Time fo
Raise
Prices

Groom
Expo ‘09
WQS O
Huge
Success

All That
Glitters

Curly
Coats

Groom Expo’s
Grooming
Makeover

Magic



Vibrating Action Blade

1 | love the calming
vibrating action. My owner
loves our fur-free couch.

We’re both happy! '}

Medium 2.6"

The De-Shedder
NUMBER Just the right size
ONE for mid-size pets
BRAND with

PROFESSIONALS

* Perfect for dogs and cats

* Vibrating action blade removes
more hair and calms pets for
easier grooming

* Durable teeth — won't break or bend
¢ Teeth are gentle and safe Small 1.7" De-Shedder
on your pet’s skin Ideal for smaller pets

* Reduces shedding and
maintains a damage-free topcoat

. , Large 4" De-Shedder
o Stainless-steel combs won’t rust

Perfect for larger pets

800.558.9441 www.andis.com ©2009 Andis Company, Sturtevant, Wi 2009-299 AD28




If you have a passion for pets.
It’s time you considered PetSmart.

Join our talented Services team at PetSmart, the leading provider
for the lifetime needs of pets and Pet Parents.

* Salon Managers * PetStylists
* Professional Bathers ° Pet Trainers

And, we believe hard work deserves great benefits:

* health, dental & vision * 401 k/RRSP savings plan
* large, developed client base * store discount

* company-paid training * full and part-time positions

PETSMART
Apply online at
www.petsmartjobs.com

Equal Opportunity Employer
M/F/D/V.
We screen for drugs.
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Pet Esthe.

"Pet Esthé" is an esthetic brand for pets,
combining the spirit of Paris and the innovation of Japan.

Pet Esthé’s goal is to rejuvenate your pet.

There are four elements to pet rejuvenation.

These are: improving the coat, improving the skin, improving
the coat color, and the mutual healing of both pet and human.
Our rejuvenation philosophy involves all four.

Your salon can become a fashionable,
leadling-edge esthetic salon!!

Pet Esthé.

| Color Restoration System |

The product will restore the colors of aged dogs' coats to youthful ones

| After (P 4 Aromatic Spa (Aromatic Bath) —
Revitalizes discolored hair 6¢é§ﬂ'ﬂ® E:&g;?:;::tic Bath Salts

Vivid Color

Restores gray hair to its original state.

>

Enhances breed uniqueness

Aging dogs regain youthfulness

>

sales@petesthe.com

> Highlighting the charm of your pets
Vivid Color extends and intensifies the coloring world

The Pet Esthé Vivid Color system isn able to generate
limitless color shades by changing the combination ratio of
seven Vivid colors and four Medium Colors.

Thalassotherapy
Thalassotherapy for pets

Aromatherapy
Aroma effect + Massage effect

It is an esthetic treatment for pets
in which aromatic oil and
massaging are applied at the
same time. Your pet is massaged
with your choice of aromatic oil
and coat-strengthening
aromatherapy massage gel. Your
pet's stress will be relieved, and
the coat will be improved.

S Seeking U.S.
Pet Esthé de Paris FRANCE Distribution

WWW. pei‘e si‘h e.com D”m MERRY DO BEAUTY PRODUCTS CO., LTD.
TOKYO - PARIS

2-23-24, HYAKUNIN-CHO, SHINJUKU-KU, TOKYO JAPAN

Pet Esthénis a registered trademark of Merry Do Beauty Products Co., Ltd.

MADE IN JAPAN
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Off the Top of My Head by 1odd shelly

7e. ..

was recently reminded of how our lives are filled with uncertainty
and unexplained events that forever alter our existence. Again, |
realized how important it is to cherish each moment and the
blessings that they offer.

A few years ago, | was made aware of Audrey Ulrich’s abil-
ities about ten minutes before | actually met her. She had just finished her
first speaking assignment for us at the Pacific Northwest Grooming Show
when several people hurried to the registration desk to emphasize to us that
she is the best speaker they had ever heard. They went on about her wealth
of knowledge and her upbeat message that energized the audience.

I immediately sought out Audrey to let her know that she is the only
speaker that I've ever known that had attendees flocking to sing her
praises. Upon meeting Audrey, | couldn’t help but be taken by her friendly, out-
going demeanor. After talking to her for several minutes, | knew that we would
want her to speak in Hershey. She was flattered by the invitation, but had to
politely decline because she was due to give birth to her first son, Rafael.

Shortly after that, Audrey and her husband Matthew began writing
the popular Groomer to Groomer column Pawsitively Posh. The column gave
her a forum to promote her passions: help move the industry that she loves
forward and give a pat on the back to other businesses. As editor, | often
liked to start the magazine with that column. | felt it set a good tone.

Audrey quickly became a very popular speaker, and back home her
business was thriving. She won a prestigious award as the top small business
in her region. She was very proud of the award and liked to talk about it, but
she wasn’t bragging. She used it as an example of how far the industry has
come in terms of respect and the endless possibilities that this industry offers.

Last March, at the Pacific Northwest Grooming Show, Audrey and
Matthew showed up with their adorable son, Rafael, in tow and a baby on the
way. She planned on taking it easy (in that she wasn’t speaking). Instead she
planned to sit in on seminars. We joked about how much different it will be for
her to be on the other side of the podium. Audrey knew that there is always
something more to learn and she was excited about that opportunity.

That didn’t quite work out as planned. We had a speaker cancel on
the day of the show. | had to scramble to find a replacement. Audrey not only
offered to replace the speaker, but it just so happened that she was working
on a few new topics that fit the agenda perfectly. She pulled it off without a
hitch, and, of course, she received rave reviews again.

Due to life’s uncertainties and unexplainable events; | am sad to re-
port that a tragic automobile accident recently claimed the life of Audrey’s tod-
dler son, Rafael. The following day, the Grooming industry lost one of its most
passionate and knowledgeable stars. On October 26, 2009 Audrey Ulrich died
of the injuries sustained in the accident that claimed her young son’s life. Au-
drey is survived by her husband Matthew and her infant son, Xavier.

Audrey had so much more to share with our industry, but we are
better for having had her for the time that we did. She will be extremely
missed by all of us at Barkleigh Productions and anyone who ever had the
great opportunity to meet her.

TH A

todd@barkleigh.com
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JUST FIX I

BONNIE WONDERS

lam a firm believer in neutering male
dogs. The way I see it, there is no greater
gift a customer could bestow on a dog

’ groomer than to fix those boys for good. Just

today I had yet another one of those intact
buggers whose amorous antics did not go un-
noticed by me ... or Trudy.
It all started when we saw Kim trying to get the
100+ 1b. lab out of her vehicle and into the grooming
salon. We noticed that when Kim opened the back door
of her van, she was immediately and unmercifully body
slammed into the car parked next to hers. With all the agility
of one of the Harlem Globe Trotters, she dove for the end of the
bouncing Flexi which was attached to the dog’s collar. She scored
almost immediately and the beast was then dragging Kim across
the parking lot and ran her smack into one of the “WONDERS SASSY
PUP PARKING ONLY” signs that adorn one of my parking spots. We
heard the twangy “THWACK” that is made when a human body is cat-
apulted into a large piece of metal ... ouch ...

Continued on page 8
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Introducing

Groomers

By .
PE ;E
formula forthe professional groomer only.

Four new value priced grooming products formulated to transform
your grooming shop into a day spa resort.

Hawaiian Plumeria
Jamaican Grapefruit

Mediterranean Pomegranate

French Wild Raspberry

Ultimate Grooming Products
for more information call today
1.800.619.1333 » www.petsilk.com
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Just Fix It
Continued from page 6

Next came the sound of the
storm door being thrust open to its
fullest potential. An interesting tidbit
of information here ... when one of
those doors are opened WAY too
wide, the spring is propelled halfway
to Cuba, via Pennsylvania. I ran to
help get the dog in and as I opened
the wooden door I was promptly

thumped in the head by the opening
edge of the door. A lump shortly en-
sued. “Tiny” had arrived.

The official proclamation of
his arrival was completed with a
swift “leg lift” onto the edge of one of
the display counters. As I rubbed my
forehead and looked in his direction,
he sat happily on the floor in front of
one of the dog treat displays and
buried his head in a bin of pig

snouts. “How appropriate,” I thought.

Kim promptly yanked on the

REQUEST READER SERVICE CARD #6604
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Flexi to get him out of the bin. At
about 8 months pregnant and proba-
bly a whopping 120 pounds, she was
no match for the unruly beast at the
other end of the leash.

“What the heck is wrong with
him today?” I asked as I couldn’t re-
call the dog ever having been so frac-
tious in the past.

“I'm not sure, but I think it’s be-
cause he’s had it,” Kim responded.

“Had what?” I asked.

“You know ... sex,” she replied as
she raised her eyebrows.

“I'see,” 1said.

“My neighbor got a new dog and
they came over to visit the other
night,” she informed me. “It is a re-
ally pretty Labradoodle and she and
Tiny really got along great. In fact we
were all in the family room at one
point and all of a sudden they
started getting really rambunctious
and next thing you knew ... “Bam!”
They were going at it,” she said with
a clap of her hands.

Continued on page 10
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Meet The First Family’s New “Baby”

US Patent
D583,041
Air Force®
Master Blaster®
Air Force®
Commander®”

Air Force®
Blaster®

The new Air Force® QuickDraw™ Portable Pet Dryer is the latest addition to
Metro’s family of professional, all-steel, American-made, forced-air pet dryers
— a family that you’'ve made number one worldwide in sales, service and overall
customer satisfaction!

The QuickDraw™ features a super-efficient 1.3 HP motor that puts out 18,000 ft./min.
of warm (25-30 degrees above ambient), filtered air. Enough to thoroughly and
safely dry a large, longhair dog in minutes. Yet, it stands only 9.5" high and weighs
just a hair over 3 Ibs. The best power-to-weight ratio of any dryer on the market!™
It's designed for hard professional use in the shop, at the show or on the road.
And, with home grooming becoming such a hot category, and an MSRP of under $100,
the QuickDraw™ will also be a great moneymaker for you!

Contact your dlstrlbutor, professional supplier, or call: T=800-822-1602 o WWWdﬂgdryer.mm E

[ ME T/IR O/ Family Owned Since 1939 MIBET@"UEA
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., PO. Box 149, Suffern, NY 10901 « Fax: 845-357-1640 ©2009 220 Volt Models Available

*The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787. REQUEST READER SERVICE CARD #6606
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Just Fix It
Continued from page 8

“My gosh, didn’t you know the
other dog was in heat?” I asked.

“I don’t know anything about girl
dogs,” Kim explained. Tiny is the first
dog I've ever owned.”

“I see,” [ responded while shak-
ing my head.

“Yup, they did it right in front of
free willy,” she said.

“Huh?” was my puzzled
response.

“The movie ... “Free Willy” ... the
kids were watching it.

[ just about lost it at that point.
“How appropriate,” [ managed to get
out as I stood there dying of laughter.

“My husband said watching TV
in that room has taken on a whole
new meaning,” Kim said laughing
along. “Me, [ was trying to explain it
all to an 8 and 10 year old,” she
added.

“Hmm ... doggie porn,” I said

Groomer to Groomer Vol 28 Ed. 8 « Nov./Dec. 2009

while trying to catch my breath.

“Yes, Jennifer, my youngest
keeps telling everyone that Tiny and
Hanna are gonna have a baby like
me,” she said pointing at herself.

“Holy cow!” I said laughing.

“Yeah, I'm just glad most people
don’t know that they’re dogs. Every-
one thinks she’s talking about two
people,” Kim said giggling. “Anyhow,
the dog has been acting crazy ever
since that night,” Kim explained.

‘I getit,” I told her. “So getting
back to business, what do you want
done to him?” I asked Kim.

“Shave him down everywhere,”
she instructed.

“Tail too?” I asked.

“Everywhere,” she said flatly.

“Will do,” I responded as I drug
Tiny down the hall.

As Trudy and I lifted the dog
into the tub he looked docile enough,
but when the water was turned on
he started getting a little wound. As
she sprayed his back down with the
Hydrosurge, I think he thought it

REQUEST READER SERVICE CARD #6607

was a prelude to something greater.
He started panting like a wild thing
and as the water was hitting his un-
derside he began drooling like crazy.

“Oh Geez. How nice,” Trudy
groaned. It was obvious that the dog
was getting thrilled. Trudy wasn’t. 1
chuckled and walked away.

They finished the bath while I
was in another room. Every now and
again I could hear Trudy saying
“Knock it off,” in her sternest voice.
Once [ peaked around the doorway
as she was beginning to towel him
off. I caught him slobbering on the
side of her head, a romantic looking
dog kiss.

she said repulsively.

“He L-I-K-E-S you,” I said gig-
gling.

“Yeah, well he’s all yours in
about 15 minutes,” she said.”We'll
see how funny it is THEN,” she
informed me. “He’s really being
obnoxious,” she added.

Continued on page 12
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Just Fix It
Continued from page 10

‘I hadn’t noticed,” I said inno-
cently.

As promised, 15 minutes went
by and the dog was ready to be
clipped. We moved him to my table
and I started clipping away. As the
clippers passed down his back he
started to wiggle and squirm. “NO,”
said as I got a firmer grip on him. He
then was trying to sniff every square
inch of the table. I turned his head
and adjusted the grooming arm a bit
higher. Then he was fascinated by
my smock. Every one of you know
what it’s like when these boys want
to sniff you out. There is no stopping
them when their noses are in high
gear.

He was panting like a fool in be-
tween the slobbering. I was getting
soaked and I didn’t care for it.

“How’s it going over there?”
Trudy asked as she shot me a look

from the tub.

“Fine,” I said as I tried to peel the
dog’s left front leg off my right arm. I
think I saw her grin. “T'll be right
back,” I told her. “Come over here
and watch him,” I instructed.

Trudy came over and the dog’s
nose magnetically attached itself to
HER smock. She heaved a big sigh
as she pushed his head away from
her. “Do whatever it is you need to do
and get back here,” she barked at
me.

[ went out front to the retail area
and grabbed a bottle of Lust Buster.
sprayed my smock liberally with it
and then returned to the grooming
room and put some on a rag and
wiped the table down with it. As if by
magic the dog stood completely still
and turned his head in one of those
sideways things that they do. Sud-
denly he let out one of the most hor-
rific howl-cry-whimper-howl things
that I've ever heard. It was actually
eerie, I'd say.

“WHAT was that?” Trudy asked

REQUEST READER SERVICE #6610
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as her eyes got very similar to that of
a Pug.

“I'd say he is surprised,” I said
triumphantly.

We watched as the dog stood on
the table looking confused.

“I think you broke his heart,”
Trudy said shaking her head.

“Well, it certainly calmed him
down,” I said triumphantly.

Trudy went back to her post at
the tub. I resumed clipping on the
dog. As I started shaving his chest he
suddenly lunged forward and
smacked me square in the face with
one of his enormous paws. I could
feel the burn of his front claws as he
raked the skin off my forehead and
down the center of my nose.
“YEEOOWW!” I shrieked.

“Oh yeah, you really showed him
who wears the panties in this place
didn’t you?” was the comment heard
from the other side of the room.

She could have at least offered to
get me a band-aid ...

REQUEST READER SERVICE #6609
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We are quickly closing in on the
end of another year. The hustle and
bustle of holiday preparations is taking
a toll on us; both mentally as well as
physically. It has been a difficult year
for many businesses. Unemployment is
up and many of us have friends or
neighbors that have become victims of
the housing crisis.

While the pet industry has fared
better than most, groomers have still
felt the crunch. While we are not nec-
essarily losing customers, we are, how-
ever, losing appointments. Four week

REQUEST READER SERVICE #6612

Groomer to Groomer ¢ Vol 28 Ed. 8 * Nov./Dec. 2009

By Teri DiMarino

\ Gerring Bown o BUSINESS

Time to

Raise Prices?

clients are stretching out to five or six
weeks and weekly baths are now mak-
ing appointments every other week.
Kennels are seeing a dip as well with
customers opting for “staycations” as
opposed to “vacations.”

In the meantime, prices continue
to rise. You will definitely be notified by
your landlord that the rent is going up
in accordance with your lease. When
was the last time you got a note from
the grocery store that the price of your
favorite fruit or meat was going up?

Continued on page 16
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Time to Raise Prices
Continued from page 14

How about a notice from the gas
station about an impending price
hike?

The price of almost everything
continues to go up, all with little or
no notice and NEVER an apology.
Why is it then, that we are SO fear-
ful of raising our prices, even a tiny
bit, to help us meet these increased
price demands on our businesses?
And why, oh please tell me why, do
we feel the need to apologize for it?

Informing your clients that you
are increasing their pet’s grooming
price is very difficult for most of us
and it is compounded by the cur-
rent financial situation. We fear neg-
ative confrontation with the client.
We fear being rejected and losing
the client all together. Some of us
fear being the most expensive salon
in the neighborhood. But a salon
that believes “cheap business is bet-
ter than no business at all” is, with-

out a doubt, doomed. Well, here’s
some food for thought... When was
the last time you heard of a high
priced salon going out of business?
If you are providing quality work;
you should not be fearful of raising
your prices in this economy.

Fear of delivering “bad news” is
normal, but let’s take a look at how
we set ourselves up for this natural
apprehension.

Mrs. Smith enters the salon
with her pet and we timidly murmur
“I'm sorry, Mrs. Smith, but Fluffy’s
haircut is going to be $5.00 more
today.”

The client is caught off guard
and may become a bit hostile; sim-
ply as a knee-jerk reaction mainly
because you have trapped them in a
weak situation. They are dropping
off their dog and have been
slammed with negative information
that they have had no time to di-
gest. Of course you can expect a
negative reaction! You must have
expected this response because the
first thing you did was apologize!

REQUEST READER SERVICE #6614
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Why do we apologize for needing
to make a living? What kind of apol-
ogy did you get from the grocery
store or gas station when they
raised their prices? Be informative.
Be firm and stand your ground.
And, whatever you do, don’t apolo-
gize! Give the customers some kind
of warning. It’s only fair. Use some
tools, like a sign posted in a con-
spicuous place about six weeks
prior to the price raise date. I lami-
nated one to the top of my check-
out desk where they couldn’t
possibly miss it. Something like this
works well:

Dear valued customer:

Please be advised that, effective
January 1, we will be raising our
prices.

We don'’t like this any more than
you do but, due to increases in oper-
ational expenses this is a move we
are forced to make. Your pet is our
primary concern and we refuse to
compromise the quality of our serv-

Continued on page 18
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Time to Raise Prices
Continued from page 16

ices and the quality of the products
we use. This price increase will en-
able us to continue to deliver the su-
perior workmanship in which we
take great pride. We appreciate your
understanding and we thank you for
your continued patronage.

This is a simple example. No
apology. No hesitation. No question
that the business needs to make
this move. The principles that qual-
ity will not be compromised and the
fact that their pet is your main con-
cern; seals the deal. It is difficult for
someone to ask you to cheapen your
work for them when you take such
pride in it. And, hopefully, that is an
accurate statement!

One final thought on raising
prices: How much is enough? That
is totally up to you to determine,
but whatever you do, don’t cut
yourself short. You must raise

Properly Align Nerves and Tendons in your
Hand for Unmatched Control and Comfort.

4

SHEAR FIT® PATENTED
Scissor FITTING SYSTEM

Custom fit your Shark Fin® Shear to your own
specific ring-finger and thumb diameter size

Distributors Wanted
(888) 544-7254

THE SHARK FIN® HANDLE
Only Our Patented Handle Design Helps to p

prices proportionately across the
board. That simply means the Stan-
dard Poodle will get a higher raise
than the Mini Schnauzer.

Raising prices, by percentage,
usually works well, but always
round them up to the next higher
dollar. Will you loose some clients?
More than likely, yes! But keep in
mind that one of two things will
happen. If you raise your prices
10% you could loose up to 10% of
your clients, but you will be doing
10% less work for the same amount
of money. Or, you will retain your
clientele with little or no loss and be
doing the same amount of work for
10% more income. Believe me, this
formula works.

Chances are you will get some
clients who may want to stretch out
the time between appointments due
to the price increase. This is very
normal. But let’s look at some fig-
ures. Let’s start with an arbitrary
figure of $50 per dog. If this $50 dog
comes in every four weeks, that’s
thirteen visits and an annual gross

I Patented handle and scissor fitting
system for more comfort and
control.

I can greatly reduce and even
eliminate carpal-tunnel syndrome,
nerve damage and other health-
related problems caused by
improperly fitted shears.

I Forged from the highest quality
440-A-440-C Japanese Hitachi
steel for smooth cuts and sharp
convex edges.

¢ 30-day money-back guarantee and
unconditional lifetime warranty.

¢ Also Available in Rainbow and Pink Titanium.
* Full line of left hand shears.

arkfinshears.c
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income of $650. A 10% raise in this
dog’s price brings it to $55. If that
customer chooses to back off to
every five weeks you will get about
eleven visits for the year and the
gross income from that pet of $605.

Yes, you may have lost a few
dollars overall, but you are groom-
ing that dog two less times per year
and loosing the income from only
one groom at the original price. This
gives you the opportunity to fill the
extra time with a new client or con-
centrate on added services. Don’t be
surprised when you hear from the
customer that their dog is dirty and
they can’t stand the five weeks be-
tween grooms. They will be back on
their regular schedule faster than
you can imagine.

There are some clients who can-
not be allowed to stretch out their
appointments. Among these are the
shed-less program dogs and hand-
stripped dogs. If these pets are al-
lowed to go too long between
appointments it “screws up” their
growth patterns, making it difficult
for you to do a good job. Skin condi-
tion dogs are also among this group.
They need their regular visits. Ex-
plain this to the client.

[ have a feeling I'm going to be
getting a few letters regarding this
column and my way of thinking.
The formula has, and will, work for
many groomers, but there are styl-
ists who feel they cannot afford to
lose even one appointment. If that
person is living that close to the fi-
nancial edge, they may want to con-
centrate on a good overall look at
their entire business.

Now, go make your sign and
don’t apologize for it!

Teri Di Marino is a 35 year veteran of
the industry. She owned a successful
South Florida salon. Teri was a member of
three GroomTeam USA Gold Medal teams,
coordinator for two teams and multiple Car-
dinal Crystal Award nominee and winner.
Teri is a popular speaker, and judge at
seminars and trade shows in the U.S.,
Canada, Europe, South America and Aus-
tralia. Teri is an Industry Consultant, Sales
and Marketing along with business colum-
nist for Barkleigh Productions. She has also
contributed to Groomer Has It, as the
show’s Professional Consultant.



Pawsatively

A.B. Grooming and Pet Spa,
Childersburg, Alabama

@7@4@?@/ I
Creativit

I n the rural town of Childersburg,

BEFORE

AFTER

40 miles southeast of Birming-
ham, Alabama, nestled under a

large, old oak tree and peeking through
a lush green garden is A.B. Grooming

and Pet Spa. Amy Brown, the proprietor
of this enchanting pet oasis has always
loved animals and plants, “They are my

'”

two passions

And here Amy brings

them together to create a beautiful salon
that pets, their owners, and she can

enjoy.

When Amy opened her business
just three years ago, she was told
that a spa style salon would never
succeed in this rural Alabama town.
But today Amy’s small salon has
blossomed into a hugely successful
salon that is booked months ahead.

Walking up to the gate to A.B.
Grooming and Pet Spa, you are
greeted by a lush, deeply shaded
garden. Whimsical garden art and
repurposed containers, like the bar-
beque planter, invite you to explore
this quiet sanctuary and look for
hidden treasures.

“Sometimes I look outside and
see Mrs. So and So’s car is outside
but Mrs. So and So hasn’t come in.
Then I'll go outside and there they
are with their dog wandering the
garden.”

Opening the door to Amy’s spa,
the outdoors comes in with you. A
large fountain surrounded by lush

plants adorns the waiting area.
Beautiful, vibrant plants grow
throughout the studio so that every-
where you turn, you experience the
fresh, green feeling that Amy enjoys
creating. “Plants are like therapy for
me. I spend most of my time out-
side, and when I have to be in, I
want to have them here too.”

Amy’s studio has a completely
open floor plan with two beautiful

[talian glass tiled tubs gracing the
work space. The tubs are gorgeous
and designed for ultimate comfort.
A walk in tub is easy for large,
arthritic dogs to maneuver in, while
a raised spa tub alcove features
bright halogen lighting. Amy ex-
plains this feature, “I wanted bright
lights to focus in the tub so [ can
really see what is going on and as-
sess the pet’s skin every time they
come in.”

A unique eco-friendly and
money saving feature of Amy’s salon
is a grey water recycling system.
The tubs drain directly into irriga-
tion lines for the garden. Amy uses
biodegradable, gentle, flower-
friendly shampoos from a variety of
manufacturers including ShowSea-
son’s Natural line (RSC# 6588),
Davis Manufacturing (RSC# 6589),
Crown Royale (RSC# 6590), Les

Continued on page 20
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A.B. Grooming and Pet Spa
Continued from page 19

Pooches (RSC# 6591), Spa Lavish
(RSC# 6592) and Dermagic (RSC#
6593).

“The bath water keeps the gar-
dens lush and beautiful,” Amy
states. The elegant, smooth floor
(surprisingly) is concrete, sealed
with an epoxy paint.

“I considered lots of options but
most flooring choices like hardwood
or linoleum would be marred by the
activity in the grooming shop. In the
end we chose garage paint. [ wasn’t
sure I would like it, but [ ended up
loving it. It gets lots of compliments,
is very easy to clean, is non-slip and
can be repainted easily if needed.”

The open floor plan of the stu-
dio allows pet owners to see every
stage of the grooming and Amy is
happy to invite them to stay while
their pet is groomed. “I do a lot of
dogs that were problem dogs before

coming here and [ understand own-
ers wanting to see what goes on
while they are groomed.” Amy finds
that despite working alone, she is
able to train the dogs using her gen-
tle, careful manner.

Amy started her career with ani-
mals as a licensed veterinary techni-
cian. “I worked in that field until six
years ago when, in just one day, I
went from vet tech to bather.” Amy
recalls her last day working as a vet
tech. She went into an exam room

®
.

Safe even on your pet’s face!

Removes all fraces of skunk spray from dogs, other
pets, people, cloths, cars, homes— anybody or
anything a skunk has sprayed or anything a
skunk-sprayed animal has rubbed against.

REQUEST A FREE SAMPLE

BUSINESS NAME

YOUR NAME

POSTAL MAILING ADDRESS

city

PHONE

HORNELL

corporation

=== YOUR ODORCIDE COMPANY

www.thornell.com

10 RECEIVE YOUR FREE SAMPLE

FAX YOUR REQUEST TO (816) 873-3223
CALL (888)-873-3442 OR Email: sales@thornell.com
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“The bath water |<eeps
the gardens lush and
beautiful,” Amy states.
The e|egant, smooth
floor is concrete, sealed
with an epoxy paint.

to check a dog with a severely frac-
tured leg that had been hit by a car
one week prior. “I couldn’t believe
this poor animal had been suffering
without care for a whole week. [
walked out. I just couldn’t do it any-
more. | was burned out from animal
suffering. [ went home in shock, be-
cause I really did love the animals,
and I could not imagine working
with anything else.”

Luckily for Amy, a new career
in grooming was about to blossom
for her. “The groomer that worked
at the vet’s office overheard what
happened and told me they were in
need of a bather at the other groom
shop where she worked. [ went in to
find out more and they asked me to

Continued on page 21
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A.B. Grooming and Pet Spa
Continued from page 20

start the next day.”

Amy went to work as a bather,
eventually signing a two-year con-
tract so that she could learn how to
groom. “It was a great opportunity
and [ ended up working there four
years. But after a while [ knew I
wanted to do more. This place was a
busy shop and didn’t offer the relax-
ing spa experience, the one-on-one,
that [ wanted to be able to give.”

Amy’s husband suggested she
open her own spa and the idea for
A.B. Grooming and Pet Spa was
planted. Together Amy and her hus-
band renovated their 600 sq. foot
garage and transformed it into the
luxurious pet spa Amy envisioned.
“We took it back to the frame work
and redid the entire inside and out-
side including landscaping all

around.”

The whole project took six
months, and in the meantime, Amy
groomed the pets inside her home.
“I groomed ‘em right in the kitchen
and folks didn’t stop a minute to
worry about that! They saw things
coming together and knew I gave
the pets the best care and attention
they had ever received. They had no
problem coming to me when I got
started that way, but we didn’t have

a hair free meal from that kitchen
until the studio was finished!” The
end result is Amy’s vision of a pet
spa where the indoors and outdoors
blend together seamlessly to create
a luxurious and relaxing landscape.
Amy is a strong advocate of
choosing quality equipment, even
when it costs more. [ feel that
groomers in this day and age need
to use the best equipment they can

Continued on page 22

ENJOY THE POWER of the new (FAV;
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® Unmatched cutting performance!
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A.B. Grooming and Pet Spa
Continued from page 21

possibly get,” she states. Working
alone and having many special-
needs clients directs Amy’s equip-
ment choices.

“I couldn’t imagine working
without my Edemco electric lift ta-
bles (RSC #6594). They move so
smoothly the dogs are not startled
and it keeps my back from straining
to work on big dogs. I don’t kennel
dry any dogs at all. I dry completely
by hand so I couldn’t function with-
out my K9 II high velocity dryer
(RSC #6595). And the Groomer’s
Helper (RSC #6596) is a great piece
of equipment especially for
groomers working alone.” With so
many innovations available to the
modern groomer, Amy feels that
each of us should work to create
the safest, most comfortable work-
space possible. “Even when it
comes to a simple choice like a
brush, there are options, and noth-
ing, absolutely nothing can com-
pare to the Les Pooches brushes.”
(RSC #6597)

Amy specializes in creative
grooming and coloring services. “I
went to Groom Expo in Hershey

74

four years ago and watched my first
creative competition. That was it; I
was hooked! Not only did [ want to
compete, but I also wanted to take
these techniques and apply them to
clients.”

Today, clients drive from hours
away to have Amy create a unique
grooming for their pampered pets.
Amy offers a variety of services from
color enhancement using the Pet
Esthe line, to jewel and stencil ac-
cents, to complete creative groom-
ing designs. Request Reader Service
Card #6598.

As her garden grows, so does
Amy’s inspiration, enthusiasm and
love for grooming. What'’s next for
this green thumbed groomer?

Amy’s passion for creative
grooming has just bloomed into
a new venture: the launch of the
National Association of Professional
Creative Groomers (NAPCG).
Together with fellow top creative
groomers Lori Craig and Angela
Kumpe (see her award winning
“Iguana” on the cover of the June
2009 issue of Groomer to Groomer)
Amy created this new association
as a resource for groomers to share
information.

“We realized that there needed

Continued on page 23
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A.B. Grooming and Pet Spa
Continued from page 22

to be an organization to set
standards and form a network to
find out about products and how to
apply them safely. We also wanted
to establish a community for cre-
ative groomers to come together and
discuss the field. There are a lot of
people interested in creative groom-
ing who don’t know where to go for
information.”

Just weeks after the launch;
Amy reports NAPCG has received
hundreds of inquiries from
groomers all over the world includ-
ing Thailand, Sweden, France, Eng-
land and Spain. “We are still
working on certification guidelines
and member benefits, but people
are coming in droves.”

Some of the benefits include on-
line forums and newsletters, how-to
projects for education and inspira-
tion, a supply store carrying exclu-
sive and hard to find products, and

educational seminars on topics from
how to apply specific techniques to
how to market creative grooming
services.

Amy explains, “More and more
pet owners are looking for some-
thing to make their pets stand out
and look special, particularly during
holiday seasons. Many of the tech-
niques that creative groomers use in
the ring can be scaled down for the
everyday pet. The NAPCG will pro-
vide groomers with the information
and training they need to capture
this growing market.”

Amy Brown looks forward to
everyday she spends working with
the animals she loves. The grooming
career she has cultivated has given
her everything she ever hoped for
and now she is giving back to the
industry she loves so much. The
seeds Amy has planted will surely
bloom for many years to come. For
me, her inspiring story has found
fertile ground and I once again
yearn to express my creative side.

Envirogroom
Professional
Pet Products
P.O Box 88506

Seattle, WA 98138
Phone: 206-354-2248

Order online at
Naturalpetshampoo.ne
or call 877-630-3013

Envirogroom premium products are unique because they
are made with the professional and consumer in mind.
They are formulated for bathing systems, concentrated
for maximum dilution and safe for direct application.

Our products are non-toxic, biodegradeable, pH balanced,
Paraben free, wheat and gluten free and vitamin and
protein fortified. Always gentle and mild for sensitive skin.

We are sure you will enjoy
Envirogroom Professional Products
because of their high quality and value!

50:1 and 32:1 Concentrates
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Posh Pointer: The Grooming Brochure

Promoting exclusive spa serv-
ices requires a special marketing
approach. Amy explains, “One way I
notify the public of my exclusive
services is to leave brochures in-
stead of business cards at local vet-
erinary offices. That way, potential
clients see my brochure and realize
that I am offering pampering and in-
dividualized services: quality, not
quantity, grooming.”

A professional image is best pro-
moted with simple text and beautiful
pictures. Choose pictures where the
pets look happy. Owners are more
likely to notice the pet’s expression
than the perfect haircut. Take care
not to over-use stock photography.
Instead, enlist the services of a pro-
fessional photographer. To keep your
brochure useful from year to year;
do not list prices or policies that may
change, and when commemorating
your years in business use a phrase
such as “Pampering pets since 1999”
instead of “Celebrating 10 years in
business”. You can maintain a web
site for more detailed and up to date
information.

Related Web Sites:
www.abgroomingservices.com
www.thenapcg.com

Audrey Ulrich and her hus-
band, Matthew, wn The Barking

Lot, Inc in Richland, WA. They are
dedicated to helping every groomer
reach their full potential. If you
have a “Pawsatively Posh” salon
that you would like to have fea-

tured in an upcoming issue of

Groomer to Groomer;

contact Audrey at info@barkinglotfriends.com
© Audrey Ulrich 2009

Incorporate
for as little as $99

Visit www.incorporate.com
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THE

COMPANY

CORPORATION"

INCORPORATING WHAT'S RIGHT FOR YOU

REQUEST READER SERVICE CARD #6636

Groomer to Groomer ¢ Vol 28 Ed. 8 « Nov./Dec. 2009

groomertogroomer.com

N
w



groomertogroomer.com

N
~

Of all the disconnects between
dog owners and their dogs, one of
the biggest, most glaring, com-
pletely illogical, widely held and
damaging myth is that dogs can be
spiteful. Nope. Nada. Nicht. Ain’t
happening. To understand my
adamant belief that doggie spite
doesn’t happen, conduct this sim-
ple experiment based on actual
events.

Borrow a typical pair of five
month old miniature Dachshunds.
Leave them loose in your house
while you go to work. Leave your
rent money on the coffee table. Tell
the landlord to drop by after work
for the money.

Yes, the little darlings are
going to eat the money. No, they
won’t do it out of spite. They don’t
understand the concepts of rent or

' EEEN CLiPs

by Gary Wilkes

hen I decided to leave the humane movement and
start offering behavior services, I had a problem.
If you are going to take pay for fixing something,

you can’t just pass along old wive’s tales and speculation, you
have to find a way to sort out facts from myths. I had a huge
advantage because I had handled about 40,000 dogs over a
period of eight years. That means I had heard about 40,000
explanations about why a dog jumped a fence, ate the garden
hose, bit the kid, dug a hole or killed the hamster.

landlords or what kind of trouble
you can get into if you don’t pay on
time. They don’t even understand
how you get your pay or how you
made the landlord appear.

Also, they aren’t going to do it
because they are frustrated that
you aren’t there. They will do it be-
cause they like to tear things
apart. It’s in their genes. If you
want to test my theory further, put
the rent money right next to a Dr.
Scholl’s insole, well-used. OK.

Which item is going to be de-
stroyed? You guessed it, the insole.
That is a slam dunk. Elmer and
Eddie will destroy things because
A) They are dogs and B) They like
stinky consumables. End of mys-
tery? Not for most people.

Despite evidence to the

Continued on page 26
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Help your clients with
problem urination,
house training,
destruction, aggression
and more!

L1245

A collection of more than 60 articles
about dog and cat behavior from Gary’s
award winning articles told in an engag-

ing, simple and easy-to-read fashion.

237 pages - $16.95

www.clickandtreat.com
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CANINE CPR

Canine CPR Course
approved by the Illinois
State Board of Education

Knowing how to respond quickly in an emergency
and administer cardiopulmonary resuscitation
(CPR), can save the life of a pet in your care.
Veterinarian, Melanie Mokos, D.V.M., discusses
practical issues of canine CPR and provides a thorough,
step-by-step demonstration of the techniques.

Includes: + Definition of cardiopulmonary arrest
* Assessment of the dog * Preparing the dog for CPR
* Demonstration of breathing and compression techniques
+ CPR techniques for one or two people
* Benefits of learning canine CPR

#1340 CPRDVD - $27.95 + #664 CPR Vineo - $27.95
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Out of Spite
Continued from page 24

contrary, it is perfectly normal for
human beings to assume that this
kind of destruction was done out of
spite. We are, after all, humans and
humans are capable of spite. If a
dog does something that resembles
human behavior, we naturally think
it’s the same behavior.

When a dog cocks its ears at
something odd, we assume they are
contemplating it. In reality, they are
moving their ears to give slightly
dissimilar signals to the brain.
Changing the stereo input improves
the brain’s ability to audibly locate
the source of the sound. This in-
stinctive “head-cocking” behavior is
common to humans and dogs, but
the contemplating part is only com-
mon to us. It never dawns on us
that maybe dogs don’t have the
hardware to duplicate human-style
emotions, strategies and actions.

That’s what makes a belief in
spite damaging. If you think a dog
was spiteful, it causes a whole set of
emotional difficulties. After all, if a
dog was trying to get back at you for
something, it’s either an act of defi-
ance or it means you have failed

somehow and the dog was justified
in getting back at you.

That’s not healthy. You may
think ill of the dog or ill of yourself,
though neither conclusion is war-
ranted. The dog loves you and you
love the dog. Speculating on a dog’s
sneakiness, spitefulness, anger and
acting out misses the point and
weakens your bond.

To clear up the issues once and
for all, here’s the bottom line. No
matter how much you think it looks
like spite, that motivation is impos-
sible for dogs. No, that isn’t just my
opinion. It’s a biological fact. Their
brains really aren’t built for it. If you
doubt the accuracy of such a firm
statement, we will need to go a little
deeper into the issue. For starters,
let’s look at the definition of spite...

Spite (noun): Petty ill will
or hatred with the disposition
to irritate, annoy, or thwart

A dog that bears ill will toward
his owner is a pretty rare commod-
ity. Historically, the primary reason
dogs exist is to live with humans
and bug the heck out of them in a
non-petty, good-will-type way.

They lick our faces, fetch our

Can't find the right Pet Job for youe

Find the job of
your dreams at:

In foday’s job market

it is harder than ever to
find that perfect job.

We have made

it easier for you!

The Pet Grooming Indusiry
is one of the few job
markets not hit by the
curent recession.

www.jobsforpetlovers.com

www.petstylistjobs.com
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slippers, keep us warm and look
cute. They also make adorable
sounds when you rub their ears,
kind of an “oooohhhaaahhh” that is
simply irresistible. Meaning, if you
are a dog and you don’t like hu-
mans, you're probably not long for
this world.

The vast majority of dogs love
their owners to the point of risking
annoyance. But (and it’s a very big
but), they annoy us because they
simply want more of our time and
affection, or they want to do things
that dogs like to do. It’s not the dog
that has a disposition to annoy or
irritate, it is the human who has a
disposition to be annoyed or irri-
tated at dogs’ natural, loving, an-
noying behaviors.

To place this in context, your
annoyance over having a dog hump
your leg has nothing to do with the
dog’s intention to irritate you. The
dog’s intention is to hump your leg
because it feels good for him. Your

Continued on next page
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featuring

Dr. Boyd Harrell
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You will learn about first response care
for everything from allergic reactions
to trauma, from treating a minor
cut to helping a canine patient
in congestive heart failure.
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Order at (717) 691-3388
or Online www.Barkleigh.com

REQUEST READER SERVICE #6635




Out of Spite
Continued from page 26

feelings have nothing to do with it.

Likewise, a Fox Terrier who
bounces all over your furniture
when you get home isn’t doing it to
make you angry, sad, happy, de-
spondent, cheerful or any other
emotion; he’s doing it because he
loves you. That’s because dogs don’t
have the ability to read human emo-
tions in a human-like way.

The most a dog can do is look at
you funny when he senses you are
behaving differently than normal. If
you start blubbering over a movie,
he’s going to cock his head to one
side, paw you to get your attention
and then lick his rear end, usually in
that order. He has no idea that Jen-
nifer Anniston’s character just got
dumped by Ben Afleck’s character.

The essence of this thought is
that dogs don’t fully sense our emo-
tions or know what they mean, they

REQUEST READER SERVICE #6666

merely sense that something odd is
happening and react accordingly. If
you are still with me on under-
standing spite, this point is critical;
dogs don’t understand our emo-
tions, even if they can perceive
changes in our outward emotional
displays. To be spiteful, you have to
be able to interpret the emotional
reaction of someone else. Dogs can’t
do that. (According to some women,
men can’t do that either.)

Still doubt this line of reason-
ing? OK, let’s say you have the one
dog in the history of dog-kind who is
completely capable of reading your
every emotion. Even if your dog
could do that, he still wouldn’t be
capable of spite. To be spiteful you
must be able to perfectly interpret
human emotions AND understand
“later.” Sorry, they simply can’t do
that. In reality, your dog is forever a
creature of “now.”

He will tip over his only source
of water on the hottest day of the
year, repeatedly, even though it
could kill him. He will dig out from
under your gate to chase a cat, even
though he has no idea how to get
home again. To test this, ask him to
“sit” - later. Sorry, it’s not going to
happen. Ask yourself, if he can’t sit
for a treat, later, how is he going to

destroy your favorite shoes in order
to make you angry, later?

Face it, dogs don’t understand
any form of delay. They have no pa-
tience because they don’t grasp de-
layed consequences as we do. That’s
why dogs who suffer from separa-
tion anxiety don’t respond when you
tell them you’ll only be gone five
minutes. Dogs don’t understand five
minutes from now or five hours,
they only understand now.

The reality is that dogs simply
aren’t humans. They are like us in
many ways, but completely inca-
pable of understanding concepts
such as time as a linear continuum
and extrinsic value. They do things
because of internal motivations that
have nothing to do with the way we
feel. They chew things for fun. If it’s
a five dollar wallet or a $5,000 pair
of hearing aids, it’s all about the
crunch. It’s not about the money.
It’s not about making you angry be-
cause they didn’t get their every
wish gratified. Dogs are better than
that. They stand alone among all
the species on this planet as our
friends and devoted companions.
The last thing they offer their own-
ers is ill will for the future. The last
thing they want for themselves is
their master’s disapproval, now.

REQUEST READER SERVICE CARD #6626
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Your imagination is the only
thing holding you back when it
comes to creating a pet or a show
trim on the Curly Coated breeds.

Two Types

You will find a Tight and a
Loose Curly Coat Type on man's
best friend, so it just made sense to
call them exactly what they are. For
example, the Poodle should have the
Tight Curly Coat Type and the Soft
Coated Wheaten Terrier and the
Kerry Blue Terrier should have the
Loose Curly Coat Type. You also
have the Portuguese Water Dog who
exhibits both coat types. Poodle 1A,
Side View; Soft Coated Wheaten 7A,
Side View; Kerry Blue Terrier 8A,
Side View; Portuguese Water Dog 2A,
Side View; Portuguese Water Dog 5A,
Side View

Groomer to Groomer Vol 28 Ed. 8 « Nov./Dec. 2009

The Nash Salon Series. ...

The same type of products and
tools are used, and due to the unde-
termined hair growth, all technical
skills used to remove the excessive
hair growth are by artificial means
such as clippering, scissoring and
thinning. However, the techniques
may vary on the two coat types due
to the difference in the structure.

For example, when drying the
Tight Curly Coat Type, your objec-
tive is to get it straight! When drying
the coat on the Loose Curly Coat
Type, the breed standard requires a
slight wave. To help understand
more about the difference between
the coat types, we will start with the
coat type descriptions.

For a Quick Response
from advertisers,

use the
Reader Service Card.

By John and Vivian Nash

© 2009 Nash

Tight Curly Coat Type

Breeds with the Tight Curly
Coat Type have a coat that contin-
ues to grow to an undetermined
length with no visible coat growth
direction or coat growth pattern.
There are cowlicks but they are only
visible when this coat is trimmed
very short, as on the Poodle in a
Continental Trim.

The Tight Curly Coat Type has a
very dense appearance and a coarse
feeling due to the curly structure of
the coat. The undercoat and the
topcoat are almost of the same
length, however, when this type of
coat is combed outward, the topcoat
is slightly longer than the under-
coat, which gives the coat volume.
This type of coat sheds randomly in

Continued on page 29



1A - Poodle Side View

7A - Soft Coated Wheaten Side View

8A - Kerry Blue Terrier Side View

2A -Portuguese Water Dog Side View
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a mosaic shedding pattern. All coat
growth patterns on the Tight Curly
Coat Types such as the Poodle and
the Bichon Frise are trimmed, with
one breed as the exception, the
Curly Coated Retriever. Unlike all
the other breeds with this coat type,
the Curly Coated Retriever has de-
termined hair growth, whereas the
rest have undetermined hair
growth. The natural coat growth
pattern on the Curly Coated Re-
triever is visible on the feet, pastern
and muzzle, with the coat being
shorter than on the body and legs.

It is also possible that the Tight
Curly Coat Type can cord. Two
types of cords exist, with one more
round and evenly shaped on the
Tight Curly Coat Type, and one that
is more broad and flat on the Loose
Curly Coat Type. To clarify further,
the corded coat types are actually a
variation of either the Tight Curly
or the Loose Curly Coat Type, and
are not really a distinct coat type.

Poodle 1A, Side View; Bichon
Frise 3A, Side View; Curly Coated
Retriever 9B, Side View

Loose Curly Coat

The Loose Curly Coat Type does
not have a visible coat growth direc-
tion or a coat growth pattern. There
are cowlicks but they are only visi-
ble when this coat is taken very
short. All coat growth patterns that
are visible on the Loose Curly Coat
Types are a result of trimming, with
the exception being the American
Water Spaniel. Unlike all the other
breeds with this coat type, the
American Water Spaniel has deter-
mined hair growth, whereas the
rest of the breeds in this category
have undetermined coat growth and
must have the excessive coat re-
moved by trimming.

The coat growth pattern on the
American Water Spaniel is visible
around the muzzle and the
pasterns. The Loose Curly Coat
Type has a silky appearance and a
soft feeling, and is not as harsh
feeling as the Tight Curly Coat
Types. The appearance seems to be
open, but the top coat doesn't have
the structure and texture of a true,
open coat. This means the volume
which is typical for the Tight Curly
Coat is missing. The undercoat and
the topcoat are almost the same

Continued on next page
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5A - Portuguese Water Dog Side View

3A - Bichon Frise Side View

9B - Curly Coated Retriever Side View

9A - American Water Spaniel Side View
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length, especially when the overall
length of the coat is short. When
this type of coat is combed outward,
however, the topcoat is slightly
longer than the undercoat. This
type of coat does not shed like most
of the coat types; instead, it sheds
randomly in a mosaic shedding
pattern.

This coat type may occur in a
corded style, with the cords broad
and flat in their appearance, and if
there is a visible coat growth pat-
tern, such as on the Soft Coated
Wheaten Terrier, it has been created
by trimming the coat. American
Water Spaniel 9a, Side View; Soft
Coated Wheaten 7a, Side View

The Secret

The secret to styling the Tight
Curly Coat Type is perfection. Per-
fect bathing, perfect drying and per-
fect styling procedures. Perfect
clippering and scissoring techniques
and perfect thinning techniques are
required to blend and erase the im-
perfections. The Loose Curly Coat
Type, however, is more forgiving due
to the slight wave in the overall ap-
pearance. The best visual example
is to compare the overall appear-
ance of the two coat types of the
Portuguese Water Dog in the Lion
and Full Coated Jacket Trim Style.
Poodle 1A, Side View; Portuguese
Water Dog 2A, Side View; Portuguese
Water Dog 54, Side View

Brushing Techniques

The Curly Coat Types are
ranked at the top when it comes to
maintenance due to the undeter-
mined hair growth and the mosaic
shedding pattern. The line brushing
technique is the only brushing tech-
nique that is effective with these
coat types to prevent matting. Uti-
lize a slicker or a pin brush and fol-
low through with a wide to a

medium tooth comb to check the
coat for tangles. Always begin at the
pastern on a rear leg and work your
way up and toward the head and al-
ways line brush with the lay of coat
to maintain compassion for the pet.
For the show trim, daily brush-
ing is required and often times,
wrapping the coat is necessary to
prevent breaking and matting when
maintaining coats in the Continen-
tal and/or English Saddle Trim
Style on the Poodle. Other breeds
such as the Bichon Frise and the
Portuguese Water Dog also require
daily attention due to the coat
length required to achieve these ex-
travagant trim styles. Poodle 1A,
Side View; Bichon Frise 3A, Side
View; Portuguese Water Dog 2A

Type of Brush

Maintaining a coat for the show
ring is accomplished by using a pin
brush in a very methodical manner
to line brush the coat, with the lay,
to prevent matting but to leave
enough undercoat to allow for maxi-
mum volume. During the finishing
phase, a pin brush is used to brush
the coat against the lay to create
volume on areas such as the head
piece of the Bichon Frise. The actual
length will dictate the choice of
brushes.

The best rule to follow when
choosing a brush for the curly coat
types is the longer the coat, the
softer the brush. To prevent damag-
ing the Curly Coat Types, use gentle
brushing strokes and do not force
the brush through the coat. To best
understand the concept of how to
properly bath, brush and dry this
coat type, you can compare it to
shampooing, brushing and drying
your own hair.

For the pet trim, these rules
typically do not apply for the simple
reason the coat is maintained in a
much shorter trim style. In fact, the
rule for the pet trim would be the
opposite. A slicker brush is used
and the shorter the coat, the softer

Continued on next page
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the brush to prevent irritating the
skin.

Many pet families and begin-
ners in this profession typically top
brush this coat type thinking that
the task is being accomplished.
However, after several months of
brushing using this technique, the
coat is severely matted due to im-
proper brushings techniques. Dogs
with this coat type who have not
had their coat trimmed for 6 months
or longer have been poster dogs for
horror stories about matting. Some
being so severe, the dogs were not
able to see or walk and the coat had
to be removed over several days uti-
lizing surgical blades. This is cer-
tainly a coat type that demands
attention.

Bathing Techniques

When working with the Curly
Coat Types, more than any other,
the hair must be squeaky clean. Use
a massage type method to cleanse
the coat rather than rubbing to pre-
vent coat breakage and to prevent
creating tangles. The curly coat re-
quires more products during the
bathing phase than many of the
other coat types to properly main-
tain and bring this coat to its best.
Products such as basic cleaning
shampoo, conditioning shampoo,
product stabilizer, texturizing condi-
tioner, and texturizing shampoo are
used.

For the coats that are corded,
there are several methods to choose
from to maintain the integrity of the
cords. One technique is to fill the
tub with a solution of water and
shampoo and soak the coat and
continue with the same technique
with a water and vinegar solution to
rinse the coat until it is free of
shampoo. The other method is to
saturate the coat using a soft gentle
spray with a mixture of water and
shampoo and then use the same
technique to rinse the coat.

Drying Techniques

For the show trim, the objective
is to dry the Tight Curly Coat Type
as straight as possible to achieve
the ultimate velvet finish. Use a line
brushing technique with gentle
brushing strokes taking care not to
stretch and break the coat. Leave as
much undercoat as possible to help
create volume. If a force dryer is uti-
lized, brush the coat immediately
after the drying procedure to get the
coat as straight as possible. Also,
remove the pet from the bathing
and drying area to prevent the hu-
midity from curling the coat.

For the Loose Curly, as stated
previously, drying this coat type as
straight as possible actually creates
an improper coat appearance. For
the show trim the coat can be par-
tially dried and then air dried or the
dog can be placed in a kennel dryer
to complete the drying. This proce-
dure allows for the coat to achieve
its unique characteristics and pres-

ents the Loose Curly Coat Type at
its best at show time.

For the pet trim, the same pro-
cedures can be used for the Loose
Curly. It can be dried straight so as
to achieve excellent clippering and
scissoring techniques. After the fin-
ishing phase, the dog can be placed
in the bathing and drying area to
allow the humidity to create the
proper coat appearance.

For the coats that are corded,
typically the dog is placed in a ken-
nel dryer or allowed to air dry in a
controlled environment. Never at-
tempt to dry a corded coat with a
high velocity dryer.

Clippering Techniques

Although the coat growth direc-
tion is not visible, when clippering
the body and legs using longer
blades such as a #4 or a #5, you will
achieve the best results if you follow
the coat growth direction, just like

Continued on page 32
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you would on the other coat types.
Cross cutting, not to be confused
with, trimming with and against the
lay of coat, causes clipper marks on
all coat types.

Clippering with and against the
lay works great on this coat type es-
pecially if you are using a close cut-
ting blade. For example, the #10,
#15, #30 and/or #40 blades are
used on the face, feet and tail of the
Poodle. Keep in mind that clippering
against will give you a shorter
coated appearance than clippering
with the lay, the same as on all coat
types.

To utilize snap-on combs with
this coat type, the Curly Coat Types
must be bathed, dried and brushed
to perfection. It is very difficult for
the beginner to use snap-on combs
and get excellent results when the
coat is not prepared properly. Re-
member the word perfection when
utilizing snap-on combs. Also, the
word repetition comes into play to
achieve the ultimate finish when
utilizing snap-on combs or blades
that leave the coat longer. Poodle
1A, Side View; Bichon Frise 3A, Side
View; Portuguese Water Dog 2A

Combing

Combing the Tight and Loose
Curly Coat properly is critical to
achieve the ultimate finish and is
probably the one technique that is
applied incorrectly by many stylists
because of the lack of theoretical
knowledge behind this technical
skill.

The proper technique is to comb
the coat in the direction that the
coat naturally lays. The natural lay
of the coat is determined by the coat
type and/or structure. For example,
if a Poodle shakes, the Tight Curly
Coat Type stands out and actually
stays in a horizontal position due to
the abundance of undercoat and/or
the structure of the coat.

If a Drop Coat Type shakes, the
coat rises slightly, but never reaches
a horizontal position. The coat falls
or drops back to its natural vertical
position due to the lack of under-
coat. If a dog shakes with the Loose
Curly Coat Type, the coat stands
out, but never to a horizontal posi-
tion like the Tight Curly, but much
more than the Drop Coat.

So what does this all mean
when it comes to combing? It means
that you should comb the tight
curly outward at the 9 o'clock posi-
tion and the drop coat at a 6 o'clock

-
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leaving the loose curly between a 7
and 8 o'clock position. Poodle 1A,
Side View; Bichon Frise 3A, Side
View; Portuguese Water

Dog 2A,

Scissoring & Thinning

Scissoring the Tight Curly is
slightly different than the Loose
Curly due to the structure. For ex-
ample, the Tight Curly Coat, re-
quired on the Poodle and the Bichon
Frise, is the easiest of all the coat
types to apply scissoring and/or
thinning techniques due to the tex-
ture and the natural lay of coat. You
can apply your scissoring technique
with and against the lay of coat and
also across on this coat type.

This means if you are creating a
column leg style, you can place the
tip upwards and scissor around the
leg or point the tip downward and
scissor around the leg. It also
means that you can place the scis-
sors on the leg in a horizontal posi-
tion, which is technically cross
cutting, and still achieve a beautiful
finish.

Yes, this is the only coat type
that you can apply technical skills
in all directions and still achieve a
beautiful finish. This does not mean
that you can apply this technique to
every Poodle or to every breed listed
with the Tight Curly Coat Type.
Why? Because of incorrect coat.
Just because the breed standard
states a breed should have a spe-
cific coat type does not necessarily

Continued on page 34
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Groomer cleans up with easy money!

By Janis O’Neill

Jan’s Grooming

Breeder/Owner

Fantasy Yorkshire Terriers for 20+ years.

As a pet groomer, I'm just like
other business owners that continu-
ally look for ways to create new
sources of revenue without having
to invest hard earned money or
precious time. Not long ago | found
a fantastic program from NuVet
Labs that perfectly fits the bill. As
the owner of a grooming business |
don’t have a lot of time to give, so
for me the best programs are the
ones that are simple, easy, and won’t
take up time that | need for my
clients. NuVet’s program works like
a charm and best of all | didn’t have
to invest one penny to get started,
or even have to sell anything to
make the money. All | have to do
is talk to my clients about NuVet,
hand out some flyers or brochures,
and have them contact the company
if they want to make a purchase or
have any additional questions. In
exchange, NuVet pays me up to 50%
of the retail price of their product
each and every time the customer
orders.

NuVet spent 8 years to develop
the best nutritional supplements
around. They use only the purest of
human grade ingredients and manu-
facture their products in a GMP
(Good Manufacturing Practices)
pharmaceutical lab approved by the
FDA for human product produc-
tion. That kind of dedication to
their products, and the animals that
take them, is literally unheard of
in this industry. Their products are
the best on the market for dogs
and cats that suffer from skin and
coat problems, allergies, arthritis,
and joint conditions, and so much
more. | have full confidence in their
nutritional supplements so when |
talk about the product, and NuVet, |
honestly believe I'm doing the right

Earn additional income with

no out of pocket

this program - you can too.

you get money.

WHILE BOOSTING YOUR INCOME!

Natural Product

An All Natural Remedy for:

as defined by the FDA for humans.

supplements in the pet industry.
« No Sugars or Fillers
« Absolute Money Back Guarantee!

Pet Groomers! Get in on
this new passive income
program from NuVet Labs!

« Help your client’s pet’s health and receive up to 50%
of retail sales - with Little Work and No Investment.

« Thousands of America’s top groomers, vets, breeders,
and kennel owners are already earning income from

« No cost to you, not even for shipping!

» Minimal effort to earn extra money. Just hand out flyers
and talk about NuVet to your customers. That’s it!

« No inventory or sales tax to deal with.

« Each time your customer orders from NuVet

» BOOST THE HEALTH OF YOUR CLIENT’S PETS

NuVet Plus®-Revolutionary

Scratching, ltching, Hot Spots, Allergies, Skin & Coat Prob-
lems, Arthritis, Premature Aging, Digestive Issues, Cata-
racts, Heart Disease, Low Energy levels and General Health.

« Exceeds Good Manufacturing Practices (GMP)

« 8 years to develop this revolutionary product.

« Over 14 years as one of the best nutritional

expense!

6 ¢ T searched for a

Iproduct that would
provide good results for
my clients. NuVet Plus is
a phenomenal supplement
that really works. The
residuals are terrific too!”

Marcia Kaiser,

Owner

The Petstop,
Litchfield Park, AZ

petstopgrooming.com

66 uVet ... is one
N product that does
all that it claims to do.
Incredible!”
David Teta, Owner
Ruff Kuts, Inc,

Olive Branch, MS
ruftkuts.com

Try it yourself
FREE!

800-474-7044

www.nuvet.com

For more info - Call Now

thing for my clients.

I’'m proud to count myself as one
of the thousands of groomers, vets,
and breeders that are providing
the very best in pet nutrition while
earning good, additional, income.
The best part is all | have to do is
talk about a product that | actually
believe in! | couldn’t ask for a more
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simple and easy way to make money
and take care of my customer’s pets
at the same time.

To learn more about the
Groomer’s Program call NuVet
Labs at 1-800-474-7044. Request
Reader Service Card # 6683
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mean the breed actually has the
correct coat type. Many breeds that
require a Tight Curly actually have
a Loose Curly and we have all expe-
rienced the challenge of trying to
create a topknot on a Poodle with a
floppy, wavy coat on the topskull.
Poodle 1A, Side View, Bichon Frise
3A, Side View; Portuguese Water
Dog 24,

The Loose Curly Coat Type re-
quires the basic concept of utilizing
all techniques with the lay, never
against. Cross cutting is not recom-
mended unless your objective is to
create volume, such as when you
bevel the foot on a Kerry Blue Ter-
rier. Thinning shears are often times
the tool of choice for this coat type
to achieve a more natural overall
appearance due to the structure of
this coat type. Kerry Blue Terrier 84,
Side View

Corded Coats
Maintenance

To maintain the corded coat,
the skin must be able to breathe.
The coat should be separated by
hand between cords to keep each
cord from matting with the adjacent
cords. Komondor 10a, Side View

The next issue of Groomer to
Groomer will feature Curly Coats -
Part 2 and focus on Trim Styles.

The Nash Academy has introduced
the first online courses in our industry.
These courses have brought interna-
tional instructors on board to teach on-
line classes. The interactive online
platform offers visuals and discussions
with the “best of the best” online instruc-
tors making these classes exciting and
very educational while allowing you to
study at home, in your own time.

The courses are unique within the
grooming industry because they are in-
Structor driven, not DVD's or correspon-
dence type home study, and groomers
receive credit hours towards certificates
and diplomas.

To enroll or for more information
about online courses go to
www.nashacademy.com. Also, check
out www.groomersreference.com for an
unparalleled compilation of information
for the pet or show grooming
professional.

For more information, request
Reader Service Card #5728.
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Photograph by Udo Kretschmer

(Clockwise) Judy Bremer-Taxman and Judge Joey
Vallani, Trade Show floor, Cast of Groomer Has It
Season 2 at 80’s Party, Barkleigh staff Maggie
Gellers (L-center, Advertising Consultant) and
Deb Becker (R-center, Managing Editor) with

costume winners at 80’s party.

Animal Photog'aphl

Animal Photography

Over 4,300 pet care profession-  equipment from nearly 120 compa-  There were even a few Season 1

als visited Hershey, Pa. in Septem-
ber to experience all Groom Expo
had to offer! Attendees strolled
through the trade show’s 174
booths learning about products and

nies (See fun “Pitchmen” video on
BarkleighTV.com).

Groomer Has It Season 2 con-
testants were in attendance for the
trade show, some seminars and the

stars that returned to the show!
Groom Expo 2009 featured nu-

merous grooming seminars, an Ani-

mal Behavior Conference, business

and retailing seminars and various
pet professional classes to keep at-
tendees up to date on certifications
and new techniques.

evening events. Attendees were able
to meet and have photographs
taken with the reality stars on a
souvenir Groomer to Groomer cover.

Continued on page 36
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Groom Expo 2009
Continued from page 35

Many exciting grooming compe-
titions were held at Groom Expo.
PetSmart sponsored Best in Show
awards, Julie Pantages, of Best in
Show, Gloucester, Massachusetts
became a GroomOlympics champion
winning a $5,000 cash prize; Level 2
Intermediate winner, Bridget Stewart
was awarded $2,500 and Level 1
Novice winner, Deb Davis, won
$1,000.

Nature’s Specialties presented
the Winner’s Circle Champion, Olga

Zabelinskaya of Elite Pet Spa & Bou-
tiqgue, Madison, New Jersey with a
$2,500 cash prize.

The Groomer to Groomer Creative
Styling Competition was a thrill for
all the spectators! This year Lori
Craig won First Place and People’s
Choice award for her amazing “Lion
King” creation (See creative video of
Groom Expo on BarkleighTV.com).

Groom Expo 2010 will be held
September 9 - 12, 2010. For more
information, please visit
www. GroomExpo.com or call
(717) 691-3388.

Photograph by Animal Photography

Dancing with Dogs awards ceremony.

The
roomers

lub

Not a Member yet?

Deb Becker
Groomers Club
Coordinator

Don’t miss out on savings and specials from
over 120 pet industry companies! Save on your
everyday salon needs and even those big ticket

equipment items. A one year membership is only
$29.95. Visit our website for a list of Participating
Companies and their exclusive offers to

groomertogroomer.com
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members. Sign Up and Start Saving Today!

www.GroomersClub.com
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Groom Expo 2009

Continued from page 36 P E T s M A RT

Groom Expo 2009 Competition Results

GroomOlympics World Champion - Julie Pantages
Best In Show - Level 2 - Bridget Stewart
Best In Show - Level 1 « Deb Davis

NATURE’S SPECIALTIES Winner’s Circle Champion
Olga Zabelinskaya

GROOMER TO GROOMER Creative Styling Contest
Lori Craig “The Lion King’, Karen Stickel “My Udder Dog’,
Angela Kumpe “Welcome to Las Vegas”
People’s Choice: Lori Craig “The Lion King”

GOVERNOR Terrier & More ANDIS Poodles

Level 3: Nicole Baltes, Amy Triezenberg, Level 3: Jonathan David, Julie Pantages,
Jennifer Lee; Amy Triezenberg;

Level 2: Joann Camilli, Caroline Lachance, Level 2: Trudy Van Arsdale, Butch Singson,
Marilyn Wainwright; Bridget Stewart;

Level 1: Claudia Attoff, Deena Holeman, Level 1: Kristen Pierce, Kiyomi Brown
Maria Sherman

LAMBERT KAY Sporting

TROPICLEAN Salon/Freestyle

' . Level 3: Jennifer Lee, Amy Triezenberg,
Level 3: Julie Pantages, Amy Triezenberg,

Jonathan David;

. o . Kendra Otta; , Level 2: Marilyn Wainwright;
Sasha Reiss dazzles crowd with his operatic Level 2: Bridget Stewart, Butch Singson, Level 1: Christine Grantz. Amie Zelina
performance. Jeanette Genther; ’
Level 1: Jayne Gallagher, Glenda Essic, BARKLEIGH Crazy Model Dog

- - Amy Landis Erin Parlett, Olga Zabelinskaya, Justine Cosley
[N v
— _- BARKLEIGH All Other Purebreds OFF LEAD & ANIMAL BEHAVIOR
F L Level 3: Jeri Hoppe, Olga Zabelinskaya, Freestyle Invitational
B2 A= ! Cheryl Purcell; Eileen Hoyson, D_iana Cognigni, Kristine Hammar
\ 'Y ) Level 2: Joann Camilli, (I-!onorable_ Mer]tlon) Betty_ Gower_
H a w a ' ' a n - Level 1: Deb Davis, Lauren Reames, High In Trial Disco Doggie Dancing
IAALRAAA_ARN NS J Jayne Gallagher Una Valanski
Cruise; 2011
A
— A'J 94|As/ej e o™

T PET AprointmenT KARDS

Two new Pet Appointment Card (PAK) Styles! These adorable cards are
2"x 3 1/2" card stock. Great for grooming salons, kennels and veterinarians.
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a

. PAK - Bathtub PAK - Squares
Judith “LUCY” Wheeler #1936 100 $7.95 4 #1939 100 $7.95

(800) 677-7506 toll free #1937 500 $29.95 #1940 500 $29.95
Barkleigh Productions Inc. #1938 1000 $43.95 #1941 1000 $43.95
(717)691-3388
info@barkleigh.com
www.Barkleigh.com

Barkleigh Productions, Inc. ORDER ON-LINE at

(717) 691-3388 www.BARKLEIGH.com
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Touch of Color Series...
All that Glitters

Dawn Omboy

Make your work shine; add a
sparkle to your day. There are lots
of products out there just waiting
for you to give them a chance to
show you just what they can do.
From the top of the head to fancy
feet and somewhere in between you
can bring out the pizzazz in all your
pet grooms.

Glisten Shampoo; to start off
your sparkling groom.

The glistening mica minerals,
vitamins and organic Ylang Ylang
add luster and moisture for a shiny
healthy look. This wonderfully natu-
ral formula brightens all coat colors
as mica minerals infuse the hair
with a glistening shine. Hydrolzyed
oat protein diffuses into the hair
and strengthens the hair shaft to
give it a fuller, healthier look. Sun-
flower oil, rich in fatty acids such as
omega 6, combine with honey, a
natural humectant to intensely
moisturize. This shampoo is avail-
able from ShowSeason. (Request
Reader Service Card #6581.) They
also make a Sparkle Spray that
comes in gold, silver and party or
multi colors. They are light and not
overpowering, for just the right

amount of shine.

Gemstone earrings; a unique
look for your girly girls.

Put a drop of tacky glue (I have
also used Elmers) on the back of a
small to medium size stone, give it a
minute to get a bit tacky before
pressing it to the outside on the
pet’s ear, hold for a few minutes.

There you have it, cute earrings
that a pet can wear for a little while
without being permanent. Make
sure to place them on the outside of
the ear only, so they do not drop
into the dog’s ear should they come
loose.

Sparkling Nails; there are many
polishes on the market that can
help you add sparkle to your bottom
line by adding them to your salon
packages. Some have sparkle al-
ready in them, but another way you
can cash in is to add the sparkle to
the nails as you are painting them,
a light dusting on the wet nail, ei-
ther the whole nail or just the tip as
a glitzy frenchie; nail art is not just
for the master but the sophisticated
pooch too. Dazzling Glitter available
from Davis Manufacturing in seven
beautiful sparkling shades is a defi-

nite favorite for all creative
groomers. (Request Reader Service
Card #6582.)

Denise Irwin of Sandy Paws Pet
Spa in Lewes, Delaware says she
has been putting rhinestones on her
little girl dogs on one nail, like a toe
ring. She uses a drop of crazy glue
on a somewhat flat spot on the nail.
Toe Bling can be added to any size
nail by carefully using a dremel to
file a flat spot on the top of the nail.

Next, place a drop of nail glue
on the flat bed and another onto the
small gem and then put it on the
flat bed, it should hold within a few
seconds. I have found this to be very
helpful in keeping the stone on
longer as it does not stick out on the
sides where the nail curves. If you
wish, paint the nail first, then file
your spot and apply the stone. On
my own dog, [ have seen them stay
on for up to four months.

If you have some tips you would
like to share with your groomer
friends, email them to
dawnl@petstore.cc

For more tips and color supplies,
visit www. klippers.com
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Grooming

By Sally Liddick

will be my first ime attending!
m Expo. I'm hoping to be picked
1 am in desperate need!

Hi Sally!
1 am sooo looking forward to Groom Expo this year s it
It has always been 2 dream of mine to gt € come to Groo
for your groomer makeover, as you can s by my pictures,

ck me fora pumber of reasons:
sional haircut for about two years. 1 have been hacking

d the back has just been getting longer and longer.
f mostly to cover the gray, but as you can see it hasn't

1 think you should pt
1. T haven't had a profes
away at my bangs, an

9. 1 color my hair mysel

been done for quite some tfime.
ndIam suddenly feeling old.
is pretty much what I look like everyday.

3. T just turned 40 a
4. The grooming outfit I am wearing in the pictures 1S P
Dumpy litcle groomer with plain grooming shirt and shorts, BORING!
5. 1livein Mesa, AZ but my clients are all in Scottsdale and Paradise Valley. It's so depressing
1o talk to these beautiful, stylish women everyday when 100k, well, like something the

cat dragged in.
6. And last but not

home and tell ev

but a makeover would j

least, because 1 would be s00000 grateful and appreciative and come
w great Groom Expo was! (Of course I'm gonna do that anyway,

eryone ho
ust make it oh so much swee

ter!)

Kelli

Kelli Kohler.
, a groomer fr ;
groomers ch om Arizona, wa
brainchild fo sen for our first-ever Groome I\?I one of three  change in thei
child of Judy Bremer-Taxm r Makeover, mak r appearance, was just t
ess with the mostess!” an, Groom Expo’s “host eover dogs every day i 00 good to miss. We
We are going to S:ho st get that perhaps we are{nzgué S?lons... too often we for-
performed at GrO w you eaCh Of the thre €d of one Ourselves E .
. om Expo i - e makeovers . . Enjoy!
terview each of them pefsoolr?aflh ‘o few issues. T will in- lS;.llly.. Tell us about your grooming li
y. The experience, and Cag;?i, IeXPel'ience, ete g life... salon,
: I own a mobile groomi
ing business. My cli
. My clients

Continued on next page
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Photo by Re
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ear.



Grooming Makeover Magic
Continued from page 40

are primarily in Scottsdale and Para-
dise Valley, AZ. It's just me right now,
but I am trying to talk my daughter
into learning to groom. I think it
would be a good job for her part time
while she goes to college. I'm very
happy with my business, my clients
and their parents are wonderful, [ am
so fortunate and [ thank my lucky
stars everyday.

[ first started grooming about 8
years ago when I bought my first giant
Schnauzer. My folks showed Airedales
when [ was growing up and I always
wanted to have my own show dog. I
was able to get a grooming video and
some other very helpful pointers on
grooming my giant myself. I just went
for it!

A few years later we moved to St.
George, Utah and I decided it was
time for a career change. I was hired
by Petco and went through their
grooming program to learn about
other breeds and get some experience.

A couple years later, [ went to
work for a private salon, La de Paws,
also in St. George. That’s where [
started fine tuning my skills and got
into competition grooming. I also
started working on my CMG until [
had the opportunity to buy my mobile
grooming business and move to AZ.

That brings me to today, I've
been grooming about 8 years now and
1 LOVE my job! I just took my IPG
Non-Sporting written test and now all
I have left to complete my CMG in the
Non-Sporting practical and the Master
Groomer written. I hope to finish in
Pasadena in February. Maybe I will do
my Poodle in competition and kill two
birds with one stone.

Sally: What prompted you to
enter a chance for a makeover
at Groom Expo?

Kelli: I really needed a makeover
and have never had the guts to make
a major change in the way I look.
When you told me that if [ accepted I
could not influence the outcome of my
makeover, [ was so excited. It was out
of my hands and it needed to be!

Sally: Have you ever gone to Groom
Expo before?

Kelli: No, I have never been to
Groom Expo, it was a dream come
true. I signed up for the makeover to
get the most out of my Groom Expo
experience.

What did you like about Groom
Expo, other than the makeover?

Kelli: I thought it was amazing. It
was really fun to meet the Groomer
Has It contestants. I got my picture
taken with Huber. The 80's party was
so much fun. I'm an 80's girl so it re-
ally rang home for me.

There were so many vendors and
[ learned a lot about some new prod-
ucts being offered. I met really won-
derful people and made some new
friends.

Hershey was beautiful. I couldn't
have asked for a better venue or a
better show! I would love to come
back to Hershey again some day, but
right now [ have my sights set on the
Hawaiian cruise in 2011!

Sally: Tell me about the experience
involving the makeover... trip to
beauty salon, Lisa, etc.

Kelli: The makeover was all that I
hoped it would be! I have never had a
full makeover before. I actually told
Lisa Leedy, at the 80's party, that I
had won and I was a little nervous

about my makeover (since Lisa had a
makeover on Groomer Has It.)

She said, "Don't worry and just
have fun!" So I did!

Lisa Ward (beautician) and Kim
(make-up) were amazing! We had a lot
of fun at the salon while Lisa was
working on us. We put 80's music on
the radio, munched on some good
food, drank a couple beverages, and
laughed and laughed and I got to
know each of the other makeover
winners.

We were at Lisa’s salon pretty late
and we got a little slap happy which
made it even more fun. Kim came to
meet us and get some color ideas.
That was kind of funny because she
kept asking us about what our hair
was going to look like and we didn't
know. Lisa didn't want to tell us so
there was a little whispering going on.

The day of the "cat walk" we got
together in the morning for our final
touches and makeup. I couldn't be-
lieve how different I looked! I actually
looked and felt like a stylish person
instead of the dumpy gray haired old
woman | was before.

The unveiling was interesting
when we had to stand next to the gi-
gantic “before” pictures at the lunch-
eon! How embarrassing! But we made
it through and I have never been hap-
pier with myself and the way I look.

Continued on page 42

Grooming Seminars * Contests

RET INDUSTRY

79_ 27, 2070

(717) 691-3388 [WWWibaikleigheVetsiCOMN)
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REQUEST READER SERVICE CARD #6640
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Grooming Makeover Magic
Continued from page 40

Sally: How did your family react?

Kelli: Steve, my husband, actually
met me at baggage claim and didn't
even recognize me! [ was looking
straight at him. I walked up to him,
and he didn't know who [ was. I
laughed and he did a double-take and
finally realized it was me. It was
funny!

He had a hard time with it at
first. He said he felt like he was sleep-
ing with a stranger. He has finally
come around. After 3 weeks he said to
me last night that he likes the red
color and it's ok with him if I keep it
this way. That's what I had been hop-
ing for!

I can't thank you enough for this
wonderful gift you have given me. My
clients have all loved my new look and
I get nothing but compliments. Thank
you! Thank you! Thank you!

Sally: What would you do
different?

Kelli: I wouldn't do anything dif-
ferent. I think Lisa and Kim knew ex-
actly what they were doing, and they
were professional and fun. I would
recommend them to anyone.

Sally: Lisa is Gwen’s and my
hairdresser. I put her on the spot,
on stage, by asking her why she
never made me so beautiful. She
said, “I was too rutschchy (Pennsyl-
vania Dutch for “you can’t sit still
long enough.”) That’s true, but the
real reason is I always tell her what
I want done. I never have the nerve
to do what you did.

Sally: What is the biggest change?
Kelli: Everyone loves my new
look. The compliment I get the most is

my hair color really brings out my
green eyes and looks nice with my fair
skin. [ am learning how to style it like
Lisa.

REQUEST READER SERVICE #6671
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Sally: Has it had an impact on your
grooming life?

Kelli: Maybe not in my grooming
life because dogs love me no matter
what. That's just how dogs are and
why I love my job. But [ would say it
has definitely made me feel more con-
fident. I have really enjoyed the atten-
tion it has brought and I feel a lot
better about myself these days. It has
been a positive experience that I will
never forget!

Sally: Thanks Kelli. Enjoy.

When I first met

Kelli it was quickly

apparent that her cur-

rent hairstyle did not

fit her vibrant person-

ality. Contrasting her
fair skin tone with copper-red hair
color made her big blue eyes come to
life. Peek-a-boo panels of blonde added
interest, texture and a versatile wow
factor depending on how she parted
her hair. Botional texturizing was
added to softly frame her face without
closing it in. The heavy “all the away
across” bangs that Kelli had before her
makeover, shortened and added width
to her face. Staggering lengths and re-
moving the density from this area up-
dated Kelli's look and gave her styling
versatility.

Kelli's hair was prepped with
smoothing gel and dried with a large
ceramic round brush, lifting the hair up
and away from the scalp for added
bounce. A flat iron was used, with a
protective gloss spray, to seal in shine
and define hair direction.

The best thing about Kelli's
makeover was the confidence boost it
gave her. When you start to think of
yourself as more confident and attrac-
tive, it changes the way you present
yourself and the way others treat you.
Go ahead, treat yourself to a makeover!

Lisa Ward
Shear Art Beauty Salon
Harrisburg PA

Look for another
makeover next issue!



by Shirlee Kalstone

The grooming world has lost one
of its superstars. Serafino Ripamonti,
the internationally renowned Italian
groomer, passed away early Friday,
August 21st at his home near Milan,
Italy. He was stricken with a heart at-
tack and died before an ambulance
could bring him to the hospital. His
loving wife, Wilawan, was with him at
the end.

[ first met Serafino when he came
to Intergroom in 1986 (more about
that later) but I wanted to know about
his early life, so I contacted Luisa and
Umberto Lehmann. Serafino was close
friends with Jacob Lehmann, Luisa
and Umberto’s father, and when
Jacob passed away too soon, Serafino
became their “surrogate father.”

Serafino was born in Calco, a
small village close to Lake Como, to a
farming family. Supposedly, he was a
wild boy. One day, when he was 14,
he injured the family’s only cow and
his father decided that he had to find
someone who could control Serafino
and teach him how to work. There
was a German Shepherd kennel in
Calco and Serafino’s father brought
him there, hoping that he would learn
to respect animals. He started clean-
ing the kennels and feeding the dogs,
and eventually learned how to brush,
wash and dry the German Shepherds
and Collies for dog shows, which he
attended with Jacob Lehmann.

Serafino was passionate, too,
about soccer and was a major sup-
porter of the Milano “Internazionale.”
One day, he asked the Club President

Serafino Ripamonti

to let him show how close he was to
the club by presenting his dog - a
white miniature Poodle named Mina -
colored with blue and black stripes
(the “Inter” colors) - on the field. All
the newspapers wrote about it and
Mina became the team mascot.

A car accident caused Serafino to
be confined to a wheelchair 43 years
ago. He couldn’t use his legs anymore,
but that didn’t dampen his spirits. He
began devoting his life to grooming
and as a teacher of grooming (he had
hundreds and hundreds of students).
His salon, “Serafino Inn,” opened in
1960 in Milan and made him famous
throughout Italy. He passed on his
grooming passion to his children:
Oscar, Moreno and Ombretta, all of
whom have continued in his foot-
steps. He was always proud of his
children’s achievements and was a
real companion to them, and to Um-
berto and Luisa Lehmann as well.

Serafino, his son Moreno, and
Umberto were the first Italian
groomers to participate in a grooming
contest in England in 1985 and the
next year, they came to Intergroom. I
was so thrilled to meet Serafino be-
cause I had read a beautifully illus-
trated story in our National Enquirer
about his talent for coloring dogs. We
had a celebrity in our midst and he
didn’t disappoint; everyone loved him
because he was such a sweet man. So
many memories of that time come to
mind, especially the relationship of
the Italian groomers who came with
him (and there were many in those

1034-2009

days because there were so few con-
tests in Europe). They absolutely
adored him. I remember Umberto,
Oscar and Moreno lovingly lifting him
in his wheelchair to the stage to re-
ceive his rosettes and medals through
the years.

One last personal reminiscence:
years ago, Larry and [ were traveling
in Italy. We were on our way to Flo-
rence and Rome, but our plane
landed in Milan. Serafino, over our
objections, insisted on picking us up
at the airport and driving us to catch
the train to Florence at the station
downtown. He had this little white
sports car that we — Serafino,
Wilawan, Larry and I and our lug-
gage- could barely fit into. It was Ital-
ian, very sleek and very fast - need I
say more!

The airport was rather far from
town, so there we were, speeding
down the autostrada at nearly 100
miles an hour, whizzing past the other
cars, and I'm praying that the car was
equipped with the proper hand con-
trols. I didn’t have to worry. Serafino
handled everything with great confi-
dence, like he did everything else in
his life.

All of us extend our deepest sym-
pathy to Wilawan, Oscar, Moreno and
Ombretta.

Serafino’s kindness, his generos-
ity, and his wonderful sense of humor
endeared him to his family, his many
friends and admirers and we will all
greatly miss him.
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I went to dog shows and asked

(J @ QDD e?S questions.
Then in the early 80’s, I heard
there were grooming shows. I
qﬂ 2 started going to shows as often as I
9 S could. I learned more and enjoyed

grooming even more! I got certifi-
cates to adorn the walls, I learned
and learned. I loved it!

Never underestimate the power  and Texas. I learned where and [ raised my prices and my cus-
of education. For over ten years, I when I could from others, books tomers did not mind, because they
groomed dogs in Florida, California, and a local “seminar” now and then. knew [ was learning things that
were good for their pets. I bought
the newest and best equipment.
~£ (Which, by the way, I got at good

MALEPET RELEASE FORMS | == )
Yes, I have made a lot of
& TIP SIGNS! 2 ke more money. 1 makes me
happy, and makes the dogs and

customers happy. It’s a win, win,
win, situation! Enjoy!

You’ve Gotta See...
BarkleighTV.com!

for Mobile Groomers

Leave
a message
for customers
lissed
their
appointment.

M4
20pk. $12.95
50pk. $39.95

100pk. $49.95

Order online at
www.barkleigh.com

info@barkleigh.com
(717) 691-3388

Order Online at www.Barkleigh.com or by phone (717) 691-3388

W1360

groomertogroomer.com

REQUEST READER SERVICE #6641
REQUEST READER SERVICE CARD #6645

44 Groomer to Groomer * Vol 28 Ed. 8 « Nov./Dec. 2009






Sullys T
Additional Thoughts,

on Water Softeners

Since the water softener arti- the feel, but you will enjoy the
cle, [ have been contacted by sev- shampoo savings, poofier hair, and
eral groomers concerning softened  quicker drying while you adjust.
water. Since I am such an advo-
cate, I just want to address some of “The water is bubbly!

the biggest concerns: How do I know the shampoo
is gone?”
“The hair is not squeaky clean! Perhaps the water is just
Softened water does not make happy about being free of all the
the hair squeaky clean.” minerals that bog it down. But
What you are feeling, that sometimes there are little bubbles
squeaks, is minerals on the hair. in the water. Just rinse and trust
Softened water removes those that it is rinsed enough. The coat
minerals. rinses quicker with softened water.
“The water feels slimy!” If you have other questions,
Slippy is more like it. Yes, it Just email me at
will take a little time to adjust to sally@barkleigh.com

REQUEST READER SERVICE CARD #6642

T #ps-3

#PS-2 | earning To Bru ur Pe 0 Pet Care pamphlets $9.95
#PS-3 When ' Your Pi at cli an e e 50 Pet Care pamphlets $18.50
#PS-4 Puppy’s First Visit — room 100 Pet Care pamphlets $29.95
#PS-5 The Ferocious Flea — T 500 Pet Care pamphlets $99
#PS-6 Keep Your Pet Salon Fresh — t home 1000 Pet Care pamphlets $180

groomertogroomer.com

REQUEST READER SERVICE #6646
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NEW PRODUCT NEWS

ORGANIC GROOMER ObpIN COLOGNE tains: Alqe, C(?lloidal Oatmeal, Jf)joba, Pan-
FLEA & TICK SPRAY Quadruped releases Odin thenol, Vitamin E and Soy Protein.
Nature’s Balance Oatmeal Shampoo is formulated for use
releases organic, eco- natural long-lasting fragrance in bathing systems. The product dilutes
friendly, kid saff; that matches the scent of 32:1 or can be used direct. Oatmeal Sham-

Groomer Flea & Tick Quadruped’s shampoos and poo can be used on dogs, cats, puppies, kit-
conditioners. Use to reinforce tens and horses. Available in 12 oz and 1

aroma after baths or to freshen Gallon sizes. For more information, request

Cologne. This new product is a

Spray to meet the de-
mand for safer

non-toxic flea and tick between baths. Safe for puppies Reader Service Card #6667.

control. Formulated and kittens. For more information,

with Nature’s Balance request Reader Service Card #6685 FANCY FINISHES PET NAIL

USDA Organic Certified PoLisH Now AVAILABLE AT
ENVIROGROOM

Groomer Concentrate,

the Groomer Flea & Tick

Spray delivers natural

flea and tick control

without Pyrethrum, Per-

methrin, Resmethrin

or the use of neuro-toxic chemicals. The
Groomer Flea & Tick Spray comes in a con-
venient travel-size 4 oz. bottle that delivers
over 30 days of application. For more infor-
mation, request Reader Service Card #6184.

J
OATMEAL SHAMPOO Ryan’s PET SUPPLIES

Envirogroom’s new
Oatmeal rich shampoo is
intended for use on sensi-
tive skin or skin allergies.
The oatmeal formulation
will restore moisture and
soothe dry itchy skin. Envi-
rogroom Oatmeal Shampoo
leaves the coat clean and
manageable with a perfect
shine, which makes oat-
meal shampoo a great
bath. The product con-

Fancy Finishes Nail Polish by Value
Groom is a fast drying, long wearing formula
that goes on smooth and easy. Fancy Fin-
ishes offers a full-line of eye-popping fashion
colors with top coats, quick dry finish coats

FEB. 12-14
PASADENA CA

California’s Biggest Pet Industry Show!
Bringing together Buyers, Sellers, Pet Pros, Pet Retailers, Pet Care Professionals
and more in one beautiful place... t

pectacular!

REQUEST READER SERVICE #6674
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and new primer coats. Color Lock Primer en-
sures true color on every nail type, helping
to brighten light colors on dark nails. The
shades range from Basic Black Créme to
Sapphire Shimmer, there is something to
please even the most serious fashionistas.
Fancy Finishes Nail Polish is proudly made in
the USA. All colorants are FDA approved and
free from lead, arsenic, formaldehyde and
DBP. For more information, request Reader
Service Card #6585.

KENNEL-GEAR’S DECO DINNER
RPM Enterprises, Inc. manufacturers of
the Kennel-Gear product line launch the

Deco Dinner. The new product combines ele-
gance, modern design and functionality to
your pet’s feeding area and your home. Con-
structed of stainless steel and utilizing the
patented Piranha Lox locking mechanism,
the Deco Dinner makes feeding your pet easy,
stylish, and healthy. The stand securely
holds the feeding and watering bowls at the
perfect height to help provide that optimal
feeding posture for your pet. When finished
eating, the bowls are removed for easy clean-
ing and storage. The Deco Dinner has differ-
ent size bowl options to best fit your pet’s

GENTLE LEADER BY PREMIER

Premier presents Gentle Leader, part of

needs. For more information, request Reader
Service Card #6584.

groomertogroomer.com

N
(0]

BREATHE HEALTHY®
i HI-TECH “Fun to Wear”
GROOMER’S MASKS

Protection For Allergies,
Pet Dander, Hair, Dust,
Parasites & much more.

Antimicrobial Aegis® Microbe Shield®
is permanent and continues killing
microorganisms even with
repeated washings.

WWW.BreatheHealthy.com

REQUEST READER SERVICE CARD #6684
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Sarah Hawks

This Terrier Specialist is

a multiple gold, silver and
bronze contest winner

in the U.S. and abroad.
Sarah has bred over 40
Terrier champions. She is a
world renown speaker on
Terriers and has produced
seven grooming videos.

Judith “Lucy” Wheeler
Barkleigh Official Travel Agent
Office: (407) 286-7769 « Cell: (321) 368-6622

Toll Free: (800) 677-7506

REQUEST READER SERVICE CARD #6648
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their new Eco line. The headcollar and leash
are made from 100% recycled plastic. Gentle
Leader was created to combat a dog’s natu-
ral instinct to pull. The headcollar’s design
counters the instinct applying pressure to
the back of the neck (rather than the front)
reducing the dog’s drive to pull, working like
a halter on a horse — where the nose goes,
the body will follow. Gentle Leader also fea-
tures an adjustable nose loop and converts
to a regular collar for greater flexibility. For
more information, request Reader Service
Card #6587.

For a Quick Response
from advertisers,

use the
Reader Service Card.

REQUEST READER SERVICE #6656



* Space for Time in and Out

* Client's Name and Phone Number

* Pet's Name and Breed

* Coding Block for Type of Service

¢ Space for Remarks

* Calendar

* Service Code Directory Makes Entry Quick

* Daily, Weekly, and Monthly Income Sheets

» Start Anytime during the Year... This Book Never Ends!

This loose-leaf Binder System permits an unlimited number of daily
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated by
monthly/report dividers, as well. Each groomer can have his/her own
book or everyone can work out of one... by adding extra pages.
Satisfaction Guaranteed!

#6053 Complete Groomer System $59.95

Order Online at www.Barkleigh.com or Call (717) 691-3388

REQUEST READER SERVICE #6650

STARTING A
DOG DAYCARE
BUSINESS?

Looking to add lucrative
day care services to your kennel,
grooming salon or clinic?

How to Own
and Operate
All About Dog Daycare... A Dog Day Care
A Blueprint for Success ~ DVD #6007 - $69.95
AN Order On-Line!l!!

wwwbarkleigh.com

Barkleigh Productions, Inc.
970 W. Trindle Rd.
Mechanicsburg PA 17055
(717) 691-3388
Fax: (717) 691-3381
E-mail:info@barkleigh.com
E846 www.barkleigh.com - www.off-lead.com

REQUEST READER SERVICE CARD #6678
Kanine

KOOKIE KUTTERS

11 Different Kookie
Kutters Available!

v/ SETTER v HYDRANT

v POODLE v KITTY

v MUTT v COLLIE

v TERRIER v SMALL BONE
v COCKER v SCOTTIE

v LARGE BONE

Order Online at

www.barkleiQI\.com

Great Holiday
Gift Idea!

Charm your clients and friends with
doggie Christmas Cookies and
Dog Recipe Treats to match.
Kookie Kutters range in size from
2-3/4” to 4-1/2". Great for breed
club treats, fund raisers, sandwich
cutouts, or a super holiday gift idea!

Dog Bone Recipes Included Free!

Barkleigh Productions, Inc.
970 West Trindle Road
Mechanicsburg PA 17055
(717) 691-3388 o FAX (717) 691-3381
E-mail: info@barkleigh.com www.barkleigh.com

REQUEST READER SERVICE CARD #6644
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Holiday Postcards

He's
WisHING You Mt!(ll‘(
A MERRY CHRISTMAS! a List...
“ l l -
" - " 1 CC-02 (Back) "And YOU are
#CC-09 (Back #CC-96 (Back) "... and a #CC-04 (Back) "May Your Holiday #ee- ! -

n ( ) s Paw_fe(ct Ne)w Year!" be Filled with PAWS- on it for being soooo nice!
... and a Yappy New Year! itively Wonderful Moments!" Have a Purr-fect Christmas

and a Happy New Year!"

Call (717) 691-3388 or go online at Barkleigh.com to Order Now!

#CC-91 (Back) "Have

” » #CC-90 (Back) "Have a Happy Hanukkah!" #CC-00 (Back) "Have a Purr-fect Holiday!"
a Purr-fect Christmas and a Paws-itively
Wonderful New Year!"
#CC-94 (Back) "Holidays are
a time to remember
PAW-fect friends like YOU!"
#CC-89 (Back) "Have a Neat Christmas!" #CC-93 (Back) "Have a Merry Chirstmas #CC-86 (Back) "Have a Merry
and a Paw-fect New Year!" Chirstmas and a Purr-fect New Year!"

Send Christmas Greetings
% ... | 10 all Your Clients and Friends!

#CC-07 (Back) "He's got nine
lives to be good or bad. I've just
got one. Merry Christmas"

Christmas Postcards

]
{Indicate Style # when Ordering) e For Fun... Address them to the Pet!

100 or More May be Mixed in Groups of 50 ¢ Colorful cards can carry a Holiday Special or
#719 20 Christmas Postcards ~ $12.00 "After Christmas" Discount!

#720 50 Christmas Postcards $23.95 . .

#721 100 Christmas Postcards $34.95 ¢ Qua“ty’ ngh Gloss card stock

#722 500 Christmas Postcards ~ $139.00 e Easy to Address... Your Clients will love 'em!

#723 1000 Christmas Postcards  $217.00 | ive t i
[ ]
C.0.D. Charge - $9.00 P> VEGRE L

Shipping and Handling - $8.00 min. Barkleigh Productions, Inc. ¢ 970 West Trindle Road ¢ Mechanicsburg PA 17055

e (717) 691-3388 » Fax (717) 691-3381 e info@barkleigh.com ¢ www.barkleigh.com

REQUEST READER SERVICE #6679
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INDUSTRY NEWS

H.H. BACKER’S 43RD ANNUAL PET
INDUSTRY CHRISTMAS TRADE SHOW

H.H. Backer’s 43rd Annual Pet
Industry Christmas Trade Show and
Educational Conference, held re-
cently in Rosemont (Chicago), Ill.,
attracted more than 8,800 regis-
tered buyers and offered 1,187
booths.

The show featured the Celebra-
tion of Style Grooming Competition.

Greta Dalrymple of Top Notch
Grooming (Niles, Mich.) was the Best
All-Around Groomer, with a prize of
$2,000 as well as a trip for two to
San Juan, Puerto Rico. Dalrymple
also took the Division A Best
Groomed Dog prize, winning another
$2,000.

Jaclyn Lamkin of Gail’s
Groomerie (Naperville, I11.) won Divi-
sion B’s Best All-Around Groomer.
Best Groomed Dog in Division B
went to Dawn Smith of Dirty Dog
(Naperville, II1.).

Contest Results:

Terrier Class, Division A—Lind-
sey Berry-Dicken, Kendra Otto,

Jerri Hoppe. Division B—Ashley Wa-
ters, Jennie Krezel, Valerie Partyn-
ski.

Sporting Breeds Class, Division
A—Greta Dalrymple, Michelle
Breen, Michelle Evans. Division B—
Jaclyn Lamkin.

Mixed Breeds/Other Class, Di-
vision A—Michelle Evans, Greta
Dalrymple, Lindsey Berry-Dicken.
Division B—Meghan Benish,
Nicholas Waters, Kate Barker.

Poodle Class, Division A—Greta
Dalrymple, Kendra Otto, Heather
Shultz. Division B—Dawn Smith,
Ellie Kennunen, Nicholas Waters.

H.H. Backer’s 22nd Annual Pet
Industry Spring Trade Show will be
held April 23-25, 2010, at the Balti-
more Convention Center in Balti-
more, Md. Backer’s 44th Annual Pet
Industry Christmas Trade Show will
be held October 8-10, 2010, at the
Donald E. Stephens Convention Cen-
ter; Rosemont (Chicago), Ill. Request
Reader Service Card #6672.

PRUEESSIINAL THAINING DVUS

#1413 - Doggie Repair Kit 1 hr. $49.95  \_ p

GARY WILKES

Internationally Acclaimed Behaviorist,
Trainer, Author, Columnist and Lecturer

#1414 - All About Targeting 1 hr. $49.95

#1412 - A Question of Punishment 1hr. $49.95
#1415 - Teaching Dynamic Performance 1 hr. $49.95
#1416 - Animal Behavior Conference 10 hrs. $99.95
#1797 - Clicker Training Conference 4 hrs. $99.00
#1798 - Safe Handling Techniques 1 hr. $49.95

fy
Barkleigh Productions
(717) 691-3388 e info@barkleigh.com

oroer onLe AT www.0ff-lead.com

REQUEST READER SERVICE CARD #6647
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Sporting
Breeds...
Will’s Way!

Fe

A class for beginners to advanced,
this seminar will cover tips and
tricks on corrective grooming, coat
upkeep, and scissoring, plus basic
Stripping and carding techniques.

Taped Live at #6294
EROON\ EXP0 $39.95

W1208
www.Barkleighstore.com

REQUEST READER SERVICE CARD #6687

Zoonotic

Diseases

What You Don t Know
CAN Hurt You!

Featuring

Dr. Boyd
Harrell, DVM

Educate yourself
in this critically
important area
of pet health to
» protect yourself,
)~ your clients and
J* their pets!

Barkleigh Productions, Inc.
970 W. Trindle Rd.
Mechanicsburg PA 17055
(717) 691-3388 * info@barkleigh.com

REQUEST READER SERVICE CARD #6680



REQUEST READER SERVICE #6639

REQUEST READER SERVICE CARD #6657

REQUEST READER SERVICE CARD #6681 REQUEST READER SERVICE CARD #6658

SYMPATHY
CARD

REACH OUT
TO GRIEVING CLIENTS

4”X 6" CARD
IS PRINTED WITH RICH
CHOCOLATE INK ON IVORY
LINEN PAPER. MATCHING
ENVELOPES INCLUDED.

(INSIDE)
“..brings great joy and deep sorrow. May it be comforting to
know that the loss of your beloved pet is shared by those who care.”

(S3) Ivory Sympathy Cards w/ Envelopes

#6033 5 Sympathy Cards /Env. $12.95
#6034 10 Sympathy Cards /Env. $23.95
#6035 25 Sympa L $42.95
#6036 100 Sympathy Cards /Env.  $125.00

Barkleigh Productions | www.barkleighstore.com | (717) 691-3388 | info@barkleigh.com
W1412

REQUEST READER SERVICE #6659
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CLASSIFIEDS

Call (717) 691-3388

to place a classified

groomertogroomer.com

(6)]
N

Rates: 25 words or less — $50.00.
Each additional word — $2.00 each.
Classified ads must be prepaid.
Mastercard/Visa and Discover accepted.
Call (717) 691-3388 for issue deadlines.
Agency Discounts Do Not Apply.

BLADES & SHARPENING

Professional clipper blade and scissor sharpen-
ing by a three generation company with over 19
years experience. We guarantee our work. All
orders are processed within two business days.
All clipper blades and standard scissors are
$5.00 each. Actual UPS shipping cost apply.
Visit www.sharpedgesinil.com or call Sharp
Edges at (217) 422-0911 for information.

Send to: Sharp Edges 519 W. Grove Rd.
Decatur, IL 62521.

Frank Rowe & Son — “Our Only Business” est.
1973. Animal Clipper Sharpening, Sales &
Service. Your #1 Place to Buy Professional Dog
Grooming Supplies. Blade & Scissor Sharpen-
ing: $6. ARCO Blade Sharpening: $7. Mainte-
nance & Repair of Andis Clippers: $20+ parts.
“Fast” 4-5 day service. Terms: CC, check, &
COD (fees apply). PA Residents add 6%.
www.FrankRoweAndSon.com 309-G
Hockersville Road, Hershey, PA 17033

(717) 533-4426.

EACH blade examined personally, sharpened to
perfection, demagnetized and tested. Sockets
and springs adjusted, blades individually
sealed, READY TO USE. Sole proprietor w/ 20+
years experience. FACTORY-TRAINED to
sharpen shears/blades. Customized tip sheet in-
cluded w/ order - PROMPT RETURN. Clipper
Blades $5,Shears $7, S/H $7. PA residents add
7%. John’s Sharpening, 1213 Middle St.,
Pittsburgh, PA 15212-4838. (412) 321-1522
JKosakowsky @hotmail.com.

“One Of America’s Favorite Sharpeners”
Sharpener that is also a groomer. Website has
free videos and articles on blade and clipper
care. Blades $4.00, Regular grooming shears
$4.00. Mail-in services has 48 hour turnaround,
on-site serves the entire gulf coast. Website has
all information. All blades, all shears, clipper re-
pair. Est. 1995. Northern Tails Sharpening,
Mobile Alabama. Call 251-232-5353
www.northerntails.com.

L4 * 7

. =g |
Shayp Co4

SHARPENING s« SALES « REPAIR

ieet o MtIWolfl PA 1734/

5

WWWIPRE CISIONSHARP.col i‘:‘_

REQUEST READER SERVICE CARD #6657
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BOWS AND ACCESSORIES

Wholesale designer bandanas. Rolled-edged. Per
Dozen prices: $6.00 — Sm.; $8.00 — Med.; $15.00
— Lg.; Gigantic selection. Call Now! (301) 746-
4327.

Halloween, Thanksgiving and Christmas are com-
ing. Order early for best selection. Elchar Dog
Bows (800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from.
Quality in mind. 100% handmade. Satisfaction
Guaranteed. Call: Edgar 305-945-8903.

BUSINESS OPPORTUNITY

Earn $100.00 per hour. Easily learn to sharpen
expensive dog grooming scissors and clippers. As
soon as tomorrow you're making money. Training
and equipment. (408) 439-9161.

We guarantee you will easily increase your
monthly income dramatically! No investment
required. Once in a lifetime opportunity.

Toll free (800) 474-7044.

Wanted to buy - Established grooming business
with building in Texas or Southwestern state.
No franchises or leases. Contact Jeanne at
716-751-9112 or ironmountaindiva@gmail.com

MOBILE GROOMING

2 for 1 SPECIAL! Did you know that: You could
buy 2 of our state-of-the-art Grooming Vans for
what some of our competitors are charging for 1:
We have been building Groomobiles for 40 years;
Our Mobile Salons have always been GREEN;
Our Owners make more Money; Pay less for Fi-
nancing and Save on GAS! You should speak
with us today! Ultimate Groomobiles, Inc. 888-
826-5845 and tour www.ultimategroomobiles.com.

NEW BOOK — Go Mobile and Succeed. The Must
Have Manual for Starting and Growing Your Mo-
bile Grooming Business. For information or to
order: www.rcmgrooming.com.

Dodge Ram Extended Van 2001, extended roof.
78,000 original miles. Great condition. White.
Great for conversion to mobile van. Was a handi-
capped transportation bus. Has commercial bus
door with steps and handicapped lift for big dogs.
Heavy duty everything. Located in Pennsylvania.
$9,500. (717) 691-3388 Ext. 202. Request pho-
tos. sally @barkleigh.com

SAL’S BLADE SHOP

GREAT PRICES on
Heritage Scissors and Thinners

Groomers Edge Shampoos
Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

4065 Millersport Hwy. ¢ Amherst, NY 14228

(716) 689-0623

REQUEST READER SERVICE CARD #6661

Track clients & pets
Online booking

Print bar code labels
Appointments

Pictures

Inventory

Over 200 built-in reports|
Profit and loss Mailing
Full hardware support
Networking

Simple to use

Free Trial
1-888-803-4747

www.123PetSoftware.com

REQUEST READER SERVICE CARD #6663

REQUEST READER SERVICE #6660

Save BIG

on Email

Specials!

Give us your current
e-mail address, and you
will benefit from Barkleigh
product special savings!
Receive E-Mail Product

Specials Every Month!

info @ barkleigh.com

www.barkleigh.com




09-10 CALENDAR OF EVENTS

To list your event, send it to sally@barkleigh.com

CRUISES

BAHAMAS PET PRO CRUISE
Baltimore to the Bahamas
1/17/2010—-1/24/2010
Baltimore, MD
(717) 691-3388
info@barkleigh.com
www.barkleiighevents.com

ALASKA PET PRO CRUISE
May 2010
Seattle Washington
(717) 691-3388
info@barkleigh.com
www.barkleiighevents.com

HAWAII PET PRO CRUISE 2011
(717) 691-3388
info@barkleigh.com
www.barkleiighevents.com

CALIFORNIA
GROOM AND KENNEL EXPO
2/11/2010—-2/14/2010
Pasadena, CA
(717) 691-3388
info@barkleigh.com
www.westcoastpetshow.com

WEST COAST PET INDUSTRY
TRADE SHOW 2010
2/12/2010-2/14/2010
Pasadena, CA
(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

COLORADO
Colorado Groomfest 2010
6/4/2010 — 6/6/2010
Denver, CO
(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

KENTUCKY
PETQUEST 2010
7/22/2010 - 7/25/2010
Ft Mitchell, KY
(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

MARYLAND
PET PRO CRUISE
Baltimore to the Bahamas
1/17/2010—-1/24/2010
Baltimore, MD
(717) 691-3388
info@barkleigh.com
www.barkleiighevents.com

Backer’s Pet Industry Spring
Trade Show
4/23/2010 — 4/25/2010
Baltimore, MD
(312) 578-1818
hhbacker@hhbacker.com

MISSOURI
Groom Classic 2010
4/30/2010—-5/2/2010
Kansas City, MO
(800) 705-5175
minkinternational@comcast.net
www.groomclassic.com

NEW JERSEY
Intfergroom 2010
4/16/2010—4/18/2010
Secaucus, NJ
(781) 326-3376
infergroom@msn.com

NEW YORK
Pet Fashion Week
8/21/2010 — 8/22/2010
New York, NY
(401) 331-5073
www.petfashionweek.com

PENNSYLVANIA
GROOM EXPO 2010
e Off Lead & Animal
Behavior Conference
9/09/2010—-9/12/2010
Hershey, PA
(717) 691-3388
info@barkleigh.com
WWW.groomexpo.com

WASHINGTON
NORTHWEST
GROOMING SHOW
3/19/2010 - 3/21/2010
Tacoma, WA
(717) 691-3388
info@barkleigh.com
www.barkleigh.com

2010 Calendar

Bahamas Pet Pro Cruise
1/17/2010—-1/24/2010
Baltimore, MD

Groom & Kennel Expo 2010
2/11/2010-2/14/2010
Pasadena, CA

Northwest Grooming Show
3/19/2010—-3/21/2010
Tacoma, WA

Alaska Pet Pro Cruise
May 2010
Seattle, WA

PetQuest 2010
(Cincinnati OH areaq)
7/22/2010 - 7/25/2010
Ft Mitchell, KY

Groom Expo 2010
9/9/2010-9/12/2010
Hershey, PA

2011 Calendar

Hawaii Pet Pro Cruise

Groom & Kennel Expo 2011
2/10/2011 —-2/13/2011
Pasadena, CA

PetQuest 2011
(Cincinnati OH areaq)
7/21/2011 —7/24/2011
Ft Mitchell, KY

Groom Expo 2011
9/8/2011 —9/11/2011
Hershey, PA

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com ¢ www.groomexpo.com
www.off-lead.com

GROOM & HENNEL LXPO

Feb 11 =14, 2010
Pasadena, CA

Proverbial Wisdom

Dewelop your business first
before building your house.

Proverbs 24:27
The Living Bible

Groomer to Groomer ¢ Vol 28 Ed. 8 « Nov./Dec. 2009
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Minit Moneymaker Programs!

Judy Bremer-Taxmansays, ~ Counter Signs!

“These Products will « Increase Tips!
boost your bottom line!” « Sell Products!
« Offer Services!

Great Poster for
Your Salon!

Do you get tired of hearing the same
old comments from your clients?

This cute framed 24” x 36” poster will stop all
those nasty remarks and replace it with a chuckle
from your clients. Why not couple this poster with

the Tip Sign and turn “lemons into lemonade!”

#5008 Carding Minit Moneymaker $19.05  Each packet provides a new money-making program,
#5004 Canine Toothbrushing Minit Moneymaker $19.95 9 9 : ” ”
#5007 Shed Control Minit Moneymaker $19.95 Instructions on hOW to begm’ PLUS an85°x11.5
#5005 Puppy Potty Training Minit Moneymaker  $19.95  colorful display sign for your counter or wall. Some
#5009 Tip Sign Komputer Reminder Card $15.95 . .

#5011 Flea Funeral Komputer Reminder Card ~ $15.95 programs include handouts for photocopying!

Happy Camper Card

Kennel Operators... Was the Pet a “Happy Camper?” '
Orwas he a “Little Devil... but had a great time!”

Now, like a Camp Counselor, you can L
grade each pet in your care from an A+ to

an F. A time-saving checklist will tell your

client that his pet ate well, had fleas or

O O
U v bankleigh. com D

ticks, should see a veterinarian and more. r_j
Lots of room for your own personal
comments, too. It's a personalized way W

L}
Order online at www.barkleigh.com ¢ (717) 691-3388
REQUEST READER SERVICE #6608

to thank your boarding clients. Plus, it’s a
promotional tool, too! Pet owners show it
to their friends! Comes in green only.

KENNEL CAMPER CARD (#K(C)

I
#906 20 Kennel Camper Cards $6.95
#907 50 Kennel Camper Cards $13.95
#908 100 Kennel Camper Cards $25.95
#909 500 Kennel Camper Cards $99.00
#910 1000 Kennel Camper Cards $159.95

#6043 Poster/Frame $59
#6044 Poster & Tip Sign
Special (Reg. $74) $69

Kage Kard Karrier

3/[X5[Ior511X811

This sturdy aluminum card holder
will keep pet information right
where you need it. Two popular
sizes: Holds 3 x 5” Boarding Run
Cards or Klip Kards, and 5 x 8”
Giant Klip Kards or Kennel Kards.

Clip on easily to cage or crate.
Has holes to wall mount near
grooming table or tub. Also has
collar and leash holder. Practically
indestructible, won't rattle and
holds information cards securely.

#1951 Kage Kard Holder 3"x5” $5.95
#1952 5 Kage Kard Holders 3x5  $27.95
#1953 10 Kage Kard Holders 3x5 $49.95
#1954 Kage Kard Holder 5"x8” $7.95
#1955 5 Kage Kard Holders 5x8 ~ $37.50
#1956 10 Kage Kard Holders 5x8  $69.95



Klip Kar ds Client Index & Extender Cards

Extenders staple to your filled Klip Kard
and add more record space!

Giant Klip Kard

Our most popular card! 5” x 8” Klip Kard features a dog
diagram for notation of old injuries, warts and sensitive areas.
Sketch the clip right on the card. Emergency permission
included, plus a size chart for easy sales reference. Includes
Pet Profile checklist with lots of space on the back for date,
charges, services, groomer and reminder sent date.

Giant Klip Kard — White ¢ 5” x 8”

#500 100 Giant Klip Kards $13.75
#501 500 Giant Klip Kards $59.95
#502 1000 Giant Klip Kards $99.00

Giant Klip Kard - Colored ¢ 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green

#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00

Giant Klip Kard Extenders ¢ 5” x 8” - White

/4

Available Colors

« Medium Klip Kard

This 4”x 6” card offers space for pet description g
and medical problems, referral, birth date, vet Avallable
phone and clip description. Popular Pet Profile Colors

checklist denotes a number of conditions about
a pet. Back has columns for date, services,
| charges and reminder date.

Medium Klip Kard — White ¢ 4” x 6”

#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00 J
#509 1000 Medium Klip Kards $75.00

Medium Klip Kard - Colored ¢ 4” x 6”

Indicate Color Choice: Pink, Blue, Yellow,

Green or Lavender

#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00

#512 1000 Medium Color Klip Kards $95.00
_ Medium Klip Kard Extenders ¢ 4” x 6” - White
#513 100 Medium Extenders $11.95

Regular Klip Kard

Are your client files a disaster? Do you

forget to get pertinent information over

the phone? These 3” x 5” client index -
cards will stand up against the daily

abuse of any active grooming salon. 7
Space provided on the back for date,

services and reminder date.

Regular Klip Kard - White Only ¢ 3” x 5”
#514 100 Regular Klip Kards ~ $10.50
#515 500 Regular Klip Kards ~ $39.75
#516 1000 Regular Klip Kards $62.95

Regular Klip Kard Extenders ¢ 3” x 5”
#517 100 Regular Extenders ~ $10.50

Order online at www.barkleigh.com ¢ (717) 691-3388

REQUEST READER SERVICE #6608



Pet Care Series Brochures

“Learning to Brush Your Pet”...
is an attractive pamphlet that

will help your clients learn how

to brush correctly. Don’t take
valuable time to answer these ev-
eryday questions. This pamphlet
covers the topic in more detail
than you could... ensuring success
in brushing. Great promotional
tool, too! Rubber stamp your shop
name in the space provided and
leave them at vets, shelters, and
pet shops.

When a pet’s hair becomes
severely matted, there is simply
no way to remove it except to
give the pet a very short haircut,
often referred to as a ‘smoothie.’
“When Your Pet Needs a
Smoothie,” is a new addition to
the Pet Care Series. Owners are
advised what to expect once the

Written by

) |
Poppy s | Tis Professional
st Vst | m Groomers for
to The Your Clients!
roorming I m
Puppy’s First Visit to the
S’A on Grooming Salon will help your
client prepare their pup for
grooming. Beneficial before and
after the first groom.
The Ferocious Flea helps
your clients learn how to
protect their pet from fleas!
R Helps sell retail products too!

’ matting is removed, and what - Yare Series 145 ’
, equipment and products will be Pet Care Series —— _
——— — recommended.
. . e .
Brushing (#PS-2) Smoothie (#PS-3) Puppy’s First Grooming (#PS-4) Flea (#PS-5)
#631 20 Pet Care Series — Brushing ~ $9.95 #1844 20 Pet Care Series - Smoothie ~ $9.95 #1853 20 Pet Care Series - Puppy’s ~ $9.95 #6013 20 Pet Care Series - Flea ~ $9.95
#632 50 Pet Care Series — Brushing $18.50 #1842 50 Pet Care Series - Smoothie ~ $18.50 #1852 50 Pet Care Series - Puppy’'s ~ $18.50 #6014 50 Pet Care Series - Flea ~ $18.50
#633 100 Pet Care Series — Brushing ~ $29.95 #1843 100 Pet Care Series - Smoothie  $29.95 #1854 100 Pet Care Series - Puppy’s  $29.95 #6015 100 Pet Care Series — Flea  $29.95
#634 500 Pet Care Series — Brushing ~ $99.00 #1845 500 Pet Care Series - Smoothie ~ $99.00 #1855 500 Pet Care Series — Puppy’s  $99.00 #6016 500 Pet Care Series - Flea  $99.00
#635 1000 Pet Care Series — Brushing $180.00 #1846 1000 Pet Care Series — Smoothie $180.00 #1856 1000 Pet Care Series — Puppy’s $180.00 #6017 1000 Pet Care Series - Flea $180.00
Kenn-L-Kards Lot TheMostadvanced
I I Boarding Kennel
and Run Kards sstentverbevised:
After extensive research, 3” x5” Run-Kard is
we’ve designed a 5” x 8” completed at each visit
client record card with and attached to the
all the information the run. Contains all the
Kennel Operator needs! | up-to-date information
Kenn-L-Kards contains you need about the
fantastic Kennel, Medical pet. The back contains
and Grooming Profiles. £ a boarding release for
This easy check system your protection, which
eliminates tedious hand- is signed and dated
writing. Speeds your by the owner. You'll
record keeping! Extender wonder how you ever
Kards double your record lived without them!
space...just attach to the
back of a full Kenn-L-Kard.
—— ", QI _l- /i J4
5”x8” Kenn-L-Kard (BKK) 5”x8” Kenn-L-Kard Extenders (BKX) 3”x5” Run-Kard (BRK)
#589 100 Boarding Kenn-L-Kards $13.75 #901 100 Boarding Kenn-L-Kards Extenders ~ $13.75 T #594 100 Boarding Run-Kards ~ $10.50
#590 500 Boarding Kenn-L-Kards $59.95 #902 500 Boarding Kenn-L-Kards Extenders ~ $59.95 e, #5965 500 Boarding Run-Kards - $39.75
#591 1000 Boarding Kenn-L-Kards $99.00 #903 1000 Boarding Kenn-L-Kards Extenders ~ $99.00 #596 1000 Boarding Run-Kards ~ $62.95
#592 2500 Boarding Kenn-L-Kards $215.00 #904 2500 Boarding Kenn-L-Kards Extenders ~ $215.00 #597 2500 Boarding Run-Kards = $125.00
#593 5000 Boarding Kenn-L-Kards $350.00 #905 5000 Boarding Kenn-L-Kards Extenders ~ $350.00 #598 5000 Boarding Run-Kards ~ $200.00

Calendar Paws

Super Sampler Pack

Hed 2;:’10“;*1'(‘)9],;:'%{;Zig‘g:ﬁfn‘j'em a See Our Cards Before You Buy! Try Them on Your Clients!
data and HiEour clisnt can affix 5/8”  « Reminder Kards + Kennel Run Card + Little Angel Award

It g h_|s . cal_endar poiL e Klient Kards e GroomOgrams ® Pet Care Series
appOlntrTent r_emlnder, olrI JLIi/ISt ES e Thanks for ¢ Kennel Sales Slip e Groomer to Groomer
anzzsgﬁe;etrr;?sg;ttgh?:g.prizeetZg Coming Card e Grooming Sales Slip Magazine .

I T t sizes. ’ ” * Sympathy Cards * Happy Camper Card ¢ Off Lead Magazine
too! Two grea 1 e Klip Kards e Pet Report Cards ® Pet Boutique & Spa
5/8”Small Calendar Paws 1”Large Calendar Paws ® Kenn-L-Kard ¢ Pet Release Forms Magazine ... and Morel!

#601 100 Calendar Paws —Small ~ $7.95 ~ #599 100 Calendar Paws —Large $8.95 .
#602 1000 Calendar Paws — Small $65.00 #600 1000 Calendar Paws - Large $59.95 Only One Sampler Per Business! #6771 Super Sampler Pack ~ $9.95

Order online at www.barkleigh.com ¢ (717) 691-3388
REQUEST READER SERVICE #6608



Reminder & Klient Postcards

.

M-1

Inexpensive - Convenient - Colorful

Just stamp your salon name,
address, and mail them!

Fantastic as Total Reminder Program
or between GroomOgrams!

The Back Sez ...

MV-1 (back) See you at our new “digs!”

R-1 (back) Dear , You are probably very busy
toy-tossing, napping and dining on gourmet canine cuisine.
But, | know you like to look your very best. So, I'm sending
this little reminder just to say that it is time for you to

be groomed again. Please call for an appointment at your
earliest convenience. Thank you. Your Groomer.

R-2 (back) Is your pet trying to tell you that he needs to
be groomed? If so, please call for an appointment at your
earliest convenience, before he finds the scissors!

Your Groomer.

R-3 (back) All dogs benefit from regular professional
grooming. For your pet’s continued good health, please call
for an appointment at your earliest convenience. Thank you.
Your Groomer.

R-4 (back) Dear , | know you like to look your
very best, smell your sweetest and feel great! Please remind
your “Best Friend” that you are now due for a professional
grooming. Thank you. Your Groomer.

R-5 (back) ...to remind you that your pet is due for
professional grooming. Please call for an appointment,
at your earliest convenience. Thank you. Your Groomer.

R-6 (back) Grooming is a PURR-fectly wonderful experi-
ence... when performed regularly. Call now for your pet’s
next appointment. Your pet will PAWS-itively love you for it!
Your Professional Groomer.

R-7 (back) Just a reminder that your pet is scheduled for

a professional grooming on: at .Ifit’s
im-PAWS-ible to keep this appointment, please call at once.
Thank you.

R-9 (back) It’s been Paws-itively wonderful serving you and
your pet. Hope to see you again soon!

M-1 (back) ...but just can’t find “hide nor hair” of your pet.

Is your pet okay? Have you moved? Was your pet’s last
grooming satisfactory? You are important to us and we’d like
to hear from you. Please call at your earliest convenience.
Thanks.

Postcards Cost Pennies ... But Reap $$ !
Give Your Clients a Gentle Nudge for Grooming!

Reminder Cards
(Indicate Style # When Ordering)

May Be Mixed in Packs of 100

#574 20 Reminder Postcards $10.50
#575 50 Reminder Postcards $21.95
#576 100 Reminder Postcards $31.95
#577 500 Reminder Postcards $127.95
#578 1000 Reminder Postcards $198.00

Order online at www.barkleigh.com ¢ (717) 691-3388
REQUEST READER SERVICE #6608



Groom-0-Grams

Revolving Reminder System
~—=

o'

Boost your income without

getting one new Client!

Keep a steady flow of clients
in your grooming shop year round!

Get your clients in every 4, 5 or 6 weeks with

this complete ready-to-use system!

Includes:

® 5” x 8” File Box

e #1-31 Index Guides

® 200 of our most popular Reminder
Cards (50 each: R-2, R-4, R-5, R-7)

® Instructions for instituting a
Successful Reminder Program.

Exciting digest-sized newsletter becomes
your own personal Salon Newsletter!

Contains grooming and health information, stories,
and cartoons that present a professional image to
your community. Give them at each appointment.
Groom-O-Grams will encourage better home care
and more frequent appointments.

Use it as a reminder card! Many groomers report a
fantastic 50-100% response.

GroomOgrams are a fantastic promotional tool! Your
grooming clients will give it to their friends. Leave them
anywhere there are pet owners — humane societies,
veterinarians, kennels, pet shops, and breeders.

GroomOgram will keep your clients coming back while
teaching them proper “between grooming” care. Over 10
million Groom-O-Grams have been distributed by caring
groomers like yourself.

Seasonal issues are available after February 10 (Spring),
May 10 (Summer), August 10 (Fall) and November 10 (Winter).
Each issue deals with the seasonal grooming needs of pets.

« Give to Your Clients at Each Visit

« Leave at Vets, Clinics and Humane Societies
« Encourages future appointments

« Educates Your Clients

Standing Order Program! Save 15%

on your next order of Groom-0-Grams!
Mark Your Order Form! No obligation to
future purchases. Cancel anytime.

GROOM-0-GRAMS
Current Season Unless Specified!

#565 25 Groom-O-Grams $10.50
#566 50 Groom-O-Grams $18.00
#567 100 Groom-O-Grams $25.50
#568 200 Groom-O-Grams $49.50
#569 300 Groom-O-Grams $70.50
#570 400 Groom-O-Grams $88.50
#571 500 Groom-O-Grams $95.00
#572 1000 Groom-O-Grams  $169.00
#573 2500 Groom-O-Grams  $358.00

« Doubles as an Appointment and Reminder Card

« Undated — Use Them Anytime!

Business and

Appointment Cards

Business Cards
‘ High quality
black raised

Your Name
‘Your Phone Number

YOUR PE

#662

#663

q g #665
Revolving Reminder System Yoe0
#676 1 Revolving Reminder System $59.95 #667

Your Personal Quote, Special Service or Product

s NEXT APPOINTI="

crisp white
card stock.

Choose one
of our stock
logos FREE.

Your Shop, Kennel or Clinic Name \ printing on

Your Address
City, State and Zip

High quality black raised printing on crisp white card
stock. Choose one of our stock logos FREE.
Instructions: Circle logo of your choice and print your
six lines of type clearly on the Order Form. Allow three
to four weeks delivery time.

1000 Business Cards ~ $49.95

1000 Appt. Cards $49.95
Extra Line of Type $2.95

Custom Logo $19.95
Custom Layout $25.00

Order online at www.barkleigh.com ¢ (717) 691-3388

REQUEST READER SERVICE #6608



Pet Appointment Kards Kanine Kookie
Kutters

These ador,able Sizes range from 2-3/4” to 4-1/ 2”.
dogs arepr inted Great for breed club treats, fundraisers,
on quality sandwich cutouts, treats for your
" 3-1/2" customers’ pets or kids, dough ornaments,
and more. Dog Bone Recipes included FREE!
card stock. Great
s’;",ﬁ S Poodle, Cocker, Scottie, Terrier,
andveterinarians. ~ Collie, Setter, Mutt, Kitty, Large

Buy only the Bone, Small Bone, and Hydrant

‘ w #700
#706

#709

‘ quantity you need!

#699

Bathtub Appt. Kard

#1936 100 Apt. Kards $7.95
#1937 500 Apt. Kards  $29.95
#1938 1000 Apt. Kards $43.95

‘H

#708

Squares Appt. Kard

#1939 100 Apt. Kards  $7.95

#1940 500 Apt. Kards  $29.95
#1941 1000 Apt. Kards $43.95 ‘ [
#703

Brown Appt. Kard #707

#652 100 Pet Apt. Kards  $6.95
#653 500 Pet Apt. Kards  $26.95

#701

2

#654 1000 Pet Apt. Kards $39.95
SiApEKaety #710 Kookie Kutters — 2 Bones + Hydrant $8.50
#711 Kookie Kutters — 7 Dogs + Kitty $19.95
#712 Kookie Kutters — Complete Set $27.95

Kookie Kutters — Individual (Indicate #) $3.95

Display Holder Gift Certificate ;... " i

These elegant parchment

This black metal holder will put certificates, bordered with paws, P .
your Groom-O-Grams, and , arol e e sbl“”:’fﬂbi‘.‘sm E290 3000 05 00 200 Gift Cortificate ¥tey @
Sympathy cards, at your client’s Gron T R e _ a " . 3
flnger‘tlps fgr lma:xmun’"l appeal. Veterinarians and Kennels. A nice [~ Date: _ -,
Spemgl bgllt—m angle” feature for way to show appreciation for & a
best viewing and response. referral customers, too. & This Centificate Entittes o
Buy several to place at Vets, Rubber stamp your business Q@ Ak @"\\m o
Kennels, Pet Shops, etc. Keeps name in the corner. Stub R Preseneed ‘\“\WJ‘ &
your Groom-O-Grams and attached for your records. @ e L &
Sympathy Cards neat and easy Certificates come with beautiful ﬂ e et 2005 a0 g T gt Dy S W
DR matching envelopes I"”"’:”-’””"‘Mt:’”&»:sﬁ»:at»:ot:mm:»a DD
‘ ‘ Attractive header cards for Sympathy : BO0S
Cards will promote sales. . .
For peg-board or counter top use. Glft certlﬁ(ate (#Gc )
USSR D AU D t #603 10 Gift Certificates/Envelopes ~ $9.95 R
#604 25 Gift Certificates/Envelopes  $22.00 fOT 9/011
#685 Display Holder $5.95 #605 50 Gift Certificates/Envelopes  $40.00
#686 Display Holder for GroomOgrams ~ $5.95 #606 100 Gift Certificates/Envelopes ~ $75.00
#607 500 Gift Certificates/Envelopes  $299.00

#687 Display Holder for Sympathy Cards $5.95
#688 5 Display Holders $26.95
#689 10 Display Holders $49.95

#608 1000 Gift Certificates/Envelopes $500.00

Order online at www.barkleigh.com ¢ (717) 691-3388
REQUEST READER SERVICE #6608



‘“TOP 10"’
PRODUCTS

New!
“Top 10” T-Shirts
and Smocks!

» -
Only $ 19.95 ORISRk Pk

2XL - $21.95 7 VI B0 B0 831

B ag F un P s ter f or Top Ten Reasons Why It Costs
F ee Your Sa’on ! More To Get Your Pet Groomed
h any $50 O" der! ! Than Your Own Hair Cut!
wit & Kennel EXPO Doyo : ,
Groo ‘ 10.Your hairdresser doesn't wash and clean
at your rear end.
D Whis euté framed poster will stop all those | % You don't go eight weeks without washing
e : or brushing your hair.
— rel hd replace them with a chuckle!
, 8. Your hairdresser doesn't give you
S i zeS! a sanitary trim,
3 ; o 7. Your hairdresser doesn’t dean your ears.
‘ 6. Your hairdresser doesn’t remove the boogies
from your eyes.
24X 36
Poster 5. Youssit still for your hairdresser.
(No Frame) . . a
#6060 4. Your haircut doesn’t include a manicure
- $39.95 or pedicure.
MiCleark o 24X 36 3. Your hairdresser only washes and cuts
Frame Poster Framed the hair on your head.
85X 11 | Included #6043 . .
s || SR $59.00 2. You don't bite or scratch your hairdresser.
mE - Frame Incluged $29'95 : o . o
ge #6050 1. The likelihood of you pooping
eSS 7o $19.95 on the hairdresser is pretty slim.
4

Barkleigh Productions Inc.

) Order Online at
970 W.Trindle Road

(]
Mechanicsburg PA 17055 b kl h t
(717) 691-3388 - info@barkleighcom | WWW. arkiei g store.com REQUEST READER SERVICE CARD #6682




ATION TO PERTECTION IS MORE THAN OUR

pic
oUR DE IT'S OUR TRADITION

PASSIoN

WAHL (WAHL

NEED A CLIPPER THAT'S DURABLE, QUIET & EASY TO MAINTAIN?

*12VOLT, DC ROTARY MOTOR PROFESSIONAL CLIPPER

*CONVENIENT BELTED POWER PACK FOR A 4-5 HOUR RUN TIME.

* THE LIBRETTO CLIPPER IS QUIET RUNNING SINGLE-SPEED PROFESSIONAL CLIPPER.
*71/2"BODY, WEIGHING ONLY 1302Z.

*1-YEAR WARRANTY

+EASY TO REPLACE DRIVE TIP SYSTEM

+FAN COOLED MOTOR

*SEALED MOTOR REQUIRES NO MAINTENANCE OR REPAIR PARTS

+INCLUDES WAHL #10 COMPETITION SERIES BLADE

+NOW INCLUDES A NEW CLIPPER HOLSTER

PRODUCT TESTIMONY FROM
o } LISA LEADY. CERTIFIED MASTER GROOMER:

“I LOVE THE LISTER LIBRETTO FOR IT'S
SPEED AND EASE TO CLIP THE DOG PLUS I
DON'T HAVE TO WORRY ABOUT A CORD
GETTING WRAPPED AROUND MY TABLE!”

WORKS WITH
| COMPETITION SERIES
- BLADES

100% ON-TIME SHIPPING GUARANTEE:
YOUR ORDER WILL BE PROCESSED & SHIPPED TO YOU ON TIME AS PROMISED.

100% QUALITY GUARANTEED:

TO CUT FUR THE FIRST TIME USED. IF AT ANYTIME ANYONE IS
DISSATISFIED WITH THE CUTTING ABILITY OF A WAHL COMPETITION
BLADE,CALL WAHL AT 1.800.PRO.WAHL FOR AN EXCHANGE.

100% CUT TESTED:
HAND TESTED BEFORE LEAVING THE U.S.A. PRODUCTION LINE.

1.800.PROWAHL
WWW.WAHL.COM

REQUEST READER SERVICE CARD #6664



Paw Brothers® Professional
Modular Cage System

Paw Brothers® Professional Modular Cage
System Without Pans and Grates.

Build A System To

Fit Your Business

¢ Multiple Configurations

¢’ Heavy Duty 20 Gauge Steel

v Comes Knocked Down For
Easy Affordable Shipping

PBP89400
Small Modular
Cage

www_Pawbrothers.cO

0

paw(brojhers

professional

Paw Brothers® Professional Modular Cage Total Bank
Complete With Pans, Grates And Cage Connectors
Add Mobility And Versatility With A Frame And Large Cage Dividers.

9

PBP89420 Large Modular Cage (4) PBP89410 & (2)PBP89420

Shown WEZ;pSS?;érPBP89460 (Cage Dividers For Large Cages And
P.BP89410 (2) PBP89410 & (1)PBP89420 Frame Are Not Included)
Medium Modular (Cage Divider For Large Cage And
Cage Half Frame Are Not Included)

These Prices Good Thru December 31, 2009

©2009 G&G Distribution Inc. All rights reserved. Pricing and manufacturer spec's subject to change.



*10.,

Your purchase of $100 or More!
or Take $5 OFF Purchases of $50 or more!

Klip Kards, Sales Slips,
Top 10 Signs, Sympathy Cards and More!

Go to www.barkleighstore.com

Online Store Orders:
Enter Promo Code bark100 for $100 purchase, at time of checkout.
Enter Promo Code bark50 for $50 purchase, at time of checkout.

Expires 12/31/09

Only one coupon or discount per purchase. Not valid on previous purchases. Coupon must be presented at time
of purchase. Not redeemable for cash. Coupon may be used only once. Discount applied at time of purchase.
Valid only in the USA.

Barkleigh Productions, Inc. 970 West Trindle Road, Mechanicsburg PA 17055
717.691.3388 « 717.691.3381 FAX e info@barkleigh.com * www.barkleigh.com

E1601



