Don
hoped to deliver a tractor-trailer
full of donated items, which would
require over $5,000 to transport.
Sally Liddick, the late founder of
Barkleigh Productions, wrote about
this “Groomers to Guatemala” proj-
ect in Groomer to Groomer, calling
it their “most ambitious project to
date.” Sally explained, “Exhibitors
were summoned to contribute to
the project by donating items to

a Silent Auction at Groom Expo.
Groomers were encouraged to bid



on the donated items.” An enthusias-
tic Hilery Zusi and Frank Rowe took
charge of the show close auction, which
raised $5,800 and brought the week-
end’s total to over $10,000.

Joining Sally on that first trip to
Guatemala was her best friend and
business partner Gwen Shelly, speaker
Judy Bremer-Taxman, industry icon
Frank Rowe, and nearly 20 other
friends, family members, Barkleigh
employees, and groomers. They stayed
at the Casa Bernabe orphanage, met
the children who lived there, and
helped to unload not one but two
tractor-trailers full of donations, in-
cluding a new washing machine for the
orphanage. After learning about the
chronic financial needs of the orphan-
age and the people of Guatemala, Sally
and Gwen decided Barkleigh Produc-
tions would make a monthly financial
commitment to Gifts of Love Interna-
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How Gifts of Love International is making

a difference in the lives of impoverished

and forgotten children in Guatemala

% by Cindy Agoncillo &

tional and would dedicate the silent
auctions to the organization.

Over 15 years and many silent
auctions later, another trip to Guate-
mala was in the making. James Severs,
the director of operations and mar-
keting at Barkleigh Productions, was
interested in serving the less fortunate
around the world, and at Gwen Shelly’s
urging, he contacted Don Kassebaum
about traveling to Guatemala. As Don
and James discussed the trip further
and more details fell into place, Gwen
decided she also wanted to go and
would extend the opportunity to the
rest of Barkleigh’s employees. It was
not long until Gwen, James, and [ were
boarding a plane in Harrisburg, PA,
headed for Guatemala.

As we descended into Guatemala
City, [ was struck by the poverty visible
from the plane’s small window. Small

houses constructed from corrugated

GroomertoGroomer.com

sheet metal filled the mountainside.
Our landing was rough, as the runway
was cracked and eroding. I thought
about the U.S. airports surrounded by
metropolitan areas not far from sports
arenas and famous landmarks, and as
I'looked out over the city surrounding
Guatemala’s main airport, I wondered,
“Is this as good as it gets here?”

We stepped off of the plane, and
the heat and humidity hit us like a
wall. The inside of the airport brought
little relief. Along with the heat, the
sights and sounds were overwhelm-
ing. “Sensory overload,” James said. As
we attempted to navigate the cus-
toms and immigration process, what
we assumed were airport employees
asked us en espariol if we needed help
with our luggage — in exchange for
tips, of course. Barb Kassebaum, who
joined us in Houston for our flight into

Guatemala, helped to translate and
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continually advised us, “Stay with the
bags.” We closely followed the man
who pushed our luggage cart as he
led us to the street where Don and a
large crowd of people were waiting

to pick up their friends and family.
Within the crowd were small children
who were selling trinkets and helping
with luggage in order to earn money
for their families. Tourists are likely
to give one American dollar, which is
approximately 6% of the average daily
wage in Guatemala.

In the years since the Groomers to
Guatemala project, Gifts of Love Inter-
national purchased 26 acres of land in
Brito, Guatemala. They constructed a
new orphanage that currently houses
20 children and several full-time
“parents,” including the orphanage
director, Daniel, and his wife, Raquel.
During the drive from the airport to
our hotel, Daniel told us about the kids
at the orphanage and their tragic cir-
cumstances. Some were abandoned by
their parents, while others were taken
by the government from their families
because of neglect or abuse. Some had
even been sold into prostitution by
their own relatives, which is not an

uncommon occurrence in Guatemala.
This is especially tragic, considering
the oldest child at the orphanage is
only 12 years old.

The Gifts of Love orphanage is
one of the few legal and government-
approved orphanages in the country,
unlike other facilities that may act as
fronts for human trafficking. The or-
phanage receives no financial support
from the Guatemalan government
and relies on donations to Gifts of Love
International to provide the children
with food, housing, schooling, medical
care, and much needed psychological
care. “Our position as a home,” Daniel
told Gwen, “is to give them health,
psychologist help, school, education,
and our love. It’s difficult, but we
are going to. We are very glad and so
grateful for people like you, your com-
pany, and the people who work with
you [for] helping us.”

We first met the children at a
Sunday morning church service in
Escuintla, where they greeted us with
excited waves and bright smiles. They
ran up to their abuelito y abuelita —
their Grandpa Don and Grandma Barb
— and embraced them tightly before

Jand J
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hand-braiding process that is
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these critical places, while
distributing the stress over a larger
area—crucial to lasting service.

@ no order minimums
® wholesale volume pricing

1-800-642-2050
jjdog.com

i Winston, a Glen of Imaal Terrier
& from Pensacola, Florida, with a
’ |&| Leather Training Leash

READER SERVICE CARD #10297
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following them into the church. At the
end of the service, Gwen had a special
surprise for all of the children. With
eager anticipation, the kids sat on the
edge of the stage at the front of the
church, and Gwen went down the line
passing out candy necklaces, lollipop
rings, and other sweets. Because the
orphanage does not use any of its
food allowance for candies, cakes, or
anything other than necessities, this
surprise was a welcome treat for the
children. The way their eyes lit up and
their smiles grew showed us how much
they appreciated the gift.

Later that afternoon, we followed
the dirt road that led to the orphan-
age in Brito. Don pointed out the
neighboring chicken farm, families
washing their clothes in the river, and
the 7.5-foot-high concrete wall that
surrounded all 26 acres of their prop-
erty. Just inside the front gate was the
medical clinic where the staff doctor
conducts health examinations of the
children. Across from the clinic on the
other side of a large field was a new red
barn, which Don and Barb hope to fill
with animals like horses and cows. They
currently have one horse, two cats, and
two Golden Retrievers named Cosmos
and Barkleigh. “They’re great therapy
for the children,” Don explained.

Just past the barn was the con-
struction site for what will be Daniel
and Raquel’s new home. While the
workers busily laid the concrete blocks,
Don and Daniel gave us a brief tour,
showing us what will become the
kitchen, pantry, and bedroom. Also un-
der construction was a new house with
space for 18 kids. Don has plans for
even more houses on the property and
anticipates the orphanage eventually
caring for over 100 children. The chil-
dren currently live in one house with
the girls sharing two rooms downstairs
and the boys sharing three rooms up-
stairs; the parents have private rooms
on each floor.

I actually stayed at the orphanage



Sunday night and joined everyone
there for a typical Guatemalan din-
ner: scrambled eggs and tortillas. The
four oldest girls at the orphanage
were excited to have me share their
room. They even mopped the floor
when they found out I would be stay-
ing there, because they wanted the
room to smell nice for me. We were
all a little frustrated that we couldn’t
understand each other, but some

of the girls were very patient with
me and tried various ways to com-
municate successfully. Eventually we
were able to understand each other a
little bit, and before we went to bed,
I learned that Jesica was working on
a sewing project and Dulce was 12
years old.

Half of the children went to
school the next morning, and the rest
would go the following day. While the
children waited for their breakfast,

I went to the mill where one of the
staff members brings the corn to pre-
pare for tortillas. When we got there,
a little girl had just finished milling
her corn. I didn’t realize until we were
leaving that she had come alone and
that she was hauling her load of corn
back home on her bicycle.

As we waited for the children to
come home from school, the parents
sorted through the donations we had
brought with us. Family, friends, and
strangers from across the U.S. had
sent enough donations to fill several
large suitcases and a large box to
capacity, each of them just shy of the
airline’s weight limit. The parents
were thankful to see soap, tooth-
paste, clothes, shoes, baby bottles,
and toys among the items. Some of
the special gifts, like toy cars and
dolls, would be given to the children
as rewards for doing well in school.

Daniel then told us how someone
had donated money for the orphan-
age to buy new underwear for the
children. School uniforms were a
greater need at the time, so they

decided to use the money to purchase
those instead. When we arrived,
Daniel was still hoping the orphanage
would soon be able to purchase new
underwear as well. He considered it a
great miracle when they opened the
box of donations and found a new
pack of boys’ and girls’ underwear in
every size.

Before we left the orphanage,
each child received a pillow/stuffed
animal that we brought for them. As
each child’s name was called for them
to come and receive their gift, all
the other kids cheered. There was so
much joy in that room. We were able
to tell the kids — through a trans-
lator — how much we loved them
and how much they had blessed us
despite our intentions to bless them.

Those children will be the longest
lasting memories of our brief time
in Guatemala. They are also the true
answer to an often-asked question.
Where does the money from the silent
auction go? It goes to Eddie’s school
uniform, Estrellita’s doctor bills, Fer-
nanda’s breakfast, and to the care of
all their brothers and sisters. &<

soFbuarethat

Daniel and Fernanda play on the swings
on the orphanage playground.

"»ourbu&ness

www.123PetSaftware.com
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BREAD & BUTTER GROOMING:

PET TRIMS FOR THE SALON

read & Butter clients antici-

pate the little “extras” we of-

fer. This not only keeps them
interested, but it also helps to keep us
motivated! For some of the extras, you
can add an up-charge. For others, just
throw it in as a bonus.

Bandanas are a nice perk that
we coordinate with holidays and area
events. We usually bargain shop for
bandana material and buy in bulk
when it is on sale. Although fabric
widths vary, the cutting technique
remains the same.

Initially, cut the fabric into
squares, and then halve into triangles
to create bandanas. In order to yield
twice as many bandanas that are easier
to tie and that fit the dog’s neck more
efficiently than the typical triangle,
proceed with the steps following Fig. 5.

GroomertoGroomer.com

by Kathy Rose

FIG. 1: With the material still
folded in half as it came off the bolt,
place the material on a flat surface.
Fold the bottom corner up to the top
to make a triangle. Use pinking shears
to trim straight up from the bottom
right corner to the top.

FIG. 2: The square you now have
is actually a rectangle folded in half, so
you will need to trim it in half to cre-
ate two squares.

FIG. 3 AND 4: Trim the squares
in half diagonally to create triangles.
Depending on the size bandana you
wish to create, continue to halve again
until you have created triangles in an
assortment of sizes.

FIG. 5: Fold the triangle in half,
keeping the folded edge toward you.

FIG. 6: Drag the bottom corner
of the folded edge over to the trimmed



BEST SHOT

edge. You now have one long and two
shorter folded edges and one long
trimmed edge.

FIG. 7: Cut the long folded edge.

FIG. 8: You now have two differ-
ent sized bandanas that make a much
better fit for different sized dogs than
one bulky bandana. Begin with differ-

ent sized triangles for a variety.

FEATHERS AND HAIR EXTENSIONS

Feathers, hair extensions, and the
tools required to apply them can be
purchased individually or as sets at the
various pet industry trade shows or
online.

FIG. 9: Place the silicone micro
bead ring onto the hook application
tool.

FIG. 10: Using a rat-tail comb,
separate out a small amount of coat.

FIG.11: Place the hair extension
hook over the coat, close the clamp,
and then pull the micro bead onto the
coat.

FIG. 12: Insert the hair extension
and/or feathers through the micro
bead.

FIG. 13: Use the crimping tool or
needle nose pliers to squeeze the micro
bead, clamping it closed. To remove,

PetGroomer.com 2013

Over 17,000 GroomerTALK*" Members
10 Web Sites & Over 18,000 Subscribers
Millions and Millions of Pageviews

Classified Ads

New & Used Mobile e Business 4 Sale
Help Wanted e Shampoo & Spa e Suppliers
Schools e Home Study e Equipment & More

p, o«
StGroomer-CS

Contests Win Prize$ e Social Media e Buyer’s Guide e Blogs

Find A Groomer Inc. PO Box 2489 Yelm. WA 98597 360-446-5348 findaaroomer@earthlink.net
READER SERVICE CARD #10299
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FIG. 15

FIG. 16

T T
HrooHoo
4 Fine Gring Spa & Shoppe
——
wEe
921-555-4112
swonFooRaaGroomingeom

a/w/ 8 /WWI
250 two sided
business cards

for s 5 9 (regularly $85)

- ADD -
100 economy
magnetic cards
(with the same design)

for s 39 (regularly $65)

* Mention this ad for special

* Choose from the designs here

* Backside of paper card will
feature appointment reminder

* We will typeset unless a print
ready logo is provided

 Offer good through 8-31-13

B

www.AnimalsINK.com
info@AnimalsINK.com « 317-496-8467

1.. Professional Grooming
1

¥ 345E. Westen Ave
Chicago, IL 60654

612.555.5546

www.poshpaws.com

A Fine Grooming Spa & Shoppe
3568 N. Broadway Ave = =
Springfield, IN 46254

321-555-4112 I [

@-_A&W o

www.PoshPaws.com
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Wiu/SPA

4314 E. Main S1.”+ Anytown, IL 46252

2164 E. Moin S1. Anylown, IN 46321 + 352-665-1219 + wwwwooldogspa.com

FIDO FRIENDS

ALL BREED DOG GROOMING

o:ﬁo

GROOMING SALON

SALON

350 Valley View Ct.
West Hollywood, CA
325-555-3314
wwwihepawsalon.com

GroomertoGroomer.com

use the pliers to clamp the bead the
other way, opening it.

ACCENT COLOR

An easy way to apply temporary
accent color is with colored chalk.
Chalk sticks can be purchased from pet
wholesalers, or you can use nontoxic
children’s colored chalk.

FIG. 14: With a paper towel or
cotton ball, dampen the end of a non-
toxic chalk stick.

FIG. 15: Gently rub the damp
chalk onto the desired area and brush
through.

FIG. 16: Poodle accented with
color, feathers, and hair extensions.

BEADS

Beads and buttons can be pur-
chased in kits at many pet industry
trade shows, online, or at craft stores.
They can be washed with the pet and
last longer than bows.

FIG. 17: Place a silicone micro
bead onto the hair extension hook tool
first, and then follow it with assorted
beads.

FIG. 18: Separate a small amount
of coat, and then slide the beads onto
the coat by pulling the coat through
with the hook.

FIG. 19: The last bead to go onto
the coat should be the micro bead. Use
the crimping tool to flatten it, holding
the other beads in place.

Create a display near your client
reception area. We keep a variety of
colors and styles of feathers, hair
extensions, and beads on display with
coordinated nail polish, bandanas,
bows, beads, and crystals.

Don’t be afraid to experiment
with beyond-the-bow add-ons and
perks! Your Bread & Butter clients will
be seen around town sporting your
designs and attracting attention! $<
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NEW PRODUCT NEWS

Critter Color System for Pets offers eight exciting crazy colors to
Warren London is proud to present choose from, Alexa’s Soft Pink Kisses,
Critter Color. A new hair coloring sys- Pink Puppy Passion, Central Park
tem for pets and the first in the world Green, Yellow Snow, Red Dawn, Or-
granted the rights by PE.T.A to use ange County House Hound, Blue Collar
their cruelty free bunny logo in con- Worker, and Hazy Shade of Purple. For
junction with our pH balanced wash additional information, request Reader
out hair color formulation. Critter Color ~ Service card #10318. Flea Repellent Plus
with Yucca Spray
Quadruped Natural Flea Repellent
S AR e THESHEARSDEPOT.COM Plus uses Lemongrass Oil as a natural
DEPOT (877) 699'5553 repellent. Alkaloids in the extract of the

Mojave Yucca (Yucca Schidigera) affect
the outer shells of insects making this
an ideal safe choice for addressing the
problems of flea, tick and mite infes-
tation. Safe for puppies. Available in
160z. sizes. For additional information,
request Reader Service card #10319.

PROFESSIONAL DOG SHEARS

f 40
Dne for i?o FREE SHEAR CASES

Three for $90 WITH YOUR PURCHASE!

IT US IN THE CONVENTION HA

Not
Included.

READER SERVICE CARD #10321

FREE! s : 2 o Z8 = .- Oneida Air Systems, c.

Animal /4 / L NS s M The Dust Deputy converts an or-
Nail Clipper we *.. - 2 dinary shop vacuum into a hi-efficiency
Sha'pening ' = - The Ultimate Service Provider Cy0|0niC vacuum. It separates 90+

included that “Never Skips a Beat” % of all fur and 99% + of most other
with any order : ” _ material before the vacuum, solving

$25 & up! s - Mo Ml A 4 filter clogging, airflow and maintenance
e , problems inexpensively. Easy to empty
' drums that pack down the fur reduce
‘ the need for constant emptying so
you will clean up more often. Made of
lightweight, static dissipative plastic,
it comes with three casters for stabil-
ity and mobility and can be attached
directly to the shop vacuum if desired.
It can also be used to vacuum up lig-
Call Before e uids. Made in the USA. For additional
877-437-7095 « www.vitalst.com information, request Reader Service

Shippi
L Ship to: 199 New Road, Suite 61 #194, Linwood, NJ 08221 card #10320.
Email: customerservice@vitalst.com

. v High Quality Sharpening Services
%’ that Save You Money$$$!
y v Rapid Turnaround Time

Mention Code:

VG813CLIP

for offer

v Quality Control Testing

» A4

" A ONE-STOP SERVICE PROVIDER
(Not to exceed

3 pair per order)

Quality Sharpening & Repair Since 1970 v

for Details

READER SERVICE CARD #10302
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CLASSIFIEDS
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Call (717) 691-3388 ext 210
to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Call for issue deadlines.
Agency Discounts Do Not Apply.

BLADES & SHARPENING

“YOU NOW HAVE A BETTER CHOICE” We
are also groomers. Website has free videos and
articles on blade and clipper care. Steel Blades
$5.00, Ceramic $6.00, Regular shears $5.00,
convex $10. Sharkfin certified. Trimmer blades
$6.50, 5-N-1 blades refurbished (new parts, not
sharpened) $10. Clipper repair (Andis, Laube,
Wahl). Mail-in service has 48 hour turnaround,
$5.00 RETURN SHIPPING ALL ORDERS,
Website has all information. Est. 1995. Northern
Tails Sharpening Inc, Mobile AL Call 251-232-
5353 www.northerntails.com.

EACH blade examined personally, sharpened to
perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually sealed,
READY TO USE. Sole proprietor w/ 20+ years
experience. FACTORY-TRAINED to sharpen
shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades
$5,Shears $7, S/H $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St., Pittsburgh,
PA 15212-4838. (412) 321-1522 JKosa-
kowsky @hotmail.com.

BOWS & ACCESSORIES

Wholesale designer bandanas. Rolled-edged.
Per Dozen prices: $6.00 — Sm.; $8.00 — Med.;
$15.00 - Lg.; Gigantic selection. Call Now! (301)
746-4327.

GroomingBows.com/ 200 Models to choose
from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Four different sizes, lots of beautiful prints

and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine’s, St Patrick’s Day and 4th of
July holidays are available. New bows available
on our website. Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

Groomer to Groomer « Vol 32 Ed 8 « August 2013

BUSINESS FOR SALE

Dog Grooming Business for Sale.
Established 14 years. Fully equipped with
retail pet supplies. Rental building. Great
location and large clientele. Laundry & Office
area. Call 1-301-824-3371.

Grooming shop with house, great location,
large clientele, all equipment included, turn-key
operation. Roll out of bed and go to work.

(717) 432-9115

Well established grooming and small animal
boarding business for sale. This business is
located in Maryland near the District of Colum-
bia. Owner is retiring after 23 years. Contact
Leslie (301)335-4220.

Groom
EXpPO
SEPTEMBER 19-22
HERSHEY LODGE
& CONVENTION CENTER

www.GroomEXPO.com

CALL (717) 691-3388, EXT. 210

TO PLACE A CLASSIFIED.

Classified

Advertisements

GET RESULTS!

The Grooming Industry’s

BEST

video resource!
GROOMERTV com

C—MONOO ]’.!rense Cut

120 Fourth Street * Mt. Wolf PA 17347
(717) 266-7348 * (888) 742-7745
info@precisionsharp.com

www.precisionsharp.com
- m = = = = = = =
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SUPER STYLING

SESSIONS

VOTED DVD SERIES OF THE YEAR AND DVD OF THE YEAR

VISIT US ONLINE AT SUPERSTYLINGSESSIONS.COM

READER SERVICE CARD #10304

GroomertoGroomer.com



GROOMERT\I.(:UM

% )_, : B |

> < N ' - ‘j‘ - ‘ 'Pg 7 “f | Pey &
of the Professional Pet Care Industry
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CALENDAR OF EVENTS

74

CALIFORNIA

GROOM & KENNEL EXPO
2/20/2014 — 2/23/2014
Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

FLORIDA

28TH ANNUAL NDGAA

FUN IN THE SUN SHOW
10/25/2013 — 10/27/2013
Orlando FL

724-962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

GEORGIA

ATLANTA PET FAIR
3/6/2014 — 3/9/2014
Atlanta, GA

770-908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS

PET INDUSTRY
CHRISTMAS TRADE SHOW
9/20/2013 — 9/22/2013
Chicago IL

(312) 663-4040
hhbacker@hhbacker.com

ALL AMERICAN
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL

(717) 691-3388
info@barkleigh.com
www.aagroom.com

‘G PetBizInsurance.com

A Division of Thompson Insurance Group

Insurance for:
‘G Groomers
‘6 Mobile Groomers
‘6 Kennels
‘6 Veterinarians
‘6 Trainers
‘G Pet Supply Stores

MARYLAND

PET BOARDING & DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore, MD

(717) 691-3388
info@barkleigh.com
www.pbdexpo.com

NEW JERSEY
INTERGROOM

4/5/2014 — 4/7/2014
Secaucus,NJ

781-326-3376
intergroom@Intergroom.com
www.intergroom.com

PENNSYLVANIA
GROOM EXPO 2013
9/19/2013 — 9/22/2013
Hershey PA

(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

RHODE ISLAND

NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick, RI

info@barkleigh.com
www.newenglandgrooms.com

WISCONSIN

WAPPS PET STYLIST INVITATIONAL
10/20/2013 — 10/20/2013
Oconomowoc, WI

(608) 795-9837
wisconsinpetstylist@gmail.com
www.WisconsinPetStylist.org

4’?‘5’6,2 ,
&

%,

#

and MORE!

1.877.273.8249

www.petbizinsurance.com

READER SERVICE CARD #10306
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TO LIST YOUR EVENT, SEND IT TO

ADAM@BARKLEIGH.COM

EVENTS

GROOM EXPO
9/19/2013 — 9/22/2013
Hershey PA

NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick RI

PET BOARDING

& DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore MD

GROOM & KENNEL EXPO
2/20/2014 — 2/23/2014
Pasadena CA

NORTHWEST
GROOMING SHOW
4/10/2014 — 4/13/2014
Tacoma WA

PETQUEST
6/12/2014 — 6/15/2014
Wilmington OH

ALL AMERICAN
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Proverbial Wisdom

An unreliable messenger
can cause a lot of trouble.
Reliable communication

permits progress.

Proverbs 13:17
Living Bible



(1989

Rescue Remedy and a chicken sand-
wich, we were back. Josh was regain-
ing his strength, but we had sat out

of the competition and lost valuable
time. | wasn't sure if | could complete
him with the time | had left. Kathy
Rose announced“scissors down’ just as
1added a couple feathers for a head-
piece. After all that coat growth, | just
didn't have time to finish what | had
planned. We still managed to get third
place and the coveted People’s Choice
Award. Lori again got frst place, and
the “Lion King” managed to remain
undefeated.

| decided to go ahead and take the
design to one more show: Atlanta Pet
Fair. 1 just had to complete this design
that | had worked so hard to perfect.
Justa couple weeks before Atlanta, my
mother passed away; | was devastated.
Thad nointentions of going anywhere,
especially so soon after her death. My
mother was my soul, my greatest fan,
my seamstress, and my inspiration.

In the days before Atlanta, my
entire family pushed me to go on and
do what my mom would have wanted
me to do.“She would want you to go,
Angelal*is what my dad was telling
me. | agreed to go but wasn't sure if
would compete. | just wasn't up tot.
The night before we left, I told my dad,
“ will work on my dog, and if | can do
it, L will. For my mom!”

Itwas time to get the dogs ready,
and | am sure everyone thought | had
lost my mind. | just kept talking to my
mom while | was working on Josh,
just like she was standing there. When
Iwas done, | was so excited. It was
beautiful, and win or lose, | was happy.
1 pulled it together and completed the
design; my mom would have been so
proud. We won first place and People’s
Choice.

BARKLEIGH PRODUCTIONS

970 W. Trindle Road
Mechanicsburg, PA 17055

Top: Preparing for Atlnta et aijust afer Pasadena
- Angela thought about a more tialeagle t fs.

Middl and bottom: At At Pt o, i b g -+
here*CherleeHerage took i lce
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524.95

FOR A LIMITED TIME ONLY
$29.95 RETAIL PRICE

ENJOY STORIES
AND PHOTOS FROM
BEHIND THE SCENES!

BARKLEIGHSTORE.COM E!
INFO@BARKLEIGH.COM K=,
’ (717) 691-3388 [|]
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Angela Kumpe, winner of the 2010 Gr Kennel B rd, with “Ct "




Khip Kards ......cou:

Regular Klip Kard
3// X 5//
Medium Klip Kard Available Colors Giant Klip Kard
4//X6I/ _IJJ_' _l _' 5”X8”

ARE YOUR CLIENT FILES A DISASTER?

These client index cards will stand up against the daily abuse
of any active grooming salon and will provide you
with basic information on your grooming client.

Track injuries, sensitive areas, medical problems, services, and more!

AVAILABLE IN PACKS <
OF 100, 500, or 1000!

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com ¢ (717) 691-3388

READER SERVICE CARD #10308
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Pet Care Series
Brochures

Pot Care Series # 2

Keep Your Pet

salon Written by Professional Groomers
Fresh Ick! for Your Clients!
A Tle-' These quality brochures not only answer

Protecting Your Pets and Yourself .
the constant questions you get from pet owners,
but they will also help you sell products that work
and that you personally believe in — products that
you retail. They will teach your client how to
care for their pet between groomings,
petareeres 17 which will save you lots of time.
P Gare Seris #0 T Great promotional tools as well!

AVAILABLE IN PACKS OF
20, 50, 100, 500, or 1000!

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com e (717) 691-3388

READER SERVICE CARD #10309




=  Happiness is.. Dogs.... and Cats, too
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a Professionally L8 Ve to be

H groomed Pet! Professionally Groomed!

#201 (HB-2) #207 (R-4)

Inexpensive « Convenient - Colorful

GIVEYOUR CLIENTS A GENTLE NUDGE

FOR GROOMING!
#202 (M-1)
mlre moﬂngl = %ﬂmmmﬂbNmm-mmﬁﬂﬂm.ﬂﬂinjjmﬂg I
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#206 (R-3) #208 (R-5) #210 R-7)

AVAILABLE IN PACKS

OF 20, 50, 100, or 1000!

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com e (717) 691-3388
READER SERVICE CARD #10310



My Groomer Sez... My Pet’s Report Card

My Groomer Sez... My Pet’s Report Card

[0 My coat was in excellent condition.

1 1 could use more brushing and combing. o )
[ I had fleas and/or ticks. U] A+ [was a Little Angel!
[} [ should see my Veterinarian for:
1 B |was a Paw-fect Pet!

1 € [|was Satisfactory.

| | O] || 90900

O Other: O D Il Try Harder Next Time.

L1 F [Iwas a little Devil...
But My Groomer Still Loves Me.

Groomer’s Remarks

Name of Pet

I should be groomed in weeks.

RN

My next grooming appointment is:

Name of Best Friend

at

Date

T Pet Report Cards

Like a teacher, now you can grade each pet from
an A+toan k. A time-saving checklist of common
recommendations is included with space for your
personal comments. It doubles as a reminder or
appointment card. Your clients will tell their friends
about your caring pet report card.

Little Angel Award

Great gift for puppy’s first grooming,
new clients, promotions, and incentives!

Available Colors . , i
B This certifies that has successfully completed a professional grooming in our

establishment. Your pet has exemplified courage when confronting combs, brushes, clippers,
and scissors and has shown valor in crossing the waters of shampoo, creme rinse and dip.
Itis with great pride that your pet has been selected as a Paw-fect specimen of beauty
to be held in highest esteem by this grooming establishment.”

Barkleigh Productions, Inc.
barkleigh.com e barkleighstore.com ¢ (717) 691-3388
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A selection of
comments taken from
our Facebook page and

the comments section of
‘ GroomertoGroomer.com

Like us on Facebook and join the conversation!

facebook.com/groomertogroomermagazine

On Missi Salzberg’s “Our 6 Always one of my
New England Grooming favorite shows.”
Family, Part 1”: - Mary Oquendo
| am also very happy On Daryl Conner’s “One
to be part of this Tough Groomer”:
wonderful organization... not
only being a member, but as a 6 6 Cool!'I'm a dog
Board Member!!” groomer and also just
- Helen St Pierre done a Tough Mudder”
Barnes - Melanie Vrensen

Poly Pet Tubs

Innovative . User-Friendly « Extremely Durable
— Explore our website for complete information —

Professional quality, but at a much lower price.
BY FAR the best warranty in the industry!

"We agree that they're the nicest on the
market!"

"I bought one of your tubs 6 years ago.
It is absolutely fabulous, which is why
I'm ordering another one now!"

"Your tubs are fantastic! People love
the white, cleanliness, ease of access
and lack of noise."

PolyPetTubs.com
(585) 388-0216
to keep clean!”
info@polypettubs.com

READER SERVICE CARD #10312
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My first tough mud-
der is getting closer
by the day! Dallas,
Tx October 26th ...I'm ready!”
- Angela Cummings

[ really love this
column and reading
about the lives of
other groomers outside of
grooming. BTW Sue is awe-
some’

- Mary Oquendo

Great story and nicely
written, Daryl!”
- Laurie Sklar

On the new Groomer
to Groomer website:

6 6 We are loving the new
website!”

- SynergylLabs

6 What happened to
the groomer message
board and forum? | am very
disappointed that it is not
included in the new website!
It was my very favorite part”
- Susan L. Lesko



WHO WILL BE
HONORLED?

Watch the 2013 Barkleigh Honors awards
LIVE at Groom Expo and on GroomerTV

SATURDAY, SEPT. 21 AT 7:30 PM

BARKLEIGH HONORS
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6 So happy to find this
again! My subscription
expired years ago and | so missed
getting my magazines. Happy
to see also that | can read it on my
Nook! *hugs*”

On Angela Kumpe and Lori
Craig as featured speakers and
commentators at the All Ameri-
can Grooming Show:

| wonder if she will need

- Meg Wirick models in Chicago. My

Turns Your Shop Vacuum into
a Super Cyclonic Vacuum!

<~ Captures over 90% of the fur and
over 99% of other waste BEFORE
it reaches your shop vacuum!

oVacuum longer without loss of suction or
emptying dustdrum.

[ oLightweight, easy _,-,‘Tl N

n V73

| to empty drum.
“f oMobile or

| Basiss |  sttionay.
— Durt
Deputy

Vacuum Not Included

. #7,282,074

800.132.4065 www.oneida-air.com

- THE 2012 Tt
BARKLEIGH HONORS

BEST NEW PRODUCT OF THE YEAR

%b'rmﬁn""

Jucts

Booth# 3257

Pawdicure Polish Pens™

Water Based - Non Toxic - Quick Drying
The ONLY Patented
#1 Rated Dog Nail Polish Pen!

Available in 13 Colors including 4 ‘.'I\fe_mjls.’;&

See our full line of natural dog spa and grooming products at

WarrenLondon.com (845) 634-1412
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white standard poodle and | are
huge fans!”

- Maggie Stafford

On Mary Oquendo’s “Setting
Up a Business, Part 1”:

“What a well written ar-
ticle. 1 had no idea all that
went into setting up a business. |
learned a lot and will print this up
to avoid making any mistakes if |
ever decide to open and set
up my own business.”

- Debbie

6 6 “This is a wonderful,

comprhensive article for
people seriously planning to start
a business or even just pondering
the idea. | hope this will getin
the hands of so many interested
people.”

- Leah Shirokoff
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BRAVURA “5in 1” Blade

Powerful Rotary Motor with
Constant Speed Control

Blade & Clipper Always Run Cool
90 Minute Cordless Operation
Durable and Lightweight

4,800 - 5,000 RPM's

Maintenance Free

I{; .

The perfect grooming combo!

Wahl...

Producing quality, effective and efficient
professional clippers and blades to ensure a high
standard of grooming allowing you to achieve the

best results for your clients.

/:m m\ Your satisfaction
SATISFACTION iS guaranteed*

~,

Ty

*Quality made products that stand the test of time.

Your satisfaction is guaranteed. If your Wahl does not work to your complete satisfaction within 30 days of purchase, simply call

Wahl at 1-800-PRO-WAHL for a product exchange or refund. Original sales receipt required. www.wahlanimal.com 1.800.PRO.WAHL
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% 1-800-525-7387 Best Prices...Best Brands...™

YEARS
. WWW.RyansPet.com &&=

©2013 G&G Distribution Inc. All rights reserved. Pricing, shipping terms and manufacturer specs subject to change. Find us on
Prices good through August 31, 2013 - While Supplies Last Fa.cebOOk

PGSR
Halloween 2013

-Order Early for Best Selection-

Ryan’s Makes Buying at the Lowest Price Easy
M I x & M n T c We Feature Your Favorite Brands and Allow You
to Mix & Match Styles & Sizes for the Best Prices

onal =
e

FLAT RATE SHIPPING
EVERY DAY!

On Merchandise Totaling
$150.00 or More
Includes Shampoos! i
FREE Shipping on Orders of $550.00 or More
No Coupon Code Needed

Some Exclusions Apply
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