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Lori Craig
Winner of the
Groomer to Groomer
Credtive Styling and
People's Choice Award
at Groom Expo 2009
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Fover De-Sledder oo

the ¢))'/L/ de-shedder with a

to remove more hair

Andis’ exclusive, vibrating action
blade moves back and forth
removing upsto 90% of your
.pet’s undercoat.

1 love the calming’

loves our fur-free couch.
We’re both happy!

The
NUMBER Just the right size
ONE for mid-size pets
BRAND with

PROFESSIONALS

Perfect for dogs and cats

Vibrating action blade removes
more hair and calms pets for
easier grooming

Durable teeth — won’t break or bend

Teeth are gentle and safe
on your pet’s skin

Reduces shedding and
maintains a damage-free topcoat

Ideal for smaller pets

Stainless-steel combs won’t rust Perfect for larger pets

READER SERVICE CARD #6694



If you have a passion for pets.
It’s time you considered PetSmart.

Join our talented Services team at PetSmart, the leading provider
for the lifetime needs of pets and Pet Parents.

* Salon Managers * PetStylists
* Professional Bathers ° Pet Trainers

And, we believe hard work deserves great benefits:

* health, dental & vision * 401 k/RRSP savings plan
* large, developed client base * store discount

* company-paid training * full and part-time positions

PETSMART
Apply online at
www.petsmartjobs.com

Equal Opportunity Employer
M/F/D/V.

We screen for drugs.

READER SERVICE CARD #6695




et Esthé.

"Pet Esthé" is an esthetic brand for pets,
combining the spirit of Paris and the innovation of Japan.

Pet Esthé’s goal is to rejuvenate your pet.

There are four elements to pet rejuvenation.

These are: improving the coat, improving the skin, improving
the coat color, and the mutual healing of both pet and human.
Our rejuvenation philosophy involves all four.

Your salon can become  fashionable,
leading-edge esthetic salon!! =

Pet Esthe. ﬂ@

The product will restore the colors of aged dogs' coats to youthful ones

Aromatic Spa (Aromatic Bath) =
; i Relaxation with

Revitalizes discolored hair

state.

sales@petesthe.com

Pet Esthe.

Vivid Color

Highlighting the charm of your pets
Vivid Color extends and intensifies the coloring world

The Pet Esthé Vivid Color system isn able to generate
limitless color shades by changing the combination ratio of
seven Vivid colors and four Medium Colors.

Pet Esthé Aromatic Bath Salts
Ny

Thalassotherapy

Thalassotherapy for pets

Aromatherapy
Aroma effect + Massage effect

Itis an esthetic treatment for pets
in which aromatic oil and
massaging are applied at the
same time. Your pet is massaged
g9 with your choice of aromatic oil

B and coat-strengthening
aromatherapy massage gel. Your

B pet's stress will be relieved, and
(8 the coat will be improved.

e = - Seeking U.S.
Pet Esthé de Paris FRANCE Distribition

WWW. pefesfh e.com D”EE) MERRY DO BEAUTY PRODUCTS CO., LTD.

 2-23-24, HYAKUNIN-CHO, SHINJUKU-KU, TOKYO JAPAN

Pet Esthénis a registered trademark of Merry Do Beauty Products Co., Ltd.

TOKYO - PARIS

MADE IN JAPAN
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Off the Top of My Head by Todd Shelly

A Competitor’s Drive...

ost of the people competing at a grooming show are fairly local to the

show. They compete at one or two shows a year. | think this is great

in that | believe there is so much that can be learned in the competition

ring and it is the best way to get to know other groomers. However,
there is a completely different set of competitors that compete at numerous shows
all over the country.

I recently had a chance to sit down and talk with several of those competitors to
find out what drives them to compete. Most of them travel long distances with their
dogs, or spend a large amount of money to “rent” a dog for a competition (it's com-
mon for a good rental dog to cost $200). Competitors often get up very early in the
morning to prep the dogs, and then spend the day competing, often without anything
more than a snack for meals. | wanted to hear what was behind their motivation.

The group was a good mix of experience level. Everyone from a groomer that
just started competing to a Groom Team USA gold medal winner were present. The
most obvious thing that stuck out to me was the friendliness among the competi-
tors. All of them were adamant that one of the best things about competing is the
bonds of friendship that develop in the ring. Everyone is quick to help each other and
offer advice when needed. In fact, it’s not uncommon for one expert competitor to
provide a dog for another expert for the same class that they are competing against
each other. Furthermore, experienced competitors are always quick to help the novice
competitors.

This camaraderie was consistent among all of the people | talked to, but the
other reasons for competing were unique to each individual person. One experienced
competitor told us she spends $15,000 - $20,000 per year in an attempt to reach her
goal of being one of the top groomers in the world. After that, she plans to retire from
competitive grooming to pursue a career in the industry based on the great reputation
she made for herself.

A second competitor reported that she does it simply for the wealth of informa-
tion that she gets from the ring. The tips from the other, more experienced groomers
and the input from the judges is what she sees as most important. She went on to say
that she doesn't necessarily want to move up to the intermediate class because she
loves competing against the friends she made in the novice class.

Another groomer stated she competes simply because “it’s in her blood.” Her
mother was a grooming competitor, so she grew up around it. She knew from an early
age that she would compete.

My favorite reason for competing was voiced by a groomer that won her class
afew hours before our impromptu meeting. That win moved her from intermediate
to expert level. Her reason for competing is for the thrill of competition. Much like an
athlete in a big game, she loves the adrenaline rush that comes from being in the ring.

There may be many different motivations for competing, but it seems that the
reasons that are consistent for everyone (the friendships developed and the knowl-
edge gained) are very good reasons for anyone to try their hand in the competition
ring. Are you ready to give it a shot?

ALY

todd@barkleigh.com
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/f she could drean 1
she could do it/

“Mother Dies of Crash Injuries said the

Yakima Herald Republic. The truth was
that Audrey Ulrich and her young son,
Raphael, both died of injuries, as well
as the family dog. Her mother and

husband were seriously injured.

The loss is not only felt by her husband,

surviving son, and mother; but also by
her church and community who have lost
a dedicated business person and animal
activist. But we at Barkleigh, and the
grooming community at large, have

lost a groomer advocate in Audrey.

She had touched many lives through

her writing in Groomer to Groomer

and speaking at Barkleigh shows.

I asked her husband Matt to tell us
about Audrey. As in most things in life,

Matt and Audrey were a team. He hopes to

7 97 5_2 00 9 continue writing in Groomer to Groomer.”

Sally Liddick

GroomertoGroomer.com
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Introducing

Groomers

formula forthe professional groomer only.

Four new value priced grooming products formulated to transform
your grooming shop into a day spa resort.

>

) ii ~ _Hawaiian Plumeria

¢/ 4

= Al

Jamaican Grapefruit

French Wild Raspberry

Ultimate Grooming Products
for more information call today
1.800.619.1333 » www.petsilk.com

READER SERVICE CARD #6755
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wife. I would love to give you some more insight to who she She became a weallh ”f /kfﬂ/‘/mlf/b/( 010,‘
was, outside of her writing and speaking. Though, I must

groomers, and a very popubar speaker,

admit that I have been struggling with writing about her all

week. There doesn’t seem to be enough ink in my pen, or / .

’ ¢ that wasn t ol She had a thiest
breath in my body, to describe the vibrancy that was Audrey. But that wasn ¢ alt! She had a thi- f”' new
Yet, all seems lost in flat lines of “loving mother, devoted...” deas which drave her to become a /’/‘Wt writer

I met my wife just after she turned twenty. So young, still as a/&/g 5"/}%@ I%&/ﬂ/«é/‘ paﬂ/&"at/(’/’&{?

in that not a teen, but not an adult phase that lasts about ten Poch . ol b £
seconds. We worked together at her second job that she took, b ad 0f wtietes to &‘M/Mf 4 &‘M/r{&/’:

so she could afford to stay at her first job which she loved. ,
" v = . When we would reed a bast minate speaker to
Not surprisingly, her first job was in vet medicine. She rose to

the top in that field in a few years. ﬁ// , %«#@% could do it/ Aud conld. a&’aa/{y be

Soon after, we opened the Barking Lot, again rising to

fo«m/ i the aadlence da/ea/(/}y /(a/;@b%’ af wisdom
ﬂm other gﬂeafw& She would ;a/’&f{f lrade

the top in our area in a few years. She approached her hobbies
the same way. She participated in dog sports with our dog,

Calvin, that she is pictured with in her bio shot. Last time I éa&g and. éeé where /(eea/e(/ ﬂ rare a////by
checked, he is still #7 Vizsla in Rally-O, posthumously.
We enjoyed travel and nature. The first time we met you ﬁ«#&/ witl be mizsed Not 0/({? /f toer ﬁl/t{/{%

(Sally) was in Hershey. It was our first time to a big show.

who were a great support to her, but by those

’ . b /J,
gram. On the night of the contest she volunteered to be one who knew her i the /”‘é“ft"f' M didn ¢ have

of the judges. After speaking for the volunteers, someone at her ﬁ/g, g/(m/,é, She had so mach more to /,/Zfe,
our table asked, “Why werean’t you afraid to speak in front

Audrey was fascinated by the idea of dog dancing in the pro-

of so many people?” and, “How old are you anyway, honey?”

Sally Litdiek
FPresident
Klejph Froductins, Ire.

Someone always asked how old Audrey was at every

one of her speaking engagements. She was forever youthful,
though she wondered if people thought she was a pregnant
teenager when she first spoke for Barkleigh.

As passionate as she was about her career and hobbies,
she was even more dedicated to motherhood. She delighted
in the day-to-day tasks of being a Mom. Juggling writing
and public activism, with being a business owner, and
running back and forth to play dates was just enough
to keep her life full.

She had boundless energy, she rarely missed an
opportunity, and she saw the universe as filled with
limitless possibilities. If she could dream it, she could do it.

Here is a chronological list of events in her life:
Audrey was born July 18th, 1975

i 997

ess in 1999

as born August 9, 2007

avier, was born June 14, 2009

We were marrie

We opened our
Our first son, Rap
Our second. s
y passed away October 25, 2009

GroomertoGroomer.com
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Meet The First Family’s New “Bahy”

; US Patent
_ D583,041

Air Force®
Master Blaster®

Air Force®
Commander®”

Air Force®
Blaster®”

The new Air Force® QuickDraw™ Portable Pet Dryer is the latest addition to
Metro’s family of professional, all-steel, American-made, forced-air pet dryers
— a family that you’ve made number one worldwide in sales, service and overall
customer satisfaction!

The QuickDraw™ features a super-efficient 1.3 HP motor that puts out 18,000 ft./min.
of warm (25-30 degrees above ambient), filtered air. Enough to thoroughly and
safely dry a large, longhair dog in minutes. Yet, it stands only 9.5" high and weighs
just a hair over 3 Ibs. The best power-to-weight ratio of any dryer on the market!™
It's designed for hard professional use in the shop, at the show or on the road.
And, with home grooming becoming such a hot category, and an MSRP of under $100,
the QuickDraw™ will also be a great moneymaker for you!

Contact your distributor, professional supplier, or call: 1=800-822-1602 o Www.dogdryer.com E

®
|[METRO|  ranity 0wned Since 1939 L
Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., PO. Box 149, Suffern, NY 10901 * Fax: 845-357-1640 ©2009 220 Volt Models Available

*The configurations and coloring of the Air Force® Commander® and Blaster® pet dryers are protected by US Registered Trademark 3,552,787. READER SERVICE CARD #6697



Canine Influenzo
An Emerging Threat

by Dr. Boyd Harrell

There are many strains of influenza
that may affect either animals or
people and sometimes both. Dogs have
been relatively safe from influenza, at
least until recently.

In 2004, an influenza type A
strain H3N8 virus was discovered in
a Florida greyhound track where the
disease rapidly spread among the
greyhound community popping up in
several states where dog racing was
allowed. Since then the virus has been
confirmed in at least 30 states and
has affected primarily race tracks,
shelters and boarding facilities.

Continued on page 12

FREE SHAMPOO & CONDITIONER SAMPLES

 FREE SAMPLES |

¥ AVAILABLE TO VERIFIABLE PET INDUSTRY PROFESSIONALS ONLY

GroomertoGroomer.com

READER SERVICE CARD #6700
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Quiet Dryer Available * Satisfaction Guaranteed

°) 2/-1124)CEM Motors, ° 2/Speeds, peeds, Z}Temperaturu_) <) \Dual Filtration
(] MultkgLQpNozzleJrlncluded © 107 Crush-P ProofﬁHose,
<) Easily, JSerVIcggi

Ay

s - WDt |

Wa rranty

» -_ - ‘_\‘I"IN'\ln\'w\n‘\wwm\\\mx“

Availablelin{115/or/230\Volts!/ Biuelor/Black:

“I have been able to try a few products. My favorites, so far,
e are the ULTIMATE shampoo and THE SOLUTION. They work
bl ER~> really well together. | love that both products have large
= '-' dilution ratios, that will really help out with operation costs in
the future! In addition to being a pet stylist, | am also a
professional dog handler and | use both THE SOLUTION and
ULTIMATE on all of my show dogs. The ULTIMATE gets
them super clean and THE SOLUTION keeps the coats in
show-ring condition. | have recommended these products to
1), several of my clients as well as fellow handlers.”
= “3’-"“5”““ e ¢ARTY - Alyssa Janiszak (Valor Kennel)

AND CDNDMONING \!,.‘}
AllNatural

*;FNo‘

ULTIMATE GROOMER CONTEST - Sign Up Now!!!

GRAND PRIZE: $3000 cash + Assortment of 4 Double K CHALLENGAIR™ Dryers
+ 401 Power Clipper + 40 gallons any Groomer’s Edge™ shampoo or conditioner
of winner's choice.

Winners: based on the greatest improvement in the dog’s appearance
as well as the best groomed dog Photo quality is also a factor.

Lisa
| Leady

Certified Master

o | Groomer, Member
“Groom Team USA”,

nominated Groomer

Jodi

Melissa
8| Murphy

| Verplank

4| Certified Master
Stylist, 2004
M “Journalist of the
Year”, Member ot
“Groom Team USA” L"

Stylist, National
\ | Certified Master

| Groomer, Master Pet

_ of the Year ; il | Stylist Meritus
4 ddoublekindustries’com Contest begins February 1, 2010
info@doublekindustriesicom Download your applications from
(800)1821294491(81:8)¥//72:2887 www.doublekindustries.com

READER SERVICE CARD #6699
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Canine Influenza
Continued from page 10

The virus is thought to have
made the jump from horses to dogs
and since this is a new canine viral
threat; most dogs regardless of age,
breed or sex are susceptible, allow-
ing the disease to spread rapidly
through shelters, pet stores, board-
ing kennels, veterinary clinics and
anywhere a group of dogs might be
housed. The virus is spread by aero-
sol, direct contact and fomites like
contaminated clothing. The CDC
says there is no evidence of spread
from dogs to people.

Typical signs include a cough
which may last for two to three
weeks. The cough is often produc-
tive, unlike the dry unproductive
honking cough of kennel cough;
though this difference is not diag-
nostic by itself. A mucoid nasal dis-
charge, sneezing and eye discharge
are other common signs. About 80%
of exposed dogs show signs within

Good cleaning, disinfecting and
attention to air exchange should
be everyday measures to prevent
potential spread of this and any other
disease from one dog to another.

two to four days of exposure with
the other 20% remaining free of
any symptoms. Up to 10% of dogs
with signs may develop a secondary
pneumonia which can be fatal.

Treatment is not specific and
mostly supportive, including antibi-
otics. Anti-cough medications seem
to have little effect.

Outbreaks have caused at least
one shelter and one veterinary/
boarding facility to shut down and
depopulate (remove all dogs from
the premises) in order to eliminate
the virus from the facility and break

the contagious cycle. This can obvi-
ously be very costly and devastating
to a shelter or business.
Intervet/Schering-Plough
Animal Health recently announced
the availability of the first vac-
cine against canine influenza virus
(CIV) for use by veterinarians in the
United States. Like most vaccines,
two doses given at least two weeks
apart are necessary for protection.
The risk factors for canine influenza
and kennel cough are nearly the
same. They include any dog being

Continued on page 14

Las Vegas, Nevada

The National Show for Pet Retailers™
September 14 -16, 2010
Mandalay Bay Convention Center

The Groomer SuperShow features six GroomTeam USA, Inc.
and United Showmanagers Alliance sanctioned contests, the
Rescue Rodeo Contest, thousands of dollars in prize money
and top-notch pet grooming seminars presented by Oster
Theatre. It's where new techniques, time-saving innovations
and creative inspiration run wild!

WWW.SUpPEerzoo.org

AT SUPERZO

Mark your calendar and start making plans.

O

12 Groomer to Groomer * Vol 20 Ed 1 + Jan/Feb 2010
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s The Choice of Professional Groomers'

and Preferred By Pet Owners’

Slean

AR

Celebration of Style - October, 2009 Pet Industry Christmas Trade Show

“A DIVISION” WINNER: Greta Dalrymple “B DIVISION” WINNER: Jaclyn Lamkin
Breed: Springer Spaniel Breed: Golden Retriever
Judge: Jay Scruggs Judge: Suesan Watson

Lambert Kay Rep: Hilery Zusi-Grooming Consultant Lambert Kay Rep: Hilery Zusi-Grooming Consultant
[ 4
Upcoming Events

« Groom & Kennel Expo
February 11-14, 2010
Pasadena, CA

- Atlanta Pet Fair
March 4-7, 2010
Atlanta, GA

LOOK FOR THESE AND OTHER PROFESSIONAL GROOMING
PRODUCTS FROM FRESH'N CLEAN®

1- Groomers Usage Survey, October 2002 La mbe" K ®
2- Pet Owner Usage Study, October 2002 a
AD-FM-97213-0110-01 www.lam beftkay. com

READER SERVICE CARD #6701
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Canine Influenza
Continued from page 12

boarded, in a shelter, dog parks, a
grooming salon or anywhere mul-

tiple dogs are brought together in

close proximity.

The really important take away
here for the grooming community
is to be aware of this new virus
and how it is transmitted. Be very
vigilant of any coughing dogs. Good
cleaning, disinfecting and attention
to air exchange should be every-
day measures to prevent potential
spread of this and any other disease
from one dog to another.

Should canine influenza vac-
cination be a requirement for your
facility just like kennel cough (Bor-

datella and Para-Influenza) is today?

That is a tough question and
one that should be discussed with
your local veterinarian. There are
many states that have not con-
firmed any cases yet and then
there are hot spots or pockets of

Should canine influenza vaccination
be a requirement for your facility
just like kennel cough (Bordatella

and Para-Influenza) is today?

outbreaks in other states. Some
areas of the northeast have had a
concentration of cases and the state
of Florida is now considered en-
demic; meaning that spread of the
disease cannot be controlled solely
by quarantine, the disease is well
enough established throughout the
dog population to perpetuate the ill-
ness. Other states will likely join the
endemic status.

Dr. Harrell is a former
" 2 l- multi-veterinary practice
‘ ¥ owner, a current business
: coach to the pet industry,
pet health advisor for
Oxyfresh Worldwide and

team educator and coordinator for
SPCA Florida Animal Medical Center.
He has been speaking internation-
ally and coaching others to succeed
in business for over twelve years. He
is formally trained in life, leadership,
health and business coaching and
helps people to understand them-
selves, how others tend to perceive
them and how personalities affect
team building, performance and
harmony in the workplace. He also
coaches all types of business in the
Strategic Mindset process, helping
owners develop entrepreneurial hab-
its. He can be reached at
Boyd@PetProsBusinessCoaching.com
or by calling 863-248-4257.

I‘-\
. ]

Buy An Andis® Pink or Ryan's Exclusive
Metallic Silver Excel™ Five-Speed

| Clipper (AND65410) And Get A FREE

: Canister of 50 Royal Blue
PawBrothers® Dual-End Toothbrushes

(PB31791).
R (A $19.95 Value)
While Supplies Last.

RYAN'S PET SUPPLIES

1(800)525-7387

Ryan's Exclusive
Andis® Excel™
Metallic Silver Clipper

Pre Order For Early

February Delivery
N
&

N
&
R

and clipping body coat

Best Prices... Best Brands...-

The Andis® Excel™ Pink
Clipper Is Available Now
For Immediate Delivery

Andis® Excel™ Five-Speed

5-Speed, Detachable Blade Clipper

v Powerful, rotary motor clipper for complete animal grooming

v Variable, 5-speed clipping — use lower speeds for cooler running and
clipping around sensitive areas, and higher speeds for prettier coat finish

v Includes CeramicEdge® #10 blade
AND65410 Excel Pink .......... ... ... ... i $199.95

AND63205 Excel Metallic Silver Ryan's Exclusive. .. ............. 199.95

www.RyansPet.com

©2010 G&G Distribution Inc. All rights reserved. Pricing and manufacturer spec's subject to change. Expires February 28, 2010

paw brojheré

™

The Most Innovative
Clipper Ever!

Fast, Quite And With
5 Speeds

14 Groomer to Groomer * Vol 20 Ed 1 + Jan/Feb 2010
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Petdge

DEDICATED TO BUILDING YOUR PET CARE BUSINESS®

Best Selection. Best Value.

12,000+ products, always at
guaranteed lowest prices.

® s
10

o e @_ {

Over 150 Blades Over 50 Clippers
& Accessories & Trimmers

Over 50 Tubs Over 400 Shampoos

& Conditioners

FREE 204 puye cutuloy! /
Sign up for emuil

speciuls af
PetEdge.com

Order today—Call 800-738-3343.

Visit PetEdge.com or call 800-PET-EDGE
today for a FREE catalog (reference Dept. 910)

READER SERVICE CARD #6703



OWE

By KatHy HoSLER

ou've got to get up pretty
Y early in the morning to get
a jump on Frank Rowe. This
energetic go-getter is usually in his shop
and working by four a.m. every day.
Frank is the founder of Frank Rowe
& Son in Hershey, PA. The main focus
of this family run business is sharpen-
ing clipper blades and scissors and
repairing clippers, but has expanded
to include a full line of professional pet
grooming supplies. Frank was led to the
pet industry by an interesting series of
events...
In 1958, Frank went into the Army.
“I was in the Armored Division,” said
Frank. “During basic training at Fort
Hood, Texas, Elvis Presley was in my
outfit and he lived in the barracks next
to me. Girls would come by the busloads
and truckloads just to see Elvis. They
were everywhere. It was amazing! And,
Elvis and [ were on the same ship when
we were sent to Germany. Elvis was a
great guy, and pretty tough too.” (The

GroomertoGroomer.com
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The One and Only!

next time you see Frank; ask him about the ‘touch football’ game that
Elvis played in.)

Frank remained in the military for twenty years. While he was in
the service, Frank tried his hand at several businesses. He was a chim-
ney sweep, harvested and sold firewood, sold mushroom soil, repaired
lawn mowers, and sharpened everything from ice skates and knives to
chain saws and mower blades.

The last five years of his military career were spent at Fort Indian-
town Gap in Pennsylvania. Frank loved the area and decided that it
would be a great place to retire. But even before he retired, Frank was
planning and preparing for his next career...

“I knew that I wanted to do something where I could set my own
hours,” said Frank. Soon he found the perfect choice. Several people who
had Frank work on their lawnmowers were pet groomers. They asked
Frank if he could sharpen their clipper blades.

Frank looked into it and discovered that there were very few people
who knew how to sharpen clipper blades for the pet industry. He also
found out that those who did know sharpening, were not interested in
sharing their knowledge.

After much research, Frank designed, developed, and built his own

Continued on page 18
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Frank Rowe
Continued from page 16

machines to sharpen. “I spent 3 or

4 years perfecting my system,” said
Frank. “Although there have been
some refinements over the years, the
basic technique that I developed is
still what we use today.”

The sharpening business grew.
Frank began to go to trade shows.
“The first booth I set up consisted of
two card tables, two folding chairs,
an assortment of rebuilt clippers,

a few brushes, and some grooming
products,” said Frank. “I started out
with about six products, now we have
over one thousand products and are
growing every day.”

Frank is a regular exhibitor at
Groom Expo and many other trade
shows around the country. He always
has a big smile on his face, and can
often be seen wearing his red, white,
and blue suspenders, and a flashing
bow tie.

This gregarious guy has friends
all over the world. Even vendors who

Envirogroom
Professional
Pet Products
P.O Box 88506
Seattle, WA 98138
Phone: 206-354-2248

Order online at
Naturalpetshampoo.net
or call 877-630-3013

are in direct competition with Frank
love him. He is friendly and generous
to everyone.

He will often visit the other ven-
dor’s booths to chat with them and
lend a hand if they need it. They will
come to his booth if they need a tool
or are looking for change. “In fact,”
says Gwen Shelly, “he has become
known as ‘Franko Banko’ by many
people because he is the one every-
one can count on to have change.”

“Frank Rowe is and has always
been a wonderful friend and fellow
vendor,” says Marlene Romani, of
Clipper Vac Inc. “He’s quite a comedi-
an and full of all kinds of jokes. One
time we were at a busy seminar and
we asked Frank how he was doing.
With a grin, he pulled out a hundred
dollar bill and wiped his forehead
with it!”

When the phrase ‘practical joker’
was coined, they must have had
Frank Rowe in mind. Frank and his
granddaughter, Sophie, are always
trying to outdo each other. Frank de-
lights in putting plastic snakes, frogs,

Envirogroom premium products are unique because they
are made with the professional and consumer in mind.
They are formulated for bathing systems, concentrated
for maximum dilution and safe for direct application.

Our products are non-toxic, biodegradeable, pH balanced,
Paraben free, wheat and gluten free and vitamin and

~ protein fortified. Always gentle and mild for sensitive skin.

re you will enjoy
Erofessional Products

'www.Envitrogroo
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and lizards in her bed, drawers, and
all around her house.

Sophie returns the favor by put-
ting bubble wrap under Frank’s rugs
(which makes a great popping noise
when you step on it), and by putting
Bang Snaps under his car tires. More
than once he has backed up and
thought he had hit something or blew
out a tire.

Frank’s grandson, Scot, recently
enlisted in the Marines. When his
family sent him a ‘care package’ from
home, Frank secretly slipped a fuzzy
pink teddy bear into it. It seems that
Scot’s drill instructor had great fun
with that.

Frank’s son, Dan, has been part
of the business since he was twelve
years old. “One of the most important
things I learned from my dad was in-
tegrity,” said Dan. “Say what you are
going to do, and then do it. That goes
along with customer service. That’s
one of the reasons we have been in
this business for so long - We place
the customer first and do everything
in our power to satisfy them.”

Dan has just retired from the Air
Force and is now assuming a greater
role in the everyday operations of the
business.

“My son will take over the busi-
ness soon, but I will continue to work
with him,” says Frank. Then he adds,
“I don’t plan to ever retire. Other than
obstetrics and gynecology, where else
could I have a job totally surrounded
by beautiful women?”

Perhaps that smaller workload
will give Frank the opportunity to

Continued on page 20
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Frank Rowe
Continued from page 18

pursue some of his other interests.

Frank loves to travel. “I've been
to 43 countries, most of them after I
was out of the military,” said Frank.
“I want to visit all the far away coun-
tries first. I'll tour the United States
when [ get older; after all, I'm only 74
now.”

Frank also loves to dance - espe-
cially square dancing and ballroom
dancing. OH, and ladies...Frank is
single!

Frank likes to explore flea mar-
kets in search of treasures. And,
whenever the opportunity presents
itself, Fisherman Frank is ready to
drop in a line and reel in the ‘big
one’.

Everyone who has the privilege of
knowing this special man agrees with
the comment made by Marlene Ro-
mani who says, “Frank Rowe - You've
got to love him...We sure do!”

Sally on Frank Rowe...

Depending on your age and gen-
der, Frank can be a friend, a father, a
brother, a mentor or a flirt.

I came to know Frank as a young
groomer, clad in the groomer garments
of the late 70’s, (a sweatshirt and cut
off jeans). I remember so well a wiry
Frank, stopping at my home grooming

Pet Botanics Naturals
are ready to capitalize
on a blooming market.

Nature has gone to the dogs! Introducing Pet Botanics Naturals,
made with ALL NATURAL ingredients including saponified natural
olive, safflower and coconut oils, Acai root (rich in Essential Fatty
Acids) oatmeal, nettle, aloe vera; extracts of passion flower, orange
peel, almond, chamomile, rosemary, lavender, southernwood and
horehound; calendula, St. John's Wort, sage oil, clove oil,
Pennyroval and more.

Each shampoo, conditioner and herbal ear wash contains R
some Certified Organic Essential Oils. Aromatherapy

pils take the place of synthetic fragrance. All colors
are natural. Packaging is recyclable.

Pet Botanics Naturals contain no detergents, sulfates, ==
parabens, phosphates, MEA, DEA, TEA, alcohol, dyes, synthetic
color or fragrance.

Join this “blooming™ market. Nature is calling!

Better for your pet. Better for the planet.

©2008 Cardinal Laboratories Inc., Baldwin Park, CA91706  Ph: 800-433-7387 = www.cardinalpet.com

salon to pick up or deliver blades and
shears. I had started a little publica-
tion, called the GroomOgram and it
had blossomed with a 4 page com-
panion newsletter, called Groomer to
Groomer (GTG).

I'needed a sharpener to expand
my company offerings. GTG carried no
ads at that time, and groomers were
looking for a sharpener. I cast
a discerning eye at Frank and saw
dollar bills.

“Can I advertise your services,
under my name, get the sharpening in
here, you take it and bring it back...
and I will ship it out?” I tried to coerce.
Always the inveterate business per-
son, l was frustrated by this sharp-
ener who couldn’t see the big picture.

“No, don’t want to do that,” he
would say. I didn’t know Frank except
for these short frustrating exchanges
every few months when he would
drop off blades. A few years past, and
I had grown to the point of traveling to
shows. Gwen and I went to Chicago
for the All American Midwest Groom-
ing Show. Frank apparently had the
same idea.

We arrived in a downpour. Pud-
dles glistened all over O’Hare field.
When we left the plane, the terminal
was swamped with stranded pas-
sengers. “Thank heaven’s we have a
hotel room nearby”, I said to Gwen as

READER SERVICE CARD #6708
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2
Frank (R) and son Dan (L), the next generation.

we practically stepped over stranded
passengers.

At the hotel phone, I was as-
sured the shuttle would be there soon.
Frank Rowe, always the problem solv-
er, had a different message. These
passengers were not stuck because
they couldn’t get a flight. They could
not get out of O’Hare. It was an island
surrounded by water! Fear gripped
me. Get me out of here, I inwardly
screamed. Nothing appeals less to me
than sleeping on a floor.

“Hurry,” said Frank. I found a
stair case at the Hilton across the
street (on airport property). “We can
all sleep under it tonight and get out
tomorrow.” Well... I just found that
thing that appealed less! I really
didn’t know Frank well enough to
sleep under his stair case. As luck
would have it, the L (elevated train)
opened up and Gwen and I were able
to make it to downtown Chicago at
midnight. A lovely welcome at the
famous Palmer House became our
accommodation, and Frank was left
alone under the staircase at O’Hare.

Years later, Frank took at trip
to Guatemala with Gwen, Don and
Barb Kassebaum and others to see
the Gifts of Love ministry in action. By
then, Frank’s charms had begun to
grow on me. Though still not a vision-
ary, he certainly was a salesman as
he toted a suitcase nearly his size.

Inside were tiny drawers and
cubby holes filled with all the necessi-
ties known to man. He had a diagram
to get to every one of those treasures.
And if you wanted something, he
would sell it at a fair price. “Tampons
were mentioned,” in an effort to prove
he didn’t have everything.

Continued on page 22
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would give us a sampling of his wares
that were not moving. I remember viv-
idly the day we all got a plastic pipe
tie. Believe it or not, we all appreci-
ated this little favor from the U.S.

In Guatemala, our biggest prob-

Frank Rowe
Continued from page 20

“I don’t carry them anymore,”
said Frank seriously. “They just don’t
move fast enough.” Every day he

Can't find the right Pet Job for youe

In foday’s job market

it is harder than ever to
find that perfect job.

We have made

it easier for you!

The Pet Grooming Indusiry
is one of the few job
markets not hit by the

' current recession.
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Find the job of ., jobsfor
your dreams af:
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www.pefo)”iSijbS.com
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Hands-Free Drying
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The Leader in Laminated Animal Care Enclosures
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lem was cash, specifically Dollar bills
into Guatemalan Quetzales. Franco
Banco (as we began to call him) was
our answer. He was always able to
make change.

Frank was never long without
a girlfriend. And he had some lovely
“keepers” over the years that we all
became fond of. But little by little, they
would fade from memory and a new
girl would come along. He always
pressed them into service in his
grooming booth.

We always wondered what
Frank’s charm was. Could it be his
short military hair cut? His beady
eyes? The Frank Purdue nose? The
plaid shirts? His short stature? No, it
was his dancin’ feet. He was a ladies’
man on Saturday night... when he
became country music’s dance hall’s
answer to John Travolta. Lots of
women went to these dances in hopes
of finding a “dancin’ man.” Frank had
found his niche.

From my perspective, you can’t
find a nicer guy. He is always ready
to help and he never wears out his
welcome. He stops in the office to say
Hi and before you know it, he is out
the door again. He says he is slowing
down, but you can'’t tell it by me. The
only thing he doesn’t do now is drive
clear across the country for a groom-
ing show, but he still hits the local
auctions and honkytonks. He is one
remarkable, likable fellow, that Frank.
And he lives up to the name pin he
wears. “Frank Rowe... an extra nice

guy!))

Wheat Free-Corn Free 503 Free chetarian
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Baked Them
Yourself...
But without all the fuss!

dog treats
Made In the USA
Simpfy Good For Dogs!

Bulk or Bagged
Available

[ www.pawduketreats.com - 630-882:8558 |
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GroomOlympics World Champion e Julie Pantages
with PETSMART Represenative Connie Bailey

Photos by Animal Photography

Best In Show Level 1 ¢ Deb Davis
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Groomer To
Groomer
Creative Styling Contest Winners

See More Creatives at BarkleighTV.com!

Creative Styling Contest First Place and People’s Choice
Lori Craig “The Lion King”

Photos by Animal Photography

Creative Styling Contest 2nd Place
Karen Stickel “My Udder Dog”

Creative Styling Contest 3rd Place
Angela Kumpe “Welcome to Las Vegas”



Groom Expo 2009 ® GroomOlympics Winners

ANDIS Poodle Tournament with Bob Erler, Eastern Regional Sales Manager

Level 3 Expert Best in Class ¢ Jonathan David Level 2 Intermediate Best In Class  Trudy Van Arsdale Level 1 Novice Best in Class ¢ Kristen Pierce

GOVERNOR Terrier and More Tournament with Robert Thompson, President

Level 3 Expert Best in Class ¢ Nicole Baltes Level 2 Intermediate Best In Class ¢ Joann Camilli

LAMBERT KAY Sporting Tournament with Hilery Zusi, Grooming Show Representative

Level 3 Expert Best in Class ¢ Jennifer Lee Level 2 Intermediate Best In Class ® Marilyn Wainwright Level 1 Novice Best in Class o Christine Grantz

TROPICLEAN Salon/Freestyle Tournament with Derrik Kassebaum, Director of Sales

Level 3 Expert Best in Class * Julie Pantages Level 2 Intermediate Best In Class  Bridget Stewart Level 1 Novice Best in Class ¢ Jayne Gallagher

BARKLEIGH All Other Purebreds Tournament with Teri DiMarino, Industry Consultant

Level 3 Expert Best in Class ¢ Jeri Hoppe Level 2 Intermediate Best In Class ¢ Joann Camilli Level 1 Novice Best in Class ¢ Deb Davis

Photos by Animal Photography

Photos by Animal Photography
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Trim Styles

You see a variety of trim style
categories with these two coat types
for the show ring. For the pet trim
typically it is a shorter version, how-
ever anything goes, especially on
the Poodles. Some breeds are very
stylized, such as the Poodle in the
Continental and the English Saddle
Trim Style.

These trim styles certainly make
a statement. They say, look at me!

[ have been pampered, clippered,
scissored and styled to the max
and there is no doubt about it! You
also see a very stylized trim style
on the Bichon Frise, however, this
trim style could fool the average pet
owner into thinking that it grows
that way naturally.

26 Groomer to Groomer * Vol 20 Ed 1 + Jan/Feb 2010

Then, of course, you have the
unique and exotic Lion Trim Style
and the Full Coated Jacket Trim
Style on the Portuguese Water Dog.
The Kerry Blue Terrier and the Soft
Coated Wheaten Terrier exhibit the
Long Legged Terrier Trim Style and
we can'’t forget the unique trim style
of the Bedlington Terrier.

We also have the Havanese in
the Long & Flowing and the Komon-
dor and Puli in the Corded Trim
Style. Of course the “exceptions to
the rule” breeds with these two coat
types are the Curly Coated Retriever
and the American Water Spaniel.
These two breeds receive the Body
Contour Trim Style due to their
determined hair growth. Poodle 1a,

Side View; Portuguese Water Dog
2a, Side View; Bichon Frise 3a, Side
View; Bedlington Terrier 4a, Side
View; Portuguese Water Dog 5a, Side
View; Irish Water Spaniel 6a, Side
View; Soft Coated Wheaten 7a, Side
View; Kerry Blue Terrier 8a, Side
View; Komondor 10a, Side View;
Havanese 11a, Side View

Head Styles

You see more variations of head
styles on the Curly Coat Types than
any other due to the undetermined
coat growth and the fact that the
coat grows all over the head and
ears with no particular coat growth

Continued on page 28



Fresh Breath. Healthy Mouth. Happier Pet.

EASY add on service
to increase revenue!

PlagClnz Spray and Gel are the only alcohol-free
pet oral care products that reduce plaque
and tartar without brushing. They contain
scientifically proven, natural ingredients including
Zinc complex, which stops odor formation,
interferes with tartar growth and may aid in
healing soft tissue.

Introducing PlagCInz™ W
The complete pet oral hygiene system CI nz

Use PlagCinz Spray along with the Oral Irrigator
to quickly clean and freshen pets’ mouths as
an added service to your clients.

You’'ll find PlagCInz Spray and Gel easy to use
thanks to their neutral pH and taste-free

* o *: - -
formula. Even the most finicky dogs and cats will F2,;‘E§39 F?Ezész f‘; Sg?;}ﬁnz
accept PlagCInz. 1 PlagClInz 1 PlagClInz 2 oz Gel List

Oral Irrigator 4 oz Solution $10.98

. . o . List $24.95 List $12.47 Introductory
Amazing results in the initial pet visit! price
PlagClnz is safe, time efficient and has *FREE with initial order. ~ $8.78 Each

Limited time offer. 24 Minimum

increased my grooming and retail revenues!

Angela Mc Murray, Crystal River, FL

Every client is a
PlaqClnz- candidate! === @PlagCInz

FREE marketing and DTS, oy fmsh b.rea;;’_in —
sales support materials! ' e
I'saseasyas1,2,3

Add to your revenue and keep pets healthier by
performing the PlagCInz Oral Cleansing System
on every pet you serve. Here’s how:

1. Offer the first PlagCInz Pet Oral Health
procedure free at check-in. Give pet o st
parent a PlagCInz brochure to review. fu Just 30 Seconds! :

2. Review the results of the oral ALERT :

exam with pet parent at checkout.

3. Ask for the order: “I'd like to send this
bottle of PlagCInz home with you today. It’s
easy to use and you don’t even have to brush
your pet’s teeth! Can | add it to your total for
just $20?” Schedule future PlaqCInz oral
treatments.

that

8581 B I ,82N0BIGUBWS @ 6002 604+ 69652

“pon;

PP 24-332 ¢ 50 PlaqClInz take-home
% sma"Prac“ce Includes: client brochures
To order call: e 2 Salon posters 11" x 17" e 25 Canine Alert oral exam
800.762.7877 ¢ 1 Oral ALERT Exam Chart cards

e 1 Oral Irrigator ¢ 25 Feline Alert oral exam cads
¢ 1 40z PlaqCInz Solution

See us February, Pasadena Groom and Kennel Expo
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Slam Latches

Rotating Bowl Feeders
Raised Floors
Removable Waste Trays
Space Saving Design

—_— 0O 3I 306 A

®

al
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Nash Salon Series
Continued from page 28

pattern. This type of coat growth
allows you to create whatever style
you want on most breeds with these
coat types when creating pet trims.
For example, creating a Bed-
lington Terrier or a Bichon Frise
head style on a Poodle is fun and
exciting and most families love the
overall unique look and expression.
Being creative with breeds with this
coat type is also acceptable in the
grooming competition ring in a free
style class. However, for the confor-
mation show ring, the standard trim
styles must be adhered to. Poodle
1b, Head View; Portuguese Water
Dog 2b, Head View; Bichon Frise 3b,
Head View; Bedlington Terrier 4b,
Head View; Portuguese Water Dog
5b, Head View; Irish Water Spaniel
6b, Head View; Soft Coated Wheaten
7b, Head View; Kerry Blue Terrier
8b, Head View; Komondor 10b, Head
View; Havanese 11b, Head View

"'This product is brilliant!”
- Dana; Glenside, PA

“The shampoo is great.
Smells Wonderful.

Hair dries so fast.”
= Christy; Montgomery, AL

"1 was thrilled with the shémpoo overall!”

- Carol; Icenner, LA

Over Z,OOb.pet owners report having

Ear Styles

The ears are trimmed to appear
full coated, short coated, tasseled
and corded for the show ring with
this coat type. However, for the pet
trim, being creative is often times a
necessity due to the matting that is
frequently seen on the breeds with
these coat types.

Matting is caused by lack of
brushing between styling sessions
and/or ear infections due to lack of
ventilation. Trimming the coat from
the underside of the ear and leaving
coat on the topside creates excel-
lent ventilation. Any ear style where
the top portion of the ear leather is
trimmed short and coat left on the
bottom is an excellent style for the
active pet, pets prone to ear infec-
tions and the senior pet. It promotes
healthy ears because it not only
allows for excellent ventilation but it
also prevents the need to brush the
coat on a set schedule to prevent

Continued on page 32

seen Spots come clean before their eyes.

Now you can offer your customers this patent pending formula that washes, rinses & dries faster than ordinary

shampoo. What's the secret? Cardoplex™, a unique complex of fast-acting proteins, fruit acids and vitamins

that helps sheet water off hair fast. What's the benefit for you? More time. Free time or time to book another

client, The benefit for the pet? Less Stress. ... The benefit for your customer? A dog

with beautifully conditioned skin and [ D coat that smells good! Win, Win, Win.
LPAEDAL
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LESSPEf stress, more bdppy owners.
©2009 Cardinal Laboratories, Inc.
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There Are No Coincidences

Solid Gold recently had a vendor booth at a large multi-day dog show. The first day, an angry
woman came to our booth. She had been attending a national conference for her breed.

The speaker had made the audience aware of possible federal legislation. Only two pets would be
allowed pet family. The lady had five dogs.

“Which of my three dogs am I expected to kill?”” She asked.

Seems as though the federal government said that dogs are dirty and the amount of food
“wasted” on dogs could be sent to under developed countries of the world.

My Great Danes aren’t dirty. They are bathed at least once a month with our Super Sen Gelle
Shampoo for sensitive skin (6-1 concentrate.) Then, they are conditioned with our Solid Gold jojoba
rinse (6-1 concentrate.) Jojoba is the only oil that penetrates three layers of skin and rebuilds cell tissue.
Don’t rinse off. Can be used daily for dry itchy skin.

Some ladies pay $100 an hour for such SPA treatment.

Remember in 2007, when 197 American dog food companies where exposed and recalled for fraud for having their
dog food made in China, 6000-7000 pets died of kidney failure. Supposedly, this problem has been corrected. However, even
now, there are only about five dog foods made in the U.S. Solid Gold has always been sourced and made in the US.

One company sourced its ingredients from China and shipped here. Then, the ingredients were manufactured here. They
advertised that their food was made in the U.S. This is deception, people don’t care where the machinery is, they want to know
where the food is grown. Finally, in 2009, this company said it would source the ingredients from the U.S.

Recently, in Miami, Florida, a class action suit was filed against several major pet food manufacturing companies. The suit
alleges that these companies frequently advertised that their food was healthy and safe. In fact, these companies were using
cuthanized dogs and cats, waste products, restaurant grease fat, hair, hooves, road kill, toxic chemicals and additives. (Refer-
ence Pet Products Industry Magazine, July 2007.) Solid Gold was not involved.

Some dog food companies use peanut hulls as a cheap filler. Many hulls contain a fungus that causes ear infections. If
this happens, spend 69¢ at the market for apple cider vinegar. Put it on a cotton ball, squeeze out the excess and clean out
the ear. A fungus is an alkali, apple cider vinegar is an acid. If there is a cut, dilute the vinegar so it won’t sting. Then, put in
two squirts of Solid Gold Ear Care with Comfrey. Comfrey works in a strange way. It causes the cells to multiply, with such
rapidity that the cells actually implode upon themselves and kill themselves. It also works on fungus infection between the
toes. But use vinegar first.

You can order from us directly if your local store doesn’t carry them.

So if you want a healthy dog food, feed Solid Gold. It is the Best Dog Food in the World for your “fur person”

Now, about coincidences: It was over 100 years ago, that farmer Fleming in Scotland was walking along with Goldie,
his Golden Retriever.

Suddenly, Goldie stopped and listened. A child’s voice could be heard screaming. Farmer Fleming ran toward the river.
A boy about 10 years old was being swept downstream. The boy grabbed an overhanging tree. Fleming told Goldie to “go get
him”, but the boy wouldn’t let go of the branch. Fleming uncoiled his rope that he had been carrying and put in the Goldie’s
mouth and commanded Goldie again. This time, the boy wrapped the rope around his waist and let go. Fleming pulled from
the front and Goldie pushed from the rear. They landed on shore. Then, the boy went home.

The next day, a coach and four horses pulled up to Fleming’s house. The gentlemen wanted to give Fleming a reward.
But Fleming declined. Then, the rich man proposed that he would pay the tuition of Fleming’s son for the same private school
as his son went to, so he could get a good education. Fleming gladly accepted.

Eventually, the farmer’s son went to St. Mary’s Medical School and became Dr. Fleming who developed penicillin.

Many years later, the rich man’s son became very ill with a deadly infection. It was the penicillin that saved his life.

You know the river boy who eventually became famous. His name is Winston Churchill.
There are no coincidences.

For a catalog or store near you call or email us at:

(619) 258-7356 or (619) 258-1914 (M-F 10-5 PST) or

Solid Gold is the only dog food company ) .
that is a member of the Organic Trade CSemBE E-mail u_s at sarah@solidgoldhealth.com or
N\ www.solidgoldhealth.com

Association, the American ,c \
Nutraceutical Association, the @
Medicinal Food Association, Solid Gold Health Products for Pets,

Nutraceutical Foods Association and I the Holistic Animal Nutrition Center S Cl
the Life Extension Association. 1331 N. Cuyamaca OLID OLD

El Cajon, CA 92020

A-no"‘
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matting. Poodle 1b, Head View;
Kerry Blue Terrier 8b, Head View;
Bedlington Terrier 4b, Head View;
Komondor 10b, Head View

Tail Styles

Tail styles are definitely unique
with these coat types. You see the
Pom Pon on the Poodle, the unique
rat tail on the Bedlington Terrier,
the exotic lion tail on the Portuguese
Water Dog and the one and only
signature carrot tail for the terri-
ers. The Havanese shows off a long
and flowing tail and to create an
overall appearance; the Komondor
exhibits a corded tail trim style. For
the pet trim, anything goes and in
many cases due to severe matting
on the tail area, your imagination
can mean a satisfied or dissatis-
fied client. Poodle 1a, Side View;
Portuguese Water Dog 2a, Side
View; Bichon Frise 3a, Side View;
Bedlington Terrier 4a, Side View;
Portuguese Water Dog 5a, Side View;
Soft Coated Wheaten 7a, Side View;
Komondor 10a, Side View; Havanese
11a, Side View

Foot Styles

Foot styles are much more lim-
ited with these coat types. Most trim
styles require a beveled trim style,
even if the coat is corded, to accom-
modate the massive amount of coat
except for the shaved foot on the
Poodle and the Portuguese Water
Dog in a Lion Trim Style.

For the pet trim, more and more
pet families choose the beveled foot
rather than the shaved. For senior
pets or the dog that hates to have
the feet shaved, the best choice is
a short beveled foot trim style with
a perfect paw print to create good
traction for senior pets. No matter
the trim style, the hair between the
pads and around the edges of the
foot must be trimmed on a regular
schedule.

Sanitary

Breeds with a Loose Curly, the
same as the Tight Curly Coat Type,
require a sanitary clippering to
remove this continuous coat growth.
The only technique to use to remove
this coat is a clippering technique,
whether you are preparing the dog
for the show ring or for a pet. A #10
or #15 blade should remove the coat
without irritating the skin on most

Continued on page 34
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www.egroomer.com

Cutting Edge Social Site for Pet Groomers
Get a Free Page for You or Your Business

PetGroomer.com - GroomerTALK*" Radio

Leader in Top 10 Search Engine Results Since 1997

#1 Buy & Sell Ads e Mobile Vehicles e Business for Sale e Products, Equipment & More
Help Wanted Ads Free e Galleries & Fun e Schools & Home Study e Over 6,000 Pages

Find A Groomer Inc. POB 2489 Yelm, WA 98597 360-446-5348 findagroomer@earthlink.net
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Groomer cleans up with easy money!

By Janis O’Neill

Jan’s Grooming

Breeder/Owner

Fantasy Yorkshire Terriers for 20+ years.

As a pet groomer, I'm just like
other business owners that continu-
ally look for ways to create new
sources of revenue without having
to invest hard earned money or
precious time. Not long ago | found
a fantastic program from NuVet
Labs that perfectly fits the bill. As
the owner of a grooming business |
don’t have a lot of time to give, so
for me the best programs are the
ones that are simple, easy, and won’t
take up time that | need for my
clients. NuVet’s program works like
a charm and best of all | didn’t have
to invest one penny to get started,
or even have to sell anything to
make the money. All | have to do
is talk to my clients about NuVet,
hand out some flyers or brochures,
and have them contact the company
if they want to make a purchase or
have any additional questions. In
exchange, NuVet pays me up to 50%
of the retail price of their product
each and every time the customer
orders.

NuVet spent 8 years to develop
the best nutritional supplements
around. They use only the purest of
human grade ingredients and manu-
facture their products in a GMP
(Good Manufacturing Practices)
pharmaceutical lab approved by the
FDA for human product produc-
tion. That kind of dedication to
their products, and the animals that
take them, is literally unheard of
in this industry.Their products are
the best on the market for dogs
and cats that suffer from skin and
coat problems, allergies, arthritis,
and joint conditions, and so much
more. | have full confidence in their
nutritional supplements so when |
talk about the product, and NuVet, |
honestly believe I’'m doing the right

Earn additional income with

no out of pocket

this program - you can too.

you get money.

WHILE BOOSTING YOUR INCOME!

Natural Product

An All Natural Remedy for:

as defined by the FDA for humans.

supplements in the pet industry.
« No Sugars or Fillers
» Absolute Money Back Guarantee!

thing for my clients.

I’'m proud to count myself as one
of the thousands of groomers, vets,
and breeders that are providing
the very best in pet nutrition while
earning good, additional, income.
The best part is all | have to do is
talk about a product that | actually
believe in! | couldn’t ask for a more

READER SERVICE CARD #6715

Pet Groomers! Get in on
this new passive income
program from NuVet Labs!

« Help your client’s pet’s health and receive up to 50%
of retail sales - with Little Work and No Investment.

 Thousands of America’s top groomers, vets, breeders,
and kennel owners are already earning income from

« No cost to you, not even for shipping!

» Minimal effort to earn extra money. Just hand out flyers
and talk about NuVet to your customers. That’s it!

« No inventory or sales tax to deal with.

« Each time your customer orders from NuVet

NuVet Plus®-Revolutionary

Scratching, Itching, Hot Spots, Allergies, Skin & Coat Prob-
lems, Arthritis, Premature Aging, Digestive Issues, Cata-
racts, Heart Disease, Low Energy levels and General Health.

« Exceeds Good Manufacturing Practices (GMP)

« 8 years to develop this revolutionary product.

« Over 14 years as one of the best nutritional

expense!

6 ¢ T searched for a
I product that would
provide good results for
my clients. NuVet Plus is
a phenomenal supplement
that really works. The
residuals are terrific too!”
Marcia Kaiser,
Owner
The Petstop,
Litchfield Park, AZ
petstopgrooming.com

(X4 uVet ... is one
product that does

all that it claims to do.
Incredible!”

» BOOST THE HEALTH OF YOUR CLIENT’S PETS |

David Teta, Owner
Ruff Kuts, Inc,

Olive Branch, MS
ruftkuts.com

-y
Try it yourself
FREE!

800-474-7044

NuVet Labs
www.nuvet.com

For more i - Call Now

simple and easy way to make money
and take care of my customer’s pets
at the same time.

To learn more about the
Groomer’s Program call NuVet
Labs at 1-800-474-7044. Request
Reader Service Card # 6683
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coats and would be the choice espe-
cially on a pet.

If the area under the tail and
around the rectal area is clippered,
including the stomach and groin
area, the new hair growth can feel
like little pins causing the dog to
lick and chew, especially if it is the
first time the sanitary has been clip-
pered. Each time the dog moves, the
new hair growth pricks the skin in
these friction areas, causing the dog
to constantly lick and bite if he at-
tempts to walk or move his/her tail.
This constant chewing and licking
can cause severe skin irritations,
causing the dog to have to be moni-
tored for days until this area heals.

The dog often times scoots on
the floor to get relief, causing ad-
ditional skin irritation. If the dog
scoots on carpet, it can result in a
severe rug burn, taking additional

A Completely
Different Alternative
to Stainless Steel!

"We discovered your tub by talk-
ing with a groomer who just
opened her shop and bought one
and loves it. We agree that
they're the nicest on the market!"

has been fantastic. A few of the
area groomers have been in and
had never seen your tubs and they
all loved them. Great product and
1'd be happy to recommend them
to anyone."

* Many more customer comments
at PolyPetTubs.com

Poly Pet Tubs

days and constant monitoring for
the skin irritation to heal. To pre-
vent this ordeal for the pet, apply

a skin treatment immediately after
clippering if there are any signs of
redness and make it a habit for first
timers.

Overall Before the
Styling Begins

As seasoned professionals, with
these coat types, we know the evalu-
ation with the client during check
in procedures determines the type
of trim style due to possible matting
with this coat type. The evaluation
before the styling begins and during
the finishing phase is to determine
how much coat you can leave to
create a cute expression and a
trim style with good balance and
symmetry.

Begin with an overview of the
entire dog to determine how much
coat you have to work with to create
a good balance for the size and build

Professional Quality—at a much lower price!
Innovative « Attractive « User-Friendly « Durable « Practical

PolyPetTubs.com
(585) 388-0216 info@polypettubs.com
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of the dog. Evaluate the length of
coat on the ears and topknot. Next,
go to the amount of coat on the tail.
Basic rule of thumb is more volume
or more length on the head than the
tail and typically the head is higher
than the tip of the tail. Next, go to
the front legs and then to the back
legs to determine the length if you
are creating a column style leg. The
coat on all four legs should be about
the same to create your overall bal-
ance.

Finishing Phase

To begin your styling in the fin-
ishing phase, after the sanitary pro-
cedures and the pads are trimmed,
stack your dog so that you are able
to achieve the ultimate in balance
and profile, especially if you are cre-
ating a full coated trim style.

Typically, with the Curly Coat
Types, you begin at the rear to
establish your correct topline and
proper length for the body type. For
example, most of the breeds with
this coat type have a square or a
rectangle body type with a normal
front and backhand. You will con-
tinue your styling on the rear legs
to create the proper rear angulation
and/or backhand.

Next, go to the front to finalize
the length of body and to establish
the correct forehand and/or proper
front angulation for the body type.
Complete the front legs making sure
you have achieved a good balance
with symmetry on the rear legs.

Now you must bring the front
and rear together. Evaluate the
overall silhouette and start by creat-
ing the depth of chest using the el-
bow as a guide. Next create the tuck
up and utilize this area to enhance
or hide a body that is too long or if
the tuck up is too severe. Go to the
rear and complete the tail and then
to the head. After you have finished
the head, you must create a smooth
transition from the head to the body
using the neck as the connector.

After you have completed these

Continued on next page



procedures, you must first evaluate
the expression. Is it correct? Can you
enhance it? Next, evaluate the over-
all profile from the front and the rear
for balance and symmetry. Check the
profile from the side for balance and
symmetry and to insure the front and
rear appear as though they belong to
the same dog. The biggest challenge
for even the most seasoned profes-
sionals is to bring it all together. If
you draw an imaginary line down the
middle of the dog and visually separate
the front and rear portion of the dog
and then bring the two back together
and they fit like two puzzle pieces, you
have mastered this challenge!

The Nash Academy has introduced
the first online courses in our industry.

These courses have brought interna-
tional instructors on board to teach online
classes. The interactive online platform
offers visuals and discussions with
the “best of the best” online instructors
making these classes exciting and very
educational while allowing you to study
at home, in your own time.

The courses are unique within the
grooming industry because they are
instructor driven, not DVD’s or correspon-
dence type home study, and groomers
receive credit hours towards certificates
and diplomas.

To enroll or for more information E‘S F“)F\,EE'
about online courses go to ’
www.nashacademy.com. Also, check out ’ _ *
wwuw.groomersreference.com for an un- , &
paralleled compilation of information for ‘ 2 < |
b o 1 -
the pet or show grooming professional. % - ' '
p v grooming profe Dl P Ostmeal Baking 5
For more information, request Reader — 7 facialiCle Paclal Goe ! Flclal Cleansé! |
; oh i i ; . w
Service Card #5728. ‘ﬁ:.'.."?ug
Gentle Foaming Facial
iwbo’un l.'.lll
9hitiy; oY e, e
tgp,(é @ \O‘E;e\l-?
Soft wié Safe
we % & Co,
\“31\.99“6 q“‘-f"p,ghc“"; o "'&?b,s
Developed By Groomers
FACIAL CLEANSER AVAILABLE IN GALLON REFILLS

Happy Hoodie

helps to protect and calm pets ®
during the force drying

proc

# See the difference Happy Hoodie makes at: #

www.happyhoodie.com for m o r e information:

<& <=

ﬁ or for more information call *
S28-978-4959

ﬁ {Ploase visit our website for our st of distribators) #
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GROOMING
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we saw the competition, they all asked
if I was interested. One of the other
groomers, and my boss, did my hair
and our pet photographer took pictures
with one of our foster dogs.

[ was excited about my first trip
to Groom Expo and since it had been
a hard year for me personally, [ knew
it was sure to be a great pick me up.

Business Cards
Magnet Paper \

(economy) (2-sided)

100 for $65 250 for $85
250 for $99 500 for $125
500 for $160 1000 for $200
1000 for $275

Full color printing. No set-up charge for first
proof. Choose from over 80 stock backgrounds
or we'll design a card just for you!

Continued on next page
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Grooming Makeover Magic

with Christine!
Continued from page 36

became a groomer, [ took on many
roles. I worked in the kennel and
helped to brush and bathe. When we
expanded and added a big retail store,
[ was asked to become the manager. I
have always had an interest in groom-
ing. I love to work hands-on with the
dogs and enjoy watching how happy
both the dog and the owner are after
the grooming. I told my boss about
my interest and how I wanted to be
part of that.

We are located in a rural area of
upstate New York and most of our
business is word of mouth. When [
approached my boss with my inter-
est, she was excited for me. [ felt very
special because she is so particular
about quality of work. She taught me
how to groom the dogs that we foster.
[ entered an on-line course to do the

“Exlcr'\,onc... fr'.‘cnés, famil\’ ond even
customers... love My new look.”

book work and sent in the pictures
of the dogs I had groomed to earn a
certificate.

Groom Expo was a wonderful
experience for me. I could try out all
the equipment and supplies. I was
able to find new things that I enjoy
using. The seminars were helpful and
[ learned new techniques to improve
my grooming skills.

The makeover was very exciting. [
must say I was a little nervous about
not having any input, but that was
part of the fun! I felt very comfortable
with Lisa doing my hair. And Kim
was very good at keeping us at ease.
They both made us feel like a group of
friends just enjoying girl time.

[ guess it is hard to see yourself
look different in the mirror. I have al-
ways had light hair, so at first it took

a bit of getting used to the change.
Everyone... friends, family and even
customers... love my new look. One of
our regulars even calls me the “new
girl”. I do have more confidence now.
I have always felt that [ should look
my best when greeting customers. If [
care about my appearance, [ feel they
will know [ will do my best to make
their pet look good too.

[ would not change a thing about
my experience! It was fun and excit-
ing! Thank you all for making my first
Groom Expo so memorable.

Christine Couse

Lisa’s Comments
(Makeover Hairstylist)...

Christine was a great candidate
for the Groomer Makeover. She was

Continued on page 38

ENJOY THE POWER of the new (FAV;

AESCULAP

a division of B/ BRAUN

® Now for detachable blades!

® Most powerful pet clipper!

¢ Unmatched cutting performance!

® Extreme reliability - up to 10 years warranty!
® Premium quality product "Made in Germany"!

To order or for more information please contact:

www.GermanRedClipper.com or just cat 800-447-1957 (toll-free)

A-VE09026
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TUBS e TABLES
CAGES ¢ ACCESSORIES

Quality Products at Affordable Prices
FOOT HYDRAULIC TABLE

+ Dimensions; 24" x 36"
+ Also Available in 42" Top
+ Height Ranges from 19" to 39"

ELECTRIC TABLE

/ \
+ Dimensions: 24" x 36"+ Height Ranges from 20" to 42"

+ Also Available in 24" x 42" Top

STAINLESS STEEL /
TUBS

WALK-THROUGH TUB
* Dimensions: 487 x 24" x 57” « Available With or Withou! Door
* Also Available in 36" & 58° » Avallable With or Without Ramp

Grooming Makeover Magic

with Christine!
Continued from page 37

nominated by her
fun-loving co-work-
ers and was eagerly
willing to have a
style change.

The key was
redirecting the fo-
cus of her style to compliment her best
features... her bright eyes and great
smile. A warm velvet brown semi-per-
manent hair color was used to neutral-
ize Christine’s dated highlighted hair.
“Magma” powder color was woven thru
the top of her hair creating intense
gold/red strands becoming more no-
ticeable towards the front.

Christine has a beautiful smile.
Her hair was cut with a razor and
texturizing was done throughout the
strands to lighten and lift the ends
into an upward motion lifting her face
and accentuating her smile. As with
Christine finishing style... it does not

have to be complicated or time con-
suming. The natural wave in Chris-
tine’s hair was now able to work for
her in an easy and flattering way.

No matter what your hair type is,
these basic blow dry rules apply. Pro-
tect your hair: Always begin blow dry-
ing with a thermal protectant spray,
gel or volumizer to safeguard the hair
and hold the style. Work in sections.
Dividing your hair into manageable
sections will cut down on frizz and
ensure that your hair is fully dry. Use
clips to keep wet and dry sections sep-
arate. Cool Down. Finish your blow-dry
with a frizz-fighting blast of cool air.
Use a polishing serum or spray to add
shine, fight frizz and tame flyaways.

Gambling on a whole new hair-
style is a risky move that can reap
huge rewards. Consider your lifestyle
and your hair’s texture in picking a
cut that works for you. Now is the time
for a fresh new haircut for the holidays
or new year. For more information,
visit our website:
www.sheararthairsalon.com.

®
-

Safe even on your pet’s face!

Removes all fraces of skunk spray from dogs, other
pefs, people, cloths, cars, homes— anybody or
anything a skunk has sprayed or anything a
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* Solid 20 ga., 304 Stainless Sleel  +Solid 20 ga,, 304 Slainless Steel

STAINLESS STEEL KENNEL UNITS skunk—sproyed animal has rubbed uguinst.

REQUEST A FREE SAMPLE

BUSINESS NAME

YOUR NAME

POSTAL MAILING ADDRESS

* OUTSIDE DIMENSIONS: 5847 x 6417 x 257
*Top Cages (3 194w x 2% x 570

* Botiom Cages Cages: 201"wx 30's x 25"

» Quality Stainess Steel Consruction

ciTYy

PHONE

10 RECEIVE YOUR FREE SAMPLE

FAX YOUR REQUEST TO (816) 873-3223
CALL (888)-873-3442 OR Email: sales@thornell.com

corporation

=== YOUR ODORCIDE COMPANY

CALL FOR A FREE BROCHURE OR A DISTRIBUTOR NEAR YOUI www.thornell.com
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“Focus on the positive!” encourages Joe Zuccarello,
during his seminar Up-selling Made Easy. “People spend
their money where their priorities are — and for many
people, their pets come first!”

Mr. Zuccarello’s sound advice, and the knowledge
and wisdom that was shared by many other speakers
at the 2009 Groom Expo, gave attendees the tools they
need to take their careers and businesses to the top.

Whether you are brand new to the industry, or a
veteran groomer with years of experience, Groom Expo
offered help for every facet of your business.

More than 4,300 pet care professionals gathered at
the spectacular Hershey Lodge and Convention Center,
located in beautiful Hershey, Pa. for a weekend filled
with fun, fellowship, and learning.

As lines formed at the Expo registration check-in
area, Mr. Frankie Brown warmly welcomed eager attend-
ees who planned to ‘do it all’ and helped direct them to
their destinations. Beside him was a mammoth fountain
filled with all kinds of Hershey candies that everyone
could munch on as they passed by on their way to
seminars, contests, or the trade show.

The Expo’s activities got underway Thursday morn-
ing. A day of relaxation, fun, and shopping awaited
attendees of the Amish Fling as they boarded their tour
bus - first stop...Hershey’s Chocolate World!

Others opted for the day-long seminars. In his
Grooming Secrets of the Pros seminar, Eric Salas shared Come oll +he el
stories from the show ring and the salon. His presenta- Lrom 6""”\”‘,’7
tion was peppered with humor and packed with a wealth b +o Cr°”? ete.
of information.

He covered varied topics from how dogs react to
your body language, to signs of hair damage (Did you
know that hydrated hair is 300 times stronger than dry
hair?), to tools and products that make your life and
job easier — and then he demonstrated how to use them
properly.

Martin Deeley, trainer, speaker, and author, con-
ducted several seminars on animal behavior topics. In
his Aggression, Stress, and Anxieties in Dogs seminar,

GroomertoGroomer.com
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Mr. Deeley said, “There are 58 million dogs in the USA and every
year dogs bite 4.7 million people.” Then he explained some causes
of aggression and suggested ways to deal with these behaviors in our
salons.

On Friday, Groom Expo turned into a beehive of activity.

Celebrating its tenth year at Groom Expo, The WCFO (World
Canine Freestyle Organization) began its Off Lead Disco Doggie Dance
Meet. Lively music accompanied by enthusiastic cheering and clap-
ping filled the arena as each beautifully costumed team performed
their flashy moves in choreographed dance routines.

The Gifts of Love Silent Auction has always been a special project
of Gwen Shelly, co-organizer of the show — and a real favorite of expo
attendees. This year the auction was so large that it was held in the
Cocoa Ballroom. Row after row of tables were filled with everything
from adorable Poodle purses to specialty grooming equipment to one-
of-a-kind collector items. The good natured bidding got pretty intense
at times, but it was all in fun and for a very good cause. With big
smiles, the winning bidders triumphantly claimed their treasures.

The PETSMART GroomOlympics began its two day tournament in
the grooming contest area. One of the greatest things about this and
all the grooming contests at Groom Expo is that the audience can see
everything. It’s a real education in itself to watch these top notch styl-
ist’s expert skills from the moment they turn on their clippers, to the
final snip of their scissors.

The seminars on Friday and throughout the weekend were
geared toward helping each attendee achieve success. The economy
and how it affects business is a hot topic for everyone these days.

“Dare to dream - then take action!” says Bob Harris, of Nature’s
Specialties, in his Recession, What Recession? seminar. “When it
comes to selling retail products to your customers, step into the role
of educator, not the role of salesperson. Show them what they need -
then explain to them why they need it and how to use it.”

Photo by Sule Durham
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Mr. Harris’s hour long pre-
sentation was filled with insightful
tips for great customer service and
business success. “The best time
to implement a price increase is
in July, not January when every-
one else is raising theirs,” says
Mr. Harris. He explained why,
“because in July, the weather is
great, the sun shines till 9 PM,
people go on vacations and are
happy and in a good mood. When
you tell them that you have had a
price increase, they say “Oh, OK.
No problem.”

There was non-stop action
all throughout Groom Expo. From
business building seminars, to
instructional grooming demon-
strations, animal behavior, mobile
grooming, cat grooming, day care,
and more; there was no way to do
and see it all. Fortunately, many
of the Groom Expo seminars were
available on DVD.

The Trade Show opened big-
ger and better than ever with 174
booths filled with anything and
everything a groomer could ever
want. Excited shoppers poured
through its doors with their wish
lists in hand, and in search of
great bargains.

The show exhibitors pulled
out all the stops this year as they
introduced new products and
demonstrated the latest equip-
ment. Many of the manufactur-
ers were giving out samples and
others were offering fantastic Expo
deals. One attendee (who prefers
to remain anonymous) relays this
story....

[ called home to check on
things and as we were talking, my
husband said to me ‘You must be
getting a lot of bargains there.’

Puzzled, I said, Yes, [ am.
But, how could you know that?’

He laughed and replied that
our credit card company had
called to check on an unusual
amount of activity on the card.

Throughout the weekend,
stars from Animal Planet’s,
Groomer Has It hit television show
made appearances at various
booths — and Charmin, the beauti-
ful Sealyham Terrier who won the
2009 Crufts Dog Show, was also a
special guest.

Saturday hosted the first ever
Show Ring Seminars. Attendee
Kim Geidel, owner of Barking
Beauties in Ellwood City, Pa.
states, “I loved it! It was every-

EQUISSAGE:

the nation’s leading trainer of professional animal massage therapists ...

NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

CANINE MASSAGE THERAPY (CMT)
w—

THE EQUISSAGE PROGRAM
IN CANINE MASSAGE THERAPY

professionally schools the student in the theory and
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing

your own canine massage practice.

ad

For a free brochure call:

(800) 843-0224

or write : EQUISSAGE-® P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com -

E-Mail: info@equissage.com

thing I had hoped for — and more.
The seminar was aimed at people
like me, breeder/owner/handlers.
[ learned what to do from the
moment I enter the show ring in
order to present my dog in the
best possible way. My dog and I
will definitely be competing in the
conformation ring soon.

The meal events at Groom
Expo give groomers the chance to
‘talk shop’ with old friends and
new while enjoying fabulous food
and entertainment.

Judy Bremer-Taxman hosts
these events and sets the tone for
the festivities as she welcomes
each person as they enter the
door. But wait; was there a new
greeter this year? Well, yes and no.
It was Judy, but she was an amaz-
ing eighty-five pounds lighter than
last year. Way to go, Judy!

At the Groomers Got Talent
Luncheon, it became evident that
groomers have skills that extend

ET

STYLISTS
SUPER
SHOW

-------------------------------------

May 14-16, 2010
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well beyond the grooming salon and competition ring. Singers, danc-
ers, and comedians had the opportunity to showcase their hidden
talents. The winner, selected by audience applause, was Danielle
German who wrote her own lyrics (grooming related, of course) to the
song she performed.

On Sunday, the first Top Groomer Super Model Competition was
held. Several of the contestants/models designed and made their own
outfits - right down to the water-resistant bathing aprons, coordinat-
ing hair masks, and paw print accessories.

Another Groom Expo first was a Groomer Makeover contest. Three
lucky groomers were selected to have complete makeovers. They were
treated to new hairstyles, makeup, and adorable grooming outfits.
Their ‘before’ pictures were shown on the ‘big screen’ as they modeled
their new look for the Expo attendees.

At both luncheons prizes of jewelry were generously donated by
Judy Bremer-Taxman’s husband, Paul. As the winner’s names were
called, each got to come to the stage and select their own piece of
jewelry.

Charlene Hibbs, owner of A Gentle Touch Pet Care Services, was
one of the winners. “I was thrilled when they called my name!” said
Charlene with a huge smile. “I got a beautiful bracelet.” She quickly
added, “I love every minute of Groom Expo. It has absolutely helped
my business by keeping me up to date with everything and it gives me
that little ‘boost’ every year!”

The Saturday evening banquet opened with the Best In Show
Awards Reception to crown the 2009 PETSMART GroomOlympics
World Champion. It had taken two days of stiff competition to deter-
mine the winners of the four tournaments.

The four top class winners in each division — the Governor Ter-
rier Tournament, LAMBERT KAY Sporting Breeds Tournament, TROPI-
CLEAN Salon/ Freestyle Tournament, and ANDIS Poodle Tournament
entered the ballroom.

The crowd roared their approval as each superbly groomed dog

Personal Training DVD’s for Groomers

WITH SUE ZECCO & JAY SCRUGGS

www.superstylingsessions.com
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was presented. Cheers and thun-
derous applause erupted when
Deb Davis was pronounced the
Level One winner, and once again
when Bridget Stewart became vic-
torious in Level Two.

The culmination of this incred-
ible event would be to crown the
winner of Level Three as the World
Champion.

The room grew silent and all
eyes were on the judges as they
made their final selection. The
gleaming 2009 GroomOlympic
World Champion Trophy was lifted
from its place of honor and pre-
sented to a thrilled Julie Pantages
and her sensational rescue Poodle,
Maxwell.

After a fabulous banquet, the
eagerly awaited Off-Lead Dancing
With Dogs Invitational competition
began. It took two days of intense
competition to select the dogs and
their human partners that would
participate in this highly antici-

PetQuest oo

July 22-25, 2010

pated event.

Team after team in full cos-
tume delighted the audience as
they danced their way to stardom.
Toes were tapping and hands were
clapping as the competitors of
this exciting new dog sport put on
amazing performances. The audi-
ence joined in the fun, doing the
Chicken Dance, Macarena, and the
CanCan.

One of the most highly an-
ticipated events at Groom Expo is
the Groomer To Groomer Creative
Styling Competition that is held on
Sunday afternoon.

The sky’s the limit as the
contestants unleash their creativ-
ity. Many of them plan their groom
months in advance, along with de-
signing their costumes, props, and
preparing their presentation.

This unique competition has
drawn worldwide interest. Tim
Flach, the world famous photogra-
pher for National Geographic, was

W

N
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taking before and after photo-
graphs of all the Creative entries
to include in his newest book
about dogs and man’s relationship
to them.

Just as exciting is the news
that one of the biggest cable TV
networks is looking into the pos-
sibility of doing a pilot episode,
and perhaps a series, of creative
grooming competitions.

The competition began and
ten amazing stylists went to work.
As they snipped and clipped, in-
credible transformations started
to occur.

Excited whispers rippled
through the crowd...”Look, she’s
turning that dog into a skeleton!
And...his leg, it’s a giant crayon!
Oh my gosh, is that an udder on
that dog?”

As the competition progressed,
the room filled to capacity with
curious onlookers eager to
see the final grooms and the

temry |
dyes for pets

. p—

& Mix & Match and create many
colors and fade @

& Can be diluted up to 20:1

For commercial info.:
www.mgbwestcoast.com

MGB West Coast Distributors, LLC
1113 Davis St. - San Leandro, CA - 94577
(510) 577-0310 | 225-5683 - bernardo@mgbwc.com
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presentations.

For many entering the com-
petition, their greatest desire is to
win the coveted People’s Choice
award. That winner is determined
by the applause and cheers of
the audience and gets to be on
the cover of Groomer To Groomer
magazine.

The fabulous colors, the spec-
tacular scissoring skills, and the
astounding creations... how could
the audience choose just one?
Every entry was truly outstanding
and showed great creativity. As
the judging for the People’s Choice
Award began, everyone cheered
and clapped mightily for their
favorite contestants. With over-
whelming approval, the winning
entry was chosen. The people had
spoken....

The People’s Choice Award,
and also First Place honors, went
to Lori Craig and her spectacular
entry The Lion King.

Lori had transformed a Stan-
dard Poodle into the king of the
beasts and it roared to life on that
stage. In addition, Lori placed an
intricately carved zebra on one of
his hips, and a fabulous giraffe on
the other. What an amazing feat!

After the exhilarating climax of
the Creative Competition, every-
one realized that Groom Expo was
almost over.

Many scurried to make one
last visit to the trade show for
their ‘must have’ items, and others
headed to pick up seminar DVDs
to take home.

As final good-byes and hugs
were exchanged, the recharged,
de-stressed, shopped-out attend-
ees were already planning to meet
at the next expo — and do it all -
again.

Groom Expo 2010, September
9-12 at Hershey Lodge and
Convention Center, Hershey PA.

| http:/fwww.barkleigh.com
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N.D.G.A.A. Partnership with Governor Insurance
“Reaping new Benefits for N.D.G.A.A. Members”

Governor Insurance has negotiated special pricing for personal auto and homeowners insurance specifically for N.D.G.A.A.
members. Details of the special pricing are currently being finalized and will be announced within the next several weeks.
Governor Insurance has been providing Home, Automobile and Business coverage to its clients since 1947.

In 1985, Bob Thompson of Governor Insurance was approached by Jeff Reynolds, the director of the N.D.G.A.A. (National
Dog Groomers Association of America) to create a specific insurance program for his members. From this meeting, Bob designed the Professional
Liability and Animal coverage forms that were tailored to meet the specific needs of the Pet Service Industry.

In 1998, Bob Thompson also designed specific coverage for the expanding Mobile Grooming Industry. In addition to the Professional Liability
and Animal coverage, Bob created coverage forms to provide for the Loss of Income for a grooming van or trailer, should it be damaged or
destroyed; and to insure the customized portion of the van or trailer also.

In recent years, Bob and the Agency has continued to develop insurance coverage packages for the pet industry and has been very successful
in providing specialized packages for Boarding Kennels, Dog Daycares, Mobile Veterinarians and Humane Rescue/Shelters.

Governor

INSURANCE AGENCY, INC.

Same Great People...

/ GDV gl i

Same Great Service!

‘ The P.L. Gibson Governor Agency Pet Division is
now Governor Insurance Agency, Inc. New P.O. Box 770

972 Youngstown-Kingsville Rd. SE
Vienna, Ohio 44473

1-877-PET-GROOMER

‘ Same great staff; Same great programs

‘ Same Phone numbers, New P.O. Box and
New Website Address.

‘ Our owner, Bob Thompson, designed the (738-4766)
Kennel & Groomer programs that we have
ffered to the industry si 1986.
orered to the ity sinee 1-866-KENNEL INSURANCE
‘ We appreciate your confidence and Business! (536-6354)
_—— www.BovernorInsurance.com |
Ask us about our special pricing on personal auto and
homeowners insurance coverage. This special pricing has
been negotiated specifically for Pet Industry Professionals.
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feet, looking over the beauty

of the seemingly infinite
desert landscape on my way to the
northeast for a quick visit with my
- family in New York and finishing
up with an assignment at the NEP-
- GP show in Rhode Island. Looking
out the window of an airplane has
always mesmerized me. How fas-
cinating that we can actually fly.
How different things look from
up here.

Perspective can sometimes be
deceiving. Things that are looming
and large on terra firma are but
specks at this altitude. So many
things get lost in the vastness of it
all. It puts good, visual perspective
on how small and insignificant we

Iam writing this from 33,000

really are in the scope of things. It
is a good reminder of our “human-
ness”. I like taking time out to see
the whole picture and always enjoy
a nice clear day in the skies.

All too often we go about our
lives with blinders on; seeing just
what is in front of us, selectively
blocking out the whole picture. We
see what is important to us at the
time and say we will get to the rest
at a later date.

Time, or lack of it, causes
many of us to hurry through life,
making us unwitting members
of the “woulda, coulda, shoulda
club”. “I should have called you
yesterday, last week, last month.”
While I really try hard in this area,
[ am still a card carrying member

eting Bown fo BUSINESS

BY TERI DIMARINO

with a respectable list of people to
get in touch with. Sometimes we
need, and occasionally get, a rude
wake-up call that changes our
viewpoint on things.

This past week an e-mail, a
phone call and a knock on my door
from three corners of the country
became my personal perspective
changers.

The grooming industry lost
a young rising star. The lives
of Washington based Barkleigh
author, Audrey Ulrich and her
two year old son were tragically
whisked away in a car accident.

[ had just finished reading her
newly published interview/article

-

Continued on next page
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Perspective
Continued from page 46

in the October GTG when I got the
news. [ felt pain for her family at the
sudden loss. She was a groomer like
most of us, raising her children, lov-
ing her job and family and enjoying
her newfound niche in the industry.
While I did not know her well, I am
sure we would have connected on

Incorporate

for as little as $99

Visit www.incorporate.com

or call 800-453-9596

THE

COMPANY

CORPORATION

INCORPORATING WHAT'S RIGHT FOR YOU
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Animal
photography
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We create portraits
your customers will Love!

www.animalphotography.com

Completely Self-Contained Professional Studio.

Over 100 Props, backgrounds and colors
for your customers to choose from.
Portrait Packages are delivered in 3 days!

(727)804-6555

We are NOW accepting new clients for 2009!
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the road and swapped stories. She
was going about life like nothing like
this was ever going to happen. But
it did.

Then came the phone call.

74

It was the son of the person who
bought my salon in South Florida.
He sadly informed me that his
mother, Cherie Kester, passed away,

Continued on page 48
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Perspective
Continued from page 47

very suddenly, that very morning.

[ had known Cherie since the
early 1980’s when we both showed
dogs. Needing dog show money,
Cherie came to work for me as a
bather/brusher and was by my side
for over fifteen years. When it came
time for me to sell the salon, some
ten years ago, Cherie stepped up
and made it hers. Loyal and hard
working, sweet Cherie thought more
of the people and pets around her
than she did of herself and it was
this fateful self neglect that contrib-
uted to her untimely passing.

We had stayed in touch, al-
beit sporadically, through e-mail,
trading family stories and recent
happenings. She had just totally re-
decorated her home and purchased
a new Belgian Tervuren puppy,
as her older Terv, Alf, was getting
fragile. She was going about life like

e Space for Time in and Out

¢ Client's Name and Phone Number

e Pet's Name and Breed

e Coding Block for Type of Service

* Space for Remarks
e Calendar

nothing like this was ever going to
happen. But it did.

Then came the knock. The son
of a new neighbor, a young man who
was doing some work for us around
the house, had lost his father in a
tragic accident the night before. Ob-
viously, he was not going to be able
to keep his appointed time with us,
but he insisted on stopping by to tell
us in person.

He and his dad were reestab-
lishing a relationship they had never
had when he was younger and life
was looking up. Now wracked with
guilt, they had played “phone tag”
for the entire previous week think-
ing they would catch up eventually.
I did not know his father, but the
agony on this man’s face said it all.
He had been going about life like
nothing like this was ever going to
happen. But it did!

[ found myself rather deeply
affected by these heartbreaking sto-
ries. The people left in the wake of
all three of these tragedies now have
to deal not only with living without

e Service Code Directory Makes Entry Quick
* Daily, Weekly, and Monthly Income Sheets
e Start Anytime during the Year... This Book Never Ends!

This loose-leaf Binder System permits an unlimited number of daily
appointments. It comes with 150 Daily Appointment Sheets, 52 Weekly
Reports, 12 Monthly Reports, 4 Quarterly/Yearly Reports separated by
monthly/report dividers, as well. Each groomer can have his/her own
book or everyone can work out of one... by adding extra pages.

Satisfaction Guaranteed!

#6053 Complete Groomer System $59.95

Order Online at www.Barkleigh.com or Call (717) 691-3388
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a loved one, but the unfortunate
business of having to continue life
without them. I pray for them, their
friends and their families and have
an aching feeling in my heart for
these people.

Audrey left a husband, Mat-
thew, a five month old son and her
mother (all survivors of the crash
that took her life) and countless
friends, extended family and busi-
ness associates. Cherie’s passing
left not only a family who loved her
dearly, but a salon full of faithful
employees who are as devastated as
one can only imagine. In the ver-
nacular of the dog world, the pack
has lost the alpha. And a young
man now has to struggle with phone
calls and lifelong questions left un-
answered.

As [ mentioned, I did not know
Audrey well and [ never knew the
young man'’s father, but Cherie and
I were good friends. I told of the
misfortunes of these families to sev-
eral people and they asked if I knew

Continued on page 50

First Aid

For Pet Pros

featuring

Dr. Boyd Harrell

You will learn about first response care
for everything from allergic reactions
to trauma, from treating a minor
cut to helping a canine patient
in congestive heart failure.

Tape Live at Groom Expo!
#6188 First Aid for Pet Pros $99.95

Order at (717) 691-3388
or Online www.Barkleigh.com
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CLASSIFIEDS

Call (717) 691-3388 ext 210 to place a Classified.

Rates: 25 words or less — $50.00.
Each additional word - $2.00 each.
Classified ads must be prepaid.
Mastercard/Visa and Discover accepted.
Call (717) 691-3388 for issue deadlines.
Agency Discounts Do Not Apply.

Blades & Sharpening

Professional clipper blade and scissor sharpening by a
three generation company with over 19 years experience.
We guarantee our work. All orders are processed within
two business days. All clipper blades and standard scis-
sors are $5.00 each. Actual UPS shipping cost apply. Visit
www.sharpedgesinil.com or call Sharp Edges at (217)
422-0911 for information. Send to: Sharp Edges 519 W.
Grove Rd. Decatur, IL 62521.

Frank Rowe & Son - “Our Only Business” est. 1973. Ani-
mal Clipper Sharpening, Sales & Service. Your #1 Place
to Buy Professional Dog Grooming Supplies. Blade &
Scissor Sharpening: $6. ARCO Blade Sharpening: $7.
Maintenance & Repair of Andis Clippers: $20+ parts.
“Fast” 4-5 day service. Terms: CC, check, & COD (fees
apply). PA Residents add 6%. www.FrankRoweAndSon.
com 309-G Hockersville Road, Hershey, PA 17033

(717) 533-4426.

EACH blade examined personally, sharpened to perfec-
tion, demagnetized and tested. Sockets and springs ad-
justed, blades individually sealed, READY TO USE. Sole
proprietor w/ 20+ years experience. FACTORY-TRAINED
to sharpen shears/blades. Customized tip sheet included
w/ order - PROMPT RETURN. Clipper Blades $5,Shears
$7, S/H $7. PA residents add 7%. John's Sharpening,
1213 Middle St., Pittsburgh, PA 15212-4838.

(412) 321-1522 JKosakowsky @hotmail.com.

“One Of America’s Favorite Sharpeners” Sharpener that
is also a groomer. Website has free videos and articles on
blade and clipper care. Blades $4.00, Regular grooming
shears $4.00. ARCO blades $6.00, Clipper maintenance
(free labor + parts). Mail-in services has 48 hour turn-
around, on-site serves the entire gulf coast. Website has
all information. All blades, all shears, clipper repair. Est.
1995. Northern Tails Sharpening, Mobile Alabama. Call
251-232-5353 www.northerntails.com.

Bows & Accessories

Wholesale designer bandanas. Rolled-edged. Per Dozen
prices: $6.00 — Sm.; $8.00 — Med.; $15.00 - Lg.;
Gigantic selection. Call Now! (301) 746-4327.

Christmas, Valentine’s and St. Patrick’s are coming. Order
early for best selection. Elchar Dog Bows
(800) 972-5857. www.elcharbows.com.

GroomingBows.com/ 200 Models to choose from. Quality
in mind. 100% handmade. Satisfaction Guaranteed.
Call: Edgar 305-945-8903.

Business Opportunity

Earn $100.00 per hour. Easily learn to sharpen expensive
dog grooming scissors and clippers. As soon as tomorrow
you're making money. Training and equipment.

(408) 439-9161.

We guarantee you will easily increase your monthly
income dramatically! No investment required. Once
in a lifetime opportunity. Toll free (800) 474-7044.

Roanoke, VA grooming/boarding business. Sales over
$300K. Cash flow $90K+. Perfect for owner/groomer.
Established over 20 yrs. Asking $225K.

Call John @ 540-342-2151.

Mobile Grooming

Green Mobiles for over 40 years in our economical,
state-of-the-art Grooming Salons. Earn more money,
save on gas, jump-start business training included
with purchase. Call Ultimate Groomobiles, Inc.
888-826-5845, E: Groomobile @aol.com or tour
www.ultimategroomobiles.com.

Dodge Ram Extended Van 2001, extended roof, 76,000
original miles, great condition , white, great for conversion
to mobile van, was a handicapped transportation bus.
has commercial bus door with steps and handicapped lift
for big dogs. Heavy duty everything. located in Pennsyl-
vania. $9,500 (717) 691-3388 ext. 202. Request photos.
sally @barkleigh.com

For the

Selection of DVDs
and CDs on:
Grooming,
Training and
Animal Behavior

Go to the
Barkleigh
On-line
store!
WWW.

barklelgh

.com

C-MON#®  fdrecise Cut

120 Fourth Street o Mt. Wolf, PA 17347
(717)266-7348 o (888) 742-7745
www.PRECISIONSHARP.com
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SAL’S BLADE SHOP

GREAT PRICES on
Heritage Scissors and Thinners

Groomers Edge Shampoos
Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY
Clippers, Clipper Blades and Parts

Scissor Sharpening and Clipper Repairs
www.salsbladeshop.com

4065 Millersport Hwy. ¢ Amherst, NY 14228
(716) 689-0623
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Szmp[e to use Online booking

m Print bar code labels
1 o, re fi!

Appointments
Pictures
Inventory

Free Trial Over 200 builtin reports
Profit and loss Mailing

1-888-803-4747 Full hardware support

www.123PetSoftware.com  Networking
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Save BIG

on EMail
Specials!

Give us your current
e-mail address, and you
will benefit from Barkleigh
product special savings!

Receive E-Mail Product
Specials Every Month!

info@barkleigh.com

www.barkleigh.com
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Perspective
Continued from page 48

of any plans for Cherie’s business. I
guess it’s a common question to ask
when someone is snatched from us
so quickly. I think people ask ques-
tions like this because they don’t
quite know what else to say. It fills
air space and helps ease uncomfort-
able feelings. I can only guess that
Cherie had things “in order”, as she
was always good at obtaining effi-
cient business advice. Time will tell,
but all I know is that her salon will
never be the same without her.

We hear of the people who pass
without trusts, wills or wishes and I
wonder how many of us are walk-
ing around in the same situation.
While I have all the big things “in
order”, I thought of what I don’t have
“in order”. I'm sure Howard Hughes
may have thought he was going to
live forever and had a good handle
on his stuff, but look at what hap-
pened there. That estate will never
be settled, at least in my lifetime.

The house and other posses-
sions are all in trusts with every-
thing spelled out, but I started ask-
ing myself questions like “Who will
take my dog?” “What will happen to
my cats?” Then some stupid ones

Animal Behavior
Conference

Hershey Lodge
& Convention Center
Hershey, PA

Exciting Seminars on

BOOIHS!

Barkleigh Productions

717.691.3388
info@barkleigh.com
www.GROOMEXPO.com

READER SERVICE CARD #6739
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crop up like “My plants will need
water.” But understand that these
are things that are important to me
and my husband, so why shouldn’t I
take care of getting these things “in
order”? These may be small in the
scope of things, but they are very
legitimate concerns. Small stuff puts
the big stuff in perspective. The big
picture is nothing but a lot of small
stuff.

Years ago I used to have a small,
handwritten note regarding the care
and placement of my pets in the
event of my premature departure
from this world and I kept it updated
as the number of pets I had fluctu-
ated with time.

Then one day I realized that [
was the only one who knew where
the note was! How foolish! Perhaps
it would have been found eventually,
but it would have been well past the
point of helping my beloved pets and
there would be no telling where they
would have ended up.

[ have had customers give me
notes regarding their pet’s care after
they passed, but they really needed
to get these jottings in the hands
of someone other than me. They
needed to be “legalized” into some-
thing that will be recognizable as a
document covering the care and
dispersal of their pets. Microchip

Continued on page 52

BREATHE HEALTHY?®
HI-TECH “Fun to Wear”
GROOMER’S MASKS

Protection For Allergies,
Pet Dander, Hair, Dust,
Parasites & much more.

' Antimicrobial Aegis® Microbe Shield®
is permanent and continues killing
microorganisms even with

repeated washings.

WWW.BreatheHealthy.com

READER SERVICE CARD #6754



09-10 CALENDAR OF EVENTS

To list your event, send it to sally@barkleigh.com

CALIFORNIA

GROOM & KENNEL EXPO 2010
2/11/2010-2/14/2010
Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

WEST COAST PET INDUSTRY
TRADE SHOW 2010
2/11/2010-2/14/2010
Pasadena, CA

(717) 691-3388
info@barkleigh.com
www.westcoastpetshow.com

COLORADO

Colorado Groomfest 2010
6/4/2010 - 6/6/2010

Denver, CO

(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

FLORIDA

PET PRO CRUISE

Mexico, Costa Rica

and Panama

1/15/2011 —1/23/2011

Fort Lauderdale, FL

(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

KENTUCKY

PETQUEST 2010

7/22/2010 - 7/25/2010

Ft Mitchell (Cincinnati, OH areq), KY
(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

MARYLAND

PET PRO CRUISE

from Baltimore to the Bahamas
1/17/2010 - 1/24/2010
Baltimore, MD

(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

Backer's Pet Industry
Spring Trade Show
4/23/2010 - 4/25/2010
Baltimore,MD

(312) 578-1818
hhbacker@hhbacker.com

MISSOURI

Groom Classic 2010
4/30/2010-5/2/2010

Kansas City, MO

800-705-5175
minkinternational@comcast.net
www.groomclassic.com

NEVADA

Groomer SuperShow at SuperZoo
9/14/2010-9/16/2010

Mandalay Bay, Las Vegas, NV
Info@superzoo.org
www.SuperZoo.org

NEW JERSEY
Intergroom 2010
4/16/2010-4/18/2010
Secaucus, NJ

(781) 326-3376
intergroom@msn.com

PENNSYLVANIA
GROOM EXPO 2010
9/9/2010-9/12/2010
Hershey, PA

(717) 691-3388
info@barkleigh.com
WWW.Qroomexpo.com

TEXAS

IACP Educational Conference
3/18/2010-3/21/2010

Hutto, TX

877-843-4227
jacp@mindspring.com
www.canineprofessionals.com

TENNESSE

Animal Care Expo
5/12/2010-5/15/2010

Nashville, TN

800-248-3976
www.animalsheltering.org/expo

Pet Stylists Super Show
5/14/2010-5/16/2010
Knoxville, TN
865-687-7139

WASHINGTON

NORTHWEST GROOMING SHOW
3/19/2010-3/21/2010

Tacoma, WA

(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

NORTHWEST PET INDUSTRY
TRADE SHOW
3/20/2010-3/21/2010
Tacoma, WA

(717) 691-3388
info@barkleigh.com
www.barkleighevents.com

WISCONSIN

Rescue Rover

Magical Makeover Competition
2/6/2010-2/6/2010

Milwaukee, WI

608-795-9837
WisconsinPetStylists@gmail.com
www.wisconsinpetstylists.org

gh
oauctionsiinc}

2010 Calendar

Groom & Kennel Expo 2010
2/11/2010-2/14/2010
Pasadena, CA

West Coast Pet Industry
Trade Show

2/11/2010 -2/14/2010
Pasadena, CA

PetQuest 2010
7/22/2010-7/25/2010
Ft Mitchell, KY
(Cincinnati Areq)

Bahamas Pet Pro Cruise
1/17/2010 - 1/24/2010
Baltimore, MD

Groom Expo 2010
9/9/2010-9/12/2010
Hershey, PA

Northwest Grooming Show
3/19/2010 - 3/21/2010
Tacoma, WA

2011 Calendar

PetQuest 2011
7/21/2011 —7/24/2011
Ft Mitchell, KY
(Cincinnati Areq)

Groom Expo 2011
9/8/2011 -9/11/2011
Hershey, PA

Pet Pro Cruise
Western Caribbean
1/15/2011 - 1/23/2011

Barkleigh Productions, Inc.

(717) 691-3388 « Fax (717) 691-3381
www.barkleigh.com
WWW.groomexpo.com

Good news from far
away is like cold water

to the thirsty.

Proverbs 29:25
The Living Bible
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Perspective
Continued from page 50

identification should be included in
these documents to assure a proper
match up in the event of multiple
pets.

Yes, I realize that this is a
strange subject for this column,
but [ am compelled to do this for
myself, my husband, my family
and my pets. At a time where [ am
having a bit of difficulty finding

solace in these sudden close losses
of my contemporaries, I feel it is the
least I can do to help assure that [
have made the day after a tragedy
go a little easier for those left in the
wake.

Life is so short and nobody’s
getting out alive. Live to the fullest,
laugh till it hurts and love as much
as you can. And remember, don'’t
sweat the small stuff, but don’t
forget it either. It’s all part of the big
picture.

PET RELEASE FORMS
& TIP SIGNS!

These cartoon Pet Release Forms convey a little light humor for
a serious subject. They explain, in a gentle way, the owner’s
responsibility to the groomer and give you the right to obtain
emergency treatment for their pet. $7.95 per pad (50 sheets)

PR2 - General

By W

Yes, you may tip your Groomer!

Pet Release Form [Senior Pet Form
|Pet Release Form

Sincorely, 7
Your Profexvanad {ovasrce

o

L

Yo vt oo 5 1. o

Fo ettt o Bt v e s

P ey o v ke 10 ke reur pecs v s
e

o your
of injary

.....

i -
5 cbisie
T IFEATSent. ot your expense, shoukd it

Sincegery,

A light-
hearted

way to say
gratuity is
appreciated!

8172 x 11
framed
counter sign

$15.95 each

#6143 - Groomer Tip Sign

#6144 - Bather Tip Sign

Order Online at www.Barkleigh.com or by phone (717) 691-3388

W1360

READER SERVICE CARD #6741
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STARTING A
DOG DAYCARE
BUSINESS?

Looking to add lucrative
day care services to your kennel,
grooming salon or clinic?

All About DOG DAYCARE

DOG DAYCARE
s e

T

are

How to Own
and Operate
A Dog Day Care
DVD #6001 - $69.95

Order On-Line!!!!
wwwbarkleigh.com

Barkleigh Productions, Inc.

970 W. Trindle Rd.

Mechanicsburg PA 17055
(717) 691-3388

Fax: (717) 691-3381

E-mail:info@barkleigh.com

All About Dog Daycare...

A Blueprint for Success
Book #6000 - $32.00

E846 www.barkleigh.com « www.off-lead.com

READER SERVICE CARD #6742

Sarah Wilson’s
Animal Behavior
Conference

e Working
with
people

* Getting
the Results
You Want
in a way you like

e Working with Stubborn Dogs

* Working with the Fear
Aggressive Dog

e Socializing the Deficit Dog

#1799 « DVD set — $139.00

(717) 691-3388
Info@barkleigh.com

E1205

www.barkleigh.com

READER SERVICE CARD #6743




Attention Pet Pros - It’s
time to head out west! Groom &
Kennel Expo 2010 is just around
the corner and is sure to be the
best one yet! This year the West
Coast Pet Industry Trade Show
will debut in conjunction with
Groom & Kennel Expo on
February 11-14, 2010.

The Pasadena Convention
Center in beautiful California
will again be home to this spec-
tacular event. Last year Groom
& Kennel Expo welcomed nearly
2,600 attendees and featured
more than 70 exhibitor booths.

See the newest visual info for
the Pet Pro. We have Barkleigh

Show Coverage, News,
Interviews, Facility Tours,

Groomer Video Tips, Company

Profiles, and More!

NEWLY ADDED:

By expanding and including the
West Coast Pet Industry Trade
Show, additional pet industry
companies will be on site to pres-
ent retailing opportunities; which
means even a larger event is
anticipated this year!

Groom & Kennel Expo 2010
will also feature all the educa-
tional seminars you have grown
to appreciate. Leading industry
experts will present a wide vari-
ety of topics to help you advance
your business and enhance your
pet professional skills!

Of course, all of your favor-

Creative from &RooNA EXPo
Groomer News and Notes

Puppy Mill Rescue

Tailwinds Pet Resort Tour

Y GR[][]fﬂ G UENNEL DXPO 2010

WEST COAST PET INDUSTRY TRADE SHOW

ite grooming contests will be
presented! The Winner’s Circle
Tournament, World Cup Groom-
ing Games and Creative Styling
Contest will entertain attendees
throughout the weekend. A
Silent Auction featuring hun-
dreds of pet themed items will
be held daily with the proceeds
being donated to Gifts of Love
International.

For more information on
Groom & Kennel Expo 2010 visit
www.GroomExpo.com or request
Reader Service Card #6688.

www.BarkleighTV.com




Sympathy Cards

Elegant 4” x 6” card is printed with
rich chocolate ink on ivory linen paper.

| envelopes included.

@
E\

A | #6033 5 Sympathy Postcards /Env.
#6034 10 Sympathy Postcards /Env.

\ #6035 25 Sympathy Postcards /Env.

3 #6036 100 Sympathy Postcards /Env.

.

Your clients will be touched by your thought-
fulness with this beautiful French fold, baby
blue parchment sympathy card. It is delicately
embossed with silver foil lettering found only
on the best “card shop” cards. You will be
proud to send it. Matching blue parchment
envelopes are included. Be sure to carry
extras for retail sales to your customers.

(S-2) Blue Sympathy Card w/Envelope

#524 5 Sympathy Postcards /Env. $12.95 (INSIDE)
#525 10 Sympathy Postcards /Env.  $23.95 Brings great joy and deep sorrow. May it
#526 25 Sympathy Postcards /Env.  $42.95 be comforting to know that the loss of your
#698 100 Sympathy Postcards /Env. $125.00  beloved pet is shared by those who care.
S— Envelopes
Available!

Elegant 4” x 6” postcard

Inexpensive and easy to send. Matching

(53) Ivory Sympathy Cards w/Envelopes

$12.95
$23.95
$42.95
$125.00

is

e

= 3D

. (S—})?ympdthyPostcards

printed with rich chestnut ink on
buckskin parchment and taste-
fully embossed with gold foil
lettering. Inexpensive and easy
to send. Just address and mail.
‘ Ivory suede envelopes (optional)
for a more personal touch.
BACK: May it be a comfort to
know that we share your feelings
and extend our deepest sympathy.

(51-E) Sympathy Cards w/Envelopes

#518 5 Sympathy Postcards $7.50 #6033 5 Sympathy Postcards /Env. $10.95
#519 10 Sympathy Postcards  $12.95 #6034 10 Sympathy Postcards /Env.  $19.95
#520 25 Sympathy Postcards  $23.95 #6035 25 Sympathy Postcards /Env.  $38.95
#696 100 Sympathy Postcards $75.00 #6036 100 Sympathy Postcards /Env.  $110.00

Pet Report Card

Like a teacher, now you can grade each pet

from an A+ to an F. Did you ever forget to convey
important information to your client? A time-sav-

ing checklist of common recommendations is

included, with space for your personal comments.
Plus, it doubles as a reminder or appointment card.
Great promotional tool, too — your clients will tell their

friends about your “caring” pet report card.

Pet Report Cards (#PRC)

#657 20 - Pet Report Cards $6.95
#658 50 — Pet Report Cards $13.95
#659 100 - Pet Report Cards $25.95
#660 500 - Pet Report Cards $99.00
#661 1000 - Pet Report Cards  $159.95

’ »

Model Dogs

These mini-sized Yarn Dogs can be
groomed into a variety of breeds. Show
your clients what your grooming really looks
like. Decorate your salon with your own
true workmanship. Dog has a hard plastic
form imbedded with white yarn plugs. Yarn
can be sprayed with color to make more
realistic. Also, great for students, to teach
grooming and brushing techiques without
harming a real dog. Brushing instructions
included as well as recommendations for
grooming from top groomers. Needs 2-4

hours of brushing before grooming. After Grooming

BeforeGroo;ning 4 L } -
Bt =
Little Angel Award

The Award Sez ... This certifies that has successfully completed a
professional grooming in our establishment. Your pet has exemplified courage
when confronting combs, brushes, clippers, and scissors and has shown valor in

crossing the waters of shampoo, creme rinse and dip. It is with great pride that
your pet has been selected as a Paw-fect specimen of beauty to be held in high-
est esteem by this grooming establishment.

#6031
#6032

Model Dog
2 or more Model Dogs

You will be proud
| topresentthese
finely lithographed
awards to all your
. 2 clients. The goodwill
—-- ksl generated will be
“money in the bank”
in new and repeat
clients. A great gift
and advertising tool!

Litle Angel Awnd <, |}

Little Angel Awards (#LA)

20 Little Angel Awards
50 Little Angel Awards ~ $29.95
100 Little Angel Awards $49.95
500 Little Angel Awards  $150.95

#0648 $12.95
#649
#650

#651

My Groomer Sez... MY PET'S REPORT CARD
| My coal was in cxcellent condition
[ 1t could use more brushing and combing.
[] ! had tisas andior ticks El A+ | was A Litle Angel!
] 1 shoutd see my veterinarian for
[(] B 1was a Paw-fect Pet.
0] ormer: [] ¢ | was satislactory.
[C] 0 1l Try harder next time.
v - 2 ;
B e Fomaits EI F | was a little Devil .

But My Groomar SHii Lovas Me.

> | shauld be groomed in ____ waeeks.
3 My next grooming appoinimen! is:

- S ||

1 4 AP
S

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



Klip Kar ds Client Index & Extender Cards

Extenders staple to your filled Klip Kard
and add more record space!

Giant Klip Kard

Our most popular card! 5” x 8” Klip Kard features a dog
diagram for notation of old injuries, warts and sensitive areas.
Sketch the clip right on the card. Emergency permission
included, plus a size chart for easy sales reference. Includes
Pet Profile checklist with lots of space on the back for date,
charges, services, groomer and reminder sent date.

Giant Klip Kard - White ¢ 5” x 8”

#500 100 Giant Klip Kards $13.75
#501 500 Giant Klip Kards $59.95
#502 1000 Giant Klip Kards $99.00

Giant Klip Kard - Colored ¢ 5” x 8”
Indicate Color Choice: Lavender, Pink, Blue, Yellow or Green

#503 100 Giant Color Klip Kards $15.75
#504 500 Giant Color Klip Kards $69.95
#505 1000 Giant Color Klip Kards $109.00

Giant Klip Kard Extenders ¢ 5” x 8” - White
#506 100 Giant Klip Kards Extenders ~ $13.75

Available Colors . ' - J . |

Medium Klip Kard

This 4”x 6” card offers space for pet description g
and medical problems, referral, birth date, vet Avallable
phone and clip description. Popular Pet Profile Colors

checklist denotes a number of conditions about
a pet. Back has columns for date, services,
charges and reminder date.

Medium Klip Kard - White ¢ 4” x 6”

#507 100 Medium Klip Kards $11.95
#508 500 Medium Klip Kards $46.00
#509 1000 Medium Klip Kards $75.00

Medium Klip Kard - Colored ¢ 4” x 6”
Indicate Color Choice: Pink, Blue, Yellow,
Green or Lavender

LE_S0D

#510 100 Medium Color Klip Kards $13.95
#511 500 Medium Color Klip Kards $56.00
#512 1000 Medium Color Klip Kards $95.00
Medium Klip Kard Extenders ¢ 4” x 6” — White

#513 100 Medium Extenders $11.95

| s — = | RegularKlip Kard

Are your client files a disaster? Do you

e T Moo forget to get pertinent information over
m:'::"f— the phone? These 3” x 5” client index
i cards will stand up against the daily
e i o e abuse of any active grooming salon.
e Space provided on the back for date,
. e G, services and reminder date.
NAME AGE CHB.S
VET. 0 EASY O FIR Q DIFFICULT Regular Klip Kard — White Only ¢ 3” x 5”
MEDICAL PROBLEMS SPECUL NSTRUCTIONS: #514 100 Regular Klip Kards ~ $10.50
#515 500 Regular Klip Kards ~ $39.75
#516 1000 Regular Klip Kards $62.95
e . Regular Klip Kard Extenders ¢ 3” x 5”
SE— #517 100 Regular Extenders ~ $10.50

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



Pet Care Series Brochures

When

Leat™"8 \  Youy pet
to Brus Needs a

your Pet |

\
| 3

\Smoothie

“Learning to Brush Your Pet”...
is an attractive pamphlet that

will help your clients learn how

to brush correctly. Don’t take
valuable time to answer these ev-
eryday questions. This pamphlet
covers the topic in more detail
than you could... ensuring success
in brushing. Great promotional
tool, too! Rubber stamp your shop
name in the space provided and
leave them at vets, shelters, and
pet shops.

When a pet’s hair becomes
severely matted, there is simply
no way to remove it except to
give the pet a very short haircut,
often referred to as a ‘smoothie.’
“When Your Pet Needs a
Smoothie,” is a new addition to
the Pet Care Series. Owners are
advised what to expect once the
matting is removed, and what
equipment and products will be
recommended.

PoppY
Frst st
to the

roorming

falon

Pet Care Series #4

Written by
Professional
Groomers for
Your Clients!

Puppy’s First Visit to the
Grooming Salon will help your
client prepare their pup for
grooming. Beneficial before and
after the first groom.

The Ferocious Flea helps
your clients learn how to
protect their pet from fleas!
Helps sell retail products too!

. . e .
Brushing (#PS-2) Smoothie (#PS-3) Puppy’s First Grooming (#PS-4) Flea (#PS-5)
#631 20 Pet Care Series — Brushing ~ $9.95 #1844 20 Pet Care Series — Smoothie ~ $9.95 #1853 20 Pet Care Series - Puppy’s ~ $9.95 #6013 20 Pet Care Series - Flea ~ $9.95
#632 50 Pet Care Series — Brushing ~ $18.50 #1842 50 Pet Care Series - Smoothie ~ $18.50 #1852 50 Pet Care Series - Puppy’s ~ $18.50 #6014 50 Pet Care Series —Flea  $18.50
#633 100 Pet Care Series - Brushing ~ $29.95 #1843 100 Pet Care Series - Smoothie ~ $29.95 #1854 100 Pet Care Series — Puppy’s  $29.95 #6015 100 Pet Care Series - Flea  $29.95
#634 500 Pet Care Series — Brushing ~ $99.00 #1845 500 Pet Care Series — Smoothie ~ $99.00 #1855 500 Pet Care Series — Puppy’s  $99.00 #6016 500 Pet Care Series - Flea  $99.00
#635 1000 Pet Care Series — Brushing $180.00 #1846 1000 Pet Care Series — Smoothie $180.00 #1856 1000 Pet Care Series - Puppy’s $180.00 #6017 1000 Pet Care Series - Flea $180.00
ogr  mzouE SOUANG  GROOMAG couenTs, SERVCES PROCUCTS, E7C
- Kenn-L-Kards /st TeMost Advanced
R —, Boarding Kennel
RATE §. .
; * and Run Kards systnverpevised:
o GRODUNG £
After extensive research, 3” x 5” Run-Kard is
¥ we've designed a5” x 87 FEE i completed at each visit
client record card with B W N e, and attached to the
e 01X Q2 QW all the information the ki run. Contains all the
it MEDICATIONS 1 Hurtwry Kennel OperatOI’ needS! DATEIV. EST. TIME OUT DATE OUT up—to—date information
. EMERGENCY PHONE
T Kenn-ll.-Kards contal_ns O TR you need about the
REPERRED B b€ Ou QI QX QCww A0y fantastic Kennel, Medical ) pet. The back contains
gt acAT  cOMER and Grooming Profiles. ;:"’””’V et am the owner of s ey a boarding release for
BREED — 5= E A leraty ; 1
:. - E— Thlsl easy che(;k system pnrsbeigmg;”zfﬁ? 0 his boarding estapyishm, - your protection, which
— _ aAnOUE_ i eliminates tedious hand- :Wﬂess o injury, /w'me,azf;ﬁ:efﬂf(narycare at "’me: n;’g‘ j;’(;:yﬁeﬁaff, and in my is signed and dated
digri== i writing. Speeds your ;‘”’;Zby 0 my et g g oy ;,‘ff;;’;'; -snuom;;me;?f:;ii.‘,'fz:’{ or Fby the owner. You'll
AANGE . Vs 5 fily.
T record keeping! Extender ;" mr:’;rg pfﬁ’ﬁ :59@5: 0 exercise ail dup ang regs, wonder how you ever
Kards double your record 4 soring iy gy 17 2 20 f s o i, o o 2000ty o lived without them!
. | " e space...just attach to the  /aee ooy ay sy 1, o persanaly tatl for sy Wifo}’?&éﬁ?’w’ &
0 L 1967 Bt Pt e T 9300 i (747 81300 - .28 back of a full Kenn—L—Kard.,‘,f,"’,"’«”‘ Stay. { agree ,m,riﬁii‘f”’ %amage o pesonal iy ’
1030y et may not teay g e 955 O 1hE Gl of iy 200 O T pl
:7 yrazm(” 1ot for ten diays be;:;:;n ;S:S rthal cherges arg PFr;ld /;"?,,T’ 24 | nderstang
atthe discretion of g W8 agreed date of pi.
74 /4 2 kennel pick-
5”x8” Kenn-L-Kard (BKK) 5”x 8" Kenn-L-Kard Extenders (BKX) e . “" 3" x5” Run-Kard (BRK)
#589 100 Boarding Kenn-L-Kards $13.75 #901 100 Boarding Kenn-L-Kards Extenders ~ $13.75 \f ———— Dz~ #594 100 Boarding Run-Kards ~ $10.50
#590 500 Boarding Kenn-L-Kards $59.95 #902 500 Boarding Kenn-L-Kards Extenders ~ $59.95 #595 500 Boarding Run-Kards ~ $39.75
#591 1000 Boarding Kenn-L-Kards $99.00 #903 1000 Boarding Kenn-L-Kards Extenders ~ $99.00 #596 1000 Boarding Run-Kards ~ $62.95
#592 2500 Boarding Kenn-L-Kards $215.00 #904 2500 Boarding Kenn-L-Kards Extenders ~ $215.00 #597 2500 Boarding Run-Kards ~ $125.00
#593 5000 Boarding Kenn-L-Kards $350.00 #905 5000 Boarding Kenn-L-Kards Extenders ~ $350.00 #598 5000 Boarding Run-Kards ~ $200.00

Calendar Paws

Red and white sticky-back label
with space to jot next appointment
date and time. Your client can affix
it to his home calendar as an
appointment reminder, or just as

a general reminder to call. Makes
an excellent eye catching price tag,
too! Two great sizes.

5/ u

e Kenn-L-Kard

5/8”Small Calendar Paws 1”Large Calendar Paws
#601 100 Calendar Paws—Small ~ $7.95  #599 100 Calendar Paws - Large  $8.95
#602 1000 Calendar Paws — Small  $55.00 #6800 1000 Calendar Paws - Large $59.95

® Reminder Kards
e Klient Kards
e Thanks for

Only One Sampler Per Business!

Super Sampler Pack

e Kennel Run Card
e GroomOgrams
e Kennel Sales Slip

Coming Card e Grooming Sales Slip
e Sympathy Cards e Happy Camper Card
" * Klip Kards e Pet Report Cards

¢ Pet Release Forms

#677

1 Super Sampler Pack

See Our Cards Before You Buy! Try Them on Your Clients!

e Little Angel Award

¢ Pet Care Series

e Groomer to Groomer
Magazine

o Off Lead Magazine

e Pet Boutique & Spa
Magazine ... and More!

$9.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



Pet Appointment Kards

Your Pet's Nex+ Appomfmenf is:

SMTWT

Your Pet's Next

Appointment is: o =
at
AM
PM

SMTWThES

Display Holder

This black metal holder will put

Please Take o ,,
/ P > your Groom-O-Grams, and
@m :"? Sympathy cards, at your client’s
I#+'s FREE! fingertips for maximum appeal.

Special built-in “angle” feature for
best viewing and response.

Buy several to place at Vets,
Kennels, Pet Shops, etc. Keeps
your Groom-O-Grams and
Sympathy Cards neat and easy
to remove.

GROOMO)GRAN 2%

Attractive header cards for Sympathy
Cards will promote sales.

For peg-board or counter top use.
Width is adjustable from 2-1/2” to 7.”

#685 Display Holder $5.95
#686 Display Holder for GroomOgrams ~ $5.95
#687 Display Holder for Sympathy Cards $5.95
#688 5 Display Holders $26.95
#689 10 Display Holders $49.95

These adorable
dogs are printed
on quality
"x3-1/2"
card stock. Great
for grooming
salons, kennels
and veterinarians.
Buy only the
quantity you need!

Bathtub Appt. Kard

#1936 100 Apt. Kards  $7.95
#1937 500 Apt. Kards  $29.95
#1938 1000 Apt. Kards $43.95

Squares Appt. Kard

#1939 100 Apt. Kards  $7.95
#1940 500 Apt. Kards  $29.95
#1941 1000 Apt. Kards $43.95

Brown Appt. Kard

#652 100 Pet Apt. Kards  $6.95
#653 500 Pet Apt. Kards  $26.95
#654 1000 Pet Apt. Kards $39.95

Kanine Kookie
Kutters

Sizes range from 2-3/4” to 4-1/ 2”.
Great for breed club treats, fundraisers,
sandwich cutouts, treats for your
customers’ pets or kids, dough ornaments,
and more. Dog Bone Recipes included FREE!

Poodle, Cocker, Scottie, Terrier,
(ollie, Setter, Mutt, Kitty, Large
Bone, Small Bone, and Hydrant

. , ‘ #700
#706

> |

#699 "
- ‘
#708

#704

#701
h #705 "
#707 #703

#710 Kookie Kutters — 2 Bones + Hydrant $8.50

#711 Kookie Kutters — 7 Dogs + Kitty $19.95

#712 Kookie Kutters — Complete Set $27.95
Kookie Kutters — Individual (Indicate #) $3.95

H M Great for Pet Shops, Groomers,
G’ ft cer t’ ﬁcate Kennels, Trainers and more!

These elegant parchment
certificates, bordered with paws,
are “just paw-fect” for gift-giving.
Great for pet shops, Groomers,
Veterinarians and Kennels. A nice
way to show appreciation for
referral customers, too.

Rubber stamp your business
name in the corner. Stub
attached for your records.
Certificates come with beautiful
matching envelopes.

. s B

WD S0 00000 2008 s a0 00 Ks s -
g 000205 052000 Gift Certificate ¥y &
H po 2
£ _— %
X This Centificate Fnsintes g
R A Value of /100 2
X Pesened 3y <— »

—_—
&c. — &
z.t:‘:;mmw«u«m 7760958 Havp g Py fect Day! T Aotz St ‘:' .

»:m»:»u:.»ﬁ»‘ob»oz-v'»:».utme»tmxm&

Lt b el
Gift Y |

Gift Certificate (#GC)
#603 10 Gift Certificates/Envelopes $9.95
#604 25 Gift Certificates/Envelopes ~ $22.00 fOT' f)fou

#605 50 Gift Certificates/Envelopes $40.00
#606 100 Gift Certificates/Envelopes  $75.00
#607 500 Gift Certificates/Envelopes  $299.00
#608 1000 Gift Certificates/Envelopes $500.00

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



The Wonderful World of Terriers

Sarah Hawks

Sarah will cover hand-stripping, breed
profile, coat texture, carding (removing
undercoat), tools, chalking, products, bath-
ing of the hand-stripped coat, and how to
satisfy your clients.

Sarah will show six long-legged Terriers,
many of which are show dogs: Airedale,
Soft Coated Wheaten, Lakeland, Wire Fox,
Kerry Blue and Welsh; and six short-legged
Terriers: Cairn, Norfolk, Norwich, Sealy-
ham, Scottie and Westie. She will discuss

the nuances of each of the various breeds.

The Set of 4 DVDs includes all of the
following seminars:

¢ Airedale, Soft-Coated Wheaten,
Kerry Blue

e Cairn, Norfolk And Norwich

* Min. Schnauzer, Parson’s Russell,
Lakeland, Welsh

® Scottie, Sealyham And
West Highland Terrier

Pam Dennison Training DVDs

Camp R.EW.A.R.D.
for Aggressive Dogs

Accredited by APDT Realizing Excellence With
Attention, Redirection and Desensitization.

For pet pros, trainers or pet owners of any level,
this seminar teaches how to manage, train and start
the desensitization process with an aggressive dog in

a positive, pro-active and effective manner.
#1403 Camp REW.ARD.-DVD $29.95

Y Positive Solutions for Solving

Cat Grooming
Made Easy!

Debbie Beckwith, CMG

Is it a CAT-astrophe when you put clipper to feline in
your grooming salon? Do you think the words EASY and

CATS should not reside in any grooming program?

Debbie thinks differently. “I firmly believe that cat groom-
ing should be done by cat-lovers,” says Debbie. Now, if
" then
join Debbie for tips on handling, nail clipping, carding,
trimming and bathing techniques. Cat grooming could

you have passed that first step to “feline finessing’

just turn out to be a great income source for you.

#1420 Cat Grooming Made Easy! -

Be A Card Shark!

Make Money
Carding and Bathing

Judy Bremer-Taxman

Want cash in a flash? Money in minutes?
Learn to card a dog properly and find out how
to double your money! For services that sell
themselves, watch, learn and “cash in” when
you go home!

#1570 Be a Card Shark! Make Money

Carding and Bathing (DVD) $49.00

Standard Behavioral Problems

For pet pros and trainers of any level, this semi-
nar will address typical problem behaviors using
positive training methods. Behaviors discussed are:
jumping, pulling on leash, not coming when called,
charging through doorways, nipping, stealing and
guarding objects, etc.

#1405 Positive Solutions - DVD  $29.95

Cat Grooming
Made Easy

Well,

DVD $49.95

How to Be
a Card Shark

Make Money Carding and Bathing
Featuring:
Judy
Bremer-
Taxman

This DVID shoms yos all the tigs o tricks you seed 10 have: the
s haad & ciomms s carcrng, Make yous clherts
] Beir pees fees B they it the ‘Jackpes.”

#1577 The Wonderful World Of Terriers

Set Of 4 (DVD) $125.00
#1588 Airedale, Soft-Coated Wheaten,

Kerry Blue (DVD) $49.95
#1591  Cairn, Norfolk And

Norwich (DVD) $49.95
#1589 Scottie, Sealyham And

West Highland Terrier (DVD) $49.95
#1590  Min. Schnauzer, Parson’s Russell,

Lakeland, Welch (DVD) $49.95

That OId
Vac ’Maqtc

Nacuum Grooming)t

That Old Vac Magic

(Vacuum Grooming)
Debbie Beckwith, CMG

Vacuum grooming at its best. Tried it? Like It?
Messed up? Don’t know what to do with it? Vac
grooming could be the best way in modern pet styl-
ing. From short cuts to scissored looks, join Debbie
for futuristic money making, easy styling, and clean
grooming with no hair flying in your face, dropping
on the floor or clogging your lungs with the help of a
vacuum system.

Dnhbln Heckvtilh

Faped Live al £~RoohEXPo

#1899 That Old Vac Magic (Vacuum Grooming) $39.95

A tarkdriat P
Hand l|)|)lll“'
And Carding Clinic

Handstripping
& Carding Clinic

Debbie Beckwith, CMG

This program unveils the truth about
how stylists can add harsh coat hand
stripping and carding skills to their
everyday grooming techniques. Go
the extra mile for your customers who
prefer the attention to detail, and make
more money, too, by adding this extra
professional service.

Learn how to hand strip dogs from
mixed breeds to simple terriers. Find
out how to cheat on terriers with
clippers, yet maintain better color and
texture with carding skills. Learn tricks
on double-coated breeds from Afghans
to Shepherds, and Whippets to Grey-
hounds. Carding skills will enhance the

proper look of many breeds, help with
the natural shedding process and add
easy $$$ to your income. Hey, works
for cats too.

#1409 Handstripping & Carding
Clinic - DVD $59.95

Grooming Equipment Clm:c
Randy Lowe

Randy talks about everything that clips in this two-
hour seminar. From clippers and blades to shears, Randy
offers his expertise from his thirteen years of experience
in the sharpening trade.

Randy talks about the eight biggest problems with
blades, and some easy fixes that you can perform with-
out sending them off to a sharpener. He will go over the
major clippers and discuss things that you can do to fix
and repair, before you replace.

The second part of this program is devoted to Shears.
Here are just some of the topics: What are the differences
in scissors? German style vs. Japanese style edges? What
does Rockwell hardness mean? Should you buy Stain-
less, high carbon, cast aluminum, ceramic or a combina-
tion? And What about “hot dipped”, cast or stamped?

#1567  Grooming Equipment Clinic (DVD)

$39.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION




Dawn Omboy
Creative
Grooming DVDs

Everyday Creative Grooming

In this four-hour comprehensive coloring and styling
demo seminar, Dawn will transform one dog into a small

v Featuring

jazzing up those little matted clipper strips that will have
Dawn q
Ombay! them coming back for more, and sooner!

This class will blow you away and unleash your
creative side. Dawn will even tell you how to intro-
duce your clients to the wonderful world of color and
creativity. Then you too can make the world a more
colorful place, one dog at a time.

#1877 Everyday Creative Grooming
- 4 Hour DVD

$99.95

Pizzazz-Y Creative Grooming Seminar

You will learn that the world of grooming S —
can be full of rich color and beautiful carv- \ \
ings. Dawn will show you how to achieve IFZIZ;ﬂ ZIZI=I
them with proper balance. f - 1("""

Dawn will cover topics from temporary
to semi-permanent color, from coloring the
entire dog to using stencils, to just adding a
little touch of pizzazz that will tantalize and
complement your client’s pet.

It will cover products, and how to use
them, as well as a live demo on black dogs.
Finishing touches will also be covered.

And for the wannabe creative competi-
tion groomer, or for the seasoned creative
groomer, Dawn will share freely from her
winning “bag of tricks” that may put you up
on stage at the Barkleigh Creative Styling
Competition or improve your techniques in
the competition ring.

#1575 Pizazzy Creative Grooming

Holiday _ )
Decorating Tips

Featuring
Dawn Omboy

Holiday Decorating Tips

Dawn offers endless possibilities to help insure
family pets are a part of the festivities.

Dawn will show you how to apply holiday pat-
terns in a snap, including candy canes and wreaths
that glitter.

#1895  Holiday Decorating Tips

$39.95

Laarn o 10 sppdy holiday patterna in o enap,
Incheting Carndy Canes snd wrsathe ihat ghter.

Stenciling 101

Did you ever want to put just the right design on
a dog but are not good at freehand? Want a special
design for just the right occasion but can’t find the -
right pattern or size? Well, this is your chance to find o
out how. In this one hour class you will learn the basics I » w
of stenciling patterns onto your groomed pets. It only
takes a few minutes to rack up on this fun and easy <3 L
income that will help set you apart from the competi- = ""‘"]ﬁ::w =
tion. You will also learn how to make stencils to suit ’Ji:“ F‘t
your specific needs.

Loarn basics of stenciing pattarms omo
4 your grocmed pets
#1896  Stenciling 101

STENCILING 101
Featuring
Dawn Omboy

$39.95

work of art before your very eyes. There will be a demo on

Animal Behavior Conference

CD’s

#1679 How Breed History Influences Behavior $9.95

DVD’S
#1678

Sarah Wilson

This Exciting Conference Includes:

e Understanding Breed History

® Hardwiring...What does it mean?

¢ Understanding subtle changes in behavior
* What makes a dog a serious threat

¢ Avoiding the triggers...or removing the danger
® Three things that make a dog dangerous

e Simple ways to assess problem behaviors
* Helping reactive dogs

e |s it miscommunication... or medical?

* Red flags in behavior

e Safety handling tips

#1676 Animal Behavior Conference - Set of 5 (DVD) $199.95
#1677 Animal Behavior Conference - Set of 7 (CD)  $59.95

How Breed History Influences Behavior $29.95

#1681 Reading Stress and Threat in Dogs $9.95 #1680 Reading Stress And Threat in Dogs $29.95
#1682 What Makes a Dog “Dangerous” $9.95 #1683 What Makes a Dog “Dangerous” $29.95
#1685 Behavior Problems $9.95 #1684 Behavior Problems $29.95
#1686 Helping the Reactive Dog $9.95 #1687 Helping the Reactive Dog $29.95
#1689 When is Aggression Not Aggression $9.95 #1688 When is Aggression Not Aggression $29.95
#1690 Handling Dogs Safely $9.95 #1691 Handling Dogs Safely $29.95

Seminar (4 Hours) DVD ~ $99.00

Grooming the New Designer Dogs

Grooming the New

DESIGNER DOGS

9 With Suesan Watson

Suesan Watson

We are all getting them now, all those little or
big Mixed Breeds, no, wait, “Designer” Dogs. The
owners have no clue what their pet should look
like because they never want it to look like what it
really is.

Sue can give you suggestions that can help you
deal with those clients and make their decisions
easier for them and their fancy designer dogs.

#1897 Grooming The New Designer Dogs  $39.95

¥

Money in

Judy Bremer-Taxman

Spend a fast paced two-hours laughing and learning in
a seminar to make extra money in minutes! What'’s the se-
cret? “First, learn to work smarter, not harder,” says Judy.
Then add a few new simple extra services and watch your
income jump $4,000 to $10,000 per year!

Can't believe it? Can’t sell extra services to your
customers? This seminar is your answer. Every detail, and
advantage, will be presented to you step by step!

#1787  Add-On Services: Money in Minutes  $49.95

Judy Bremer-Taxman

\Live from Broom Expol

Doggie Repair Kit HowtoHelp
Fix a Client’s Pet

Doggie Repair Kit
How to Help Fix a Client's Pet

Featuring
Gary Wilkes

Gary Wilkes

Learning to stop unacceptable behavior is the key
to keeping dogs alive. Most dog owners seek help at
the last minute - and last minute solutions are the only
ones that are going to save the dog’s life. This pre-
sentation will describe what it takes to stop the most
common canine catastrophes in an effective, safe and
proactive manner. Don’t miss it - you won’t find this
information anywhere else.

#1413 Doggie Repair Kit - DVD  $49.95

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



wmmeoe | Groomer & Kennel Sales Slips

L/ Make More Money Without

Raising Your Prices!

Professional Sales Slips for groomers and kennel
operators! Both have space for all the little extras
you haven’t been charging for. These 5-1/2” x 8-1/2”
Hara_ two-part NCR forms are clean, with no carbon needed.

= Groomer Sales Slip includes space for groomer’s

name, skin treatment, next appointment, bows, medi-
cated shampoo, tangling, bad behavior and more!

Kennel Sales Slip includes space for salesperson
and/or groomer (for easy tally of commissions), number
of days, weeks or months of boarding and charges,
next grooming appointment and much more!

¥
ouR BOAFI‘DING Kenng,

o A
BASIC GROOMING 1 Mo Baitr -
o s smwrrin_| i
Sk andior Coat Conditioning Treatment
e taait Teim
BATH [ with Comb-ouf wilfy n
pait Tamoming

BOAHDWG

T

.
e i
=
SROOMING

Bows

Groomer Sales Slip (#GSS)

#623 100 Groomer Sales Slips $18.50

i T #624 500 Groomer Sales Slips $72.00
w51 Btk ro #625 1000 Groomer Sales Slips $117.50
i #626 5000 Groomer Sales Slips $450.00

VOWNEHGHMWN’ME -
Thank you and fiave ¢ B Kennel Sales Slip (#KSS)

s #627 100 Kennel Sales Slips $18.50

YOUR MERT ToTaL #628 500 Kennel Sales Slips $72.00
jmmm. APEOWThENT 5. #629 1000 Kennel Sales Slips $117.50
?r"mrz{_f;rm and figye , P, T #630 5000 Kennel Sales Slips $450.00

“HVTect Mgy
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SENIOR PET FORM

it
i b8 eSS
:—: -'W
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femed

Pet Release
Forms

These cartoon pet release forms convey a
little light humor for a serious subject. They ex-
plain, in a gentle way, the owner’s responsibility
to the groomer and give you the right to obtain
emergency treatment for their pet.

Each pad is a different color. Mix or match.
Pad of 50 forms General Pet #PR-1 (for most
clients), Fuzzy Pet #FP-1 (for matted dogs),
and Senior Pet #SP-1 (for the older pet).

| Your pet is important to us. Because we care, we
want fo agsure you that every affort wil be made o
makea your senior pel's visi! as pleasant as possible,

Cecasionally, grooming can @xpose a hidden medical
problem or aggravate a current one.  This can ocour
guring or after grooming,

in the best intevest of your pel, we mquest your
3 s o obtain i
for your pet, shoukd # becoma necessary.

#614 1 Pad - Pet Release Forms — Select One Style ~ $7.95
#615 3 Pads — Pet Release Forms - Mix and Match $22.95
#616 5 Pads — Pet Release Forms — Mix and Match 35.00
#617 10 Pads - Pet Release Forms — Mix and Match 69.00
#618 25 Pad — Pet Release Forms — Mix and Match 149.00

Klip or Kenn-L-Kard Special
Klip Kard or Kenn-L-Kard Special...

includes 250 Klip Kards or Kenn-L-Kards, one File Box and one Set of Alphabetical Index Guides.

#680  Regular Klip Kard Special $21.95
#681 Medium Klip Kard Special $28.95
#682  Giant Klip Kard Special $34.95
#683  Kenn-L-Kard Special $34.95
#684  Super Kennel Special $68.95

Super Kennel Special...
Includes File Box, Set of Alphabetical Index Guides, 250 Kenn-L-Kards and 500 Run-Kards!

ORDER ONLINE AT WWW.BARKLEIGH.COM OR REQUEST READER SERVICE CARD #6744 FOR MORE INFORMATION



TOP TEN REASONS
WHY IT COSTS MORE

TO GET YOUR PET GROOMED

THAN YOUR OWN HAIRCUT:

4. Fouw halriiner doesn T wash a5 ceat pr rear pnd.
8. Touw dan't g2 eight weveds withat wasing of brushing your g

“Top 10” T-Shirts " e
and Smocks! T

4. Your bt b nchode s asicare

3. Your bulriens il waches and o the

L. You e i o scratch s iy -
1- T lkaftod o posping on the hirdresr ks pretty e

) °‘u o rs # | : “
W M N R :
: Ta, vy ~ Q:"?R TiA; IsmOCka' |
! ey R cyy.
| ecl

Only, $19. 95 7 Purple, Black, Pink | /'S 4

2XL - $21.95 TR S, M, L, XL, 2XL, 3XL

Top Ten Reasons Why It Costs

Fun Poster for
Your Salon! | VoreToGetourpet Groomed

Doy ou get tlredofhear mg tl!esame 10.Your hairdresser doesn’t wash and clean
old comments from your clients? your rear end:

9. You don‘tigo’eight weeks without washing
or brushing your hair.

8. Your hairdresser doesn't give you
asanitary trim.

7. Your hairdresser doesn’t clean your ears.

6. Your hairdresser doesn’t remove the boogies
from your eyes.

24X 36

Poster 5. Yousit still for your hairdresser.
(No Frame) " b . 2
#6060 4. Your haircut doesn’t include a manicure
$39.95 or pedicure. s

Clear
Stand-up 24X36

Frame Poster Framed
Included #6043

#6058
$59.00

3. Your hairdresser only washes and cuts
the hair on your head.

2. You don't bite or scratch your hairdresser.

| 1. Thelikelihood of you pooping
on the hairdresser is pretty slim.

Huge
20" x 16" Size

Barkleigh Productions Inc. .
) Order Online at
970 W. Trindle Road READER SERVICE CARD #6745

Mechanicsburg PA 17055 -
e 170 eancom | www.DAPKl@ighStore.com



GROOM ¢ HENNEL LXPO

WEST COQST PET INDUSTRY TRADL SHOW
Felb. 11-14, 2010

Pasadena Convention Center
Pasadenaq, California

* World Cup
Grooming Games

* Exciting Seminars

* Add-On Programs

* Animal Behavior
Conference

) ( )

Barkleigh Productions, Inc.
(717) 691-3388 ‘RU U m‘EXpU
info@barkleigh.com WWWG ([]m




LCATION T0 PERFECTION IS MORE THAN gpp

D
oUR DE IT'S OUR TRADITION

(WAHL)

PASSIoy

(WAHL )

+12VOLT, DC ROTARY MOTOR PROFESSIONAL CLIPPER

+CONVENIENT BELTED POWER PACK FOR A 4-5 HOUR RUN TIME.

+ THE LIBRETTO CLIPPER IS QUIET RUNNING SINGLE-SPEED PROFESSIONAL CLIPPER.
+71/2" BODY, WEIGHING ONLY 130Z.

+1-YEAR WARRANTY

+EASY TO REPLACE DRIVE TIP SYSTEM

+FAN COOLED MOTOR

* SEALED MOTOR REQUIRES NO MAINTENANCE OR REPAIR PARTS
+INCLUDES WAHL #10 COMPETITION SERIES BLADE
+NOW INCLUDES A NEW CLIPPER HOLSTER

PRODUCT TESTIMONY FROM A
} LISA LEADY, CERTIFIED MASTER GROOMER:
“ILOVE THE LISTER LIBRETTO FOR IT'S
SPEED AND EASE TO CLIP THE DOG PLUS I
DON'T HAVE TO WORRY ABOUT A CORD
GETTING WRAPPED AROUND MY TABLE!”

WORKS WITH
COMPETITION SERIES
BLADES

100% ON-TIME SHIPPING GUARANTEE:
YOUR ORDER WILL BE PROCESSED & SHIPPED TO YOU ON TIME AS PROMISED.

100% QUALITY GUARANTEED:

TO CUT FUR THE FIRST TIME USED. IF AT ANYTIME ANYONE IS
DISSATISFIED WITH THE CUTTING ABILITY OF A WAHL COMPETITION
BLADE, CALL WAHL AT 1.800.PRO.WAHL FOR AN EXCHANGE.

100% CUT TESTED:

HAND TESTED BEFORE LEAVING THE U.S.A.PRODUCTION LINE.

1.800.PROWAHL
WWW.WAHL.COM READER SERVICE CARD #6746




RYAN'S PET SUPPLIES )0,
1(800)525-7387  paw(brojhers

Best Prices... Best Brands...-

PAWBROTHERS,

l_,omfo r‘tShar-p””

_BEST SELLER
ComfortSharp™ By Paw Brothers® Nowsf

ComfortSharp™ by Paw Brothers® offers a full line of professional, premium

quality shears. ComfortSharp™ shears were developed for the professional

groomer and offer the highest level of quality, sharpness, and comfort.

ComfortSharp™ Shears have professional high tech features:

Made of Japanese Cobalt 440C Stainless Steel

Dial Adjustor

Rockwell Hardness 59-61

Convex Hollow-Ground Edge

Ergonomic Handles with Comfort Grip. The grip allows the

whole hand to be used while cutting, giving total comfort

and control.

v Ball Bearing for Ultra Smooth and Quiet Operation.

v Each pair comes with a case, 2 replaceable
silencers, 2 finger rings, and a polishing cloth.

v Left Handed Shears Available

AN N U N N

60 Day Unconditional
Money Back Guarantee

We're so sure you're going to love these
shears, that we offer a 60 day unconditional
money back guarantee.

Call or Log On For Your
FREE 220 Page Catalog!

L BDD 525 /387

www.RyansPet.com

Blender Thinners 6.5" Ball 6.5" Shears 7.5" Shears 8.5" Shears 9.5" Shears

nsPeticom

56 Tooth Shears
READER SERVICE CARD #6747 ©2010 G&G Distribution Inc. All rights reserved. Pricing and manufacturer spec's subject to change.
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